llore f/imMM^A may win ol 
him m |j^^|j^|^ ^toynilion. 

• Peler Himmelman is m Ihe ! 

upper echelon ot contGiiiiJuiary ' 

singer-sonqwriteiV- on llie i 
same pifene as Elulstosiello. 

Bruce Springsteen. & nudging ^ 

his way lowariJ Dylandood | 
- Slereo Review 



Love Thinketii No Evil 
Peter Himmelman's first sludio 
altium in five years. 



■ "Fly So High." #1Most Added AAA 
Gauin & Album Network tirsi y.'sek 



In Stores Now 

look lor Peler » lus band on lonr Fell t Mar 




S5.95 (U.S.), $6.95 (CAN.), £4.95 (U.K.), Y2,500 (JAPAN) ir 
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Ell Authors' Bodies 
Seek Net Standard 

BY JEFF CLARK-MEADS 

CANNES — Kighti; holdei-s ai'e 
aiminji: to set a gloltal .-^tandaif 1 tor 
.sclliiiB: their work.* online. Their 
intention for establishing the 
rule.-i for the way business is done 
owr the Internet is being likened 
to the task facing the authors of 



the I '.S. Constitution when shap- 
ing a new nation. 

The t;isk is Ix-ing nirried out by 
Eiiro|K''s authoi-s' bodies. Ameri- 
can commercial law forbids such 
cooperation amuiif; L'.S. societies, 
but the multituitional natuiv of the 
Eurofjean Union means that soci- 
(Ciinthitu'd oil iKtf/c 7tii 

Online Issues Take 
The Lead At Meet 

BY ED CHRISTMAN 

(CANNES — The online music 
community had its European 
coming-out party at the :j:jrd 
annual MIDEM convention, held 
.Ian. 24-28 here. 

With more than 30 such com- 
panies in attendance, demon- 
.strating their wares and looking 
to put together deals to buttress 
the upstart business, all as|>ects 
of E-commerce — including digi- 
tal distribution, conventional 
online retailing, custom CO buikl- 
ing, and security and copyright 
protection i.ssue.s — dominated the 

fVontiniir(l fill IMU/f 77) 



Indies Eye Talent Pool 

See Boon In Shake-Up At Major Labels 



BY MELINDA NEWMAN 

I.OS ANIJKI.KS— As fallout from 
the I niversal I'oMiram merger con- 
tinues ami other major-label groups 
tighten their own Ixdts, a number of 
U.S. indie labels see themselves as 
the potential beneficiaries of the 
winrifall of e.xecutives and arti.sts who 
find themselws on the street. 

"We've been scouting talent that 
we thought prob- 



ably might be rc- Details Emerge 
leaserl for si.x to I'niversal Distrib. 
nine months," 

saw Stew Gottliel), president of New 
\'<)rk-based TVT Records. "Like- 
wise, we've been scouting execs. 
We've |)ut off a couple of significant 
hires waiting for this to happen. In 
anticipation, we've jiut togetiier some 
substantial financing to take advan- 
tage of this opiKirtunity." 

Similarly, .lonathan First, presi- 
dent of New York-based Etlel .Amer- 



ica, adds, "We .specifically haw hekl 
back on cei-tain signings because we 
wanted to see what was available. 
We'w Iwen getting inteitsting offers 
from both the talent and executive 
side. It's I'eally a gorxl lime for indies 
and a really good time for u.s." 

To as.si.st displaced executives, the 
National .Assn. of Recording Mer- 
chandisei-s is offering fiTe l egislra- 
tion and joli- 



.About The .New placement 
Team ... PaKc s a.ssistiince at this 
year's cnnwntion 
and is encouraging both those seek- 
ing jobs and those with jolxs to fill to 
contact its olTice (.see .story, page "M. 

In terms of executives, many 
labels, including New York-based 
Wind-Up Records, expre.ssed a need 
for marketing executives, while a 
few, such as Red Ant, aiv looking for 
field promotion rejis. 

(('(tutiminl nil iilliff 7S> 



Atlantic's Jewel Still Rising 



BY CHUCK TAYLOR 

NEW 'iOKK— .Jewel may prole; 
that her hands are small, 
but bov, they're certainly 
full. 

Since the release of 
her seconfi album. "S])ir- 
it." Nov. 17 on .Atlantic, 
the prolific singer/ 
songwriter — and now 
published poet and 

actress — has 

substantially 
raised hei" pro- 
file, tiiking a series of steps uj) the 
ladder of fame. She's reached that 
rare place im radio — as a trusted 




NEWS ANALYSIS 



taple arli.st lor top 10. 
In the two months since its 
debut on The liillboard 
2U0 at No. :i. "Spirit" has 
l)een cei'tifieil triple-])lat- 
inuin by the Recording 
Industry As.sn. of Ameri- 
ca, thanks to .Jewel's 
triple-crown demograph- 
ic of male and female 
teens, yoimg adults, and 

those in their 

:i()s and 4(ls. 
That heljied 
the all)um's cuiTent .single. "Hands." 
reach the top 10 of The Bill- 
((MHliiiifi'd on fiUffv i.'tt 



New Coalition Aims 
To 'Authenticate' 
Legit Online Music 

BY CATHERINE APPLEFELD OLSON 

WASH INCTON. D.C— While 
the new (Jenuine Music I'oali- 
tion spearheaded by Lirpiid 
Audio acknowle<lges that the ini- 
tiative was dewloped in part to 
foster good 
will between 
MP:l sup- 
porters and 
those who 
remain skep- 
tical aliout 
the popular audio-compression 
format, the coalition initially 
hH)ks to 1k' preaching largely to 
the converted. 

What's keeping those .still on 
the sidelines — including the 
still-wary majors — from jump- 
ing on lioard is the di.stinction 
(Cotitiiinvd on jmije li) 




DreamWorks Is 
Striving To Live Up To 
Great Expectations 

BY CHRIS MORRIS 

LUS ANCJELES— DreamWorks 
Recoifls faces the world following the 
merger of Univer- 
.sal and I'olyCram 
with a tliff'erent 
cast of supporting 
players and a famil- 
iar set of commer- 
cial challenges. 

The L.A.-based 
label, a free-standing operatiim 
launched in IflSii by DreamWor'ks 
SKG — the entertainment company 
co-founrled by director/producer 
(('oiiliiiifnl OH fitujf St) 




'98 U.S. Stats Underscore 
A Softness in Catalog Sales 

See Page SB 



15.95 US 16.95 CANACA 
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WHAT CAN WE DO TO MAKE YOU LOVE THEM 



•OVER 4.5 MILLION SOLD WORLDWIDE 
•THE #1 ALBUM IN THE U.K. FOR 98 
•PLATINUM PLUS OR GOLD IN 17 COUNTRIES 
•WATCH FOR THEIR PBS 4 MTV SPECIALS 
•ON TOUR WITH THE ROLLING STONES 



ECORRSTHECORRS THECORRS THECORRS 



EDITION THE NEW ALBUM 

^p.ltiinntj ijrilor«jpttiitilt? Tlfw ri.-(iu 

IN STORES FEB 16 



TALK ON CORNERS 



SPECIAL EDITION THl 



performing on SATURDAY NI 
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rch 13th 



district of Columbia 



Lauryn Hill 




Grammy' Nominee: 
BEST MALE POP 

VOCAL PERFORMANCE 



10 Grammy Nominations: 

the most ever for a female artist — 
including ALBUM OF THE YEAR, SONG OF THE YEAR 

4x NAACP Image Award Nominee, Brit Award Nominee 
"A Visionary" -The New York Times 
"The Miseducation Of Lauryn Hill" over 

6 million albums worldwide and counting 
The most critically-acclaimed album of '98 continues 
straight on thru "99 
Sold out world tour 



0- 



Lullaby a #1 smash hit 
Breakthrough Columbia debut 
album "Soul's Core" 

Shawn Mullins^ ^^'^^^'^y 



"...when Atlanta singer -songwriter Mullins opens 
up his sexy smoker's croon ... resistance is 
futile." -Entertainment Weekly 
Follow-up track Shimmer ready to shine 




Grammy" I 
BEST INSTRUl 
COMPOS I 



Grammy* Nominations: BEST RAP ALBUM, 
HBEST rap PERFORMANCE BY A DUO OR GROUP 



JermsLine 



-Time 



"Life In 1472" Platinum-plus | 
"Dupri proves he can perf orm as we ll as produce.' 
**** -Rolling Stone MB JT?^ ^ 

New single Going Home With Me HUGE at urban radio 



Marss 



2 Grammy* Nominations: 
■|BEST POP PERFORMANCE BY A 
■l BEST ROCK PERFORMANCE BY 



DUO OR GROUP WITH VOCAL 
A DUO OR GROUP WITH VOCAL 

1 



"The Midnight Blues: | 

Standard Time Vol . V" called "'-r.-r i-ost 
accessible album thus far by the most 
influential jazz artist of our time." 

-Entertainment Weekly 
1997 Pulitzer Prize winner — 

first and only jazz artist ever 



Aerosmith 




Pras 



Don't Want To Miss A Thin g a major #1 smash — 



biggest of their incredible career 

Powering "Armageddon-The Album" to over 6 million 
worldwide and still doing damage 
"Nine Lives" goes on and on: over 5 million worldwide 

America's hardest working band back on tour 



f 

IGrammy' Nominee: ^ 
BEST RAP PERFORMANCE BY A DUO OR A GROUP 

I Brit Award Nominee: 
BEST INTERNATIONAL MALE SOLO ARTIST 
Next Supasmash: What ' cha Wanna Do 



Graimtiy Nominee : BEST FLAP 




Will Smith 



I? 



-J 



■1999 NAACP Image Award 
BHBImtertainer of the yeaiI 
2 NAA CP Image Award Nomination: 

SBrit Award Nominee 
er BIG YEAR for BIG WILLIE: 
Album now 8 million worldwide! 
Winner of 3 American Music Awards, 

2 MTV Video Awards 




Grammy' Nominee: 
BEST MALE ROCK 

VOCAL PERFORMANCE 



John Me 11 encamp 



mcritically- acclaimed Columbia debut 
"Not only rocks, but reflects the honesty that is 
at the root of Mellencamp's best music." -Boston Globe 
Major VHl support including "Storytellers" performance, 
"Behind The Music" profile and "Artist Of The Month" 
Gold-plus album continues with new track 
I'm Not Runnin g Anymore 

- immediate reaction at radio and retail 
Major tour coming soon 





Grammy* Nominee: 

BEST LATIN POP PERFORMANCE 



Grammy' Nominee: 
BE ST RAP SOLO PERFO RMANCE 
"One of the most 

creative people 
working . " 
NAACP Image Avjard Nominee : 
OUTSTANDING RAP ARTIST 
"The Carnival" - 2.5 million worldwide 



1 Grammy" Nomi nee: ^ 
^BEST MUSICAL ALBU M 

Tony Bennettj 



FOR CHILDREN 




8x Grarr--,/ Award winner, 6 in the "90s 
U.S. tour begins in March 
"America's greatest living singer." 

— Bntertainmejit Weekly 



Ricky Martin 



__.il i 

"Vuel ve, " a worldwide smash with j 
album sales nearing 5 millionj 



JHHI Platinum_in_I8 countries 
Next up: his much anticipated 
Engl ish lang uage debut 
He ' s Livin' La Vida Loca 




2 Grammy' Nominations: BEST R&B ALBUM, 
I BEST MALE R&B VO CAL PERFORMANCE 

NAACP Image Award Nominee: 
OU'TSTANDING MALE ARTIST 



[Grammy' Nominee: BEST MALE 

ROCK VOCAL PERFORMANCE 
Unanimous international critical 
praise for "SKETCHES for My 
Sweetheart The Drunk" 

**** -Rolling Stone, Los Angeles Times 
#1 album debut in Australia ... Platinum 




Maxwell 

"Embrya" Platinum-plus worldwide 
'With each record he breaks new ground. 
-Los Angeles Times 
Next up: Fortunate , from the 

new Eddie Murphy movie 



SPECIAL 
CONGRATULATIONS TO 
BARBRA STREISAND, 
BOB DYU^, 
DIXIE CHICKS, 
LORD TARIQ & 
PETER GUNZ, 
DAVID SANCHEZ AND 
MARC ANTHONY 
ON YOUR GRAMMY* 
NOMINATIONS AND TO 
JOHNNY CASH 
FOR RECEIVING 
THE LIFETIME 
ACHIEVEMENT AWARD. 



COLUMBIA 

RECORDS GROUP 



www.columbiarecords.com 



he 



Verve 
Music 
Group 




Grammy Nominations 



Best Ja// liisinjnu-iM.il Pt'rformai 
Indlviduiil or Group 



STEVIE WONDER 



(Herbic Hancock - Gi'r&hwtn's Worlds 
Bcsi NaU' RfiB VtM.il Per forma nte 



HERBIE HANCOCK, ROBERT SADIN 
and STEVIE WONDER 

JilMi 



1 



.ihtcm'i Wc\ 
mental Arrai 
with Accompanyins Vocal 



^fARCUS MILLER 



SHIRLEY HORN 



Best Jazz Vocal Performanfe 




CHARLIE HADEN 
and KENNY BARRON 



Best ian Insiriiincnial Perfornia 
lndlvrdu.ll or Group 



1 



KENNY BARRON 



(Charlie Haden and Kenny Barren 
- Nisht and Vie Cily) 
Brst Jaz/ Insirtinti'tiltit Soto 




ROBERT LOCKWOOD JR. 



/ sot tc ^nd me a Woman 

Best Traditional Blues Album 



Readlnsi hy Jack kerouac 
on the Beat Generation 
Best Rwrordtng Packav;*- 



CHIKA AZUMA 



Duke Cllington Ccte D'Azur Concern 
on Verve 

Bt'Sl Bnxcd Rctordini; P.lik.iyf 
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Trouble In Music, Trouble In Mind '99 



We mistake many of our daily, culturally minded decisions for 
mere details or decoration. Yet they linger to sliape and motivate us 
and our inheritors. Until we realize, too late, that what we've been 
creating weren't distractions or entertainment — but our destiny. 

Consider, for instance, some of the most popular songs in this 
nation between the end of the Civil War and the ew of World War 
I: "Two Real Coons," "The Phrenologist Coon," "Hottest Coon In 
Dixie," "No Coons Allowed," "The Wedding Of The Chinee And 
The Coon," and "Parthenia Took A Fancy To A Coon." Several of 
these and similar songs were show-stoppers in such successful 
musicals and sketch revues as "At Jolly Coon-ey Island" and "Trip 
To Coontown." But none of these pop tunes could compare in com- 
mercial and social impact with a historic turn-of-the-century 
smash — the first to specify "ragtime" accompaniment — that also 
became a specialty of many prominent vaudevillians and sold more 
than a million sheet-music copies: "All Coons Look Alike To Me." 

As with each of the abo\'e songs, "All Coons Look Alike To Me" 
encapsulated the ugliest stereotypes and tenets of 
racial prejudice, a daily reality. And as authors 
David A. .lasen and Gene .Tones note in their recent 
study, "Spreadin' Rhythm Around" (Schirmer 
Books), ""The first few notes of its chorus became 
an all-purpose, nonverbal taunt when a white whis- 
tled it around blacks. It could start fights on .street- 
cars and in saloons. Yet it W'as heard everywhere — 
from street corners to the Broadway stage." 

Indeed, top mainsUvam performere g-a\'e the song 
a prime showca.se in their revues, and in November 
1896 Columbia Records issued the first cylinder 
recording of "All Coons" by I/en S|)encer, a pioneer 
artist in the dawning recording era. Spencer's 
major-label rendition of the song (he'd cut it earlier 
for the Chicago imprint) was No. 2 nationwide for 
three weeks. Vess "King of the Banjo" Ossman 
achieved an even bigger hit with "All Coons" in 1897 
when he put the piece in his "Ragtime Medley" on 
the Berliner label, W'hei*e it enjoyed its own three- 
week stay at No. 2 during the peak of the December 
shopping season. More recorded versions ensued, and the song con- 
tinued to sell an estimated 40,000 sheet-music copies a month. 

Moreo\«r, due to "All Cwns Look Alike To Me." the "latest rag- 
time numbers became known as coon songs," according to Allen 
WoU's 1989 book "Black Musical Theatre" (Louisiana State Uni- 
versity Pi*ess) — a development that did zero to aid in the accep- 
tance of serious ragtime by Scott .loplin or .lames Sylvester Scott. 

Two more things to hear in mind amid this sad recap of cultur- 
al/historical low points in the annals of the music business: All the 
above songs, as well as the "coon" shows in which they debuted, 
were written and composed by African-Americans. And the rest 
of our society gladly bought them. In this way. a catch phrase at 
the bigoted fringes of polite American society — which up to then 
had at least offered ritual re.sLstance to public racLsm — gained rast 
popular dissemination. Two decades after the worst days of the 
Ku Klux Klan-ruled Reconstruction South, it helped poison our 
post-emancipation wrnacular and its underlying psyche for anoth- 
er 100 years. As recounted in James W. Loewen's scholarly 1995 
best seller. "Lies My Teacher Told Me: Ewrything Your American 
History Textbook Got Wrong" (Touchstone Books), "In fact, dur- 




ing Itecon.stniction and the nadir, a battle raged for the soul of the 
Southern white racist and in a way for that of the whole nation. 
There is a parallel in the reconstruction of Germany after World 
War II, a battle for the soul of the German people, a battle which 
Nazism lost (we hope). But in the United States, as American his- 
tory tells, racism won. Between 18iK) and 1907 every Southern 
border state 'legally' disenfranchised the vast majority of its 
African- American voters. Lynching rose to an all-time high." 

This is reaffirmed with harrowing clarity in "Trouble In Mind: 
Black Southerners In The Age Of Jim Crow," Leon F. Litwack's 
sequel to his Pulitzer Prize-winning "Been In The Storm Too 
Long: The Aftermath Of Slavery," both of which should be re- 
quired reading for American college students. In 600 pages of 
movingly written research sure to shatter the hardest heart, 
Litwack rereals the unparalleled hope of emancipation that our 
.society slowly crushed — one shrug, sick excuse, or selfish, short- 
sighted commercial rationale at a time. Until, as Litwack vi-rites, 
"This black song, heard around 191.5, said it briefly 
and plainly; 'If a white man kills a negro/They 
hardly carry it to court/If a negro kills a white 
man/They hang him like a goat.' " Unlike "All 
Coons," such courageous outcries were rarely com- 
mercially recorded or promoted, so they had no 
equal chance to rouse the conscience or respond to 
catchy, lucrative self-hatred and racist piindering. 

In a scene indicative of the period in which "All 
Coons Look Alike To Me" emerged, its writer, 
showman Krnest Hogan, was leaving his latest 
Broadw'ay musical, ".les' Lak White Fo'ks," one 
night in August 1900 when he was attacked in 
Times Square by a roving mob of several hundred 
whites who spied him and shouted his name. The 
throng was enraged over the fatal knifing of a 
white man by a black (who'd only retaliated after 
the white, an off-duty cop, had accosted him with 
a club) three nights earlier Hogan 's life w'as saved 
when a white plainclothes officer held off the rabid 
crowd with his gun until Hogan escaped. As 
authors Jasen and Jones surmise in their text, "The events of that 
sultry August night were a reminder that, despite the gains made 
by blacks in the arts and professions, all coons still looked alike 
to many of their countrymen." 

If so, such "Trouble In Mind" still endures. January's New York 
Times hiul news on the proposed settlement of a class-action suit 
by black farmers again.st the \ I.S. Department of Agi-iculture for 
racial discrimination in farm loans between 1981 and 1997. Wliile not 
admitting bias, Washington offered a tax-free $.50,000 to each black 
farmer, plus forgiveness of his or her federal debts. Since only 1% 
of farmers in 1999 ai-e black, down from 149^ in 1920 — when the 
pcst-Ciril War promi.se of "40 acres and a mule" was broken by 
evicting freed slaves from the land — this seems too little, too late. 

In this issue's Billboard charts, from rap to R&B to country to 
rock, who .sings, with selfless, .stereotype-free regard, of our na- 
tion's black farmers — or the rest of our long-unmet democratic 
agenda'/ As we sow, so shall uic reap. And as a music industry and 
a nation, we will never escape the responsibility of doing the right 
thing. A new century awaits. Y'et the past remains, shaming us 
with our daily reprise of it, until we truly learn to "keep it real." 



Former Billboard Publisher Hal CDOi(, 80, Dies 



BY IRV LICHTMAN 

NEW YORK— Hal B. Cook, an industry 
innovator as a recording executive and pul> 
lisher of Billboard, died of a heart attack 
Jan. 22 at the Eisenhower Medical Center 
in Palm Desert, Calif. He was 80 yeai*s old. 

His 3.5-year career in the mu.sic industn' 
began in 1948 at Capitol Recoi-d.s, where he 
rose to VP of sales in 1952; at the label, he 
is credited with establishing a number of 
company-owned distributors. 

In 1955, Cook, who was born in La Porte. 
Ind.. left Capitol to become VP of market- 
ing for Columbia Reconis until 19.58. when 
he joined the fledgUng Warner Bros, label. 

At Columbia, he created a sales and mai*- 
keting staff whase mission was not only to 
help make hits out of singles, which were a 
primary source of revenue then, but to es- 
tablish the concept of catalog albums that 
could .sell year after year. He is also ci-edit- 
ed, along with other label executives, with 
dewloping the Columbia Record Club, now 



known as Columbia House. 

After leaving Warner Bros, in 1960, he 
became associated with Scott-Textor Pro- 
ductions in new business development. This 
led to the creation of Record Source Inter- 
national, a record sub- 
scription service that 
allmved radio stations of 
all sizes to receive sam- 
ples of all new releases 
from m^jor labels. He also 
developed the concept for 
"Music In The Air." which 
was purchased by Amer- 
ican Airlines in 1964; it 
became the first miyor carrier to use music 
for in-flight entertainment. 

In 1962, Billboard acquired the busi- 
nes.ses C^ook had developed at Scott-Textor 
and brought Cook to the company as pub- 
lisher of the magazine. I n 1 969, sensing the 
music industrj''s globalization, he developetl 
the International Music Industry Confer- 




ence, a gathering of major industry axecu- 
tives held annually in various international 
locations. Also indicative of his intei-nation- 
al outlook at Billboard. Cook bought music 
magazines in the U.K., Denmark, and 
Japan, while also establishing an interna- 
tional network of editorial correspondents 
and sales representatives for Billboard. 

Cook retired from Billboard in 1974 but 
was retained as a con.sultant until 1985. In 
recent years, he helped develop a syndi- 
cated jazz show for radio and was active in 
the formation of the World Jazz Assn. 

"There is little doubt that Billboard 
would not be w hat it is today w ithout Hal 
Cook's vision and leadership in the '60s and 
'70s," saj's William D. Littlefowl, chairman 
emeritus of BPI Communications Inc., Bill- 
board's parent company. "His pohcies, his 
high standards, and his success in building 
a dedicated staff around the wwld built a 
foundation for Billboard's service to the 
(Coiitiiiiied on )xtac 85) 
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THIS WEEK THIS WEEK THIS WEEK Billb^Ord THIS WEEK THIS WEEK THIS WEEK 



• THE BILLBOARD 200 < 

* KVOE MAN • SflXK THE SHOCKER • r 



CLASSICAL 

* ARtA ■ THE OPERA ALBUM • AftfOREA BOCELU • PHUn 


33 


CLASSICAL CROSSOVER 

* E'^CK TO THANiC 
LONDON SYMPHONV ORCHESTRA (HORNERl • SOVf CL«gcAL 


32 


COUNTRY 

* WIDE OPEN SPACES * DIME CHICKS • MOWUMENt 


3B 


HEATSEEKERS 

* HOUDAY MAN • THE FLYS • DCLXXXfS viNfl, 


22 


JAZZ 

* LOVE SCENES • DIANA KRAU • IMPUISEI 


40 


JAZZ / CONTEMPORARY 

* KENNY G GREATEST HIT^ ■ KENNY G • awsm 


ia 


NEW AGE 

* WNT THE SKY ^MTH STARS - THE B£ST OF ENYA 
ENYA • HfPWit 


iSi 


POP CATALOG 

* METAOiCA • METAUJCA • eiEifTRA 


52 



R&B 

* MADE MAN • SILKX THE SHOCKER • NOuMT 



31 



• THE HOT 100 • 

* ...BABY ONE MORE HME • BRrTNET SI>£ARS • Jivt 



AOULT CONTEMPORARY 

* l"M YOUR ANGEL • R. KELLY i CELINE DION • Jtvt 


70 


ADULT TOP 40 

* ANGa • SARAH MCLACHLAN • WWNessuNifl 


70 


^UUral KT 

* STAND BESiDE ME • JO DEE MESSINA • cu«B 


36 


DANCE / CLUB PLAY 

* IT S NOT RIGHT BUT IT'S OKAY 
WHITNEY HOUSTON • flUftlA 


34 


DANCE / MAXI-SINCLES SALES 

* 8EUEVE • CHER • 'Ww.eR m«is 


34 


HOT LATIN TRACKS 

* rSE • JERRY RIVERA • 40.V. OSCOi 


43 


R«B 

* NOBODY'S SUPPOStD TO BE HERE • DEBORAH COX • ftm 


28 


RAP 

* GHETTO COWBOY • MO THUGS FAMILY • MO THUGS / BUTHlfXS 


30 


ROCK / MAINSTREAM ROCK TRACKS 

* TURN THE PAGE • METALUCA • ELEKTRA 


ZJ 


ROCK / MODERN ROCK TRACKS 

* WHAT ir S UKE • EVERLAST • TOMMY BOY 


U 


TOP 40 TRACKS 

* SAVE TONIGHT • EAGLE-EYE CHERRY • WOIK 


72 


• TOP VIDEO SALES • 

* ARMAGEDDOM • TOUCMSTOC HOME VIDEO 


62 


DVD SALES 

* ARMAGEDDON • rouCHSTONt home video 


62 


KID VIDEO 

* LK3N KING 11: SIMBA'S PRIDE • 'A'^lT OtSNEY HOME \X}EO 


64 


RENTALS 

* LETHAL WEAPON 4 • W/WNER HOME VIDEO 


64 



No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS 



BLUES 

* WANDER THIS WORLD • JONIMY LANG • A&M 



CONTEMPORARY CHRISTIAN 

* THE PRINCE OF EGYPT • SOUNDTRACK • DI!E^MWOKlQ 



GOSPEL 

* THE NU NATK3N PROJECT • KIRK FRANKUN • GOSPO CENTWC 



KID AUDIO 

* A BUG S UFE • READ-AUmC • *AU Oli^CY 



THF nil I BOAB D LATIN SO 

* DONDE ESIAN LOS LADRONES? • SHAKIRA • SOWY Dficos 



MUSIC VIDEO 

* N THE MIX WITH N SYNC • 'NSYNC • BMOVIDEO 



REGGAE 

* PURE REGGAE • VARIOUS ARTISTS ■ 



WORLD MUSIC 

* ROMANZA- ANDREA BOCElil • PMIUPS 



1w Of Jai Htws 

8 Details emerge oboul merger- 
relaled changes at Universal 
Music and Video Distribution 

hsnm 8 Millie 

ID Executive Tumtoble: Rick 
Froio is named senior VP ot sales 
at Atlantic l^ecopds. 
1 4 Epic tiopes to build on Tino 
Arena's International success with 
her second U.S. album. 
14 ThaBeot: SFX buys tialt ot 
Sharon Osbourne Management. 
ia Boacore: Rlnck Sntihnth 
grosses more than $700,000 ol 
the Rosemont Horizon in Rose- 
mont. III. 

20 r-wmneirtnl DfHt: MnrK 
Weigle merges coontry and pop 
with untlinching lyrics. 

22 Pocukif Uprtslngs: Alter g 
llve-year hiatus, the Gigolo Aunts 
ore bach with a new label. 




DZZV OSBDUHNE: P. 14 



24 Re»lew s i Previews: The 

spotlight is on Snaketarm and 
Anne Sotie Von Otter. Bengt Fors- 
ber & Friends. 

27 B>B: I nheis and retail rrnt- 
lets begin February's Black Histo- 
ry Month activities. 



30 Words a Deeds: Native- 
ianguoge hip-hop begins to make 
its mark in Sweden. 
30 The Rhythm Section: Siikk 
The Shocker sees no limits to hil- 
ling No. I on multiple charts. 
33 Ponce TTux: Chodolle slips 
up the charts with "Skin." 
35 Country: Asylum's Monle 
Warden mokes a tresh start with 
his third solo set. 

39 Classical/Keeping Score: 
The English ond French classical 
communities dub Riaordo Chcll- 
ly the 1 998 artist ot the yeor. 

40 Jazz/Blue Notes: Sam 
Newsome tinds his niche otter 
switching to soprano sax. 

41 Songwriters > Publishers: 
Oscar and Grammy-winning 
composer John Borry continues 
to moke lllm music Ihol mailers. 

Pm Audio- Mii<;ir Prnrii 



Brazilian record Industry. 

50 Hits Of the World: Ifso 
"Big Big World' tor Emilia. 

51 Blobnl MiBic Pulse: Chi - 

nese superstar Foye Wong pre- 
pares for Japanese concert debut. 
S3 Rnnndn: Betnilen; Rnck 
Entertainment ond CD Plus merge 
lo lorm CD Plus.com. 

MMCT«Nra 8 MumniWE 

55 BMG Dislnbution highlights 
its success ol Its convention 
55 Buying Trends: Survey 
shows music was a lop seller 
online in December 

58 RetQllTtQClc: 98 year-end 
figures reveal weak catalog sales. 

59 Declomtlons ot Indepen - 
dents: The Alternative Dislnbu- 
llon Alliance pulls the plug on Its 
scheduled 1999 convention. 
AO Sites + Sounds: Intel 
drows lire lor Its plans lo make 
computer chips with consumei- 
Identitying senal numbers. 

61 Home Video: Suppliers 
hope branding will support pub- 
lic-domain titles. 
A2 Shell Tnlli: Senior mnrket - 
Ing VP Sarah Olson-Graves be- 
comes New Line's top video exec. 
64 Child's Ploy: Cross-pro - 
mollons will old "Babe: Pig In The 
City' in its home-video release. 



Pbie»«mmimb 

69 VIrtuol loaiQ becomes a 
vioble option. 

71 The Modem Age: Butch 
Walker hopes his power-pop 
bond, the Marvelous 3. con rouse 
rock out of Its slump. 

72 AliWoves: Jennifer Love 
Hewitt parlays her film and TV 




42_ 



jceis 



Gulkt ol the Americas executive 
director Chns Stone steps down 
43 Latin Notos: EMI Lalrn pre - 
potes a new set ot Selena's Span- 
ish- and English-language hits. 



47 RamponI Innotion meons 
lean limes are ohead for the 




SNAKEMIIM:P.24 



success into 0 rodio hit. 
73 Music Video: TheLosAnqe- 
les Independent Rim Festival will 
showfcase underground videos 

fmma 

68 Updote/Litellnes: Stewart 
Froncke releases '2 Guitars Boss 
& Drums' lo raise money lor 
families living with leukemia. 

84 Between The Bullets: No 
Limit's Silkk The Shocker bows at 
No. 1 on The Billboard 200 

85 This Week's Blllboord 
Online 

66 Classified 

86 Mnrtet Wntch 

B6 Ctmrt Re nt? Full Force is 
with the Backstreet Boys, who 
jump 57-5 on the Hot 100 Chart. 
86 Homafront: Rillhnnrd and 
BiliboordBulletIn ore nominated 
lor awards by the Notional Assn. 
ot Recording Merchondisers. 



Choral Conductor Robert Shaw, 82, Dies 



BY BRADLEY BAMBARGER 

With ttie [)a.ssing of revered American 
choral conductor and educator Robert 
Shaw, who died Jan. 25 at age 82, many in 
the classical world have feelings similar 
to those of Telarc chairman/CEO Jack 
Renner. 

"In many ways, Robert Shaw was the 
greatest musicmaker our label has ever 
been associated with," Renner says. "But 
beyond that, losing him really feels like 
losing a member of my family. 

"I remember when Telarc made its 
very first orchestral recording: Stra- 
vinsky's 'Firebird' and Borodin's 'Po- 
lovtsian Dances' with Robert and the 
Atlanta Symphony in 1978," Renner 
adds. "I was pretty green at the time. He 
was very patient — and I learned a lot. 

"Over the years, Robert could be gruff 
at times, but no one drew performances 
from a chorus like he could," he contin- 
ues. "His attention and ability to com- 
municate was such that I'm sure every 



member of a choir felt like he was work- 
ing one-on-one with just them." 

Shaw died of a stroke while visiting 
family in New Haven, Conn., from his 
home in Atlanta. He had recently can- 
celed his annual choral-performance 
workshop at New York's 
Carnegie Hall, hos- 
pitalized with severe 
tiack pain. 

Shaw's ties with 
Carnegie Hall are em- 
blematic of the long- 
term relationships he 
SHAW forged over his six- 
decade career. His Car- 
negie appearances stretched back to the 
'40s; with the hall's centennial season of 
1990-91, he began conducting his es- 
teemed choral workshops every January, 
culminating in performances of such 
m^or works as Bach's B Minor Mass and 
Haydn's "The Creation." 
After that initial 1978 Telarc re- 




cording, Shaw made 40 more albums for 
the Cleveland-based label, covering most 
of the standard choral repertoire along 
with such uncommon gems as Hin- 
demith's "When Lilacs Last In The 
Door-yard Bloom'd" — a work Shaw com- 
missioned from the compaser in 1946. It 
was "a great buy" for $1,000, as Shaw 
told Billboard in one of his last extensive 
interviews (Keeping Score, Billboard, 
April 18, 1998). 

Born in Red Bluff, Calif., Shaw began 
his career leading college glee clubs in 
his home state, going on to form the 
Robert Shaw Chorale in the '40s in New 
York. He honed his craft directing cho- 
ruses in concert and on record for the 
greatest maestros of the day, from 
Arturo Toscanini to Leonard Bernstein. 
And at the behest of the U.S. State 
Department, Shaw took his Chorale on 
the first of several world tours with a 
1956 trek across Europe and the Middle 
(Continued on page 19) 
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MUSIC 



FROM THE 
CITY OF ANGELS MOTION PICTURE 



CITY OF ANGELS 



THE BIGGEST SELLING ALBUM 
RELEASED IN 1 QQft 
IS ONE OF THE 



\ 




8 GRAMMY* 
NOMINATIONS 

INCLUDING: 



> RECORD OF THE YEAR "Iris" BY THE GoO GoO DOLLS 
r SONG OF THE YEAR"IrIS" BY THE GoO GoO DOLLS 

T BEST ROCK SONG "Uninvited" by Al\nis Morissette 

r BEST FEMALE ROCK VOCAL PERFORMANCE 
Uninvited" byAlanis Morissette 

ALSO INCLUDES THE No. 1 SONG "Angel" BY Sarah McLachl/VN AND 
Pauia Cole's "Feelin' Love." 

"city of angels" home video on sale 2/2. 

SOUNDTRACK PRODUCED BY Danny Bramson 



ALBUM EXECUTIVE PRODUCERS: CHARLES ROVEN, SCOTT WELCH, 
PATMAGNAREUAAND BRAD SILBERLING 
EXECUTIVES IN CHARGE OF MUSIC FOR WARNER SUNSET: 
GARY LE MEL AND DOUG FRANK 



Xh ± s O n t 



NYXW-CPO-YAGR 



Sale Of Used CDs 
Causes Stir In Canada 



'Bug's' To Test Family DVD 

Buena Vista Disc Due Day-And-Date With VHS 



BY LARRY LeBLANC 

TORONTO— Major record com- 
panies are evaluating the recent 
decisions of two msyor music retail 
chains here to enter the used-CD 
market e\'en as other large chains 
say they are unlikely to follow suit 

The issue heated up in January 
when the West Coast-based A&B 
Sound chain began purchasing 
used CDs at its 16 outlets and sell- 
ing them at two affiliated and 
newly opened Almost Virgin retail 
outlets in Victoria and Abbotsford, 
both in British Columbia (Bill- 
board, Jan. 23). 

Now the principals of the newly 
formed 100-store, Toronto-based 
CD Plus.com indicate that, at an 
unspecified date, the chain will 
sell used CDs along with new 
titles at 23 of its street locations. 
CD Plus.com Ls the new entity cre- 
ated by the merger of Rock Enter- 
tainment and CD Plus (see story, 
page 53). 

While the sale of used CDs is 



Tliii story ivux prepared by Christ- 
ioi Lm-em, ntimk bmmess editor nf 
Mmic & Media, and Emmanuel 
Legrand, editor in ch ief nf Mimic & 
Media 

LONDON— EMI Music has now 
placed leadership of its operating 
companies in Europe's three largest 
markets into new hands. It does so 
as the battle for Europe intensifies 
among the five multinational record 
companies, with Sony Music begin- 
ning to challenge the regional domi- 
nance traditionally exercised by Pbly- 
Gram and EMI. 

Heinz Canibol and Marc Lum- 
bnxso both took office Jan. 18 at the 
British msyor's units in Germany and 
France (BillboardAiffefin, Jan. 18). 



This story tvas prepared by Carolyn 
Horwitz, news editor of Billboard 
Bulletin 

NEW YORK— Sony Music says 
"brisk" .sales in the U.S. and Europe 
helped the company register gains 
in sales and income for the three 
months to Dec. 31, 1998. 

For the third quarter, sales in the 
music group increased 16.3% from 
the same period the year before to 
236 biUion yen ($2.04 billion), and 
operating income rose 22.2% to 29.7 
billion yen ($266 million). Perfor- 
mance in Japan was affected by "less 
than anticipated" sales of releases by 
domestic artists, the company adds. 

Fbr the nine months to Dec. 31, 1998, 
sales rose 16.9% to 598 billion yen 



widespread at independent outlets, 
the moves by A&B Sound and CD 
Plus.com mark the first attempts 
by m^or Canadian music retailers 
in the field. Says one label source, 
"CD Plus is putting its toe in the 
water and gauging our reaction. If 
we don't yell hard enough, they'll 
go chainwide [selling used CDs]. 
And if these two (accountsl get 
away with selling used CDs, all the 
major music chains — like sheep — 
are going to jump in." 

Randy Lennox, president of 
Universal Mu.sic Group (Canada), 
agrees. "After all, these are two 
major retail operations in this 
countrj;" he says. 

Since the sale of used CDs has 
been "a back-sti'eet business until 
now," says Brian Robertson, pres- 
ident of the Canadian Recording 
Industry Assn. (CRIA), "we don't 
knott' what the volume of sales is." 

While label executives contend 
that .selling used product victimizes 
(Cimtinued on pane 



Last May, Tony Wadsworth was pro- 
moted to president of the U.K. oper- 
ating company. All three report to 
EMI Music Europe president/CEO 
Rupert Perry. 

Canibol joined as regional presi- 
dent of EMI Music in Germany/ 
Switzerland/Austria (GSA), based in 
Cologne, Germany; his jurisdiction 
extends to Intercord, Germany's 
Stuttgart-based stand-alone label 
that EMI acquired earlier this 
decade. Intercord managing director 
Mike Heisel now reports to Canibol; 
previously, he was accountable direct- 
ly to Perry. EMI Austria managing 
director Erich Krapfenbacher and 
EMI Switzerland managing director 
Erwin Bach aLso report to Canibol. 

(Continued on patje 7^) 



($5.16 billion). Operating income fell 
6.8% to 42 billfon yen ($364 million). 

"What was particularly satisfying 
was the mix of musics that con- 
tributed to our results — pop, country, 
hip-hop, film and TV soundtracks, 
Spanish- and French-language 
recordings, rap and R&B," says 
Thomas D. Mottola, chairman/CEO 
of Sony Music Entertainment of the 
third-quarter gains. "We anticipate 
that our fiscal year finishing in 
March will be our best year ever" 

Despite the music group's third- 
quarter gains, parent Sony Corp. is 
predicting downward financial 
results for the fiscal year ending 
March 31, with net consolidated 
income for the entire company 
expected to fall 28%. 



BY EILEEN FITZPATRICK 

LOS ANGELES— Buena Vista 
Home Entertainment will be testing 
the market for family entertainment 
on DVD with the simultaneous DVD 
and VHS release of the computer- 
animated movie "A Bug's Life" on 
April 20. 

The release of the Disney/Pixar 
film, which has grossed more than 
$151 million at the box office, marks 
the first time that Buena Vista has 
released an animated film on DVD 
day-and-date with VHS. 

The DVD carries a $34.99 sug- 
gested list. The tape, available in 
widescreen and pan and scan, is 
priced at $26.99, with a minimum 
advertised price (MAP) of $17.95. 
The DVD will carry a $29.95 MAE 

There are no plans to release "A 
Bug's Life" on Divx. 

"The DVD format has really taken 
off, and we've been talking about 
making our family genre films more 
available," says Buena Vista North 
America GM Mitch Koch. "DVD is 
not just a male-profile product" 

To date, Buena Vista has not 
released any of its animated classics 
on DVD. "Mulan," due in stores 
Tuesday (2), has no DVD date. 

Although there had been specula- 
tion about releasing both "Mulan" 
and the animated "101 Dalmatians" 
on Divx, those plans have been put on 
hold (see Picture This, page 61). 

Buena Vista, though, has relea.sed 
DVD editions of the live-action fami- 
ly films "George Of The Jungle," 
"Mary Poppins," and "101 Dalma- 
tians." 

" 'A Bug's Life' will help determine 
the ratio between DVD and VHS 
sales and let us see how the family 
market is doing for DVD," saj's Koch. 

Buena Vista will also release the 
live-action family ad\enture "Mighty 
Joe Young" on VHS and DVD on 
March 23. Retail price is $24.99 
($15.95 MAP) for the tape and $29.99 
for DVD. A MAP price has not been 



BY CHRIS MORRIS 

LOS ANGELES— Risk Music 
Group (RMG), an L.A.-based inde- 
pendent label, has purchased the 
long-established Dallas-based 
regional indie distributor Music 
Distributors Inc. (MDI) for an 
undisclosed amount and plans to 
make the company a new national 
distribution entity. 

RMG president Frank Volpe has 
appointed Nina Easton — president 
of RMG's wholly owned subsidiary 
404 Music in Atlanta since last 
year (Billboard, June 6, 1998)— as 
CEO of MDI, which will be known 
as MDI Distribution Inc. after 
Monday (1). 

Former MDI owner Don Gille- 
spie will remain in place as presi- 
dent; key Dallas staffers include 



determined for the DVD. 

Koch says that the supplier 
intends to "substantially expand" its 
DVD release schedule each month 
throughout this year, but he would 
not elaborate on future releases. 

To date, the DVD market has 
been dominated by action-adventure 
and classic catalog titles. Approxi- 
mately 4% of the 2,i)00 available 
titles are classified as family, and 
only a handful are animated. 

A day-and-date DVD version of 
(Continued on page 7Jt) 




Marley Memories. Bob Marley A 
Tribute to Freedom opens Saturday (6) 
(the anniversary of Mariey's birth) at 
Universal Studios CityWalk in Orlando. 
Fla. The permanent exhibition— part of 
the Universal Studios Escape theme 
park — includes a re-creation of Mar- 
ley's Hope Road house in Kingston. 
Jamaica; paintings, photographs, and 
videos chronicling the late artist's life; 
a gazebo where reggae acts will per- 
form; a restaurant; and a retail kiosk. 
Premiering at the opening will be the 
single "We Gotta Hold On To This 
Feeling"— a duet between Marley and 
his wife, Rita Marley, pictured atxive. 
Rita Marley says the track will be on a 
compilation album due this year on 
Island, produced by their son Stephen 
Mariey. The album will feature contem- 
porary hip-hop and R&B artists "per- 
forming" with Bob Marley via digital 
technology. Daughter Cedella Marley 
says of the exhibit, "From the outside it 
really does look like 56 [Hope Road]." 



GM Bebe Pulliam and director of 
marketing Missy Querry. 

MDI has hired former Block- 
buster Music VP Joe Malone as 
director of sales. 

Increasing consolidation among 
indie distributors left a perceived 
hole in the marketplace that MDI 
can fill, according to Volpe. 

"There's need for more national 
distributors, so it's a business mows 
from that end," Volpe says. "Plus, 
for our company, it really rounds 
us off nicely. We have some labels 
now that are in all various forms of 
music, and now, by owning our dis- 
tribution company, it rounds off 
our company as completely inde- 
pendent—from distribution, from 
marketing the records, from pro- 
(Continued on page 7i) 



Dniversal 
Bevamps 
U.S. Distrlb. 

BY PAUL VERNA 

NEW YORK— As the Universal/ 
PolyGram consolidation continues, 
detiuls are emerging about the inte- 
gration of the two companies* U.S. 
distribution entities under the Uni- 
versal Music and Video Distribution 
(UMVD) banner 

At press time, UMVD had no com- 
ment on the total number of jobs lost 
in the transition. However, .sources 
estimate the tally to be 200 positions, 
including support staff 

As expected. Universal veteran 
Henry Droz retains the post of 
UMVD president, with Jim Urie and 
Craig Kornblau serving as executive 
VP/GMs (Billboard, .Ian. 30). Other 
UMVD home office staff includes e.\- 
ecutive VP Bob Schnieders, VP of 
.sales administration Skip Smith, and 
Mike Gillespie, who will head up the 
sales department. 

In addition, UMVD has named 
three divisional VPs for its main re- 
gions: Mike Greene, Western divi- 
sion (including the Los Angeles, 
Seattle, and San Francisco regional 
offices); Jim Weatherson, Central 
division (encompassing Minneapolis, 
Chicago, Dallas, and Detroit); and 
Kyle Krause, Eastern division (com- 
prtsing New York, Boston, Atlanta, 
Washington, D.C., and Miami). 

Former PoK<5ram Group Distrib- 
ution senior VP of sales and branch 
distribution Van Fletcher was 
(Continued on )mt]e 78} 

DMG Shifts 

Degional 
Executives 

BY KAI R. LOFTHUS 
and MARK SOLOMONS 

OSLO — In a departure from its plan 
for the major European territories 
(Billboard, Jan. 30), Uiuversal Music 
Group (UMG) looks likely to retain 
the existing label structures of the 
former PolyGram and Universal Mu- 
sic operations in Scandinavia. How- 
ever, sources say that a m^or shake- 
up could occur in the company's 
regional dLstribution structure. 

Meanwhile, the executive shuffle 
continues at Universal Music in the 
U.K. 

Several key A&R and marketing 
executives who have built MCA/Uni- 
versal to its current status in the 
Nordic region get to keep their jobs, 
in what is perceived as a relatively 
drama-free reorganization compared 
with other regions. It is understood 
that the Scandinavian countries' 
share of the $300 million savings 
sought by UMG is less than 5%. 

PreKminary plans for Scandinavia 
indicate a division along existing 
lines in Deiunark, Norway, and Fin- 
(Continned on pope 7S) 



EMI Taps New Leaders 

Canibol, Lumbroso To Helm Euro Units 



Sony Music Posts Gain Id Qtr. 



ImliB label Risk Panlasiis 
BegianalBistrilitttBFMBI 
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the way music looks now 



Congratulates its 

GRAMMY Nominees 

TORI AMOS 
ELVIS COSTELLO & BURT BACHARACH 

STEVE EARLE 
BELA FLECK & THE FLECKTONES 
PJ HARVEY 
JOHN HIATT 
ANGELIQUE KIDJO 
LYLE LOVETT 
THE MAVERICKS 
JOHN MELLENCAMP 
PAT METHENY GROUP 
THE BRIAN SETZER ORCHESTRA 
LUCINDA WILLIAMS 

Hosted by David Byrne 
Weekends on Public Television. Check Local TV Listings. 



www.sessionsatwest54th.conn 
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With Six, Dion Leads 
Nominees Fnr Jonos 



McKeehan Leads Doves 

Gets 11 Nominations Witti dc Talk, Solo 



RECORD COMPANIES. Kick Froio is 

promoted to senior VP of sales at 
Atlantic Records in New York. He 
was VP of sales. 

Steve Schnur is named VP of 
A&R at Capitol Records in Los 
Angeles. He was VP of A&K at 
Arista/Austin. 

Felicia Swerling i.s named VP of 
pop promotion and Ruth Anne 
Taylor is promoted to VP of legal 
and business affairs at Warner 
Bros. Records in Burbank. Calif. 
They were, respectively, national 
director of pop promotion at Epic 
Records and associate general 
counsel of legal and business 
affairs. 

Sony Music Special Products in 
New York names Jed Corenthal di- 
rector of .sales and marketing. He 
was associate director at Columbia 



)rise's Barenaked Ladies 
ed nominations for top group, 
p album ("Stunt"), and for top 
with "One Week," which also 
d the group's Ed Robertson a 
top songwriter nomination. 

Receiving four nomina- 
tions arc A&M's Matthew 
Good Band — for top group, 
top single ("Apparitions"), 
top video ("Apparitions"), 
and top rock album for 
"Underdogs" — and Tacca 
Records' Kevin Parent, 
Quebec's biggest artist 
Uion, who is nominated as top 
'. Parent's album "Grand Par- 
etit Faiseur" is nominated in 
3-sclling Francophone album, 
lum, and top pop album cate- 

duced by Lynn Harvey and 
;d by Ron Meraska, this year's 
ony will be hosted by Canadi- 
talk-show host Mike Bullard. 
(CotitiHued oil iKiQe SI) 
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FROtO SCHNUR 

Product Marketing. 

Wendy Higgs is promoted to 
A&R manager at Outpost Record- 
ings in Los Angeles. She was an 
assistant. 

Freddie Records in San Antonio 
appoints Luis Silva national direc- 
tor of marketing/A&R. He was di- 
rector of promotion/A&R, South- 
west, at Sony Discos. 

PUBLISHERS. Glenn E. Herman is 



Beenie Man 
Inks 5-Set 
Virgin Deai 

BY ELENA OUMANO 

K 1 NGSTON, .Jamaica—Jamai- 
can reggae dancehall stai" Bee- 
nie Man is getting a strong com- 
mitment from Virgin Records 
worldwide, with whom he has 
inked a five-album deal for a 
"healthy si.\ figures with com- 
mitted \ideo.s," according to Vir- 
gin senior VP of A&R Patrick 
Moxie. 

Beenie's Shocking Vibes home 
label retains all rights to the 
Caribbean, however. 

"I see Beenie Man as excep- 
tionally talented — a perfect artist 
to join the ranks of our other 
stars .Janet ,Jack.son, D'Angelo, 
Maxi Priest, and Lenny Kravitz," 
says Mo.xie. "Shocking Vibes is 
very organized and, as a man- 
agement team, has great vision." 

"This is a very important 
clause in the agreement for us," 
says Shocking Vibes executive 
Clyde McKenzie of the Carib- 
bean rights. "We thought this 
was the way of getting around 
the traditional problems 
Jamaican artists have had with 
major labels. We will be building 
on our existing structures. We 
don't want to throw out tried 
and proven methods or people." 

"The Doctor," the la.st of Bee- 
nie's two-album deal with New 
York-based VP Records, is 
expected to be relea.<ed world- 
wide at the end of February. No 
target date has been set yet for 
Beenie's Virgin debut. 

Beenie has also just agreed 
on "a respectable six-figure" 
publishing deal with EMI 
Music, says Guy Moot, senior 
A&R manager at EMI Music. 
"Beenie's always come to my 
attention through working with 
so many other Jamaican pro- 
ducers," says Moot. "He's cer- 
tainly got all the qualities to be a 
complete international star and 
on his own terms, without hav- 



SWERLING TAYLOR 

named director of online communi- 
cations/Webmaster at BMl in New 
York. He was E-commerce manag- 
er at Cox Enterprises. 

RELATED FIELDS. Warner Bros. Pu^^ 
lications in Miami promotes 
Andrea Nelson to VP of market- 
ing. She was VP of consumer mar- 
keting, Atlantic and Southern 
states. 

TCI Mu.sic in New York names 



BY DEBORAH EVANS PRICE 

NASHVILLE— Dc Talk's Toby 
McKeehan led the pack with 1 1 nom- 
inations for the Gospel Music Assn.'s 
(GMA) 30th annual Dove Awards, 
slated for March 24 at the Nashville 
Arena. 

McKeehan recenisd sevien nomina- 
tions as a meml)er of dc Talk, including 
nods for gi-oup and arti.st of the year, 
as well as four .solo nods in the .song- 
wTiter and pralucer categories. 

Michael W. Smith wasn't far be- 
hind McKeehan, receiving 10 nomi- 
nations, including artist, songvvritcr, 
producer, and male vocalist of the 
year, as well as recognition in the 
song of the year and pop/contemim- 
rary album of the year categories for 
his hit song and album "Live The 
Life." Southern gosjiel iiatriarch Bill 
Gaither received eight nominations, 
as did Verity Records' Fred Ham- 
mond. Cindy Morgan, Kirk Franklin, 
Jaci Velasquez, Jonathan Pierce, 
Point Of Grace, the late Rich MuUins, 
New.sboys, and Kathy Troccoli also 
netted multiple nominations. 



BY CHRIS MORRIS 

LOS ANGELES— Veteran R&B 
singer Ruth Brown, who knew 
pianist/vocalist Charles Brown (to 
whom she is unrelated) as a friend 
and colleague for 50 years, says the 
late musician's impact on other per- 
formei-s was all-perva.sive. 

"I think everybody has 
gotten some things from 
Charles Brown musically." 
she says. "A lot of people 
come to mind. Ray Charles 
comes to mind, Nat Cole 
comes to mind. Little 
Jimmy Scott . . . Every 
musician that calls them- 
selves a musician oi* that 
deals with anything that deals with 
the heart, they got something that 
comes from Charles." 

But an anecdote she relates indi- 
cates that Brown viewed the effect 
his music had on people's hearts as 
the most important thing he left 



CORENTHAL HIGGS 

Scth A. Schachner VP of bu.sincss 
development. He was director of 
business development at Viacom 
Interactive Services. 

Hellene S. Kuntagh is promot- 
ed to executive VP at Universal 
Studios in Universal City, Calif. She 
was senior VP 

Terry Bochanty is named VP of 
sales and marketing at Kandoo 
Films in Sherman Oaks, Calif. He 
was executive director of sales and 




DC TALK 



Historically dominated by well- 
established artists, the Dov^; nomina- 
tions reflect an infiLsion of new blood 
and fresh faces this year. 

Avalon, last year's winner in the 
best new artist category, scored six 
nominations, as did Gotee newcomer 
.Jennifer Knapp, who.se recognition 
included nmis in the female vocalist, 
new artist song of the year, and rock 
album categories. The Insyderz gar- 
nered four nominations, with Deliri- 
ouo! and Burlap To Cashmere re- 
ceiving thi-ee each. 

Among the other up-and-coming 
talents to receive Dove nominations 
(Continued ou page 85) 



behind. 

"I was talking to Danny Caron, 
who played guitar » ith him for so 
long in the later years," she sa.vs. "He 
said that one time he and Charles 
were talkin', and he asked Charles, 
'What would you want to be remem- 
bered by?' And Charles said, 'I just 
want people to say that my 
music made people fall in 
love.' " 

Brown died Jan. 21 in 
Oakland, Calif., at the age of 
76. The cause of death was 
listed as congestive heart 
failure. In December, a host 
of superstars had mounted 
a benefit concert at San 
Francisco's Great American Music 
Hall for Brown, who had suffered 
from numerous health problems in 
recent years; among the participants 
were Bonnie Raitt (who was instru- 
mental in reigniting his career a 
(Conthnifd on iHigc US) 



HERMAN NELSON 

marketing at Premiere House. 

Manatt, Phelps & Phillips, LLP 
in Los Angeles promotes Dan M. 
Forman, Seth A. Gold. Daniel B. 
Hayes, and Steven J. Plinio to 
partners. They were associates at 
the firm. 

Matthew Marcus is appointed 
director of media relations. West 
Coast at USA Network in Los Ange- 
les. He was an account executive at 
liachel McCallister & Associates. 




BY LARRY LeBLANC Ker 

TORONTO — Unless there are .some receivi 
m^or upsets, Canada's 28th annual top po 
Juno Awards will be an eventful single 
night for Celine Dion, who is on the earnei 
Columbia label here. 

With six nominatiims, 
Quebec's international 
superstar leads the pack of 
nominees. Dion will also be 
the recipient of this year's 
non-voted International 
Achievement Award. 

The two-hour televised dion 
.Juno Awai"ds event is slated 
for March 7 at Copps Coliseum in after I 
Hamilton, Ontario. singer 

Dion is nominated as top female leur P 
vwalist; her "My Heai-t Will Go On" the to] 
as top single; and her English-lan- top all 
guage di.sc "Let's Talk About Love" gories 
is nominated in the top album, top- Pro 
.selling album, and top pop album cat- direct! 
egories. Her French-language "S'il cerem 
Suffi.sait D'Aimer" is nominated as an TV 
top-selling Francophone album. 




The Pope Goes Pop. Sony Classical is set to release "Abba Pater," a recording 
of Pope John Paul II delivering prayers, homilies, and chants in five languages, 
backed by contemporary music. Produced in cooperation with Radio Vaticana. 
the Vatican's radio arm. and Audiovisivi San Paolo, a religious publisher, the 
recording is due March 23. Shown standing, from left, are Fabrizio Intra, Colum- 
bia managing director lor Sony Music Italy; Franco CabrlnL president of Sony 
Music Italy: and producers Don Giulio Neroni and Vincent Messina. Shown seat- 
ed are Peter Gelb, president of Sony Classical, and Fioravante Cavarretta, man- 
aging director of Audiovisivi San Paolo. 
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Music Square East 




Home of Thirteen Grammy Nominations 



VinceGill{6) 

Best Male Country Vocal Performance 
'IfYou Ever Have Forever In Mind' 
Best Country Collaboration With Vocals 
'My KM of Woman/My Kin J of Man' 
Best Country Instrumental Performance 
'A Soldier's Joy' (Reprise Records) 
Best Country Song 
IfYou Ever Have Forever In Mind' 
Best Instrumental Arrangement Accompanying Vocals 
'Breath of Heaven (Mary's Song) ' 
Best Engineered Album, Non-Classical 
'Breath of Heaven' 



The Mavericks (1) 

Best Country Performance 
By A Duo or Group With Vocals 
'Dance The Night Away' 

RebaMcEntire(l) 

Best Countr)' Collaboration With Vocals 
'IfYou See Him/If You See Her' 

Lee Ann Womack (1) 

Best Female Country Vocal Performance 
'A Little Past Little Rock" 

MCA 

NASHVILLE 



Trisha Yearwood (3) 

Best Female Country Vocal Performance 

"There Goes My Baby' 
Best Country Collaboration With Vocals 
'Where Your Road Leads' 

Best Countr)' Album 
'WhereYourRoaJ Leads' 
(Tony Browo ficTrisha Yearwood, Producen) 

The Apostle Soundtrack (1) 

Best Southern, Country, or Bluegrass Gospel Album 
'The Apostle' - Music From 8c Inspired By The Motion Picture 

(R>aiigTiile(MCA)J 
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Can 'Hedwig' Capture Rock Fans? 

Atlantic Has High Hopes For Raucous Off-Broadway Cast Recording 



BY LARRY FLICK 

NEW YORK— With the original cast 
recording of off-Broadway's "Hedwig 
& The Angry Inch," due in U.S. 
stores Feb. 9, Atlantic Records is 
aiming to finally bridge the gap 
bct»"ecn the rock world and the musi- 
cal theater community. 

Although attempts to link the dis- 
parate worlds have been made in 
recent years with the hotly touted 
Broadway soundtracks to "Rent" 
(DreamWorks) and "Tommy" (RCA 
Victor), neither lived up to cro.sso\'er 
expectations, despite respectable 
sales. To that end, how can an album 
supporting a smaller stage piece pas- 
sibly attract the public at large? 

"Simply put, this is a solid, credible 
rock'n'roll record," says Vicki Ger- 
niaise, senior VP of marketing at 
Atlantic. "This isn't rock by way of 
Sondheim or (Jershwin. This is music 
that people who never go to the the- 
ater can easily connect with. You 
don't have to experience the show to 
fall in love with these songs — though 
that certainly enhances the listening 
experience." 

"Hedwig & The Angry Inch," 
which opened Feb. 14, 1998, at New 
York's Jane Street Theatre, tells the 
fictional tale of Hansel Schmidt, 
w-hose botched sex-change operation 
in 1988 in his native East Berlin 
transformed him into Hedwig — a 
fledgling rock queen whose talent 
never quite supersedes her endless 
run of bad luck. 

The brainchild of actor/writer 
John Cameron Mitchell (who plays 
Hedwig) and musician/composer 
Stephen Trask, Hedwig's story 
unfolds during a rat-hole club gig 
with her band, the Angry Inch (aka 
Trask's real-life quartet, Cheater). 
It's an ambitious, often-revelatflry 
theatrical piece that juxtaposes a 
string of tragicomic monologues 
again.st what some college and mod- 




HEDWIQ & THE ANQRY INCH 

em rock radio programmers are call- 
ing "kick-ass" and "downright excit- 
ing" rock tunes. 

"We initially had some doubts 
about whether we'd be Interested in 
such a project," says Anita Johns, 
assistant music director at WTGE 
Baton Rouge, La. "It seemed a little 



too out-there for us at first. But this 
record is undeniable. We're going 
with one of the guitar-heavy uptem- 
po cuts, 'Tear Me Down,' but I can 
hear some of the slower songs doing 
well at pop radio." 

Katy Jackson, assistant music 
director at WZNE Rochester, N.Y., 
agrees. "I haven't heard songs as 
good as these in a very long time," 
she says. "There's a lot of commer- 
cial potential here, if the label can be 
creatire in marketing it" 

Germaise acknowledges that the 
label will have to be "a little crafty" 
about bringing "Hedwig & The 
Angry Inch" to the mainstream. 

"We're downplaying the theatrical 
birth of this project," she says, 
(Continued on page 19) 



Elementree's Orgy 
Hits With 'Ons Cover 



BY CARLA HAY 

NEW YORK— Industrial synth 
music is on the rise with Orgy, a 
Los Angeles-based band signed to 




Korn's Elementree label. The 
group's debut album, "Candyass" 
( Elementree/Reprise/ Warner 
Bros.), has been steadily climbing 
The Billboard 2(X), achieving Heat- 



seeker Impact status with its 
ascent to No. 93 in the Jan. IJO issue 
of Billboard. This issue, it stands 
at No. 86. 
zi Observers 
^^ YjCAt ' " credit much of 
nCril , the album's 
newfound suc- 
cess to Orgy's 
version of "Blue 
Monday," which 
has been a hit 
at modern nxk radio. 

"Blue Monday" was originally 
recorded by '80s British electron- 
ic/dance group New Order. But the 
fact that Orgy's first hit is a cover 
(Continued on page Sj) 
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OaoliWe's Battle Raokets Spark Interest Oa The Mi 



BY DYLAN SIEGLER 

NEW YORK— Country rock outfit 
the Bottle Rockets are living Willie 
Nelson's "On The Road Again." 
After a disenchanting trip down the 
m^or-label highway, they're insist- 




THE BOTTLE ROCKFTS 

ing that the vvwld keep turnin' their 
way — and their way, of course, is on 
the road again. 

"We were sitting around for a long 
time, and we got cabin fever," says 
drummer Mark Ortmann. 

Front man Brian Henneman adds, 
"After some time off, we said, 'Oh, 
piss on this' and got back on the road. 



It was fun, just like the old days, four 
guys in a hotel room." 

The group was dropped by TAG/ 
Atlantic after releasing its 1996 
album, "24 Hours A Day," which has 
sold 16,000 units, according to Sound- 
Scan. The act recently hooked up 
with Austin, Texas-based Doolittle 
Records, w^hich released the Rockets' 
"l.«ftovers" set in November 

"Leftovers," according to the band, 
was intended to bridge the gap of 
more than two years between the last 
studio album and a new release 
planned for this spring on Doolittle. 

"We just wanted something out 
there in the meantime," says Ort- 
mann. 

Henneman says that "24 Hours" 
was meant to be geared toward 
radio. He says some of the tracks re- 
corded — the "leftovers" — didn't fit 
into that plan. 

"There was some great material 




from the last recording session that 
the band »"anted to put out" saj's Jay 
Woods, VP of sales and marketing at 
Doolittle. "So we decided to u-se it as a 
setup piece, competitively priced, and 
vvVve had great success getting it into 
the market and selling it through." 

"Leftovers," which carries a sug- 
gested list of $8.98, includes the 



humorous rockabilly ditty "Coffee 
Monkey," the dirt-kicking roadhouse 
number "Dinner Train To Duteh- 
tuwn," and the classic "Get Down 
River," which is also featured on the 
Smithsonian Folkways collection 
"River Of Song: A Musical Journey 
Down The Mississippi" (Billboard, 
Dec. 5, 1998). The band, published by 
Seven Shades Music/Koog Town 
Music/Shakey Bean Music (BMI), 
appears in the PBS series of the 
same name and played in the series' 
recent launch concert 

"My Own Cadillac" is the Festus, 
Mo.-based band's homage to automo- 
biles. "Cars are an American sub- 
ject," chuckles Ortmann. "Even 
Chuck Berry did it." 

The Bottle Rockets' success so far 
is due in no small part to the loyal 
audiences they've earned on tour. 

"When you have a band that tours 
(Continued on jhuic ^i) 
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Tina Arena Targets U.S. With 'Deep' 

1st Single From Epic Album Was Written By Diane Warren 



BY CHARLES KAREL BOULEY II 

LOS ANGELES— Tina Arena. 
Know the name? If you're not 
from Australia, you may not. But 
Epic Records is out to change that 
with her second U.S. album, "In 
Deep," due in stores March 11. 

With the Diane Warren-penned 
single, "If I Was A River," which 
goes to AC radio on Tuesday (2), 
the label is beginning an extensive 
marketing campaign for an artist 
who has drawn several compar- 
isons to fellow Sony vocalist 
Celine Dion. 

"Having worked on some of the 
earlier Celine Dion records, I can 
see a parallel," says Steve Einc- 
zig, VP of marketing, West Coast, 
at Epic. "Dion is an artist who was 
massively successful in France 
and Canada but initially only sold 
270,000 records in this country. 
Tina is a quadruple-platinum 
artist in Australia who sold 
130,000-plus records of her last 
relea.se, 'Don't Ask' [in the U.S.). 
We had to build upon Dion's for- 
eign success the same way we now 
have to with Tina." 

Already out for a year in her 




native Australia on Sony, "In 
Deep" has yielded four interna- 
tional hit singles. She's now 
ready to generate similar suc- 
cess here— or 
is she? 

"I don't need 
America to be 
fed!" Arena says 
with a laugh. 
"Seriously, I gre«' 
up wanting, liv- 
ing, wishing for 
AHENA the American 

dream; I just 
did it in Australia. From the age 
of 3, literally, America was a place 
I wanted to come and work in." 

And work she will. Arena — 
who is managed by Ralph Carr — 
will spend the next two months 
visiting radio stations and retail- 
ers around the U.S., while simul- 
taneously hitting the talk-show 
circuit. A string of appearances is 
pending confirmation within the 
next two weeks. 

"In Deep" is a 12-song collec- 
tion of AC- and top 40-ready 
material. In addition to Warren, 
Arena has teamed with longtime 



Reprise Looks To Gut Wilco's 
'Teeth' On A Larger Audience 



BY CARLA HAY 

NEW YORK— Wilco's folk- and 
country-influenced rock sound has 
garnered cult status for the band. 
But with the March 9 release of the 
group's "Summer Teeth" album, 




Reprise Records hopes to take Wilco 
to a level of even wider acceptance. 

Wilco lead singer/songwriter .leff 
Tweedy says, "I have no idea how 
people are going to react to the new 
album. I certainly care, because 
making music is my livelihood. But 



after I make a record, that's the last 
thing I feel like thinking about: 
whether or not the new album will 
sell more than the last one." 

Reprise/ Warner Bros. VP of art- 
ist development/creative marketing 
(U.S.) Gary Briggs says, "I see 
Wilco's fan base somewhere in the 
neighborhood of 200,000 people. To 
go beyond that, I really see the al- 
bum happening at radio. We're 
going to take the first single, 'Can't 
Stand It,' to triple-A on Feb. 15. 
We're planning on taking the song 
to modern and album rock radio on 
March 9." 

Although "Can't Stand It" has 
an uptempo, rollicking feel, "Sum- 
mer Teeth," Wilco's third Reprise 
album, has a decidedly more mel- 
low sound than its predece.s.sor, the 
critically acclaimed 1996 double 
album "Being There." 

(Continued on page 21) 
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E GREAT 
PERFORMER 
DESERVES 
ANOTHER. 



collaborator Dave Tyson, as well 
as producer/songwriter Walter 
Afanasieff (Dion, Mariah Carey). 
Among the set's more interesting 
participants is Mick Jones of For- 
eigner, who helmed five tracks. In 
fact, Arena has covered that 
band's signature song, "I Want To 
Know What Love Is." 

"The idea to cover '1 Want To 
Know What Love Is' came about 
two-thirds through the recording 
process for the other tracks," 
,Iones recalls. "I've never sug- 
(Continned on next page) 




An Angelic World. Hollywood Records act Nobody's Angel recently tap«d an 
appearance on ABC-TV's "Boy Meets World." The act has gotten top 40 radio 
play with the single "Lei's Get Together," taken from the soundtrack to "The Par- 
ent Trap." The group is completing a full-length set due this spring. Pictured, 
from left, are group member Sarah Smith, actor Rider Strong, group members 
Ali Navarro and Amy Sue Hardy, ai::tor Ben Savage, and group member Stacey 
Harper. 
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SFX Partners With Sharon Oshourne Fur 
Label Start-Up; Wind-Up Parts With Ciark 



It'S SFX'S WORLD, WE JUST LIVE IN IT: SFX 
has purchased 50% of Sharon Osbourne Manage- 
ment and has joined with the manager to co-fund a 
label that she will helm. 

Additionally, SFX has secured the rights to 
present the tremendously popular Ozzfest for the 
next five years. Through SFX-owned PACE Con- 
certs, the company had presented Ozzfest for the 
past two years. SFX is promoting the Black Sab- 
bath reunion tour, which features Osbourne's 
husband and one of her management clients, 
Ozzy Osbourne. 

SFX e.xecutives would not 
comment on the deal or the 
company's entry into the record 
label business. However, it's 
intere.sting that SFX chose to 
align itself with a start-up oper- 
ation instead of investing in an 
already established entity — as 
it has when purchasing concert 
promotion companies — or going 
with any of the former major- 
label execs who are now launching new indepen- 
dent ventures. 

For Osbourne, the partnership means an oppor- 
tunity to expand her management company, which 
will be renamed, she says, as well as enter the record 
business. In addition to Ozzy, Osbourne manages 
Roadrunner act Coal Chamber. She would not dis- 
close SFX's financial investment in her company. 

The deal, which closed Jan. 8, is so new that Os- 
bourne says many of the details are still being 
worked out, but adds, "It means that I will be out 
there looking to take on new artists to manage. I 
don't want to go into any specific area; we're just out 
there looking for anything that takes our interest." 

In terms of the record label, Osbourne says, "we 
don't want to limit ourselves to any genre, but put it 
this way: I'm not going to go into the urban market. 
But I'm also not going to limit myself to saying I'm 
only looking for harder-edged bands." She will staff 
up both the management company and record label 
as the two entities develop. 

Osbourne had been wanting to start a label "for a 
long time, and I couldn't do it without SFX's re- 
sources," she says. "Now we have a huge purse to 
go out there and sign and compete and make a com- 
pany. We're going to be a boutique label." She adds 
that artists signed to the label will have all of SFX's 
other resources, which are piling up by the minute, 
at their disposal. No need to question who will pro- 
mote their tours. 

In terms of this year's Ozzfest, Osbourne says 
that the Red Hot Chili Peppers and Guns N' 




by Melinda Nevmum 



Roses are "on the list" of bands she's interested in, 
but that "nothing is confirmed yet." 

No SURE THING: Wind-Up Records has ended 
its shortlived affiliation with dick dark productions 
to release a catalog line using Clark's name and the 
"American Bandstand" (AB) logo. 

The venture, spawned last winter (Billboard, Feb. 
14, 1998), ended when Wind-Up decided to focus 
solely on developing artists. No albums had come 
out under the new partnership. 

Additionally, Wind-Up has 
shuttered its Surefire imprint, 
which handled veteran acts 
like Teddy Pendergrass and 
Dr. John. John's live album 
was a one-off project; however, 
Pendergrass is now left with- 
out a deal. 

"All our energies are behind 
the five artists we've signed to 
Wind-Up," says label presi- 
dent Steve Lerner. "We're a 
rock label; we're not doing urban or country. With 
the success we accomplished so quickly (with 
Creed], we wanted to focus on the rock/pop label. 
We're getting out of the established-artist busi- 
ness and AB business." 

Francis La Maina, president/COO of dick dark 
productions, confirms the split. "We still have inten- 
tions of developing our own label," La Maina says, 
although he would not comment on whether the com- 
pany was in discussions with potential new part- 
ners. "Our goals are no different than they were 
with Wind-Up. 'American Bandstand' is very much 
alive in terms of its development. The activities of 
Wind-Up took them in a different direction. We've 
wished each other well." 

StUFF: Phil Costello, senior VP of promotion and 
marketing at Capitol Records, left the label Jan. 28 to 
pursue other interests. His promotion duties will be 
taken over by Burt Baumgartner, who recently left 
the Work Group as senior VP (The Beat, Billboard, 
Jan. 30). No word on if a new senior VP of market- 
ing will be named . . . Paula Abdul has signed with 
Metropolitan Entertainment for management. The 
artist will appear next in the Broadway revival of 
"Sweet Charity" this spring . . . Jim Merlis, formerly 
director of publicity at Geffen, has started Big Has- 
sle Media, an independent publicity company in New 
York. Clients include Rufus Wainwright. Merlis can 
be reached at 212-463-0666, e.\t. 12 . . . KMFDM has 
broken up. The band's final Wax Trax!/TVT album, 
"Adios," will be released this spring. 
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TINA ARENA TARGETS U.S. WITH 'DEEP' 

(CotUimmd ffoni previuus page) 

gested or given my blessing to 
anyone before to record that par- 
ticular song for many reasons. It's 
not an easy song vocally to cover. 
After we ran through it a couple 
of times, I realized that this was 
that moment." 

That moment turned into some- 
thing special, thanks to the help 
of other Foreigner members. 

"Lou [Gramm] did background 
vocals; Jeff [Jacobs] did key- 
boards. It was quite spiritual real- 
ly. Tina has an intensity and takes 
her craft very seriously." 

Such enthusiasm is shared by 
the Epic execs working "In Deep." 

"I already have her going to 
many markets in this country, 
working with retail and radio," 
says Epic executive VP Rick 
Bisceglia. "We're going for [air- 
play at] AC formats two weeks 
before top 40. To go everywhere 
at the same time is not neces- 



sary with this record; it can 
build on many levels." 

Building gradually has been key 
in the development of this project. 
It started last summer with her 
duet with Marc Anthony, "I Want 
To Spend My Lifetime Loving 
You," from the soundtrack to "The 
Mask Of Zorro." 

"It's been a pleasure to watch 
this artist evolve," says Andrew 
Jaye, music director of top 40 sta- 
tion WEOW Key West, Fla. "She 
has amazing star potential." 

Epic president Polly Anthony 
agrees. " 'In Deep' shows Tina's 
growth as a singer and writer. 
She's poised for a major break- 
through in the U.S. to match her 
international success." 

Denis Handlin, chairman/CEO 
of Epic in Australia, concurs — 
particularly when it comes to the 
potential of "If I Was A River." 
"Tina's always wanted to crack 



Foreigner Reunion Re-energizes Jones 



LOS ANGELES— With the 
release of Tina Arena's "In 
Deep," Foreigner guitarist, writ- 
er, and producer Mick .Jones is 
back in the music business. Not 
that he ever really left. But it's 
that project that has sent Jones 
back to the studio. 

"During the mid-'90s, I lost 
interest in music in general," he 
says. "I went through a very 
"blah' phase, and 1 think music 
did as well. Looking back, 1 feel 
working with Tina started me 
thinking about what I was doing 
as well. I thought a lot about the 
journey she was on, and 
it reminded me about 
the energy, the vitality, 
the things that got me 
into music in the first 
place. It rekindled my 
interest." 

That interest wa.s 
further influenced by 
the mini-Foreigner re- j< 
union that Arena's cov- 
er of "I Want To Know What 
Love Is" triggered. However, 
shortly after completing her pro- 
ject, fate threw .lones, and For- 
eigner, a curve. 

"Our lead singer. Lou Gramm, 
came down with a brain tumor," 
•Jones .says. "It was dire days for a 
while. It was pretty wild. Fortu- 
nately, he came through it amaz- 
ingl.v well and is back to his old 
self, singing better than ever." 

According to Jones, he and 
Gramm had their "little prob- 
lems" over the past 10 years. 
Even when they reunited several 
years ago. they weren't com- 
pletely focused. 

"Watching Lou's journey put 
things in clearer perspective. It 
brought the entire band back 
together, and certainly Lou and 
I are much closer than we've 
ever been." 



lut the Ivcom 



Jones and Gramm are now 
focu.sing on a new Foreigner 
album svith other band memljcrs 
Jeff Jacobs (keyboards). Bruce 
Turgon (bass), and Bryan Tichy 
(percussion). The new album is 
already two-thirds written, and 
Jones anticipates it will be fin- 
ished for an early-summer 
release. The group is now signed 
t<» BMG International for Europe 
but has not yet secured a U.S. 
label home. 

Recently, .Jones has been tem- 
porarily sidetracked. He recent- 
ly completed songs for the sound- 
track to "Still Crazy." a 
British film that chron- 
icles the misadventures 
of a successful '70s rock 
band that reunites in 
the '90s (see review. 
page 2(>). The film is 
something that Jones 
calls "an odd parallel. 
=s It's quite amusing." 

Amusing, indeed. His 
work on the soundtrack, includ- 
ing the cut "And The Flame Still 
Burns," was nominated for a 
Golden Globe Award this year, 
prior to the U.S. debut of the 
film .Jan. 18. 

Despite the excitement of the 
film. .Jones is most interested in 
the reunion of Foreigner. 

"It's been a long time since I've 
been so e.xcited about what we're 
doing," he says. "I jokingly said 
to Lou, 'You know, you're sound- 
ing better than ever before.' and 
he looked at me with a droll 
expression and said, 'Well, .vou 
know Mick, there's a bit more 
room up there now for things to 
reverberate around.' 

"Maybe we are 'still crazy,' like 
the movie says, to want to be 
doing this after all these years. 
But it's an insanity I welcome." 

CHARLES K/VREL BOULEY II 



the U.S. market, and we've been 
supportive. It took a while to find 
the right song, and [Sony Music 
Entertainment chairman/CEO] 
Tommy Mottola found this one. 
He's enthusiastic about it, and he 
got very personally involved in 
this record — working on the 
mixes, getting the song right." 

While the powers-that-be line 
up to support the project. Arena 
is quick to focus on what's impor- 
tant to her — namely, the music. 

"I did 'If I Was A River' because 
of the sensibility of the song," she 
says. "It says, 'I will go to any 
length for you; just let me share 
and be there.' In a sense it's true 
of my character. As a child and 



young adult, because of my popu- 
larity as an artist, I always felt I 
intimidated the opposite sex. It be- 
came a problem for me because all 
I ever wanted to do was to connect 
and make them realize that the 
public and personal life is differ- 
ent. I wanted to open my heart up 
and say, 'Come on, come on the 
journey, don't be afraid.' " 

That positive message and atti- 
tude permeates the rest of the al- 
bum's cuts as well. 

"When I sit down to write a 
record, I'm not incredibly spe- 
cific with myself as to the sub- 
ject matter of the song," Arena 
says. "I don't sit dow'n and say 
the objective is to write about 



empowerment or vulnerability. I 
tend to write about what I'm 
going through at the time, to 
document my feelings. With this 
album, I was trying to under- 
stand where relationships actu- 
ally fit into my life." 

Booked by William Morris in 
the U.S. and Frontier Touring 
abroad. Arena has now had a year 
to tour and support this record 
outside of this country. It has 
been a learning process. 

"I've watched 'In Deep' evolve," 
she says. "I'm not going say it's an 
absolute masterpiece or that it's 
going to change the face of music. 
But it needn't be. Music, careers, 
life . . . they're supposed to be fun." 
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"If you win, 

I get it 
every other 
weel(." 




Grammy^ Nominee 

Best Traditional Pop Vocal Performance 



"...a unique, gificd and versatile sii^r...in his best rorm... 
a work of deep sincerity and impeccable caste." 
Rex Re«d - New Yorit Observer 

"Vocals arc phrased superbly... summons up the blue smoke 
and last-call ambiance of a. ..Manhattan jazz joini." 
Robert Oermann - Music Row Magazine 

"One of the fw best male singers cvcrl" 
San Francisco Examirver 

"Warm and iniiniatc.Jack Jones has neser sounded better." 

ChKk Watkins - Westwood One Radio Network 
"The voice of Jack joncs is a national treasure." 

Enlertainnwnt News Service 

"This album \% one of the best I've heard this yc2x.' 
Kate MaJloch • Canadian Broadcasting Co. 



"Album. ..is simply superb!" 
Mark Fox • Tony Bennett Appreciation Society 



"Jack Joncs, on this CD, is sineing with his guard down. 
His iniprovisational heart is therefore able to express its 
many ideas." 

Jonathon Schwartz - WQEW, New Yortt. NY 

"When you have a mar\'clous instrument coupled 
with warmth and scnsitivit)' to the story you re telling, 
you have it all. Just listen..." 
Alan & Marilyn Bergnian 

"This ones going to stay in my pcnwrul collection for 
a long time." 

Laura Emrich • Chicago Sun Times 




Thank you for your consideration-Jack Jones. Best Traditional Pop Vocal Performance. 

THE GOLD LABEL-HONEST ENTERTAINMENT, INC. 

33 Music Square West • Suite One Hundred • Nashville, IN 37203 
Phone: 615.242.4452 • Fax: 615.242.4453 • e-mail: info@onemusic.com 
For on-line catalog: www.onemuslc.com 
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Jah Wobble Explores 'Deep' Celtic Sounds On Paras Group's 'Poets' 



BY JIM BESSMAN 

NEW YORK— British bassist/com- 
poser Jah Wobble is so prolific that 
he created his own label, 30 Hertz 
Records, to put out his many varied 
recording projects. 

Now Paras Group International, 
the Burbank, Calif.-based company 
that is distributing Wobble product 
through Ifykodisc, is follcmTng its ini- 
tial Wobble release, "Umbra Sumus" 
— which came out domestically last 
August — with "The Celtic Poets," 
which comes out March 12 in the U.S. 
following its Jan. 19 release in many 
other territories. 

Actually, "The Celtic Poets" was 
Wobble's first of five 30 Hertz 
releases; it came out in the U.K. in 
1997. The album, which contains 
music composed by the one-time 
Public Image Ltd. bassist — some- 
times to accompany poetry by the 
likes of Shane MacGowan and Bren- 
dan Kennelly — was followed by a 
mass, "Requiem"; a modern-jazz 
effort, "The Light Programme"; 
"Umbra Sumus"; and the Chinese- 
inflected "The Five-Tongued Drag- 
on," which was commissioned by the 
Liverpool Symphony Orchestra and 
features the orchestra with Chinese 
kvrcheng harpist Zi Lan Liao, Wob- 
ble's wife. 



A sixth Wobble title on 30 Hertz, 
tentatively titled "Pulsar," is due this 
spring in the U.K., and the compos- 
er says it's "hea\'y trance" in nature. 

The company's name, incidentally, 
refers to a bass frequency that "is 
about as low as you get before a sig- 
nal breaks up completely," Wobble 
says. 

"I started it because I wanted to 
start releasing more than one album 
a year," adds Wobble, whose most 
recent U.S. release was "Heaven And 
Earth," issued by Island in 1996. 
"Major labels see that as competing 
against yourself, but I write a lot and 
have faith in my work. And for an 
artist like me, who's a bit of a maver- 
ick, a major-label [situation] is a lit- 
tle bit inefficient" 

Lsland, says Wobble, had wanted a 
sequel to his successful 1994 album, 
"Take Me To God," when he made 
"The Celtic Poets." The more recent- 
ly recorded "Umbra Sumus," he 
notes, essentially became that sequel 
in its sense of spirituality and "play 
of shadows." That album's title, in 
fact, is Latin for "we are summer's 
shadow;" says Wobble. 

"There's an interplay and unity of 
darkness and light," he says, "sub- 
consciousness and unconsciousness 
— which is where great art happens." 
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"The Celtic Pbets," as the title sug- 
gests, e.\plores Oltic concepts. 

"A lot of Celtic music that I've 
heard tends to be too much on the 
light, folky side," says Wobble. "I 
wanted to con- 
vey something 
in the idiom 
that I would 
, /TTl Celtic that's 
—j/L v«ry heavy and 
^L^^^r^^ unapologetical- 
woBBLE ly deep— very 

bass and 
drums and not too light and 'diddley- 
diddley-dee-dee' in a cliched fiddle 
approach." 

Wobble's "very rootsy, direct, and 
raw" musical backing used "irregu- 
lar rhythm" patterns and loops, key- 
boards, bells, pipes, sitar, reeds, 
horns, ku-cheng, and Japanese 
shakuhachi flute. 

"I think of it as primitive music but 
very sophisticated," he says. 

■fhe poetry is primarily recited by 
the Dubliners' Ronnie Drew. Wobble 
enlisted him after the two shared a 
poetry bill in which Drew performed 
MacGowan's "The Dunes" — which is 
the album's opening cut. 

"I particularly like that track, 
which is about the Irish potato fam- 
ine," says Delphine Blue, an air per- 
sonality at the listener-sponsored sta- 
tion W'BAI New York. "But I love all 
his albums. He takes all of these dif- 
ferent sounds — bagpipes, Indian 
music, dub — which seems strange 
when you say it. But when you listen, 
it's not at all like the N-erbal descrip- 
tion and sounds incredible." 

Paras Group sent "The Celtic 
Poets" to college and public radio sta- 
tions right after Christmas. 

" 'Umbra Sumus' is still getting a 
lot of play, but this is something that's 
completely different," notes Paras 
president Jim Snowden. "So we won't 
be stepping on its toes." 

Snowden says that besides tradi- 
tional music retail. Paras will market 
"The Celtic Poets" to regular Celtic 
and "nontraditional Celtic" specialty 
outlets. 

"But the broader stroke of this 




Swingin'. Jazz pianist Mitch Hamp- 
ton is rehearsing for an East Coast 
tour in support of his MMC debut, 
"Mitch Swings." The Boston-based 
artist uses the project to build a 
stylistic bridge between the free- 
form sound tone of jazz with the 
more formal structure of classical 
music. When he isn't on the road, 
Hampton composes material for 
groups that include the New Voice 
Jazz Sextet. His String Quartet No. 
1 was recently given a Boston pre- 
miere by the Boston Composers 
Quartet on WGBH. 



whole thing is what we're doing with 
30 Hertz," he notes. "The beauty of 
Wobble Ls that he's a diverse musical 
genius. We came out with 'Umbra 
Sumus' first because it's a little more 
accessible. And if people get hooked 
into it, the rest of the titles will fol- 
low suit more easily, and people will 
look forward to seeing something 
new from Wobble and how different 
it is. He's burping these things out 
faster than you can keep up, is what 
it boils down to, and our goal is to 
build up his name and catalog and 
label." 

Snowden hopes that Wobble will 
tour, perhaps in the spring, with his 
band, the Invaders Of The Heart. Yet 
Wobble is also a visiting fellow at 
Goldsmith's University in London, 
and he wants to write a book. 

"Increasingly I think the music is 
the marketing," says Wobble. "I'm 
thinking in terms of selling loads of 



records next week. The main thing is 
to enjoy doing it: It's almost a 'pro- 
fessional amateur' approach." 

Wobble is a karate enthusiast who 
refers to the martial arts in dis- 
cussing music. 

"Just doing it is the joy," he says. 
"And also like the martial arts, I 
want to get it out there — with re- 
spect — and not start panicking and 
getting frightened about success. 
Becau.se the whole [masic] business 
is in very bad shape anyway, and 
now's the time for smaller companies 
to be able to relax and take a few 
chances. And I think there's going to 
be more professional amateurs like 
me — for whom the joy is making the 
music and who believe in the music 
but don't need to sell 50 million 
records to boost their self-esteem. 
And with the new technology, it's 
passible to put stuff together quite 
cheaply and quickly." 
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CAN OFF-BROADWAY'S HEDWIG' CAPTURE ROCK FANS? 

(Continued fwm ixir/e hi) 



adding that the label will he official- 
ly soliciting radio airplay with either 
"Tear Me Dmvn" or the Beatle-esque 
ballad "Wicked Little Town" in early 
February. "It's death to mention the- 
ater to pop radio. We're focusing 
largely on the viability of the songs, 
and we're e.xpecting pi-ess just on the 
record that we can hang its hat on. 
So far, the quotes are iistounding." 

Shortly before the soundb-ack is 
released, a national louring com|)any 
of "Hedwig & The Angry Inch" will 
set out. Germaise believes this will 
help trigger consumer attention in 
middle America. 

"We're also doing a lot of gay mai'- 
keting efforts," she .says, noting that 
the label is hosting kickoff parties for 
the album around Valentine's Day in 
clubs in l.'j-2() cities. The parties will 
include Hedwig look-alike contests. 

The label has also pRxluced a pre- 
mium booklet for indie retailei:s with 
a full synopsis of the show. 

"In terms of retail, this is a true 
grass-root.s effort," Germaise says. 

So far. those retailers are embrac- 
ing the label's efforts. 

"It's to our benefit to support a 
project like this." says Marlon Cre- 
aton, manager of Record Kitchen, an 
indie outlet in San Francisco. "It's a 
chance for little guys like us to prove 
that we can break a major project 
like this — and not have the credit 
yanked away from us once it's a hit. 
Atlantic has been pretty solid in coor- 



dinating with us, and it's a pleasure 
to be involve<l with such a high-qual- 
ity record. I think it has tremendous 
potential, if the bbel sticks with it for 
the long haul." 

The label is committed to being in 
the Hedwig busine.ss for at lea.st the 
next year. A soundtrack to the film 
version of the show (due next year via 
Fine Line Cinema) is already in the 
works. Also, the label is eyeing the 
possibility of a Hedwig concert tour 
with Mitchell and Cheater. 

While the label is waiting before 
shooting a videoclip, Mitchell and 
Trask are working on a shortform 
video piece that they describe as a 
mock viersion of VHl's "Behind The 
Music," with footage from the show' 
and behind-the-scenes music clips 
and interviews. It should be finished 
by the end of February. A broadcast 
pai-tner is still to be determined. 

All of this activity .sits well w-ith 
Mitchell and Trask, who admit to 
being pleased but mildly surprised by 
the response to "Hedwig St The 
Angry Inch" — which has drawn 
ardent praise from traditional the- 
atergoers and rock fans alike. The 
show has al.so attracted celebrities 
like Mick Jagger, David Bowie, and 
Madonna, who's seen it sewral times. 

"We knew we were on to some- 
thing special as we were putting [the 
.show] together, but there was no pre- 
dicting the level of excitement it's 
generated," .says Trask. 



The show was initially developed 
as part of a female-impersonation 
revue at New York's famed Squeeze- 
box nightclub, where Mitchell first 
bowed as HedwMg in 1994. 

"We were originally going to 
a.s.semble a wide range of characters, 
but Hedwig look oN-er," says Mitchell. 

Adds Trask, "Ultimately, she 
proved to be far too compelling. And 
people had such an intense, incredi- 



ble response to her. We just started 
writing and writing until we had her 
entire Hfe mapped out." 

And now that Hedwig has taken a 
larger-than-life shape, Mitchell and 
Trask are working to keep this project 
flourishing while also exploring new 
avenues. Mitchell has left the show 
(which continues its open-ended ran) 
to focus on crafting its film version. 

"The movie will be quite differ- 



ent," he .says. "It'll be Hedwig on 
toun" 

Meanwhile, Trask is considering 
com|x)sing another stage piece, while 
"focusing on establishing an identity 
for Cheater," with whom he's record- 
ing an EP to .shop for a label deal. 

"I've loved this experience," he 
-saj-s, "but it's affirmed my need and 
desire to be a full-time rock musician 
for a while." 



CHORAL CONDUCTOR ROBERT SHAW DIES 

fCotifimwfl fmni page 6) 



East that included an epochal set of 
sacred concerts in Russia. 

After serving as George Szell's 
assistant with the Cleveland Or- 
chestra for 1 1 years, Shaw became 
music director of the Atlanta Sym- 
phony Orchestra and Chorus in 
1967. In a21-year tenure, he turned 
the provincial-sounding Atlanta 
Symphony into a concert and re- 
cording ensemble of national note. 

The milestones in Sha«''s record- 
ing career started early, with his 
194fi "Christmas Hymns & Carols" 
LP earning RCA its first classically 
oriented gold record. Yet along with 
the hundreds of .singers that Shaw 
instructed and inspired in the U.S. 
and Europe, it's his Telarc catalog 
that be.st reflects his legacy. 

Shaw won the bulk of his 14 Gram- 
my Awards via his work for Telarc, 



and he garnered another nomination 
this j^ar for a Telarc disc of Barber's 
"Prayers Of Kierkagaard," Vaughan 
Williams' "Dona Nobis Pacem," and 
Bartok's "Cantata Profana" — the 
latter a piece that Shaw premiered 
in 19.52 at Carnegie Hall. 

Shaw made his final recording 
last fall in Atlanta with Dvofik's 
Stabat Mater; the album is current- 
ly scheduled for release by Telarc in 
October. ,Iu.st before his death, Shaw 
had been making plans to record his 
English translation of Brahms' "A 
German Requiem." 

Shaw is survived by a sister and 
a brother, as well as a daughter, two 
sons, and a stepson. His wife, Caro- 
Une, passed away in 1995; they were 
married for 22 years. 

In his Billboard interview', Shaw 
reflected on his belief in the consol- 



ing power of great works of art, 
such as Bach's B Minor Mass. 

"My religious convictions have 
moved from what 1 inherited in a 
family of clergymen to .something 
like agnosticism to my current '0 
thou art, whoewr thou art' point of 
view," he said. 

"But regardless of your belief, 
Bach so ennobles the limitations of 
the Christian text in the B Minor 
Mass that it has meaning for all 
mankind. In his hands, it is a uni- 
versal allegory of human existence, 
in all its pain and promise. 1 feel 
that more each time I study the 
piece. There's something in it that 
is so beautiful and healthy — and 
that isn't something that most peo- 
ple get a lot of in their lives, 
whether at work, on the subway, or 
on TV" 




south by southwest music & media conference 




musi c 



MARCH 17-21 • AUSTIN, TEXAS 

"...the reigning meet-and-greet of the rock business... 
South by Southwest attracted some 6.000 people for lour days of 
deal making, drinking, panel watching, cell phone brandishing and 
concert hopping." -The New Yerk rimes 

SXSW HEADQUARTERS: 

P.O. Box 4999. Austin. TX 78765. USA 

Tel: 512 / 467-7979, Fax: 512 / 451-0754. sxsw(gs«sw.coni 

SXSW EUROPE: 

Una Johnston or Lisa Tinley 

22 Belgrave Rd.. Garden Flat Rathmines. Oublin 6. Ireland 
Tel: 3531 497 0361. Fax: 3531 491 0631 
praductlDn@carpediem.lol.com 

SXSW ASIA: 

Hiroshi Asada. 1-39-7 Lions Station Plaza 303 

Sangenjaya. Setagaya-ku. Tokyo Japan 154 

Tel: 81 (3) 5486-7575, Fax: 81 (3) 5486-7576. asadah@aol.com 
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e first professionoily oriented virtual marketplace to promote unsigned 
and developing arijsts txi the music industry and audiences woridwide. 



> BTN's Online Recommendation Center Is Open For Business! 

> Do you f:nd scouting for unsigned acts oniine la be cumbersGme ar-.d 
time-consuming? It doesn't have to be. Make our FREE Recommendation 
Center your first stop while visiting Billboard Talent Net m see how searching 
for new talent can be done quickly and easily: 

• Oick on the RecommendaDDn Center button an BTN's home page. 

• Establish your unique user profile (free & confidential). 

• Receive a comprehensive list ot artists matching your musical preferences 

> For updates, visit the Recommendation Center as often as you like. 

And don't forget to register for our FREE, Weakly New Talent Alert E-mail 

including artist listings matching your user profile 
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Genre 


1 Alice 




2 Scott Meldrum 


POP 


3 Miguel Romero 


Jaa 


4 Christian/Durand 


Roi* 


5 Danny Wilensky 


Funk 


B ftashani 


Reggae 


7 Teddy Richards 


Pop 


8 Angela Baker 


Country 


9 The Tolpuddia Marys 


Alternate 


10 Candy Pumh 


Gothic 



RadioBTN FAvoam song heoubstb is. ibbb 

THt moar ii«r>*rcD-ro mew tracks on bth 



0 Compoaition/Artimt 




1 Like This (Don't Cry Baby) The Cold Shot Band 


Btues 


2 Crush Scott Meldrum 


Pap 


3 Sutler \fOG 


Rock 


4 Right On The Usrga Lydie Canaan 


Pop 




fiock 


e A Love That Shines iydm Canaan 


Punk 


7 Down (Edited Dance Mix) Troy David 


Pop 


B Getting' Over You Ahce 


Pop 


9 Tired Tatifthii's Secret 


Akemative 


10 YbuMemdmd Me Troy David 


Pop 
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NEW TALENT SPOTLIGHT 
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Specialist comes up strong on hard core rap tunes with a sexy edge. Rappers 
Mindscape. So-Sycho and Dy'Nasty have opened up for major hip hop headlioers 
like Foxy Brown. AZ, Noreaga and The Lost Boyz, The group offers a complete 
package tuned in to today's vibrant hip hop community: hard hitting lyrical flow 
commanding stage presence, and bangin' tracks 



Hip-Hop 



Virginia Beach, VA 



Dfia\s ScMohK Booking Agent, 
Distribution 
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Citizen King stretches 
OirtOnWB's'lNobile' 

BY CATHERINE APPLEFELA OLSON 

WASHINGTON, D,C,— Uving in the 
entertainment way station of Mil- 
waukee, the five members of Citizen 
King have heard what amounts to an 
endless conTOy of music as it makes 
its way from one coa.st to the other, 

"Everything comes through here," 
says singer/bassist Matt Sims, "The 
stuff from the New York under- 
ground scene comes through Mil- 
waukee before it goes West, and vice 
versa. And people are a little less 
biased here because we are in the 
Midwest," 

"Mobile Estates," the band's 
Warner Bros, debut, due March 9, is 




CmZEN KING 

a fitting blend of hip-hop, rock, and 
fresh melodies; its songs are laden 
with samples and immediately 
danceable beats. The album was pro- 
duced by Eric Valentine — of Smash 
mouth and Third Eye Blind fame — 
at Citizen King's own studio in the 
basement of an abandoned ware- 
house, and it packs almost as much 
attitude as it does music. 

As Sims puts it, "Whatever any- 
one does in Milwaukee has to be 
pretty bold to get heard," 

The first single, "Better Days 
(And The Bottom Drops Out)," went 
to modern rock, college, and triple- 
A stations Jan, 26; a few stations, 
including WKQX (QlOl) Chicago 
and KTCL Denver, picked it up early, 

Mary Shuminas, QlOl music 
director/assistant PD, says the sta- 
tion got a head start because there's 
already some recognition of Citizen 
King among listeners into the local 
music .scene, 

"The band is semi-local for us, so 
there is interest in the area," she 
says, "The song is fresh-sounding 
and kind of reminiscent of Beck; that 
seems to do well for us," 

"Overall our amalgamation is like 
a big casserole," Sims says, "There's 
a potato guy, a beans guy, a corn guy, 
a meat guy," In keeping with the 
cuUnary theme, Sims jokes that the 
best thing about being on a major 
label is the food, 

"When we went out to L,A,, 
[Warner Bros, A&R exec] Geoffrey 
Weiss took u.s out for the best sushi 
we've ever had and the best record 
shopping." 

On a serious note, Sims credits the 
label with not infringing on Citizen 
King's artistic modus operandi, 

"We were afraid about signing to a 
m^or label because of all the horror 
stories you hear," he says, "But they've 
(Continued on next page) 
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UNSIGNED ARTISTS AND REGIONAL NEWS 



I HE TRUTH COMES OUT: With his fine homemade disc, "The Truth 
Is," Mark Weigle earnestly merges twangy country with intraspective 
pop/folk — a stylistic blend that's offset by an unflinching lyrical view 
into his life as a gay man. 

A closer examination of tunes like the single-worthy "When I See 
You Say," with its relaxed acoustic and electric guitar intfirpla.v, and 
the uptempo, rock-edged "Struggle For Love" will 
trigger accurate comparisons to the early record- 
ings of James Taylor and Jackson Browne, Wei- 
gle's rich baritone has a similarly smooth, cool qual- 
ity that occasionally breaks with subtle emotion, 
while his words are often vivid and evocative with- 
out overstatement. 

At a time when too much queer music risks tak- 
ing itself far too seriously to invite mainstream lis- 
teners, Weigle deftly crafts songs that honor the gay weiqle 
experience without shutting anyone else out — as 
best evidenced in the delicate, romantic "I Confe.ss," 

Weigle is gaining recognition on the singer/songwriter circuit, as well 
as with the National Assn, of Campus Activities, which brings per- 
formers to college campuses across the U,S, 

Although Weigle will likely continue to explore his life as an out-gay 
man in his songs, he's mildly apprehensive about being typecast as sole- 
ly a voice for that community, "Yeah, I'm gay — and to not e,xpress that 
in my music would be actively repressing myself and my creativity. But 
I'm also a son, a Minne.sotan, a hearing member of the deaf community, 
a partner in a relationship— a// of those experiences are expressed in 
my songs," 

For further info, contact 805-452-7817, 



Ya DEEP: These days, one of the more efficient and effective vehicles 
of exposure for unsigned artists is a regional multi-act compilation. 
Usually sponsored by magazines or other media outlets, these discs 

are popping up more frequent- 
ly than ever. In fact, there are 
currently a dozen of 'em circu- 
lating, showcasing acts of vary- 
ing degrees of talent and mar- 
ketability. 

Among the more useful col- 
lections out there is "Deep 3," 
the third in a series from Deep 
South, an indie label/management company based in Raleigh, N.C, 

"Deep 3" showcases 19 local acts, many of which are worth a close lis- 
ten. Clearly, someone is listening, .since recent Elektra .signing Marvelous 
3 is among the bands featured — as are Pulling Birds, a Florida band 
that's being actiwly (and deservedly) courted by a handful of majors. 

There are two other groups featured that require immediate atten- 
tion, Kadiostar is a quai-tet apparently influenced by a wide range of 
pop-leaning rockers like Cheap Trick. "Non-Toxic" tickles the ear with 
a hook-laden melody and a feather-light chorus that leans heavily on the 
appealing voice of front man/songwriter Mitch Allan, Its homemade 
debut disc has already sold 7,(X)0 copies locally, according to the band. 

Equally infectious Ls "Just One Breath" by Mulberry Lane, a female 
foursome that will surprise you with 
youthful, tightly braided harmonies 
reminiscent of Wilson Phillips, How- 
ever, that's where the similarities end. 
This Omaha, Neb,, act rewals a talent 
for weaving lyrics that are loaded with 
clever turns of phrase and a slight 
dark edge. With its spare arrange- 
ment of subtle keyboards and slight 
acoustic guitars, "Just One Breath" is 
indicative of an overall sound that 
could prove equally appealing to top 40 and triple-A listeners. 

For more info on either "Deep 3" or Kadiostar, contact 919-676-2089, 
To reach Mulberry Lane, call 402-978-8806, 

OoPS: In the Jan, 23 edition of Continental Drift, the contact number 
for Mike Rayburn was incorrect. He can be reached at 615-262-2234. 
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REPRISE LOOKS TO CUT WILCO'S TEETH' ON A LARGER AUDIENCE 



(Continued from page 14) 

Briggs says, "We've already been 
getting fsimilar] rave reviews for 
'Summer Teeth.' The great press 
and year-end reviews for 'Being 
There' came long after the album 
was released, and we tried to play 
catch-up. I don't think triple-A sta- 
tions embraced 'Being There' as 
much as they could have." 

Nicole Sandler, music director of 
triple-A KACD Los Angeles, says 
that "Being There" is one of her 
favorite albums, but that she isn't 
sure how "Summer Teeth" will be 
recei\'ed at triple-A stations. "It de- 
pends on how the album sounds and 
if there's anything programmers v,nS\ 
think will sound good on the radio. 
Wilco doesn't really play by the 
rules. The songs that radio played 
the most from 'Being There' were 
the straight-ahead rock songs, so if 
they have more mellow music on the 
new album, I'm not sure how radio's 
going to react." 

"Being There" has sold 147,000 
copies, according to SoundScan. 
Briggs says that the label is antici- 
pating that "Summer Teeth" will sell 
about twice that amount 

"We're looking into doing a launch 
party in Wilco's hometown of Chica- 
go. We're also going to do an in-store 
in Chicago — ^we're pretty close to de- 
ciding which store — with the band 
performing live. We'll record the 
performance [and may] turn it into 
a promo CD for retailers." 

Rich Zubrod, manager of the Vir- 
gin Megastore Times Square loca- 
tion in N'ew York, .says, "I think the 
new Wilco record will do really well 
out of the bo.\. This is their time." 

But another retailer isn't as opti- 
mistic. Rob Fishback, manager of 
Rolling Stones Records in Norridge, 



III., says, "A lot of our customers are 
the type who like Wilco's music, but 
people really haven't been asking 
about the new album. Maybe the new 
album will do well, but I don't really 
hear a huge buzz on it right now." 

On Feb. 17, Wilco will perform at 
the Gavin Seminar in New Orleans. 
In March, the band will be making 
promotional appearances in Canada 
and New York, follow ed by Europe. 
In addition, Wilco is booked to ap- 
pear on "Late Show- With Darid Let- 
terman" April 1. 

Wilco — which includes bassist 
John Stirratt and drummer Ken 
Coomer — was formed in 1994 
after the demise of Tweedy's pre- 
vious group. Uncle Tupelo. The 
band released its first album. 
"A.M.," in 199.5 and is managed by 
Tom Margaherita. 

Plans for a new Wilco video will be 
"based on radio's response to the 
new single." says Briggs. He adds 
that word-of-mouth about Wilco has 
grown since "Being There" was re- 
leased: "I think Wilco going on the 
Sheryl Crow tour really helped place 
this band in front of a pop audience 
that we never had before." 

In the period betwieen "Being There" 
and the release of "Summer Teeth," 
Tweedy has toured as a member of 
Golden Smog (a band that also features 
members of the Jayhawks and Soul 



Asylum), which has released two al- 
bums: "DOttTi By The OH Mainstream" 
(1996) and "Weird 1\iles" (1996). 

Wilco also collaborated with Billy 
Bragg on last year's "Mermaid Av- 
enue." which put Woody Guthrie 
lyrics to music. 

Tweedy says of the collaboration 
with Bragg: "I think he affected me 
as a person. The experience made 
me open up a little bit and trust 
myself more. I've been growing as a 
songwriter. Hopefully. I can continue 
to grow." Wilco's songs are published 
by Warner/Chappell (ASCAP). 

As for another collaboration in the 
future with Golden Smog. Tweedy 
says, "I don't see why not." 

Wilco, booked by Frank Raleigh 
of Peninsula Artists, has developed 
a reputation as a crowd-plea.sing live 
act. Tour plans for "Summer Teeth" 
are under way, and Tweedy says. 
"We want to put together a more 
organized show than we did on the 
last I Wilco] tour On the last tour, we 
went without a set list or had a vague 
set list. I don't ever want to lose the 
ability to react and respond to an 
audience." 

He concludes, "I appreciate that 
we have an audience, but I've never 
really been good about assessing 
who Uiey are. If people are listening 
to us, then I feel like what I've been 
doing hasn't been in vain." 



CITIZEN KING STRETCHES OUT ON WB'S 'MOBILE' 



(Coiiliinied fnjin prefiuii.s imge) 

basically let us do what we want, and 
you can't ask for more than that." 

"With a band with such a strong 
artistic vision, we're just following 
simple math," says Warner Bros. 
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NEWStUTHOIII 



Each monthly issue of /Cf brings you the 
scoop on hundreds of upcoming releases 
from every major and independent record 
label - the exact releose date, interviews 
with key industry executives and artists, 
noteviforthy songs, guest stars ond other 
information you won't find anywhere 
else. We don't review nevi releases and 
reissues, we prew'eivthem... weeks ahead 
of time. If it's coming out on CD, you'll 
find it in /Cf ! 

FOR A FREE SAMPLE COPY or to subscribe, 
call us toll-free at (800)647-4423, visit 
our web site at http://www.icemagazine. 
com/ice or drap us a line at PO. Box 
3043, Santa Monica, CA 90408. 





Mm 



marketing director Peter Rauh. "CJet 
them out there, have them meet peo- 
ple, get them in front of audiences." 

Milwaukee-based Cast Manage- 
ment and booking agent Monterey 
Peninsula Arti.sts are finalizing tour 
plans for late February, and Rauh 
says the live element will be critical 
in breaking the album. 

"They already have a pretty 
strong following in Chicago and 
some other Midwest and Southern 
markets." he says. "Wc are going to 
build on those already-developed 
markets and then expand." 

To spread the word among club- 
goers, the label will employ heavy 
street marketing by both Warner 
staffers and several independent 
promotion companies. 

"The fans we are going after are 
people who listen to the radio, buy 
records, and tell their friends who 
their favorite band is." Rauh says, 
noting that the album's depth will 
keep listenei-s coming back. "It's not 
just about a song or two. Even songs 
that might not nec&ssarily sound as if 
they're meant to be singles are still 
really important Citizen King songs 
that tell you more about who these 
guys are." The group's songs are pub- 
li.shed by Ci\is Rex Music (ASCAP). 

Yet the band hopes the answer to 
the (|uestion "Who is Citizen King?" 
will remain somewhat elusive. 

"We are going to be. hopefully, the 
band people think of that is not a 
rock'n'roll band, not a funk band, not 
a hip-hop act with live instrumenta- 
tion," Sims says. "We are trying to 
break a bunch of pigeonholes." 
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ately ineligible 1o appear on the Heatseelters chart. All albums are available on cassette and CD. 'Astensk indicates vinyl LP is 
available. O Albums with the giealest sales gains, t:: 1999, BillboardrBPI CommunicalKjns. 
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AVALON SPARROW 51639 110.98(15 98) 


A MAZE OF GRACE 


27 


28 


2 


LES NUBIANS omtown(migheh (XTave 45997.V1RG1N (lO 98/16.98) 


PRINCESSES NUBIENNES 


28 


32 


17 


Wia DOSBNINC ( GERALD ALBRIGHT .WiT tmcisi S5?6llvtRV( i]09S EOlS 


») PLEASURES OF THE NIGHT 


29 


24 


3 


RUFUS WAINWRIGHT Dreamworks 60039,'INIERSCOPE 116.98 CD) RUFUS WAINWRIGHT 


30 


27 


12 


CHAYANNE SONV DISCOS 82869 (8.98 Ea'13.98) 


ATADO A TU AMOR 


OD 


RE-Eiinir 


VICENTE FERNJWDEZ SONY DISCOS 82713 18 98 EOH 981 


ENTRE EL AMOR Y YO 


32 


36 


7 


FFH ESSENTIAL 10498 110.98/16.96) 


1 WANT TO BE LIKE YOU 


CD 


46 


2 


VAST ELEKTRA 62173,tEG (10 9ai6 98) VISUAL AUDIO SENSORY THEATER 


34 


35 


22 


KEB' MO' OKEH(550 MUSIC 693 7&'EPIC (10 98 Eai6 961 


SLOW DOWN 


35 


41 


49 


DIANA KRALL IMPULSE' 23i'tiRP (10 9&' 16.98) 


LOVE SCENES 


36 


31 


14 


REBECCA ST JAMES forefront 25189 (10.9a']5 98) 


PRAY 


37 


45 


2 


REMY ZERO DGC 2530Q()NT£RSC0P€ (12.98 CD) 


VILLA ELAINE 


3« 


33 


9 


LA THE DARKMAN WU-TANG 3O07'(SUPfiEME team ill 9a(i6 98) 


HEIST OF THE CENTURY 


39 


29 


3 


SMALLTOWN POETS forefront 25206 (15 98 CD) 


LISTEN CLOSELY 


4« 


■12 


25 


THE W'S 5 MINUTE WALK 25204/SARAeEtLUM (10 9ai6,9BI 


FOURTH FROM THE LAST 


QD 


RE-EHTRT 


VOICES OF THEORY h.ol.a. 341016 (10.98 e(V16.9Bl 


VOICES OF THEORY 


42 


34 


5 


ZEBIMHEAO COLUMBIA 69155(10 98 Eai6 98) 


WASTE OF MIND 


43 


49 


3 


JERRY RIVERA SONY Discos 82862 i8.9s ecvia 98) 


DE OTRA MANERA 


44 


50 


37 


ROY D. MERCER CAPttoi 94301 17 98(11 98) HOW BIG'A BOY ARE YA? VOLUME 4 


GD 


SE-EHnn 


SIXPENCE NONE THE RICHER souint 7D32 (1098/16 981 


SIXPENCE NONE THE RICHER 


46 


39 


55 


BUENA VISTA SOCIAL CLUB world O-ICUIT.tjot/EBUCH 7947a'AGiI0 96 17 98) 


BUENA VISTA SOCIAL CLUB 


C© 


RE-EHTRT 


KATHY TROCCOLt REUNWN 10007,'Jlvt (10 9a'16,981 


CORNER OF EDEN 


48 


38 


6 


JUAN LUIS GUERRA440 karen93Q216'POlygra)4 latino i9 98EQ'16 9Bi 


Nl ES LO MISMO Nl ES IGUAL 


(3D 


RE-EHTDI 


DJ DMD AND THE INNER SOUL CLIQUE innes iM iE;2 1: l 9314 fi, 


TiVENTY TWO: PA. WORLD WIDE 




NEW > 


KIRK WHALUM Warner BROS 47i?4 (i6 98CD) 


FOR YOU 



BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ■• BY CARLA HAY 



MmERICAN GIGOLOS: 
Boston's Gigolo Aunts 

haven't issued a new album 
since 1994's "Flippin' Out." 
But now the band is back 
with a new release ("Minor 
Chords And Miyor Themes," 




Mind Blowing. The Lo- 
Fidelity Allstars have creat- 
ed a huge buzz in their 
native U.K. and are getting 
ready to conquer the U.S. 
The group vi/as named 
best new band at the 1998 
NME Brat Awards. Its 
dance/rock sound could 
be considered bratty, with 
loads of quirky samples 
and self-referencing sar- 
casm. The act's debut 
album, "How To Operate 
With A Blown Mind" 
(Skint/Columbia), was 
released last month in the 
U.S. 



due Feb. 9) and a new recoixl 
deal, having switched from 



RCA Records to E Pluribus 
Unum/Universal. E Pluribus 
Unum is co-owned by Adam 
Duritz of Countini; Crows, 
so it should come as no sur- 
prise that Duritz appears on 
the album. The singer eon- 
tributes guest background 
vocals on "The Big Lie," 
which includes background 
vocals by Adam Schlesinger 
of Fountains Of Wayne and 

"Minor Chords 
And M;yor Themes" 
is filled with the 
modern pop/rock 
sensibilities that 
people have come 
to expect from the 
Gigolo Aunts. The 
band will tour 
e.\tensively behind 
the album. Mean- 
while, the Aunts 
will preview the 
album Wednesday 
(3) at SUm's in San 
Francisco. 

D RE PRO- 
TEGE: Eminem 
is a protege of 
music mogul Dr. Drc, but 
don't start comparing the 
newcomer to another former 
Dre prot^g^. Snoop Dogg. 
For starters, Eminem 
(whose real name is Mar- 
shall Mathers) happens tu 
be a white rapper from 
Detroit. And while Snoop's 
rap deliwry is all about laid- 




Gospel Direction. The Chica- 
go-based choir New Direction 
is following in the footsteps of 
Kirk Franklin's Nu Nation by 
bringing youth-oriented R&B- 
orlented contemporary gospel 
to the world. New Direction, 
which consists of more than 
40 members, will release a 
self-titled debut album March 
2 on Myrrti. 



REGIONAL HEATSEEKERS NO.lS 




mciFic 1 

Folboy SMm, You>f Comt A long Way, Baby 



J1 SOUTH AILANIIC 

-J Mck Doddy, mnKttiugLCom? 

mrl SOUTH CENTRAL H. \ 

^ 1 Sc«il»iM,M»WlaMnM>flir |I|L A 



SOUTH CENTRAL 
Sao Imni, No PIbea n 



THE REGIONAL ROUNDUP! 



Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1. Fitboy &lim You'w Come A Long Way, BXv 

2. JuMGiMJjjfiGdtrt! Gyiljiadrda ..['ReuxUV! 

3. SliAklri Dofxle tstan Los LMrones? 

4. TQ J-ip-, tJrvnt S*w Ccimirig 

5. Ehfli Ciwtpo SLi«wflm«nt« 

6. The Flyl HaliiHty Man 

7. Susan TedMcM Just Wont Burt; 

8. Vkanta Fttnandii Entre El Amiy 1 

9. Dninc fairy Talri. 

10. Vnenia Florn Arra-icanw A Pu-icb 


SOUTH CENTRAL 

1. Sara Evan No P*r,p Tmt r.v 

2. The F»xi HarAoy Man 

3. lease PowHI Bcut it 

4. Soulh Parh Maikan F\;mc* Mvtn 

5. Divwia Fivry Tn n 

6. The Wilhinsont NolMng Bui Low 

7. ilifMlMnHHMrSariClqjtlamI'mF'AWhiMSe 

8. Lae Ann Womacli Some Things t Know 

9. (toy 0. Mercer 'Ip« Bi(|'A Bcrf Air Va' VWynw 4 

10. Kid Roeh Dt^vil Wilhoui A Csuse 



back smoothness, Eminem's 
music has a hyperkinetic 

feel. 

Eminem's debut album, 
"Slim Shady," is set for a 
Feb. 23 release on After- 
math/Interseope. After- 
math, the label Dr. Dre 
started after leaving Death 
Row Records, has already 
released two videos in 
advance of the album. Emi- 
nem's current video, "My 
Name Is," has gar- 
nered play on the 
Box and MTV 

Watson's re- 
turn: Dale Wat- 
son's latest album, 
"The Truckin' Ses- 
sions" (Koch Rec- 
ords), has a sound 
that could be con- 
sidered retro-coun- 
try. But Watson 
insists that his 
music "isn't retro- 
minded . . . It's 
hopefully a natural 
progression of what 
country music 
would hare been if it 
hadn't been polluted by the 
'ROs and '90s." 

His current single and 
video is "Good Luck 'N' Good 
Truckin' Tonite." Watson 
will be performing through- 
out February at various 
locales in Texa-s, piimarily in 
his native Austin. Concert 
dates in Austin include Feb. 



9, 16, and 23 at Ego's; Feb. 
10, 17, and 24 at Threarigill's 
Saloon; and Feb. 11, 18, and 
25 at Ginny's Little Long- 
horn. 

French flava: Astrai- 

werks electronica act Cas- 
sius will spend much of the 
winter and spring touring 
the U.S. in support of his 
stateside debut, "1999." The 
DJ/musician will open his 



9^ 



Pure Static. Industrial 
hardcore band Static-X 
has been drawing people 
to clubs in its home base 
of Los Angeles. The 
group's debut album, 
"Wisconsin Death Trip," is 
set for release March 23 
on Warner Bros. Records. 
The single and video will 
be "Push It." 



stateside trek Feb. 18 at 
Cabaret Metro in Chicago, 
with Touche and Jacque Lu 
Cont opening. The following 
day, he'll be performing at 
Twilo in New York with 
Dimitri from Paris and 
Francois K. 
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SPOTLIGHT 



LEON RUSSELL 
Face In The Crowd 

PRODUCERS: Teddy Jac* & Dad 
SjfMton* 5003 

More than just a face in the crowd, I^n 
Russell has been many things to many 
people throughout his three-decade 
career: session keyboardist for Phil Spec- 
tor's Wrecking Crew in the early '60ft; 
writer of hits for otherK (the Carpenters' 
"Superstar" and George Benson's "This 
Masquerade"); solo artist with a string of 
gold albums to his credit; organizer of Joe 
Cocker's Mad Dogs and Englishmen tour; 
label owner; producer; etc. His latest en- 
deavor is this album of original tunes that 
mine his deep chops in bluest, gospel, rock, 
and country styles. While it may lack the 
fire of RuBsell's possessed, early- TOs 
recordings, "Face In The Cniwd" shows a 
veteran in good form. HighlighL>< include 
the honi-dri\'en "So Hard lb Say Good- 
bye" and "Betty Ann," the scorching 
opener "Love Is A Battlefield," and the 
chugging "Mean And Evil." Distributed 
by Navarre. 

THE SPIT FIRE BAND 
Big Bat>d Swing Things 

PROOUCCR Bill Lswrwtce 
AtwiM 5576 

In its owTi, authentic way, the Alanna label 
has broug^lt back the awing era with sev- 
eral CDs by the Spit Fire Band, adding 
the vibrancy of today's digital recording 
techniques and some tunes that were born 
too late for the heyday of swing, such as 
"Days Of Wine And Roses," "One," and 
"Something's Gotta Give." Among the 
grand oldies, some with appropriate 
vocals, are "Thou Swell," "It Happened In 
Monterey," "Chattanooga Choo Choo," 
and "Softly, As In A Morning Sunrise." 
This is high-energy swing that never 
quits. Contact: 80<V228-5558. 

CATHY RICHARDSON 
Snake Camp 

PRODlJCrR JohnOvnik 
Bloody Nuru 02492 

Chicago-based singer/songwriter Cathy 
Richardson's latest indie album builds on 
the momentum she started gathering with 
her "Fo<iLs On A Tandem" project from 
1995. If "Snake Camp" consisted of only 
the track "Fly," it would be worth the 
price of admission. A sparkling song with 
an engaging melody and thought-provok- 
ing Ijric, "Fly" could easily find a home on 
triple- A, college, and pop playlists along- 
side the likes of Indigo Girls, Abra Moore, 
or Melissa Etheridge. Fortunately. "Snake 
Camp" is deeper than "Fly." Other high- 
lights include the assertive rocker "Satur- 
day," the bluesy ballad "Never Gave Up 
On Love," and the dramatic "Sinners And 
Saints." Contact: 630-8:12-2571. 



DAVID UEBMAN 
The Elements: MMer 

PhODUCER. Bob Karcy 
Ariodia Jazz 71043 

Forget the pretentious and utterly superflu- 
ous "concept" of soprano sa.\ist Dave Lieb- 
man's third Arkadia album, which is centered 
on the Iheme of water, as the first in a series 
of discs re\'ohing around the elements. Just 
eryoy Liebman's cool-toned playinp and the 
lovely abstraction of his Biiting, as well as the 
sterling musidanship of his cohorts: superstar 
guitarist Pat Metheny, bassist Cecil McBee. 
and drummer Billy Hart. Metheny shines, in 
particular, not only by using different acoustic 
and electric guitar tones on every track but 




SNAKEFARM 
Songs For My FunanI 

PRODUCER: no<ie listed 
RCA 67687 

The husband-and-wife duo Snake- 
farm — American singer/guitarist 
Anna Domino and Belgian 
guitarist/programmer Michel Delo- 
ry — concoct a most unusual brew by 
radically reinventing such traditional 
folk tunes as "John Henry," "House Of 
The Rising Sun." "Black Girl," and 
"tVankie And Johnny." Taking a cue 
from the diverse versions of these 
songs already in existence. Domino 
and Delory go to town, casting "Tom 
Dooley" as a Celtic air with a light 
drum loop; "House Of The Rising 
Sun" (which they call "Rising Sun") as 
an aloof, spoken narrative that offers a 
stark contrast to the song's lyric and 
to the Animals' emotionally charged 
version; and "Banks Of The Ohio" as a 
catchy, almost danceable, pop ditty. So 
altered are these songs that they can 
be thought of as new compositions 
based on American folklore. Proof that 
tragedy, trains, and the American 
dream never go out of style. 



by supplying a vntuoeity that supports Lieb- 
man's free-bop impressionism at e\'ery turn. 



COUNTRY 



P- EMMYLOU HARRIS, LINDA RONSTADT, 
DOLLY PARTON 
Trio II 

PRODlJCER: Geofge Massenbun 
Asylum 62275 

"Trio 1 1" reprises the 1987 joint effort by 
these three stellar voices. The eternal 
appeal of such ethereal singing Is best epit- 
omized in the Carter Family's "Lover's 
RetiuTi," with its silvery guitar chimes 
twining around the Trio's sweet harmony 
sin0ng. As the cliche goes, these three 




ANNE SOFIE VON OHER, BENGT FORS- 
BERG & FRIENDS 

Rendezvous Wth Komgotcl: Songs And Chamber 
Music 

PRODUCER: Karl-August Nix««f 
Dtulsche Grammophon 459 631 

Although merely the latest in a long line 
of recent releases celebrating the music 
of Erich Wolfgang Komgold (1897- 
1957), this set Ls the one that signals his 
full rehabilitation as a composer of 
unique, enduring worth. One of music's 
greatest prodigies, Komgold was com- 
pared to Mozart as a child in Vienna — 
and dubbed a genius by no less than 
Mahler. World War II interrupted lus 
ascendancy as a major opera composer, 
but he relocated to the U.S. to virtually 
invent "the Hollywood sound." Swedish 
pianist Bengt Forsberg — superstar 
mezzo Anne Sofie von Otter's musical 
soul mate — leads this outstanding col- 
lection, which glosses the compaser's 
pre- and fxjstwar output. The set fea- 
tures premiere takes on several gor- 
geous songs, as well as renditions of the 
vital Suite and Quintet for piano and 
strings. If the Suite here pales in com- 
parison to the recent performance led 
by I^n Fleischer on Sony, the Quintet 
fine, and Von Otter and Forsberg limn 
the songs to perfection. The excellent 
booklet featiires \intage photogr^hs 
and notes fiTim Komgold biographer 
Brendan Carroll. 



could make the Burbank phone book sing. 
The material is mostiy up to such high 
standards, and George Massenburg's pro- 
duction is crystal clear and on target. 
Dolly Parton's pop-ish "Do I Ever Cross 
Your Mind" is rendered forever country by 
Emmylou Harris' trilling lead vocal. Neil 
Young's "After The Gold Rush" takes on a 
genuine fairy-tale quality in this shimmer- 
ing version. Hanns" lead vocal gives Don- 
agh I.^ng's "You'll Never Be The Sun" an 



SPOTLIGHT 




STEVE TIBBEHS & KNUT HAMRE 

A 

PROOLKERS: Steve Tibbetts 4 Marc Afldufvin 
Hannibal 1438 

Guitarist Steve Tibbetts does for the 
Norwegian kardhigfek on "A" what he 
did for Tibetan chants on "Cho." He 
takes another difficult and atonal sound 
and casts it in an atmospheric frame 
that still captures the original spirit. 
Knut Hamre plays the hardingfele, a 
fiat-bridged fiddle with sjTnpathetic 
strings like an Indian sitar. Its whining 
sound embodies the legends of Nordic 
trolls and the grandiose landscape of 
Norway. Joined hy his longtime part- 
ner, percussionist .Marc Anderson; 
another hardingfele player, Turid 
Spildo; and jazz bassist Anthony Cox. 
Tibl>etts and Hamre weave intuitive 
impro\i.sations with a mood that recalls 
the guitarist's first trip to Norway and 
his resulting ECM debut, "Northern 
Songs." Like that album. "A" conjures 
up an enveloping and imagistic sound- 
scape. 



anthemic quality, as does Linda Ronstadt's 
lead on Randy Newman's "Feels Like 
Home." Album closer us the O'Kanes' love- 
ly "When We're Gone, Long Gone." 



LATIN 



PEPE AGUILAR 

For El Anwf De Siempra 

PRODUCER; Pepe AguiHr 
Musart/Balboa 2017 

Pepe Aguilar follows up his commercial 
breakthrough, "Con Mariachi." with a lika- 
ble trove of soothing mariachi/pop ballad 
classics caressed by his distinctly agile 
baritone, which, at times, lifts into a wispy, 
angelic tenor. Delicate, ]}op/rancbera love 
song "Me EaUty Acostumbi-ando A TT is a 
superb learloff single matched in appeal 
and pathas by a splendid follow-up candi- 
date: the misty-eyed ballad "Dos Amores." 



CLASSICAL 



if DING SALUZZimSAMUNDEQUARim 
Kuttnjm 

PRODUCER; Man'red Eicner 
ECM New Series 1638 

A New World music with Old Worid roots, 
the tango can be a deep, many-faceted 
form — as Astor PiazzoUa proved. Since his 
passing, it has been bandonedv ace Dino 
Saluzzi who has further exploded the pos- 
sibilities for hLs instrument and its setting. 
On "Kultrum." Ai^ntina renews its ties 
with Germany, and the past whispers to 
the future, as Saluzzi and Munich's Rasa- 
munde Quartett commune on a set of his 
ghostly compositions. This is subtle, in- 
volved music making, as ultimately elusive 
as it is immediately attracti\'e. The artful 
packaging alludes to the wonders inside. 

ZEMUNSKY: STRING QUARTETS NOS. 1 & 2 
Arts Quartett Wien 

PRODUCER: Dominic Fyfe 
NimbM 5&63 

Such estimable conductors as James Con- 
Ion and Riccardo Chailly have made it their 
business to resurrect the orchestral and 
operatic scores of Alexander Zemlinskj' 
(1871-1942). And Vienna's Artis Quartett is 
among those making a ca.se for the chamber 
music of this prototj^jical jngendstU char- 
acter, who was brother-in-law to Schoen- 
berg, teacher of Komgold, and inspiration 
to Berg. As the first entry in a complete 
survey of Zemlinskj' 's string quartets, this 
8upert)ly performed and presented disc fea- 
tures his Brahmsian, bittersweet first effort 
and the more tortured, expressionistic sec- 
ond. The EngUsh Nimbus label is distrib- 
uted in North America by Allegro. 



GOSPEL 



•k DARWIN H08BS 
Mercy 

PR0OL>CERS: Fred Hammond. Cednc & Victor Cdidwell, 
and Citm Rodriguei 
EMI Gospel 0219 

Darwin Hobbs — an established, A-team 
session singer— is easily one of the most 
important and impressive voices to emerge 
in popular music since another studio cat 
named Luther Vandrosa broke big in 1981. 
Like his forebear, Hobbs has a stylistic 
range that is boundless and often bre-ath- 
taking. where\'er he choases to take it — 
from gulity, contemporary R&B and hooky, 
Motown-touched soul to creamy-smooth 
pop balladr>'. Add solid songs that demand 
multi-format attention {"I Can't Live 
Without You," "Come And Go With Me." 
"Wonderland," "You're The One"), a 
proud-but-nol-pushy Gf>spei message, and 
the eminence of this hit-heavy production 
team, and what you get is an album and an 
artist destined for great things. 



VARIOUS ARTISTS 

32 Original Historic Rockabilly Classics Vol. 1 

BE'SSUE PRODiJCERS. B- Tsv w. Tom Uncoln 
Lost Gold RMordi 5798 

This is some amjiziiig hardcore rockabil- 
ly, painstakingly collected and lovingly 
remastered fi*oni the original -lo RPM 
singles. The.'w latp-'.")(is and eaiiy-'(i(ls 
examples of rockabilly ti*uly define 
garage rock. Raw enei-g>* and electricity 
fairly leap and crackle from thes* 32 
cuts. A few were from Starday-Dbde 
and RCA custom pressings. Most are 
from obscure local labels or even from 
non-labels: (mty five original copies of 
.lack Kitchen & the Rock-A- Billies' siz- 
zling "Hot Rod Boogie" are known to 
exist. Echoes of Sun Records' early 
rockabilly resound here, albeit with local 
touches. Hender Saul's "1 .Ain't tlonna 
Rm-k Tonight," from the West Coast. 
incoii)onites both fiddle and steel guitar. 
The center}>'ew may well be Joyce 
Oi*een's "Black Cadillac," a classic spit- 



VITAL R 

on-your-grave rocker. Classics abound: 
Phi>enL\'s Flag]>ole Records contributed 
"Long John's Flagpole Rock" by fiag- 
jwle stunt sitter/DJ Lonesome Long 
J4ihn Roller. S4iund man Glen Cilenn is 
repi-e.>iented by "Fveryb*xly's Morin*." 
Them's not a clinker on this nonsto|>- 
i-ush album. Contact: 8a'i-;i37-S207. 

VARIOUS ARTISTS 
The West Coast Jazz Box 

REISSUE PHODU-CERS. Ratpfi KaHel, Enc Mllwt 
Contemporsry 4425 

hVom I-Vntasy's Contemporary Records 
imprint, a classic boxe<i set. no question. 
FVom A Xni Z. cii-ca 1950-194>i. it's all in 
this four-CD set: guitarist I..aurindo 
Almeida weaving a Brazilian-in-spired 
spell with Bud Shank. Los Angeles 
dynamo Gerald Wilson IwKiting his kick- 
ass big band, and lots more. All the stars 
that lit the fiame of TjOs "c(>ol jazz" are 
represented, including Dave Brubeck. 
Chicd Hamilton, Stan Kenton, Shorty 



E I s s u E s * 

Rogers, and the rotating regulai*s of 
Howarti Rimisey's Lighthouse Allstars. 
as w ell as less- publicized greats like 
Elmo Hofw and Bill Perkins. Signifi- 
cantly, the set presents two cuts apiece 
by West Coast jazz deities Chet Baker. 
Art Pepper, and Gerry Mulligan. Even 
better, the producers mercifully passed 
over much of the tidy and tepid .stuff 
that eventually turned "cool jazz" into 
an early version of "jazz lite" and in- 
stead have included fiunous meaty 
tracks cut in L.A. by such visitors as 
.Miles Davis. Stan Getz. Jimmy GiulTre, 
and Sonny Riillins. Tops! 

VARIOUS ARTISTS 
32 Gems From 32 Jazz 

REISSUE PRODUCERS- Joel Dom. Adam Dom 
32 Jaxi 32102 

The concept here goes back to the LP 
days: To get the word out on a laliel. 
compile a terrific sampler album 
using the strongest tracks of the 



hippest albums on the company 
shelves. Here, the Dorns have assem- 
bled S'2 outstanding tracks (on three 
CDs) from 32 Records' vault of ac- 
(juired materia! from the .Muse and 
Landmark catalogs (arguably the 
best straight-ahead labels of their 
time, when all others genuflected to 
fusion). The music is mostly a mix of 
dates from the late *70s to the mid- 
'Htls by an artist roster that is stag- 
gering, running from Nat Adderley 
and Mose Allison to Cedar Walton 
and. well. Zoot Sims. They've also 
larded this bad boy w ith a couple of 
live concert gems from the "50s, such 
as a cookin' version of the Horace Sil- 
ver Quintet classic "Song For My 
Father" and a saucy serving of Les 
McCann'.s tune "How's Your Moth- 
er?" Samplers, as an added induce- 
ment to potential listeners, used to be 
offered at budget prices. Guess what? 
So's this mother. 



ALBUMS: 



SPOTLIGHT Releases deemed t)y ttie review editors to deserve special attention on the basis ot musical me^it and/or Billboard chart potential. VITAL REISSUES: ffefeleaaed albums of special arttstjc, archival, and comrrorcial mteresl. and outstanding collec- 
tioftsof worte by one wrrwre artists. PICKS (►); New releases predtctod to hit the top half of the chart in the corresponding fornnat. CRITICS CHOICES (*): New releases, regardlessof chart potential, highly recommended because of their musical merit 
MUSIC TO MY EARS(J3): New releases deemed Picks lhat were featured in the Music to My Ears column as being among the most significant recon3s of the year All albums commercralfy available in the U.S. are eligible. SefxJ review cooies to Paul Vema. Billboard. 1515 Broadway. 
New York, NY. 10036. Serxl country albums to Chet Ffippo. Billboard, 49 Mustc Square W., Nashville, TN 37203- SerxJ Lalm albums to John Lannert, 1814 Fern Valley Road, Louisville, KY 40219, Other contributors. Irv Uchtman (Broadway/cabarcI/N.Y.); 
Bradley Bambarger (classicalfN.Y.); Steve Graybow (iazz/N.Y.); Deborah Evans Price (contemporary ChnstiaiVNashville): Gordon Qy (gosoel); John Dtlibefto (new age). 
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^ SHAWN MULLINS Shimmer u o7j 

PRODUCER: PWW Collins 
WHITER: S- Mutiini 

PUBLISHERS: EMI BiackwoodRodwodi*. BMI 
Cohimbia 41857 CCD ptooHX 
ShawTi MuUins scored a No. 1 airplay hit 
with his (iel)Ut sinffle. "Lullaby," one of the 
more cleverly executed songs to hit the air- 
waves in some time. Now, of course, the big 
question is whether there's more up his 
aiee\ e from the gold album "Soul's Core." 
"Shimmer" much more straightforward 
in its pop'rock deliverj; somewhere between 
Dave Matthews and Hootie territor>'. Lyri- 
cally, the intention is wholesome and affect- 
ing, reflecting on the fad that we are all 
bom "to shimmerWe're born to shineA\'e're 
born to radiate-AVe're Iwm to never hate." 
Itest yet. the hook ti plenty memorable and 
the song is different enough from "Lullaby" 
to show a new side of MuUina, while remain- 
ing recognizably his. Adult top 40 should 
attack this like a plate of hot FVench fries, 
with mainstream top 40 and modem AC fol- 
lowing closely behind. A promising second 
release from an artist who looks certain to 
avoid the curse of the one-hit wonder. 

^ SHERYL CROW Anything But Down «> lEti 

PRODUCER: Shetyl Crow 
WRITER: S- Crow 

PUBLISHERS: Wstner-TsmerianeOld Crow, BMI 
AIM 00793 (CD prarrw! 

As one of the most consistent pof^rock 
players in the land. Sher\'l Crow has yet to 
sene up a single that's anything less than 
a serious boot kick in the pants. The sec- 
ond release from "The Globe Session.s" 
delivei-s the goods in a relaxed, almost lazy, 
guitar-drenched setting. She sings here of 
a relationship that ap)>ear» to be doomed, 
in which she "runs the bath and pours the 
wine." hut gets nothing in return: "You 
don't bring me anything but dowTi." There 
are no bells and whistles here, just a con- 
sLstently hook-conscious singer/songwriter 
giving up what she does oh-so-well. Tdjj 40. 
adult top 40, hot AC, there's no reason to 
wait a second longer. And don't ml'*s the 
videoclip, which features Crow in a literal 
tug of war with herseit— wonderful. 

^TINAARENA If I Was A River i4 07) 

PRODUCER: WaltCf Afan*Mpfl 
WRITER; Diane Warren 
PUBLISHER: EMI Australia 
Ep«c 41482 (CD prOnlDl 

Delectable Aussie singer/songwriter Tina 
Arena gives it another whirl for stateside 
approval (remember 19%'s powerhouse 
"Chains '7) with this first single from her 
upcoming Epic album, "In Deep." The 
song, written by Diane Warren, i.s a verita- 
ble raise-the-raftors anthem — sweeping, 
m^estic, uplifting, and crisp as a Saltine, 
And then there's the vocal. For those unfa- 
miliar with Arena's prowess in this depart- 
ment, you'd better breathe in deep before 
you get a load of this lioness of a voice, at 
once as subtle as a sigh, as potent :is thun- 
der. You'll honestly have chills by the end 
of the second chorus. All in all. this power- 
ful relea*^ should signify a beautiful new 
beginning for Arena here (she's already 
the biggest-selling female artist in Oz his- 
tory) and prrividt' a ix'rfi'ct Kliin|>s(> of her 
wholly .^tisf>ing new album. Mainstream 
top 40 and A(', there's a new diva in towTL 
Now, answer that knockl 



R & B 



^ KIRK FRANKLIN Revotution (4 mi 

PfiOOUCtR Kirti hranMin 
WRITtR:rtQt listed 
PUBLISHER- IV* listed 

Gospo Centric/lnterecope 6513 (CO ptcrrxii 

The second offering from the just-certi- 

fied-gold album "The Nu Nation Pro- 



ject" finds Kirk Franklin and hLs Family 
borrowing from the Book of Revelations, 
verses 16 and 17. This "Revolution," of 
which Kirk preaches skillfully, blends his 
unique style of hip-hop, R&B, and 
gospel, creating a .sermon worth listen- 
ing to. He speaks about the troubles fac- 
ing the world as we approach the new 
millennium and how we must come 
together to change the world and make it 
a lietter place: "Sick'n tired of my broth- 
ers killing each other/Sick'n tired of dad- 
dies leaving babies with their mothers/ 
Sick'n tired of the church taking reli- 
gioti/No more races, two faces/No pollu- 
tion, resolution." I-Vanklin, a master at 
his craft, knows how to sell his message 
without turning off listeners with sharp 
lyrics and a banal sing-along chorus. For 
an extra sun'rise. check out the Big Yam 
Jam mix (which samples Janet Jackson's 
"Rhythm Nation") and the Big Yam Funk 
mix (which .'iamples Chaka Kahn & 
Rufus' "Ain't Nobody"). This tune is sure 
to keep the airwaves ignited with a posi- 
tive message as the act heads out on tour 
this year. 

•k WILL DOWNING & GERALD ALBRIGHT Plea- 
sures Of The Night (3 b9) 

PRODUCER: Ronnie foaw 
WRITER, nol fisted 
PUBLISHER: not listed 
Verv« Forecast 108 {CO picmoi 
The workday is over, the kids are at \'ol- 
leyball practice, and for once, you're all 
alone and ready to complement the 
moment with something that goes dowTi 
nice and eiisy. Time to call on Mastei-s 
Downing and Albright for this breezy 
jaunt steeped in relaxed harmonies, 
instrumentation straight from that age- 
old jazz club down the block, and a melmly 
that sounds like something straight from 
the Toto .*M)nghook. These two sound like 
brothers here, with a natural blend and 
noncompetitive ven'e that goes together 
like Kahliia and cream. It's as tasty, too. 
Perfect for smooth jazz outlets and the 
late-night daj^jart of adult R&B. Please 
give it a listen. 



COUNTRY 



^ DEANA CARTER Ydu Still Shake Me u 

PRODUCERS: Dean» Canw, Chm Fjrrcn 

WRITERS. L Satcfier. TR. Rwjrtlief 

PUBLISHERS: EMI QlackwDod^ng Island. BMI. Mission 

Valley, ASCAP 

Capitol 123M ICD promol 

The latest single from Carter's sopho- 
more set on Capitol, "Ever\1.hing's 
Gonna Be Alright," boasts a decidedly 
quirky beat and an intriguing delivery. 
"The fiddle plays against the punchy per- 
cussion in a way that grabs the listener 
by the ears, and Carter's delivery won't 
let go. At times she sounds oddly de- 
tached from the l,\Tic. like a country ver- 
sion of Deborah Harry, then she'll wrap 
her vocals around a particular line and 
make it twitch with bluesy remoi-se. The 
production has just the right amount of 
edgy intensity to complement Carter's 
vocal punch. It's one of those songs that 
may initially make listeners say "What'?" 
Then they'll immediately want to hear it 
again. It's frisky, brave, and totally 
enjoyable. 

^ AARON TIPPIN rmLuvincoai 

PRODUCERS: Rat McMalur, Aaron T>pp>n 
WRITERS A, Barliw, R. Hwitxn. LD Lewis 
PUBLISHERS: O-Tfib'Blind Sparrow, BMI; Sorryi/ATV 
Tune&'Crciss KeyVKim Williarns Songs IncJMusK Music. 
ASCAP 

Lyrtc Street 1 1062 iCD promoi 
Tlppin follows up his top 10 "For You I Will" 
with another fine single from his L>'ric 
Street debut, "What This Country Needs." 
On an album tilled with strong songs, this is 
probably the best cut It's an absolutely 
killer ballad. It starts out sounding like just 
another "woman leaves the man" song, but 
as it progre-sses the hook will hit you right 
l>et^\'oen the eyes. The Ijiic i» perfectly 
crafted, ami Tippin's delivery is stunning. 
As the wife tells him she's lea\ing, Tippin's 
voice is awash in hurt pride as he drawls. 



"I'll bet I can guess his name." Then the 
bomb drops as he sings the wife's res|x)nse, 
"You're not even close, it's someone you 
don't know — I'm leaving you for me." OuchI 
What a great line. It's stone-cold country in 
the tradition of George Jones' "He Stopped 
Loving Her Today." Heady praise'^ Yes. but 
thu^ song and |)erfonnance desen'e com- 
pari.'yjns with the very best. Tippin should 
reach No. 1 for this effort. What a great 
country record! 

^NEALMcCOY I Was<3 i3) 

PRODUCER. Kyle LeXoing 
WRITERS- C Black. P Vassw 

PUBLISHERS: EMI BlKkwoodTlytwOge TumfS, QMI; EMI 
Apnl'Prm Vassal, ascap 
Atlantic 837 ico oit^i 

In some ways, Neal McCoy seems like the 
Rodney Dangerfield of country music. 
Well-known for his playful personality and 
often lighthearted repertoire, McCoy 
often doesn't got the respect his talent 
merit*. This song is a perfect demonstra- 
tion of his assets — the ability to pick a 
song and a warm, accessible voice. Penned 
by Charlie Black and Phil Va-ssyir, the Ijric 
talks about a guy picking up a hitchhiker 
on a fall day and the engaging conversa- 
tion that ensues. The song has an innova- 
tive melody and soaring chorus that give 
McCoy a chance to flex his impressive 
vocal chops. His phrasing brings the song 
to life. It's a strong perforraance, worthy 
of attention. 

^ BLACKHAWK Your Own Little Comef Of My 
Heart o-^^i 

PRODUCERS; Mark BngTi. Tim DuB^s 

WRITERS: W, AWrKJge. B, Cnsler 

PUBLISHERS: EMI AjXiliWVU TinWR>ck Hall MuSic, 

ASCAP 

Aflsta ASCO-3158 'CO pt[t<oI 
BlackHawk's Henry Paul, Van Stephen- 
son, and Dave Robbins scored a top 10 
hit with their previous single, "There 
You Have It," the first single from the 
group's latest Arista album, "The Sky's 
The Limit." It was a hard-fought return 
to the upper quadrant of the chart by an 
act whose chart successes have been 
somewhat spotty from the last couple of 
albums. However, with this single, as 
with its predecessor, the trio seems to be 
sticking to its winning formula. The 
song features a light' n'lively melody and 
a pleasant lyric about a love lost, but 
never forgotten. As always, the har- 
monies are soaring and extremely radio- 
friendly. It's an outing that should gain 
favor among programmers looking for 
stirring midtempo melodies and stellar 
harmonies. 

* GIL GRAND Let's Start Uvin' [? 49i 

PRODUCER Byron Hill 
WRITERS: G Grand, S Rce 

PUBLISHERS: Dream.ng m Put)ltc. SOCAN; South Beacti, 
ASCAP 

Monument NSK 41704 {CO piorrci 

The gang at Monument, having scored 
huge with the success of Dixie Chicks, is 
trying to make it two-for-two with 
Grand. The promo single proclaims. 
'This is the perfect summer song for the 
dead of winter," and that's a pretty apt 
description of this lively track. The gui- 
tar rifT is absolutely infectious, and the 
fiddle will make boot scooters want to 
take to the dancefloor of their local 
honky-l<jnk. Grand has a thoroughly 
appealing voice that rips through the 
lyric about letting loose and enjoying all 
that life has to otTer with glwful aban- 
don. Great tempo and a great iwrfor- 
mance make this one definitel,v desen'- 
ing of attention. 



DANCE 



KYMMAZELLE A Place In My Heart i7 l9i 

PRODUCERS BftG. Nick Nice 

WRITERS: A. Bagge. K. MaieHe. N. Windahl. A. Barren 
PUBLISHERS: A>r Cwysalts Scandmavia'BagfaUKr 
Sony/ATV/MCA Music. ASCAP 
REMIXERS Todd Terry, DJ PtwniJi 
PlaytancfFriortty 81 107 il2-inch siife) 

K>'m Mazelle has been a constant pres- 
ence in the club commimity since the late 



'80s. when she issued such now-classic 
house tracks as "T^te My Love" and the 
Marshall JefTerson-produeed "Useless (I 
Don't Want You NowK" In 1990, Mazelle 
contributed to the success of Soul II Soul, 
co-writing and singing on the act's "Miss- 
ing You." While the song was an R&B and 
dance club hit Mazelle is probably better 
known as the featured vocalist on Rapina- 
tion's "Love Me The Right Way" Of 
course, her rendition of Candi Staton's 
disco classic "Young Hearts Run Free," 
which appeared on the multi-platinum 
"Romeo + Juliet" soundtrack, made i>eo- 
ple outside of the dance arena fmallj' take 
notice. Well, strap in. the woman Ls back. 
With a powerful voice (that many try to 
emulate), Mazelle wails this tale of unre- 
quited love as if she's been there and 
back — and maybe she has. Club DJs and 
radio programmers who embraced Robin 
S's "Show Me Love" and Deborah Co.x's 
"Things Just Ain't The Same" are advised 
to seek this one out The chances of being 
disappointed are verj' slim, indeed. 




DONNA LEWIS Fa(ling<4 i5) 

PRODUCER D. Lewis 
WRITER D Lc*i5 

PUBLISHERS: Big Sky Songs/Warrw-Cha^xxlt. ASCAP 
Restteu/Atlanttc 164 (CO pf^) 
Restless Records borrows a track from 
Lewis' current album on Atlantic, "Blue 
Planet" for its soundtrack to the forth- 
coming Sarah Michelle Gellar film "Sim- 
ply Irresistible." There's no mistaking 
the breathy, girlish signature style of this 
Welsh songstress, who brought us the 
mammoth hit "I Love You Always Forev- 
er" in 1996. Written and produced by the 
young artist, this song is plenty sweet 
and atmospheric, with a lovely message 
about losing control and giving in to the 
feeling. Even so, production here is 
mighty sparse and probably should have 
been juiced up a hit to gain radio favor 
ACs that found success with Lewis' 1997 
duet with Richard Marx, "At The Begin- 
ning," may find room for this easy-flow- 
ing track, but it appears doubtful that 
this will be the one to reignite her career 
at top 40. 



ROCK TRACKS 



^ BARENAKED LADIES Alcohol i3 ts) 

PROOlXIERS Susan Rogers, David Leonard. Barenahed 
Lidies 

WRITERS; S Duffy. S. Page 

PUBLISHERS: Sony^ATV Music, PRS: Troat B«ker, SOCAN; 
we Musjc. ASCAP 
Reprts* 9618 (CO cmmoi 

This hopelessly clever ode to the spirits 
that re\ive is so deliciously original and 
terrifically produced that you'll wonder 
why it took until now for someone to think 
it up. The Barenaked Ladies channel 
everyone here from Monissey to the 
Beatles without sacrificing their own 
identity and seem to be having a rousing 
good time through it all. The theme here 
is that alcohol, and loads of it. has proved 
to be the greatest method threugh which 
to escape. It's all fun and games until a 
startling and definitive line: "For while I 
cannot lo\'e myseU/I'll use something 
else." Ah, so there's a message, too. 
Throughout, everj' element kicks, from 
the sing-along l.vric, the ever-full-bodied 
vocals of Steven I'age, and the rollicking 
swash of guitars, percussion, and frantic 
sj-nthesizors. Modern rock will eat this up 
like candy, with top lOs waiting in the 
wings once they've let the current "It's 
All Been There" — an absolute pop trea- 
sure — run its course. These guys are* on a 
serious roll, all deserved, all a pleasure. 
Don't miss it. 

^ THE TWELVE CAESARS (I'm Gonna) Kick Ybu 
Out a^u 

PRODUCER: Kl« Ahlund 
WRITER Jo»liim Ahlurid 
PUBLISHER MCA Mutk PuUlthing 
MInty FrMh 3 tCD promol 

So what if "(I'm Gonna) Kick You Out" 



sounds like last year's "Walkin' On The 
Sun" by Smash mouth? This Swedish 
outfit recalls the neurotic geek love of 
the Violent Kemmes, with boppy British 
invasion organ and a bloke-ish vocal 
aesthetic that could teach a lesson to 
Oasis' Gallagher brothers. The slide 
guitar on the bridge (was that cribbed 
from the "Pulp Fiction" soundtrack?) is 
just inept enough to be acceptable in 
this context, and the Ijxics aren't much 
("I am what I am . . JA man with a fork 
in a world of soup"). They do, however, 
adequately express the singular epi- 
phany of ousting a tainted love, always 
great fodder for a pop song. This track 
is already garnering some specialty 
show and college play around the coun- 
try with its quirky, danceable rock- 
'n'roll enthusiasm. "Kick You Out" 
could be a surprise top 40 hit — hey. it 
happened to Chumbawamba. 

★ FLEMING & JOHN The PeaH i3 39) 

PROOOCERS: iohn Mark Painter. Remkig McWriliams 
WRITERS: F. ^4cWilliafm. J-M. Psinlef 
PUBLISHERS: EMI BlackwoorVOri You Are Muse, BMI 
REMIXER. Bradley Kaplan 
Universal 1337 (co promoi 
"Weird pop" is how Fleming McWiUiams 
describes the music by her and partner 
John Mark Painter. Of course, aJl things 
are relative, but it's a description the cou- 
ple should wear proudly, based on the 
first single from its long-awaited sopho- 
more album, "The Way We Are," set to 
arrive Feb. it. "The Pearl" is set in the 
spirit of lounge with a chorus that heads 
right down the hallways of modem rock. 
McWiUiams' vocals are a gripping pres- 
ence, while the instrumentation is smart 
and left-of-center, from a lonely trumpet, 
plucked harp strings, and xylophone to 
aggressive percussion action and electric 
guitars. This is a great song — and one 
that could help modern rock evolve into 
something more avant garde without sac- 
rificing its edge. In a just world, mod 
rockers will quickly embrace "The Pearl," 
while pace-setting adult top 408 won't be 
far behind. 

FUEL Shimnwr (3 ?6) 

PROOUCER- Stwen Haigter 
WRITER: Carl Bell 
PUBLISHER noinsled 
550 Hwic 41827 ICO prortxi) 
This F\iel track has the droopy melodic 
sensibility of early Smashing Pumpkins: 
accessible yet raw, tragic yet nobly above 
it all. "Shimmer's" dysfunctional-relation- 
ship IjTics are interehangeable with those 
of its competition, but Brett Scaliions' 
vocals exude a joking, boyish charm even 
at their most nasal — could he be singing 
through a smile in the first verse? This is 
a passable song, and Hiel has followed the 
tried-and-tnie formula for success at 
modern rock radio (middling tempo, solo 
guitar strumming intro. muffled guitar 
solo bridge, doubled chorus, fade . . .), 
which will earn "Shimmer" play. But this 
ob\nous capability makes FUel's risk- 
dodging frustrating. With some innova- 
tion, the act's next track could brighten 
the format. In the meantime, "Shimmer" 
will dull too soon. 

THEFLYS She's So Huge t2 381 

PRODUCER Chris Goss 
WRITtRS The Flys 

PUBLISHER: Chooch & Hooch Music, BMI 
Trauma 114 (CDpicnio) 

For most of "She's So Huge," the Flys 
crank out a roekin' '80s bassline remi- 
niscent of the Romantics or the Smith- 
ereens, and the muted intro and clipped 
length of this track are an instant 
shout-out to punkier ro4>ts. There's 
thankfully no guitar genius to flaunt 
here, leading the band to rely on struc- 
ture, pup instinct, and lyrical pith ("1*11 
have another plat« of attitude/If it fails 
me/Then it's love for sure"). The cho- 
rus — save its sudden graceful falsetto 
lilt — is the song's least impressive ele- 
ment, understandably conceding some 
of "She's So Huge's" freshness to mod- 
ern rock-abilily. 



QIUCI EQ' ^'^'^^ ' fosses with the greatest chart potenlial. CRITICS CHOICE (* ): New releases, regardless cH potential clurt action, whch the reviewer highly recommends ttecause ol tbeir musical merit. NEW AND NOTEWORTHY: Highlights new and 

QIHDLEH* developing acts worthy of attention. Cassette, vinyl or CO singles equally appropriate for more than one format are reviewed in the category with the bnsadest audience. All releases available to radio and/or retail in the U.S. are eligjt})e tor review. Send 
copies to Ch»»cK Taylor, BilltXMrd. 151 5 Broadway. New York. N Y, 10036. Country singles should be sent to Detwrah Evan* Price, Billboard. 49 Music Square W,. Nashville. Tenn, 37?03 Contnhutors l>ylan Siegl«(N.Y) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



THE METALHEAOZ DOCUMENTARY 

Manga EntertainmEfil'Palm Pictures 
60 minutes. $19.95 

Drum'n'basa music is UMLsU?d from the 
inside out in this documentary that focus- 
es on the ultra-hip U.K. label Metalhcadz, 
The label has served as a greenhouse for 
many of the top acts in the field, including 
Goldie. Doc Scott, Grooverider, J. Malik, 
I^mon D., and Adam K. who get philo- 
sophical about the growth of Metalheadz 
and the club culture that has sprouted up 
alongside it. Kxcelicnt film footage takes 
viewers inside the pulsating club Blue 
Note, into the studio with several artiste, 
and out on the street to see the influence 
drum'n'bass is having on this growing seg- 
ment of music lovers. Contact; 800-()2&- 
1470. 

PRINCE WILLIAM: PRINCE CHARMING 

MVP Home Video 
45 mJnule», $12.99 

Unable to escape the cameras from the 
moment he was born. Prince William has 
grown up in the spotlight and in recent 
years has taken on the nickname "Prince 
of Heails." But teenage girls hoping for a 
video pinup gallery of recent shob; of their 
heart^rob may come away disappointed. 
Most of the footage here is of a much 
younger, albeit just as adorable. William 
doing things like making his first public 
ap|>earance, walking up steps on his first 
day of school, and playing in the ro>'al gar- 
den. The snipi^ets feature primarily 
already-public foolage and are enhanced 
by "Pop-Up Video"-style bubbles filled 
with info about things like when the prince 
took his first steps and how many Valen- 
tine's Day cartls he receive*! last year. 
Unfortunately, they flash on the screen far 
too quickly for anyone without speed-read- 
ing oxpcrieneo to catch. At its best, 
"Prince Charming" is a retrospoctKe — not 
only of a prince's coming of age but of a 
charmed life at Buckingham Palace that 
has all but vanished. 

CaEBRITY DEATHMATCH: ROUND 1 

MTV Hon*e Video-SMV 
60 minutes. $12.98 

What do you get when you combine a few 
pieces of molded clay and an acerbic slant 
on popular cultureY The answer is thLs lat- 
est MTV series, which appears to be mold- 
ed after — but dt>esn't (juite measure up 
to — the longtime U.K. satire "Spitting 
Image." "Celebrity Deathmatch" pits two 
clay caricatures against each other in an 
old-fashioned World Wrestling Federa- 
tion-style fantasy duel, each match replete 
with its share of gore and shtick. The first 
volume pairs Monica Lewinsky against 
Hillary Rodham f!linton. Tim Allen 
against Jerry Seinfeld, David Spade 
against Steven Seagal, and Michael Jor- 
dan against Dennis Kodman. Between 
rounds are interview's with the show's 
de-signers and creators, which shed light 
on the creative process. It's not particular- 
ly groundbreaking, but "Celebrity Death- 
match" does serve up some juicy satirical 
entt^rtainment. 

CELEBRITIES CAUGHT ON CAMERA: VOL. 1 

Real Entertain men I 
S3 minutes, $14.99 

The work of the oft-mi.sunderstood 
paparazzi is put into the spotlight in this 
candid celebrity fest. The tape is hosted 
by i-eporter/eelebrity hanger-on Doug 
Bruckner and brims with miles of footage 
of I-.e<)nardo DiCapriu, Sean Henn, Madon- 
na, Jack Nicholson, Julia Itoberts. Jerry 
Seinfeld. Rosie O'Donncll, and others 
hanging out at dubs, walking through air- 
ports, or taking strolls in parks. In many 



of the snippets, the celebs talk to (or at) 
the paparazzi about what it feels like to 
live in a fishbowl. Some ham it up; others 
are less amiable and launch into the nasty 
attacks that have found their way into 
international headlines. Commentary is 
provided by several vetei-an celebrity pho- 
tographers. They discuss occupational 
hazards, some of their least-favorite sub- 
jects (Shannen Doherty is up there), and 
their current darling, the "always profes- 
sional" Heather Lockloar. \'iewers get the 
double pleasure of being fly-on-the-wail 
voyeurs while simultaneously berating the 
photographers for harassing their favorite 
stars. C:ontact: KSS-fi-GET-REAL. 

HAPPY BEARTHDAY HAMPTON BEAR! 

Amenr.an PiofluclMxi Se«vic« 
30 minutes, $19.95 

It's a party of the fuzziest kind in this 



STILL CRAZY 

DirGcled biy Brian Gtbson 

Written and p«DdiJced by Ian La Frenaia and Dick 

CKment 

Original songs by Mick Jones and C3irte Dtllord 
Columbii Ptctum 

In Umlted retene, wttti wMtr rtiMM icheduM 

tor February. 

The old adage that you can't 
teach an old dog new tricks be- 
etles crj-stal clear when the mem- 
bers of Strange Fruit, a seminal 
(albeit fictional) British '70s rock 
band, try to reap the rewards of a 
20-year-reunion gig in the comedy 
"Still Crazy" 

In fact, the elements that origi- 
nally broke them apart — jealousy, 
drugs, paranoia, controlling wiws, 
lack of confidence — surface in 
spades as they rehearse old mate- 
rial, hit the road for a warm-up 
tour, meet with label executives, 
and play at an open-air multi-act 
festival celebrating the Woodstock- 
like Wisbech 77. 

Keyboardist Tony (Stephen Rea) 
hunts down the band with the help 
of former personal assistant/ 
groupie Karen (Juliet Aubrey) 
years after everyone has gone his 
separate ways. Most have left 
music behind except for ultra-vain 
lead singer Ray (Bill Nighy), who 
lives on a counti-y estate complete 
with a lake and has tried to hold on 
to the glory days by pursuing a solo 
career. 

Despite the bad blood, all of the 
band members could use the money 
that a new tour and passible record 
reissues would bring in. Kven a 
former roadie (Billy Connolly) tags 
along to drive the bus, toss out cyn- 
ical observations, and wait for a 
second falling-out. Les (Jimmy 
Nail), who has started a one-man 
roofing business and a family, 
seems to be the only one who real- 
ly joins up for his long-lost lo\'e of 
music. 

Before Strange Fruit can hit the 
road, it must find a replacement for 
its first lead guitarist Brian, who is 
believed to be dead. Brian is re- 
placed with a cocky young dude (a 
hot newcomer named Hans Math- 
eson) who oozes a similar, intrigu- 



quirky, bordering-on-bizarre live-action 
children's tape. A woodsman tj-pe named 
Teddy Bearsevelt (the historical nod is 
never explained) and his pal Hampton 
Bear (an adult dressed in a cheesy bear 
suit) awake on the morning of Hamp- 
ton's birthday ready to celebrate the day 
with friends. They are joined at a picnic 
by 8 bunch of children and their teddies, 
which they arrange in such categories as 
best dressed, biggest, smallest, and 
most huggable. After several camera 
sweeps of the bear collection, the group 
heads down to the field to engage in 
games, songs, and dances before the 
program comes to an end. While it has 
its moment*, this tape lacks any type of 
coherent story line and might be 
stretching things too far even for the 
wide-open mind of a 2-vear-old. Contact: 
803-548-2290. 
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ing-yet-clangerous vibe that 
attracts Karen's daughter in much 
the same way that Brian once held 
her heart. 

Hilarity ensues when this group 
of 40-somethings tries to mo\'e like 
they used to and drink like they 
used to and only end up falling 
back into old habits like farting and 
fighting. 

But don't as-sume this i-s the Eng- 
lish "Spinal Tap." Underneath the 
laughter L'! that sad, pathetic, and 
uneasy feeling you get when you 
see that Three Dog Night is play- 
ing yet another state fair or one of 
the many Temptations is trj'ing his 
luck on a Southern casino boat. It 
is the pain and insecurity of being 
seen as fools that wears on the 
band throughout, and it is espe- 
cially noticeable whenever Ray 
gfi-es himself a pep talk in the bath- 
room mirror. 

Although details are exaggerat- 
ed, a stark reality is wrapped 
around the comedy. In one scene, a 
club owner tries to wea.sel out of 
paying the band members, and 
when they arrive at the venue of 
their first show, they realize it's not 
a stadium but a boat. Deadly accu- 
rate is the scene in which the blM)d- 
thirsty press attacks them in the 
green room in search of hot gossip. 

Perhaps this Golden Globe-nom- 
inated film's compeUing nature and 
accuracy can be attributed to the 
music-savvy talent that was as- 
sembled. Director Brian Gibson, 




Pictured, from left, are Stephen Rea, 
Hans Matheson. Bill Nighy. Timothy 
Spall, and Jimmy Nail, who play the 
members of the fictional rock band 
Strange Fruit in Columbia Pictures' 
"Stiii Crazy." 



THE BASICS 

Wilkt-itt & Helm 

70 mlnuln. S14.9S each or S49.95 for Iwo- 
tapc/WDiUKMA set 

These no-frills instructional Upes for 
.serious recreational or school ba.sketball 
players carry the clout of b^un(^ present- 
ed by top-notch NBA coach Lenny 
Wilkens. And both videos — one present- 
ing offensive moves and a shorter one for 
defense — get right lo work with one-on- 
one demonstrationji, simulated game sit- 
uations, and loLs of commentary and 
chalkt>oard diagrams. The first video 
cavers such areas as ball handling, pass- 
ing, and shooting; the latt<.'r focuse.s on 
things like stance, various defense 
strategies, and rebounding. Both are 
packed witii tips and drills that viewers 
can take up immediately. Contact: 800- 
261-3773. 



for instance, has already navigat- 
ed his wny through the "Tina Turn- 
er biopic "What's Love Got To Do 
With It," as well as "The .Josephine 
Baker Story." He manages to tell 
the story without forgetting the 
importance of well-executed musi- 
cal numbers. 

Another feather in the film's cap 
are writers and executive produc- 
ers Ian La Frenais and Dick 
Clement, who got the idea for the 
movie after talking with the Ani- 
mals* Alan Price about his act's 
reunion tour. La Frenais and 
Clement also were the team behind 
the hit movie "The Commitments." 

The musical talent filters down 
to the cast lead by Nail, who has 
been a mainstay on the U.K. pop 
charts since the mid-'80s and had a 
No. 1 U.K. hit with "Ain't No 
Doubt" in 1992. 

Most of the other actors learned 
how to play instruments and sang 
their own parts. To make them 
look authentic onstage, former 
Spandau Ballet member-turned- 
actor Gary Kemp was brought in 
as a "rock star" coach. 

For Strange Fruit's songs, 
director Gibson leaned on For- 
eigner's Mick Jones, and Chris 
Difford of Squeeze (ironically, both 
acts are playing i^union shows this 
month) attacked the lyrics. Pro- 
duction on the new songs was han- 
dled by Clive Langer and Alan 
Winstanley, who have worked with 
the likes of Elvis Costello, David 
Bowie, and Bush. 

With this kind of team behind it, 
it's no surprise that the mu.sic truly 
seals the deal. The timing of the 
film is also impeccable in light of all 
the reunion tours highlighting con- 
cert calenders lately. With Blondie, 
Culture Club, the Sex Pistols, 
Black Sabbath, the Animals, the B- 
.52's. Madness, the Bee Gees, and 
Fleetwood Mac back on the roatl in 
recent years, you'd think you'd 
quantum-leaped back into another 
decade, and "Still Crazy" captures 
what it must be like a second time 
around the rock circuit 

CARRIE BELL 



ENTER*ACTIVE 

BY DOUS REECE 



JAMES CAMERON'S TrfANIC EXPLORER 
PC CD-ROM 

If you still need to see more about the sink- 
ing of the Titanic, here's a chance to get the 
nitty-gritty of the ship wTPck. In spite of 
the ob\ious reference to the film, this isn't 
a fluff piece for Leo fans. In fact, armchair 
historians will find this three-dL-sc set dives 
deep into the hist<.)ry of the ship and some 
of its pas.sengers to give a thonmgh and 
gripping account of the disa-ster. In addi- 
tion to a top-to-bottom rundown of the 
ship's layout and a re-ereation of the ice- 
berg crash, taken in part from Cameron's 
film, "Explorer" features videotaped eye- 
witne-ss accounts and laj's out some of the 
m>'steries and theories behind the disaster. 
This is what PBS will look like when inter- 
active TV really arrives. 

THIEF: THE DARK PROJECT 

ErliK Inttwtivr 
PC CD-ROM 

"Thief: The Dark I'roject" is a thinking 
man's adventure game. It's excellent in 
large part because it avoids so many of the 
cliches players have come to associate wth 
time period adventure titles and instead 
busts out as a ribrant sub-genre. Taking 
the role of master thief Garrett, players 
creep through the shadows and snatch 
booty from under the noses of rich land 
baron.s and merchanb< while avoiding an 
array of obstacles and enemies. What's dif- 
ferent here is that the game play captures 
the feel of what it might be like to actually 
be a burglar, tor instance, players are 
more likely to be spotted when they have 
their bulky weapons out Though there is 
plenty of action, don't expect the mayhem 
and chaos of other games. "Thief" is quiet 
and creepy. Run-ins with enemies can still 
be violent and bloody, but if you do your 
job right they won't even see you coming. 
The only drawback with "Thief is the 
inability to take items acquired on pre\i- 
ous missions into higher game-play levels. 



AUDIOBOOKS 

BY TRUDI MILLER ROSENBLUM 



Y2K: AN AaiON PLAN FOR JANUARY 1. 2000 
By Victor Pwliff 
Read by the author 

HdrpgtAudio 

90 minutes (abridged). $ 1 0.95 
ISBN 0^94^52183 3 

By now, most people have heard of the 
Y2K problem, and here author Victor Por- 
lier looks at the worst-case scenario, pre- 
dicting that supermarkets will run out of 
food (since warehousing, ordering, and 
delK'ery are managed by computer); 
ATMs will refuse lo dispense cash; and 
electrical blackouts will plague the nation. 
It would be easy to dismiss him as a pm-a- 
noid crank, hut as a former chief of infor- 
mation systems development for the U.S. 
State Department, he dp-ser\'eii a listen. 
But it's hard to imagine most people being 
willing or able to follow Porlier's recom- 
mendations. They include building a sLx- 
month supply of UkkI, buying a battery- 
powered generator and a wood-burning 
stove, and "learning to defend oneself." 

BlUY STRAIGHT 

By Jonathan Kellemian 

Read by John Rubinstein 

Hsmlom HciuM- AudloBookS 

4 twin (abridged). $24 
ISBN 0-375-40282-9 

A scared 12-year-old runaway witnesses a 
murder and becomes hunted by the police, 
the media, and the murderer in this taut 
thriller by best-selling suspense novelist 
Keilerman. The munler victim is the glam- 
orous ex-uife of actor Carter Ramsay, who 
had a history of bejating her, so it seems to 
be an open-and-shut case — or is it? Reader 
John Rubinstein keeps the pace moving 
along briskly and diiterentiates the char- 
acters with a slight accent here, a gruff 
tone there. He's especiidly believable as 
the vulnerable, frightened runaway Billy, 



HOME VIDEO: All new titles released at sell-through prices are eligible- Send review copies to Catherine Apptefeld Olsor, 622 Oakley Place. Alexandria, Va. 22302. ENTER'ACTIVEi Send review copies lo Dour Reece, Billtxjard 5055 Wilshire Blvd Los 
Angeles, OA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seefey St.. Brooklyn, N.Y. 11218. BOOKS: S«nd rewew copies lo Bradley Bambarger, Billboard. 1515 Broadway. New Yor*(. N Y. 10036 
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Labels, Retail Gear Up For Music-Driven Blacl( History Month 



BY CARLA HAY 

KKW YOKK— Black History Month 
wouldn't be complete without the mu- 
sic that's shaped African-American 
historj' and popular culture. Record 
labels and retailers are gearing up for 
releases and promotions around 
Black History Month, celebrated 
throughout February, to commemo- 
rate the music and artists that hav^ 
made a difference. 

For the pa-st several years, Poly- 
Gram has distributed a Black Histo- 
ry Month promotional CD sampler to 
retailers. The company has the ad- 
rantage of drawing from its Motown 
catalog. "Black History Month Music 



Sampler 1999" is being released by 
Unirersal Music and Video Distribu- 
tion (UMVD). due 
to the Universal/ 
PolyGram merg- 
er. Artists fea- 
tured on the 
sampler include 
James Brown, 
Parliament, the 
Temptations, 
Mias Grace Jones, and 

Isaac Hayes. The 
release features no new material. 

UMVD will also have posters and 
commemoratiw hags for Black His- 
tory Month, which will be given to 




retailed, particularly those that focus 
on R&B music. 

"Mom-and-pop stores are key to 
this campaign," says Stacy Haigler, 
who works in artist development and 
field marketing for black music at 
UMVD. "We send the [materials] to 
artist dexelopment representatives, 
who gire them to field reps." 

"The posters and the calendars 
have been doing well for us," says 
Clarence Kendricks Jr, manager of 
Kendricks Record Shop in Detroit. 
"The record companies are starting 
to pay more attention to the black 
mom-and-pop stores." 

"The music industry is very re- 



Syndicated Radio Does Its Part For Biacii 
History Monti; Snow Wios Court Case 



This column icos prepared by guest columnist Dam 
HoU, managing editor of R&B Airplay Monitor. 
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lISTORY LESSONS: Each year, R&B radio cele- 
brates Black History Month throughout February 
with tributes, educational forums, and community 
outreach programs. This year, syndicated radio 
takes the lead in offering broadcasters not only spe- 
cialty programming but also complete Black Histo- 
ry Month campaigns to educate and inform people 
of all ethnic backgrounds. 
Here's what's happening around the country: 
ABC Radio Networks' nationally syndicated "The 
Tom .loyner Morning 
Show," heard on 98 stations 
nationwide, continues its 
year-round recognition of 
black history with its daily 
feature "Little Known 
Black History Facts" but 
takes it to another level. 
"Little Known Black His- 
tory Facts" author Lady 
Sala Shabazz, an educator 
and African-American his- 
torian, has compiled two books that will be distrib- 
uted through McDonald's restaurants nationwide. 
The books also feature illustrations by acclaimed 
African-American artist Jon Soloman Sanders. 

In addition, a "Little Know n Black History Facts" 
teaching guide, including class plans, tests, projects, 
and warm-up questions, will be mailed to history 
teachers throughout the U.S., regardless of the eth- 
nic makeups of their schools and communities. 

Best-selling author and motivational speaker 
lyania Vanzant is hosting "Voices Of Power '99," a 
monthlong series featuring inspirational words by 
great African-American heroes, both past and pre- 
sent. The syndicated one-minute vignettes are read 
by Vanzant. 

Legendary New York DJ Frankie Crocker hosts 
"Verity Records' WOW Gospel 1999," a one-hour 
program celebrating black history through gospel 
music and inspirational words. The program fea- 
tures Shirley Caesar, Karen Clark-Sheard, Dr. 
Bobby Jones, Hezekiah Walker, and others. Both 
"Voices Of Power" and "Verity Records' WOW 
Gospel 1999" are available through SFX Radio Net- 
works. 

Additionally, Tastemakers 1999, a monthly pub- 
lication highlighting events, concerts, and clubs in 
Atlanta, Chicago, Los Angeles, New York, and 
Washington, D.C., will list Black History Month 



happenings in its February editions. For more 
details or to subscribe, check out its World Wide 
Web site, www.tastemakers.com. 

Stuff: The Artist Formerly Known As Prince 

is releasing an extended CD single of the song 
"1999" on his NPG Records label (BillboardBui- 
letin, Jan. 26). "1999 — The New Master" features 
seven new versions of the cut, including remixes by 
Larry Graham, Rosie Gaines, and Doug E. Fresh, 
as well as a cappclla and spoken-word versions. The 
new CD is available in stores Tuesday (2). The song 
was originally released in 1982 on the Warner Bros. 

album of the same name. 

Darren O'Brien, also 

A known as dancehall/reggae 

artist Snow, has won a New 
,^^^J ^^^^^ York state Appeals Court 
^^^P verdict in a lengthy legal 

battle between himself and 
M^^^M former friend Marvin 

^^^^1^ Prince. Prince, who filed 

^ the suit in 1994, had argued 

that Snow agreed to make 

him a partner and share in 
all proceeds from the artist's career After a jury 
found in favor of Prince, awarding him $1 .5 million 
in 1996, Snow appealed. The Appeals Court over- 
turned the jury verdict and dismissed Prince's orig- 
inal complaint. 

New York indie hip-hop label Raw kus has inked a 
three-year distribution deal with Priority Records 
. . . Although criticized in some quarters for its neg- 
ative portrayal of life in inner-city housing projects, 
Eddie Murphy's new animated program, "The 
PJ's," will release a soundtrack on Hollywood 
Records titled "The Hood Is Listening." Artists 
participating on the album, which streets in March, 
include Snoop Dogg, Krayzie Bone, Wyclef Jean, 
and Timbaland. 

CDuctive.com, an online marketplace for inde- 
pendent and underground music, has expanded its 
section of hip-hop and R&B product. The Web site 
offers browsers the opportunity to listen to music 
via streaming audio, then create custom CDs. Some 
of the artists now- available include Brand New 
Heavies, Master Ace Incorporated, the Pharcyde, 
Prince Paul, Ullramagnetic MCs, Tone Lftc, Def 
Jef, and Young MC . . . The Hard Knock Life tour, 
featuring Roc-A-Fella Records artists Jay-Z and DJ 
Clue, Ruff Ryders' DMX, and Def .lam's Method 
Man and Red Man, kicks off Feb. 27 in Charlotte, 
N.C. The tour goes to 40 cities. 




THE O'JAYS 



sponsive to our store during Black 
History Month because we're in a 
predominantly black area," says Ray 
Vann, manager of Field's Record 
Shop in Washington, D.C. "The CD 
samplers we get are great. We play 
them all the time, and they tend to get 
the best response on the weekends, 
when we have the most traffic. There 
have been .several times when we've 
played the CD in the store and people 
ask where to find the music that's 
plaving .so they can buy it" 

ilMVD VP Kirk Bonnon says of 
the company's Black History Month 
plans: "We will be making a donation 
to the United Negro College Fund 
and staging a music event sometime 
in February. We're also creating a 
.sampler tie-in with Coca-Cola." 

As part of Black History Month, 
Motown will release "The Very Best 
Of Brenda Holloway" Feb. 23. The 
release is timed to coincide with the 
Rhythm & Blues Foundation Awards, 
to be held Feb. 25. Holloway is sched- 
uled to receive the Pioneer Award. 

MCA Records and its Hip-0 reis- 
sue imprint are also planning several 
releases for Black History Month. 
Hip-O's releases include two blues 
compilations from the Excello label 
catalog, "Excello Vol. 1, 1952-1955" 
and "Excello Vol. 2, 1955-1957," both 
due Tue.sday (9), as well as Patti 
LaBelle & the Blue Belles' "Best Of 
The Early Years" Feb. 9 and 
Stephanie Mills' "The Ultimate Col- 
lection," set for a Feb. 23 release. 

MCA's offerings, all due Feb. 23, 
include Jimi Hendrix's "Live At The 
Fillmore East"; jazz/R&B great Louis 
Jordan's "The Anthology: 1938-195.3"; 
and the compilation "Men Are Like 
Street Cars: Women Blues Singers." 

Indie Malaco Records has planned 
"the biggest Black History Month 
promotion we've ever done," accord- 
ing to marketing director Greg Pre- 
ston. 

The label has released a compila- 
tion titled "Celebrate The Heritage 
Of Gospel." Artists 
on the album in- 
clude Mahalia Jack- 
son, Men Of Stan- 
dard, Dorothy 
Norwood, and the 
Georgia Mass 
Choir. The CD is 
available at a low 
retail price of $4.99. 

"We're making 
the CD available at 
that price for a lim- 
ited time, probably 
until March," says 




UMVD PROMOTIONAL CD 



Preston. "We're promoting it for 
Black History Month, and the promo- 
tions will include advertising with one- 
stops and retailers. We're giving it a 
huge pash in Christian bookstores." 

EMI Music Distribution (EMD) 
senior VP of marketing Briggs Fer- 
gu.son says, "When it comes to Black 
History Month, we've focused pri- 
marily on one-stops and black music 
stores. We've set up a theme with 
point-of-purchase material, posters, 
and CDs. We're creating pre-packs 
of all this material that we're dis- 
tributing to our independent ac- 
counts through our urban field team. 
It's all about educating people about 
Black History Month." 

Ferguson continues, "I think 
Black History Month is a great op- 
portunity for a grass-roots market- 
ing approach. The [retail] chains 
often want to create their own mer- 
chandising. We think the indepen- 
dent urban coalition is a good mech- 
anism to reach this audience." 

Recordings that EMD will be pro- 
moting around Black History Month 
include the "Down In The Delta" 
soundtrack and a Cassandra Wilson 
three-song sampler. 

Fergu.son continues, "We're focus- 
ing on selling catalog artists like 
Janet Jackson, 
Miles Davis, Al 
Green, and Nat 
'King' Cole for 
Black History 
Month. 

"The artwork 
for our Black 
History Month 
poster is pretty wilson 
compelling," adds 

Ferguson. "The theme is 'Educate, 
Appreciate, Celebrate.' We'll also 
have brochures for consumers with 
a time line of key events in black his- 
tory. From a merchandising point of 
view and in terms of the quality of 
the material, this is the the most 
aggressive we've gotten." 

EMI's reissue imprint the Right 
Stuff is also planning its own Black 
History promotions, specifically 
around the Feb. 9 release of "The 
Best OfTheO'Jays." 

The Right Stuff VP of product de- 
velopment Tom Cartwright says, 
"The 0' Jays will be doing some con- 
cert dates in February which will be 
supported by a radio campaign. We 
did a mailing of the O'Jays [record] 
to the independent urban accounts. 
We also set up co-op ads with (urban 
music] coalitions." 

He adds, "It's 
easier for stores to 
get R&B titles 
placed near the 
front during Black 
History Month. We 
experience a bump 
in catalog sales. 
Black History 
Month has gotten 
more mainstream, 
and it's become a 
big deal for a lot of 
people." 
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EX*FACTOR ^ LAURYN HILL 

. h.. . "!..-. !ifH:;ui,i,M3W:uAfi,WKiiHLscH3:(SGS,Dco:i!Gc;ii:[ : W0D5I iv)R„n>aiii 'uf i.t .mt. , •.•■.[i. 


8 


61 


54 


63 


3 


DA GOODNESS * REDMAN 

p^|■Fi. I.', 1 'J i 1 FiL "i::iLi fTi def jam ^■.-.r ■ .■ 


54 


II 


9 


7 


19 


CAN 1 GET A... * ^ JAY-Z FEATURING AMIL (OF MAJOR COINZ) ANO JA 

t(i.: :) ,LiL'R0e:S Ci^RI-f.M.LOREN^UJ.AIr..ti-S K.MAYii ;1i DLf JAM 56/bB3* 


6 


® 


90 




2 


WHAT'S IT GONNA BE?! BUSTA RHYMES FEATURING JANET 

DELITE F -'I-, . ..'.F'F.. .\^-F."FF--, -LIFFFjFE FLEF F^- ALBUM ' FF . 


62 


\M) 


15 


le 


12 


aWbtl LADT w liKtot 

IHt CHARACtf.((S 1.1 l.AUSnM,T,rAYlOR,CFARRAR) "."A ALBUM M" 


12 


63 


43 


39 


17 


ALL THE PUCES (1 WIU KISS YOU) * ♦ AARON HALL 

hJCTAIIALlAII -'".r.^l 4/^IJri'. iTikirAtf^A?! 


8 




16 


14 


15 


rmUw PICTURES # LASl rtAILJKINb JUb 

JOE 1 i THDUflS.J THOMPSON) DEF JAM SOUNDTRACK CUT 


13 






NEW^ 
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■ Hot Shot Debut ■ 

1 IFF k n JL in in 
Lire fV'V^I & JLJJU 

F^-lOtlT IR.KEILYJ ROCK LAK.'iMCA SOlFf^DTRACA CUT.'lNTERSCOPt 


64 




12 


9 


14 


UUU WUr (IHAI InlNbJV ▼ LAUKiN HILL 

L HILL HIJ' ■ ICI ID) IT) fV) (XI RUf FHOUSE 7ft8r,R iT, MM- l.\ 


2 




22 


43 


7 


ALL NIGHT LONG ♦ FAITH EVANS FEATURING PUFF DADDY 

.'-■-.-.\j.w*:v.<xvtei<y»<-.'. • - ■.. \ 


15 


65 


74 


68 


7 


I'LL BEE DAT ★ ♦ REDMAN 


50 


16 


13 


10 


13 


1 AKt Wit 1 ntnt w olMjKs 1 Ktt 1 & MTM rLM 1 . MAot a dLIm^T DLIlN^ 

T.RIltV I RILEY T ^tAVAGE.M SELSFVH.M.BaHA.M FOSTER) MERMPE WL'fi[rS!.lL.K v.r 


10 


66 


57 


73 


14 


I'M ONLY HUMAN LUTHER VANDROSS FEAT. CASSANDRA WILSON & BOB JAMES 

M r.".LFF' . V.FI,: F ; F . _ vANDf^DSS M MILLERF VIRGiF* AlBUM Fl.l 


57 




14 


12 


12 


A.SHAKUR fT SMAMUR D EVANS.B HOWNSBY) AUARU.'DCAIH BOW ALBUM f:1'I IKIF HSI 


12 


67 


61 


53 


17 


MY LITTLE SECRET it ♦ XS(^PE 

..C.iF - FliiMlSCOni :Cl(OHTi(VinOSOSOCEF •ar,F,FcCLF'.'FilA 


2 


1. 10 J 


25 


27 


12 


HA # JUVENILE 

M FRESH 1 i.iVFMLF.W TRISi'l CASH MONEY ALBUM CUTyUNIVERSAL 


18 


(S) 


72 


82 


4 


I'M NOT READY ♦ KEITH SWEAT 

K SWEAT l f-.f III f FA'EAT.J,LinLE Ill.WJOr.tS ELEKTRA ■.: . ■ i- , 


68 


19 


17 


17 


21 


ANRFt IN HKRIIt^F RRAKinv 

.lti-;K • i.'v.i , i 1 , ■ JMWINS 'n 1 I' n'MZ-rj I •(/..! i AI1.\?.I ■. ,M(-.IMCUI 


17 






79 




2 


GEORGY PORGY ERIC BENET FEATURING FAITH EVANS 


69 


20 


18 


24 


12 


RMFTTn rnw/Rnv a * mh ti-ji ir^ raMii v ffat RnwF thi ir<; w NAnuriNV 

'F'!'. ■ ■ ■ ICilDlMOl* t:: -Y 


14 


70 


59 


59 


16 


COME AND GET WITH ME • ♦ KEITH SWEAT FEATURING SNOOP DOGG 

'.F.Fi.'l .■. . • .: .M : ELEKTRA.F . 


6 


QD 


28 


33 


9 


YOU ♦ JESSE POWELL 

CROLANDiCRaLAND.J. POWELL) SILAS ALBUM rirM;".\ 


21 


71 


65 


83 


13 


ONLY YOU * TAMI DAVIS 

G.CHARLDI 0 F-AFLF' iL ; -F. -■. . 


31 


22 


19 


19 


16 


ROSA PARKS ♦ OUTKAST 

OUT^AST lA PAnON.A.BENjAMINl LAf ACE ALBUM (luT ABi&TA 


19 


QD 


NEW^ 


1 


RUFF RYDERS ANTHEM (REMIX) DJ CLUE FEAT DMX. JAOAKIS STYLES. DRAGOON & EVE 

FWLFiFAFF'. FFl.K; L F''lFFV i FW..;. F F-FiV -iLl F FMWLFiF * FiFJN [ .FHi-F BDCAfELUL ALBUM . ' Z- ' Ml 


72 


23 


21 


23 


9 


SILLY HO TLC 

CYPTftON U AIISIIM LAFACf AlBUM CI.II.'ARISTA 


21 


(H) 


82 


75 


4 


AS GEORGE MICHAEL WITH MARY J. BLIGE 
BABTfACE IF VFO'inFR' FPir ...pop- ^^g-F/ 


73 


QD 


31 


35 


7 


WATCH FOR THE HOOK * ♦ COOL BREEZE FEAT. OUTKAST. GOODIE MOB 4 WITCHDOCTOR 

■=r.j' ^ ■ ■^'^;yJi*^r.*c^l>a;-l:4^«;Hf=tu.:■:f',*^^l>(^«■ ir:iCiir.i.:«m^L:v..:L v-:. 


24 


O 


NEW^ 


i 


REVOLUTION ♦ KIRK FRANKLIN 

' FF,..r.KL,', ■.: FF!ANKLirj,R.JERM\SF MFF^ CEM Fi . ALBUM F 


74 




27 


28 


16 


TALK SHOW SHHH! -k ♦ SHAE JONES 

■ ■ Ji:"L.r.'J flUHAWlDHD: |C}(D>M3 -if..': r.uMVi l^kfti 


17 




81 




3 


BET YA MAN CANT (TRIZ) * ♦ FAT JOE FEAT BIG PUNISHER, CUBAN LINK 4 TRIPLE SEIS 

JO . .-- -.- FF . .Fl. ■. . .. . FF ; ;.iFL.;A.:FV^SOFij:-ri,DfCrSTER. CfCLF 111 MF^:iDB.G BEAT ?ib?6- ATLAVIC 


75 


26 


20 


20 


19 


HOW DEEP IS YOUR LOVE • ♦ DRU HILL FEATURING REDMAN 

;,_!,> S ,. -.[h,--! AH:t(Li s p.fiK,r Rl.fFiN.H'UIIFmi.MjytCflFWSJiWmi JCllDICnUMVEISirfitSljWOnKlWIiW 


1 


(76) 


NEW^ 


1 


IF 1 LOSE MY WOMAN ♦ KENNY LATTIMORE 

F^"" F 1 - - Fr.'MfiF- . CC.UMBiA ALBUM CUT 


76 


QD 


58 


81 


3 


--^m Greatest Gainer/Airplay 

YOU GOT ME ♦ THE ROOTS FEATURING ERYKAH BADU 

THf r,".V\: -i-UJC Tnr^TTER.THCjMP^&S.SCOn.STORCHJHE ROOTS) MCAALBUMCUT 


27 


77 


73 


65 


14 


CAN'T GET ENOUGH * ♦ WILLIE MAX FEATURING RAPHAEL SAADIQ 

L.GRiFJ .'F ,-FFiFi i.l iFi ' ■ 


20 


78 


63 


67 


17 


WHEREVER YOU GO * ♦ VOICES OF THEORY 

: B.'l F*. F' ■;.LFF,.,.i JLNES ID BUTIOWFi M F.'LLnRT N.RHARRIS; ICI IC. H 0 . A Fi F FiFF. RFF AM 
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32 
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1 vuii 1 i~rT TurDC ^ ^ orw7 ii hcm 

j.jAM ■ 1 iv.'is ic, jREAM/jo'-'KS ■;.'jij:e 
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(79) 


NEW^ 




5 BOROUGHS ii • KRS-ONE 

-F_iL. F I FAH'LRF 3U'.Kt,FGlLLF.„MLJPFA\i.'F-M'.5FiFJRNnBFF I SIMMONS R K»A"Fj; "1 JIVE 42565' 


79 


\.£9J 


29 


38 




M.KINCHEN l.TuRPIN TCART£R,M.KINCHEN) CCHDJ QWtSl I /I ;a.'.\A)?'if 1! BROS 


25 


flD 


75 


66 


12 


HAND IN HAND ♦ DJ QUIK FEATURING 2ND II NONE & EL DEBARGE 

DJQUIK .'..'.: 11 r.F\E,EL [JEBARGEI — F - iLl - .F. F' F . ' -Ff- fa 


66 


30 




15 




LHICLT A W UIVIF^t 

J.HOwCOlT.-i.F^AMftS lW aa<tR,C HtliYi (0 10) FT) PENDULUM 1 : J 1'." :i A.NT 


2 


81 


76 


60 
«► 


7 


THAT'S THE RAPPER MYSTIKAL 

KLCjS.MOLF-,F Fl V,,LLi = Mi M^f-ikal; NO LIMIT ALBUM F J" .E 


60 


11 


26 


22 


16 


HOME ALONE ♦ R. KELLY FEATURING KEITH MURRAY 

::;NE ►ELLV K "^'ICE.K MUFtRAVi JIVE ALBUM ajT 


22 


(D 


NEl 


1 


IF YOU (LOVIN' ME) * SILK 

fill 'F F F- .'It-FF'M iF DILKLRSGN A R0aERS3N,l,BRCWUfR,D ALLAUB^F ELEKTRA ALBUM CUT [EG 


82 


32 


30 


31 


10 


HOT SPOT -k ♦ FOXY BROWN 

l.GOni.L I'ROB :S. CARTER 1 lOfi(N7a R.MAYSi <T1 VIOUTOR SCe^OOVOEF JAM 


22 


83 


78 


72 


19 


WESTSIDE • * TO 

'■'r\[--' [\'Ci.9)i--\l.f^:D-j.- -.[ivj l> ...l. . . '.....ft... 


10 




45 


51 


8 


SOFTEST PLACE ON EARTH ♦ XSCAPE 

1 THOMAS'! THOM.AS.J THWPSONi IVISOSO DtF ALBUM . .JT ; :, :iM.^ 


33 


(S) 


NEW^ 


1 


SOOPAMAN LOVER CHICO DEBARGE FEATURING DEF SQUAD 

EF-iFL . 1 1 1 F .ViTSON.C DEBARGEi KEOAR ALBUM llfl'. vi rfal 


84 




40 


46 


16 


SECRET LOVE KELLY PRICE 

D.JONES IK '■F>IL;t,L:' -GNES.Q PARKLR.M SCANDHICK,M.K[ITM,C S'LLSl T-NECK ii.-j... M '. ii.lA'jD 


34 


85 


67 


70 


11 


(DO YOU) WANNA RIDE * * REEL TIGHT 

F TAFUM FL . . .H.L.F. = jRRENCE.RRiCE.fi long; IOlDIIT if fi.'.k -FF^RFi RFFI.lfF 


32 


35 


33 


26 


22 


LEAN ON ME ♦ KJRK FHAfMJN FEAT, IWRt J. BUGf. BONO. R. KEUY, CRfSIAL LEWIS & fHE F/WILT 
KFRANKLIN k rti^vj-.uN:. GOSPO CEMF. .. ^,:.LM :. L 1 MEHSCOPE 


26 




86 


86 


3 


HEAVEN MUST BE LIKE THIS D'ANGELO 

F AfllJE.F 'R M LF'.:tFL'--,S J L WILLIAMS M JfllFPS 1 Bnnr.ER.F SAFFF.FLF.M ^lERlFE V ', '. SOJNDFfiACA CUT 


86 




42 


44 


15 


NOTHING EVEN MATTERS LAURYN HILL FEATURING D'ANGELO 

LHILLiL LLi RUFTHOUSE Aim iM " IT m.lMe A 


36 


87 


77 


77 


16 


TO ZION LAURYN HILL FEATURING CARLOS SANTANA 

L ,1111 FL MIL., N iFIMf? F F FFUl RLl.'F^F ,; ALBUM ",-.L,F'SIA 


77 


37 


36 


25 


10 


I'M VmiD AMf^CI A AD yc\ 1 V O f^C\ IMC ni^hl 

1 nn TUUK ANutL A ▼ K. KtLLi L'tLIINt UlUN 

R.KELLY(BKELLr: If, li. Hi V .:vL ^2^'^-! 
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88 


80 


69 


11 


IT'S NOT RIGHT BUT IT S OKAY * WHITNEY HOUSTON 

R,JERKINSiR l;R-,'r.S F JERKINS II ,L rA»jiELS,i --Fl. LIRE, T EFTESi ilAR---,-, ■ ,,„i,- i,:,''.(r-Fi 


64 


38 


34 


29 




DJ .■:rflHTCH (I SM'TFl.C SPIVEYI FLIPMOOLLLIKIHA ALBUM CUT.ifrj 


29 


89 


83 


79 


13 


MIAMI ♦WILL SMITH ' ii 

. F F ,F0',£ L. TCr.F iv. FM Fri,fl,T0By,S,J.BAlt.NtS,W5HCLW,S5HaKLEr L SJLvFRS C0LUM5A ALBUM CC 
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J9 


41 


37 


52 


lUUULUatA # IVLXI 
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90 


71 


71 
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LOBSTER t SCRIMP TIMBALAND FEATURING JAY.Z ;■ 














TIMBALAND I MOSl t Y , ' F .^l.^m. F.'F.r " 1 ' 




39 


21 


16 


LOVE ME • ♦112 rCATURING WASF 

l?-.-.--',^JiT:.;.EBj,rWA-E,E.CiSEE,Uh£|T-aP«K.£B,M-iCAHM»:i,.UKTt-A. EflDSlV ■ 


8 


91 


91 


91 


15 


WHATCHA WANNA DO? * ♦ MIA X FEATURING CHARLIE WILSON 

jFiF.. f— . 3 . .f f , - - - 1,0 LiMr 


32 
74 


41 


24 


18 


14 


HARD KNOCK LIFE (GHETTO ANTHEM) * ♦ JAY-Z 

MARK 45 KING ■'"^ r.AR-EO.M JAMES.C STF.:i:. .-.L M'^haf^'j r.i n)ROC AFillA '.6E,Jo.T,-DfF JAM 


10 


92 


84 


74 


18 


WHEN YOU GET HOME ♦ MONTELL JORDAN 

SCRAWFORD il.' .CfFDAN A CRAATCRC L'JVARE,A ROSS .AM ALBUM FL T 


(2) 


51 




2 


WOOF * ♦ SNOOP DOGG FEATURING MYSTIKAL AND FIEND 

MPl""'' ■" B'iSWOP [■-■i"ii:.,'.fSIIKAi.,FIL\3' tr: ;"1 iTt NO LIMIT CRjCiRlTY 


42 


93 


88 




2 


IN DECATUR ♦ GHETTO MAFIA FEATURING SILK 

RROJAKD'^ ■ -"|: ,|'|'^f:;ffj:vf,[, PF:e;R,j,F F^-:,'. ■ lFVl'.OF WARFISTAIBjW LFAFE^ 


88 


43 


38 


34 


15 


PUSHIN' WEIGHT • ♦ ICE CUBE FEATURING MR. SHORT KHOP 

N-OJK ■ '■■ SHORTKHOP.J.JD+INSON.' (Tl (-lu'rv Lj1[:'j 


12 


94 


87 


88 


^ 


HOT BOYS AND GIRLS MASTER P FEAT. MYSTIKAL , KANE t ABEL, MIA X i, SILKK THE SHOCK 

CRA F e F'F- 'F- ^' F'-FF ',A.,F,IL.^ F-; i-,_,,,,tw, MIA ,( KAM i A0F1: NO LIMIT ALBJM "-^ 


87 


44 


35 


40 


14 


WHEN YOU BELIEVE * ♦ WHITNEY HOUSTON & MARIAN CAREY 

BABYFACF .■, ■ I::R''TACE) -i 5902? 


35 
45 


95 


92 


93 


9 


LIZARD-LIZARD * ♦NO GOOD-N.JIGGIE FEATURING LUKE 

. FiMFF.ELL "J RUDMCK ILCAMPBELUTLATIMER.OMILL R AN^ERFyDN! ' . .. 


66 


® 


RE-EHin 


22 


IT AIN'T MY FAULT ♦ SILKK THE SHOCKER FEATURING MYSTIKAL 

:Rr...-.B iS'LKK THE ;.i- ".i>tR.WYSTlKAL) K?. 1 IMil i'.hW fl T :--ir-rY 


98 


89 


89 


6 


GOOD LOVE * _ ♦ SHIRO FEATURING LORD TARIQ 


63 




49 


54 


3 


BREAK UPS 2 MAKE UPS ♦ METHOD MAN FEATURING D'ANGELO 
POKE & 'C'jE.Q iXiODMAfi SMilH.J COlJVitR,S.BABNES,D-A\GEID,G r,r.r;DWAN DEF lAM /-.BIM CLfT 


46 


97 


94 


76 


13 


BOY YOU KNOCK ME OUT ♦ TATYANA ALI FEATURING WILL SMITH 

STONEBfllDGE lA -..FFF^EFfF LALl'V;EL.,K f-fcE Srnr.r-FPIFFFF 'l I.'FE ■■' . F, ,.- ALBUM JF E^' F 


68 


47 


37 


30 


10 


NOLO ME * ♦ BRIAN MCKNIGHT FEATURING TONE & KOBE BRYANT 

i y^Hl iH MtRN'GHF.S.BARNfS.i C OL.V'IER.) BARNES. K BARNES) (CjIDhII MOIOWPJMOaHh 


12 


98 


95 


90 


17 


LET ME RETURN THE FAVOR -k ♦ ANDREA MARTIN 

RIF-F IF'. 'IF-' .F M;.B1I'j 1 MA-IAS FE'IO T »l ARISTA 


32 


48 


44 


45 


27 


1 STILL LOVE YOU • ♦ NEXT 

•yi'.n: ■\-'ij:'_'^^fli';ATrT*ai!'fiCiC'Aira,c;r.MT(..:L.GMn'DPsiSTOiL»iCM:«D'„i ici :ihf:i;i^:)'a;?M 


4 


99 


85 


85 


5 


DID YOU EVER THINK R. KELLY 

RKELL' f..f4"C'jE m kELL'F.C MA'F ELFi J OL V LR,S BARNESi JWE AlE U.I ' i' 


85 


® 


64 




2 


WHAT'S SO DIFFERENT ♦ GINUWINE 

T't-'&AL-.-.. L 1 jr.'l I MOSIEY) 550 MUSIC ALBUM CUT'EPIC 


49 


100 


93 


61 


17 


CHA CHA CHA ♦ FLIPMODE SQUAD 

F. FL'AlFf ' FM -FtL R ' FHER ti FFA G S=IfE' 5 AFjiTE.IV FEASTfi■.^H , -'.IFI.'F.JE i.E-'FA FlS: F- F. ""J 


61 



O Reajnts rtriti the greatest airplay and sales gams ii:s im«k Greatest Gaincr/Sal« and Greatest Airplay are awardetJ, respectrwly. tot the largest lates arx) anplsy iricreases on the chart. ♦Videochp available, ♦ Indicates retail single MilaW*; Gold arxl Platinum singles are otfwrvrse ifHltcaied -j RetM launcti IrHJicates 
lirsl*«ek that FElaFl newase imnacls Mng's chart posiliso. Airplay only son^ are n« elieitilc tor it>e Hrt R4B Singles 1 Tracks untilHiey react* the top 75ci1he Hot R&B Airplay chart. •Recording ln*jstiy Assn. 01 AfTienca tRlAAl certlhcalior tor »(» 500 000 units ARIAA certificaI»on tor sales of 1 minion uniti wtth 
BdDilonal mi.iicin iiyjicaleo by a number following the syYnbol. [Cl Caisrtte wigte available. (0) CD Sinifle available (Ml CasseWe maxi ■ si ngl e avail a«e. IT) Vinyl majii-sir^le awaiiaWe IVl vinyl s*nge available (X) CD ma<i-S)ti«le avalatile. CataWfl wmoer islor (Dl. ' Indicates (D} wnavailaUe m n^Mch case caiaK* nulnbe< u 

lot IC . (K , Tl or Wl rescectiueC,. based an a'.'ailaCtl-tv. <. i99<). BiliboardUPI D:imniiJiif.;ilKMr. ini) SfiirxKran Inr ^ 
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NEWBURY COMICS | 



The Newbiuy Comics 20th aniiiveisaiy issue spotlight Newbiuy's ^ 
success and its maverick ways. Also inchided, an in-depth inteniew ^^ith 
CEO, Alike Dieese and a detailed report on Ne^^bm•y's active role in the 
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Billboard's annual XARM 
special liitH newsstands in the 

Marcli 13 issue. Editorial 
coverage in('lud(>s an in-depth 
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president, l^ini Horovitz, the 
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In this special. Billboard 
interview s Chris Schwartz 
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this 10-vear-old label. 
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Michael Lewis 
212.536.5008 



Kick up your heels as Billboard 
hits the Texas nnisic scene. 
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this Billboard special is the 
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CHEnOCOWSOf* 
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FSM ir FEAT. BONE TWUGS-N-HARMONY 
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WATCH FMWt HOOK 

r r. T j:. ORGANIZED 



r[)I OUTKAST, 5XCIE U58S WITCHDaTOH 



Greatest Gainer 



WOOF ♦ SNOOP DOGG FEATURING MVSTIKAL AND FIEND 

(C) ID) ^T: IvQ LIMI" ^.346Z.PRIOftlTY 



MORE FREAKY TALES 



PUSHIN' WEIGHT • ♦ ICE CUBE FEAT MR. SHORT KHOP 



DOO WOP (THAT THING) • 



♦ LAURYN HILL 



JUST DON T GIVE A F" 



'nr-l 9?0d4,'INTfR5CCPf 



WHATCHA WANNA DO? 

I'C. [ " LIMIT - -.■ "■ -■'vir.Bl- 



♦ MIA X FEAT CHARLIE WILSON 



INVASION OF THE FLAT BOOTY B**"*S 

(C) (Dl :T} short ■ : '.X 



5 BOROUGHS 

r I JIVE 42565' 



DA GOODNESS 



LIZARDLIZARD 



♦ NO GOOD-N-JIGGIE FEATURING LUKE 

..I'a'WtA 



HONEY'S JUST A TOUCH AWAY 

'X' L. ■ HOOBANGIN' ■ j3;7t';v|DPiTy 



♦ MACK 10 FEAT. GERALD LEVERT 



THE REAL ONE 



♦ THE 2 LIVE CREW FEATURING ICE-T 



DONT LET IT GO TO YOUR HEAD 



* BRAND NUBIAN 



FREE YOUR MIND 

WLU70O 



♦ GOLD FEAT UYZIE BONE, MENENSKI. TEE i HALO 



BEAT OF THE DAY (THROW VA HANDS UP) 



• DJ SiS FEAT B.B.O. 



ENJOY YOURSELF 



SUPERTHUG (WHAT WHAT) 

"take it THERE 



♦ NONCHALANT FEATURING RAMPAGE 



JUST THE TWO OF US 

• ■ COLUMBiA ;903a' 



♦ WILL SMITH 



YOU SCARED. YOU SCAREWOJ WIU U PLEASE PUY 



LOOKIN' AT ME • ♦ MASE FEATURING PUFF DADDY 

K ' ■ BAD BOr 7917&ARISTA 

LOST IN LOVE 



NASTYBOY KLICK 



COODBIETDinKIIIB 



* IttStEII P m M IK SHOm SOUS OF FH W UO S DO! 

E.PR-3RITY 



FREE I SINGLE 

■ QSOOQr 



B DA OUTTA SIGHT CHILD 



STILL A G THANG 

L -:■ ' LIMIT ■ 1 ^iPRtCRITY_ 

BETTER DAYS 



♦ SNOOP DOGG 



•I 57025&'MTRCUB< 



♦ WC FEATURING JON B. 



WHO LET THE DOGS OUT? 



CHUCK SMOOTH 



♦ PUFF DADDY FEAT JIMMY PAGE 



WOOF WOOF 

IC, iDi IT; 'ilJAC^A'jOlj'jq.ATLA'jTIC 64123.'Aj 



♦ THE 69 BOYZ 



THROW YO HOOD UP MR. MONEY LOC FEAT ABOVE THE LAW 



■98 THUG PARADISE 



TRAGEDY. CAPONE, INFINITE 



♦ DJ HONDA FEATURING MOS DEF 



BREAK UPS 2 MAKE UPS ♦ MnHOO MAN FEAT O'ANGEIO 



BANANAS WHO YOU GONNA CUV] 

(C)ID) . - " ■ .1/1^;- I,'. 



♦ QUEEN LAIIFAH FEAT APACHE 



NUniN' TO DO EADKITSfUfEAI [HUOIAMMSKWWSOWIHEflil-NW 

ITI OAML :'i)0-;' LA'iD5PEtr. 



HOT SPOT 

iTl Vint AroP. nTF lAM f.f>:J't'^'.'MERCURT 



♦ FOXY BROWN 



WHAT U SEE IS WHAT U GET 



HOW DO U WANT rT,lCALIFORNIA LOVE A' * 2RAC (FEAT. KC AND JOJO) 



THE STREET MIX 



♦ BOUNTY KILLER FEAT MQflB DEEP t BAPPIN' NOYD 



TURN IT UP IREMIXl/FIRE IT UP • 



♦ BUSTA RHYMES 



IWnHWWDUT «HELTWSUlIMFtAT.Snmmtll«HOFaG.CilX)CHOlWT 



RAISED IN THA HOOD VOLUME 10 FEAT MR. NONSTOP AND KOKANE 

r:i r STRtET INSTITUTE ^OOl^AGESIGNE 



♦ MOS DEF l KWELI ARE BLACK STAR 



DEJA VU [UPTOWN BABYI • 

.:ri r.; <iC00fiWE .'^.'■^'..taLLT/ijiA 



♦ LORD TARIQ & PETER GUNZ 



UNCUT PURE 

(CUD) T ' THE I 



illALKHEART 371 .'OjMER'^URT 



* BIG DADDY KANE 



O Reconls with the greatest sales gains this w«t( ♦Vidooclip av4il4bile •Recoitling Industry Association of 
Amenca (RIAA) cedftKatlon tor sales o( 500.000 units. A RIAA (^rtiticalion for sales of 1 million units. (C) C4S5ette 
sir«le available. (0) CD single availatile. IM) Cassette maiu-single avaitabie. (T> Vinyl ma»^ingle available. tV) Vinyl 
sirvte auaitabe. IX) CD maxl-single avallabe. Catalog number is (or (Dl ■ Indicates (D) unavailable, in whicti use. 
catalog number is lor (C). (X). (T) or (M) respectively, based on availability. 6 1999. Bitlboartl/BPI CommunlcalKyis. 
and SoundScan. Inc. 
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Local-Language Rap Makes Mark In Sweden 



I HE TERM 'SWEDISH RAP' may 
sound like an oxymoron to American 
hip-hop fans, but the traditionally 
roek-lnifluenced country of Sweden is 
seeing a growing number of young 
acts become involred in "authentic" 
hip-hop. The most nmrel aspect of this 
movement is that a few^ artists, such 
as Petter and Thomas Kusiak, are 
making efforts to project their own 
flaTOr by WTiting songs in Swedish. 

Until last year, the few domestic 
hip-hop productions that had e- 
merged since the '80s were either 
comedy/novelty tracks or heavily 
influenced by the English-language, 
"old school" style from the U.S. That's 
not surprising, given local artists' 
heavjT consumption of American hip- 
hop; their noneritical admiration of 
acts coming out of New York, Los 
Angeles, and other m^or hip-hop out- 
posts; and the per\"asive belief that 
the Swedish language doesn't sound 
as good — that is, as "hard" — over 
the heats as English. 

Howerer, that slavish imitation is 
no longer the norm. The commercial 
breakthrough for Swedish hip-hop 
came last year with Petter, a male 
rapper .signefl to BMG Sweden. His 
debut album, "Mitt Sjatte Sinne" 
(My Sixth Sense), on Ric(x.'het/BMG, 
has sold 30,000 units since its release 
last August, according to BMG Swe- 
den, which is considered a m^or feat 
for an undergroimd genre. 

Observers atti-ibutc Pettcr's suc- 
cess mainly to his Swedish-language 
songwriting, as confirmed by his 
major hit single, " Vinden Har Vant" 
(The Wind Has Turned), which 
struck a chord in .young people living 
in cities like Stockholm, Gothenburg, 
and Malmo. Petter aLso contributed 
two songs, "Sthlm 2" (an abbrevia- 
tion for Stockholm 2) and "Maktens 
Hojder" (The Height Of Po«Ter), to a 
two-CD compilation called "Sidewalk 
Headliners," released last October 
by Street Level Records/EMI S\«n- 
ska. The set, which has sold 4,000 
units, according to EMI Svenska, 
offers 24 new tracks (five of which 
have Swedish lyrics) from 15 male 
and one female acts, based in either 
Stockholm or Malmo, in the south. 

Except for Petter and Warner 
Records' Timbuktu, local hip-hop 
acts are either unsigned or signetl to 
independent companies. Despite 
Sweden's increasingly racially di- 
verse society and a concurrent rise 
in nationalism, songs dealing with 
racial issues are mostly absent from 
the compilation. The featured rap- 
pers encompass a mix of ethnic ori- 
gins, and the messages are mostly 
upbeat and positive. Rappers' back- 
grounds and their hometowTis or dis- 
tricts are featured strongly — with 
the suburbs of Stockholm standing 
in for Comptnn or Queens. 

Magnus Larsson, music writer 
for Stockholm's influential nightlife/ 
entertainment magazine Nojes- 
guiden applauds the "Sidewalk" pro- 
ject, saying, "The environment for 
hip-hop and rap in Sweden has been 
here since the early '80s, largely 
fueled by all the classic U.S, artists 
and hip-hop films. But the record 




companies' reception of the genre has 
been rather tepid." 

One of the people behind the pro- 
ject, 2.3-year-old DJ/MC Gustav 
Fridlund, stresses that the album's 
purpose is more educational than 
commercial. "The target audiences 
are media, record companies, and 
those with an interest in this music," 
he sajTs. "Ultimately, we want record 
companies to sign more hip-hop acts." 



In February, Rusiak and Petter 
plan to travel to Oslo to record a song 
featuring raps in Swedish, English, 
and Spanish in collaboration with 
Norwegian artist/DJ/producer Tom- 
my Tee. Tee mirrors a common atti- 
tude in Sweden when he says, "It 
restricts me if I have to rap in my 
own language. Technically, just like 
Swedish, Norwegian isn't a swinging 
language. It's hard to rap in Norwe- 
gian and make it sound like true rap." 

But the Swedish tracks on "Side- 
walk Headliners," he adds, "should 
also inspire Norwegian acts to think 
a step further [and try it]." 

Aaavttatwe in preparing this cobtmn 
)«w provided by Kai K Loftkus in 
Siveden. 



DATVI FAISON'S 




UOT IT MADE: Aside from being the brother of Master P, Silkk The 
Shocker has proved to be one of the premier soldiers in the No Limit 
camp. Since Silkk's last album, "Charge It 2 Da Game" (No Limit/Pri- 
ority), he's appeared on a fair share of guest slots, including Mya's top 
10 R&B hit "Movin' On" (University/Intei-scope) and Cam'ron's "Horse 
& Carriage" remix (Untertainment'Epic). All that said, "Made Man," 
Silkk's third album, is the rapper's first No. 1 imv on The Billboard 200, 
with 240,000 uniLs scanned (sec Bctv\'cen the Bullets, page 84). 

That first-week total is 8,000 less than that of his last set Howe\<er, the 
owrall retail marketplace is still soft from the holiday bombardment, so 
240,000 is a good number for this time of year Nearly half of the scans 
for "Made Man" came from R&B core stores, so Silkk naturally tops the 
Top R&B Albums list, moving 70-1 as Greatest Gainer after last issue's 
stj-eet-date violations. 

The first radio track from Silkk's set, "It Ain't My Fault 2," is a con- 
tinuation of a song by the same name that charted back in June 1998. 
The older version has been combined with the newer one; therefore, 
we've allowed the song to re-enter Hot RifeB Singles & Tracks at No. 45 
in its 21st week. Although the original version already had 20 chart 
weeks, a recurrent title can re-enter the chart if it earns enough points 
to rank No. 50 or higher. 

Attack of the DIVAS: Although the male-dominated rap genre 
moves big album numbers with little airplay, women are still R&B radio's 
target As testimony, a certain label — Arista — boasts fivie titles in the top 
10 of Hot R&B Singles & Tracks, all of which hail from female artists. 

In her 14th and likely final week atop the chart, Deborah Cox's 
"Nobody's Suppased To Be Here" adds to her record-breaking streak at 
No. 1 . 'Two other divas make leaps on that list thanks to chart points 
derived from commercial configurations just hitting retail: Monica's 
"Angel Of Mine," which springs 8-2, and "Heartbreak Hotel," by Whit- 
ney Houston Featuring Faith Evans & Kelly Price, which rises 11-6. 
Expect Houston's song to make another lai-ge move next issue, po.s.sibly 
to No. 1, because the chart will see the impact from regular-length cas- 
sette and CD-single configurations of the track. Houston's jump in this 
issue is based solely on sales of the song's maxi-CD, which hit stores a 
week earlier Arista's two other top 10 hits are both from affiliated label 
Bad Boy: "Trippin' " by Total Featuring Missy Elliott and "Love Like 
This" by Faith Evans. They're on the way down, but each spent sevCT- 
al weeks in the top five. 

They could be GIANTS: The follow ing songs will not be released 
at retail, according to their labels, but here's what they would need to hit 
No. 1 based on today's airplay numbers. R. Kelly's "When A Woman's 
Fed Up" (.live) would need 2*1,000 units; Dru Hill's "These Are The 
Times" (University/Island) would need 24,000 units; Lauryn Hill's "Ex- 
Factor" (Columbia) would need 27.000 units; and Tyrese's "Sweet Lady" 
(RCA) would need 29,000 units. 

The top single on this issue's Hot R&B Singles Sales Ust, Monica's 
"Angel Of Mine," sold 24,500 units at the core-stores panel. 
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CD 


70 
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— ^ No. 1 /Greatest Gainer 

SILKK THE SHOCKER 10 limit S(X103'I^R[ORITy aQ-'3&V.<ia) : afl*3 l MADt MAN 


1 


2 


1 


1 


6 


DMX A'- RVfT BYKRSD£f JAM 538«0',MERCUR' 111 M [ai7.Ml FLESH OF Ut FIESH BIOOO Of MV 8L000 


1 


3 


2 


2 


I j 


R. KELLY A' Jivr ii&js* (I9,9ft24.96) R. 


1 


4 


3 


3 


22 


rrr". * iMBIA(li9aE(n;98) THE MISEDUCATION OF LAURYN HIU 


1 


5 


7 


8 


13 


DRU HILL A UMVEKSnVASUIID I24M2IMIICUin 110.96 EV17.9BI ENTER THE DftU 


2 


6 


6 


6 


18 


JAY-ZA' R0C-AmiiVDCFJM568gOZ*MI(CURV|ia98E(V16.g6) VOL 2... HARD KNOCK UFE 


' 


7 


4 


4 


7 


MYSTIKAL A NO LIMIT 4ies»JIVE (1 [.9a'16.9Sl GHEHO FABULOUS 


1 


8 


5 


7 


9 


2PAC AMARU«EATHROW9O3Ol'/IN!ERSC0*£(l9.9a24.9S) GREATEST HITS 


1 


9 


8 


5 


6 


BUSTA RHYMESA EA E - EXTINCTION LEVEL EVENT: THE RNAl WORLD FRONT 
:Li:-MO:iLaLKTHA6ail'/EEG111.9&!7 9a 


2 


10 


12 


14 


12 


JUVENILE CASH MONEY S316MINIVERSAL tl0.9»lG.9fl) 400 DEGREE2 


7 


11 


n 


9 


6 


VARIOUS ARTISTS* «XJimiAHFiiM»3ni>,«[Raii»iia9e[iyiEW< OjaUE?THEPM]fES90ML 


3 


12 


10 


10 


7 


REDMAN • DCF im 558945*>VERCUftY (10-96 CV16-96) DOC^ DA NAME 200O 


1 


13 


u 


12 


36 


DMX A^ RUFF RrOER&OEF JAM 558237VMCRCURr 111 98 EW17.98) ITS DARK AND HELL IS HOT 


1 


(li) 


le 


20 


17 


TYRESERCA66901*(9,9^13 98tB[ TYRESE 


14 


a 


13 


11 


10 


WHITNEY HOUSTON A ' arista 19037- 111 98/17 981 M» LOVE IS YOUR LOVE 


7 


u 


17 


13 


10 


MARIAHCAREYA COLUMBIA 69670" 111 98 Eai7.98] #1'$ 


6 


17 


18 


15 


i; 


OUTKASTA LAFACE26053-/ARISIA(10.9B'I6.98I AQUEMINI 


2 


11 


15 


16 


33 


BRANDY A' Atlantic 63O39VAGa0,9&16.98l NEVER S-A-Y NEVER 


2 


u 


19 


18 


18 


KIRK FRANKLIN • CENTRIC 901 7&INTERSC0ft (10.9ai 736} THE NU NATION PROJECT 


4 


a 


9 




2 


KEITH MURRAY J!« ilM5' lloga'ltgB) ITS A BEAUTIFUL THING 


9 


n 


23 


22 


11 


METHOD MANA D£FJAMS58920*M£RCURTI1196ECVW.98) TICAL 2000: JUDGEMENT DAY 


1 


n 


2S 


23 


23 


THE TEMPTATIONS • MOTOWN i30937/UNIVtRSAL (10-98 E(Jfl6,9e) PHOENIX RISING 


8 


n 


20 


19 


10 


raiORrv'KVM- 1 5 7 Ja **" * '^'^^ ^ ' ""^ 


2 


24 


22 


21 


i; 


DEBORAH COX • arista I90221]O.S»16.98IH ONE WISH 


14 


25 


24 


25 


61 


WILL SMITH A' COLLMeiA 68683' (10.98 EQ'17-98) BIG WILLIE STYLE 


9 


M 

£a 


26 


26 


13 


FAITH EVANS • SfD boy 7j,;i(i'fARISTA(10.9*I7.98l KEEP THE FAITH 


3 


27 


21 


17 


' . SOLDIER COMPILATION — WE CANT BE STOPPED 


2 


<• 


27 


24 


24 


KELLY PRICE • T NECK/ISIAND S24S1&WERCURV 110 96 EQ'16 9BI SOUL OF A WOMAN 


2 


29 


28 


28 


28 


MONICA A AfilSU 1901!V10 9a'I6 9BI THE BOY (S MINE 


2 


(30) 


39 


43 


9 


m Pacesetter ■ 

JESSE POWELL iiLAs ;i;s-i Mu (;o-ja:t.9s. BB 'BOUt it 


30 




32 


39 


18 


TRICK DADDY SUPNSLiD£2a02'WARLOCK(109a'l&98)IB WWW.THUG.COM 


31 


32 


30 


27 


9 


DJ QUIK PROFILE 19034VARISTA no 98/16-981 RHYTHM-AL-ISM 


13 


(33) 


35 


34 


27 


GERALD LEVERT»EASIWESI«261/EtG(1098/16-981 LOVE 4 CONSEQUENCES 


2 


34 


29 


31 


19 


SOUNDTRACK A off jam 5586A3*,'MEBajRY (11,96 EaiT 961 RUSH HOUR 


2 


35 


31 


30 


12 


TOTAL flW SOY 73020-,ARISTA no 98-15 98) KIMA. KEISHA & PAM 


9 


X 


36 


35 


n 


VARIOUS ARTISTS • THE SOURCE PRESENTS HIP HOP HITS — VOLUME 2 

■ " . . lAt,' IIO :i!*E(V17 98) 


29 


37 


37 


38 


18 


KEITH SWEATA ^-FhrPn •.>7b2'EEG(10.9»16.98l STILL IN THE GAME 


2 


3< 


34 


29 


10 


GETO BOYS RAP A.L0T4678Q^1RGIN(11.98/17.96l DA GOOD DA BAD & DA UGLY 


5 


39 


33 


32 


11 


112 • BAD BOY 7302r/ARISTA(10.9&16-981 ROOM 112 


S 


® 


42 


40 


28 


TRIN-I-TEE 5:7 9 F(irL 'vxv^a :NTERSC0PE (10-9&16 98)B TRIN-I-TEE 5:7 


20 


41 


38 


33 


9 


«,°Hl' J""^^"""*'"""'''. , «, THE COLLECTION: VOLUME ONE 


12 


015' 


44 


53 


14 


GHETTO MAFIA RAP ARTIST 206l/FUUYlOAD€DllO-98/l598)B ON OA GRIND 


34 


43 


41 


37 


9 


TIMBALAND ^^^^ ,,,,,3.,.^ TIM'S BIO: LIFE FROM DA BASSMENT 


11 


44 


40 


36 


9 


R2A AS BOBBY DIGITAL IN STEREO 


3 




55 


73 


13 


TELA RAP A LOT 4658avlRGIN 110 9*16.96) NOW OR NEVER 


13 


40 


48 


47 


22 


MONIFAH UPT0WN63155VUNIVERSALIIO9a'l6-98) MO'HOGANY 


42 


(47) 


57 


50 


37 


XSCAPE • SO SO OEF 68042/COLUMBlA (10-98 £0(16-981 TRACES OF MY LIPSTICK 


6 


49 


53 


49 


14 


KENNY LATTIMORE COlUMnA 688S4 (10-98 CV16-96I FROM THE SOUL OF MAN 


15 



49 


43 


42 


12 


MIA X NO LIMIT 53S02'/PRIOnnY no.9a'16.96l MAMA DRAMA 


3 


so 


47 


45 


12 


SOUNDTRACK • DEF JAM bS8925*)MtRCURY 11 1.98 EQ'17 96) BELLY 


2 


51 


49 


58 


13 


98 DEGREES 9 MO town S3(^5(vUNIVERSAL no 98 E(V16 981 SB DEGREES AND RISING 


41 


52 


45 


44 


9 


UADini tC ADTI^TC muuv am tocD n-i ami 1 aa\ MTU padtv td f^ 00 


38 


53 


52 


57 




TQ (XOCKWORK 69431*/EPIC (1 1 98 EV16 981 ^1 THEY NEVER SAW ME COMING 


28 


54 


60 


56 


28 


JERMAINE DUPRI A JFRMAJNE DUPRl PRESENTS — UFE IN 1472 THE ORIGINAL S(XJNDTRA£X 

SO SO DEF* ■ i>:.OLUMB)A(10.98Ea'16 98l 


1 


55 


50 


46 


7 


■.-M.:rorr HI THE PRINCE or EGYPT-INSPIRATIONAL 


32 


i« 


46 


41 


16 


BIZZY BONE • m:; thugswjthiess 167ttRtlATIVITYn0.9aH7,9e) HEAVEN'Z MOVIE 


2 


(It) 


74 


65 


12 


CRUCIAL CONFLICT "-MUii RTKii iiNivrRSfL 11098/16.98) GOODSlOE BADSIDE 


10 


5« 


61 


52 


35 


MASTER P A'NOUMT ^r ir-i'i \2 96ll9m MP DA LAST DON 


I 


59 


63 


63 


24 




9 


60 


51 


77 


4 


LES NUBIANS 0MT0Wt>ta--:^i:i -''ivi , EE PRINCESSES NUBIENNES 


51 


GD 


NEW^ 


I 


m Hot Shot Debut m 

FOXY BROWN ViniAicKiiH \MA '.'iM'j:jJ*.MtHaJHTit0 9B (.(llft.qSi CHINA DOLL 


Gl 


62 


56 


48 


40 


MYA A UNIVERSirr 90166*AN1EK&COPE mo 98^16 9fi) MYA 


13 


63 


54 


62 


49 


JAGGED EDGE 9 so so DZf 68I81ASLUMBIA 11098 C(V16 98) H A JAQGED ERA 


19 


64 


58 


60 


68 


JANET A' VIRGIN 44762 (1 1 9a'17 981 THE VELVET ROPE 


2 


65 


71 


92 


23 


SOUNDTRACK • FLUE T»ME 1 laOivCA (109»i;.9ai HOW STELLA GOT HER GROOVE BACK 


3 


® 


85 


99 


9 


DJ DMD AND THE INNER SOUL CLIQUE TWENTY TWO: P A WORLD WIDE 

■ ■ ' ■■■ - SB 


28 


(7 


73 


66 


29 


M°i™,"''^ * ,H. FAMILY SCRIPTURES CHAPTER II: FAMILY REUNION 


8 


68 


6« 


51 


14 


AARON HALL MCA 1 1 778 do 9^16 961 INSIDE OF YOU 


11 


69 


69 


78 


74 


MASTER P A' NO LIMIT S0559*/PRIORITV 110.9^16 98) GHETTO D 


I 


wo; 


79 


94 




WILL DOWNING (, GERALD ALBRIGHT „ ,0,, the NiruT 

__ PLEASURrS OF THE NIGHT 

-L^ — . BH 1 


36 


71 


G4 


61 


17 


GANGSTA BOO HYPNor^t Mirj^ ibSbiHtLAiiviTY no %']6 9h) £NOUIRING MINDS 


IS 


72 


68 


69 


26 


mm^.^^-itLu , 1 1 ... 1 7 'S TO BE SOLD. NOT TO BE TOLD 


1 


73 


59 


55 


70 


BRIAN MCKNIGHT A' MOTDWNS36?l&ajH[VUSM.(ll.98EEVI7.9a} ANYHME 


1 


74 


67 


64 


32 


SOUNDTRACK ▲'B(ACKGFiouNOi'ArUNTiC83n3*/A6110Wl7.9ei DR. DOUTTLE: THE ALBUM 


4 


Qt) 


78 


68 


71 


JON B.A ¥ABYUM'?5OMUSlC67a0StPIC(10.98£(V16-«) COOL RELAX 


5 


76 


77 


67 


30 


MAXWELL • COLUMBIA 68968- ( 1 0.96 EQi 1 6.98] EM BRYA 


2 


77 


62 


72 


69 


NEXT A ARISTA 169/3 (10.9a<15 981 ■ RATED NEXT 


13 


78 


76 


76 


13 


DIVINE PENDULUM I2325i'RCD ANT 1109(116 98) ■ FAIRY TALES 


40 


79 

(W) 


65 
81 


59 


11 


PETE ROCK L(XJD67616VRCA<]09&16.9BI SOUL SURVIVOR 


7 


8 


NAJEE VERVE fCffEMSI 'j69062iVERVE (10.98 tQ'16,f|a) MORNING TENDERNESS 


65 


dD 


RE-ENTRT 


3 


VOICES OF THEORY HO.L A. 341016(10.98EQr't6 9B)B VOICES OF THEORY 


69 


12 


72 


71 


50 


SILKK THE SHOCKER A W limit S07I6*/PRK)R1TY (10.9frl6 96) CHARGE IT 2 DA GAME 


1 


83 


75 


96 


83 


K-CI & JOJO A' MCA 1 1613* (10 9B'16 98) LOVE ALWAYS 


2 


64 


93 


93 


58 


JAY-Z • ROC-A FELLADEF 536392 'MERCURY 110,98 lQ{lf>.9e) IN MY LIFETIME. VOL 1 


2 


85 


91 


89 


18 


IOMm'^my *?6^'^^^ ^ ^^^^ PRESENTS: JOCK JAMS VOL. 4 


43 


86 


86 


79 


30 


NOREAGA 0 PENALTY 3077*/TOMMY BOV 11 1 9&'16 9S) N 0 R E 


J 


87 


80 


86 


16 


CYPRESS HILL • RUFFHOUSE 83142'/CDLUMBIA no 98 EQ'16 981 CYPRESS HILL IV 


il 


68 


82 


54 


18 


A TRIBE CALLED QUEST # IIVE 41638* (10 9fii'17 98i THE LOVE MOVEMENT 


3 


89 


98 


80 


10 


VARIOUS ARTISTS ■ :ii09BEttl69B) I^ID CAPRI: SOUNDTRACK TO THE STREETS 


25 


90 


92 


87 


15 


VARIOUS ARTISTS • BOY'S GREATEST HITS VOLUME I 


17 


91 


87 


74 


68 


USHER A'' lAf ACE .?604JL'ARISTA (10,9B^16 981 MY WAY 


1 


92 


94 


88 


23 


LINK REtATiVITV 1645(10 98,-15 98) ■ SEX DOWN 


46 


93 


89 


82 


13 


SOUNDTRACK TVTSOUNDTRA)(821iyTVT<10.98/17.98) BLADE 


28 


94 


100 


90 


7 


SOUNDTRACK VIRGIN 46914 111 9K't7.9e) DOWN IN THE DELTA 


86 


CIF) 


RE-EKTIT 


17 


VARIOUS ARTISTS • vr. ir.^.w u '^'=.'^:'<»9.WEHaJRV<10.98E<V1798) PURE FUNK 


56 


96 


97 1 81 


62 


CHICO DEBARGE • ^[ .;r in , :rsal(I0.9»16.98) LONG TIME NO SEE 


14 


(97) 


RE-EKTRV 


37 


TAMIA awE^T j£.?i;i.-.vARNER BROS aD,9a''i6.98i TAMIA 


18 


(98) 


NEW^ 


1 


THE COUP PCL-MIC ■ISOTDOGDAY (10.98/14.981 STEAL THIS ALBUM 


98 


(99) 


RE-ENTIir 


2 


GLENN JONES sar looi (11.98/15.981 IT'S TIME 


91 


100 


99 1 75 


IG 


BRAND NUBIAN arista 19024' (to 96/16 981 FOUNDATION 


12 



O Albums with thegrutes) utesgatns the week. •Reconjing Industry Assn, Of Amenca (RIAA) certification tor shipment of 500,000 album units ARlAAcertiftcalion lor shipment o* i mil 
double albums witti a running time that eiceeds two tiours, ttw RIAA muRiplies stiipments by (he number of discs and/or tapes. 'Asterisk Indicates LP is available. Most tape prices, and CD p'tc 
eguivalenl prices, wtiich tn proiectMl from wholesale prices Greatest Gamer shows chart's largest ur*n increase Paceselte* indicates biggest pe«ccnta(fe Kfowlh Heatseel>«r Impact sfiov"-- ii 
BillbcwretBPI Communications. arxJ SoundScan. Inc. 



niiiitiplatinum titles indicated tiy a numeral foltowing ttie symtxri For boxed sets, aiKl 
-.1 WEA labels, are suggested tists. Tape prices marked EQ. and all other CD prices, are 
1 'riim Heatswkers trus wwk D if»dicates pftSl or present Heaiseehd title c 1999. 
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IN STORES FEBRUARY 9TH 



"One of the dopest underground groups I've heard in a long, long lime espcialty coming from Miumi." - TO.W DRAPER, C.E.O. - Suave House 
"f-'irsl Platoon will gel you open and for them to come out of Miami its off the hook. " - RICH iS'lCE. Track Masters 
"First Platoon 's "M. 1A.M. I. " east coast influenced sound is no joke.** - NASTY NES, HITZ Magazine 

S,^ ■ mijifst>ttiHHUini EXECUTIVE PRODUCER: D.P. 
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Hot R&B Airplay. 

Compitedfrom a natonal sample c< airplay supplied by Broadcast Data E.>^^^ Radio Track service. 101 R&Bslaborts' 
arefl(ectionicallymcKit1orad24hoursad»ir. 7daysa week. SorigS'jTikijii by gross lrTipressions,ODniputB(l by crots- 
retorencmg exact Umes ot airplay with Artxtron leterw data. This data s used *n the Hot fttS Sin0es chart 



FEBRUARY «.1»9» R^B SINGLES A-Z 
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TITLE 

ARTIST IIMPRINTVPROMOTION LAKLT 
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i 
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ARTIST (IMPRlNTyWHMOTION LABEL) 


X) 


3 


10 


NO. 1 

WHEN A WOMAN'S FED UP 

H KELLTnvE' 1 week* No 1 


3) 


40 


2 


1 STILL BEUEVE 

MARIAH CAREY (COLLMBIA) 




39 


6 


THE LOVE WE HAD (STAYS ON MY MHO) 

0«L) MILL lUNIVERSlTY.TSIAND) 


2 


1 


22 


Noeoors supposed to be here 

DtBOFfAHCOX ■■■ V 


m 


41 


7 


ITS OH 

OJ CLUE FEAT DIU (ROC A FEILAOEF JAlUl) 


I 


2 


17 


THESE ARE THE TIMES 

DRU HILL 1 _MVE»S.IVTSLAN[)I 


41 


35 


31 


THE FIRST NIGHT 

lALiNlCA '.AF'I&TA 


3) 


5 


9 


EX^FACTOR 

LAURrN HILL iW JKHOUStCOlUMmAI 


w 


50 


3 


WHEN 1 CLOSE MY EVES 

SHANICE LArA.ZLARISlA) 


3) 


9 


10 


HEARTBREAK HOTEL 

TIHTTeiaSIEKFUT fWHMKtnUTMZWETig 


B) 


56 


4 


GOING HOME VHITH ME 

fill*«OiWW- ^:5««l^:C!Ca5W<aLl«J 


t 


4 


22 


CAN 1 GET A... 

JAT-Z FEAT Ma gOf MAJOt COMZ) M« JA «T MM 


W 


45 


31 


1 STILL LOVE YOU 

MOn IflCISTAi 




14 


10 


SWEET LADY 

IVrttSE (RCAI 


4i 


38 


23 


LATELY 

DYYINE (PENDULUM/RED ANT) 


• 


6 


21 


LOVE LIKE THIS 

FAITH EVAWS ibAD BOt/ARlSTA) 


w 


47 


27 


RUFF RYDERS' ANTHEM 

CMK (Rurr RYDERS/DCF JAM) 


1 


8 


16 


HAVE YOU EVERT 

GAANOr (ATLANTIC) 


47 


44 


8 


ANOTHER WAY 

TEVIN CAMPBELL ' i.WLSI -WAHHtR BROS ) 


10 


7 


17 


TRIPPIN* 

TOTAL FIAT MI5» ELLIOTT (BAO BOTM^TA) 


M> 


48 


9 


THIS IS MY PROMISE 

THE TEMPTATIONS iMOTOWM 


u 


10 


14 


ANGEL OF MINE 

MONOL (ARISTA) 


41 


46 


15 


TALK SHOW SHHHI 

SHAf (ONES '.' ■ 1 ■. .! .. 


12 


13 


15 


FADCO PICTURES 

C*St FEATURING JOC (DEF JAM) 


w 


71 


2 


WHArS IT GONNA BE?! 

BUSTA F»fTlft5 FEAT JAFCT :r./ACaTLiKWtrci 


S) 


19 


6 


ALL NIGHT LONG 

FHflH Ewe fUT PUFF DKfiV S«) emimSTA) 


JD 


55 


6 


IWia GET THERE 

BOVZ 11 MEN (DREAMWORKS) 


14 


12 


12 


CHANGES 

3F>M: {AMAAUIDCATH R0)WIFnERSC0f>O 


S) 




1 


UFE 

K<3 i JOJO (ROCK LANOAKAONTCRSCORE) 


3» 


21 


10 


HA 

JUWINIU (CASH UDNEY/UNiVERSAL] 


S3 


51 


19 


LOVE ME 

1 1 2 FEATURING UASE (BAD eOY)ARISTA) 


11 


11 


12 


TAKE ME THERE 


54 


42 


7 


I'M ONLY HUMAN 

LmcFwocESfEAi -JS^Hmummnatm 


n 


16 


19 


ANGEL IN DOGUISE 

BRANDT laT.ATsr- 




64 


2 


GEORGY PORGY 

ERIC BtNET Ff AT 1 A; • H ( V Wc^ i a«1.f ft [M 


11 


IS 


24 


DOC WOP (THAT THING) 

LALJRTN HILL (RUFFHODSEXOtUMWA) 


® 
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RUFF RYDERS ANTHEM (REMIX) 


11 


17 


16 


ROSA PARKS 

OUTKAST (LAf ACC/ARISTA] 


57 


53 


3 


OA GOODNESS 

REDFAAN IDEF JAM) 


35) 


24 


8 


YOU 

JESS£ POWELL (SlLAStACAl 


s> 


62 


8 


I'LL BEE DAT 

HtL'MAV ^EF JAM 


21 


18 


9 


SiaYHO 

TLC :iAFA(-L ARISTA) 


51 


52 


11 


PUSHIN' WEKWT 

k:e cube feat mr short I0«P UWIRFTY) 


S) 


43 


3 


VCU GOT ME 

THE ROOTS FEAT. OmMt BAWJ MCA. 


w 


67 


4 


AS 

GEORGE MICFAAEL WITH MARY J, BLKiE (EPICi 


23 


20 


25 


HOW DEEP IS YOUR LOVE 

[HJ KU (EST WIWAN ]lMAif,T<^imi-X' JAM 


JD 




1 


REVOLiniON 

KIRK FRANKLIN .'.l ^^^ CtNTRlGWTEHSCOPF} 


24 


22 


16 


HOME ALONE 

R REUY FEAT. )(EITH MURRAT UNV 


(2 


61 


3 


I'M NOT READY 

KEITH SWEAT iLiKTRILEEG! 


29 


25 


22 


LEAN ON HE 

KIRK FRANKLIN (GOGPOONTRICWTIRSCOK) 


E> 




1 


IF 1 LOSE MY WOMAN 

KENNY LATTIMORE ICOLUMBIA) 


3D 


2S 


11 


SECRET LOVE 

KEUY PRICE 1 ".EC'LISLASD 


S) 


68 


2 


BET YA MAN CAN T (TRIZ) 

/.! :i Yj-. V.'l^F-|»5i:rjAT 


a) 


30 


14 


NOTHING EVEN MATTERS 

lALJBTNHlLFtAT - l=K)Lfiaii..WMJ 


(5 


59 


7 


HAND IN HAND 

DJ OEM FEAT 2NGaiOCtBD(MCErRCnEMETA) 


3D 


33 


7 


SOFTEST PLACE OH EARTH 

ASCAPE i;,(> SO 1 fF.COLUMBlAI 


M 


58 


29 


MY LITTLE SECRET 

■ 1 ■ 1 . ' '.F.; LiLJMtCAl 


29 


27 


10 


HOT SPOT 

FOXY BROWN i vlClATOHT)EF JAM) 




w 


73 


3 


WATCH FOR THE HOOK 

C0a(*«£7r 1 *.FA'.i;FC>MClU'EWFPSOTf<l 


30 


26 


9 


GIMME SOME MORE 

BUSTA RHYIMES IFL)RMOD€jtL£KTRA(E£G) 


(I 


66 


8 


TOZION 

lALjmiFKLFUT CMBLSSANTWMnfRnUamjMIl 


31 


28 


S5 


TOO CLOSE 

NEiT iftftlST.^ 


JD 




1 


SOOPAMAN LOVER 

OCOKMVEFIAT m XiM>im»iKmje>u 


32 


23 


19 


HARD KNOCK UFE (GHETTO AHIHEMl 

..)T .( (TILA'DFF JAK<' 


10 


65 


11 


ITS NOT RIGHT BUT IT'S OKAY 

WHiTNEY - .1 '.TL -F fltT-TA 






22 


IT AINT MY FAULT 

SU(K(T€9COZRFEAT MSTWLDCtAiTnKHTY) 


71 


63 


6 


THArS THE RAPPER 

MYSriKJlL (NO LIMIT/JIVt) 


34 


32 


12 


TAKING EVERYTHING 

GERALDirvfR- ( iL(r T T Tf C. 


22) 


75 


6 


MIAMI 

WILL SMITH (COLUMBIA) 


3D 


49 


2 


WHArS so DIFFERENT 

GINUWINE ■ Mi . 1 i 


73 


57 


1 i LOBSTER A SCRIMP 

^ T)«ALA«)fEAT JM2 r«AC>::fla.NOATlANTC 


3D 


37 


10 


MONEY. CASH, H"'S 

JAV.^ FEAT DMX (ROC A FEIUWXF JAM| 


3I> 
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HEAVEN MUST BE UKE THIS 

C A.NGELO . , ■! 


37 


36 


-) ' BREAK UPS 2 MAKE UPS 

1 MtTHCO MAN FEAT D ANGELO (DEE iAMI 




3D 




1 


IF YOU (LOVIN' ME) 

SILK lELEKTR^EEG) 



C !) Records wttti the greatest airpJay gams. 'C' 1999 Billboartl'BPI Commjntcations. 

NOT RftB RECURRENT AIRPLAY 
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HOW^ IT GOIN' DOWN 

DMA FEAT FAITH E^'ANStKLFF FnCtRSOEI JAM 


2 


1 


G 


ARE YOU THAT SOMEBODY? 

AALtYAH IBLACKGFIOUND'ATIANTh:) 


3 


3 


6 


THE ONLY ONE FOR ME 

BRIAN MCKNUHT (hlOTOWN) 


4 




1 


GOTTA BE 

JAGGED FOCE (SO SO DCF/COLUMBIA) 


S 


4 


6 


THEY DON'T KNOW 

X3N 6 (YA8 YUM'^'.0 MUSlC^PICl 


t 


5 


6 


GOO'S grju:e 

TF^IN 1 TEE S T iB RITC'INTERSCOPEI 


7 


7 


5 


CANT TAKE MY EYES OFF OF YOU 

LAURYN HILL IRUFFHOUSLCOLUMBIAl 


1 


2 


6 


MOVIN' ON 

MTA FEAT SUA DC SHOOS) (LMOQnWTEflSCDK) 


9 


14 


6 


STAY 

THE TEMPTATIONS (MOTOWN) 


10 


12 


e 


YOU MAKE ME WANNA... 

USHER (LJUACE,FARtSTAI 


11 


13 


3 


SO INTO YOU 

TAMIA (QWEST..WAPNER BROS ) 


12 


10 


2 


FRIEND OF MINE 

KELLY PRICE (T NECK/TSLAND) 


U 


9 


6 


THE BOY IS MINE 

BitANOY t MONKCA (AILANTC) 



14 


11 


2 


THINKIN' BOUT IT 

GEHALO LEVtHT (EASTWlSI.tEG) 


IS 


8 


6 


ALL MY UFE 

K CI & JOK) IMCA) 


16 


15 


6 


1 GET LONELY 

.'AIETIFEAT BLACKSTREET) (V)R(aNI 


17 


6 


6 


STILL NOT A PLAYER 

BIG PUNISHER FEATURING JOE (LOUDI 


IS 


18 


20 


ANYTIME 

BRIAN FACKNKJHT (MOTOWN) 


19 


17 


6 


MAKE IT HOT 

Mm FLU FGYBjrntwmmf si^iwiEjSTWs^ 


20 


19 


5 


BEAUTIFUL 

MART J EaiGE (FLYTE TYME..MCA) 


21 


25 


11 


TOP OF THE WORLD 

BRANDY IFEATURING MASE) (ATLJLNTIC) 


22 


20 


10 


MONEY AINT A THANG 

JD FEAT JAY.Z ISO SO D£F,i:OtUMBlAI 


23 




36 


EVERYTHING 

MARY 1 ElllGE (MCAI 


24 




36 


VmAT ABOUT US 

TOTAL ILAFACE ARISTA) 


2S 
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SPLACKAVEUIE 

PRESSHA (TCNY MtRCCDESLAFACCARISTA) 



riTLE (Pvbilstwf - Licensinc Ott-t Sheet Musk Out 
n SMMUUGNS (&]n«a.ASCAP/K)P,ASCtf>Aarctl 
Pradini ASCAP/Nhr Cam. ASCAP/UntHlanneiit 
ASCAP/WB. ASCAP/UHoK, ASCV/KNah PnesL ASCAP) 
IS AUPWHTLOHGtCIwiBBBtv.BMl/laniceCorTitn. 
BMimi Blackwood. BW/Auur BMl'BMG. BMUhntvi 
Comtts. ASOV/tMAfxrl.ASCV/BrDttW 4 Brottw. 
ASCAP) 

fi3 UlTHEPUCESaWIUnSSVOU) nenyor.eMI/Nak 

Low's, BMAKA. ASCAP/lanvDa ASCAP/BMG. 

ASCAP/SKliA.D.ASCAP)HL 
U Aim Museum (EMI BMMDOil.BML/ERji0i, 

BMt/Zon^ GMbf^iAin. SESAD HUWBM 
2 MGaOFkMC CWB,ASCM>/MokMnTunu, 

ASCAP/Timn. ASCAP/PoMVani MgmalnnaL 

ASCAP/RhMtiwne. ASCAP) HL/WM 
29 ANOTHER WIV (Mb t9acl.ASCAP/T)»T»nT«rnll Carter. 

ASCAP/Sii On Blua, BM) 
T3 AS (BUchedrASCtf/loMe, ASCAP) 
75 BCmMMCMrKmC CtoswhCartvna. 

ASCAP/Je^'s iams. ASCAP/BultBrfly G»c eMi/Hudmv. 

ASCAP/Cobbi. SOCVVMAm' Dotmncans, 

ASCAPAMmi. ASCAPyWwFMT OiapfHl. ASCAP) 
91 B(ffimiMCKIIEOUTW[Kl»n(itPacific,BMim>i 

Music Force. BW.jn(beyanr« BMlMiuc Corp Of 

Afnero. BMllht Pnce h Rifht BMlF'StorK. BMMsti. 

BMI) 

« 6lteAKUPS2IUKEUP$(Wu WBMtOreets-eMG. 
emn 1 1 Undw. BWaam U VMI. ASCAP/Ah-ctNn. 

etadiNiKKl.BMOHl 
7T CANT GET DIOMH (Mamay, ASCAP^nt EcTn, 

ASCAP/Vounpon BMllcho ftrA. BMH 
1« CHkCMClfi(rZiatiVBMi/TUhOiffia,ASCAP/DuRy 

N«p. ASCAP/l'mi Pbiy t>son. ASCAP/Urac^appcN, 

eWt/SawMe. BMD 
IT CHWGESUoshU3'sI)re3ni.BM|AtusicCvpOf/^i)en3. 

BMl/Zappo. ASCM>/W. ASCAP] HLWCM 
70 COHKMDfiETWTTHICCKeithSwwtASCAP/EMIAprl 

ASCAPAUl. BM) HL 
61 M COOONCSS (Fu>*y Nobla. ASCAP/Tamous. 

ASCAPAMc Ontei. ASCAPifM Mils. ASCAPt 

Tarrwlara. BMl/Iwehn And \Mm. BWSlam U IWI. 
ASCAP) 

14 M» WOP rTHATTHMG)rSonyyATV Tims. ASCAP/ttMrse 

Craatnn ASCAP] hi 
58 00 TOU FEEL ME? (.-FREAK TDU) {Fred Jeriuns 111. 

eMl^&uioi. BMHaShawn Oaruals. ASCAP/tMl hfti 

ASCAP/WG hkiak. BMI/SpuclKi. BMUYerra eabotunde, 

BNMR Muac. ASCAP) 
89 (DOfMnWANMRIDE ICoT ASCAP^CopyncMContnA 
ID EX-FACTOR (Sony/AW Tunes. ASCAP..nA«rse Deatnn. 

ASCAP/ColBems EMI, A.XAP/Careets eMG. BMWu-Iant 

6MI) HL 

13 FADED PtCn)RESaori]t)a.ASCAP/>Uily,ASCAP/Tslles1 

TrMi. ASCAPyVfB. ASCAP) WBM 
50 THEFItSTHKIRCSoSoDrf.ASCAP/0«A(»il. 

ASCAP/Mardiai. KSOP/kbrn. ASCAP) HL 
88 G£0RGVKIR6V(HadmBt. ASCAP) 
20 GHETTO CaWK]V(MD Thus. ASCAP/^ASQWAayzK 

Bone. ASCAPym Apr*. ASCAP) HL 
38 GilME SOME MORE (rZiBri's.BNM ma Ptayteton. 

ASCAP) 

ST GOMGHOIUHmiME(SaSoDe(,ASCAP/miAonl, 

ASCAP/Wamn Chappnn. BMl^tamohak, BMlltaydola- 
ASOP) 

K (iOOD LOVE KM Badumod. BMl/Soulvan(, tMl/)ur^ 
Femr. BMIfMI Apnj. ASCAP/Marshai. ASCAP/Bow Down. 
eMbWvw-Tamertm. BWSacsnd Decade, BW 
~~ ""0 M HMD (War 2 Ouih. ASCAPyfratDons. ASCAP/Black 



d, BMV4&. ASCAP,1rat3n»f. ASCAP/WB. 
ASCAPMenc Blue. ASCAPyMPl CofnnxnicaMns, ASCAP) 
W/N8M 

4 HAVE TOU EVES? (Flealsones. ASCAP) WBM 
10 M(MonerMacti.BMI) 

0 HEMnSREMHOTa (lun^e Fever BMl^lBtwAweod. 
BMl'Sai^nrc BMAtoshM A5CAP/D>lt Ajiri. ASCAP) m. 
80 HEIIKNinBTKL«ETMIS(R>d;\fiML11«MSef«BMI) 
47 HOU ME (Pa^Gram MtmaOonal. ASCAPA^anodMl 
lunch, KSae/Smt U VM. ASCAP/1 2 1 Undw. BMl^ncky 
Track. BNVMy's Jams. ASCAP/Junm Bean. BMD HL 

31 H0MCAUME(20fT«a.BM(«Kaly,6Ml7htPnc»bRWtt 
BMIWCA. ASCAP/ZomtM. KSCtiPimatK. ASCAP] Hl/MBM 

94 HOT son WD ems (B«P. BMI) 

32 HOT SPOT Oil UiLii.BMI^kv.BMlF'EMieiackwood. BMP 
20 HOW OOP B VOW LOVE (Sory/ATV Sow. BMLMusic 

Ewyone Craves. BMI/Noilh Avenue. ASCv;WI ««nl. 

ASCAP/Nyrraw. ASCAPAMon Wortara. ASCAP/WB. 

ASCAP/rainaia.ASCAP)4. 
70 IFIU)SEMrW0MW(KanbD.ASCAP/SorFy/A1VTuiM. 

ASCAP/Wamer-TBrneriarw- BMiyBobbw And DJ. BM) 
82 IF rOU (IjOVW' ME] (2000 Watts, ASCAPj'Kennr Fbv. 

ASCAP/WB. ASCAP.Tvri ftob. ASCAP/the Mother Chapter. 

ASCAP) 

85 111 8CE DAT (Funky NoM. ASCAP/Fomom, 

ASCAP/Dapa's On. BH/StBdnns Mbas. ASCAP/Tm Hard. 
BMlCamn-BMII eMUoop Assctsaq. BMO 
M rM NOT NEWr gMbM, UCAP/EMi A(rM, ASCAPAJ' Mob, 

BMt/D(wM, BMI/ZOmta. 8M0 
60 IHDMlYHUOUIKEMIApni.ASCAPAJnckeRonnn's, 

ASCAP/Thnler. ASCAP/MCA. ASCAPAJnversal. ASCAP) 
37 rMfOUR«MGa{ZDmto.BMli1tKBltr.eMI)WBM 
93 IN DECATUR (Real ArtsLBMUlKSllRichBrt. BMD 
" " »tai»./3CAP« 



ASCAP/Colpnis^.J 
I Smi U»E nu (Uh. Oh. ASCAP/U Tmet ASCAP/Hony 
Jars And Diapers. ASCAPAsh iiti. ASCAPAlo What I Gotla. 

ASCW/WB. ASCAPFVar. BMl/Sony/ATV Somp. BMI) 
HLM6M 

IT AtKTMT FAULT (B<P BMI 

ITS HOT RIGHT OUT rrs GMT (EMI Biactmood. 

BMl/Fomaui. ASCAP/EM Acril. ASCAP/Pink Jeam. 

SESAC^omba. SESACiWel ASCAP) 

ITS OH (Boomer X. ASCAPjQnd Game. ASCAP,/M<nny 

Wilder, 6MlA)urti. BML1* UartatD. BMIt 

IWftlGETTHERE (HealKnes ASCAP) ABM 

UtTELT (Tony Roy. BML/SJav TuTu F.ve BMlHMcott. 

BMllTiine. BMl^. SMim S^net eMlWindsMept 

Pacific. BM) WBM 

L£ANOMME(LilyttKJkBUl/VCrrwi BMI) HL 

LCT ME RETURN TME FAVOR (God's Cryin'.ASCAP/Ghetto 

FatxAMS. ASCAP) 

UFE ^^ocrAa. BMIR Kely. BM) 

LUARO-UZAM) (LCM Deep Sculh BMI) 

LOeSTER t SCRNIP (Vignta Beach, ASCAP/Wamer 

Cnappeli. ASCAP) 

LOVE UKE THIS (Chyna Baby. BWitKH Conta. BMIAMI 
OadiMood. BMl«Dlher~4-8rotf»r, ASCAP/Smokm' 4 lite 
BMI/Btfnard's Other, BM/Wamer-Tameriane. BMI/Tommy 
tin. BMI) HUWBM 

LOVE ME mm. ASCAP/KalfiirM. ASCAP/Justm Combs. 



ASCAP/Butter. ASCAP) 
89 MUMI arettall. ASCAP/Tlads. ASCAP/Stam U Well. 

ASCAP/]ellr s lams, ASCAP/Sony/AIV Tunes, 

ASCAP/Pwlrail-Sdai. ASCAP/ITil. ASCAP) M. 
51 MONET. CASH. H**S (LI UUi.eMVU«aadM«)d. 

BMI/BoomerX. ASCAP/Dead Game. ASCAP) 
54 MOREFREJUCVTMIS CZombB,aMt'Sr>nd.BWGruuM4yne 

Whmnde.BMO 
67 MTLiTTLISaitET (SoSoDef ASCAP/DrflApri. 

ASCAP/]ucy Tane. ASCAP/Air Control. ASCAPAIack AD . 

ASCAP/WG, ASCAP] HL 
1 NOBOOrS SUPPOSED TORE HERE (Mien 

ASCAP/Tamouv ASCAP) HL 
30 HOTMNC EVEN HATTERS (SorWATV Tunes, 

ASCAP/Obwse Cieatnn, ASCAH 
71 0NLT10U 0relrahc.6HVIiw«.BMDWBM 
43 PUSHIN-WEWHT<G>etaBoapt.ASCAP/We. 

ASCAPArebee. ASCAP/ChocolatB Tlunder, ASCAP) WBM 
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TITLE 

ARTIST l(MPRINT'*R0MOT[OR LABEL) 




TH)SWEEK 1 


i 
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TITLE 

AFtTIST OWFttlNT/PROIiAOTION LABCU 


3) 


7 


2 


ANGEL OF MINE 

MONICA lARISIAl i MWI. « F*0, 1 






1 


5 BOROUGHS 

KR5-0NE rj-VEl 


39 


34 


2 


DAOXXINESS 

RfCMA*. !OFF JAM) 




2 


2 


TAKING EVERYTHINC 

GERALD LEVER! .-. ■ I ; tGi 




40 


40 


8 


LI2JLRD-LIZARD 

NO GOOD F* .r£IE FEAT LUKE (LUKiyLOUO) 


3 


1 


,c : NOBODY'S SUPPOSED TO BE HERE 

" DEBORAH cox a^i'.lAj 


41 


37 


31 


SO INTO YOU 

■.FM A iG'A!:ir.VAHNER BROS 1 


4 


3 


r HAVE you EVERT 

^ ' BRANDY .\; .'.■i:if,. 


42 


39 


19 


HOW DEEP IS YOUR LOVE 

>■,-... (FA- F*rAlAV:j#,ERSITY«IAM)t«Tjl»» 


S 


4 


12 


GHETTO COWBOT 

MO THIAJS FAMIY IMO THUGSmJIFtlSSHLATMni 


43 


43 


24 


THINKIN' BOUT IT 

(JERALO LEvtRT LASTWEST/EEIS) 


1 


5 


14 


TRIPPIN' 

TOTAL FEAT MISST ELLIOTT (BAD BOY)»RSTA) 




44 


SO 


31 


FRIEND OF MINE 

KELLY PftlCE I \ri>.-S:ANDl 


Xi 


9 


7 


WATCH FOR THE HOOK 
miBaiaT^v; mtttitnamaiMaMBiam 


49 


38 


14 


MONEYS JUST A TOUCH AWAY 

UFOIIOFEAT GEFVLDLEICnmJWNCHraCnrT) 


H 


12 


2 


WOOF 

■JJ I* 'IJ- If.'Wi AFC FtYC W W.TYCTHYl 


46 


44 


2E 


THE FIRST NIGHT 

MCNICA lARISTA) 


> 


6 


10 


I'M VOUR ANGEL 

R KELLY iCtLllft DION .lY'Fi 




43 


41 


17 


LET ME RETURN THE FAVOR 

A'FLt'LA iJAl'F.r. ARISTAl 




13 


5 


MODE FREAKY TALES 

TOO S)«HT (SHORTJJJVE) 


40 


36 


13 


THE REAL ONE 

THE 2 LIVE C«EW FEAT. CE-T ILIL' JOEl 


u 


8 


3 


WHEN rou BaiEVE 

AHTFCF lOJSKm S UAJDAJ) OUCY IWEMMORIQ) 


3) 




7 


TELL ME WHAT YOU'RE GONNA DO 

FATYLLJS'^-'..-;. - : - ■.*'■ f-.^'kYvVJ 


u 


11 


10 


HOLD ME 

EiWMSMEHTFEAI TEfCtweEBiniKIIUnCMN 


so 


53 


IE 


DON'T LET rr GO TO YOUR HEAD 

BRAND NUBLAN AF'ISTA 


3D 


14 


15 


TALK SHOW SNHHI 

SFME JONES (MMJNIVERSAU 


91 


46 


17 


MY LITTLE SECRET 

ASCAPE reO SO DEF,COLUMBIA) 


14 


10 


13 


LOVE UKE THIS 

FAITH EVANS (BAD BDY/ARISTA) 


92 


48 


23 


SPLACKAVELUE 

. ■:. ■.- '.'FRCEDESlAFACtJARISlA) 


35) 


— 


1 


MWIBBKWnHJirSIOIiaEHieUTirSOKH 

WfRfYFOCIWFEAIFMTREVUKiniLTnatfVEIAl 






- 


1 


FREE YOUR MIND 

.. .■ . HF,. wfFeiwTniFWomm 


u 


16 


4 


IWIU GET THERE 

eOYZ II MtN iCRtAMW(^KS( 


w 


65 


6 


BEAT OF THE DAT riXRCW YA HANDS UPl 

LJ^FTA' Be.: '.rHF^%J»>J€ARTWRClJ)Vl 


17 


15 


22 


LATELY 

DIVINE (PENDULUAAFRCO ANTT 


99 


56 


40 


MY ALLmREAKOOWN 

MAH A" [.ARLV ICCjLUMetAj 




21 


8 


ANOTHER WAY 

TEVlN CAMPBELL (QWESTJWARNER BROS 1 


96 


60 


37 


THE BOY B MINE 

BRANDY A lAONICA (ATLANTICl 


19 


17 


15 


PUSHIN' WEIGHT 

ICE CUBE FEAT. FAR SHORT KHOP (PHWRITYF) 


97 


52 


22 


YESTERDAY 

DEBELAH MORGAN lYAZ/WOTOWN) 


20 


18 


IE 


LOVE ME 

1 12 FEATURING MA^E iSUti Hrv. AH S fa: 


96 


54 


13 


ENJOY YOURSELF 

A* (KEDAFVUWIVtltSAU 


3D 


29 


7 


DO YOU FEEL ME? (. .FREAK YOU) 

MEN OF V12I0N ll/n-F\'CFFF.FF- CI 


99 


49 


22 


TOUCH ME 

V^^O PEFFSF-Fcr'.E..'AiM 


W 


22 


12 


ONLY YOU 

TAMI DAVIS IFF n ANT] 


60 


62 


22 


SUPERTHUG (WHAT WHATl 
■ . T. - (.TOWMYBOV) 


n 


20 


14 


DOO WOP (THAT THING) 

LAURVN MILL -71.' F .(i.-.,;.-E,i-:c. llMDlA: 


tl 


51 


in TAKE IT THERE 

, ■. AT RAMPAGEIMCA) 


It 


24 


14 


CANT GET ENOUGH 

IA«L£ UA> FLAT Ftl^SUL SMOQ (lYICNEMJnMW 


62 


42 


iq 1 STRAWBERRY 

" ! NICOIERFNEF (.'lANTlCI 


zs 


23 


17 


WHEREVER YOU GO 

VOICES Of THEORY IH 0 1 A/REO ANT) 


63 


63 


ii>i JUST THE TWO Of US 

WILLSMITH .... '.irii 


It 


19 


11 


(DO YOUl WANNA RIDE 

REEL TFGHT IG FUNK.R£STL£SS) 


64 


66 


4 


nu x«m Ku scMoni ML u nBSiui 

FUHEEM (TIGHT 2 MF) 


27 


28 


IE 


COME AND GET WITH ME 

KEITH SWEAT lEAT SNOOP OOOGIELfJOR/WSD 


69 


59 


29 


LaOKM-ATMI 

Muse FEAT PUFF DAOOV (BAD SOrHNRISIA) 


21 


27 


19 


WESTSlOE 

TQlL.-;^^w^!F.^^F■,r 


66 


61 


18 


LOST IN LOVE 

NASTYBOT KUCK ' FWSTYBOT^PSTAIRS) 


21 


25 


17 


ALL THE PLACES (1 WILL KISS YOU) 
AARON MAU FACA 


67 


69 


23 


GOODBYE TO MY HOMIES 

■.li' (■ -.1 . yir.PHlORITY) 


3S) 


31 


11 


JUST DON'T GIVE A F~> 

EMINEM (Wt^AfTERIitATFVINTCRSCOPC) 


w 


— . 


2 


FREE A SINGLE 

B DA OUTTA SIGHT CHILD lOSl 


31 


26 


22 


1 CAN DO THAT 

MONTELL JilipCAF. :D£F JAAAIMERCUFTY) 


69 


68 


34 


MY WAY 

USHER ILAFACLARFSTAI 


32 


30 


27 


1 STILL LOVE YOU 

NtJn (AFFISTA) 


70 


64 


23 


STIU A G THANG 

SNO(JP E.LFjb it.C LIMIT.'FFRIORirYl 


33 


32 


25 


NOBODY ELSE 

TVRESE (RCAI 


71 


55 


17 1 BETTER DAYS 

' V.\" FEAT JIYN B - ATCfAY.LONDCWSLAFC) 


34 


33 


15 


WHATCHA WANNA DO? 

MA X FEAT CHAHUE MUON (NO LMnraOMTY) 


3D 


— 


A 1 WHO LET THE DOGS Otjn 

^ 1 CHOCH SFADOTH (VFRMSSPAN) 


35) 


35 


9 


NO DOUBT 

IMAJIN IJIVF'. 




— 


17 


1 WASN'T wrm IT 

JESSE POWEU (SJLASAACA) 


W 


47 


20 


WVASMN Of THE FUT BOOTY B~~S 

TOO SFFORT (SHORT JIVEl 


34 


72 


27 


DAYDREAMIN' 

.VC«ICTPIC) 


3D 


45 


14 


THE LADY. HER LOVER AND LORD 

BISHOP TD -■■- i- SH (ISLAND) 


79 


70 


15 


AS LONG AS 1 UVE 

:A..t /.J. VF-'EF' FLAIElHCaiaWCljnWIBmFt) 



CD Records with the greatest sales gains, t: 1 999 BiUboanVBPI CommuiHcallorts and SnindScwi. Inc. 



74 REVOLimON (Lily Mad>. BMimenwn. BMI/EM Btockmod. 
BWHodwy Jertins, BMTl 

22 ROSA PARKS (C^at Booty ASCAPA:tvrs^. ASCAP) WBM 
72 miFF RYDERS ANTHEM (REMDO (Not Ustedl 

SO RUFF FTTDERS- ANTHEM (Bonner X. ASCAP/Dead Game. 
ASCAP) 

34 SECRET LOVE (The Pncs Is RiffhtBMlHa>c Corp. Of 
f^mna. BMt/tMl Afnl, ASCAP/Kaknm. ASCAP/C Sftl. 

23 SlUYHOlDAR P ASCAP/EM April. ASCAP) HL 
33 SOFTEST PLACE OH EARTH Oonta. ASCAP/Kely. 

ASCAP/Taltsl Irae. ASCtf/WB. ASCAP) 
04 SOOPMMN UNO) (Funky rtotile.ASCAP/ErKA Sermon 

ASCAP/Zoraba. ASCAP/Qr)on. BM/]oseph's Dream. 

SCSAOCttavwiOtlMar. SCSAOUtt. SESAQ 
12 SWEET UOYWharaBoy.ASCAP/WamvCliwpelL 

ASCAPifi Oadk ASCAP,14alwd Under My Qottes, 

ASCAPjOwysaks. ASCAP) WBM 
16 TAKE ME THERE {ZDmba.ASCAP/EMIM. 

ASCAPMarshal. ASCV/Justm Combs, ASCAP/Madekne 

Netson. ASCAP/Mnon 6eth& ASCAP/Mctiael foster. 

ASCAPAunei By Nduiodeon. ASCAP) HL/WBM 
3 TMNKEVERirTHMG (DwM.Bt«2orrlia.BM|/»00 

Watts. ASCAP/Vtt. ASCAP/Tor« Rob. ASCAP) 
25 TAUSHOWSHHW (Famous. ASCAP/HuDon tordan. 

ASCAPjWonMJoidan. ASCAP) HI 
Bl THArS THE RAPPER (WB.ASCAPjCoUQiAn . 

ASCAPy^ongs Of Marl. ASCAP/Zomba. ASCAP/Bout rt 

ASCAP) 

a THESE ARE TW TIMES (ECAF.eM(/De(m3.ASCAP/12. 

ASCAP/EWAcnl, ASCAP) HL 
U TINS IS MT PROMISE CAtoytuI Noise. ASCAP/HonerOf An 

■■0-. ASCAP) 

39 TOOCLOSE(riai«tity,ASC«P/DaWhatl(MlB,ASCAP/Uh. 
Oh. ASCAP,1«eutial Gray, ASCAP/Pure Um. ASCAP/M. 



ASCAP/Otl Aonl. ASCAP) HU'WBM 
87 TO 2nN (Sony/ATV Tunes. ASCAP/Otwerse Craaban, 

ASCAP/Sony/ AIV Stf«s BMHtodak. eMI/Fn Gentfc. BM) 
T TRIPPNT Mass Conlusna ASCAPM. ASCAP/D 

Uraordanary. ASCAPMvnia Beadi. ASCAP) WBM 
24 WATCH FOR THE HOOK (Du Only I. ASCAPAkiatBooV. 

ASCAP/Chrysahs. ASCAP/Htco. BMOiBrazed Nna. 

mmnisMt* PacAc. 8MI/Q«ysaks. MlCoHte Mob. 

BMI) 

83 WESTSIDE (Sony/AIV Twi ASCAP/StrK*ly Ta 

ASCAP/EMt BlachwDCxl. BMlSteady Mibm'. BMlTein 
BMUTour Hn«Ms. BMl«hisc Corp. Of Amerca, BMll4auiral 
Gray. ASCAP) HL 

91 WHATCM VIMNA DOT aakai' Care 01 Business. 
BMl/Mind». ASCAP) 

62 WHAT'S FT inHNA BE?) (T'Zah's.BWA«afrarCt>Mpel. 

RMl/TOOO Watls ASCAP.AVamer Chappil. ASCAP/Tm Mm. 

A5CAPWB ASCAP) 
49 WHAT'S SO DIFFERENT {Gold Daddy. ASCAP/Wrpraa 

Beacn. ASCAP.'WB, ASCAP) 
5 WHEN A WOMAN'S FED UP (Zon4ia.BMbKKBly,BI« 

WBM 

55 WHEN I CLOSE Mr EVES (Nyrraw ASCAP/EMIAcml. 

ASCAP^Manhai, ASCAP) 
44 WHENVOUBCLJHE [SKC.ASCAP/Sar«sOfSKG. 

milCM. BMI) OM 

92 WHEN VDU OCT HOME (Hudson lor<lBn.ASCtf Altai, 
ASCAP/Akno. ASCAP/Jobete. ASCAP) 

TO WHEREVER WW GO (Sure HW. ASCAP/WB. ASCAP/Btock 
Panther. BMI/Fvnous, ASCAP/&5«n, BMUWekdous FcoL 
ASCAP) HLAWM 

42 WOOF (Bis P. BMI) 

2T TDUfiOTMCfBMGBMn 

21 TOU (EMI April. ASCAP/Va Do. ASCMVChiyialB,ASCAP/Ta 
The Dwd Pdmbi, BMI) 
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Clubland Eats Up Charlotte's 'Skin' 



OKIN DEEP: It was 7 a.m. Jan. 
17 when Charlotte sa.shayed her 
way onto the stage of New York'.s 
blissed-out Twilo club. According 
to the singer, whose captivating 
.single "Skin" jumps from No. 10 to 
No. 6 on the Hot Dance Music/Club 
Play chart, it was the perfect way 
to finish a night of shows. 




CHARLOTTE 



"Oh, it certainly was an eve- 
ning, that's for sure," quips the 
21-ycar-old singer/songwriter, 
who also performed at Club Abyss 
in South Amboy, N..I., and Ams- 
terdam on Long Island, N.Y. "By 
the time I got to Twilo, I was 
pumped with adrenaline." 

For Charlotte, the three dis- 
tinctly different venues illustrat- 
ed the diverse cultural landscape 
that e.xists within America's club- 
land. And while Charlotte was 
well-received at each club, she 
admits that she'll never forget 
"the boys of Twilo." 

The singer says that they were 
the best crowd a performer could 
have. "They went completely there 
with me. They knew the lyrics 
inside and out. They were singing 
right along with me. We had a 
wicked time. I've always thought 
the point of a show is to have a good 
time — and those guys were totally 
into it. And so was I." 

Quite the savvy performer, 
Charlotte's been honing her craft 
since the early '90s, when she 
signed to Big Life U.K. Club pun- 
ters may recall her two singles for 
the label: the Lisa Stansfield- 
pennod/Roger S.-n^mixcd "Sugar 
Tree" and the Masters At Work- 
remixed "Queen Of Hearts," which 
the singer WTote with Jazzie B. (of 
Soul II Soul). 

Citing creative differences 
with the label, Charlotte says she 
decided to go her own way. At the 
time, Jazzie H. was searching for 
another vocalist to join the Soul 
II Soul fold. And apparentl.v, he 
wanted Charlotte. 

Recalls the singer, "(Jazzie B.| 
took me into his office and said, 
'Right, Charlotte, I need some 




by Michael Paolctta 

songs for my album. Here's a dic- 
taphone, here's a microphone, 
and the fridge is over there.' 
Then, he left me to it. At first, I 
thought he was joking, but then I 
found out he wasn't." 

In the end, Charlotte wrote four 
songs, including "Don't You Dream" 
and "Pride "; sang lead on the Junie 
Morrison-penned "I Care"; and 
toured extensively with the Soul II 
Soul collective. 

Today, Charlotte is signed to Par- 
lophone U.K. and is enjoying some 
success with her K&B-drenched 
dehut album, "Just Another Girl." 
While the album was issued solely 
in .lapan on Toshiba-EMI, Par- 
lophone plans to release it in Sep- 
tember in the U.K. — albeit in a 
restructured form. 

"It's funny," says the half-Brit- 
ish/half-Jamaican singer, "but with 
the .success of the club remixes of 
'Skin,' .lapan now wants to release 
a Charlotte dance remix project. 
And that got me to thinking about 
going back into the studio to record 
some new .songs for the album [that 
will come out in England]." 

So, during her New York visit, 
Charlotte collaborated with the 
likes of Junior Vasquez and David 
Morales on several tracks. In fact, 
her next single for Nervous, which 
licenses her recordings from Par- 
lophone U.K., is the Morales- 
remixed "Someday," which like 
"Skin," Charlotte co-wrote. 

Reflecting on her current suc- 
cess, Charlotte is pondering the 
industry concerns that many 
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CLUB PLAY 



1. FOOL FOR LOVE SOUL STATION Mui 

2. THE #1 SONG IN HEAVEN SPARKS 

OGLIO 

3. BODY MOVIN' BEASTIE BOYS 

CAPITIX IMPORT 

4. KING OF SNAKE UNDERWORLD jkj 

5. SUPER SONIC MUSIC INSTRUCTOR 

KINniC 



MAXI-SIN6LES SALES 

1. MIRROR MIRROR MAGIC DOG 

2. PROMETHEAN GROOVE KAISTAR 

CITY OF ANOtL'i 

3. HANDS UP ROB RA20R curimG 

4. SILMARILLIA CARLOS »Bc«ot «msrica 

5. PACEMAKER BILLIE RAY MARTIN 

riNFUJNE 

Breakouts: Titles with future chart (»tential. 
based on club play or sales reported this week. 



dance artists know too well: 
"Why aren't dance artists given 
the proper respect? Why are 
they never seen as proper ar- 
tists? Don't people realize that 
artists can have more than one 
side, that an artist can make 
dance music as well as R&B 
music? Quite honestly, I don't 
mind the 'dance' label at all. 
Never have I received so much 
love and respect." 



N 



EVER GIVE UP: After years of 
being the featured vocalist on nu- 
merous club hits — including DJ 
Dado's "Gimme Love" and Bobby 




WEEKS 



D'Ambrosio's "Moment Of My 
Life" — Michelle Weeks finally has 
a label to call her own. In Decem- 
ber, she signed on the dotted line 
with West Babylon, N.Y.-based 
ZYX Music. 

"This isn't the first time I've 
been offered a solo deal," says the 
native New Yorker. "In the past, 
interested labels would always tell 
me what they wanted me to do. 
And I always thought, 'I don't think 
so.' So, I kept searching. I was 
looking for a deal that would bene- 
fit both me and the label. I needed 
a label that would allow me to be on 
the creative team. ZYX has 
[iromised that." 

The label's Ai&R manager, Kevin 
Doyle, .says that this is a long-term 
project and that an album will be 
in stores by summer. "We see this 
as the opportunity of a lifetime," 
says Doyle. "Michelle has all the 
makings of a crossover artist. She 
deserves to be treated like a pop 
artist." 

All of this said, expect the album 
to showcase a cross section of musi- 
cal styles, including R&B, pop, bal- 
lads, and dance. In typical Weeks 
fashion, the songs will tell a 
story — preferably one that gives 
the listener hope. "I need to Ijelieve 
in the lyrics I'm singing," says 
Weeks. "For me, there always 
needs to be a message in the 
music." Speaking of which. Weeks 
(Cntitimieil on next page) 



Kevin Yost Brings His Jazz/Hnuse 
Mix Tn TWisted America's 'Town' 



BY ANDY SHIH 

NEW YORK— In evolution, geo- 
graphic isolation usually leads to 
the api)earance of new species. 
While isolation of any kinil in the 
information age is rare, producer/ 
remixer/DJ Kevin Yost — who lives 
and works in the small town of 
Waynesboro, Pa. — seems to have 
achieved that uncommon de- 
tachment. And he's done so in 
spite of increas- 
ing atleiilion from 
ljundils and fans 
worldwide. 

Since the mid- 
'90s. Yost has 
been creating 
club music that 
mixes jazzy over- 
tones with house 
undercurrents. 
Recording for 
respected house 
labels like Chi- vi 
cago's Guidance 
Recordings and Newark, N.J.- 
based i! Records, Yost has been 
encouraged to follow his musical 
vision, with a musical literac.y 
and melodic inventiveness pav- 
ing the way. 

Often placed alongside other 
jazz/house enthusiasts, Yost's 
music nevertheless distinguishes 
itself with intricate and lyrical 
solo passages that are more often 
than not played on the piano. The 
artist sees such passages as 
"structured narratives" and not 
"flight-of-fancy nowiling." 

According to Yost — who is man- 
aged and booked by .loe Ventola 
and Nahila, resjiectirely, both of i! 
Records — his productions "feature 
the moving trenil in electronic and 
acoustic music that can only be 
termed 'jazz/funk/house.' " Yet 
even he admits that this tiig doesn't 
completely capture the fusion of 
.sensibilities and focu.sed intnKspec- 
tion that permeate his work. 

Originally a percussionist, Yost 
is a self-taught multi-instrumen- 
talist who draws inspiration from 
such "un-hip" genres as jazz 
fusion and new age. However, what 
he takes from those genres is 
"feelings." as opposed to si)ecific 
chops or licks. 

With this knowledge, it's not 
surprising that Yost considers 
Chuck Mangione an important 
influence. "W'hat ajjpeals ttt me." 
says Yost, "is his sense of musi- 
cianship — his nice crisp stmnd and 
Latin influences." 

.Although Y'ost hesitates to com- 
pare his music with those of oth- 
ers, he'll admit the following: "I 
find Mangione's music to share 
the same impre.ssions as my own." 

Yost's percussionist back- 
ground lets him balance smooth 
chords, gorgeous melodies, and 




body-moving beats into a unified beyond me." 



whole. .Says Yost, "1 expressly 
want the listener to he hypno- 
tized by the grooves when listen- 
ing to my music." 

Whili! the grooves of such Yost 
productions as "Hypnotic Pro- 
gression, Pt. 1" and the classic 
"One Starry Night" are as propul- 
sive and sinewy as any other 
house track, they are first and 
foremost an integral part of the 
composition and 
not merely rhyth- 
mic backdrop. 

This becomes 
evident on his 
forthcoming 
Twisted America 
heat-mixed com- 
pilation, appro- 
priately tilled 
"Small Town Un- 
do r g r o u n d , " 
which spotlights 
his original pro- 
ductions and re- 
mix work. (His songs are pub- 
lished through Calvent | ASCAPj.) 

The interaction between blis- 
tering percussive tones and flow- 
ing melodic voices feels organic; 
it's not a haphazard juxtapo.sition. 
Yost's music highlights his com- 
mand of both the relationship be- 
tween rhythm and melody and the 
innate quality and imjilication of 
dil'ferent sounds. 

"You know," muses Yost, "the 
piano is considered a percussion 
instrument. When you hit a key, a 
hammer strikes the string." 

Living in a small town, where 
the nearest record shop is miles 
away, Yost admits that it's not 
always easy to stay current with 
new club music. 

And what he does manage to 
discover is, for his taste, often less 
than satisfying, especially the 
offerings in such electronic-based 
dance styles as breakbeat and 
drum'n'ba.ss. 

"They're not really musical." 
he says. "That's not to say that 
it's necessarily bad; it's just that 
with all that technology, I had 
expected more." 

Indeed, it seems that every- 
thing about this iconoclii.stic artist 
goes against what's conventional- 
ly expected from a practicing 
dance music producer. From his 
self-impo.sed isolation, which lets 
him iie "away from all the politics 
of music," Y'ost is true to himself. 

"I love tt> create, and music is 
the idiom that I'm best at," he 
says. "I also paint — and like 
music, I like that 1 can step back 
after it's done, look at it, and feel 
that it's been time well .'^jx-'nt. 

"When I make music." he adds, 
"1 .start with an idea, either an 
emotional or musical one, and 
then I just go. In the end, it's 
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LAST 
WEEK 
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CHART ] 


CLUB PLAY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 

TITLE 

IMPRINT & NUMBERjTROMOriON LABI.I 


ARTIST 


1 
1 


1 


1 




No. 1 

IT'S NOT RIGHT BUT IT'S OKAY AfiiSIA 13613 3 ««l.ilNa. 1 


WHITNEY HOUSTON 




3 


8 


7 


I'M BUUTIFUL WARNER BROS 44566 


♦ BETTE MIDLER 


3 


4 


5 


9 


PRESSURE STRICTU RH'TTHM 12555 


ULTRA NATE 


4 


2 


2 


9 


BLUE MONDAY tUMENTWCT lU 44555fl!EI>l!ISE 


♦ ORGY 


7T\ 
( 5 ) 


7 


13 


7 


TAKE ME TO THE TOP JELLYBEAN 2545 
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DANCE TRAX 

(Coittinnt'd ftvni iireceding page) 

is in need of a few more songs to 
complete the album. Interestetl 
songwriters should contact Uoyle. 

This 'N' THAT: On Jan. 26, club- 
land was treated to a plethora of 
releases that will certainly please 
pundits, punters, and purists alike. 

First up is DJ Eric's "We Are 
Love" on Distinct'ive U.K. Follow- 
ing a pattern similar to Stardust's 
"Music Sounds Better With You," 
this savvy houser includes male 



harmonies courtesy of Alexander 
Hope, production by New Jersey 
outfit Blaze, and a snappy Hall & 
Oates sample (think "I Can't Go 
For That"). Of the various mixes, 
we can't help but play Robbie 
Rivera's Flying High mix and 
FunkForce's tribal-disco Message 
Is Love mix. 

From Warner Music France, 
we have Helena Noguerra's 
feisty remake of Elvis Presley's 
(don't forget Suzi Quatro's fab 



version) "All Shook Up." While 
the original version works a trip- 
pop lounge vibe a la Sneaker 
Pimps and Morcheeba, the Zend 
Avesta remix is all fluttering 
drum'n'bass atmospherics. The 
real surprise, though, is a deep 
and dark house excursion by Gus 
Gus that recalls Electribe lUI's 
"Talking With Myself." Through- 
out, Noguerra's sugar-coated 
vocals remain tall and proud. 
Domestically, New York-based 



MAW Records offers the stunning 
"Bliss" by Mutiny (aka producers 
Dylan Barnes and Simon Rat- 
cliffe). Floating atop the pianu- 
fueled majestic beats (courtesy of 
remixers "Little" Louie Vega and 
Kenny "Dope" Gonzalez) is 
singer Mary Joy, whose delivery is 
effortless, classy, and lush. Quite 
the cool track — and tiuite the 
antithesis to everything else that's 
out there. 
Speaking of effortless, classy. 



and lush, Columbia Records will 
issue "I Still Believe" by fave 
diva Mariah Carey on Feb. 9. In 
signature fashion, Carey has 
enlisted the help of remixer 
David Morales to restyle this 
former hit for Brenda K. Starr 
into an anthemic peak house 
track. And like his work on 
Carey's earlier hit "Dreamlover," 
Morales doesn't disappoint. This 
is the stuff fluffy little clouds are 
made of. 
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Monte Warden Keeps Rolling Along 

Wagoneers Veteran Hits The Road With Hew Asylum Solo Release 



Platinum Hope. Garth Brooks, producer Don Was, and actress Sandra Bullock 
received double-platinum awards for the "Hope Floats" soundtrack, which has 
been certified for sales of 2 million units by the Recording Industry Assn. of 
America. Shown, from left, are Was, Brooks, and Bullock. 



BY CHET FLIPPO 

NASHVILLE — As a member of the 
pioneering alt. country group the 
Wagoneers, Monte Warden recorded 
two landmarlt album.s on A&M — 
"Stout & High" and "Good For- 
tune" — that have passed into history. 

As a solo artist. Warden then cut 
two critically acclaimed albums for 
the Aastin, Texa-s-hased Watermelon 
Records. His self-titled 1993 debut 
release and 1995's "Here I Am" are 
.still a\"ailahle from .some online retail- 
ers, although Watermelon has filed 
for bankruptcy. 

Now, Warden hopes the third time 
is the charm as he starts another solo 
career with Nashrille's Asylum Rec- 
ords, which on March 9 releases the 
album "A Stranger To Me Now." 

Warden was Asylum president 



Remembering The Late Decca Records: From 
Nashville Pioneer To '90s Independent Spirit 



Scene 



UN the ROW: In further fallout from last month's 
Universal Music Group reorganization and the clos- 
ing of Decca Records here (Billboard, Jan. 30), Lee 
Ann Womack, Mark Ches- 
nutt, and Gary Allen will he 
the only Decca artists absorbed 
into MCA Nashville. At Mer- 
cury Nashville, veteran arti.st 
John Anderson, comic Rodney Carrington, and new 
artist Jenny Simpson were let go. Some artists 
dropped by Decca are already being scouted by other 
labels (see story, page 1). 

Among those Decca e.\ecutives let go are label head 
Shelia Shipley Biddy 
and VP of promotion 
Kick Baumgartner. 
Others leaving, from the 
promotions, administra- 
ti\'e, and publicity .staffs, 
were Lee Adams, Eric 
Beggs, April Rider, PJ. 
Olsen, Trudie Richard- 
son, Larissa Juzwiak, 
Denise Mellon, and 
Gina Gamble. 

Decca senior VP of 
A&R head Mark 

Wright is in discussions with MCA Nashville about 
joining that label. Decca Southwest regional promot- 
er Gnzo DiVincenzo replaces MCA Southwest rep 
Darlene Edwards. 

Decca's demise leaves a long legacy of Music Row 
history. Although RCA, Capitol, and Mercury have 
strong country lineages, Decca and MGM pioneered 
country recording sessions in Nashville in 1947 at the 
Castle Studios in the Tulane Hotel. 

Decca Record Co. Ltd. was formed in the U.K. in 
1929. Jack Kapp left Brunswick Records in New York 
to form Decca Records in the U.S. in 1934. Under 
Jack's brother David, Decca began making "hillbilly 
records" in the form of field recordings or in studios 
in Los Angeles, New York, and Chicago. After World 
War II, Decca's hillbilly side was renamed Country & 
Western, with Paul Cohen as its head. 

Cohen .started recording in Nashville with Owen 
Bradley, then music director at WSM, assisting him. 



by Chet Flippo 



Decca became a country power with the likes of 
Ernest Tubb, Red Foley, Jimmie Davis, Bill Mon- 
roe, Kitty Wells, and Webb Pierce. With such roster 
additions as Brenda Lee. Decca survived the 
rock'n'roll explosion of the late '.50s. 

When Cohen retired in 1958, Bradley became head 
of Decca's country offices, which were then moved 
from New York to Nashville. 

Bradley found his Eliza Doolittle in Patsy Cline. 
After Cline's failure as a rockabilly singer, Bradley 
guided her to crossover .stardom; she made a .series 
of marvelous recordings for Decca until her death in 
19(J3. Bradley, who was responsible for the rise of the 
smooth Nashville 
.sound along with RCA's 
Chet Atkins, was as 
adroit with Cline's lush 
sounds as he was with 
Loretta Lynn's tradi- 
tional country style. 

The last years of 
Decca marked the rise 
of Lynn and Conway 
Twitty, both separate- 
ly and as a duo. In 
1973, after Decca be- 
came MCA Records 
and the Decca name was retired, Bradley himself 
retired from the executive life in favor of full-time pro- 
ducing. 

After many corporate years as MCA, the label was 
relaunched in 1994. Shipley Biddy as senior VP/GM 
and Wright as head of A&R brought an independent 
sen.sibility to the new Decca. 

Chesnutt, as the label's premier artist, embodied 
Decca's independent spirit — as ready to cut a Diane 
Warren/Aerosmith song as to carry on the trad-coun- 
try standards. Decca's biggest recent achievement 
was in breaking new trad artist Womack in an era in 
which naysayers said it couldn't be done. 

Decca also gave country icon Dolly Parton anoth- 
er opportunity after Universal's Rising Tide Records 
was folded, and Parton responded w ith her strongest 
album of new songs in years. 

Decca has been a proud name in country music in 
the finest Nashville tradition. R.I.P 




Evelyn Shriver's first signing when 
she took aver the label last April. 

"Back when I was a publicist, 
Monte was the only act I ever sought 
out to sign," she says. "I loved the 
Wagoneers. I went to see them play 
the IFCO [Interna- 
tional Fan Club Orga- 
nization] show at Fan 
Fair and went up and 
introduced myself 
and got involved with 
[Warden's] career. I 
love him and his mu- 
WARDEN sic. He's always done 

it his way." 
"I was shocked as hell when she 
called me about Asylum," says War- 
den. "She said, 'I can't be your publi- 
cist anymore.' Instead, she became 
my record company president. A 
number of labels were looking hard at 
me, but Ewlyn has total faith in me." 

In recording the album, the often- 
ebullient Warden says he was de\'as- 
tated by a bitter divorce that shaded 
his songwriting. 

"It really broke my heart," he says. 
"I also quit playing much, because I 
didn't feel like singing all those happy 
songs that I had written before. So I 
was trying to learn how to WTite sad 



songs for the first time in my life. 
The irony of it is that people are 
telling me these sad .songs are .some 
of the finest writing I've ever done. 
It's funny how diversity can bring out 
the best in you. As a writer, you write 
about what you know, about what 
you're living." 

Warden is a versatile writer — ^with 
cuts done by the likes of Maria 
McKee, Patty Lm-eless, Danni Leigh, 
Billy Yates, and Bruce RobLson — but 
his most personal writing in years is 
on this record. 

Such divorce-fueled songs as "A 
Stranger To Me Now" and "I Can't 
Tell My Heart What To Do" (both 
written with Nashvillian Bill Lloyd) 
rank up there with many fine, sad 
mainstream country songs. 

The first single, "Someday," is gar- 
nering much airplay in the East, 
thanks to Warden's exten.sire radio 
touring there. WCTO Allentown, Pa., 
PD Chuck CJciger says that Warden 
brought his guitar to the station and 
played liw on the air for an hour, mak- 
ing new friends in the area. 

"He's getting a real good response 
here," says Geiger "Requests for iiim 
are up, and we're going to have him 
(Continued on page 37) 



Teen Jessica Andrews Greets 
'World' With DreamWorks Set 



BY DEBORAH EVANS PRICE 

NASHVILLFV-The '90s may well be 
remembered as the decade of the teen 
in country music. On the heels of the 
phenomenal success of LeAnn Rimes 
and the burgeoning career of Lila 
McCann comes the latest strong con- 
tender, Jessica Andrews, who recent- 
ly turned 15. Already acclaimed for 
"I Will Be There For You," on "The 
Prince Of EgjTit — Nashville" album, 
Andrews will see her debut set, 
"Heart Shaped World," released 
March 23 on DreamWorks Nashville. 

"LeAnn really opened the 
doors for young artists," saj-s 
Andrews. "People took LeAnn 
seriously because she was so 
talented. I think that's when 
people started realizing 
teenagers are great and they 
deserve a shot. I credit her 
with opening the doors for an( 
yoimger people. I don't think 
age is so much the issue any more; I 
think it's all about the music." 

"I 'Will Be There For You," the first 
single, was released Jan. 25. The 
video is already on CMT, TNN, and 
other outlets. "The thing that hit me 
the most is when I was able to hear 
her album, I got through the first five 
songs and thought they were awe- 
some. Then I realized 1 hadn't even 
gotten to the single yet," says Travis 
Moon, music director of KEEY Min- 
neapolis. "I thought, 'Wow, there's at 
least six songs that are smashes.' I 



ville. testa 



got very excited about the music. I 
think she has a bright future." 

Andrews started working toward 
that future early but was almost side- 
lined by health problems. "It was a 
bone growing through my spinal 
cord," she says of the condition that 
was diagnosed when she was 7. "I had 
a 50/50 chance of coming out of the 
surgery paralyzed. I just feel bles.sed 
that I'm OK now." 

A native of Huntingdon, Tenn., 
Andrews entered her first talent con- 
test at age 10, and someone sent a tape 
to Byron Gallimore, who has 
produced Tim McGraw and Jo 
Dee Messina, among others. 
Gallimore says he liked her 
voice but didn't know what he 
could do with a 10-year-old. A 
couple of years later, mutual 
friends introduced them, and 
MS they began working together. 

"It was a long process," she 
says. "We looked for songs for over 
two years. We really wanted to go into 
the studio and experiment a lot to find 
my sound and style and things that 
worked the best for me." 

Andrews says she and Gallimore 
recorded almost 50 songs before set- 
tling on the 12 that are on the album. 
She credits Gallimore and his wife, 
Missy, with getting top-notch songs 
from publishers. "Missy has a great 
relation.ship with all the publishers in 
Nashville," Andrews says. "She took 
(Continued on page 37) 
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PWODLCEfi iMNGWfiiTEfi 
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CD 


1 


1 


18 


STAND BESIDE ME 2 wi^eu « No. l 

S MILIMORE.T MCCRAW (S A DAVIS) 


♦ JO DEE MESSINA 

CURB ALBUM CUT 


1 


CD 


3 


7 


14 


FOR A LITTLE WHILE TIM MCGRAW 

■.r..-|,IMi'i.! i. j: ■ MLLi-tAW :F'VASSAR,SUANDIL£JVANDIVER) CUfiSALBUMCUT 


2 


CD 


; 


10 


12 


1 DON'T WANT TO MISS A THING 


MARK CHESNUTT 

(C) (01 iV) OECCA T^O^a'MCA NA&HVILLE 


3 


4 


2 


3 


18 


SPIRIT OF A BOY. WISDOM OF A MAN 

J STROja g GALLIMORE.R TRAVIS CI BBUCE.G.BURTNIKl 


♦ RANDY TRAVIS 
DREAMWMKS ALBUM CUT 


2 


CD 


8 


11 


IS 


UNBELIEVABLE 

M [■ a JI: !!iAVIO^0 RIO (AANOERSONJ.STEELEt 


♦ DIAMOND RIO 

V. AR STA NASHVILLE iy.3S 


5 


6 


5 


1 


21 


WRONG AGAIN 

[;£ • WORLEY IT I JAMES C VtEIL^ 


MARTINA MCBRIDE 

;Ci ,D1 iVl 


1 


7 


4 


2 


17 


RIGHT ON THE MONEY 

•. SI! 1 . A. K VASSARl 


ALAN JACKSON 

(V) AR'STA NASHVLLE I3'.3b 


1 


G) 


10 


13 


18 


HOLD ON TO ME ♦ JOHN MICHAEL MONTGOMERY 

C PETCCZ J M MONTGOMERY (B DA1.T.W.RAMBEAUX! ICI :Df IVI ATLANTIC 8*19? 


8 


CD 


9 


12 


13 


WRONG NIGHT 

n imli:y ? MCF^TR^ ii leor bowies) 


REBA 

(V. hfCA NASHVULE 72075 


9 


10 


6 


6 


24 


THERE YOU HAVE IT 

1.' |i^;ii: r ■ .1 1.: : . uARD.H GILES) 


♦ BLACKHAWK 

(CMDI IVI ARISTA NASMVULE 13334 


4 


OD 


13 


17 


19 


NO PLACE THAT FAR 

r. V>H^,Cfl a CANNC-S lvans.t smapiro.t.martini 


^ SARA EVANS 

1CI!0)IVI RCA 65584 


U 


CS) 


14 


15 


9 


P WLIRLEY 5 CHANCEV il ERWIN.M SEIOEL) 


^ DIXIE CHICKS 
MONUMENT ALBUM CUT 


12 


GD 


16 


16 


9 


TUdT fVYM'T IMPQFCC MP Ullf U 

R I LANGE 1 S.rwAIN R J LANGE^ 


* (^MANIA TWAIN 

IV] MERCJRy 5*6220 


13 


(3) 


17 


18 


15 


RimV MAN 

, f.ELT'jN,-, S7E3ALL IB ^^EGAN.G TEfiXNi 


♦ BILLY RAY CYRUS 


14 




18 


19 


11 




TRISHA YEARWOOD 

IVi MCA NASHVILLE T2C32 


15 










— AlRPOWER 






(w 


21 


32 


5 


MEANWHILE 

r.BHOWM.&STfWiT {J.F KNOBLOCH.W HOLYnELD) 


GEORGE STRAIT 

10) (D) (VI MCA NASHVILLE 72<»i 


16 


17 


11 


8 


27 


FOR YOU 1 WILL 

MCMAfiiK.A IT MAKIIN.U.NESaRI 


♦ AARON TiPPIN 

.,C'iDi;Vi.Vfl:STRE£T :6-1023 


6 


(D 


19 


20 


16 


Fi V fTur AMf n cnuf*^ 
TLT 1 1 nc nnutL sunu) 

T.4AStL["i\ I-..-. :i ■'• .vi... -^jos r bourk- 


kC'iDI :ViG]A\r 1 .'l.il'Rt PRISE 


18 


19 


12 


5 


25 


vmi'Dr pri~iMui(jf" th ptt Tn mc 

TUU Kt DL\jin4r<ir4Li lU LiLl lU iVIC 


ri AV WAI KFR 

.:CnDl :Vi GIANT 1 7l5SREPfilSE 


2 










AlRPOWER 






CM) 


22 


25 


9 


HOW FOREVER FEELS 

B.CANNW.N mSON (W MOeUY.T MUUINSI 


# KENNY CHESNEY 

(C)tDHV18HA656«6 


20 


21 


IS 


9 


24 


YOU'RE EASY ON THE EYES 

K StEGWL (I SHAP-ftC'.C.WAItKS.r CLAfK/ 


♦ TERRI CLARK 

(Vi MERCLiRY 566218 


1 


22 


20 


23 


20 


BY THE BOOK 

2 f .1R-.MI IFO ;M PfTtRSON.RE ORRALL) 


MICHAEL PETERSON 
REPWSE ALBUM CUT 


20 


CD 


23 


28 


10 


KEEPIN' UP 

. . ( f M -M OrtEN.r GtN!«Y.G FOWLEB.R ROGERSI 


ALABAMA 

RCA ALBUM CUT 


23 


(D 


31 


34 


4 


1 CANT GET OVER YOU 

V :■:<:-.: irdunntmcbride) 


BROOKS 4 DUNN 

(ViARSTANASHVlLlE 131^2 


24 


29 


25 


22 


25 


WIDE OPEN SPACES 

PWOfiil V % LM.VN:iV .S CilBSON) 


♦ DIXIE CHICKS 

c:. iD'iv: ^•CNuy£NY 79003 


1 


(D 


26 


27 


22 


A BITTER END 

BCHtNCEY C-'DUNG ID.DODD.K BEARDI 


♦ DERYL DODD 

id; COLUMBIA 79013 


26 


CS) 


30 


31 


16 


SOMEBODY'S OUT THERE WATCHING 

T ■ .1.;.' ii ■-, .1 .' ^-.i ' . l:m : i'OOKERi 


♦ THE KINLEYS 

Cl iOl EPIC 79064 


27 


21 


28 


24 


31 


WHERE THE GREEN GRASS GROWS 

a -^nl. W - . 1 V'LbKnV. .J LLAI^y ..WISEMAN) 


TIM MCGRAW 

CURB ALBUM CUT 


1 


29 


27 


26 


26 


IT MUST BE LOVE 

r ,o(-'.-"i"'. " " ■ i --iLiNrflLDi 


TY HERNDON 

(V! EPIC 79049 


1 


30 


29 


21 


25 


SOMEONE YOU USED TO KNOW 

C^^^t--: ■ ■■■■ -■ lEE, T.JOHNSON) 


COLLIN RAYE 

ICIIDI EPIC 79011 


3 


(D 


35 


39 


7 


I'LL THINK OF A REASON LATER 

M'.vfl'..>Hi : 1 '.li.!-:..,. 


LEE ANN WOMACK 

iv; CECCA 72076.A1CA 1ASHV1LLE 


31 


(D 


33 


33 


19 


TAKE ME 


♦ lARI WHITE 

LTWIL iTREt: ALbuM CL 1 


32 


® 


34 


36 


14 


ORDINARY LIFE 

N Wll WN.f ;'A\VOS If! RAMR.C NARHINGIOM 


♦ CHAD BROCK 

IC; lOUV ?*A«NiH BFiOS 17136 


33 


(S) 


37 


37 


13 


DRIVE ME WILD 

M A P-li^EE-.M UCANALl* AI A MILLER.G.HUBBAHD.M LAWLER) 


♦ SAWYER BROWN 

: JC5 ALBUM CUT 


34 


35 


32 


29 


20 


HUSBANDS AND WIVES 

K ' ■■. '.'h- i: 1 . \N iR MIlLERl 


BROOKS & DUNN 
IVlAftlSTA NASHVILLE 13U3 


1 


CD 


43 


53 


4 


LOVEAINT LIKE THAT 

5Gai.l.Mr-L r 1- ,1 .-liETANO.AJ.UASTERS! 


FAITH HILL 

WARNER BROS ALBUM CUT 


38 


QD 


44 


54 


3 


WISH YOU WERE HERE 

i: L-hi^y-.L-L^^iN i iv. /iNC'Efi-soN c t/ooRE' 


MARK WILLS 

'7' WEACU^Y 5*6764 


37 


CD 


39 


40 


17 


EVERY LITTLE WHISPER 

S WARlNtR iS MiR&CIt 5 WARINCR? 


STEVE WARINER 

m CAPITOL 58753 


38 
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39 


38 


38 


15 


I'M YOURS 

STA^OUDJ KING (P COLEMAN.C.D.TOHNSON) 


# LINDA DAVIS 

iCi 10) DfiLAMWORKS 59015 


38 


40 


36 


35 


18 


ONE DAY LEFT TO LIVE 

K r[G4LL Ti ^lilCN R RC.IDREAl.X 1 NORTMRUP) 


# SAMMY KERSHAW 

(CilDi'iV) MERCURY 566052 


35 


QD 


40 


43 


S 


WHEN MAMA AIN'T HAPPY 


1 KALi dYKU 

;C1 iD) iVl tJiCA NASHVILLE ."^Mi 


40 


d) 


61 


51 


7 


HANDS OF A WORKING MAN 

5.t4LLIM0RE ID Y WiLLAI/SJ.M CCLLINS; 


^ TV LjrDMr\/^M 
♦ 1 T MtKNUUN 

£?;C ALBUM CUT 


42 


43 


41 


44 


11 


THlSc ARMS Or MINl 

WC RIMES U TWEEL G T-fOMi>SONi 


LlAINN KIMto 

CURB ALBUM CUT »CG 


41 


(44) 


42 


48 


4 


CAN'T GET ENOUGH 

E ■JjPLi JR E CA.Y.W ^AVBEAUX.K BLWYl 


♦ rAT It LUVtLtSb 
£Pt ALBUM CUT 


42 


(45) 


49 


50 


6 


un MHDr 1 (Vtuiun nurD uv ^uniii nro 
nu niunCi Luunipiu uvcn fni snuuLi/cn 

8J .vALi-iEP ,-' TTfiir M=rrER^o-'i':wisiM*N: 


A TRAVIS TRITT 

■;C.h"D; IVl WARNER BROS 17108 


45 


® 


47 


49 


9 


YOU WON'T EVER BE LONELY 

D MALLC'V, I G^P.'ITH lAG^IGGS.B lOMS. 


♦ ANDY GRIGGS 

XI (01 RCA 656X6 


46 


47 


48 


47 


13 


I'LL TAKE TODAY 

MWOiG-- ■■ -II., - V " "BBINS.W POBiKSONl 


♦ GARY ALLAN 

IVl DECCA 720?aMCA NASWiLLE 


47 


(«; 


54 


72 


3 


DON'T COME CRYING TO ME 

r BROiVJ . .1.. " -.i: . S'.i 


VINCE GILL 

(V)MCA NASHVaLE 72085 


48 


49 


45 


41 


13 


IT'S YOUR SONG 

AREVNCLL'^ t: hLl,- .'.'MF-:. 


♦ GARTH BROOKS 

CAPIICi ALBUM CUT 






53 


58 


3 


YOU STILL SHAKE ME 

D MUTER, C ■AfiREN(L5ATCHER,TR0blLLIER) 


DEANA CARTER 
CAPlTC. ALBUM CJT 


50 


(ID 


63 




2 


I'M LEAVING 

f MCMAKIN.A T PPIN (A.SARKER.R HARBlN.L D.L-WISl 


AARON TIPPIN 

LYRIC STREET ALBUM CUT 


51 




59 


69 


3 


SAY ANYTHING 

R l-£RRI.\ii.M, BRIGHT iS MCANALL^ R HERRiNO 


♦ SHANE MCANALLY 

CURE ALB'JMCJ-MCG 


52 




NEW^ 


1 


m Hot Shot Debut 

GONE CRAZY ALAN JACKSON 

ttSTEGALL (AJACKSCNi iV) ARiSTA NASWiLlE 131S5 


53 


(54) 


56 


63 


4 


BETTER MAN 

C FARREN //ARREH.B WARREN.G NIChOLSOW) 


♦ THE WARREN BROTHERS 

iO lOl kV) BNA 65670 


54 


(55) 


66 




2 


ANYONE ELSE 

P WCRLEV 8 J WALKER JR. C RAVt (R fCSTlRl 


♦ COLLIN RAYE 

EPIC ALBUM CUT 


55 


® 


55 


57 


4 


WHAT'S THE MATTER WITH YOU BABY 

fi CHOrtELL iB N ChAPMAN.A ROBC^fj 


♦ CLAUDIA CHURCH 

lC':iDl'>VifiEPR!S£ 17U2 


55 


(57) 


57 


56 


20 


WHERE YOUR ROAD LEADS ♦ TRISHA YEARWOOD WITH GARTH BROOKS 

i REvr.\r '"- . -■■•i IE; ;V| MCA NASKWILLE 72070 


IS 


(58) 


NEW^ 


I 


EVERYTIME 1 CRY 


♦ TERRI CLARK 

WlRCvlKV ALBUM Cur 


54 


QD 


60 




2 


YOU DON'T NEED ME NOW 


CLINT BLACK 

rciaalBum cur 


59 


CM) 


61 


58 


4 


TORE UP FROM THE FLOOR UP 


♦ WADE HAYES 

lltumbia ilBlm cut 


60 


61 


52 


52 


12 


CAN'T STOP THINKIN' 'BOUT THAT 

RCHAt.a- '.' C>0CiSON,DDRAK£,SMLiLLiNSi 


RICOCHET 

to ;Pi COLUMBIA 7906? 


52 


® 


65 




2 


WITH YOU 

\l S°IRC IM HE'JORICKS.R,L.BRUC£) 


♦ LILA MCCANN 
ASYLUM ALBUM CUT 


62 


83 


50 


46 


19 


SLOW DOWN 

J ■:RLTCHF E.D LEMMNG IM NtSLER T l.'ART M 


• MARK NESLER 

ASnUM ALBUM CUT 


46 


64 


62 


69 


U 


YOU HAVEN'T LER ME YET 

7 eRC-WN.G STRAIT in •< CG^E^B^,^ ROfiBi\Si 


GEORGE STRAIT 

;C1 ;D) IV: WCA NASHV LLE .'2084 


59 


(65) 


70 




2 


FAITH OF THE HEART 

E tiORC'-' IR r I'/fl-PfTi' 


♦ SUSAN ASHTON 

CAPITOL ALBUM CUT 


65 


® 


NEW^ 


1 


SATURDAY NIGHT 

:^ HJFF C C-ii'iNC'N J &TE*ViRTi 


LONESTAR 

BftA ALBUM CUT 


66 


(67) 


68 


71 


4 


BARLIGHT 


♦ CHARLIE ROBISON 

LUCKY COG ALBUM CUT'COLUMBIA 


67 


® 


NEW^ 




YOUR OWN LITTLE CORNER OF MY HEART 

M B^lC-!' - ■■ ■ <-■■ J ■■■ It 


BLACKHAWK 

(ViAH-STANASMV LIE 13158 


68 


® 


6/ 


66 


4 


A LITTLE BIT MORE OF YOUR LOVE 

r^Fj^r;.-. ■ i ■ • ■. , ■ -i ■: . i.iiRE: 


PERFECT STRANGER 

CURB ALBUM CUT 


66 


70 


58 


55 


3 


A RANDOM ACT OF SENSELESS KINDNESS 


♦ SOUTH SIXTY FIVE 


55 


® 


74 




2 


HORSE TO MEXICO 

.: HC'iViRO - 9.irM iPSEBERT 1 f/:ELROV) 


TRtNl TRIGGS 

(CHOMV) CURB 731>&6.'W03 


71 


72 


64 


60 


20 


ABSENCE OF THE HEART 

r. F>voftfp,,Dr;,RTrR .:d:.arter,c rAHRFN.c.xiNiiSi 


♦ DEANA CARTER 

IVT CAPITOL 58738 


16 


® 


HEW^ 


1 


1 WILL BE THERE FOR YOU 

B GALL MORE '.R SO.VLES.j LEO.T SHAPIROI 


♦ JESSICA ANDREWS 

DRLAMWORKS ALBUM CUT 


73 


74 


71 


67 


6 


IT'S ONLY LOVE RANDY SCRUGGS WITH MARY CHAPIN CARPENTER 

f a. ; "P, ■: CARPENTER) REPR S£ ALBUM CLH" 


67 


® 


NEW^ 


1 


WHO NEEDS PICTURES 

■ ■■ ■ -.F-'' I . -I iBC'iS F PCGERSI 


♦ BRAD PAISLEY 
AH S'A NASWVLLE ALBUM CUT 


75 



C3 Records shewing an increase in detections over (he prevoiis week, regardless ol chart mownent. Ajfpower awarded to Ihosc records wtiicti atlatfi 
3000 detections fo»ttiefir5l time. Titles below* ttietop 30 are remoi^J from ttie chart after 20 weete. ♦VtdeoclipavailaDility, Catatag numrer is to 
CD Single, or vmyl single it CD single is unavailable. (C) Cassette single availability. (Dl CD single availability. {M) Cassette mam-single availability. 
(T) Vinyl maxi-sin^ availability. (V) Vinyl si r^le availability. (X) CD mam-single availability, c 1999, BillboarQ'BPI Commiinicatioris, 
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14 


14 


13 


20 


1 WILL STAND BNA 6S57QRLG 


KENNY CHESNEY 


1 


1 


1 


8 


1 OONT WANT TO MISS A THING Oio:A 7^0JA^y:^ NASmtut 4 wm^ at No. 


MARK CHESNUTT 




15 


15 


17 


16 


YOU'RE BEGINNING TO GET TO ME giant nisaWARNER BROS 


CUY WALKER 


?7) 


2 


4 


12 


FLY (THE ANGEL SONG) giant ]7l3ijWAfiN£R BROS. 


THE WILKINSONS 




16 


17 


15 


13 


GUILTY BNA 6555ZRLG THE WARREN BROTHERS 


3 


3 


2 


47 


THIS KISS A WARNER BROS. 17247 


FAITH HILL 




17 


19 


16 


43 


COMMITMENT • CURB 730» 


LEANN RIMES 




4 


3 


12 


NO PUCE THAT FAR RCAes»«RLG 


SARA EVANS 




18 


18 


14 


31 


26 CENTS giant 1 7 197i1VARNER BROS. 


THE WILKINSONS 




5 


6 


S 


SOMEBODY'S OUT THERE WATCHING EPIC /SONY 


THE KINLEYS 




(ii) 


NEW^ 


1 


ORDINARY LIFE WARNER BROS, 17136 


CHAD BROCK 


(6) 


6 


9 


14 


HOLD ON TO ME Atlantic e4l9;;AG JOHN MICHAEL MONTGOMERY 




(20) 


NEW^ 


1 


HOW FOREVER FEELS bna6H6(>«lg 


KENNY CHESNEY 


0) 


10 


11 


3 


MEANWHILE/YOU HAVENT LEFT ME YET MCA HASHvliiE 72084 


GEORGE STRAIT 




(21) 


24 


22 


22 


WRONG AGAIN/HAPPY GIRL RCA6S4S&1!1£ 


MARTINA MCBRIDE 


(8) 


7 


5 


19 


IF 1 LOST YOU WARNER BROS. 17152 


TRAVIS TRin 




22 


13 


18 


20 


FOR YOU 1 WILL ITRK STREH 164023/HOlL'rWKX) 


AARON TIPPIN 


9 


8 


7 


48 


I'M ALRIGHT/BYE BYE • CURB 73034 


JO DEE MESSINA 




23 


22 


21 


21 


A LITTLE PAST LITTLE ROCK decca 7206aiKA nashville 


LEE ANN WOMACK 


10 


9 


8 


86 


HOW DO 1 LIVE A> CURB 73022 


LEANN RIMES 




(24) 


RE-EimiT 


14 


ONE DAY LEFT TO LIVE/HONKY TONK AMERICA MERCum S«e052 


SAMMY KERSHAW 


11 


11 


10 


20 


SOMEONE YOU USED TO KNOW tPK 790U/SONr 


COLLIN RAYE 




29 


21 


- 


2 


NO MORE LOOKING OVER MY SHOULDER waruk BROS I7]0e 


TRAVIS TRITT 


12 


12 


12 


16 


THERE YOU HAVE IT ARISTA KASHVILIE 13134 


BLACKHAWK 


CD Records with the greatest sales gains this week. •Recording Industry Assn. ol America certification for sales of 500.000 units. ARIAA 


(13) 


16 


19 


10 


A BITTER END CC.UMBIA 790131SOMV 


DERYL DODD 


certification for sales of 1 million units, with mLrltimilllon titles indicated t)y a numeral following the symbol. >D 1999. BiilboardlBP 
Communications and SoundScan, Inc. 
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TEEN JESSICA ANDREWS GREETS 'WORLD' WITH DREAMWORKS SET 



by Wade Jesseii 

One for the history books: Just as each of Tim McGraw's 

eight chart-topping titles on Hot (Country Singles & Tracks has controlled 
No. 1 for at least two weeks, a record-setting pattern of multiple-week 
dominance emerges from McGraw protegee Jo Dee Messina. Her "Stand 
Beside Me" (Curb) gains 304 plaj's to top the chart for a second week, 
making Messina the only female countrj' artist to score three consecutive 
multiple-week No. 1 titles from the same album since Top Country 
Albums bowed in November 1964. McGi-aw' also basks in Messina's lime- 
light as co-producer of "I'm Alright," w^hich moves 8-7 on Top Country 
Albums and 107-98 on The Billboard 200. 

Messina's "Bye Bye" spent two weeks at the top, starting with the April 
18, 1998, issue, followed by "I'm Alright," which spent three weeks at No. 
1, starting with the Aug. 22, 1998, is.sue. 

Shania Twain nearly set the record for three such consecutiw titles 
two years ago with tracks from her sophomore album, "The Woman In 
Me." After notching multiple No. 1 weeks with "(If You're Not In It For 
Love) I'm Outta Here!" and "You Win My Lovi;," Twain's "No One Needs 
To Know" ruled for just one week in the July 13, 1996, is.sue. 

With one minor careat, the record number of consecuUw No. I's from 
the same solo female country album without multiple weeks at the top is 
still held by '80s phenom Kosanne Cash's "King's Record Shop," which 
spawned four consecutive chart-toppers. What's the catch? Cash's solo 
streak was interrupted by a No. 1 duet with then husband Rodney Crow- 
ell. Cash stiU wears the crown for women; howewr, since the duet in ques- 
tion, "It's Such A Small World," came from Crowell's "Diamonds & Dirt" 
set, Crowell holds the overall genre record of five consecutive No. I's from 
the same album. 

His OWN KIND OF HAT: With approximately 5,000 scans, Neal 
McCoy's "The Life Of The Party" (Atlantic) takes Hot Shot Debut hon- 
ors at No. 25 on Top Country Albums and is the only new title on that 
chart this issue. 

Following a Jan. 20 special edition of TlWs "Prime Time Country" 
focusing on the album, Lorrie Morgan's "Secret Love" (BNA) pops back 
on Top Country Albums at No. 42 with approximately 3,000 units. Mor- 
gan's collection of iwp standards also benefits from TNN's "Life & Times 
Of Lorrie Morgan," which aired as part of that network's "Girls With 
Guitars" series Jan. 12. 

Goodbye AGAIN: Following the Jan. 21 shuttering of the wnerable 
Decca imprint in Nash\ille and effective this issue, all Decca titles on Hot 
Country -Singles & Tracks are changed to reflect MCA Nashville's pro- 
nation department's assumption of respon.sibilit>' for foi'mer Decca artists 
Mark Chesnult, Lee Ann Womack, and Gary Allan. Our country sales 
charts ai-e unaffected until retail pressings for those artists have been 
updated to eliminate the Decca logo. Also starting this issue, all sales list- 
ings for DreamWorks hare been changed to reflect a new association with 
Interscope. and Mercury becomes the distributing label for Island titles. 



(CofttiiiiK'd ftviii iniQc o'.iy 

me around to all the publishers. I just 
went in and sang a song a cappella. 
After that, they sent a lot of songs to 
Missy." 

Andrews says they tried not to let 
her age affect song selection. "When 
we were looking for songs, we really 
didn't hare any limits," -saj-s Andrews. 
"We weren't going to cut songs about 
cheatirag or drinking or that stuff But 
for ererything else as far as lo\^ goes, 
1 don't think I havie to be in the .situa- 
tion and living it for me to sing it." 

Johnny Rose, DreamWorks Nash- 
ville's senior executive of sales and 
marketing, saj's the label anticipates 
that she will be a major new act. 
"She's got a terrific voice and so much 
poise," he .says. "We think we've got a 
killer album." 

Rose says the exposure Andrews 
has gotten via "The Prince Of Egypt" 
project has been a plus. "One of the 
advantages is that it allowed us to go 
out with that video ["I Will Be There 
For You"] in mid-Novumber, which is 
pretty unusual for a song to have 10 
weeks of CMT play before it goes for 
[radio] airplay." 

Andrews was included in the flur- 
ry of promotional activity surround- 
ing "The Prince Of Egypt," including 
appearances on NBC, "Prime Time 



Country," "Crook & Chase," and 
other programs. "That's giren us con- 
sumer awareness that a lot of debut 
artists wouldn't hare." 

Andrews is managed by Scott 
Siman at rpm management and 
booked by the Creative Artists 
Agency. She opened .several dates on 
Faith Hill's fall tour and opened Tim 
McGraw's New Year's Eve show at 
the Nashville Arena. "It's very excit- 
ing, the feedback we've been getting," 
says Scott Borchetta, senior e.\ecutiv« 
of promotion and ai'tist development 
for DreamWorks Nashville. "The idea 
with Jessica has been to plant the 
seed early in a lot of places and see 
w^hat kind of re.sponse we could build 



from a grass-i-oots effort." 

Rase says that the commercial sin- 
gle will be released Feb. 9 and that 
Andrews has already visited several 
top accounts. Pbint-of-purchase mate- 
rials will include posters, flats, and 
bin cards. The project will also be 
touted on her World Wide Web site, 
which w ill include bio, photos, and 
weekly reports. 

Andrews will be the first country 
arti.st to be featured in Universal Mu- 
sic and Video Distribution's "Listen 
Up" program for new and developing 
artists. "That's a i-eal advantage to us 
to get the accounts' attention," says 
Rose, "and get upfront positioning 
light out of the box across the board." 



MONTE WARDEN INTRODUCES 'STRANGER' 

fContinued from pnf/e •in) 



come back to play our Super Bowl 
half-time party at a listener's house, 
whoever wins our contest." 

Such touring, says A.sylum mar- 
keting/sales VP Walt Wilson, will be 
central to the label's campaign. He 
adds that Warden Ls also getting good 
play on Long Island, N.Y., and in 
Hartford, Onn. 

"We want to introduce him to a 




stars. Asylum's Lila McCann incorporated a James Dean tribute into the video 
for "With You." whicfi will be ttie first single from her forthcoming album, "Some- 
thing In The Air." due in March. 



much bigger audience," says Wilson. 
"On the sales side, we're planning a 
tour of the Hastings stores, which 
reach the college audience. He'll also 
tour with Kelly Willis and Bruce 
Robison & Charlie Robison." 

WiLson says the album's release 
was planned around an Austin in- 
dustry conference. "Well launch him 
there, and he'll do a performance and 
in-store at Waterloo Records in 
Austin," Wilson says. "It's a grass- 
roots thing, building from his repu- 
tation." 

"Monte's from the old workhorse 
days." notes Shriver "He'll visit every 
radio station in the country and win 
them over, one by one. We're also 
planning a hotel lounge tour, where 
he'll sit in one city for three days and 
play three nights, doing a free show 
the first night. We're going to go all 
the way with Monte Warden. I'll take 
no prisoners." 

Warden hinLself Ls energized by the 
prospect. "This is everything I've 
dreamed about since I was 10 years 
old," he says. "Asylum gave me total 
artistic freedom. Ill do anything and 
everything they ask of me. I owe 
them a great deal. Hell, this is my job. 
It's time to go to work." 

Warden is managed by Mark Rolh- 
baum, booked by Creative Artists 
Agency, and his songs are published 
by Warner-Tamerlane (BMI). 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher - Uceniing Org.) ShMl Music Dtsl 

72 USEWXOFTHEinWTCEMIPnncetarSlTMt. 

ASCAP/Ua Apri. ASCAP/MndsmpI PtOh.. PSWAd 

The Famy, ASCAf>/H«nstm Cumbiriand, BMtHartltail 

Hits. BMD HiyWBM 
S5 AKroHEElSE(nil)(^|[«niatnnal.ASCAP/St.iulwn. 

ASCAP) HL 

67 BARUGHTi'Aanier-THneriwe.BMDWBM 

S4 BEnERIUHCS«v/ATVkM.BMlT^iyNichobDn. 

ASCAPAtRS, ASCAP) HUWBM 
21 AMTTDIENOfBM&ASCAP/feaCia.ASCAP/Miene. 

ASCAPAiOW Bayou, ASCAP} H17WBM 
" -nVllSniiMlASCtf/SiBfTaH^^^ 



ZZ BrnCKKM(Mim>r-lamflriam.BMt/EMIApiil, 

ASOWMdi. ASCAP) HUWBM 
4« CimmaiOIIGH (Rsynso^ BMVKtfituc^ 

BW/BavDu Soy. BMl<Oi(Mf5-mGL BMt/A H»fd D«r's 

Write BWl HL 

<1 CMT STOP THINNN BOUT THAT (Sony/ATV Cross 

Ken ASCAP^m Wilkams. ASCAP,raien<Twner, 

BMVWe re Bmnn Hits BU) HL 
41 D0rTC0MECItVn»6T0MEf<^>nnyMM,BMLlnelt!;)i 

tcNW, BU) WBM 
34 UHK ME mU) (Iravdin Zoo. ASCAP/Myrt & Chuch s 

Boy. ASCAP/Cal IV. ASCAP/Cooter Moe. ASCAP) 
31 EVERY LfTTlE WHISPER (Hantstem Cumberland. 

m\JWi\M. BM/Stm Wanner, BMI) WBM 
SI EVERVTHKIClir(BMaASCAP/SwraHeirw. 

ASCAPr^met-Tamertane. BMI) 



65 EATTH or TME HEART (fttttimES.ASCAP/MCA. ASCAP) 

HL 

II FLY (THE AHCaSOHG) (Golden Phoena.SOCAriKaya- 
MKies. SOCATiTtory Bourhe, BMI) WBM 

2 FOR A LFTTII WHILE (MMnatune.seSA(>Faindr Style. 
SfSACASaov Pwli. SESA&Mvaine. SCSMV^^ 
BMUMI Aprt. ASCAP/PN Vassat ASCAP) HL 

IT FORTDUIffU.(HamstwiCunibwland.BM|«atfyMae. 

BML^artlMfBli. BMi/Buna 6oy, BMI] WBM 
U GONE CRAZY (WB.ASCAP/VM)taw.ASCAn 
42 HANOSOFAWORIOHGIHHCWvnct-TarMriane. 

BMl^rBertd.BMI)WBM 
S HOUI0HT0ME(Fteynsa«BMt«8yDuB(9,BMI)HL 
71 HORSE TO MEXICO ma Curt. BMl^ Blue BML^ill- 

house. BMI/Songs « PotyGrBm hl'l. BMI) HL 
20 HOW RMEVER FEELS CWten«r-Ianw1vw.BMlT4ew 

mrts. BMI/WB. ASCW WBM 
3& HUSBANDS AND WIVES tSony/ATVrrM.BHDW. 
24 ICMrTGETOVatVOU<Sony/ATVIrw,BML/Sh(MUIy. 

BMWamw-Tamwtane, BMM>xistant Pressure BMO 

HUWBM 

3 I DONT WAMT TO MISS A THING (RBatsongs. ASCAP) 
WBM 

47 IlL TAME TDOAT [Seven Suinmils. BHLWill Robin&onKS. 

BMI/lrvmi BMI) HLW6M 
31 I'UTHMK OF A REASON lATER(Hamsietn Cumberland 

BMl/Baby Mae, BML/EMt Btdctmood. BMLTy Land. BMD 

KtvWBM 

51 I'M LEAVING (O^fex. BMl'Biind Sparrcw, 8ML^/ATV 



Cross Kays, ASCAP/tWn Williams. ASCW/MCA. ASCAP) 
HL 

3» I'M YOURS (Gravibon.SESiOWieirwe Avenue, 

ASCAP/Winds«wvt PaofiC. ASCAP) WBM 
29 ITHUSTBELOVE(Abiw.ASC«P/CraigB)clihs(iK. 

ASCtfVMagpBSong, BWTted QiA 8M) WBM 
74 ITS ONLY LOVE (Haart Of HBar1s,BMI/MclA:Nan-Sciu|!- 

KS hit'l. Wim*i WalK. ASCAP) 
49 ITS YOUR SONG (Goot)y.BMI/Pan For Gold. BHVCopy- 

FigM Management. BMI) CLM/WW 
73 IWiaflETHE])EFORV0U(SlantruA«neBl.BMIA)nd 

Solid Perfect. BMlWamer-bmeitane. BMUtekrayrrw. 

BW^/ATV Songs. ONVWenonga, BMD 
23 IIHPIN-UP(Maypap.BMI/Wiklcounby.BMl«]utBSa. 

BMOWBH 

69 A LITTLE BIT MORE OF TOUR LOVE [SorVAIV Tree. 

BMlMcSpadden, BMll^c Spnngs, BHl/Wandactwd, 

BMl/Vai4MCIniar.&MI)HL 
36 LOVE Am LK THAT (LaLira.BMl/0«BI»cl(W»d. 

BUOitafcMvi SoriitBK BMD HL 
16 MEANWMt£aFradKn]blodi.ASCV/W«ysonft 

ASCAP^lebrun. ASCAP/lnpani. ASCAP) 
45 NO MORE LOOHHO OVER MY SHOULDER (Wflnw- 

Tanierlane. BML/Mmo. ASCAP.-tladdy Rabbit. ASCAP) 

WBM 

11 HO PIACE THAT FAR fSorjf/AIV tree, BML'Vrtnonfia. 

BMl/Hamstein Cumberland. BMI) HUWBM 
40 ONEDAVLmTOUVE(Aajff-RKe,B)AmiatsA 

Smash BMMWus Cut). BMICPN. ASCAP) WBM 
33 ORDINARY UFE {McSpaddenSmilti. BM(rMagnoli3 Hill. 

ASCAP) 

IS POWBIFUL THING (M«ll^ Nice. BMl'Andenorvs 
BMITACA. ASCAPAire feather. ASCAPI HL 

TO A RANDOM ACT OF SENSELESS KINDNESS (Oaie Stars 
ASCAP/Jcsfi-Nich. ASCAP/2omba, ASCAP/Zbntia. 



mV\i^«Mf. BMI) HL/WBM 
7 RIGHT OH THE MONEY (EMI Blackwood BMlTlyt»idse. 
BMttMl Alwl, ASCAP^TW Vassar. ASCAPI HL 
G6 SATURDAY NIGHT Waa%ia River. BMt/lrving, BMLWissy. 

BWl) 

S3 SAY ANYTHING (Mike Cub. BMlCurtQor«s, ASCAP) 
WBM 

63 SLOW DOWN (Oitlertish HMl/Buoa Boy, BMI/Hamstein 

Cumiwrtand. BWLBaOy )Aae. BMI) WBM 
27 SOMEBODY^ OUT THERE WATCHING (Warner-Tamer 

lane. BMI/Pudtalesa. BMl/Nocnd-Nomaci. BMI/Frarme 

Gdde, BMI/WndSKMpt Paolic, BMI) WBM 
30 SOMEONE VDU USED ID nnWffManieHowaR). 

ASCAPySii OmU. BMt/Wemer-ljmartm. BMD WBM 

4 SP1RfT0FAB0(WS00M0FAMI(N(WB.ASCAP/^ 
Tractor. ASCAP/Wtr Bndi, ASCAP) WBM 

1 STMDeESIOeME(HKmlBinCumb(riand.BMi)WBM 
32 TIUEMC(ENI6bclmood.BMlSin0esOnly. 

BMI/Sony/ATVTm. BMI) HI 
13 THAT OOHT IMPRESS ME MUCH (Songs Of PDlyGram 

Int'l. BMIAAin Echo. BMl/Zomba. ASCAP) HUWBM 
10 THEREVQUHWEIT(WamBr-Iamertane.BMb^ra:tio 

Belita. BMI/CafMrs-BMG. BMl^SonUnnei. BM) HL,WBM 
43 THESE UMS OF MME(Cui1>S)ngs,ASCAP/Kinetx:Dia 

mood H, ASCAP/Emilsur. BMI] WBM 
60 TORE UP FROM THE FLOOR UP (EMI Tower Street 

BMt^MI Blachvfood. BMI/BMG. ASCAP/S«ra Home. 

ASCAP) HL 

5 UWBDJEWlBLE(MBrityrtcaBMVAIAndt(KinES, 

BMi-WindswepI Psolic. BMI/My tile's Wwti, BMI) 
HbWBM 

56 WHATS THE MATTER WRH YOU BABY (Abno. ASCAP] 
ViBM 

41 WHEN MAMA AMT HAPPY (EMI Blackwood, BMI/Ty 
Land. BMLCareers-BMC BMl'Sonlaniw. BMlHuantum. 



BWl) HI 

28 WHERE THE GREEN GRASS GROWS (Song Mal^ 

ASCAP^amous ASCAP/A/mo ASCAP/Daddy Rabhl. 

ASCAP) HUWBM 
57 WHERE TOUn ROAD LEADS (EMI A(ini ASCAP/Vesmi}- 

Dite. ASCAP/MiWt House. ASCAP/BMG. ASCAP) HL 
75 WHO NEEDS PICTURES (tMI Attnl, ASCAP/Plaid Parley, 

ASCAP.Ome Call. ASCAP/Sea Gayle, ASCAP) 
25 WIDE OPEN SPACES (Pie-Eyed Groobee.BUl&Dobee. 

BMIJ HL 

37 WISH YOU WERE HBS (Ao^-Rose. BMl/Sony/ATV Tree. 

BMlMr. BubtM, BtAflMon Unde. BMI) Hl^fBM 
62 vnTHVOatW&ASCAP/Dreamin Upstream. ASCAP/Bc 

Red Tractor. ASCAP) 
6 WRONG AGUN(SblWDrkina For The Man, BMI/Dyad. 

BMI) HL 

9 WRONG NIGHT (Warrier-Iamertane, BMl/HeHmaynien, 
BHlStarslTuck Angel BML/Dead Solid Perfect, BMI] 
HUWBM 

59 TDU D0N7 NEED ME HOW [BlackeiKd. BMI) 

64 YOU HAVDI7 LEFT ME YET (Irvne. BML/Coltn Bay. 

BMlUcon Sky, ASOV) WBM 
19 YOU'RE BEGINNING TO GET TO MC (Hamsle«i Cumber- 
land, B«l/Sony/AIV Tree. BMI.'Blirel Sftanw. BMI'0-Tb«. 
BMI! HUWBM 

21 YOU'RE EASY ON THE EVES (Hamslein Cumbertand. 

BMI^/ATV ITM. BMians Waters. BMlPofyGrsm 

imematnnaL ASCAP/lemOOa ASCAP) HUWBM 
M YOUR own LITTLE CORNER OF MY HEART (EM Jkml. 

ASCAP/VMz Tm. ASCAP/Rick Hal. ASCAP) 
50 YOU STVl SHAKE ME (EMI BladMOOd. BMlSorv Island 

BMl/MesionVaUev. ASCAPI HL 
12 YOU WERE MINE (WsoiryPuddin'.BML/BuftBMOHL 
46 YOU WONl EVER BE LONELY (Sony/An> Tree BMVWo 

Fuzzy Oce ASCAP/Famous, ASCAP) HL 
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WKS- ON CHART 


ARTIST TITLE 

IMPfiINT & NLIMBER'DtSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK POSTTION 






2 


52 


No. 1 /Greatest Gainer 

UIaIC Uni\^^9 a Fi^Jr>lJMci< 1 bo 1 jTk^^_ff*T 1 iU W tU lb.^< liK ^ ^ i»C I WILt VJrtil ornK^C^ 


1 
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2 
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64 


SHANIA TWAIN mercury 536003 II09B EVP 98) COME ON OVER 


1 


3 


3 


1 


10 


GARTH BROOKSA^'«PiT0L9742i(19.9a'269ei OOUBLEUVE 


1 


4 


4 


5 


40 


FAITH HILL A"" WARNER BHDS. 4679D (10.9ari6.98] FAITH 


2 


5 


5 


4 


36 


SOUNDTRACK A' Capitol 93402 (lo 98a7,98) HOPE floats 


1 


6 


6 


6 


U 


SOUNOTRACKA550Music&e97i£pcin.9eE<yi79ei touched bt an angel the album 


3 


CD 


8 


10 


45 


JO DEE MESSINA • CURB 77904 1 10.98/16.98) I'M ALRIGHT 


6 


s 


7 






ALABAMAA' FOR THE RECORD: 41 NUMBER ONE HITS 

RCA ii '■LG 1 19 ^S'Va 961 
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8 


86 




1 
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13 


74 


HARTIMA lUrRRinP A arA KTmiunn (in <hvik ORi FVni llTinN 


4 


11 


ID 


11 


14 


TAOV VCITU A IX iar-i iDu CCHUO 1 1 AD C/Y/I c not ^DCATCCT LJlTC \/A1 1 IlLjr f\hJC 

lUBT nc.1 1 n W ML>n.UKr bblS%^ llu vc tUi lb wl bKLAI tal nl lb VULUML UiNC. 
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12 


12 


12 


21 


ALAN JACKSON A ARISTA NASKviLLf 18864 a0.9&16 98) HIGH MILEAGE 


1 


M 


14 


14 


34 


BROOKS & DUNN A ARISTA HASHVILLE 18865 no 9Bn6.9B] IF YOU SEE HER 


4 


14 


15 


15 


26 


DIAMOND RIO ARISTA NASHVILLE 18866 (10 9»16 98) UNBELIEVABLE 


9 


15 


13 


9 


10 


SOUNDTR^ • OREMNKIRKS SODtWIDCOrE I10.9»6.9ei THE PRINCE OF EGYPT-NASWIUl 


8 


It 


16 


18 


24 


THE WILKINSONS giant ?4699<%VARNER DROS (10.9S']6.98lH NOTHING BUT LOVE 


16 


OD 


19 


20 


13 


SARA EVANS RCA 67653^6 (10.99/16 981 ■ NO PLACE THAT FAR 


17 


11 


17 


16 


71 


fmSl* uT.^' u ^ ,e "^"^ "'^^ COLLECTION 
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OD 


22 


23 


28 


TRISHA YEARWOOO • MCA rwSKVILLl 70023 (10.9&ie.9S} WHERE YOUR ROAO LEADS 


3 


20 


18 


19 


38 


LEANN RIMES A CURB 77901 110 9a'17.98) SlHIN" ON TOP OF THE WORLD 


2 


QD 


23 


25 


38 


MARK WILLS • MERCURY &36317 no 98 E(V]6 981 ■ WISH YOU VhTERE HERE 


8 


22 


21 


21 


40 


GEORGE STRAIT A MCA NASHWLLE 70020 (10,98/16.981 one step AT A TIME 


1 


23 


20 


22 


61 


GARTH BROOKSA''CAPn0l 56599(l0.9a/16.98) SEVENS 




24 


25 


17 


14 


SfSoL* n«*^?^* EVERYTHING'S GONNA BE ALRIGHT 
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GD 


NET 




I 


"^^^ Hot Shot Debut 

NEAL MCCOY ^tuintiC 831 7a AG 1 10 9a i6 981 LIFE OF THE PARTY 


25 


K 


24 


24 


15 


BILL ENGVALL WARNER BROS 47090 110 9afl6-9ei DORKFISH 


16 


27 


28 


29 


74 


TRISHA YEARWOOD A* (SONGBOOR) A COLLECTION OF HITS 
MCA NASKVIILE 70011 10^41^98 lov/nuowfvj n wt-utvi ivn wi m. ■ o 


1 


QD 


30 


30 


18 


L£EANNWOMACKlxccA7a)4awcANAS>wti£(ia.wi69SlB SOME THINGS 1 KNOW 


20 


29 


29 


31 


38 


JOHN MICHAEL MONTGOMERY Atlantic micwag (10 96/16 sa LEAVE A MARK 


15 


30 


26 


27 


34 


REBA MCENTIREA MCA NASHVILU ;0O19ll0 9&16.9fi) IF YCHJ SEE HIM 


2 


31 


27 


26 


33 


CLAY WALKER • giant 247007W*RNER BROS- II0.98716.9»1 GREATEST HITS 


9 


32 


31 


28 


24 


VINCE GILL* MCA NASHVILU 70017 (10.96716.981 THE KEY 


1 


33 


32 


32 


72 


a^'j^aSl'lOWm M) 'O" ^'^^ - INSPIRATIONAL SONGS 


1 


34 


33 


33 


28 


VARIOUS ARTISTS ARSTA NASWILLE 18890 110.98716 981 ULTIMATE COUNTRV PARTY 


12 


3S 


34 


35 


36 


JERRI CLARK MtRCURT 558211 (I0.9«(16.981 HOW 1 FEEL 


10 


36 


39 


37 


64 


SAMMY KERSHAW • mercury 53631B (1096 E(yi6.98l LABOR OF LOVE 


5 


37 


37 


39 


16 


AARON T*PINLffiCSTREni6500a«XLVV«OO 110.98 EQfie 98) WHAT T>IIS(XXJNTW NEEDS 


33 
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ARTIST TITLE 

IMPRINT & NUMBEHIDISTRIBl/mG LABEL (SUGGESTED UST PRK^E OR EQUIVALENT FOR CASETTEiCO) 


PEAK POSITION 


31 


35 


36 


38 


GARTH BROOKS CAPITOL 9«72 IM 98 Ct)l THE LIMITED SERIES 


1 


39 


40 


51 


12 


fill 1 V DAV PVDI IC hAi on tov fLJLoa<n itf\ ao crui^ am CUAT n II 1 1 Ol/F 


32 


40 


36 


34 


18 


LYLE LOVETT CURB ll&3Li'MCAI16 9&'24.98' STEP INSIDE THIS HOUSE 


9 


41 


38 


42 


31 


JOHN DENVER MADACr 4750 15,9&7 981 THE BEST OF JOHN DENVER 


38 


(V) 


RE-ENTRY 


U 


LORRIE MORGAN B»IA676277RLG(10.9a'16.9e) SECRET LOVE 


36 


43 


44 


47 


40 


RANDY TRAVIS Dreamworks 5003a/iNTEflscopE (I0 9a/i6 98i you and you alone 


7 




53 


55 


67 


m Pacesetter m 

JOHN MICHAEL MONTGOMERY • atla'^c e.iasc AG i :j 98 16 GREATEST HITS 


5 


W 


43 


45 


80 


KENNY CHESNEY • BNA 6749aHlG (10.98/16 9B) 1 WILL STAND 


10 


4e 


45 


44 


12 


THE TRACTORS arista litSHVILLE 18878 (to 98/16.981 FARMERS IN A CHANGING WORLD 


39 


47 


41 


41 


i; 


?i;^^?ti!!f!lJfI^ .mofoiA BLACKHAWK 4 - THE SKY'S THE LIMIT 
ARISTA NASHVILLE 18872(10.96/16.98) 


25 


At 


42 


40 


21 


TRACY LAWRENCE ATlANTIC 83137/AG ri0.9&16 981 THE BEST OF TRACY LAWRENCE 


13 


41 


46 


43 


15 


TRAVIS TRI^T tjn *tr\oc i rtnuiiur* m/CD hiv cuf^i ii nrD 
WARNER BH. 47097 (10 98116 98! ^ """^ LOOKING OVER MY SHOULDER 


15 


H 


48 


54 


40 


ROY D« M ERCER u/vuu di^^a dtw nor VA 7 title A 

, , ,,,, , , , ^. — . HOW oIIj a boy flKt TAf VULUMt 4 


19 


H 


49 


52 


74 


SS^eS'Sa.^^^ Eoiesei ™^ " ""^ 


4 


dD 


56 


58 


90 


OTTOMw'ifwil 98191 ^'<='* ""^ ^"'•""E ' 


39 


53 


SO 


53 


40 


STEVE WARINER • Capitol 94482(10.98716.981 BURNIN' THE ROADHOUSE DOWN 


6 


54 


47 


46 


21 


WILLIE NELSON island S2454aMERCURY no 98 E(yie-98l TEATRO 


17 


L 33 7 


57 


57 


66 


"mo^'jlwa'^^l 1 981 BE ™" ""^ ^ 


31 


56 


51 


56 


24 


WILLIE NELSON LEGACY 69322^LUMBIA(7.98E(V11.98l 16 BIGGEST HITS 


51 


57 


52 


48 




28 


COLLIN RAYE EPIC 68e;6/S0NY no 98 E(»I6 981 THE WALLS CAME DOWN 


8 


58 


54 


SO 




36 


JEFF FOXWORTHV WARNER BROS 46B61 (10.98(16.981 TOTALLY COMMITTED 


8 


59 


55 


60 




13 


T. GRAHAM BROWN INTERSOUW 934&PLATINUM (10 98/16 981 WINE INTO WATER 


SS 


60 


60 


62 


86 


^^"9^. , _ HOW BKi'A BOY ARE YA? VOLUME 2 


43 


61 


58 


61 


23 


GARY ALLAN OE(XA 70012i'M(^ NASHVI(J.£ no 98/16.98) ^1 IT WOULD BE YOU 


21 


62 


62 


59 


20 


VARIOOS ARTISTS ASfLLWtlEKTRA62Z77SG(I09816.98l TAMMY WVNETTE REMEMBERED 


18 


63 


63 


70 


3 


DERYL DODD Columbia 6879^1'SONr do 98 lQ/\b 98) DERYL OOOD 


63 


64 


59 


63 


35 


TY HERNDON EPIC 68167ISONY (10.98E&16 98) BKj HOPES 


22 


65 


61 


65 


92 


GEORGE STRAIT A' NASHVILLE 11584 (109&'16. 96) CARRYING YOUR LOVE WITH ME 


1 


66 


64 


67 


33 


nUllAUT VnAKAU □rDoice jCDiauxDucs Done iin Bsric oai A 1 ntdf WAV unAJC 
UWlun 1 TUWAMB4 HtPHIbt Abyia/WAKMtK BKOb. llO.SSlb.ya) A LUWd WAT nUMt 


II 


67 


72 


73 


71 


DIAMOND RIO arista Nashville 18844 (10.98/16 98i GREATEST HITS 


8 


69 


66 


69 


81 


LILA MCCANN • asylum 62042jf eg (10 98/16.98) ^1 ULA 


8 


(69) 


RE-ENTin 


72 


NEAL MCCOY # Atlantic 8301 i/ag do 98/16 98i GREATEST HITS 


5 


70 


69 




54 


JOHN DENVER LEGAa 65183S0WY (9 98 E(yi3.98) THE BEST OF JOHN DENVER LIVE 


8 


71 


67 


66 


70 


MlCHA£LP£TERSONttREniE£466iaWA0IERBRC6.(lO.9»I6.98)H MKHAEL PETERSON 


17 


72 


70 


71 


30 


JOE DIFFIE EPIC 69137/SONY (10 98 EaT6 981 GREATEST HITS 


21 


73 


74 




17 


RANDY TRAVIS WARNER BROS 47028 (10.9aie-98l GREATEST*! HITS 


66 


74 


68 


74 


77 


CLINT BLACK • RCA 675IVRU: (10.98(16.981 NOTHIN' BUT THE TAILLIGHTS 


4 


75 


75 




48 


THE KINLEYS EPICe796SS0NY(10 98EW6.9e)B JUST BETWEEN YOU AND ME 


22 



CD Albums wllh the grealesl sales gains this week. •Recording Industry Assn. Of Afnerica (RIAA) certrficalion lor sales ot 500.000 units. ARIAA certitication for sales of 1 million units, with mullimlllion sellers indicated by a numeral following t^e symbol. For boied sets, artd doubte albums 
with * running time mat exceeds two hours, the RIAA multiplies shipments by the nun^ber ot discs and/or tapes 'Asterisk indicates LP is availaMe. Most tape pnces. and CD prices tof BMG and WEA labels, ar« suggested Itsts. Tape pnces marked lQ, and all other CD pnces, are equivalent 



prices, which are pmjected from wtwlesale prices. Greatest Gainer shows chart's largest unit increase. Pacesettef indicates b«ggest percentage growth. Heatseeter Impact shows albums removed fitim Heatseekers Itiis week. | 
Communicalions. and SoundScan, Inc. 



|ind*cates past or present Heatseeker title, c 1999. BillboanlBPl 



Bifcoaid. Top Country Catalog Albums 



COMPILED FROM t NATIONAL SAMPLE OF RrAlL STORE MASS MERCIUIIT. AND OOERIIET 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT S. NUMBERnXSTRIBUTING UtSEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEAXI) 






1 


SHANIA TWAIN A ' MERCURY 522886 11098 EQ(17.9ei ■ 


46 wMks al No 1 THE WOMAN IN ME 


207 




2 


GARTH BROOKSA"' CAPITOL 29689 (10 9ai598l 


THE HITS 


179 




3 


ALAN JACKSON A* arista Nashville 18801 110 98/16.98) 


THE GREATEST HITS COLLECTION 


170 




4 


PATSY CLINE A* MW NASHVILLE 12 17,96/12 981 


12 GREATEST HITS 


618 




5 


HANK WILLIAMS, JR.A' CURB 77638 16 9a9.9e) 


GREATEST HITS. VOL. 1 


242 




6 


LEANN RIMES A^ curb 77S21 (10 9ai5 9B) 


BLUE 


133 




7 


DEANA CARTER A* CAPiTOi 37514 (10.9^15 9eiH 


DID 1 SHAVE MY LEGS FOR THIS? 


125 




11 


PATSY CLINE MCA Nashville 20265 12 9*5.98) 


HEARTACHES 


8 




9 


HANK WILLIAMS MERCURY 536029 17 98 EUl 1 98) 


20 OF HANK WILLIAMS GREATEST HITS 


67 




12 


TIM MCGRAWA^ CURB 77659 (9 9»1 5.98} 


NOT A MOMENT TOO SOON 


252 




10 


CHARLIE DANIELS* EPIC 64182(SCNT (5.98 EQ'9.981 


SUPER HITS 


210 




8 


WILLIE NELSON •COLUMBIA 6418«SONY (5.96 E(» 98) 


SUPER HITS 


229 




17 


GEORGE STRAIT A' MCANASHVILU 10651 11098/15.98) 


PURE COUNTRY (SOUNDTRACK) 


327 



THIS 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING UWEL (SUGGESTED LIST PRICE OR EQUIVALCNT FOR CASSETTE/CO) 




14 


13 


SHANIA TWAIN • MERCURY 514422 17 98 E(V11 98) 


SHANW TWAIN 


117 


IS 




ANNE MURRAY SBK 31 I58CAPIT0l 11098(16 98) 


THE BEST . SO FAR 


6 


16 


14 


THE CHARLIE DANIELS BAND A' epic 38795WHY (7 9 


eEQ/11981 A DECADE OF HITS 


472 


17 


16 


GEORGE STRAIT A^ MCA nashviue 42035 (7.9ai2.9e) 


GREATEST HITS VOLUME 2 


563 


18 


18 


TRAVIS TRITT A warmer Bros 4600) (10 9E^16 9SI 


GREATEST HITS — FROM THE BEGINNING 


168 


19 


15 


PATSY CLINEA MCA NASHVILLE 4038 (7 98/12 98) 


THE PATSY CLINE STORY 


211 


20 


19 


ROY ORBISON Columbia 67297jSonv (5.98 e(^.98) 


SUPER HITS 


66 


21 


20 


VINCE GILL A' MCA NASHVILLE 11047 110.98/15981 


WHEN LOVE FINDS YOU 


232 


22 


23 


VINCE GILL A' MCA Nashville 11394 do 98/16.98) 


S(XJV£NIRS 


148 


23 


22 


JOHNNY CJVSH Columbia 6677JS0ny is 98 Ea9-98l 


SUPER HITS 


90 


24 


21 


CLINT BLACK A RCAe6671iRlG 


THE GREATEST HITS 


116 


25 


24 


THE JUODS CURB n514/MCA NASHVILLE (6.98(11.98] 


GREATEST HITS 


2 



tcri units 
C 199^, 



(bunii an 2 jai-ata tnin !hil hn* Ultan Iwlcnr No 100 on Tht eillburd 200 or 
, wni rnumini'ici^ Kim ndicaiK] bf a lutnery lolkwins the SfrtxA 'Astcntk inocitts v)nyl if k sirMiaUe. Uoit Uot poets, and CO p>icca For BMG ar 
Biiiboard'BPi ComrunKjiiKii^ and SxjridScan, Inc. 
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by Bradley Bambarger 

Model maestro: it is rare for the English 
and French U> agree on much, but both Gramophone 
and Diapason magazines concurred that conductor 
Riccardo Chailly was 1998's artist of the year. 
Soon to be 46 years old, Chailly has been chief con- 
ductor of Amsterdam's Royal Concertgebouw 
Orchestra for a decade, and last year, he had a ban- 
ner season not only with that glorious band but with 
other of his longtime associates. 

Chailly is something of a rare beast these 
days — a conductor with an ambitious major-label 
agenda — and Decca/ London issued several ster- 
ling discs under his name in '98. An estimable 
Mahler Fifth Symphony with the Concertgebouw 
was perhaps expected, yet the disc was extraordi- 
nary in every way; even more impressive was the 
intrepid, canon-making collection of Edgard 
Varfese's orchestral music. Also, long aligned with 
the La Scala Orchestra, Chail- 
ly led the Milanese ensemble 
and Cecilia Bartoli in an ac- 
count of Rossini's "II Turco In 
Italia" that won Gramophone's 
highest honor among last year's 
opera recordings. And, as if 
that weren't enough, he put 
forth the first album in a La 
Scala series covering Rossini's 
neglected cantatas. 

Chailly's Decca discography 
is most striking for its juxtapo- 
sitions — the "use of one com- 
poser to shed light on another," 
as he says. His moving Bruckn- 
er Ninth Symphony ia paired on 
disc with Webern's cool-toned 
orchestration of Bach's Ricer- 
care; his Brahms Symphony 
No. 3 comes with Schoenberg's 
first Chamber Symphony; and 
his Prokofiev Symphony No. 3 is 

joined by Alexander Mosolov's 

"Iron Foundry" and Varese's 
"Arcana." The new year has brought Chailly's 
thrilling take on Janaiek's "Glagolitie Mass" with 
the Vienna Philharmonic and the Slovak Choir, 
which is complemented by Psalms from Korngold 
and Zemlinsky (the latter a specialty of Chailly's 
in Decca's indispensable "Entartete Musik" series). 
A disc due later this year matches Bruckner's 
Sixth with Hugo Wolf orchestral songs, sung by 
star baritone Matthias Goernc. 

In addition to regular stints guest-conducting 
the Chicago Symphony Orchestra and the 
Philadelphia Orchestra, Chailly brings the Con- 
certgebouw across the Atlantic habitually, not 
only to New York but across the hinterlands. 
Excited about what he rightly calls "the feeling 
of continuity and expectation" that has built up 
for the Conccrtgcbouw's visits, Chailly leads the 
orchestra on its latest North American trek in 
February. The eight-city tour kicks off Feb. 7 in 
Chicago and continues on to Toledo, Ohio (Feb. 8), 
Toronto (Feb. 9), Boston (Feb. 10), New York (Feb. 
12), Washington, D.C. (Feb. 13), and New York 
again (Feb. 14). 

Showcasing Chailly's programming flair, the 
repertoire will pair Brahms' Violin Concerto (with 
Vadim Repin) and Symphony No. 2 with Schoen- 
berg's "Five Pieces For Orchestra," as well as 
Rachmaninov's Symphony No. 2 with Shosta- 
kovich's Piano Concerto No. I and the suite from 




his film score to "Hamlet." The "Hamlet" is the 
centerpiece of a new Chailly album of Shosta- 
kovich's film music; it is his latest entry in a sur- 
vey of the composer's neglected incidental essays, 
following collections of the "jazz" and dance music 
and preceding a set of theater scores. Beyond the 
fact that the film and theater discs include sever- 
al world-premieres, "the lesser-known Shosta- 
kovich brings spectacular surprises," Chailly says. 
"There is tremendous dramatic fantasy in this 
music, with delightful humor, abrasive sarcasm — 
he is like a 20th-century Rossini in this way. In the 
film music, 'Hamlet' is a special late work, a rev- 
elation really. It is very expressive and very diffi- 
cult to play, as difficult as a symphony." 

Also coming this year from Chailly is a disc 
spotlighting contemporary Italian composer Sal- 
vatore Sciarrino, including original material and 
his transcription of a Rossini cantata (sung by 
Bartoli). "Sciarrino is such an inventor of sound," 
Chailly says. "He creates a unique universe for 
the orchestra." Chailly has been resolute in his 
pursuit of unique sounds, working hard early on 
to win over the traditional Concertgebouw audi- 
ence — which has been accustomed to world-class 
interpretations of the Romantic repertoire under 
music directors from Willem Mengelberg to 
Bernard Haitink. "The Concertgebouw audience 
has always been very cultivat- 
ed and very faithful but also 
conservative," he says. "And I 
could not bear the suspicion of 
new music. It took a lot of ex- 
planation and encouragement, 
with open rehearsals and much 
discussion with the audience. 
But now we have sold-out con- 
certs for even our most chal- 
lenging programs. 

"We must build on tradition," 
Chailly adds. "We are at the 
end of the century, and finally, 
the major works of our centu- 
ry — such as Schoenberg's 'Five 
Pieces For Orchestra' — should 
be played as repertory. With 
the Concertgebouw, Schoen- 
berg is part of our daily prac- 
tice — not because we believe it 
is good for us but because it is 
our passion as much as Brahms 

is our passion. Now we are 

beginning to play Varese as 
often as we do Schocnberg. And we are reaching 
the hearts of the audience — not everyone perhaps 
but more all the time." 

Chailly gives credit to Decca for being partner to 
his aspirations, from Rossini to Shostakovich to 
Varfese. "The Varfese recording, particularly, is a 
migor testimony to the relationship with Decca," 
he says. "I think it is important work, and we are 
all very proud of it. And with five years of study- 
ing, planning, performing, and recording, it took 
courage on everyone's part. But you cannot only 
indulge in the great standard repertoire; that does- 
n't work any longer for anyone — and thank God. 
You must live not on formula but on challenge." 

Past master: Esteemed choral conductor and 
educator Robert Shaw passed away from a stroke 
Jan. 25 in New Haven, C!onn. He was 82 years old. 
Winner of 14 Grammy Awards, Shaw received his 
latest Grammy nomination this year for a Telarc 
disc of Barber, Bart6k, and Vaughan Williams 
with his longtime charges, the Atlanta Sympho- 
ny Orchestra and Chorus (Keeping Score, Bill- 
bourd, April 18, 1998). Scheduled for a fall release, 
Shaw's final recording essays DvoHk's choral 
masterpiece, the Stabat Mater. Telarc was plan- 
ning to record Shaw in his English translation of 
Brahms' "German Requiem" in Atlanta later this 
year (see story, page 6). 
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CHART 1 


O0MPILH}H»H A MMIOHUSAIifU OF RETAIL SIOS. MASS HRCHAHI. SaxKO^nm 
IWIinBIICI SALES ntFanSCOUfOEiXCIlMPUD. AW) FMMDEDBr lllllll 


THIS WE 


1 LAST WE 


z 

o 

i 


ARTIST TITLE 

IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 


1 


1 


42 


ANDREA BOCELU • ^^^^ ^^^^ 

PHILIPS -16203 (10 OS Eai7.98) 3fl wwt.s al No- 1 ARIA ~ THE OPERA ALBUM 


2 


2 


62 


ANDREA BOCELLI \nAnrir, iTfti lAwn 
PHILIPS ■.33123(10 58 tan.aa) VIAGGIO ITALIANO 


3 


3 


23 


^!^Ttm"!!^m^T'" • THE 3 TENORS: PARIS 1998 


4 


4 


tl 


WYNTON MARSAUS p. Accir WYNTON 

SONY CLASSICAL tjOB04 (10,98 E(V16.98I v-u'vj^iv "inivn 


CD 


10 


3 


SOUNDTRACK im .py iiiyri iapl(|c- 

SO«r C1AS5ICA1 ()0394 (10.98 t(V16 98) niLAini wiw jw-rMt 


6 


e 


54 


™m""™oi!;^B429l (8-98(15,981 ^HE MOZART EFFECT-VOLUME 1 


CD 


11 


4 


DON CAMPBEU THE MOZART EFFECT: PLAYTIME TO SLEEPTTIME 

CMILUHLN'S GHOUH H4306 (H.9&lfi.98l 


8 


9 


14 


CECIUA BARTOU ^^^^ |^ „^^y 


9 


8 


28 


^IlG"l"L'I»l''a7 98 C0> THE MOZART EFFECT: STRENGTHEN THE MIND 


10 


7 


12 


^« ™'Sf"'^ * HVMN FOR THE WORLD 2 


11 


12 


12 


SERGEI RACHMANINOFF A WINDOW IN TIME 

TELARC SO^SO (10 98/1 5.98) n TTniLiwfT iii iimt. 


12 


5 


3 


NONESUCH 79506(I698CD) KOYAANISQATSI 


OD 


Rt-Einin 


^^15^^8.292 ,8-98(15 98, ^HE MOZART EFFECT-VOLUME 2 


14 


13 


57 


IS(Y^ICAL 63122 ,10-98 £016-98, "AZZOLIA: THE SOUL OF THE TANGO 


15 


15 


47 


!I«y° ?!?i«L .:.3!03 (31 98 EQ coi BACH: THE CELLO SUITES 


TOP CLASSICAL CROSSOVER.^ 


1 


1 


22 


LONDON SYMPHONY ORChStr'a%0RnS^~ oapk m TITANIC 


(T) 


2 


4 


JOHN WILLIAMS/CHRISTOPHER PARKENING CTFPMnu 
SONY CLASSICAL 61649 (10-9 E(i'l6-9a, aitriMUM 


3 


3 


70 


sum MOmnilli THE LONDON SyMPHOMVORCHeSnU* rurmuvrjYmnr 
NO40SnjDIQHIIGEL56511 ,9-96(16-98,H ilMt luaAT UUUUDIt 


4 


4 


14 


VARIOUS ARTISTS PAVAROTTI & FRIENDS FOR THE CHILDREN OF LIBERIA 

lONOON dbO6O0 (10-98 E(yi6-98> 


CD 


5 


24 


HELMUT LOTTI -nc- „ .ccir 

RCA VICTOR 63300 (1 0.98/1 7.98, ■ UUC.;H,UW)IL^ 


CD 




S?«™r"™n,6 98 CO, SINGS VERNON DUKE 


7 


( 


6 


SOUNDTRACK Fl I7ABFTH 

L0NlX,N'I607%110 98E(i'l698) CLItrtDCin 


8 


7 


19 


THE TALIESIN ORCHESTRA (SAYRB MAIOFN OF MV-iTFRIF'! 

INTERSOUN D 3 7 1 5 ( 1 5 98 CO, MAIDEN OF MYSTERIES 


9 


8 


28 


VANESSA-MAE CTnpM 

VIRGIN 45443 19 98/16-981 SIUKNI 


QD 


12 


50 


BOSTON POPS ORCHESTRA (LOCKHARn ^^c rci Tir ai di im 

RCAVICT0fl68901 (1098/16 98, 1 nC ULLI /*LDUiVl 


11 


9 


22 


PLACIDO DOMINGO , nwp 

ATLANTIC 23794 ( 1 G 93 CD) ^^^^ 


12 


10 


66 


kashm,R:Symphonk;ledzeppel,n 


OD 


15 


18 


m"N''3M»,';6 98C», THE TRUMAN SHOW 


14 


11 


15 


LOS ANGELES GUITAR QUARTET i ato 

SONY ClAS-SICAl (iO?7-: 110 98 fQ'lfi 98, L.M-(J.U- 


IS 


13 


24 


JGSHUA BELL/LONDON SYMPHONY ORCHESTRA (WILUAMSI rciKuuuiN t»«iT»tv 

SONY CLASSICAL ()OG59 (10 98 hi 1^. (.ERSHWIN TANTASY 


O Albums with me Mcalcsl sales gains this week • Rccofding Induslry Assn, Of America <RIAA) ctftill- 
cation for &ales of 500.000 units; A RiAA ceflificdtion for sales of 1 million units witti each sddttionat mil- 
lion indicated by a numenl lolkwins the symbol. For boxed sets, and dout>(e albums with a running time that 
exCMds two haurs. IheRtAA muMpltas ^ipmants by th<? number ol discs and/o* tapes 'Asterisk indfcates 
vinyl avalWilt. WtMatn put or prwanl HsatLeck« title Classical Midline compact discs haw a whole- 
sale cost between $8.98 and $12.97. CDs with a whotesale price lower than S8 98 appear on Classical 
Budget O 1999 BitlboariVBPI Communicalions and SoundScan, inc. 


TOP CtASSICAL MIDUNE | TOP CLASSICAt BUDGET 



1 VARIOUS MOZART IN THE MORNING PHIIIPS 

2 VARIOUS MOZART FOR YOUR MIND PHIUPS 

3 CARRERAS-DOMINGO-PAVAROTTI A 
TENOR'S VALENTINE SONY ClASSJOM. 

4 VARKXJS BUILD YOUR BABY'S BRAIN 
THROUGH MUSIC SONvaASSICAL 

5 VARIOUS MOZART FOR MOTHERS-TO^ 

PMH1P5 

6 VARKMJS BABY NEEDS MO/ART OflOS 

7 VARIOUS MOZART FOR MEDITATION PHIUPS 

8 VARKMJS PACHELBEL CANON RCA VICTOR 

9 VARIOUS ONLY CLASSICAL CD YOU NEED 
RCA VICTOR 

10 VARIOUS GREAT PIANISTS: THE COMPLETE 
GUIDE WILIPS 

11 VARIOUS MOZART AT MIDNIGHT PHIUPS 

12 VARIOUS MORE MOZART FOR YOUR MIND 
PHIUPS 

13 VARIOUS THE GREATEST CLASStCAL SHOW 
ON EARTH LO«DO« 

14 VARIOUS MOZART-GREATEST HITS SONY 
CLASSICAL 

15 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LONDON 



1 VARIOUS MOZART^SREATEST HITS REFER- 
ENCE GOLD 

2 JOHN BAYLESS BEATLES GREATEST HITS 
INIERSOUND 

3 VARIOUS BEETHOVEN: GREATEST HITS RfF 
EREMCt GOID 

4 VARIOUS MOZART: 25 FAVORITES VOX CAMEO 

5 VARIOUS 25 PIANO FAVORITES VOX CAMEO 

6 VARIOUS 25 CLASSICAL FAVOR[TES WW 
CAMFO 

7 VARIOUS BEHHOVEN: 25 FAVORITES VOH 

CAMEO 

8 VARIOUS 25 GUITAR FAVORITES VOX CAMEO 

9 VARIOUS 25 ROMANTIC FAVORITES vox 
CAMEO 

10 VARIOUS 20 CLASSICAL FAVORITES MAOACV 

11 VARKMJS TCHAIKOVSKY-GREATEST HHS REF- 
ERENCE GOLD 

12 VARIOUS PIANO GREATEST HITS intersouno 

13 VARIOUS ENCORES: GREATEST HFTS REFER 
ENCECKXD 

14 VARIOUS BACH'S GREATEST HITS R£FERCNCE 
GOLD 

15 VARIOUS BAROQUE'S GREATEST HITS REF- 
EREWCCGOU) 
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1 LAST WEEK 1 


1 WEEKS ON 1 
1 CHART 1 


COMPtlED FROM A NATIONAL SAMPLE Of RETAIL STORE. MASS MERCHANT, AND INTERNET 
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ARTIST lllflll TITLE 

IMPRINT a, NUMB£ftCiSTRlBUT>NG lABEL 


J 


1 




No. 1 

DIANA KRALL impulsei Z330«P BB 32wat>sMNal 

LOVE SCENES 


2 


2 


21 


VARIOUS ARTISTS 32 JAZ2 32097 

iUl FOR IHL OUILt TIMES 


Ul) 


3 


14 


HERBIE HANCOCK verve 557797 

GERSHWIN'S WORLD 




4 


32 


VARIOUS ARTISTS 32 JAQ 32061 

JAZZ FOR A RAINY AFTERNOON 


e 
3 


5 




VARIOUS ARTISTS 32 JAZi 32101 

IA7; FOR THF OPFN ROAD 




g 


42 


VARIOUS ARTISTS rca victor fcMB; 

FABULOUS SWINC COLLECTION 


7 




61 


SOUNDTRACK 

MAIPA.sn.: . .'.'.^ir.ffiBKOS. MIDNIGHT IN THE GARDEN OF GOOD AND EVIL 


g 


9 


12 


GARY BURTON/CHICK COREA/PAT MnHENV/ROV HAVNES/MVE HOLLAND 

;:r-,u IF,,- .v. ;,Hr;->r,:iff.-.riR:] UKE MINDS 




10 


81 


VARIOUS ARTISTS u<P9e8l 

PRICELESS JAZZ SAMPLER 


10 


3 


1] 


VARIOUS ARTISTS rca voor 53342 

WICKED SWING 


j2 




10 


MONICA MANCINI PSS47ll5WAi!N(RB)i05 

MONICA MANCINI 


12 


12 


63 


HARRY CONNICK. JR. COUJMBU 68787 

TO SEE VOU 


QD 


20 


18 


MICHAEL FEINSTEIN 

CCMiWD lUI iMLCONCOWD B MICHAEL A GEORGE: FEINSTEIN SINGS GERSHWIN 


14 


le 


36 


DIANA KRALL 

IMPmStl ci63^i^«P STEPPIN- DOT . THE EARLY RECORDINGS 


15 


15 


23 


VARIOUS ARTISTS 

RCA VICTCfl fj3 1 ; 9 THE FABULOUS BIG BAND COLLECTION 


16 


18 


73 


LOUIS ARMSTRONG <»P9e72 

PRICELESS JAZZ 


17 


17 


3 


VARIOUS JUtTISTS haoacy 56665 

KINGS Of SWING 


11 


14 


18 


JOSHUA REDMAN 

WARNtn BROS 17052 TIMELESS TAUS (FOR CHANGING TIMESI 


U 


19 


37 


JOHN SCOFIELD VEfnE 539979B 

A GO GO 


20 


13 


38 


WYNTON MARSJU.IS 

era l,uiil» M.>i/I THE MIDNKSHT BLUES — STANDARD TIME VOLUME 5 


(D 




DANILO PEREZ UnjlSE! 

CENTRAL AVENUE 


22 


21 


6 


MARCUS ROBERTS SONY CUUSCAL «»54 

THE JOV Of JOPLIN 


23 


24 


10 


PONCHO SANCHEZ CONCORD PKANTE 4S47<CONCOnD 

AFRO-CUBAN FANTASY 


24 


22 


17 


KEEFH JARRETT/GARY PEACOCK/JACK DEJOHNETTE 

£CW&3f965 TOKYO -96 


® 


RE-EnRt 


ELLA FflZGERALD polygram TV 5392(ieAiaiVE 

PURE ELLA 


TOP CONTEMPORARY JAZZ ALRUMS . 


1 


1 


62 


KENNY G ARISTA 16991 47 iKCte tt No 1 

KENNY G GREATEST HITS 




2 


12 


NAJEE VERVE FORECAST 559062flrtRVE 

MORNING TENDERNESS 


CD 


3 


17 


WIU DOWNING & GERALD ALBRIGHT 

VERVE FORECAST ^UViWvE PLEASURES Of THE NIGHT 


® 


5 


13 


KIRK WHALUM WARNER enos 4712< ■ 

FOR YOU 


s 


4 


14 


PETER WHITE COLUMBIA 69013 

PERFECT MOMENT 


( 


E 


34 


GEORGE BENSON GRP9906 

STANDING TOGETHER 


7 


7 


51 


DOWNTOTHEBONE NUWOOVcaootH 

FRE>M MANHATTAN TO STATEN 


CD 


10 


33 


FOURPLAV WARNER BROS. 46921 

4 


9 


8 


19 


RICKBRAUN atiantk:83ui/ag 

FUa STRIDE 


10 


11 


87 


BONEY JAMES WARNER BROS 46548 ■ 

SWEET THING 


11 


12 


32 


MARC ANTOINE nyc 9926IGRP ■ 

MADRID 


12 


13 


10 


WAYMAN TISOALE ATLANTIC 83 129(AG 

DECISIONS 


13 


9 


24 


MEOESKI MARTIN I WOOD BLUE note 930 11-ohtolH 

COMBUSTICATK>N 


14 


14 


23 


WALTER BEASLEY shanachie 5048 ■ 

FOR YOUR PlfASURF 


19 


15 


12 


KIRK WHALUM 

AWNE-Gcy f. 4,r,lJWARNfRBR0S THE GOSPEL ACCORDING TO JAZZ , CHAPTER 1 


It 


17 


18 


CANDY DULFER N2K ENCOOCD 10054 

THE BEST OF CANDY DULFER 


17 


le 


15 


BOBBY CALDWELL siN 0R0MEa930 

TIMEUNE ■ THE ANTHOLOGY PART 1 


11 


19 


42 


KEIKO MATSUI COUNTDOvm 1777SAJLGB 

FULL MOON AND THE SHRINE 


QD 


25 


23 


ACOUSTIC ALCHEMY txp 9907 

POSITIVE THINKING... 


20 


18 


31 


BELA FLECK AND THE FLECKTONES Warner BROS 46896 

LEFT Of COCK. 


21 


21 


5 


WARREN HILL ANTONESIDISCOTERY 77076/SIRl 

LIFE THRU ROSE COLORED GLASSES 


22 


23 


9 


EVERETTE HARP BLUE NOTE 3358»CAPIT0l 

BETTER DAYS 


23 


20 


19 


RUSS FREEMAN 4 CRAHS CHAQUICO 

PtAnwlhOHAM Hill IV/ ; i iM&wiNWAJM HILL FROM THE REDWOODS 10 THE ROCKIES 


® 


RE-EKTln 


NJUEE CAPITOL 23735 

BEST OF NAJEE 


25 


22 


14 


GEORGE DUKE warner BROS 47073 

AFTER HOURS 
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Columliia's Newsome Finds New Voice Witli Soprano Sax 

Aft 



FTER FOVR YEARS as the f(!a- 
tured tenor tiaxophonist in Terence 
Blanchard's cfuintet, Sam Newsome 
came to a realization. 

"I was not truly expressing myself 
on my instrument," Newsome ex- 
plains. "The sound of the tenor saxo- 
I^ne had become an obstacle. A mid- 
dle C on the tenor sounds an octave 
below the midcile C on a piaiw. I want- 
ed to feel like I was singing over the 
music, but I felt like I was playing 
under it." 

Newsome began experimenting 
with a soprano saxophone and cpiick- 
ly found his voice. 

"The soprano allows me to sing 
more, to play more lyrically," he says. 
"I don't feel the need to run up and 
down the horn for the sake of creating 
excitement, like I slid on the tenor, 
where I felt like I had to play fast to 
cut over the rhythm section." 

Newsome also found that the 
soprano lent itself to ideas he previ- 
ously couldn't realize. 

"I started playing a Turkish scale 
on the soprano, and I was struck by 
how good it sounded," he says. "It 
TKver worked on the tenor, but on the 
soprano it took on a life of its own. 
The horn itself inspired me to check 
out scales and approaches that I had 
never worked with before." 




OAJtxjms witti I7» pealest <^les gwis (Tm wee*. • Recording kiduary Asn. 01 America (RlAAl t^rUicatioti Icr sales 
al 500,000 units. A RIAA certfica&or tof saies d 1 million unils wKti eacti aijdibonal million indicated a nuineral 
IcioMngttie symbol For boxed »its. and douUe aitui% witti a njnning time that eiueette tw bouis. the RIAA miA- 
piies sbipmarts by ttie numtier d discs anVoi tapei All albufns available on cjesetle and CO, 'AsLensA indicates vinyl 
aiiailabie. Bindcates past Of present Heatseeher title c 199*3, Bilboanl/GPI Canmunicatkms, and SoundScan, Inc. 



SAM NEWSOME t GLOBAL UNITY 

That scale became the genesis of 
Sam Newsome & Global Unity's 
self-titled debut release on Columbia, 
due Ftb. 9. A strikingly original fusran 
of jazz improvisation and world-music 
rhythms, the album features New- 
some's lyrical soprano alongside (tiid 
plaj^r Amos Hoffman, percxLs.sionist 
Gilad, acoustic bassfct l^gonna Okeg- 
wo, and stunning vocalist Elizabeth 
Kontomanou. (Additional vocalists 
and percussion players flesh out New- 
some's vision on the album.) 

Rather than using a second horn 
player in his front line, Newsome plays 
unison and harmony lines in conjunc- 
tion with Kontomanou. It's a fascinat- 
ing mix, as the singer's expressive 
vocals swoop and soar along Middle 
Eastern-tinged scales, alternately 
matching Newsome's soprano note for 
note and taking off on flights of word- 
less improvisation. 

"Elizabeth inspired me to feature 
the human voice," explains Newsome. 
"I had never heard someone use their 
voice the way she does. Most singers 
are fairly limited; they sound good 
singing lyrics, but they couldn't do an 
entire set Uke Elizabeth does, impro- 
vising within the music like a horn 
player" 

Newsome's soprano is equally com- 
pelling. He's pared down his playing 
to its barest essentials, blowing terse, 
conversational phrases built upon 
exotic Middle Eastern scales. New- 



some attributes this eloquence to his 
change in instnmients. 

"The soprano is harder to play, in 
the sense of controlling the sound, the 
intonation," he says. "This actually 
helped me, because it made me more 
aware of my sound. Musicians tend to 
use common ideas and licks as a 
crutch, but if you strip that away, 
you're left with just the sound of the 




by Steve Graybow 

instrument I realized that this is the 
most important thing." 

The saxophonist is quick to point 
out that his unique direction isn't 
without obstacles. Once a Hxture in 
several New York clubs, the former 
bebopper now Tmds it hard to obtain 
gigs in venues that previously wel- 
comed him with open arms. 

"The clubs were very supportive of 

Biilboad. 



me until I brought this group 
around," Newsome says quietly. "It 
wasn't what people expected; it 
wasn't straight-ahead jazz. And sud- 
denly I had a hard time finding a 
place to play. 

"I find that people who diEln't know 
me as a tenor player are more open to 
what I'm doing now, because they 
don't hawe preconceptions of what I'm 
about," he adds reflectively. "They 
are hearing the music for what it is." 

Although Newsome hopes that jazz 
purists will listen to his music with 
open ears, his expectations are justi- 
fiably tentative. 

"Many jazz fans want to hear 
music that is an abstraction of some- 
thing that was done in the past," he 
says ruefully. "So while I'd Uke them 
to embrace what I'm doing, I don't 
really expect it" 

Yet with world music showing up 
everywhere from TV commercials to 
pop music, its re-emergence at the 
forefront of jazz consciousness is 
inevitable. With Global Unity, New- 
some has organically found himself at 
the cusp of something both new and 
as old as himian existence. 
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Top New Age Albums. 
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1 
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PAINT THE SKY WITH STARS — THE BEST OF ENYA A ENYA 

RrPRi iT V,-"- V.ARNER BROS 52 weeiu at Nt. 1 


2 


3 


52 


GRAND PASSION 

GTSP 539804 


JOHN TESH 


3 


4 


13 


PURE MOVIES 

GTSP 539779 


THE JOHN TESH PROJECT 


4 


5 




TRIBUTEA 

VIRGIN 44981 


YANNI 


5 


6 


74 


DEVOTION: THE BEST OF YANNI 

PRIVATE MUSIC 82 lS3/WINtHtAM HILL 


YANNI 


O) 


9 


104 


PICTURE THIS • 

lAilNOHAMMiLL 11211 


JIM BRICKMAN 


7 


; 


44 


MX THE SEASONS OF CEORGEWMSTON— PIANO SODS GCORGEWMSTON 

WINDHAM Hill 1 1266 


8 


8 


13 


CONVERSATIONS WITH GOO DISC 2 

WiNDHAM Hill 11382 


VARIOUS ARTISTS 


CD 


NEW^ 


EL GRECO 

ATIANTIC 831f,l,>AG 


VANGEUS 


CD 


13 


2 


SOUNDS OF WOOD t STEEL 2 

.M'ir".'V L, 11404 


VARIOUS ARTISTS 


u 


10 


76 


NIGHTBIRD 

BMC SPECIAL PRODUCTS 44579 


YANNI 


12 


11 


43 


KARMA 

NETTWERK 30113 


DELERIUM 


13 


12 


59 


CONVERSATIONS WITH GOD 

WINDHAM HILL 11304 


VARIOUS ARTISTS 


14 


15 


IE 


FORBIDDEN DREAMS 

BMG I^L PHOOUCIS 44301 


YANNI 


IS 


14 


37 


PERFEa TIME 

WORD fi9143^EPIC BB 


MAIRE BRENNAN 


16 


17 


21 


GUITAR BY THE FIRE 

GTSP 533028 


THE JOHN TESH PROJECT 


17 


19 


91 


PORT OF MYSTERY 

WINDHAM HILL 1 1241 


YANNI 


18 


18 


9 


CELTIC HARPESTRY 

IMA(>IN AKf IICAD ;,Wi351 


VARIOUS ARTISTS 


19 


16 


46 


INSTRUMENTAL MOODS 

VIRGIN it5-iq/ 


VARIOUS ARTISTS 


20 


21 


4 


LAND OF FOREVER 

REAL MUSIC aaol 


2002 


21 


23 


84 


WHITE STONES 

PHILIPS 534605 


SECRET GARDEN 


22 


20 


19 


KRYPTOS 

SONY CLASSICAL 60237 


ANDREAS VOLLENWEIDER 


23 


24 


93 


IN THE MIRROR • 

PRiVAlt MUSIC a2l5QIWINOHAIil HILL 


YANNI 


(24) 


RE-EKTRr 


AMERICAN ACOUSTIC 

NARADA 4'.K*.;^VIRGIN 


TINGSTAD & RUMBEL 
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REENTRY 


GAIA ONBASHIRA 


KETARO 
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Barry Makes Movies' Music Matter 

Composer For Over 100 Films Keeps Music In Tlie Foreground 




BY IRV UCHTMAN 

NEW YORK — If moviegoers con- 
sciously hear the music he writes for 
a film, that's just the way it should be, 
as far as John Barry is concerned. 

Barry, the Oscar- and Grammy- 
winning composer, has written the 
"foreground, not 
the background" 
music to more 
than 100 films, 
including 10 of 
Jt^ the 17 James 
M-TV* Bond films to 
^ \l date. He says that 
contemporary 
BARRY film-scoring stan- 

dards no longer 
accept the old director's credo that 
the best soundtrack music, especial- 
ly that which accompanies dialogue, 
is not heard but instead bolsters the 
emotional impact of a scene. 

Barry, elected to the Songwriters' 
Hall of Fame in 1998, does admit that 
a historical precedent perhaps gave 
Ufe to the old saw, but, he adds, it has 
long outlived its origins. 

"In the "308 and '40s, film directors 
generally felt that hearing music was 
too intrusive," Barry says. "Times 
have changed since then. For 
instance, in his *Out Of Africa,' Sid- 
ney Pollack said to me that unless 
'you write the right score, I'm dead.' 

"He explained to me that there 
were great expanses in which there 
was no spoken dialogue. I had to 
design the music with a very con- 
scious feeling that music was playing 
[a very important] part in the movie. 
I had to have a similar approach in 
'Dances With Wolws.' " 

Barry contends that the sound- 
track's role as music that demanded 
to be heard had its contemporary 
origins with David Lean's two early- 
'fiOs classics, "La«Tence Of Arabia" 
and "Dr Zhivago." Both had scores 



composed by Maurice Jarre that 
were praised for the expressive music 
written to accompany the films' star- 
tling .scenic content. 

Barry has written equally ex- 
pressive non-dialogue music in a 
new album being released Feb. 23 
in the U.S. by London Records. It 
is a collection of personalized the- 
matic pieces, with the title "The 
Beyondness Of Things." On it, 
Barry conducts the English Cham- 
ber Orche.stra. 



It is Barry's first album in about 25 
years that is not concerned with his 
film work. (A few years ago. Epic 
Records released "Movieola," a 
Barry-conducted album of some of his 
film music). In the early 70s, Pblydor 
released Barry's "Americans," which 
also contained original music. 

In his new album, the lyricism of 
the pieces expresses the kind of emo- 
tion that Barry is most at home with 
on the screen. 

(Continued an page U) 



lyrics-Posting Web Site 'Disabied' 



BY IRV LICHTMAN 

NEW YORK— Basel, Switzerland- 
based International Lyric Server, a 
well-traveled World Wide Web site 
posting lyrics to more than 100,000 
songs, has been, by its own home 
page's admission, "temporarily dis- 
abled." 

The change follows a copyright 
infringement action by the New 
York-based National Music Publish- 
ers' Assn. (NMPA) last November in 
a Swiss court 

In a more recent criminal com- 
plaint, a Swiss district attorney's 
office ordered the seizure of the 
computers and the contents of the 
Web site's database as e\idence. 

A visitor to the site, founded in 
1997 by Pascal de Vries, a musician, 
was greeted by the words "Tem- 
porarily IMsableid," along with notice 
to call up a story filed by Matthew 
Mirapaul for The New York Times. 

In that piece, De Fries is quoted as 
saying, "For us it w'as just a kind of 
discus.sion database, not something to 
harm the masic publishing business." 

However, the NMPA has a 
markedly different point of view. 
Says NMPA president/CEO Ed Mur- 



phy in a prepared statement, "Many 
people posting lyrics on the Internet, 
or assisting and encouraging others 
to do so, mistakenly believe that if 
the lyrics are merely copied from a 
recording that they somehow be- 
come the intellectual property of the 
poster and no longer belong to the 
songwriter . . . Only copyright own- 
ers have the right to make and dis- 
tribute copies of their works, includ- 
ing the lyrics." 

The NMPA, which brought the 
action on behalf of several of its pub- 
lisher members, contends that 
International Lyric Server had 
refused to enter licensing discus- 
sions "unless guaranteed conces- 
sions from copyright owners in 
advance." 

Another Web site, Lyrics.com, 
which also allows users to submit 
lyrics, was visited recently, but its 
home page stated that it was "under 
construction." This Web site's ori- 
gins could not be determined. 

As for International Lyric Ser\'er, 
the NMPA saj-s a hearing on its alle- 
gations scheduled for Jan. 22 had 
been canceled and will be held in 
several weeks. 



THEY'RE PLAYING MY SONG' 



"MAMA, HIO TRE.\TS YOUR 

DAIGHTER MF.AN" 
Written by Herbert Lance, 
Johnny Wallace, 
Charles Singleton 
Published by Singleton 
Warsing Music (KM I) 

A Berkiee College of Musk ffradu- 

alt', Susan Tedvschi hun eirwrgcd 
from the BoMon bluea Kcenf as one 
of tile indvMrjf^s most acctainuvl 
vew talents (Music to My Ears, 
Billtnsird, Jan. ,iO). Among tlw 

ear-grabbing performances on her 
Tone-Cool/Mercnry release Vust 

Wont Bnm" is a. cover of the Ruth 
Broiin classic scorcher "Mania, 

He Tmtfs Your Daughter , Mean." 



"I changed the arrangement of 
it," Tedeschi says of her reinven- 
tion of the song. "Instead of doing 
it more Ruth Brown style, I did it 
more Stevie Ray [Vaughan] Texas 
guitar style. It's the same chord 
changes and .same lyrics, but 
the whole feel is different." 

Tedeschi says she doesn't 
quite remember when slie IM^ 
first became aware of the 
song. "I've just heard it at 
blues jams," she .says. "Peo- 
ple used to cover it all the 
time . . . and I've alwa.vs been a 
fan of Ruth Brown. She's an 
incredible woman, but 1 got tired of 
hearing ewry female vocalist doing 
this song like Ruth, and they don't 
sing it like Ruth. I thought, 'I'm 




going to do something different 
with it' So I did." 

The inspiration for her arrange- 
ment came to Tedeschi one night 
when she was onstage in Boston. 
"One night I was at HaiTier's Ferrj' 
playing with Chris Stovall 
Brown and .some of the local 
guys," she says. "I got up 
and was playing one of 
(heir guitars. I had a Strat 
they had giwn me, and it 
just came out. I ju.st start- 
ed playing it different 
"They said, 'Oh, that .•rounds 
cool like that.' So we ended up 
doing it Uke that. That's just how it 
happens .sometimes. You don't even 
think alxjut it — just however you 
feel, that's how it comes out." 



INIO.l S O rvl G d R E D I TS 



THE HOT 100 

. . . BASnr ONE MORE TIME • Max Martin • Zomba/ASCAP, Qrantavtlte/ASCAP 

HOT COUNTRY SINOLES « TRACKS 

STAND BESIDE ME • Stephen Allan Davis • Hamatein Cumbertand/BMI 

HOT MB SINGLES 

NOBOOVS SUPPOSED TO BE HERE - S. Crawtord. Montell Jordan • Wban/ASCAP, 
Famous/ASCAP 

HOT RAP SINCLES 

GHETTO COWBOY ■ S. Howse. A. Henderson, K. Greer, J. Burke. F. Undsay. R. 
Antonio • Mo Thugx/ASCAP, Siel/ASCAP. Layzia Bone/ASCAP, EMI Aprll/ASCAP 

HOT LATIN TRACKS 
ESE • Alajandro Jaan, W. Paz • Vantuia/ASCAP 
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Boosey Sells Carl Fischer Back To 
Fischer Family; More In The Ball 



<r,.|.f?i;1 



&H SELLS FISCHER: U.K.- 
based music publisher Boosey & 
Hawkes has spun off the Carl 
Fischer music publishing/retail/ 
distribution setup in the U.S. it 
acquired last year as part of a 
strategy of obtaining stock in its 
own company owned by Carl Fis- 
cher. 

The buyer, for an undisclosed 
sum, is Hayden Connor, the 
great-grandson of Fischer, who 
founded the company in 1872. 
Connor has named Sandy Feld- 
stein, formerly president of 
Warner Music Publications, the 
music print firm, to run the com- 
pany. He is relocating from 
Miami to New York, where he 
will operate out of Carl Fischer's 
offices, which will be relocated 

in view of the , 

change in ow- 
nership. 

Carl Fisch- 
er's assets in- 
clude a pub- 
lishing com- 
pany, whole- 
sale and job- 
bing opera- 
tions in New York and Chicago, 
and a retail store in New York 
and tw'o in Chicago, as well as 
the management of Gamble 
Music Co., a direct-mail music 
company, and a printing opera- 
tion in New York. More than 100 
staffers are being retained by 
the new management. 

New HALL MEMBERS: On 
June 9 in New York, some big- 
name songwriters are to be in- 
ducted into the Songwriters' 
Hall of Fame, celebrating its 
.'iOth anniversary this year. 

Bruce Springsteen will enti'r 
in the post-195.5 national catego- 
ry; Peggy Lee, in the pre-1955 
group; Sir Tim Rice, in the 
international division; and Bob- 
by Darin, in the posthumous cat- 
egory. 

In another award under the 
auspices of the hall, five emerg- 
ing songwriters have been 
named winners of the 13th annu- 
al Abe Olman Scholarship 
Awards; they were selected after 
showcasing their talents in song- 



writing workshops conducted by 
the hall itself, with sponsoring 
entities consisting of perfor- 
mance right groups ASCAP, 
BMI, and SESAC; the Songwrit- 
ers Guild of America (SGA); and 
the National Academy of Popular 
Music (NAPM), parent of the 
hall. 

The winners are Jean NorrU 
(ASCAP), Natasha Ming (BMI), 
Delilah Harris (SESAC), 
Stephen Rosenthal (SGA), and 
Mike Errico (NAPM). 

The awards are made possible 
each year by the family of the 
late Abe Olman, a music pub- 
lisher and co-founder of the 
Songwriters' Hall of Fame, in 
association with publisher Ho- 
wie Richmond and the late lyri- 
cist Johnny 



Worils& Music 



by Irv Lichtman 



Mercer. 

On TO THE 

NEXT DEC- 
ADE: Stu 
Cantor, pres- 
ident of t h e 
New York- 
based Next 
Decade Entertainment, reports 
a number of publishing deals. 
One is the renewal of global 
administration agreements with 
Harry Belafonte and TV/film 
composer Vic Mizzy. 

Next Decade has reached an 
administration deal with Mizzy's 
Union Music Co., which has 
copyrights from the '40s, '50s, 
and '60s; the company has also 
picked up administration for 
copyrights associated with 
"Sesame Street" host Bob 
McGralh through his firm. Bob 
Kids Mu.sic (BMI). 

Print on print: The follow- 
ing are the best-selling folios 
from Warner Music Publications: 

1. Jewel, "Spirit." 

2. Sheiyl Crow, "The Globe 
Sessions." 

.•). Kob Zombie, "Hellbilly 
Deluxe." 

4. Garth Brooks, "The Limited 
Series." 

5. "City Of Angels," sound- 
track. 
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With MPGA On Track, Stone Rolls On; Re-Pro, APRS Split 



OET IN STONE: Industry vet- 
eran Chris Stone, executive 
director of the Music Producers 
Guild of the Americas (MPGA) 
since its inception 18 months ago, 
is stepping down from day-to-day 
duties at the guild in order to 
focus on other projects. The part- 
ing was amicable, according to 
Stone and MPGA founder Ed 
Cherney. 

"When Ed Cherney approached 
me in August 1997 and asked me 
to help him make MPGA a reality, 
I told him it would take until the 
millennium to accomplish his 
goals," says Stone. "We had no 
idea what excitement we would 
generate in the audio engineer/ 
music producer community and 
among the leading pro audio man- 
ufacturers. It has been simply 
phenomenal." 

Since it was founded in Sep- 
tember 1997 in New York at the 
Audio Engineering Society Con- 
vention, the MPGA has enlisted 
160 members — including such 
industry legends as Phil Ramone 
and Arif Mardin — and .32 corpo- 
rate sponsors. Furthermore, the 
guild has held educational pro- 
grams in New York, Los Angeles, 
and Nashville. 

Cherney credits Stone with 
being the catalyst in getting the 
Los Angeles-based organization 
off the ground. 

"Without Chris Stone, there 
would have been no MPGA," says 
Cherney, the guild's chairman. 
"Chris mobilized the forces of 
music producers and audio engi- 
neers with an energy and effec- 
tiveness that is incredible. The 
infrastructure is solidly in place, 
and it's time now to refine our 
programs and policies." 

On Jan. 1, Stone began serving 
as a consultant to the MPGA's 
board of directors and will con- 
tribute to the guild's activities on 
a project-specific basis. The 
MPGA — which is headed by Cher- 



ney, president Nile Rodgers, and 
national project director Tim 
Heile — has discontinued the posi- 
tion of executive director. 

Stone — who owned and operat- 
ed the Record Plant studios in 
New York, Los Angeles, and 
Sausalito, Calif., before divesting 
himself of his studio holdings in 
1991 — says he's looking forward 
to taking on new projects and 
refocusing his attention on the 
World Studio Group, an elite net- 
work of recording facilities he 
founded in October 1992. 

"I've been asked by a leading 
publisher to write a book about 
the business of audio recording 
facilities; I will now have time to 
accept (the offer)," says Stone. 
"I've got some entrepreneurial 
consulting projects in the works, 
and I'm looking forward to get- 
ting back to managing the World 
Studio Group. I'm a start-up guy, 
and it's very gratifying to have 
the MPGA in excellent health and 
firmly on its feet." 

On the other side of the 
Atlantic, the British producers' 
organization Re-Pro has split 
from its longtime studio counter- 
part, the Assn. of Professional 
Recording Services (APRS), and 
renamed itself Music Production 
Group (MPG), according to a Re- 
Pro newsletter with the headline 
"The Last Re-Pro News." Under 
the new structure, the APRS will 
not collect dues for MPG or 
administer its affairs, as it did for 
Re-Pro. However, the APRS re- 
tains those administrative roles 
with the international producers' 
associations Re-Pro International 
and the European Sound Direc- 
tors Assn. 

Pro people on the move: 

Ptter Chaikin, a 2.^year veteran of 
the studio business, joins Alesis 
Studio Electronics as director of 
marketing. In his new capacity. 




Music Producers Guild of the Americas (MPGA) consultant Chris Stone visited 
the newly renovated One on One South, formerly Brooklyn Recording, in Los 
Angeles. Shown in the studio's newly renovated. Neve 8078 control room, from 
left, are One on One owner Yoshiki, Stone, One on One director of recording Bill 
Dooley, MPGA national project coordinator Tim Heile, and One on One engineer 
Doc Knight. (Photo: David Goggin) 
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by Paul Vema 

Chaikin will help define new prod- 
ucts, manage product launches, and 
appropriate resources to support 
products, according to an Alesis 
statement. Chaikin joins Alesis 
from Yamaha 
Corp., where he 
was instrumen- 
tal in launching 
and marketing 
the ProMix 01, 
02R, and 03D 
digital mixers. 
Prior to his 
LiNDENMUTH tenure at Yama- 
h a , Chaikin 
worked as an engineer with Quincy 
Jones, Phil Ramone, and George 
Duke, among others . . . Quantegy 
Inc. of Peachtrcc, Ga., appoints 
Richard A. Lindenmuth presi- 
dent/CEO. He was formerly presi- 
dent of ITT Business and Consiuner 
Communications and president/ 





CEO of Robinson Nugent Inc. . . . E 
Ware Systems Inc. names Mary 
Moyer VP of marketing/client rela- 
tions for its 
soundbusiness 
line of music pro- 
duction/A&R 
administration 
software; Moyer 
was recently as- 
sistant to the VP 
of international 
marketing at mover 
BMG and an ex- 
ecutive assistant at Reprise Rec- 
ords . . . Nashville-based Emerald 
Entertainment Group makes three 
executive appointments in the wake 
of its recent acquisition of cross- 
town competitor Masterfonics: 
Graham Lewis is named director 
of studio operations, Milan Bogdan 
is promoted to sales manager, and 
Bob Guerra is promoted to VP of 
marketing. They were, respective- 
ly, studio manager at MCA Studios, 
Emerald studio manager, and head 
of Emerald's broadcast divi.sion. 

Sound BITES: The Audio Engi- 
neering Society has named the 
committee chairs for its 107th con- 
vention, scheduled for Sept. 24-27 
at the .Jacob .lavits Center in New 
York. The members are Kathleen 



Mackay and Doug Cook, conven- 
tion co-chairmen; James Johnson, 
technical papers; Mike Solomon, 
workshops; Wieslaw Woszczyk, 
technical council; Lou Manno. 
technical tours; Warren Schatz, 
faciUties; Lisa Roy, special events; 
Seth Classman, volunteer coordi- 
nator; Ken McGorry, social 
events; and Lisa Young (formerly 
Lisa Vogl), communications. In 
addition, Don Plunkett will serve 
as the convention secretary. Russ 
Hamm will serve as adviser, and 
David Bialik is planning a digital 
audio broadcasting event. 

Sonic solutions, the Nova- 
te, Calif.-based digital audio work- 
station pioneer, issued a press 
release Jan. 25 trumpeting the 
fact that the company has shipped 
its 100th DVD system in the Euro- 
pean market. While the European 
Stat is impressive, I had to wonder 
how many DVD systems Sonic has 
sold in other regions — i.e.. North 
America, South America, and 
Asia. Sonic director of marketing 
communications Paul Lefebvre 
says stats aren't available on a 
market-by-market basis, but he 
notes that the company's world- 
wide DVD penetration is 350-400 
units. You go. Sonic! 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JANUARY 30, 1999) 



CATEGORY 


HOT 100 


R&B 


COUNTRY MAINSTREAM ROCK t ADULT TOP 40 


TITLE 
Artist 
Producer 
(Label) 


...BABY ONE MORE 
TIME 

Britney Spears' 
Max Martin, Rami 
(Jive) 


NOBODY'S SUPPOSED 

TO BE HERE 

Detwrah Cot 

A. Crawford, U. Jordan 

(Arista) 


STAND BESIDE ME 
Jo Dee Messina' 
B. (^Ilimote, T McGiaw 
(Curb) 


TURN THE PAGE 
Metallica.' 

Boti Rock, James Net- 
field, Lars Ulncb 
(Elektial 


LULUBY 
Shawn Mullins/ 
S, Mullins 
(SMG/Columbia) 


RECORDING 

STUOiO(S) 

EngineeKs) 


CHEIRON STUDIOS 
(Sttxkholm, Sweden) 
Max Martin, Rami 


PARA/^OUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


LOUD RECORDING 
(Nastivflle, TN) 
Marty Williams 


THE PLANT 
(Sausalito, CA) 
Randy Staub, Kent 
Matcke 


ORPHAN, SOUTHERN 
LIVING 
(Atlanta, GA) 
Glenn Matullo 


RECORDING 
CONSOLE(S) 


N/A 


SSL 6056G 


SSL4000E,'G 


SSL4064G 


Mackie VLZ 24X4iDDA 
DMR 12 


RECORDER(S) 


N/A 


Studer 800 


Mitsubishi XSSO 


Mitsubishi XSSO 


PratoolvTascam DA88 


MASTER TAPE 


N/A 


Quantegy 499 


Quantegy 467 


BASF 46a'Quante|y 
467 


Hard DiskyQuantegy DAB 


MIX DOWN 
STUDIO(SI 
Engineerfs) 


CHEIRON STUDIOS 
(Stixkholm, Sweden) 
Max Martin, Rami 


PARAMOUNT STUDIOS 
(Hollywood, CA) 
Anne Mae Catalino 


LOUD RECORDING 
(Nasliville, TN) 
Cliiis lotd-Alge 


THE PLANT 
(Sausalito, CA) 
Randy Staub 


ENCORE 

(Los Angeles. CA) 

Tom Uxd-Alge 


CONSOLE(S) 


WA 


SSL 60560 


SSL4aO0E/G 


SSL4064G 


SSL4056G 


RECORDER(S) 


m 


Studer 800 


MilsubisN XSSO 


Sony 3348 


Piotoob 


MASTER TAPE 


N/A 


Quantegy 499 


Quantegy 467 


Quantegy 467 


Hard Disk 


MASTERING 
Engineer 


STERLING SOUND 
Tom Coyne 


MASTERDISK 
Tony Dawsey 


MASTERING lAB 
DougSai 


STERLING SOUND 
George Marino 


MASTERDISK 
Scott Hull 


CD/CASSEHE 
MANUFACTURER 


BMG 


UNI 


WEA 


WEA 


Sony 



1999. BitlboardyBPI Communications. Hot 100. R&8 & Country appear in this feature each lime; Mainstream Roch, Modern Roch, Rap, Adult 
Contemparary. Club Play, and Dance Sales rotate weekly Please submit material lor PToduction Credits to Steve GraytKtw. Teleptione 212-536-5361. 
Fax 212 382 6094. sgraybow@billt>oafd,com 
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EMI Latin To Drop Selena's 'Exitos' 



Selena finale? On March 9, 
EMI Latin is rolling out what may 
Iw the final Selena release, at least 
for this millennium. The single-CD 
set is titled "All My Hits: Todos Mis 
Exitos," and it boasts all of Selena's 
Spanish- and English-language 
hits. 

Label president/CEO Jos* Bi- 
har says that a limited number of 
copies will he shipped — probably 
between 500.000 and 700,000 
units — and that each copy will con- 
tain a commemorative Selena pin. 

Part of the promotion thrust for 
the album will include a rare direct- 
marketing push through spots on 
English-language TV 

Conference doings: Bin- 
board's 10th annual International 
Latin Music Conference, set to take 
place April 20-22 at Miami Beach's 
Fontainebleau Hilton, is starting to 
kick into gear, as panelists and art- 
ists are beginning to be confirmed 
for the confab. 

Slated to attend the retail panel 
are Anamaria C'esena. marketing 
director for Ritmo Latino; Randi 
Mayrent, music buyer for Borders; 
and Mark Woodard. Latin buyer 
for Camelot/Spec's. 

Enrique Reyes, president of 
Reyes Records, is booked to attend 
the distribution panel. Diane 
Almod6var, senior director of 
Latin music at BMI; Ramon Arias, 
manager of peermusic in Miami; 
Abe Hernandez Jr., president of 
A&A Music Enterprises; and Ellen 
Moraskie, senior VP of Warner/ 
Chappell. are set to attend the pub- 
lishing panel. 

Caiman Records' Lazaro is 
scheduled to perform April 20 at 
the opening-day reception. 

Two additional notes: The venue 
for the April 21 showcase is Shad- 
ow Lounge in South Beach. The 
party following the si.\th annual 
Latin Music Awards, being held 
April 22, will be at Starfish Restau- 
rant, also in South Beach. 

For information on conference 
registration, contact Michele 
Jacangelo Quigley, Billboard's 
special events director, at 212-536- 
5002. 

Fox, FOR NOW: Manolo Diaz, 

chairman of Universal Music Latin 
America, has confirmed that Harry 
Fox will be named acting managing 



Notas 




by John Lannert 

director of Universal Music Latino 
if a managing director has not been 
appointed by Monday (1). Fox for- 
merly was Univ'ersal's VP of sales. 

Getting caught UP: Freddie 
Fender, who has achieved fame in 
the K&B, pop, Tex-Mex, and coun- 
try markets, is slated to receive his 
star on the Hollywood Walk of 
Fame on Thursday (4) in Holly- 
wood. He is scheduled to appear 
later that day at the House of Blues. 
Texas Gov. George W. Bush sent a 
letter to the Hollywood Chamber of 
Commerce on behalf of Fender 

Sony Discos' Grammy nominee 
Ricky Martin is confirmed to per- 
form a bilingual version of "La 
Copa De La Vida" Feb. 24 during 
the Grammy Awards program. 
"Maria" would be my personal pick, 
but Martin is obliged to perform a 
track from the nominated album, 
which in this case is "Vuelve." Con- 
trary to an it«m in the Jan. 23 Latin 
Notas, Sony Discos leads all labels 
with six Grammy nominations in 
the Latin music categories. 

Live entertainment company 
CIE has named Phil Ernst VP of 
OCESA Presents Inc., which is 
owned by CIE. Ernst most recent- 
ly was a booking agent at Interna- 
tional Creative Management. 
Informed sources say that in the 
coming weeks CIE should be mak- 
ing a blockbuster acquisition of a 
.stateside promoter. 

Roberto Roena Aponte, son of 
MP's famed percussionist Roberto 
Roena, was arrested Jan. 13, along 
with two Colombians and a Domini- 
can, by U.S. Drug Enforcement 
Administration officials on charges 
of conspiring to traffic heroin. The 
younger Roena was convicted in 
1987 on cocaine-trafficking 
charges. 

Freddie Records has appointed 
industry veteran Luis Silva nation- 
al director of marketing and A&R. 

Sony Discos' resurgent salsero 
Jerry Rivera is booked to headline 
El Concierto Del Amor, slated to 
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take place Feb. 14 at the Continen- 
tal Airlines Arena in East Ruther- 
ford, N.J. Produced by RMM prez 
Ralph Mercado, the annual multi- 
artist tropical music fest features 
Rivera's hot labelmate Elvis Cre- 
spo, WEA Lalina upstart salsa 
singer Frankie Negron, and RMM 
salsa stars Tito Nieves and 
Michael Stuart. 

Argentina's critically lauded mu- 
sic and theater group De La Guar- 
da is back in Buenos Aires after 
turning in 150 performances over a 
six-month .stint at New York's off- 
Broadway Daryl Roth Theatre. Due 
to the ensemble's success, the pro- 
ducers of the hit production "Rent" 
asked the group to form a parallel 
company to remain touring and 
performing in the U.S. while the 
troupe was on hiatus. 

NaMMYS FOR LATINOS: The 

upcoming second Native American 
Music Awards — otherwise known 
as the Nammys — will debut a cate- 
gory for American Indian-rooted 
music from Latin America and the 
Caribbean called best Latin Amer- 
ican indigenous recording. 

The Nammys is slated to take 
place June 19 at Foxwoods Resort 
Casino at Mashantucket, Conn. The 
resort is owned by the Mashan- 
tucket-Pequot tribe. 

The first awards show will air in 
April in the U.S. on the History 
Channel. The program will be 
broadcast later on the Arts & 
Entertainment channel in Mexico, 
Guam, Puerto Rico, and Canada. 

For more information concerning 
the awards program, contact Ellen 
Bello, founder/executive producer 
of the Nammys, at 212-228-8300. 

Mexico NOTAS: Fonovlsa's 
noted singer/songwriter/producer 
Marco Antonio Solfs is slated to 
bow his new album, "Trozos De Mi 
Alma," with two shows Feb. 13-14 
at Mexico City's Auditorio 
Nacional. Soils' disc was dropped 
.Jan. 26 in the U.S. 

Another Fonovisa act is playing 
in Mexico City that weekend: Los 
Temerarios are booked to play 
Feb. 14 at the 50,000-seat Plaza De 
Toros. The show already is nearly 
.sold out. 

In a bid to successfully fill the 11 
p.m. -midnight weekday slot on its 
Canal De Las Estrellas channel, 
Televisa debuted "Mucho Gusto" on 
Jan. 27. The Televisa-produced 
variety program already has bowed 
on U.S. Hispanic TV network Uni- 
vision. "Mucho Gusto" is hosted by 
actress Laura Zapata, and the 
first show featured a guest appear- 
ance from her superstar sister, 
EMI's actress/.singer Thali'a. 

Si)eaking of Thalia, her new tele- 
noivhi, "Rosalinda," bows Feb. 22 
on Televisa. Her next album, to be 
produced by Emilio Estefan Jr., is 
due in April. 

Sony Mexico's pop vocal troupe 
Onda Vasellna is scheduled to cel- 
ebrate its 10th anniversary with 
(Continued an next page) 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLA1 SUPPLIED BROADCAST 
DATA SrSIEMS- RADIO TRACK SERVICE 'JB LATIN MUSIC STATIONS ARE LLEC 
THONICALLV MONITORED b AM tO U' MIDNIGHT 1 DATS A Wt£l\ 


THIS 


§1 


*o 


s 5 


ARTIST 

'/^■^INT PROMOIION LAfiE! 


TITLE 












No. 1 


(D 


1 


3 


7 


JERRY RIVERA 

SON* DISCOS . 


♦ ESE 

- It f. [ h iANCHEZ iAJAEN.WPAZl 










-^m Greatest Gainer 


(D 


5 


12 


4 


ENRIQUE IGLESIAS 


NUNCA TE OLVIDARE 

RPEREZ-eOTIJAlLIGEESlAS) 


3 




4 


11 


TIRANOS DEL NORTE 


CREI 

, MARTINEZ i C MONGEj 




9 


26 


3 


OLGA TANON WITH CRISTIAN CASTRO ESCONDIDOS 

.VIA 17T^NA R PEHE.' ;R PLHE^ M AtlAROAl 


CD 


8 


10 


5 


SHAKIRA 

'ji:N/ DISLOS 


TU 

S MtBARAK L MENDEZ (5 MEBARAR D O'BRIEN) 


6 


7 


9 


28 


VICENTE FERNANDEZ 


ME VOV A QUITAR DE EN MEDIO 

PRAMIHU" IM MONIIRKOSAS) 


7 


2 


1 


13 


CHAVANNE 


♦ DEJARIA TODO 

ESTEFAND lESTEFANOi 


o 


10 


11 


6 


FRANKIE NEGRON 


PRINCESA 

S GEORGE IE GONZALEZI 


9 


4 


2 


10 


JUAN LUIS GUERRA440 


Ml PC 

j L t;L'LRRA i ; 1 GULRRAI 


10 


(, 




2 


MARCO ANTONIO SOUS 


♦ SI TE PUDIERA MENTIR 

BSILVEni IM ASOLtSi 


11 


14 


8 


22 


VICTOR MANUELLE 


♦ QUE HABHIA SIDO Dt Ml 

0 ALFANNO 10 ALFANNOl 


12 


12 


7 


16 


LIMITE 

KLJ'.'l ilVi....'AW lATlN;! 


♦ LA OTRA PARTE DEI AMOR 

1 CARRillOG PADiLLAlALAZAM 


(D 


18 


16 


20 


LOS TEMERARIOS 

1 r,''iOViSA 


• COMO TE RECUERDO 

AAALSAIAA.ALBAI 




]5 


18 


5 


JUAN GABRIEL CON BANOA U. RECODO ADORABLE MEMIROSA 

ARIDL^BMGIATIN J GABRIEL U GABRIEL 


15 


13 


6 


8 


GRUPOMANIA 

SONY DISCOS 


♦ COMO BAIU 

O-SERRANO B SEHHA.NO (0 SERRANO) 


CD 


16 




2 


CARLOS PONCE 


TE VAS 

K SANTANDER fR SANTANDER) 


17 


11 


5 


11 


GISSELLE 


DAME UN BESO 

JVAlOtZllNUNtZ) 




33 


29 


14 


LOS MISMOS 


♦ QUE BONITO 

LOS MISML*S (M t USTRO) 


d) 


23 


31 


3 


CONJUNTO PRIMAVERA 


NECESITO DECIRTE 

J GUILLEN (fl GOr*ZALEZ MORA: 


20 


22 


21 


23 


MARC ANTHONV 


CONTRA LA CORRIENTE 

A CUCCO Pt NA (0 ALT ANNO! 


21 


20 


20 


20 


ENRIQUE IGLESIAS 

FONOVISA 


♦ ESPERANZA 

R(n-Rt/-BOTUA(t TGEESIAS.C GARCIA Al ONSOl 


22 


28 


38 


4 


FEY 


Nl TU Nl NAOIE 

J R FLOREZ IM.ABLANEDOI 


23 


17 


23 


21 


MILLY QUEZADA WflTH ELVIS CRESPO PARA DARTE Ml VIDA 

'. . . RQOE/ADA iVVICTORl 


24 


26 


27 


7 


CRISTIAN 


♦ DESPUES DE Tl - QUE? 

R PEREZ iRPEREZi 


25 


30 


22 


22 


PEPE AGUILAR 


DIRECIO AL CORAZON 

PAGUIURIFATO: 


2S 


32 




2 


CHARLIE ZAA 


AMORES 






■. 1 ■ ''il'-Tls 


CZAAilBACAFLORESAPULiDO) 


27 


2i 


24 


10 


TONO ROSARIO 

.\t -.l^:,V.:, -MAI INA 


ASI FUE 

TflOSAR-D PTAATTO i,J GARRlf LI 


m 


NEW^ 


1 


RICKY MARTIN CORA20NAOO 

SONV DISCOS K C i^ORTtR.R ROSA Ifi ROSA.K C PORTER.l liOMEi tSCOLARi 


29 


35 


33 


5 


PRISCILA V SUS BALAS DE PUTA SOBREVIVIRE 

friMmi^A TPAi; ID FEWRISTPERREN) 


30 


19 


13 


13 


KARIS TUS OJOS SON 

tl.'i HE'S LATIN L IjQRTORAN.L MONTANE/ IR AREiASaO Dl 1 VAIIEI 


QD 


3; 


30 


17 


FRANKIE NEGRON 

v.T ■■ .'. • i i\:iNi\ 


♦ AGUA PASADA 

SGI ORG! IG FRANCISCO) 


32 


27 


32 


16 


JOSE FELICIANO 

.1. ■ .• M LATINn 


♦ ME HAS ECHADO AL OLVIDO 

R PEREZ (R P£RLZ,R LIVi) 


33 


29 


14 


13 


MICHAEL STUART 


NINA BELU 

AFERNAND(Z<vrNRIOl)EZ) 


34 


21 


15 


11 


PEDRO FERNANDEZ 

, ■. ■ ' .>-;-M LATINO 


SIN VERTE 

H PATRON IH ESIRADAI 


(D 


M-Eiitiir 




ANA GABRIEL 


ME EQUIVOQUE CONTIGO 

AGABRIil IIAJIMIMZI 


® 


RE-ENIRT 


9 


LOS TIGRES DEL NORTE ASI COMO TU 

1 ■ ■. .1 . LO. TIGRES DEL NORTE.E HERNANDEZ il RAMIREZ) 


QD 


RE-ENIRT 


4 


MICHAEL SALGADO 


Ml CHATITA 

)SL0*^7llSIOPtZl 


38 


25 


25 


14 


MIJARES WITH LUCERO ♦ EL PRIVILEGIO DE AMAR 

I- . r, - AM LATINO ) AVENDANO LUHRS.A ZEPEDA AVENOANO LUHRSl 


39 


3t 


34 


16 


SHAKIRA 


♦ CIEGA. SORDOMUDA 

) MFBARAK.t MENDEZ (S MEBARAK E SALGAOO) 


GD 


RE-EHIRr 


19 


ALEJANDRO SANZ 

IVLA LAI !,A 


♦ CORAZON PARTIO 

E RUt 1 INENGO M A ARENAS i A SANZ i 






POP 




1 TROPICAUSALSA 


1 REGIONAL MEXICAN 1 



21 STATIONS 



1 ENRIQUE IGLESIAS < -n 

V ::/i M.ir. I! I i| ■. DARE 

2 OLCyi TANON WITH CRISTIAN 
CASTRO M .- -1.'.^ --...lNL^DOS 

3 SHAKIRA .. \. :ii^.rj'. 

ru 

4 JERRV RIVERA 5r>'(v 

5CHAYANNE nisrifs 
[Jf-JARIA TOW} 

6 CARLOS PONCE f Ml i/ni*i 
TE VAS 

7 VICENTE FERNANDEZ sony 

MEVOr AQUITAR.,, 

8 CHARLIE ZAA mngiuk-'SOK'v 
□iscos AMOULS 

9 RICKY MARTIN -iWi DISCOS 
CORAZONALX) 

lOFEYMiNyDii^aK 
Nl TU Nl NADir 

11 JOSE FELICIANO KO[jvEV>-uiy 
r,R,vv uiirio ME HAS 

12 CRISTIAN Ai<iDi>k'DMr, iaiin 
DESPUES DE Tl .QUE? 

13 ENRIQUE IGLESIAS rciN:i 
VISA ESPERANZA 

14 TIRANOS DEL NORTE 
DiSOjs CREI 

lb ALEJANDRO SANZ wla lai 
COHAZON PAHIIO 



IS STATIONS 



more Vuin 20 tmttki will not mcMv* ■ DiiIIrI, 
re"Hn«iJ liwn Ihe ch*r1 iflei Zd www O 1999 



1 JERRY RIVERA si.>Nv uisixis 
ESE 

2 FRANKIE NEGRON 

Af>:sPie.Lv/LM«'iria PRINCESA 

3 JUAN LUIS GUERRA 440 

4 VICTOR MANUELLE ■ ■.■ 

5 GRUPOMANIA ■ i(,y n. .. 1 

6 GISSELLE ■■ h /vt!W, iatin 

7 MARC ANTHONY RMM 

CONTRA LA CORRIENTE 

8 SHAKIRA MNv [>isi:o'j 

lU 

9 UILLY QUCZAM WITH ELVIS CRC 

SPO . . (JAHTt 

10 ENRIQUE IGLESIAS KjM) 
■.T«\ NI)Ni:A TF OLVIDARE 

1 1 TONO ROSARK) 

WIACA-tlflf VifAlATIf** ASI FUE 

12 KARIS [MU'QMG lATIN 
TUS OJOS SON 

13 FRANKIE NEGRON W[jKAma..v>u 
lATiWi AGUA PASADA 

14 MICHAEL STUART hum 
NINA (JELLA 

15 OIU TANON WITH CRISTIAN 



65 STATIONS 



1 TIRANOS DEL NORTE .et.* 
DifiCOS CREI 

2 UMITE I'oovr S.TOi VGHAW 
1_A'I\0 LA OTRA PARTE . 

3 JUAN GASRIEL CON BANOA EL RECO- 
DO.-,.. ) .!> 1- 

4 CONJUNTO PRIMAVERA 

5 MARCO ANTONIO SOLIS 

■ : f •■ilUIFRA ,. 

6 LOS TEMERARIOS i □NOVii\ 
' ■Ml ■ ■ 1 . 1.11 ^DO 

7 VICENTE FERNANDEZ soco 

■I . Ml , ■ !■■ A QUITAR 

8 LOS MISMOS I V ,.uin 

l;l I |-. |-.| I 

9 PRISCILA Y SUS BALAS D£ 
PLATA I . ^iiiWfVIVIRE 

10 LOS TIGRES DEL NORTE 

I ■. V A -J : OMO TU 

11 MICHAEL SALGADO . jiy.jr,- 
I I . r,'i rnAT-'-\ 

12 ANA GABRIEL > sr iji.t ix. 
\<:- F rj I v:> ji ir CONTIGO 

13 LOS TUCANES DE TIJUANA 
[ ■- ■. i -I f li ANEXJ 

14 BANOA MAGUEY Ki KmK. 
['■: \ (illiiR'j VOLVLK 

ISBANDA EL RECODO fONo 
vi'A PFNATHASPFNA 
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NOTAS 

(Continued from preceding page) 

two shows, the dates for which are 
not confirmed yet, at the Auditorio 
Nacional. 

Fourth-quarter recap: 

Given the record-brealiing year 
turned in last year by the U.S. Lati- 
no market, as reported in the Jan. 
16 issue, it naturally would follow 
that sales of titles on The Billboard 
Latin 50 in the fourth quarter of 
1998 would be on the upswing, com- 
pared with 1997. Indeed, fourth- 
quarter 1998 sales were up 11%, at 
1,718,500 units. 

Following is a recap of fourth- 
quarter figures: 

The Billboard Latin 50: fourth- 
quarter 1998: 1,718,500 units; 
weekly average: 132,000 units; 
fourth-quarter 1997: 1,558,000 
units; weekly average: 120,000 
units. 

Pop genre chart: fourth-quarter 
1998: 824,000 units; weekly aver- 
age: 63,500 units; fourth-quarter 
1997: 728,500 units; weekly aver- 
age: 56,000 units. 

Tropical/salsa genre chart: 
fourth-quarter 1998: 470,500 units; 
weekly average: 36,000 units; 
fourth-quarter 1997; 432,.50O units; 
weekly average: 33,500 units. 

Regional Mexican genre chart: 
fourth-quarter 1998: 328,500 units; 
weekly average: 25,500 units; 
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31 AGUA PASAOA {GitTran. BMI/Tletia. BHD 

26 AMORESIESCLAVOYAMO, ENTReGATOnU 

(e^ndef BramtMla/TMl BlJickwood. BMI) 

3C ASI COMO TU (Foncmusic. SESACHN EdKianes. BMI) 

27 ASI FUE (C»ri«ts-8«G, ASCAfJ 

39 CIEGA.SOIIIK)MUI»iriPF!.BMl/S«l«/«IVMn, 

BMIl 

15 COMO BAIU (Sony Discos. ASCAP) 

13 COMOTERECUERDOIM3ximoA8UirreMusic/Cdtoia 
ktget Musical. SESACI 

20 COHIDA LA CODRIEIITE (Nca EdiUn EMCA. SESACI 
2a CORAZONADO ID18CC Cornelius. BMIAlllnil. BMIl 

40 CORAZON PARIIO (EMI BiaclnHiM. BMIl 

3 CREKFtet m l . BMI) 

17 DAME UmESOICcpyngtit Control) 

7 OEJARIATOOOlim Dap Music. BMO 
24 DESPUES DE ll...auE7 UKMC. ASCAT) 
n DIRECTO AL CORAZOO (Edimusa. ASCAP) 
3« EL PRIVtlEGIO OE AMAR iBsedlwood. BMI) 

4 ESCONDIDOS (MCA ASCAP/fiMG Songs. ASCAP) 

1 ESE (Venhifa, ASCAP) 

21 ESPERAKZA (EMI ApnI. ASCAP/Uniniusa ASCAP) 
12 U OTRA PARTE DEL AMOR (Wanwi-Tamerlane. BMI) 
3S MEEOUIVOOUECOIIIIGOIPietM l, BMI) 

32 MEHASECHADOALOLVIDOIJIIMC.ASCAP/UCA. 
ASCAP/bvi, ASCAP) 

6 MEVOTAOUITARDEEIIMEDKXWiinir.Tammne. 
BMI) 

37 Ml CHATUA (Elzaz. BMI) 

9 MIPCdUrwi.ASCAP) 

19 HECESIIODECIRTE (Six Son. BMIl 

22 NITUNINAOIEICoprngtil Control) 

33 RIKA BELLA (EMOA. ASCAP) 

2 RUNCATEOIVIDARE (EMI ApnI, ASCAP) 

23 PARA DARTE Ml VIOAIWB Music Corp. ASCAP/Flam- 
boysn) 

8 PRINCESA (Detmonte. BMI) 

18 OUE BCWITO (Pacdic. BMI) 

11 QUEHABRIASIDODEMMNewEdKionEMOA. 

SESAC) 

10 SI IE PUDIERA MENUfl (Crisnu. SESAC) 

34 SIN VERTE (Unimusica, ASCAP) 

29 SOOREVmilE [I WILL SURViyEl (CowiilM Conlioll 

16 TEVAS(FIPP.BMI) 

5 TU(FI PP. BMI/Sony/AWLatin.BMI) 

30 TUS OJOS SON [EMD, ASCAP) 



fourth-quarter 1997: 355,500 units; 
weekly average: 27,500 units. 

Chart notes, radio: Pow- 
ered by 18.2 million audience 
impressions — up 1.5 million from 
last issue — Jerry Rivera's "Ese" 
(Sony Discos) solidifies its two- 
week grip on No. 1 on Hot Latin 
Tracks. 

Likewise, "Ese" reigns over the 
tropical/salsa genre chart for a sec- 
ond consecutive week with 15.8 mil- 
lion audience impressions. 

Also enjoying a two-week chart- 
topping run is Tiranos Del Norte's 
"Crei" (Sony Discos), which stays 
No. 1 on the regional Mexican 
genre chart with 8.4 million audi- 
ence impressions. 

Ascending to the apex of the pop 
genre chart this issue with 11.6 mil- 
lion audience impressions is 
Enrique Iglesias' "Nunca Te Olvi- 
dare" (Fonovisa). The song also 
gained a whopping 4 million audi- 
ence impre.ssions this issue to move 
into second place on Hot Latin 
Tracks. 

Chart notes, retail: Sales 
of titles charting on The Billboard 
Latin 50, which is unpublished this 
issue, came in at 96,000 units, the 
first time in four months that chart- 
ed albums failed to move 100,000 
units. 

Thirty-three of the 50 albums 
went south, including Shalcira's 
No. 1 "Donde Estan Los La- 
drones?" (Sony Discos), down a 
hefty 22% to 7,000 pieces. The 
album, the front-running title on 
the pop genre chart for a 10th week 
in a row, dropped 137-164 on The 
Billboard 200. 



Also falling on The Billboard 200 
this issue is Elvis Crespo's "Suaw- 
mente" (Sony Ui.scos), which slides 
165-181. Though it.< sales declined 
13% to 6,500 units, "Suavemente" 
remains king of the hill of the trop- 
ical/salsa genre chart for an 11th 
successive week. 

Close on the heels of "Suave- 
mente" on The Billboard Latin .50 is 
the soundtrack to "Dance With Me" 
(Epic/Sony), the sales of which sky- 
rocketed to within 300 units of Cre- 
spo's album. "Dance With Me" re- 
enters The Hillhoard 200 at Ko. 198. 

Also re-entering The Billboard 
200 at No. 200 with a 9":^ increase in 
sales to ii.OOfl imits is Enrique Igle- 
sias' "Cosas Del Amor" (FonoNnsa). 

Up an impressive 17'^^ to 3,500 
pieces is Juan (iabriel Con Banda 
El Recodo's regional Mexican 
chart-topper for a fifth straight 
week, "Juan Gabriel . . . Con Banda 
El Recodo!" (Arii.la BMG). 

Sales STATFILE: The Bill- 
board Latin 50: this issue: 96,000 
units; last issue: 100.000 units; sim- 
ilar week last year: 80,000 units. 

Pop genre chart: this issue: 
38,000 units: last i.-;sue: 41,.500 units; 
similar week last year: 32,0(M) units. 

Tropical/salsa genre chart: this 
issue: 31,500 units: last issue: 
32,500 units; similar week last .vear: 
25,000 units. 

Regional Mexican genre chart: 
this issue: 22.000 units; last issue: 
21,000 units; similar week lai^t year: 
19,500 units. 

Assistance in preimring this colmmi 
tvas prorideil by Marcein Fernan- 
dez Bitar in Bitenos A ires and Karl 
Ross inSanJmiK I'verto Rico. 



BARRY MAKES MOVIES' MUSIC MATTER 



(Continued from page H) 

"After the Bond thing [his Bond 
work includes the first release, 1962's 
"Dr. No"), I did more lyrical things, 
such as 'Whisperers,' "The Lion In 
Winter,' and 'Sijmewhere In IMme.' I 
enjoy it more; the music is more 
upfront" 

Born in England, Barry moved to 
the U.S. in the late '70s. When he Ls 
not on assignment in Hollywood, he 
lives in Oyster Bay, N.Y. 

Barrj' is no great fan of today's tide 
of movie scores that are almost entire- 
ly made up of chart-conscious singles 
whose origins are not related to the 
movie. 

"Tbday, they lay them in willy-nilly," 
he says. "Some of the songs were writ- 
ten [years] before the movie was made. 
Sometimes it's effective, but it's 
overused and abused. In terms of the 
film art, it's detrimental; it's like 
watching an LP turn." 

Barry has earned four Oscars for 
best original score ("Dances With 
Wolves," "Out Of Africa," "The Lion 
In Winter," and "Born Free"); one for 
best song ("Bom Free," with IjTics by 
Don Black); and four Grammy 
Awards for best instrumental theme 
("Midnight Cowboy"), best jazz 



instrumental performance, big Imnd 
("The Cotton Club"), best instrumen- 
tal composition ("Out Of Africa"), and 
best in.sti-uniental composition writ- 
ten for a motion picture or for telc\i- 
•sion ("Dances With Wolves"). 

Outside of Holl\^vood, Barry, who 
currently has publishing ties with 
EMI Music, has written the music for 
three musicals, including a musieal- 
ization of "Lolita," with a libi-ctto and 
lyrics by the late Alan Jay Lerner. 

He is currently l epre.sentefl by the 
jusUopened film "Playing By Heart," 
which features Sean Connery, the 
original James Bond. -And he hopes to 
finish a new album for I .ondon before 
the end of the yean It will be called 
"Amanam Cara" and deals with Celtic 
life. BaiTV has two rai\jor concerts this 
April in England: Symphony Hall in 
Binningham (April 21 ) and the Royal 
Albert Hall in London (April 23-24). 

Barry's music career pot its start 
in the lat« '50s. He had his own jazz 
group — the John Barry Sewn — Ihiit 
collaborated with singer .\dam Faith 
on his first hit, "What Do You Want," 
in 1959. That ewntually led to Barry's 
first scoring :i.<.^iennient. "Heat Girl." 
starring Faith, that \vay. 
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CONFERENCE+ AWARDS 

APRIL 20 -22, 1999 • FONTAINEBLEAU HILTON, MIAMI 



Now in it's 10th year . . . 

The largest and most exciting conference ever! 



MORE ENLIGHTENING, 

GROUND-BREAKING 

PANELS THAN EVER! 

KEYNOTE ADDRESS: Ricardo J. Dopico, 

RIAA Director, Latin Music 
Vital industry panels featuring key topics 
including: Billboard's charts, publishing, 
alternative/Latin rock, retail and press & publicity 

BIG VIDEOS FOR UHLE DOLLARS 

TC NETWORK, INC. 



SIZZLING 

NIGHHIME SHOWCASES 

WELCOME RECEPTION sponsored by 



SONY SHOWCASES 

;iacl Velasquez, Son By Four, Los Fugitlvos, MDO, 
Mellna Leon, Carlo Silver, Carolina Sabino & El Bonche 

MORE SHOWCASES Sponsored t>y ^^^^ 
Laz, WEA ^^^^ 

Mlllo Torrez Y El Tercer Planeta. WEA 

Oble Bermudez, BUG and morel 



DISCOVERING THE 
SONGWRITING STARS OF TOMORROW 

Publishers Panel ^ 

This year registered attendees will have the 
f Dpportunlty to audition demos and receive critiques 

from a panel of prominent publishins and 
'^■"*»».»,_ performance society executives. K 



LATIN MUSIC AWARDSsHOw 

Join us for this year's star-studded awards gala where the 
biggest Latin stars receive honors based on Billboard Charts and . . . 
Awards After Party 

Exclusive spirits sponsor JOHNNIE WALKER BLACK LABEL r''^;v^ 



DISCOUNTTEO AIRFARE 



American Airlines 
800433-1790 
IJeferto index*: 11769 



HOTEL 



Fontalnebleau Hilton & Resort Michele Quigley 212 536 5002 

4441 Collins Avenue, niami Beach sponsorship: Phyllis Demo 212.536.5299 

for reservations call: 1600.548.8686 pr^^. corey Kronengold 212.536.5225 
conference roorn rate: i IfiS 



CONTACTS 



For more info & updates www.biilboard.com 



reGiST^r 



Cut out form and mall to: illcheie Quigley, Billboard, 1515 Broadway NY, NY 10036 or fax to: 212.5361400 or online at www.blliboard.com 
Confimiation letters will be faxed within 10 days of receipt. This form may be duplicated. Please type or print dearly. Make payments to Billboard. 



O $369 early-bird registration - received by f=ebruary 19 

O $439 pre - registration - received t>etween Febmary 19 and April 2 

□ $489 full- registration - after April 2 and wail( up 



First name: . 
Company: _ 
Phone: 



Last Name: 



Title:. 



.Type of Company:. 
Fax:. 



.Address: 



City/State/Zip:. 



. E-mail: 



Paying by; 
Credit card*: 



iTcheck ^vIsa/MC inAMEX 

AJI canceUAtlons must be subtnltted In wrlUnc. 



□ money order Make all payments to Billboard Magazine. 

Exp. Date Signature: (ctwsesnolvalWwtltioutslgMlure) 

CsiKctlsUons reccfvcd between Feb 19 and April 2nd are subject to a tlSO.OO admlnlstrottve fee. No refunds will be Issued after April 2nd. 



A New 
Publication 
About 
Developing 
Artists 
And The 
New Music 
Climate 




SMIKO, IW 




Current Contfrtions; 

All the latest breaWna 

B columnists 
Storrochasers; 
The top reta'' 

industry ""^^^f^^ 
track all the latest 

trends 

mine JetStream 



iHortheastj 
Music 
Scene 



•CRITICAL REVIEWS •COMPREHENSIVE RELEASE SCHEDULES 

•SPECIAL CHARTS •TOURING INFORMATION •ARTIST INTERVIEWS 

•IN-DEPTH DIALOGUE WITH RETAILERS ON THE 
CUTTING EDGE OF ARTIST DEVELOPMENT 
ALL ABOUT NEW ARTISTS - ALL DONE IN THE NON-HYPE BILLBOARD WAY. 




**BONUS DISTRIBUTION** 

100,000 issues will be DISTRIBUTED TO CONSUMERS via key retail locations! 





Published Quarterly - March • June • September • December 

For distribution information, call Howard Appelbaum: 212.536.5023 • liappelliauni@billboard.coni 

Advertising is priced at Billboard's low Heatseeker rate. 

For information, call: Adam Waldman 212.536.5172 • awaldman@billboard.com 

New York Los Angeles Nashville London 

212.536.5004 323.525.2307 615.321.4287 44.171.323.6606 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



MA Recordings Brings 
Tnp-Notch Audin Tn U.S. 



Lean Times Atiead For Brazil Biz 

Inflation Strikes Major Record Companies And Retailers 



BY ENOR PAIANO 

SAO PAULO, Brazil— The domestic 
record industry here is bracing itself 
for a bumpy ride in the wake of the 
plummeting local currency, the real. 

The Brazilian government allowed 
the real to float in mid-Januarj', and it 
has since lost 40% of its value. The 
resulting inflation is mv causing trep- 
idation throughout the domestic music 
indu.stry. 

Brazilian m^ors reporting in dol- 
lars are likely to take a major hit, 
according to Manolo Diaz, chairman 
of Uraver?!al Music Latin America. 

"For those of us that report in dol- 
lars, it represents an important loss 
becaase we are not going to be able to 
increase the prices to compensate for 
35% devaluation," says Diaz. "And in 
the short term, we are not going to be 
able to sell 35% more. So it is going to 
affect all of us, particularly after 1998, 
when the market lost 16% [in v-aluel." 

In 1997, according to International 
Federation of the Phonographic Indus- 
try figures, the Brazilian market was 
worth $12 billion. Even though Diaz 
says Universal is not planning price 
increases, .some retailers are fretting 
that a price hike is exactly the mea- 
sure the m^ors will take. 



"In previous crises, the majors 
ahvaj's rai.se the prices first and then 
see what hapjjens," says Vicente Menta 
Net/), owner of Studio Tan. Formerly a 
traditional retail outlet. Studio Tan was 
conrerted by Menta Neto into an Inter- 
net "virtual store" that now sells only 
imported CDs and DVDs. 

"One thing is for sure," says Menta 
Neto. "For the international E-com- 
merce Web .sites, the Brazilian mar- 
ket is dead." 

Brazil was considered one of the 



most important markets for online 
retailers such as Amazon.com and 
CDnow-. But w ith the devaluation of 
the real, shipment fees, and a recent- 
ly enacted import ta.\ that can ap- 
proach 60%, buying abroad on the 
Internet can get expensi\'e. 

A CD that sells for $1.5 through a 
retailer like Amazon.com now costs a 
Brazilian consumer 40 reais (about 
$2:i..')0), without the shipment fee. By 
contrast, the average price for a CD in 
(Contiuned on fKige 



Is Filipino Ciiart Iminlnent? 

More Data Is Available, But Hurdles Remain 



BY DAVID GONZALES 

MANILA, the Philippines— Two of 
this country's leading music mer- 
chants have invested in electronic 
point-of-sale (EPOS) inventory sys- 
tems that will, theoretically; let them 
contribute accurate sales data to a 
national album chart That's an infor- 
mation tool on the wish list of the local 
record industry. 

The retailers are the 51-store 
Odys.sey Records & T^pes web and 
the 25-outlet Radio City chain. Their 



combined volume accounts for 
between 30% and 40% of the coun- 
try's music market, according to 
Danilo Olivares, president of the 
Philippines Assn. of the Record 
Industry (PARI). 

Odyssey operations VP Sony Es- 
carilla .says, "All our outlets were com- 
pletely computerized early last year 
for inventxjry jxiriKises, and the infor- 
mation is sent to the central office (in 
Piisig City] on a daily ha.sis." The .sys- 
fContiniu'd on fxiae .^.^J 
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BY STEVE McCLURE 

TOKYO — Since its first releases in 
1987, 1bkyo-based MA Recordings has 
steadily gained a reputation among 
audiopWles as one of the classiest labels 
around. Now MA hopes to raise its 
international profile 
after recently sign- 
ing a distribution 
deal with leading 
U.S. independent 
distributor Koch 
International. 

"The theme of the label is recording 
in trig, 'live' spaces," explains the label's 
owner, Todd Garfinkle. MA Re- 
cordings specializes in mostly original 
music with elements of improvisation, 
structure, and traditional styles from 
various parts of the wx>rld. Garfinkle's 
quest for original music recorded in 
what he describes as "strictly acoustic 
settings" has taken him to such exotic 
locales as southern Siberia; Skopje, 
Macedonia; and a Spanish mona.stery. 

He says his goal is to record music 
that shows the artist's personal ap- 
proach to his or her music, as well as to 
get a completely pure, flat sound that's 
as close as possible to the original 



HMV laps Wilt Walsh Jo Btersee Its [xpansiaa In Bermanjf 



BY TOM FERGUSON 

LONDON— HMV has appointed a 
new managing director of its ex- 
panding operation in Germany. The 
new incumbent is Wilf Walsh, the 
music chain's London-based oper- 
ations director 

Reporting to HMV Europe man- 
aging director Brian McLaughlin, 
Walsh replaces Steve Knott, who 
left HMV ,Ian. 1. Walsh, who takes 
up his new post April 6, will be 
based in Dus.seldorf 

He says of the new job, "I'm look- 



ing forward to it. It should be good, 
particularly with our new store 
activity and trying to get the brand 
established in Germany. I've been 
operations director for the U.K. 
and Ireland about three years, and 
I've been with HMV for five years, 
so it was time for a change." 

HMV currently has only one 
outlet in Germany, a shopping- 
mall site in Oberhausen. However, 
it has recently acquired sites in 
Munster, Frankfurt, and Cologne. 
"We've got a lot going on," says 



Walsh. "We're opening in Munster 
and Frankfurt in the autumn, and 
then we're open- 
ing in Cologne in 
2000." 

HMV has indi- 
cated that it could 
open as many as 
12 stores in the 
country. Howev- 
er, Walsh notes, 
"there's no exact 
target in terms of 
numbers. It will be a period of 



aiiu r I aimiui i i 



slow acquisition, as and when 
appropriate properties crop up in 
the appropriate towns." 

One reason for the cautious ap- 
proach, he acknowledges, is that 
buying property in Germany is a 
lengthy and "quite tricky" pro- 
ce.ss. He adds, "We won't go hell- 
for-leather and take sites just to 
get in the market. We know it's 
not an easy market to crack." 

No decision has yet been made 
on Walsh's successor as operations 
director 



.sound of the voices and instruments. "I 
try to mix 'ethnic' music with classical, 
jazz, and improvisational music," 
Garfinkle .says. 

Be.sides their exquisite sonic puritj; 
MA Recordings' CDs (which, ac- 
cording to Garfinkle, .sell an av^jrage 
5,0CO copies each) are beautifully pack- 
aged, with detailed information about 
the musicians and the recording 
process and .setting. Typical of MA's 
releases is a 1996 album of Pbrtuguese 
fado songs titled "Luz Destine," 
recorded by Garfinkle in a Gothic 
church in Lisbon. In addition to the 
sound's crystalline clarity, what makes 
the album special is the e.Ytraordinari- 
ly beautiful mice of Maria Ana Bobone. 
"It's baroque fado — fado without the 
schmaltz," .says Garfinkle. 

When recording, Garfinkle uses 
only two mikes. "If s all liw — there are 
no overdubs," he says. "I use com- 
pletely handmade equipment It's all 
made by a .lapanese engineer friend of 
mine." The only exception is the mikes, 
made by I>anlsh firm Bruel and Kjaer. 

A Los Angeles native, Garfinkle 
spent his high school years on a kibbutz 
in northern Israel. He first visited 
.lapan in 1983 and has li\«l here con- 
tinuously since 1985. Garfrnkle's fuTit 
musical project in this country was an 
album in ISISfi for CBS'Sony of his own 
solo piano work titled, appropriately 
enough, "Solo I^iano." 

Koch will initially distribute fne MA 
titles: "Luz Destino"; "Salterio," an 
album of medieval Spanish psaltery 
music; "Calamus," a collection of 
medieval Arab-Andalusian music; 
"The Piano Music Of Alberto Gina- 
stera Volume One," performed by 
Argentina's Eduardo Delgado; and 
"Staring At The Sun," a collection of 
music featuring saxophonist Peter 
Epstein and other jazz players re- 
corded at St Peter's Episcopal ('hurch 
in New York. 




11999 



www.midem.com ] 



FCn RJRTHBt MFORMATION PUA8E CONTACT REEO MDBM OOQAAMATKMi 
USA: TH: 1 (8ie) B8S 4esa. Fw: 1 csiei MS 43«e. 



»CAOOUUUrTBBnUNCC: Tat: 33 01 41 K) 4« K). Fui 33 tOll 41 90 «4 SO 
UK: TM< 44 I0I171 SIS OOeS, tai 44 (01171 MS OMI 



JAMMi Tri^ B1 Ol 3S4S 3114. Fut 81 131 354S 311B I-mwB; ■v-«no«iiMf-bi|Ms.M.lp i 



AUBTRAUA; TM B1 Id HOT 77M, h>: «1 Ol ta67 77SI. 



BlU-BOARD FEBRUARY 6, 1 999 



47 




TV Channel "MmMI presents 

wiith Charles Talar and Loulling Systeme 




adapted from Victor Hugo's famous novel 




ichard Cocciante 



Chnrenorapher MartinD Muller I 




IXlotte D^nie de Paris 



Xntre Dame de Paris 




Album 

2,5 million albums sold [France/Belgium/Switzerland]. 

I\l° 1 an Hhe charts since October 3, 1998. 

35 weeks in the charts. 

450,aaD albums sold in Canada. 

I\l° 1 on the charts during BO weeks in Quebec. 



Camplere set: | 

[B CD full live version] 
600,000 albums sold. 

IM° B on the charts 'C ^ 

since December IB, 1998. f::i 



CD Single ''Belle" 

B,B million singles sold. 

I\l° 1 on the charts since September IB, 1998. 
B9 weeks in the charts. 



The IVIusical in Paris, / 
Palais des Cangres, 1998 L^ove 

450,000 spectators. ^ 

lee shows, from September IE, 1398 to January 31, 1999 



France, Switzerland and 
Belgium tour 

February 1999: B7 shows 

100,000 spectators. I 

Lille, IVIetz, Strasbourg, ^OLDOUT 
Orleans, Caen, Bruxelles. 



Starting in September 1999: 

100 shows. Lille, ^ 
Strasbourg, IMancy, 

Orleans, Caen, Pau, I r^o—Q— I 

Le IVIans, Angers, r 

Bordeaux, IVIarseille, 

Grenoble, Bruxelles. J 

Toulouse, IVIontpellier, Toulon, Lyon, 
Geneve, (opening January BO, 1999|. 



Canada taur 

Starting in IVIarch 1999 (4 months]: 

Ottawa, 1 

Quebec, I ^OLDOUT ! 
IVIontreal, — - — 



Toronto (opening Januarg 1999]. 
Back to Paris 

FiF«hrii?iriii pn«Tr> Palais des Congres: 
100,000 tickets already sold. 



PUBLISHilMG: Wela B.V., Baventaan B.V., 
IMica Music, Onze Music 

CaiMTACT: Pamme Music, IMOP Project, 

TEL. (331 1 43 59 15 7B / Fax 133) I 43 59 66 77 
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SMGLES 

ASAGAMATAKURU DREAMS COME TRUE toshma 
EMI 

LAST CHANCE SOMETHING ELSE toshiiuUII 
ITSUKA YUZU scHNAtco 
AUTOMATIC (MAXI) HIKARU UTAOA TosmaA-EW 
HIKARI NO SASUHOUE MR, CHILDREN rors 

FOCTORY 

I HAVE NEVER SEEN NAMIE AMURO aveXTRAx 
YURAMEKI DIRENGREY EAsrwtSTiAWN 
ACRONOOKA DIRENGREY eastwfst jAn^n 
AUTOMATIC HIKARU UTADA Toshiba Lui 
ZAN DIRENGREY easiwest jAfWN 
BE WITH YOU GLAY umjmited 
STROBO KOHMI HIROSE victor 
I WISH KOHMI HIROSE victor 
YES RINACHINEN som< 

KOKODE KISS SHITE RINGOSHIINA tc»hih« emi 
TOHKU MADE KOHSHI INABA rooms 
WHITE KEY AMI SUZUKI sow 
CAMOUFLAGE MAR1YA TAKEUCHI WARMJ) 
STOP 7 HOUSE ZCTiMA 
KARAPPO YUZU sfnm&oq 



J-FRIENDS PEOPLE OF THE WORLD SOW 

AYUMI HAMASAKI A SONG FOR XX avex trak 

TOSHIKI KAOOMATSU TIME TUNNEL bug 

MASAYOSHI YAMAZAKI DO Ml NO roirucn 

SPEED MOMENT lorsfACTORr 

TATUYAISHII DEEP sow 

SOUNDTRACK ARMAGEDDON soky 

KOHMI HIROSE HIROSE KOHMI THE BEST LOVE 

WiNIERS viciOR 

GLOBE RELATION avexthai 

MARIAH CAREY #rS soky 

HEXIRU SHIINA FACE TO FACE som 

MISIA THE GLORY DAY sua 

VARIOUS ARTISTS DANCEMANIA XI toshwa-w 

MIHOKOMATSU KOUATSU MIHO 2ND MIRAI 



LAURYN HILL THE MISEDUCAT10N Of LAURYN 

HILL SONV 

KIRORO NAGAIADA-KIRORONOMORI viciOR 
PRE SCHOOL 2ND ALBUM lOvs factory 
SPITZ 99EP POLVDOfi 

YUMI hUTSUTOYA NEUE MUSIK YUMI MATSU- 
TOYA COMPLHE BEST VOL 1 iosmiba emi 
MIDORI KARASHIMA EVERGREEN tos>*&acmi 



BK BIG WORLD EMILIA univfrsai 

I WISH OU P >1IV<SA'ARI'XA 

NARCOTIC LIQUIDO virgin 

VirOLFGAHG PETRY DIE LAENGSTE SINGLE DER 

WELT 2 ARKXA 

HIX) DE LA LUNA LOONA uoTon 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY Z ARia 

GET FREAKY MUSlCINSTRUCTOfi FEATURING AS 

EASTWEST 

VATER WO BIST DU? DIE 3 GENERATION nca 
BELIEVE CHER wu 

VlTHEN YOU BELIEVE WHITNEY HOUSTON & 

MAfitAH CAREY omuhbia 

LIEBCSLIEO ABSOLUTE BEGINNER universw. 

MIAMI Wia SMITH coujuoia 

IF YOU BEUEVE SASHA wiA 

RESPECT SPIKE pwtdor 

SHINE (DAVID'S SONG) LAMAR epic 

NO MATTER WHAT BOVZONE PdYDOn 

NOMANSLAND D J SAKIN & FRIENDS iNTEROSAQ 

LORDS OF THE BOARDS GUANO APES SUPlKSDNiQ 

GUNiARniA 

PARTY MIX PUR imtercord 

TOO MUCH RAIN UNITED DEE JAYS ui 



XAVIERNAIDOO NKKT VON DIESER WELT aiiTPic 
MADONNA RAY OF LIGHT MAVOtiduwEA 
VreSTERNHAGEN RADIO MARIA mea 
BEUEVE CHER wtA 

GUANO APES PROUD UKE A GOD AnoiA 
GEORGE MICHAEL LADIES & GENTLEMEN; THE 
BEST OF GEORGE MICHAEL EPC 
OLt P. MEIN TAG ARuiA 
U2 THE BEST OF 1980-1990 tSLANOMEBCimir 
LENNY KRAVITZ 5 vwgih 
EMIUA BIG BIG WORLD UNtvtRSAi 
METALUCA GARAGE INC. VLRKGOWEMCunv 
ANDRE RIEU ROMANTC MOMENTS polydor 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERKXWEA 
PHIL COLLINS . HITS wea 
MARIAH CAREY #rS ccujmbia 
VARIOUS ARTISTS DIE WOCHENSHOW-BEST OF 

POtYSTAH 

SOUNDTRACK BLADE epic 
THE KING GRAVELANDS EMi 
ABSOLUTE BEGINNER BAMBULE univirsal 
THE OFFSPRING AMERICANA cauMBiA 



SmCLES 

PRETTY flY (FOR A WHITE GUY) THE OFFSPRING 

HEARTBEAT/TRAGEDY STEPS jivi 
TEQUILA TERRORVISION idialwgas 
A LITTLE BIT MORE 91 1 vwgin 
VreSTSIDE TQ CI--: 

GIMME SOME MORE BUSTA RHYMES lllhiwvea 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 

MELC AAM 

I WANT YOU FOR MYSELF ANOTHER LEVEL FEA- 
TURING GHOSTFACE KILLAH N0RTH«VE3T5I0€ 
PRAISE YOU FATBOYSLIM skint 
MORE THAN THIS EMMIE MAMirESTO 
YOU DON'T KNOW ME ARMAND VAN HELDEN 

BELIEVE CHER wla 

YOU SHOULD BE BLOCKSTER souNoof MiNtsnrr 

CHOCOLATE SALTY BALLS CHEF coiumsm 

GOODBYE SPICE GIRLS vir&in 

TO EARTH WITH LOVE GAY DAD idnoCw 

CASSIUS 1999 CASSIUS virgin 

WALK LIKE A PANTHER "98 ALL SEEING I omoON 

THREE DRIVES GRE FOE 2000 HOOja+cmNS 

END OF THE LINE M0NEY2 MERCURY 

AlBUMS 

FATBOY SUM YOU'VE COME A LONG WAY, BABY 

SRINl 

VARIOUS ARTISTS THE CLUBBER'S GUIDE TO 

NINETY NINE ministry of sound 

VARIOUS ARTISTS THE BEST CLUB ANTHEMS -99 

, , . EVER! viRGWlMi 

ROBBIE WiaiAMS I'VE BEEN EXPECTING YOU 

CHRYSAUS 

THECORRS TALK ON CORNERS l43AAVA/ATLANnc 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST Of GLORGL MlCMAEL epiC 
THECORRS FORGIVEN, NOT FORGOTTEN 

HiTAVMtlAMTlC 

80YZONE WHERE WE BELONG nxvDOft 
STEPS STEP 1 Jivi 

VARIOUS ARTISTS NOW THAT'S VrtHAT I CALL 
MUSIC! 41 EMlV>«GtH'POlYGfiAM 
U2 THE BEST OF 19eO-1990/THE B-SIDES iSiand 
NUDONNA RAY OF LIGHT maveriixwea 
VARIOUS ARTISTS HITS '99 SONY Tv/WAfiNCR'EMi 
M PEOPU THE BEST OF M PEOPLE M PtOKEflUG 
CHER BFLIFVF wt* 

THE BEE GEES ONE NIGHT ONLY poiydoa 
WILL SMITH BIG WILUE STYLE okumbia 
ROBBIE WILUAMS LIFE THRU A LENS chrysaiis 
THE OFFSPRING AMERICANA Columbia 
MANIC STREET PREACHERS THIS IS MY TRUTH 
TELL ME YOURS epic 



BELIEVE CHER wia 

MAISQUI'ESTLABELETTE MANAU nxYOOM 

TU M'OUBLIERAS LARUSSO Dlaimi 

CHANTER POUR CEUX QUI SONT LOIN DC CHEZ 

EUX LAAM OLAtMi 

BELLE DANIEL LAVOIE S. GAROU & PATRICK F10RI 

POMME.'SONY 

WHEN YOU BELIEVE WHITNEY HOUSTON & 

MARIAH CAREY rr<iiMBlA 

PARISIEN DU NORD CHEB MAMI & K-MEL vwcm 

BIG BIG WORLD EMILIA UNivtRSAL 

LE TEMPS DCS CATHEDRALES BRUNO PELLETIER 

POMMt^SONY 

KIM KAY ULAU dlaumi 

ELLE DONNE BARBARA SCAFF & RONAN HARDI- 
MAN POLYDOR 

DISMOl FAUDEL uEROifiY 

LA DIFFERENCE LARA FABIAN pcxydor 

S'lL SUFHSAIT D'AIMER CELINE DION ax;iMeii* 

I WANT TO SPEND MY LIFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY coiumbia 

A8DEL-KADER KHALED & TAHA & FAUOEL 

CLAY.TOtVWlAM 

ELLE PLEURE OPHELIE WINTER eastwest 

SIKIDIM TARKAN poois^tolygram 

MOTHERSHIP RECONNECHON SCOH GROOVES 

LABttiMMGIN 

ALL 'BOUT THE MONEY MEJA Columbia 



MANAU PANIQUE CELTIOUE pdltdOR 
SOUNDTRACK NOTRE DAME DE PARIS pommE'^omy 
SOUNDTRACK NOTRE DAME DE PARIS (INTEGRAL) 

PCMMLiSONY 

KHALED t TAHA t FAUOEL 1 2 3 SOUILS bar 
oaytolygram 

WILL SMITH BIG WILUE STYLE Columbia 
FLORENT PAGNY LIVE EN CONCERT mehcury 
LOUISE ATTAQUE LOUISE ATTAQUE atuos- 

PMEfilQU€S/50NY 

SOUNDTRACK TAXI suuiysoNY 
CELINE DK>N S'tL SUFFISAIT D'AIMER coujmm 
EXCALISUR LA LEGENDE DES CELTES iriSTar>SONY 
LARA FABIAN PURE kxydor 
L. MAAZEL I. WIENER PHILARMONIKER CON- 
CERT DU NOUVEL AN 1999 hca 
ANDRE RIEU ROMANTIQUE PMiLtP&POt^Y&RAM 
VARIOUS ARTISTS ENSEMBLE vzwiny 
ANDRE RIEU ANDRE RIEU EN CONCERT 

PMILIPSTOIYGRAM 

SAVAGE GARDEN SAVAGE GARDEN cxxuuBU 
MANUCHAO CUNDESTINO virgin 
MATIUTAH LAOUACHE nfm^san 
XWNNY HAaYDAY STADE DE FRANCE 1998 utR 



CANADA 



(SoundSian) 02/06/99 



NETHERLANDS 
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(Sljchling Mega Top 100) 01/30/99 



AUSTRALIA 



lARIA) 01/25fl9 



ITALY 



(MuslcaeOtschi/flMI) 01/25/99 



SINGi£S 

GOODBYE SPICE GIRLS viRfiiN-tMi 

BELIEVE (IMPORT) CHER warner 

CANDLE IN THE WIND 1997/SOMETHING ABOUT 

THE WAY YOU LOOK TONKiHT ELTON JOHN meh 

CIJBY 

. , , BABY ONE MORE TIME BRITNEY SPEARS 

l[Vt,-BAKi 

SOME KINDA WONDERFUL SKY em 

MUSIC SOUNDS BETTER WITH YOU STARDUST 

ROUI F.'VIRT.iN.TMi 

BECAUSE OF YOU 98* uoiOY«^EncuRY 
LOVE UKE THIS FAITH EVANS ARiSTAUUG 
SWEETEST THING (PART 2) U2 Slano 
WOULD YOU . . .? TOUCH & GO ovaj^vz-bmo 
SWEETEST THING U2 isiand 
NOBODY'S SUPPOSED TO BE HERE DEBORAH 
CjOX AwmK'WC. 

THANK U ALANIS MORISSETTE maverick-warner 
IF YOU COULD READ MY MIND STARS ON 54: 
ULTRA NATE. AMBER & JOCELYN ENRKHJEZ tommy 

BOY/WARN ER 

PARA DO XX 666 dj liw 

THE BOY IS MINE BRANDY & MONICA 

Ml AN J IC. WARNER 

MY FAVORFTE MISTAKE SHERYLCROW aam 
LOVE ME 112 FEATURING MASE bad BOY. wiSTAiflMG 
BELIEVE CHER wabner 

RASPBERRY SWIRL TORI AMOS AnANItcvwARMER 

ALBUMS 

BRITNEY SPEARS . . BABY ONE MORE TIME 



CHER BELIEVE v^asnfr 
THE OFFSPRING AMERICANA columbia-sony 
VARIOUS ARTISTS BIG SHINY TUNES 3 miiw 
VARIOUS ARTISTS MUCHDANCE 1999 bmg 
VARIOUS ARTISTS WOMEN & SONGS 2 yvaaner 
SOUNDTRACK SABRINA THE TEENAGE WITCH 

GEFFEH'UNIVERSAl 

VARK>US ARTISTS WORLD WRESTLING FEDERA- 
TION: WWF THE MUSIC VOLUME 3 ksxm 
U2 THE BEST OF 1980 1990 isiano 
SHANIA TWAIN COME ON OVER mercury 
LAURYN HIU THE MfSEDUCATION OF UURYN 

HILL RUFFHCXBF.iO:X liMBIHSONY 

SOUNDTRACK ARMAGEDDON columbiasomy 

JEV/EL SPIRIT AriANtlOWARNER 

PHIL COLUNS . . - HITS atlanticwarner 
MARIAH CAREY «rS COLumbia^ny 
GOO GOO DOLLS DIZZY UP THE GIRL wahner 
ALANIS MORISSETTE SUPPOSED FORMER INFAT 

UATlON JUNKlC mawrick.'WARNEB 

WILL SMITH BIG WILLIE STYLE columbia/suny 

EVERLAST WHITEY FORD SINGS THE BLUES 

TOMMY BOTWARNER 

BRANDY NEVER S-A-Y NEVER ati antic warnfr 



SmGI£S 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 

COLUWWA 

BELIEVE CHER warnfr 

WESTSIDE TO ep<c 

ENJOY YOURSELF A+ LiNi^RSAi 

BKi BIG WORLD EMIUA un<vlhsai 

I WANT TO SPEND MY UFETIME LOVING YOU 

TINA ARENA & MARC ANTHONY Columbu 

WHEN YOU'RE GONE BRYAN ADAMS FEATURING 

Mil C f^-ilYTVrt 

BOOM. BOOM, BOOM. BOOM! VENGABOYS 20mba 

WHEN YOU BELIEVE WHITNEY HOUSTON & 

MARIAH CAREY Columbia 

SIMARIK TARKAN nxYixx 

MIAMI WILL SMITH coiumqia 

HET WATER/SPEELTUIN MARCO BORSATO poly 

OOR 

VIERVOETERS EXTINCE «flr.i\ 
9 PM (TILL I COME) ATB lUil 
I'M YOUR ANGEL R KELLY & CELINE DION oxum 

BIA 

GOODBYE SPICE GIRLS virgin 
VUEGMETMEMEE TRUNTJE OOSTERHUIS bmG 
HOW WILL I KNOW (WHO YOU ARE) JESSICA 
FOLCKER ^DMBA 

HARD KNOCK LIFE (GHEHO ANTHEM) JAY Z bmg 
NO MATTER WHAT BOYZONE PtxYixw 



ILSE DELANGE WORLD OF HURT warncr 

BEE GEES ONE NIGHT ONLY polyoos 

U2 THE BEST OF 1980 1990/THEB StOES 

IS I ANn'MFROJRY 

MARCO BORSATO DE BESTEMMING polydor 
GEOR(^ MK:HAEL ladies & GENTLEMEN: the 
BESr Of GEOHGt MICHAEL epk: 
DEDIJK HETBESTEVAN mercury 
the OFFSPRING AMERICAMA Columbia 
ACDA t DE MUNNIK NAAR HUlS sma r t,'S0ny 
MADONNA RAY OF UGHT maverkxwarner 
DIRE straits SULTANS of swing THE VERY 
BEST OF mfro/ry 

CELINE DKM. GLORIA ESTEFAN. ARETHA 
FRANKUN. SHANIA TWAIN I. MARIAH CAREY 

VHl DIVAS LIVE inc 

VOLUMIA! VOlUMiA' BMr. 

VENGABOYS GREATEST HITS JOMBA 

FREE THE SPIRIT FREE THE SPIRIT mercury 

ALANIS MORISSETTE SUPPOSED FORMER 

INFATUATION JUNKIE warnep 

DEKAST LIVE Cnr 

EMMASHAPUN CARMINE MEO cmi 

BOYZONE WHERE WE BELONG poiydor 

2PAC GREATEST HITS ^omba 

CHER BELIEVE warneb 



SINGLES 

BELIEVE CHER wea 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 

COLUMBIA 

JACKIE B.Z. FEATURING JOANNE Shocr 

WHEN YOU'RE GONE BRYAN ADAMS FEATURING 

MEL, C AiAfPOLYXViAM 

GOODBYE SPICE GIRLS vwgin 
NO MATTER WHAT BOYZONE f«lvoor 
GOT THE FEELING FIVE bmg 
FINALLY FOUND HONEYZ 1ST avMue,mcrcu(iy 
LULLABY SHAWN MULUNS COLUMBIA 
FROM THIS MOMENT ON SHANIA TWAIN merowy 
I WANT YOU BACK N SYNC umc 
A LITTLE BIT PANDORA univewal 
HOW DO I DEAL JENNIFER LOVE HEWITT yyea 
CRUSH JENNIFER PAIGE 5«xk 
ZORBA'S DANCE LCD man 
THE LIVING END ALL TORN DOWN lmi 
CANT TAKE MY EYES OFF OF YOU/DOO WOP 
(THAT THING) LAURYN HILL Columbia 
MALIBU HOLE r.EHTNUMvrRSAi 
CHOCOLATE SALTY BALLS CHEF AMERiCAri<a)iuMaA 
. BABY ONE MORE TIME BRITNEY SPEARS 

MUSHFHMM'YESirvAJ. 

ALBUMS 

THE OFFSPRING AMERICANA Columbia 

BEE GEES ONE NIGHT ONLY polydor 

U2 BEST OF 1980-1990 sianqpoiyt.ram 

SOUNDTRACK CHEF AlO: THE SOUTH PARK 

ALBUM american-columoia 

HOLE CELEBRITY SKIN ctrFiri-UNivrRSAi 

JEWEL SPIRIT EASTWE5T 

THE LIVING END THE UVING END LMi 

FATBOY SLIM YOUVE COME A LONG WAY, BABY 

COLUMBIA 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL fp>c 

SHANIA TWAIN COME ON OVER mercury 

FIVE FIVE BMG 

B'WITCHEO B'WITCHED lf*: 

FARNHAM, WARLOW. NEWTON-iOHN HIGH 

LIGHTS FROM THE MAIN EVENT bmg 

NATAUE IMBRUGUA LEn OF THE MIDDLE Bmc 

CHER BEUEVE vyea 

VONOASHEPARD SONGS FROM AUY MCBEAL (TV 
SOUNDTRACK) epic 

MARILYN HANSON MECHANICAL ANIMALS univer 

SAL 

KORN FOLLOW THE LEADER epk 
PHIL COLUNS . . HITS «vfa 
IMRIAH CAREY #1'S CXKUMBI* 
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SMGL£S 

BEUEVE CHER vrt> 

BIG BIG WORLD EMILIA univirsai 

GOODBYE SPICE GIRLS viRcm 

IRIS GOO GOO DOLLS heprisejWEA 

WHEN YOU BEUEVE WHITNEY HOUSTON 

& MARIAH CAREY COLUMBIA 

I'M SO EXCITED NINA oam:c EXCfSSA^inANO 

WOULD YOU - . .7 TOUCH & GO v? 

CRUSH JENNIFER PAIGE toacius tools 

ONCE UPON A TIME DOWN LOW rti musc 

SURRENDER SOUNDL0VER5 oo ii YOUFSEU.'NiiEiiiE 

OUTSIDE GEORGE MICHAEL epic 

SHINE ON ME GAY glooal NET 

READY OR NOT OJ DADO & SIMONE JAY time 

THANK U ALANIS MORISSETTE MAVlfKK.-wfA 

000 DAH CARTOONS c>»nci factqry.tmi 
FREEDOM 6IBISCH0N aooAi ffn^MO 

IF YOU BUY THIS RECORD THE TAMPERER FEA- 
TURING MAYA timf 

1 DON'T WANT TO MISS A THING AEROSMITH 

COLUMBIA 

BLU ZUCCHERO polydor 
SVKETEST THING U2 polygram 

ALBUMS 

BIAGIO ANTONACCI Ml FA) STARE BENE mercury 
FIORELLA MANNOIA CERTE PICCOLE VOCI 

MARPOSONV 

SOGNARAGAZZO ROBERTO VECCHIONI emi 
ZUCCHERO BLUE SUGAR fvlyoor 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL fpic 
M. KUNT2 HO UCCISO PARANOIA t SPORE (SPE- 
CIAL EDITION) polygram 
MINA CELENTANO MINA CELENTANO RTi 
RENATO ZERO AMORE DOPO AMORE roMyoLHPK 
MNA MINA STUDIO COLLECTION emi 
U2 THE BEST OF 1980-199(VTHE B-SIDES 

IStANQMERCUHY 

AMEDEOMINGHI DECENNI em< 
CHER BELIEVE wta 

GEMELLI DIVERSI! GEMELU DIVERSI awmcoROi 
FABRtZlO MINNAMORAVO Dl TUTTO mcOROtWK 
LAURA PAUSINI LA MIA RISPOSTA cgcwaanch 
ENRK:0 RUGGERI LISOU) DEI TESORI poufm 
DIRE STRAITS SULTANS OF SWING— THE VERY 
BEST OF MfROJRY 
NEK IN DUE wtA 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVtRPCJWEA 
MARIAH CAREY #I-S columsia 
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HITS OF THE WORLD 



INI 



EUROCHART 



SMGU5 

BELIEVE CHtR wea 
BIG BIG WORLD EMILIA ftooeouNiviRSAL 
WHEN YOU BEUEVE WHITNEY HOUSTON & 
MARIAH CAREY coi umbu> 

PRETTY FLY (FOR A WHITE GUY) THE OFFSF^ING 

CXXUMUIA 

GOODBYE SPICE GIRLS viron 

NARCOTIC LIQUIDO vimi.N 

WHEN YOU'R£ GONE BRYAN ADAMS FEATURING 

MEL C MM 

HEARTS EATTRAGEDY STEPS 

HARD KNOCK LIFE (GHETTO ANTHEM) JAY-2 ROC 



WESTSIDE TQ 

ALBUfNS 

GEORGE MICHAEL LADIES & GENTLEMEN. THE 
BEST Of GEORGE MICHAEL tPC 
CHER BELIEVE wu 

MADONNA RAY OF LIGHT UAVEFtKXWiRNEfl enos 
U2 THE BEST OF 1980-199(VTHE B-SIDES -Siaw 
THE OFFSPRING AMERICANA caxuMBiA 
ROBBIE WILLIAMS IVE BEEN EXPECTING YOU 

FATBOY SLIM YOU'VE COME A LONG WAY BABY 

MARIAHCAREY 'IS d^ujmbia 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAVERICM.'WARNEn 
THECORRS TALK ON CORNERS ulWiV*TiANTtt 



MALAYSIA 



VARIOUS ARTISTS EVERLASTING LOVE SONGS 

MARIAHCAREY #rS t£3W 
XPDC SAMURAI Lift 
ELLA EL Eui 

LEON LAI IF I CAN SEE YOU AGAIN sony 
Sm NURHALtZA ADIWARNA suwM* 
U2 THE BEST OF 1980-1990 rSLAM),TOLYGRA*l 
THE OFFSPRING AMERICANA sont 
THECORRS TALK ON CORNERS mitavicwarnej) 
VMtlOUS ARTISTS WARNA-WARNI AIDILF1TRI 

SONY 



IRELAND 



(IRMAChart-Track) 01/21/99 



SPAIN 



[AFYVE/ALEF MB) 01/21/99 



BELIEVE CHER vea 

BIG BIG WORLD EMILIA urmtRSAx 

WHAT'S YOUR SIGH? DES REE fPic 

WHEN YOU BELIEVE WHITNEY HOUSTON A 

MARIAH CAREY cxxumbia 

EVERYBODY GET UP FIVE rca 

GOOISAD.J. FAITHLESS aaioia 

DIEZYCUARTO SIEMPRE ASI disco ot abilbmc 

U DRIVE ME CRAZY N SYNC ZAfiRoeuG 

CUBA LIBRE GLORIA ESTEFAN FPir 

SUR VUMITUS RCA 

ALBUMS 

ALEJANDRO SANZ MAS aia 
U OREJA DE VAN GOGH DILE AL SOL rix 
JARABE DE PALO DEPENDE virgin 
CHER BELIEVE via 

DUNCAN DHU COLECCION 1985-1998 dno 
U2 THE BEST Of 1980 1990 island MtHCuiw 
ROSANA LUNA NUEVA uNivERSAt 
JUUOIGLESIAS MIVIDA-GRANDESEXITOS 

COUiWBIA 

HEVIA TICRRA DE NAOIE HiSfAvox 

ELLA BAILA SOLA ELLA BAIU SOLA Htsmvcn 



HONG KONG 



IIFPI Hong Kong Group) 01/17/99 
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ALBUMS 

SAMMI CHENG LISTEN TO SAMMI WAHiMtH 
EASONCHAN A NEW LIFE capitai abiisis 
LEON LAI IF I CAN SEE YOU AGAIN sow 
ANDYHUI ULTIMATE BEST OF THE BEST— ANDY 

HUl CAPITAL AHiisrs 

VARIOUS ARTISTS MUSIC IS LIVE JACKY & 

FRIENDS '98 UNiviftSALjPOiTWiAM 

SAMMI CHENG ULTIMATE BEST OF THE BEST- 

SAMUI CHENG capxal artists 

LEO KU BE MY VALENTINE CD 

WILLIAM SO SOLITUDE GO cast 

DICK & COWBOY BiEGANG wiiArsuusic 

FAYE WONG CHANG YOU Em< 



BELGIUM 



(Promuvi) 01/29/99 



SINGLES 

CHOCOLATE SALTY BALLS CHEF OXumbia 
HEARTBEAT/TRAGEDY STEPS WE 
WHEN YOU'RE GONE BRYAN ADAMS FEATURING 
MEL C. A1.M 

BIG BIG WORLD EMILIA uNivtRSAi 

PRETTY FLY (FOR A WHITE GUY) THE OFFSPRING 



PRAISE YOU FATBOY SLIM skint 

WHEN YOU BELIEVE WHITNEY HOUSTON & 

MARIAH CAREY COLUmBW 

GOODBYE SPICE GIRLS v«cw 

TAKE ME THERE BLACKSTREET FEATURING MYA 

IN TE nSCO(>tj\/N IVt RSAl 

BELIEVE CHER wtA 

ALBUMS 

FATBOY SLIM YOUVE COME A LONG WAY. BABY Snni 

U2 THE BEST OF 1980-1990 sland 

ROBBIE WILLIAMS IVE BEEN EXI^CIING YOU 

CHBTSALCS 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 

BEST OF GEORGE MICHAEL epc 

THE CORRS FORGIVEN. NOT FORGOTTEN 

14J1AV^ATLANI<: 

THECORRS TALK ON CORNERS i43.tAVA/ATiANTic 
SOUNDTRACK CHEF AID; THE SOUTH PARK 

ALBUM cfxuMaiA 

VARIOUS ARTISTS HITS 99 somMAmERWG 
TRACY CHAPMAN TRACY CHAPMAN wla 
MARIAHCAREY #1'S cmumbia 



AUSTRIA 



(Austnan IFPl/Austria Top 40) 01/26/99 



NARCOTIC LIQUIDO emwir&n 

IF YOU BELIEVE SASHA warneb 

BIG BIG WORLD EMILIA uwversai 

HIJO DE LA LUNA LOONA pmvcHAM 

A KLANA INDIANA A KLANA INDIANA CM 

RESPEa SPIKE POLYGRAM 

NO MATTER WHAT BOYZONE PdrGftAM 

BELIEVE CHER waaner 

WHEN YOU BELIEVE WHITNEY HOUSTON & MARI- 
AH CAREY SONY 
GEIL DJ VISAGE emi 



U2 THE BEST OF 19BO-1990ia>1Ee SIDES 

SLAWifOlYaRUJ 

SASHA! DEDICATED TO warner 
MADONNA RAY OF LIGHT warmer 
L MAAZEL ft W.R. PHIL HAAMONIKER NEU- 
JAHRSKONZERT 1999 bmg 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL sony 
MARIAHCAREY #rS coujMfiiA 
CHER BEUEVE wawnlr 
GUANO APES PROUD LIKE A GOD BMG 
ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE WWNER 
JOE COCKER GREATEST HITS emi 



BELIEVE CHER warneh 

VIRTUAL ZONE/CHANGE U MIND VIRTUAL ZONE 

ANIIEK SUevlAY tMl 

BIG BKi WORLD EMILIA uhversai 

IN MY EYES MILK INC, antier-subwayimi 

AF5CHEID VOLUMIA! bmg 

WHEN YOU BELIEVE WHITNEY HOUSTON & 

VAP.Ah CARFY M^■r 

PRETTY FLY IFOR A WHITE GUY) THE OFFSPRING SWy 
MAIS QUI EST UBELETTE MANAU pol^CPw 
KWAKHAK MICHAELS BEATBOX BYlLfOMeAmwiGH irace 
WALL STREET DJ FRED & ARNOLD T NEv.&TOiTCflAM 

ALBUMS 

U2 THE BEST OF 19aO-1990mE B-SIDES 

ISU)Ma*>OlYORAM 

SOUNDTRACK NOTRE DAME DE PARIS pommE/UNi 

VEHSAL 

GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL sowr 
iOE COCKER GREATEST HITS emi 
MANAU PANIQUE CELTIQUE nxtijAAU 
MARIAHCAREY #rS M>ny 

HELMUT LOTTI GOES CLASSIC (FINAL) 4 CLASSI- 
CAL CHRISTMAS Pin ROtLtNrfXXYGRAM 
VENGABOYS GREATEST HITS roMeA-RouGH trade 
DIRE STRAITS SULTANS Of SWING-THE BEST OF 

VERTlGOif^lVGRAM 

FLORENT PAGNY LIVE EN CONCERT poltgaau 



SWITZERLAND 



(Media Control Switzerland) 01/31/99 



BIG BIG WORLD EMILIA universal 
NARCOTIC LIQUIDO Emi 
WHEN YOU BELIEVE WHITNEY HOUSTON & 
MARIAH CAREY SONY 

WOULD YOU . . .? TOUCH & GO v7*wsikvertrifs 

BEUEVE CHER earner 

HIJO DE LA LUNA LOONA polygram 

HARD KNOCK LIFE (GHEHO ANTHEM) JAY-Z bmg 

MIAMI WILL SMITH som 

NO MATTER WHAT BOYZONE raiYCAAM 

I WISH OLI P BUG 



GOLA UF U DERVO sound servc&fwnac 

EMIUA BIG BIG WORLD uNnrERSAt 

CHER BELIEVE waamr 

U2 THE BEST OF 1980 1990 is*.ANai^YG»AM 

MARIAHCAREY #rS Sony 

ALANIS MORISSETTE SUPPOSED FORMER INFAT- 
UATION JUNKIE MAV£RIC^WAn»^[R 
GEORGE MICHAEL LADIES & GENTLEMEN: THE 
BEST OF GEORGE MICHAEL sonv 
LENNY KRAV1TZ 5 EMi 
SENSUNIK POLE POSITION sensum^tba 
WHITNEY HOUSTON MY LOVE IS YOUR LOVE bmg 
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CHINESE SUPERSTAR Faye Wong's first- 
ever Japanese concert, scheduled for 
March 11 at Tokyo's 8,000-seat Budokan, 
was sold out in one day, according to con- 
cert promoter Kyodo Tokyo. An extra 
show has been 
added for March 
12. Meanwhile, 
Toshiba-EMI, 
Wong's .Japanese 
licensee, says it 
will release the 
singer's first Eng- 
lish-language sin- 
gle. "Eves On 
Me," Feb. 24. The 
WONG track, recorded in 

Beijing, will be 
used as the theme song for Square Co.'s 
TV ad campaign for its "Final Fantasy 8" 
computer game. The label says Wong's lat- 
est album. "Chang You," titled "Uta 
Asobi" (Song Play) in Japan, has sold close 
to 90,000 copies (including imports), since 
its Oct. 21, 1998, release there. It will be 
rereleased by Toshiba-EMI in a Japan- 
only version containing "Eyes On Me" on 
March 3. steve mcclube 

MEXICAN ACTS have responded to the 
seven-day visit of Pope John Paul II to 
Mexico City, which began Jan. 22, by 
putting out a flurry of releases related to 
his arrival. Three singles were released, 
along with one album. Among the singles 
shipped was Sony Music Mexico's multi- 
artist track "Pescador" ("The Fisher- 
man"), which has vocal contributions by a 
host of pop artists, including Kabah, 
Jeans, Mercurio, Kairo, Ellas Tres, 
Tierra Cero, Lynda, Lissette, and Aran- 
za. BMG Mexico released "Jos6 Guadalupe 
Esparza Le Canta A Juan Pablo 11" (Jos^ 
Guadalupe Esparza Sings To John Paul 
II), a full-length CD recorded by Josi 
Guadalupe Esparza, a former member of 
BMG's popular regional Mexican act 

Bronco. TERESA AGIIILERA 

STOCKHOLM RECORDS' WORLOBEATERS the 

Cardigans and BMG's rap artist Petter 
(see Words & Deeds, page 30) are both 
nominated in six categories in the Swedish 
Grammisgalan, scheduled to take place 
Feb. 15 in Stockholm. The Cardigans stole 
the show at last year's ceremony, despite 
having no eligible release; they were given 
an export-related award. The Swedish 
Grammis gala, scheduled to take place in 
the Kungliga Tennishallen, will be broad- 
cast live by national TV4. The band starts 
its world tour Feb. 1 in the U.S. at Theatre 
of the Living Arts in Philadelphia. Dates 
in Japan and Europe will follow, and the 
tour ends May 3 in Dublin. The band's bass 
player, Magnus Svenningson, is ill and 
will be replaced on the tour by Lars 
Ljungberg. kai r. loftiu's 

BMG INDIA is proving that money can be 
made from soundtracks to offbeat films 
such as "Bombay Boys," the directorial 



debut by author Kaizad Gustad. This 
humorous drama — about three young 
Indians living in London, New York, and 
Sydney who come to Mumbai, India, to 
search for their roots — has spaw ned a hit 
soundtrack featuring the popular single 
"Mumbhai" (hhai is slang for gang lord) by 
Channel V VJ and dancer Jaaved Jafferi. 
The video also showcases Jafferi's mimic- 
ry talents as he portrays underworld 
street characters. Another video on heavy 
rotation is "Paisa Paisa Paisa" (Mone.v, 
Money, Money) by pop diva Mehnaz, 
which has the three leads doing a "Full 
Monty"-style dance in the movie. Also 
included is Robert Miles' global hit 
"Fable" and a moody English track, 
"Quest," by Indo-Greek female singer 
Anaida, which has a stylish Gustad- 
directed video. BMG says it has already 
surpassed sales of 100,000 since the 
album's November release, nyav hhushan 

AMONG THE HOTTEST un.signed bands to 
emerge from the active Japanese indies 
scene is Feed, a three-piece ensemble that 
played its first-ever gig Nov. 4, 1998, at an 
industry showcase in New York. Feed 
(Maya Saito on vocals, Shinsuke 
Komiyama on guitar and programming, 
and Akifumi 
Ikeda on guitar 
and bass) recently 
played its second 
gig at "live house" 
Garage in Tokyo's 
Shimokitazawa 
district, impress- 
ing those in atten- 
dance with its 
powerful yet 
restrained brand 
of art rock. At 

present, the band is unsigned. "We are as 
excited about Feed as we were when we 
found Pizzicato Five and Buffalo 
Daughter," says an enthusiastic Terri 
MacMillan, who's with the band's man- 
agement, Chibari Inc. sieve .McCLLRE 

SIR PAUL MCCARTNEY took out an "anony- 
mous" ad in four U.K. newspapers yester- 
day to appeal what he percei\'es as a media 
ban on "'The Light Comes From Within," 
the new single from his late wife Linda's 
"Wide Prairie" album on EMI. The single, 
released .Ian. 15 in the U.K., carries a 
parental guidance sticker on its cover, as the 
lyrics feature the f-word. In the ads, par- 
ents are told "your children need your guid- 
ance in this matter. It is your Parental Duty 
[sic] to listen to this record." Although no 
station has admitted to banning the record, 
it has not been playli.sted by any m;yor radio 
outlet. The record has attracted substantial 
publicity and was championed on the air by 
Bob Geldof on his show on London alter- 
native outlet Xfm. "Do you honestly believe 
your children don't hear this word?" says 
McCartney in a statement. "I'm daring 
[programmers] to play it ... to grow up and 
get with the 20th century" Paul sexton 
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Virgin, HMV Go Bacic To The Fotore 



BY TOM FERGUSON 

LONDON — Virgin Megastores and 
HMV have launched 1999 with new- 
marketing initiatives looking to iden- 
tify, respectiN-ely, the acts of the future 
and the best music of the past. 

HMV has launched one of its 
biggest marketing initiatires to date 
with Music of the Millennium, in part- 
nership with national TV broadcaster 
Channel 4. The project will canvass 
hundreds of thousands of people to 
produce a 10-category list of the mil- 
lennium's musical greats. Virgin 
Megastores, on the other hand, has 
kicked off with New Music, a low- 
price campaign on 75 albums by 
breaking acts with linked showcases 
for unsigned groups at its U.K. stores. 

Mu.sic of the Millennium launched 
•Jan. 18. Channel 4 is broadcasting 
fi\Te-niinute segments weeknightly in 
four series, ending in May; each fea- 
tures arti-sbs di.scu.ssing their faviorite 
music or musician. The first group of 
15 included Sinead O'Connor on Bob 
Marley, Herbie Hancock on George 
Gershwin, and Alexander O'Neal on 
Otis Redding. Each ends with a plug 
for the voting procedures, and the TV 
element of the project culminates in a 
night of dedicated programming in 
November National radio station Clas- 
sic FM is also invoK^ in the project. 

HMV's contribution to what is 
being billed as the U.K.'s biggest^ver 
music survey includes distributing 
500,000 voting leaflets through its 1 OS 
.stores and proflucing 25 million bags 
that can double as voting forms. Other 
elements include window displays, 
ballot boxes, and bro\v.ser cards. 

Cormac Loughran, senior market- 
ing manager at HMV says the cam- 
paign fits neatly with HMV's empha- 
sis on its own heritage during a year 
that will see the closure of the origi- 
nal Ijondon .store where it began ti"ad- 
ing almost 80 j-ears ago. 

He adds, "This is not a short-term 
tactical hit; for me, it's a very exciting 
project. You could rery easily create 
something which Ls cu.stomer-focused 
but doesn't create an industry buzz. 
This is something the whole music 
business can unite behind. Also, we're 
giving our customers scmething back." 

However, at HMV's younger rival 
Virgin, head of marketing Andy Ken- 
drick calls its New Music campaign "a 
way of taking a stance against more 
polls and retrospectives. We're start- 
ing a new year, and a lot of people are 
looking back — as «ith HMV's cam- 
paign — but the future is in looking 
forward, with new artists for this 
year, next year, and beyond." All 90 
Virgin outlets in the U.K. and Ireland 
are taking part in the campaign, 
which offers customers two CDs for 
20 pounds ($32) from a list of 75 
selected titles. Launched Jan. 22, it 
runs until Feb. 18. 

"I'm particularly glad," Kendrick 
continues, "thatwe'w done it because 
of the HMV/Channel 4 tie-in. Our sup- 
port for new stuff makes [the HMV 
campaign] look so staid. When you get 
toward the end of this year, I can 
understand interest picking up on 
classic album stuff, but to start it 
already is just o\>erkill." 



virgin megastores 
are proud to present 



new music 



appearing in a store near you 



2cdsfor£20 

supporting new talent 



HMV's Loughran concedes that 
1999 "is going to be a year of lists." He 
insists, howe\«r, "Our key objecti\"e Ls 
to provide the definitive list," which 
will "set some real landmarks in 
place." There's also solid commercial 
reasoning behiixl HMV's inTOK-ement, 
both in obtaining a more detailed pic- 
ture of its customers' tastes and in 
generating more store traffic. "When 
people go in to vote," says Loughran, 



BY JOHN LANNERT 

For their seventh album, Colom- 
bian mereitgiie group Bananas are 
promoting their latest album from a 
novel location — Carcel Modelo de 
Barranquilla, a Colombian prison. 

In an innovative arrangement be- 
tween Bananas' label, Codiscos, and 
Colombia's national penitentiary insti- 
tution, INPEC, the group's "Bananas 
Sigue Siendo Bananas" (which rough- 
ly translates as "Bananas Keep On 
Being Banana.s") is iijuu|fflja4[»)jj|||tij| 
a comeback album yiHlftffflffl 
for Uie band, while 'Mlpf fES 
serving as an im- h^Sl^^^^Mp 

Henao, artistic divi- 
sion VP at Codiscos, notes that the 
results of the project have been 
"100% positivT^" because both INPEC 
and Bananas "have demonstrated 
that people can be rehabilitated in 
prison and they can work within the 
prison system to be rehabilitated." 

Criticized in Colombia for the 
numerous escapes from its prisons by 
well-known drug traffickers, INPEC 
was seeking a way to boost its profile. 

To that end, Carcel Modelo direc- 
tor Dn Carmelo de la Os.sa authorized 
Cbdiscos to build a 24-ti-ack digital re- 
cording studio last year inside the 
prison where the members of Bananas 
were doing time on drug charges after 
their arrest in 1995 in Barranquilla's 
airport Not all of the members plcad- 



"they will see some of the [Millenni- 
um-linked] product that we're pro- 
moting. There's a lot of product that 
hasn't had that much exposure in the 
past five or 10 years, and all of a sud- 
den you can revisit it" Early feedback 
has been very positive, he adds. 
"Speaking to the stores, they've had 
lot* of customers coming in asking 
about it very interested in what's hap- 
pening. It's easy to be cynical about 
these things, but the vote and the list 
strategy is one that customers can 
relate to." 

The involvement of Classic FM, he 
adds, will steer the project away from 
being a purely popAwk listing. 

For his part, Kendrick says U.K. 
label support for the Virgin campaign 
has been "fantastic." He adds, 
"Everybody across the industry has 
been aware of the dearth of new/ 
breaking artists, so the labels and dis- 
tributors ha\e been very positive." 

A second strand of the Virgin cam- 
paign was a .string of January in-store 
showcases at four Megastores, the cul- 
mination of a demo tape competition 
run in conjunction with U.K. weekly 
music magazine New Musical Express 
(NME). The competition attracted 
almost 2,500 entries, whittled down to 
12. NME organized label A&R repre- 
.sentation at each .showcase. 



ed guilty, but a Colombian judge sen- 
tenced them all to prison. 

L6pcz Henao says some prisoners, 
such as the members of Bananas, are 
able to "work off" their sentences by 
performing gainful labor at the prison. 

Lopez Henao also points out that 
Codiscos donated the studio infra- 
structure to the prison, which was 
built in part by Bananas' five mem- 
bers — vocalists Tom River and .Javier 
Echeverria, keyboardist Javier Wee- 
ber, guitarist Jorge Ortega, and 
bassist Mike Lopez. Lopez Henao 
says the prison is planning to con- 
struct a radio station at the studio site. 

All the album tracks were cut at 
the prison studio, bar the saxophone 
and trumpet sections, which were re- 
corded in Santo Domingo. The album 
was mixed at Codiscos' studio at its 
headquarters in Medellin, Ojlombia. 

"Bananas Sigue Siendo Bananas" 
was shipped in December and al- 
ready has sold 40,000-50,000 units, ac- 
cording to Lopez Henao. 

To support the album in the near 
term, Bananas will perform two 
shows outside of CArcel Modelo. The 
pair of performances will also benefit 
INPEC's interests, as a portion of the 
ticket sales for the shows arc to ben- 
efit the children of people in Colom- 
bia's jails and prisons. 

The album has assisted Bananas, 
too. Because of the band's model be- 
havior and its participation in the re- 
cording project, Lopez Henao e.\pects 
the group members to be released by 
the end of this yean The original .sen- 
tence was for six years. 



Bananas Dn The Jailhnuse Rnck 

Colombian Group Records Album Inside Prison 



newsline... 




THE U.K. GOVERNMENT UNDERLINED ITS COMMITMENT to protecting copy- 
right in the digital age Jan. 25 at MIDEM when Kim Howells, parlia- 
mentary undersecretary^ of state at the Department of Trade and Indus- 
try, pledged his support for the music business and other content-led 
industries. 

"There's a whole new world in cyberspace. If we're 
not sharp, it will make us all redundant," he told a 
gathering of U.K. execs organized by the British 
Phonographic Indu.stry and authors' umbrella body 
British Music Rights. Howells, who visited stands at 
the trade fair and attended two shmvcases of new U.K. 
acts during his visit, said other interests would 
"thieve" from creative people without protection and 
HOWELLS suggested that copyright legislation might have to be 
updated yearly to keep abreast of technological 
changes. "You must tell us what you think, so that we can use your ini- 
tiative when talking to other countries," he told delegates, arguing that 
the EU's forthcoming Copyright Directive would be of assistance "to 
ensure that the theft of intellectual property does not become the norm." 

DOMLNIC PRIDE 

SWEDISH INDUSTRY VETERAN DAG HAEGGQVIST has been named chairman 
of Underground IVchnologies (UT), the new rentiue formed by the merg- 
er of Swedish indies Vibrafon, Dolores, Dot, and North - ■ 
of No South (Billboard, Sept 26, 1998). The company Ls ■ 
being led by managing director Peter Yngen, who says 
he will look for a replacement managing director when 
the integration of the labels is complete. Haeggqvi.st, 
who founded the Sonet label as an independent in the 
'50s, is also chairman of the Swedish arm of the Inter- 
national Federation of the Phonographic Industry and 
runs his own label, Gazell Records, and a publishing haeggovist 
company, Gazell Music. Although the four labels have 
pooled their resources, they will retain their separate identities in the 
marketplace, according to UT. dominic pride 

ONLINE MUSIC RETAILER BOXMAN, based in Sweden and operating in tiie 
Nordic region, is ex-panding into Ormany, the U.K., and France. The com- 
pany, started in 1996, fulfills orders placed by its four subsidiaries operat- 
ing in Sweden, Denmark, Norway, and Finland. The 
manager of its German operation is Achim Fehlau, for- 
mer managing director of MCY Music in Germany. 
Fehlau will move from Berlin to Hamburg, where Ba\- 
man will locate its German headquarters. The company 
hopes to have the three new subsidiaries operating by 
April Boxman announced last year that it intended eventually to roll out 
its service in 11 European territories. dominic pride 

REPRESENTATIVES OF EUROPE'S AUTHORS' BODIES and the ms^or music 
publLshers signed an agreement Jan. 25 to work to protect their rights 
in the area of physical distribution of music. The "memorandum of 
understanding regarding offline products" will apply particularly to 
multimedia discs and covers mechanical royalty agreementis applying to 
enhanced CDs. jeff cijkRK-.viEADS 

LOCAL REPERTOIRE DOMINATED SALES AND AIRPLAY charts throughout 
Europe in 1997-98, according to the first pan-European study of its 
kind, unveiled at MIDEM. The report, by a new body, the European 
Commission-funded European Music Observatory, says that more than 
two- thirds of pop hits originated in the region. The Observatory, which 
is led by lobbying organization the European Music Office, will provide 
quarterly reports on the development of European repertoire and other 
regional music topics. "The music community can't change laws or state 
policies, but with proper data, the Observatory can help point out the 
obstacles to the free flow of musical works and artists across Europe," 
says managing director Jean-Franjois Michel. Emmanuel legrand 

BELGIAN PRODUCER MIKE DELLANAY was killed in a car accident Jan. 24 
while travehng to MIDEM. A fellow produeer/remixer, Italian-born Vito 
Lucente, 27, was hospitalized with spinal injuries following the acci- 
dent, which occurred some 60 miles from Cannes. The pair had been 
driving overnight from Belgium. Brussels-based Dellanay, who was 40, 
had a 15-year career as a bass player and producer and ran his own 
company. Peanuts Productions. A former member of the group Kiwi, 
he w-as respon-sible for a number of European dance hits, the most recent 
of which was "Do It" by H2S04. He is survived by three children. 

MARK SOI,0M0.NS 
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IS FILIPINO CHART IMMINENT? 

(Continued from page j?) 



tern uses hardware and software pro- 
grains developed in-house. 

She saj-s the chain would be willing 
to offer it£ sales data for chart compi- 
lation purposes, although final 
approval of that would depend on the 
specifics of any EPOS-based national 
charts program. 

Radio City operations VP Merwin 
Tee says that 15 of its 25 outlets are 
EPOS-equipped. However, there are 
plana to introduce a new system 
chainwide, using IBM Sure One hard- 
ware and the SureStore software pro- 
gram developed by the Filipino firm 
Archos Business Systems. Tee adds 
that the two Music One raegastores 
opened in Makati City and Pasig City 
(both near the Manila metropolis) also 
haw EPOS capabilities. He confirms 
that R^ulio City/ Music One would like 
to see its data used for accurate 
national sales charts but would want 
to ensure that the compilation task 
was handled by an independent orga- 
nization. 

"I would give a top 10 list, or some- 
thing like that, to RVRI," he says, "but 
not the actual figures. I would be very 
cautious about giving figures to any- 
one." 

Olivares and m^jor-label executives 
have for some time been keen to see 
dependable music sales charts come to 
the Philippines. Best-seller lists based 
on record companies' shipments to the 
trade have been considered, Olivares 
says, but he notes that a number of 
local labels may not fawr that course 
due to the resulting commitment to 
pE^y fiill taxes and royalties. 

"Having album charts in the Philip- 
pines is a big concern for us," says 
Rudy Tee. managing director of the 
BMG affiliate here. "We estimate our 
sales, as well as [those of] our com- 
petitors, and that gives us what we 
think is a good idea of sales. But it's 
hard to tell who's definitely No. 1, 
because the figures are hard to get" 

At independent label Star Record- 
ings, A&R manager Rene Salta says, 
"It's a bad situation not to hav« charts. 
Everjxine claims to be No. 1, but we 
really don't know. We don't know 
what's happening out there." 

Howevw, Rudy Tee says he's not in 
favor of the trade association becom- 



ing the charts' compiler. 

"RVRI doesn't have the time to han- 
dle charts, as they should be con- 
cerned with piracy," he says. "I have 
nothing against PARI, but it should be 
an independent body [taking on the 
charts]." He says he would like to see 
the International Federation of the 
Phonographic Industry (IFPI) handle 
it. 

Local industry executives are very 
conscious of the EPOS-based charts 
produced by the Recording Industry 
of Malaysia (RIM), the IFPI affiliate 
in that country. Those have been in 
existence for just over two years and 
remain Asia's most advanced music 
retail sales charts outside of Japan. 
RIM member companies paid 50% of 
the costs of installing the EPOS sys- 
tems in key retail accounts, according 
to Olivares, and as a result they obtain 
fast, accurate sales information. 

"I'm very impressed with the sys- 
tem there," he says. The PARI presi- 
dent accepts, however, that the Fil- 
ipino association doesn't currently 
have the funding for the production of 
album charts, EPOS-based or other- 
wise. 

Music merchants other than 
Odyssey and Radio City/ Music One 
aren't likely to invest in electronic 
inventory equipment, in his opinion. 
Such retailers would include the SM 
Shoemart department store chain, 
which Olivares estimates has 25%- 
30% of the Filipino music market. 

Warner Music Philippines national 
sales manager Fred Patuto shares 
Oli^-ares' views. 

"SM has no interest in which album 
is selling the most," he says. "They 
only care that the cash register is 
ringing." 

Although EPOS statistics from 
Odyssey and Radio City/Music One 
might be sufficient to jump-start a 
chart, Olivares acknowledges that 
data from more retailers, including 
rural outlets, would be required to 
make the listings fully representati\'e. 
All these goals are secondary to the 
issue of funding, however Without an 
effort in this area, the Filipino indus- 
try's wish to have its business accu- 
rately tracked and reflected will 
remain exactly that. 



LEAN TIMES AHEAD FOR BRAZIL BIZ 

(Continued from pajjej?) 



a local record store is 25 reals ($14.70). 

Traditional merchants ai'e ponder- 
ing small price increases and thinner 
profit margins. One small retailer is 
even bucking the law by transforming 
his prices into dollars. 

"My debts are in dollars, so now 
they have skyrocketed," says Carlos 
Farinha, owner of Bizarre Records, a 
retail store that primarily deals with 
imported product "I am not accept- 
ing credit cards nor long-terra pay- 
ments, only cash." 

Not all companies in BrazU's record- 
ing industry are certain to feel the 
devaluation pinch, however. Aloysio 
Reis, managing director of EMI-Odecsi 
Brazil, claims that his company's suc- 
cess in dealing with Brazil's past eco- 
nomic crises will help insulate the label 



from the country's current turmoil. 

"Since the Itesian crash [in August 
1998]," says Reis, "we knew that 
something could happen with the cur- 
rency, and we kept expenses very 
tight So, we won't experience many 
problems." 

The financial crisis is also affecting 
the Ine music scene, as Jose Nogueira, 
director of the Palace concert hall 
here, explains. 

"With inflation, it is difficult to 
make long-term plans or work with 
credit cards, and that is my main con- 
cern," Nogueira says. "ALso, foreign 
artists become more expensive, as 
they are usually paid in dollars." 

Axxistwice in prepttriiig litis story jtos 
provided by John Lamiert. 



Canada 



IWo Retailers Join To Form Cliain 



BY LARRY LeBLANC 

TORONTO— Two Toronto-based 
retailers. Rock Entertainment and 
CD Plus, have merged their opera- 
tions to create a 100-store chain 
under a new company called CD 
Plus.com. 

The merger, announced Jan. 11, 
involves retailers Rock Entertain- 
ment and CD Plus. The former, 
OB'ned by Wayne Albo, operated 90 
stores under the names National 
Records, Record Baron, Music City, 
Musiplax, and AVE, primarily in 
secondary market locations. 

CD PluB, operated by David 
Cubitt and Bill Birss, has been a 
longtime leader in mail-order cata- 



log and Internet retailing and oper- 
ated 10 Ontario warehouse-style 

stores. 

With a staff of 600, the newly 
formed chain, which has engaged the 
stock brokerage firm First Mara- 
thon to look into presenting a public 
offering, will operate in every 
pro\'ince except (Juebec, New Bruns- 
wick, Prince Edward Island, and 
Newfoundland. 

Its 77-store mall division will oper- 
ate under the AVE banner, and the 
remaining 23 street outlets will run 
as CD Plus.com outlets. The two 
divisions will operate independently, 
with different price points and prod- 
uct mixes. The company will utilize 



warehouses in North Bay, Ontario, 
and Winnipeg, Manitoba, formerly 
operated by Rock Entertainment 

Since the merger, CD Plus.com 
has made an agreement with British 
Columbia-based Sound Data Sys- 
tems for the exclusive rights to its 
database of more than 200,000 titles 
and 350,000 individual song listings. 

"We're going to aggressively mar- 
ket on the Internet" says Cubitt "In 
secondary markets, with an Internet 
kiosk in stores, [buyers] will have 
selections at their fingertips. We're 
committed to putting $1 million 
[Canadian] funding into immediate- 
ly [upgrading] content, marketing, 
and distribution of our Internet site." 



SALE OF USED CDS CAUSES STIR IN CANADA 

(Continued, frrym page 8) 



labels, artists, songwriters, and le- 
gitimate retailers and devalues mu- 
sic, the practice is not illegal in Cana- 
da, and the labels' options in at- 
tempting to curb it are limited. 

Generally, under the terms of their 
sales contracts with retailers, labels 
retain the right to refuse to sell prod- 
uct to retail accounts dealing in used, 
rented, promotional, bootleg, coun- 
terfeit, or pirated music. But the 
record companies have never en- 
forced this measure, which many 
industry observers fear will not hold 
up under Canadian trade regulations. 

Unlike the U.S. market, sources 
say, labels in Canada cannot refuse 
volume discounting or hold back co- 
op advertising and marketing funds 
from those retailers to which they 
sell directly, even if those chains sell 
used music. To do so, sources says, 
could be considered an illegal trade 
practice under Canadian law. 

Despite widespread industry spec- 
ulation that the CRIA is considering 
action, Robertson says, "My feeling 
Ls that each company has to deal with 
it individually based on their own 
relationships with accounts and their 
trade terms." 

LABEL STRATEGY 

Affiliates of multinational record 
companies operating here say they 
are formulating game plans on how 
to deal with the contentious issue, but 
they have not revealed any new poli- 
cies as yet. Universal's Lennox con- 
tends that A&B Sound and CD 
Plus.com proceeded with their plans 
to sell used music without prior dis- 
cussion with their miyor suppliers. 
"Where's the dialogue in this profit 
partnership we have?" Lennox asks. 
"If [A&B Sound buyer] Lane Orr had 
telephoned and said, 'We're getting 
squeezed [by used-CD retailers); 
what are you going to do about it?,' 
there would have been a dialogue. 
Instead, he stuck his tongue out and 
did it, and now CD Plus wants to fol- 
low." 

"We've been going at [labels] for at 
least 10 j-ears to do something about 
used product," counters Orr. "If we 
hadn't started [selling used CDs], 
somebody else would have. In sever- 
al instances, used .stores have 



matched us on the prices of front-end 
product. [Their low prices are] being 
subsidized by [sales of] used prod- 
uct" 

David Cubitt, a principal in CD 
Plus.com, maintains that the compa- 
ny's street division "is a target for 
[competition from] used locations." 

"Selling [used] records directly 
cuts into the revenue of our busi- 
ness," says Lisa Zbitnew, president 
of BMG Music Canada. '"This is a top 
[industry] issue which needs be 
addressed quickly." 

WILL OTHERS FOLLOW SUrP 

For now, some of Canada's top mu- 
sic merchants reject any notion of 
selling used music. 

"It's not a business HMV would 
ever get into," says Peter Luckhurst 
president of HMV Canada, which 
operates 97 .stores nationally. "[If oth- 
ers did it] we still wouHn't do it [Sell- 
ing used CDs] devalues the product 
as well as encourages shoplifted and 
promo product to be recycled." 

Adds Tim Baker, buyer for the 33- 
store, Ontario-based Sunrise Rec- 
ords, "It's not something we would 
remotely entertain because we work 
with the record companies as part- 
ners. It also sends the wrong mes- 
sage to the consumers. They think by 
getting $5 (Canadian] for a u.sed CD, 
that's what [retailers] pay for a new 
record. With a new CD selling for 
$17.99 or $18.99 and a used CD for 
$9.99, they also think we make a lot 
of money on new CDs." 

But some retailers acknowledge 
the pull of market pressure. "We'd 
only jump in if everybody else did," 
says Vito leruUo, president of one- 
stop R.O.W. Entertainment, which 
also operates the Record on Wheels 
retail chain. 

The Retail Music Assn. of Canada 
(RMAC), which represents the ma- 
jority of Canada's music retailers, 
will address the used-CD issue Feb. 9 
during its board conference call. 

"If there are retailers wanting to 
go the used-CD route, I don't want 
anything to do with them," says 
Baker, whose chain is a member of 
the RMAC. "We don't need them as 
members of RMAC." 

CD Plus, the forerunner to CD 



Plus.com, was an RMAC member; 
A&B Sound is not 

MARKET FACTORS 

Industry observers say it was 
inevitable that the practice of selling 
used CDs would spread in Canada. 
The practice had already shaken up 
the U.S. market earlier this decade, 
and in Canada the number of inde- 
pendent stores selling used CDs has 
proliferated. Meanwhile, nugor retail 
chains continue to grapple with skin- 
ny margins on front-line titles, as 
well as increased competition from 
online sales. 

lerullo concedes that some of 
R.O.W. Entertainment's independent 
accounts are selling used product 
"HMV Canada and Music World get 
advertising and marketing funds, 
which allow them to buy product 
[cheaply]. That's what hurt these 
[independent] guys. Maybe the only 
way they can make a buck is to go 
into used goods." 

RMAC president Al Herfst notes, 
"The lines of distribution are becom- 
ing increasingly blurred. Labels are 
competing with their own customers 
[through their affiliated record club 
online sales]. As the marketplace 
shrinks, more retailers are looking 
for whatever opportunities they can 
find, including such things as [selling 
used music]." 

Several retailers complain that 
labels' promotional product repre- 
sents a significant part of the used- 
music marketplace and that labels 
have not done enough to curb the 
practice. 

"Go into any used-CD store, and 
there's punched promotional prod- 
uct," siiys Orr. "It's coming from peo- 
ple employed in the [music] industry." 

While e\pre.ssing concern over the 
recent moves by A& B Sound and CD 
Plus.com, Garry Newman, chair- 
man/president of Warner Music 
Canada, says it's still too early to 
draw conclusions. "At this point A&B 
is not [selling used CDs] directly, and 
CD Plus is only planning on doing it 
I would fro» n on it if [CD Plus.com] 
goes ahead with its plans. [Selling 
used product] is not good for our busi- 
ness, but it's not going to kill our busi- 
ness either." 
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BMG Distribution Higliligiits Success, Lays Out New Pians At Convention 



BY DON JEFFREY 

SAN DIEGO— After recounting the 
company's successes of the past j-ear 
and a half, Ptete Jones, president/CEO 
of BMG Distribution, told attendees 
at this year's con\ention that changes 
in the music business have made the 
stakes for success higher than ever. 

A total of 1,244 BMG distribution 
and label employees, artists, and 
guests attended the convention at the 
Hyatt Hotel on San Diego Bay; it 
b^an the afternoon of Jan. 3 with a 
presentation by distributed label 



Be>'ond Records and ended early in 
the morning of Jan. 10 with a perfor- 
mance by Arista 
artist Deborah Cox. 

In all, 69 acts 
made music in the 
hotel's ballrooms or 
at outside venues, 
representing a va- 
riety of genres, in- 
JONES eluding the classic 
rapof Run-D.M.C, 
the classic rock of George Thorogood 
& the Destroyers, the silky soul of 




Jeffrey Osborne and Peabo Bryson, 
the emotiw Latin pop of Midon, the 
jazi/rock of Andy Summers, and the 
country/rock of Alabama. 

The U.S. distributor is a unit of 
BMG Entertainment, a $4.4 biUion 
global music company based in New 
York that owns or distributes more 
than 200 labels in 53 countries, 
employs 7,500 people, operates a 
music publisher with rights to more 
than '700,000 songs, and runs a 
record club, BMG Music Service, 
that has more than 8 million mem- 



bers. Its m^or wholly owned labels 
include RCA, Arista, and Windham 
Hill, and it distributes and owns 
stakes in successful labels like Ji\"e 
and Loud. 

Taking off on the convention 
theme of "BMG Rising," .Jones list- 



ed a series of accomplishments for 
the company in the 18 months 
since it met in New York for its 
previous convention. 

BMG had two of the five top 
albums of 1998 and four of the top six 
(Continued on next page) 



m Brim 12% leaii In VU Reveaue 



BY SETH GOLDSTEIN 

NEW YORK— DVD was the differ- 
ence between a so-so year and a good 
one. 

U.S. home video wholesale rev- 
enue vaulted an estimated 12% in 
1998 to $9.4 billion— and 50% of the 
$1 bilHon gain can be attributed to 
shipments of the 5-inch optical disc, 
according to Billboard's annual mar- 



ket-share survey. 

Granted, only one-half of the 30 
million discs received at retail sold 
through, and vendors may be taking 
some returns in 1999 that will dimin- 
ish DVD's contribution. But those 
returns — if there are any — will like- 
ly be small in comparison to the 
norm of 20% and higher for VHS 
delireries. 



U.S. Home Video Maritet Shares, 1996-1998 







1998 




1997 




1996 






$<mil,) 


% 


S(miL) 


% 


S(ma,) 


Disney 


26.6 


2,500 


28.6 


2.400 


27.0 


2.200 


Warner' 


11,7 


1,100 


15.0 


1.260 


11,8 


970 


Fox 


11,7 


1,100 


11,9 


1.000 


12,3 


1.000 


Columbia 


10,6 


1.000 


11,9 


1.000 


8,4 


680 


Paramount 


10,1 


950 


5,6 


475 


5.6 


450 


Universal 


8,0 


750 


9,5 


800 


9.3 


750 


MGM 


4.3 


400 


4,0 


340 


4,6 


375 


NewUne 


3.4 


320 


3,0 


250 


3.1 


250 


PdyGram 


2.7 


250 


1,8 


155 


1.6 


135 


Artisan 


1,7 


160 


1,0 


85 


1.2 


100 


GoodTimes" 


1.5 


140 


NA 


NA 


NA 


NA 


HBO Home Video 


0.5 


50 


09 


75 


0.8 


65 


Anchor Bay' 


OS 


50 


NA 


NA 


NA 


NA 



1. Distributes HBO. MGM. and New Line litles, 

2, Revenues for previous years no longer considered accurate. 
Source: Billboard 



Ba-sed on fourth-quarter results, 
consumer demand is sopping up 
everything DVD replicators can 
manufacture. "Tape was up a Uttle 
bit. The real growth was in DVD," 
says Best Buy merchandising VP 
Joe Pagano, who reported a 1998 
home video gain of 30%. VHS, 
though, is far and away the dominant 
format, as witnessed when "Titanic" 
steamed into view. 

The Big Boat movie thundered by 
the competition 1998. Consumers 
snapped up 25 million of the 30 rail- 
lion ca.ssettes in stores, helping bring 
Paramount Home Video to the brink 
of a $1 billion year. The studio man- 
aged to double its 1997 sales — not at 
all bad for a vendor that had lan- 
guished for several years in the mid- 
dle of the pack. 

"Titanic" demand accounted for 
much of the increase in industry- 
wide rental and sell-through rev- 
enues. However, the release, worth a 
cool $450 milhon to Paramount, was 
still a one-shot. DVD promises 
longevity plus prosperity. 

In its first full year at retail, the 
format brought in an extra 8%-10% 
to the suppUers who derated most or 
all of 1998 to filling the pipeline. 
Warner Home Video, not known for 
(Continued on page (i.'i) 



Top Web Sliopping Sites In 
December Sold Music 



Ik there is any doubt left 
that music is one of the most attrac- 
tiw corwumer products on the Inter- 
net, the latest figures from an online- 
research company shoukl dispel it 

In its recent online shopping 

survey. Media Metrix, a 

company that measures 
traffic to World Wide 
Web sites, reports that 
four of the top 10 shop- 
ping sites in December 
were music sellers. 

At No. 8 was CDnow, 
which Media Metrix says 
attracted 2.69 million 
unique visitors in Decem- 
ber. "Unique visitor" 
means that a particular 
person who goes to a site 
is counted only once each 
month no matter how- 
many times he or she 
may return to that locatkm. 

At No. 9 was Musicblvd.com vrith 
2.68 million unique visitors. Music 
Boulev"ard's parent, N2K, is being 
acquired by CDnow, and if you 
added the totals for each of their 
Web sites, you would have a site in 
fourth place overall. The No. 10 site 
was Columbiahouse.com, at 2.45 
million unique visitors. Columbia 
House is the record club co-owned 
by Sony Music Entertainment and 
Warner Music Group. 

At No. 2 in December was high- 



BUYIN 
TREND 




by Don Jeffrey 



flying Amazon.com. It was visited 
by 9.13 million people. Most of those 
were probably book cu-stomers, but 
music is a fast-growing category 
for the retailer. Because of its size, 
it became the biggest-selling music 

site on the Internet in 

last year's third quarter, 
just months after it 
started offering CDs. 

The No. 1 site had 
nothing to do with music. 
It was Bluemountain 
arts.com, which makes 
personalized electronic 
greetings. It drew 12.3 
million visitors, nearly 
35% more than Amazon. 

Media Metrix also 
measured the top sites 
according to growth in 
visitors from November 
to December. Again, 
Bluemountainarts.com led the way, 
increasing its count by 3.23 million. 
Amazon.com kept the No. 2 posi- 
tion, attracting 1.32 million more 
asers than in November. 

Neither CDnow nor Music 
blvri.com was among the top 15 in 
growth, but there were a couple of 
imminent music merchants on this 
list. At No. 6 was Barnesand 
noble.com, with 923,000 more visi- 
tors in December. At No. 9 was Buy. 
com, which will sell music soon. Its 
growth was 816,000 unique visitors. 
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newsline... 



SHOREWOOD PACKAGING, a manufacturer of paperboard packaging for 
the music and video industries, is considering an offer to acquire Field 
Group FIX, a London-based paperboard manufacturer. A ri\~al company, 
Chesapeake Corp., has already bid H320 million for Field Group. 

UNIVERSAL STUDIOS has announced a marketing partnership with Coca- 
Cola that will link the soft -drink company's brands with UnKiersal's music, 
theme parks, and movies. Universal says that it and Coke plan promo- 
tions, discounts, and tie-ins with Universal Music Group. 

BLOCKBUSTER says it has signed a multi-j'ear revenue-sharing agreement 
with Warner Home Video to supply Blockbuster stores with new video 
releases by Warner Bros., HBO, and Turner. Blockbu.stcr has entered 
into direct re\"enue-sharing deals with studias in order to increase the 
number of copies of new videos in its 6,000 stores. 

TIME WARNER, which owns Warner Music Group and Warner Bros. Pic- 
tures, says it has increased its common-stock repurchase program to $5 
billion. The prtjgram will be spread out over three years and funded from 
cashflow. 

THE CONSUMER ELECTRONICS MANUFACTURERS ASSN. 
(CEMA) projects that sales of consumer electronics 
should reach a record $79 billion this year, a o% rise 
over 1998 sales of $7fi billion. CEMA estimates that 
sales of DVD players wiU rise 60% to 1.6 million units 
this year. The trade group expects 42..') million CD plajiirs to be sold in 
1999. 

NAVARRE, an independent distributor of music, re|X)rts a net loss of $}.99 
million in the third fiscal quarter, resulting from operations of its start- 
up online service Net Radio. During the same period a year ago, the com- 
pany posted a net profit of $579,000. Sales for the three months that ended 
Dec. .31 increased 7.4% to $74.6 million from $69.4 million. 

REHTRAK reports that Internet revenue for the quarter that ended Dec. 
31 increased to 7% of total revenue from 1.3% during the corresponding 
period the previous j'ear. Rentrak, which dLstributes videocas-settes on a 
revenue-sharing basis to retailers, generates online revienue from fulfill- 
ment services for third parties, direct sales to consumers through its 
Blowout Video .subsidiary, and fees for creating and managing World Wide 
Web sites for retailers. 

CAK UNIVERSAL CREDIT CORR, an entertainment lending firm created by 
former EMI North America CEO Charles Koppelman and Prudential, 
.says it plans to offer financing ba.sed on TV syndication fees. The com- 
pany says it has originated $250 million in loans ranging from $1 million 
to $140 million in its first nine months of operation. A .source says that 
"most if not all" of the $2.50 million in loans have been masic indu.stry- 
related, though none have been announced so far. The source also says 
another $400 million has been earmarked for loans backed by song cat- 
alogs and record masters. The source says that although most of the 
loans have been made, the securitized bonds created from the loans have 
not j'et "passed through to bond investors." 

HASTINGS ENTERTAINMENT, the operator of 129 book, music, and video 
superstores, .says it is opening a 24,800-square-foot sujierstore in Mid- 
west City, Okla., in the spring. The site will offer 40,000 book titles, 
20,000 music .selections, 6,000 videotapes and video games, and 800 DVD 
titles. 

SENSORY SCIENCE, a con.sumer electronics company that plans to market 
MF3 pla.yers for Internet-downloaded music starting this spring, reports 
net income of $20;?,000 on sales of $21.3 million in the Ihinl quarter, which 
ended Dee. 31, compared with net profit of $1.07 million on sales of $14.2 
million during the .same |X!riod the previous year The company was for- 
merly known as Go-Video, and its principal product has been a dual-deck 
VCR. 

AT HOME NETWORKS, the high-speed Internet service provider that recent- 
ly announced it is buying online search company Excite, reports a net 
loss of $64.9 million on rev^^nue of $19.2 million during the fourth quiu'- 
ter, compared with a loss of $21 million on revenue of ,$;17 million a year 
earlier. 

ARTISTDIRECT, an onhne music merchandi-ser, says it » ill be offering the 
vinyl edition of Sublime's platinum "40 Oz. To Freedom" album exclu- 
sively online (at sublime.com) for a nibnth prior to its general retail re- 
lease. 



BMG DISTRIBUTION HIGHLIGHTS SUCCESS, LAYS OUT NEW PLANS 

(Cont inued from preceding page) 



singles. Its market share for cur- 
rent, or new, albums rose to 14.4%, 
its highest ever BMG led all distrib- 
utors in singles share for the fourth 
consecutive year. And its share of the 
alternative market increased by 4.5 
percentage points to 12.3%. 

Monthly sales records were bro- 
ken during the 18-month period 
between conventions, October and 
November of last year were the 
biggest sales months in the compa- 
ny's history. 

In the last fiscal .year, the dLstrib- 
utor's revenue exceeded $1 billion. 
In San Diego, .Jones said, "I assure 
you we will exceed it by a lot" in the 
current fiscal year, which ends .June 
30. 

Turning to challenges, .Jones 
focused first on the Internet. But 
he characterized it as an opportu- 
nity rather than a threat. He 
reminded staffers that research 
showed the principal reason con- 
sumers don't buy the latest albums 
by their favorite artists is that 
they don't know when new albums 
are out. 

.Jones .suggested that targeted 
marketing via the Internet could 
help solve that problem. Advances in 
technology for streaming and down- 
loading music and video online pre- 
sent unique advantages, he .said. 

"BMG and its retailers must use 
this technology to create the ulti- 
mate in narrovvcasting — a radio sta- 
tion and video channel to every 
wired consumer," he said. 

Many observi^rs believe that BMG 
has been the most aggressive major 
music company in using the Inter- 
net. Under the direction of world- 
wide marketing chief Kevin Conroy, 
it has developed genre-based World 
Wide Web sites and an online .store 
(getmusic.com). 

.lones also raised the topic that has 
roiled the music industry in the pa-st 
year — consolidation. 

"It's definitely a competitive 
environment of higher stakes than 
ever," he said. 

Consolidation of the account base 
— though acquisitions of retail chains 
like Camelot, Blockbuster, the Wall, 
and Spec's — has left 13 companies 
representing 7.5% of music volume, 
he said. Specialty music chains are 
important, Jones said, but he urged 
his staff to also pay attention to the 
independent stores (some of whose 
owners were in attendance) because 
they command high customer loyal- 
ty and help break bands. He cited 
Waterloo Records in Austin, Texas, 
as the exemplar of a good indie store. 

Jones talked about the mass mer- 
chants, too, saying that they provide 
the chance to exjjand the music mar- 
ket through impulse buying by their 
broad-based shoppers. 

Con.'iolidation at the record-com- 
pany level has been demonstrated 
most dramatically by Univ^ersal 
Music Group's absorption of Poly- 
Gram. Five distributors now control 
80% of the music market. Jones said 
that the beefed-up Universal would 
become a "a most formidable com- 
petitor" He also noted that the 
merger presented opportunities for 



BMG to pick up artists, labels, and 
executives cut loose from contracts. 

BMG Entertainment has set a 
goal of an 18% market share for cur- 
rent albums, a jump of more than 3 
percentage points. It's an ambitious 
target, and executives say they don't 
expect to meet it in a year But they 
clearly see possibilities that make it 
reachable. 

The development of new artists 
was a definite theme at the conven- 
tion. Jones said that in the period 
between the New York and San 
Diego con\«entions, 51 BMG acts had 
made Billboard's Heatseekers chart 
for developing artists. Of those, 24 
had sold more than lOO.lKK) albums. 
One recording, by Creed, had been 
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certified double-platinum. 

In remarks at the convention, 
Strauss Zelnick, president/CEO of 
BMG Entertainment, emphasized 
that the company's focus was on 
"building worldwide superstars" — 
acts w-hose albums sell at least 5 mil- 
Uon units across several territories. 
He noted that the company spends 
more than $1 million on every new- 
act and emphasized the odds against 
realizing a return on that invest- 
ment: Of some 60,000 records 
released worldwide by the entire 
industry, less than 1% sell more than 
1 milhon units. 

He .said BMG's goal was "smaller 
rosters and a higher hit ratio. We 
don't beheve in throwing it against 
the wall and seeing what sticks." 

Zelnick .said BMG's .sales in North 
America had risen 41.4%' in four 
years and that operating income had 
gone from a loss to "a significant 
profit." 

Replying to a question from the 
audience, Zelnick said BMG was not 
currently considering an acquisition 
of EMI Music, which has been ru- 
mored for some time. He also said 
there were no current plans to take 
BMG Entertainment, a subsidiary of 
the private Germany-based compa- 
ny Bertelsmann A.G., public. 

Zelnick also announced the pro- 
motion of .Jones. After 1 1 years as 
president of BMC! Distribution, 
Jones is now president/CEO of BMG 
Distribution and BMG A.ssociated 
Labels. For the first time, he has 
oversight for several labels — CMC 
International, Loud Records, and 
Robbins Entertainment — that are 
distributed by BMG. The company 
own .50% of Loud and 62..5% of CMC. 

.Jones said his role with the labels 
was not to sign or develop artists but 
to "maximize opportunities." In 
addition, he's now responsible for the 
Special Products division. 

To aid in his new duties with the 
associated labels, Jones has hired 
Sami Valkonen as VP of business 
development (see Executive Turn- 
table, this page). 

Jones announced other promotions 
and shifts of responsibilities. Rick 
Cohen, formerly senior V^P of sales. 



is now senior VP of sales and strate- 
gic sales planning. Relieved of the 
responsibility for overseeing branch 
managers, Cohen will concentrate on 
midterm to long-term distribution 
issues that have arisen in the new 
age of consolidation, .Jones said. 

Rick Bleiweiss, formerly senior 
VP of marketing, is senior VP of 
marketing and branch operations, 
with responsibility for all nine 
branches and two sales offices. He 
is to focus on the short-term to 
midterm issues, said .Jones. 

Tom O'Flynn, the former Atlanta 
branch manager, w^as named to the 
new position of VP of branch opera- 
tions. Branch managers will report 
to him. He will be replaced by the 
Atlanta sales manager, Susan Luke. 

At the conclusion of his comments, 
Jones performed what has become a 
ritual of the convention — the name 
game. Blindfolded and seated back- 
ward on a chair facing the audience, 
he rattled off the names of 417 BMG 
Distribution employees from memo- 
ry. He said later that the serious pur- 
pose of the exercise was to demon- 
strate the importance of each person 
to the organization. 

Executives and .staffers displayed 
an upbeat mood at the weeklong con- 
vention, as they spent their days at 
lengthy label pre.sentations and their 
evenings in artist showcases, .lones 
attributed the mood to momentum 
driven by success. 

"Having the company together 
in one place — spending time as we 
do focused on wall-to-wall music — 
is one of the most important 
things we do," he said in an inter- 
view. "Our organization can never 
be too close to the music. We get a 
wonderful surge from the conven- 
tion that carries into the next year. 
It promotes cohesion." 
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DISTRIBUTORS. Sami Valkonen is 
named VP of business development 
at BMG Distribu- 
tion and associated 
HI labels in New York. 

V ^^^^1 managing 
^ 91 director of the 

BMG Expo '98 
Project. 

VALXONEN 

HOME VIDEO. De- 
luxe Entertainment Services in Los 
Angeles names Ken Biggins man- 
aging director of film and video ser- 
vices, Europe, and promotes Luis 
Urbane to managing director of 
Deluxe Video Services. Biggins re- 
mains managing director of Deluxe 
Laboratories; Urbano was GM of 
Deluxe Video Services. 

Mitch Mallon is promoted to na- 
tional .sales director at Rhino Home 
Video in Los Angeles. He was nation- 
al accounts manager. 

NEW MEDIA. iXL Inc. in Los Angeles 
jiromotes Josh Rose to creative di- 
rector He was a-s-sex-iate creative di- 
rector 
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ADA Pulls Out Of This Year's AFIM Show 



UONFAB CAPERS: The Alterna- 
tive Distribution Alliance (ADA) has 
had the pluf^ pulled on its .scheduled 
1999 convention, which was to have 
coincided with the Assn. for Inde- 
pendent Music (AFIM) Convention, 
to be held May 19-23 at the Marriott 
Marquis Hotel in Atlanta (Billboard, 
Oct. 24, 1998). 

ADA'S unanticipated exit could 
have led to a gaping hole in the 
AFIM event, since the trade organi- 
zation had been counting on the dis- 
tributor to supply acts for its evening 
showcases. To everyone's relief, 
other indie distributors have stepped 
up to the plate and will mount "Indie 
Lounge" talent presentations during 
the AFIM get-together. 

According to ADA president Andy 
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by Chris Morris 

Allen, his company's parent, Warn- 
er Music Group, decided to cancel 
the ADA gathering because of its 
high cost. Allen says the firm would 
have spent $250,000 on the Atlanta 
event, which would have entailed the 
transportation and housing of 200 
people and 28 of the distributor's 
acts. 

"The monies involved . . . became 



a little greater than we anticipatefl," 
Allen says. "It became very difficult 
for me to justify that kind of outlay 
without direct sales that would come 
from it . . . It's very disappointing, 
because we were fairly far into the 
planning." 

Allen says that the unfortunate 
cancellation of the ADA convention 
by no means reflects a lack of inter- 
est in mounting a joint event with 
AFIM in the future. "We're going to 
try to do it [at AFIM in Cleveland] 
next year," he says. "If I didn't have 
such a large nut to do it, we'd still do 
it [this year]." 

"Andy wants to continue to be in- 
volved," says AFIM executive direc- 
tor Pat Bradley. "There's the possi- 
(Contimwd ml page 59) 
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InTHI.S(A)LL'MN, I wantttiih-iiw 
attention to sonu'thin^j that I 
i-eportprl in tlie .Jan. Ifi i.s.^sue of 
Hillboard in a .story on Sound- 
Scan's year-end numbers — some- 
thing that may have been over- 
looked liy readers. That story 
pointed out that tt'hile album .sales 
were up 9.1% last year, an alarm- 
ing weakness 
was hidden in 
catalog! sales 
numbers. In 
lireaking out al- 
bum sales, cur- 
rent sales were 

up Ki.l^ over 

thepiv\i(XLs\e:u; 
while catalog 

.Sides weiv d(Rvn slightly by O. ICJ . 

Hie ttiE'aknes.s can he .seen when cat- 
alog sales arc broken out between 
ivgular catalog :md deep catalog. Cur- 
nmt sales are tho.se units that are sold 
within the fii-st 1.5 months ol'a title's 
ivlea.se (12 month.s for jazz and das- 
.sical); ivgiilar (or new) catalog .s;iles 
aix' defined a.s those sales that (KTUr 
between l."> months and three years: 
and deep catalog is defined as tlwse 
.Sides that occur after a title ha.s Ix'en 
available for three years. 

For 1998, (ku'p catalog showed a 
healthy .sales increitse of 11.4% over 
199T s tulal. But new catalog titles saw 
sales drop 20.5% from the previous 
year. As SoundScan CEO Mike Fine 
pointed out. those numbers appear to 
confirm the lament of many label 
sales and i-etail e.xtHnitives that over 
the la.st few years, the indu.stry hius 
Ixtn dewloping hits insteiid of arti.st,s. 



RETAIL 
TRACK 

by Ed Christman 




OdI'S: In tlie .Jan. l(i lU.>tail Track 
column on Shopping.com, the numlx-M' 
of jilhums pui-chiused from the online 
meivhant by a chain wiis incorrectly 
stated. The chain ordered 10 copies of 
an album and receivefl them. It then 
|)laced an oixler for fiO copies of a hit 
album and received a confirmation 
that it would receive them. 

At the time, a 
c o m p a n y 
spokeswoman 
confirmed that 
Shopping.com's 
strategy includ- 
ed selling to 
smaller busi- 
nesses. But af- 
ter lietail Track 
fc n-u.-'c( 1 1 111 Sho| i| ling.com's .sales prac- 
tices, it seems that the company may 
be having second thoughts. The 
retiiiler who ordered those (iO copies 
tells me that he just received a 
notice from the online merchant that 
it will .sell only a maximum of five 
copies |)er title. 

.Just a.s that column wa.s hitting the 
street, Shopping.com announced that 
it hiul agiwd to lx> ac(|iured by Com- 
IBiq for a price in the area of .$220 mil- 
lion, considerably higher than its then 
Wall Street valuation of .$72.4 million. 

Oops U: In re'gard to the item alxxit 
a one-stop's sUng o|x.'ration in Uk' Jan. 
9 column, I incorrectly re|K)rted the 
number of majors inwKwi. In the sting, 
only three miyoi-s had an op[K)rtimity 
take a .stand on .stjvet-flate \iolatioas 
witli one stepping up tii the plate iuid 
two deciding to look the other Wii.v. 
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DECLARATIONS OF INDEPENDENTS 

(Cnntiniwd from pnfir :n) 



bility of this happening some year in 
the future." 

ADA'S withdrawal from the '99 
AFIM confab doubtlessly unnerved 
the trade group, which had hoped to 
attract a larger retail presence via 
its association with the distributor 
and its arti.sts. However, Bradley is 
confident that the retail constituen- 
cy will welcome the association's 
new slate of Indie Ix>unge presenta- 
tions. 

"Other distributors were coming 
to us, w-anting to do things before the 
ADA withdrawal," Bradley says. "It 
.sort of slid into place." 

The Indie Lounge sets will be not 
unlike the "PGD Zone" presenta- 
tions at past National Assn. of Re- 
cording Merchandisers (NAHM) 
conventions. The evening showcases 
will take place at a ballroom in the 
Marriott. 

Bay.side Entertainment Distribu- 
tion in West Sacramento, Calif., 
which has traditionally hosted 
AFIM's opening-night reception, 
will also mount the first of four Indie 
Lounges. MS Distributing Co. 
(Hanover Park, 111.), MDI Distribu- 
tion (Atlanta), and Navarre Corp. 
(New Hope, Minn.) will sponsor the 
other showcases. Bradley says the 
firms are di.scussing the talent line- 
ups with their labels. 

DeAD-LY DEAL: Bayside Enter- 
tainment Distribution, which is 
branching out into worldwide sales, 
ha.s nailed the exclusiw internation- 
al distribution rights for Grateful 
Dead Records in San Francisco. 
Arista/ BMG continues to handle the 
label in the U.S. The Dead pact 
served a.s a handy door-opener for 
Bayside at MIDEM, where the com- 
\iuny intrixiuced its new internation- 



al sales reps to foreign accounts. 

Book 'em (And film 'em): 

Shangri-La Records, the indepen- 
dent label/retail operation in Mem- 
phis, has modestly branched into 
books and films. The company has 
just published a lovely pocket-.sized 
book, "Will Roy Sanders: The La.st 
Living Bluesman," drawn from an 
interview conducted last June by 
Shangri-La owner Sherman Will- 
mot with the venerable singer/gui- 
tarist, whose one-time group the 
Fieldstones was the house band at 
the late, lamented Bluff City club 
Green's Lounge. The interview also 
serves as the ba.sis for a like-titled 
short documentary that Shangri-La 
will issue later in the year It is hoped 
that the Sanders Tdm will be part of 
an ongoing documentation of the fer- 
tile down-home blues .scene in the re- 
gion. 

Flag waving: Our inspirational 
verse for the week comes from "It'll 
Work Out Fine," a track from "Bet- 
ter Than Thus," the debut Checkered 
Past album by Hadacol: "Put a 
penny on the needle/You're stuck in 
my head." 

This clever bit of wordplay (re- 
member the days when you weighted 
your tone arm to spin thase warped 
LPs'.') is typical of the sharp song- 
writing that characterizes the Kan- 
sas City, Mo.-based roots-rock band's 
bow. The group — which features 
brothers and principal songwriters 
Fred and Greg Wickham, ba.ssi.st 
Richard Burgess, and drummer 
Scott McCuiston — has honed its 
briskly rocking chops with some si.x 
years playing Midwestern road- 
houses. 

Fred Wickham recalls, "We'd go 
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into these places, and people would 
say, 'You gonna play something w'e 
knoiv?' " While the group's audiences, 
which often demanded little more 
than some recognizable covers to 
dance to, could be demanding, Wick- 
ham -says, the experience of playing 
the joints was invaluable: "There's no 
practice time that can erjual going out 
[to a gig] on a weekend." 



One might think that with the 
name Hadacol — the handle for a 
brand of patent medicine that spon- 
sored a particularly disastrous tour 
by Hank Williams in the late '408 — 
the band fits snugly in the No De- 
pre.ssion bag. Yet the group's songs 
attest to the influence of the 
Blasters and other blues- and rock- 
abilly-based acts. Wickham notes 
that Hadacol has been dogged with 
name-recognition problems in the 
past. 

"We used to be called Big Iron," 
he .says. "Ewn though that's a Marty 
Robbins song, people thought it was 
referring to heavy metal." 

"Better Than this" is the band's 
second time around with producer 
Lou Whitney, who operates a stu- 
dio in nearby Springfield, Mo., 



where his group, the Skeletons, is 

based. 

"We're big fans of the Skeletons 
and [their precursors] the Morells,'* 
Wickham says. "We basically made 
a recorrl with him three or four years 
ago that ne\'er came out. Our drum- 
mer quit . . . [and] we basically went 
in and made a different record." 

Not surprisingly, "Better Than 
This" sports a sound not unlike the 
Skeletons' brawny roots formula, 
with elements of the Blasters and 
the Del-Lords, another group Whit- 
ney had a hand in producing. 

Most of the membci-s of Hadacol 
hold down day jobs as teachers, but 
Wickham says the group hopes to 
play live dates on the East Coast in 
March and on the We.st Coast during 
the school break this summer. 



Be Happy. 



ONE WITH VALLEY 



MEDIA 



We are a small town record shop that fields many special orders. 
Valley's HUGE catalog and great fill percentage help us to keep our 
customers happy. 



Bret Lunsford 

Owner, The Music Business 
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ilftyMMHa 

> industry-leading 
direct-to-consumer 
fulfillment, world-class 
data and the largest 
selection of music, video 
and DVD for e-commerce. 
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choice of today's most 
successful e-tailers. 
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Intel's Consumer ID No. Scheme Draws Flak 

Lyrics Site Case May Be Settled; More Promotion For Less nan Jalce 

Intel in trouble? intei 

drew a firestorm of criticism 
when it recently unveiled plans 
for a new Pentium III chip that 
will allow a consumer-identifying 
serial number, or Processor Seri- 
al Number (PSN), to be built into 
each processor. 

Intel claims that this number 
will help make online transac- 
tions more secure, but several 
rights groups concerned with 
protecting consumer privacy see 
the new function as unnecessari- 
ly intrusive since it makes identi- 
fying users and the manner they 
move about on the Internet so 
easy. 

For this reason, groups such 
as Junkbusters (www. junk 
busters.com) are calling for a 
boycott of the machines even 
though the function can be 
turned off by users. 

One aspect of the technology 
Intel was flaunting was its abili- 
ty to keep people from illegally 
installing copyrighted computer 
software on several PCs. 

Representatives from Intel 
could not be reached for com- 
ment, but we suspect the PSN 
could have some application in the 
digital distribution of music. 

For instance, a user might pay 
a subscription fee to an online 
music service so that he or she 
has access to certain songs that 
work only on that person's PSN. 



Lyrics LAWSUIT: News that 
the National Music Publishers' 
Assn. (NMPA) and licensing arm 
the Harry Fox Agency (HFA) are 
suing a Swiss World Wide Web 
site posting song lyrics should not 
alarm operators of fan sites, says 
NMPA president Edward Mur- 
phy. 

"If someone is out there putting 
up lyrics to a few songs, yes that's 
illegal, but we're not going to go 
chasing them all over the world," 
says Murphy. "You have to make 
a value judgment." 

Murphy says that the decision 
to take legal action against Inter- 
national Lyric Server (ILS), was 
predicated on the vast selection of 
songs (100,000), traffic on the site 
(1 million reported hits a day), 
and the site's decision to sell 
advertising around its lyrics ser- 
vice. 

Still, he says, the NMPA and 
HFA are amenable to striking a 
licensing arrangement with ILS. 
At press time. Murphy was 
attending the MIDEM convention 
in Cannes and had scheduled a 
meeting with ILS to discuss a 
resolution. 

NMPA is acting on behalf of 
publishers such as EMI Songs, 
Warner/Chappell Music, and Sony 
Music. 

JaKK BREAK: Capitol Re- 
cords is continuing its innovative 
soup-to-nuts Internet promotion 



for ska act Less Than Jake's 
"Hello Rockview" album with 
plans to release fan-generated 
ads on TV. 

Some ads, which were collected 
over the past few months through 
solicitations on the band's Web 
site and other strategic areas, are 
being screened online. One will be 
aired on TV this month. 

Still, according to Capitol Rec- 
ords senior director of new media 
Robin Bechtel, this is a small 
piece of the Internet promotional 
pie for the band. 

The backbone of Capitol's 
effort has been a 1,000-member 
Less Than Jake Internet street 
team, playfully dubbed Team 
Lackey. 

The group, which is organized 
into SoundScan dominant market 
areas, is responsible for tradi- 
tional grass-roots assistance 
online and offline but has also 
been generating its own ideas. 

Some "Lackeys," who are coin- 
cidentally record store employees 
or programmers at college radio 
stations, have been posting sig- 
nage at their stores or dedicating 
segments of their air shifts to the 
band. 

Of course, the group's site was 
also active with listening parties, 
cybercasts, etc., which could have 
contributed to respectable first- 
week sales of more than 18,000 
units, according to SoundScan. 

The overriding philosophy, says 
Bechtel, is to not only leverage 
fan loyalty in the band's favor but 
also to provide a sense of commu- 
nity. Moreover, there are cost- 
efficiency factors built into these 
extended programs. 

"It's nothing mind-boggling," 
says Bechtel, the pioneer behind 
the launch of the Megadeth Web 
site in 1994 and the (at the time) 
controversial digital-distribution 
sale of Duran Duran's "Electric 
Barbarella" single. "You find out 
who the fans are and keep them 
in the family. Then, when you 
have a new record out, you can 
spend more money on making 
new fans rather than doing out- 
reach to the people who bought 
the last record." 

Sales FORCE: Following 
N2K's announcement that pre- 
liminary fourth-quarter results 
show a 325% increase in sales 
from the same period in 1997 
(Billboard, Jan. 30), merger part- 
ner CDnow reports a preliminary 
sales increase from $7.9 million to 
$20 million in the '97 and '98 
fourth quarters, respectively. 



dONICNET STATIC: Rumors 
that SonicNet may be looking to 
move away from parent TCI 
Music and find another partner 
may be overstated, according to 
SonicNet president Nicholas 
Butterworth. 

"I can't comment on specific 
discussions, but I can tell you that 
we do have conversations all the 
time with different people about 
a variety of strategic options," 
says Butterworth. "At this time, 
we are not party to any agree- 
ments to sell SonicNet." 

Down low on downloads: 

GoodNoise is selling a download- 
able version of the Poster Chil- 
dren's new album, "New World 
Record," beginning Feb. 16. The 
price of the online album, $6.99, 
is $2 less than the price of the 
spinART album being released in 
stores Feb. 17. 

"Day After Day," a new single 
from Julian Lennon's forthcom- 
ing Fuel 2000 Records release, 
"Photographic Smile," is being 
offered for free downloading at 
digital music site Audiodiner 
(www.audiodiner.com). 

Sound BYTES: Retail giant 
Trans World Entertainment has 
teamed with custom compilation- 
ist Musicmaker.com to offer cus- 
tom CDs at www.twec.com . . . K- 
tel is hawking Valentine's-themed 
custom CDs on its Web site. 
Users select 10 tracks for $9.99 
and get a free "80's Love Jams" 
CD with purchase . . . The 
Recording Industry Assn. of 
America has joined other civil 
liberties groups to oppose the 
Child Online Protection Act, 
claiming that it violates free 
speech rights and will not protect 
children . . . Broadcast.com has 
formed a joint venture with Soft- 
bank to launch the former's ser- 
vices in Japan. 

International Net Broadcasting 
has acquired Sednet Exploration 
Inc., owner of online video chan- 
nel Vidnet . . . Jupiter Communi- 
cations predicts that online auc- 
tions will account for $3.2 billion 
in sales annually by 2002 . . . 
Uriich Seng joins tACY Music as 
director of multimedia. Seng, 
founder of SPEA Software AG 
and, more recently. Media 
Gallery, has designed a portable 
music player for MCY's en- 
crypted MPS music files. 



M( 



lOVING ON: It seems like it 
was over quicker than it began, 
but I'm leaving my post as new 
media editor at Billboard to begin 
duties as senior editor at 
MP3.com. Though I'll miss work- 
ing with the folks at Billboard, 
I'm looking forward to some new 
challenges and opportunities. My 
replacement will be announced 
shortly. 
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Branding Cnuld Rescue Public Dumain 



Diamonds In The Rough. MGM Home Entertainment celebrated the studio's 
75th anniversary by inviting disthbutors to Chicago, where they learned details of 
of a yearlong sales and marketing program designed to maximize retailer profits 
and raise consumer awareness through extensive advertising, in-store support, 
discounts, and cross-trailering. On the scene, from left, are Ingram Entertain- 
ment's Vern Fross and MGM Home Entertainment president David Bishop. 



BY ANNE SHERBER 

NEW YORK— In the beginning 
there was pornograjjhy and public 
domain. 

At the on.set of the home video 
business in the early 1980s, just as 
adult distributors realized that 
people would buy or rent their 
tapes for home viewing, other .sup- 
pliers understood that they could 
release mainstream movies that 
had fallen out of copyright. 

"The video business was found- 
ed on adult product," says Ed 
Goetz, president of Minnesota- 
based Simitar Entertainment. 
"The next big wave was public- 
domain titles. Everybody jumped 



Divx's Oirect-To-Sell-Thru 'Gold' Category 
DoesD't Pao not; New Life For 'Pig'? 



H 




THIS 



IDDEN ASSET STAYS HIDDEN: Digital Video 
E.\press (DVE) won't be panning for gold. The Circuit 
City Stores subsidiary, re.sponsible for delivering Divx 
titles to retail, had established a "gold" category for 
direct-to-sell-through relea.ses primarily for vendors 
that weren't supporting open DVD but wanted to get 
box-<)ffice winners exposure in the format. 

So far, though, the roster remains empty — unlike 
Divx "silver," which now comprises 300 mwies that rent 
for $4.49 each with an option to buy. In fact, sources 
indicate, DVE Ls unlikely 
to ever designate a "gold" 
entry. There are a couple 
of reasons why. 

First, just about 
everyone has declared 
for DVD, although not 
every title is treated 
equally. Second, and per- 
haps more important, 
DVE is treading a fine 
line between being first 
with a title and annoying 
open DVD retailers that might take complaints about 
e.xclusivity to Divx-partial renders. 

Some partisans of the open DVD camp, such as 
Warner Home Video and Best Buy, consider Divx 
anathema. DVE, however, wants to be considered part 
of the gang: It describes Divx as "enhanced DVD" and 
takes pain to note that all di.scs can be played on Divx 
machines. Because Circuit City does not wish to fur- 
ther antagonize Warner, Best Buy, et al., the gold will 
go a-glimmeiing. Instead. DVE is sticking to a .sched- 
ule of VHS rental and catalog titles that in February 
includes "There's Something About Mary," 
"Kounders," "Ronin," "Patriot Games," "Rocky IV," 
"Black Rain," and "Shooting Fish." 

Which means Disney's "Mulan" and the animated 
"101 Dalmatians." two .sell-through videos due in 
March, are unlikely to debut on Divx before DVD. 
DVE has the rights but not the desire to upset retail 
or the -Studio. Nonetheless, we're told some retailers 
are upset about what they see as Divx favxiritism. 

Fox Home Entertainment's "Mar.v," a sure best sell- 
er, for example, is absent from the .Jan. 20 DVD 
Release Re|K)rt, which ILsts street dates through April 
27. You can bet the farm that DVDers will be at the 
studio's doorstep demanding equal treatment. 

But what is the complaint, e.\actly? The 87,000 Div.\ 
players sold in the fourth quarter moved about 4.50,000 
discs, i.e.. the fiw titles jht unit free to consumers who 
applied for the rebate. DVE knows precious little abcjut 
software demand free and clear of any promotion. 




by Seth Goldstein 



I HIS PIG GOES TO MARKET: Universal Studios 
Home Video hopes cas.settes and DVD will fatten the 
studio bottom line for "Babe: Pig In The City." It 
should, but don't expect a silk purse. The mo\ne bombed 
at the box office, diminishing its ancillary potential. 
Industry sources estimate "Pig In The City" will deliv- 
er about 3 million units, \-s. 10 million-plus for the orig- 
inal "Babe," which sold $60 million worth of tickets. 

"It didn't realize its theatrical potential," sa.vs Uni- 
versal executive VP Bruce Pfander, who figures to 
make up some of the lost 
ground with a multi- 
partner marketing ef- 
fort centered on the 
May 4 launch. Super- 
market and drugstore 
customers are a prime 
target 

The calendar may be 
on Pfander's side. "Pig 
In The City" pads into 
stores well after Dis- 
ney's "Mulan" and "101 
Dalmatians," due in March; right now. Paramount 
Home Video's "Rugrats Movie" is the only major com- 
petition. Universal isn't stinting, according to ob- 
servers. The studio alone Ls thought to be spending $8 
million marketing the "Babe" sequel, once considered 
the second link in a video series akin to the six-part 
"Land Before Time" franchise. 

Universal is holding out hope "I*ig In The City" \mn\ 
be the end of this line. Taking note of previews, Pfan- 
der reportj>, "We're getting scores through the roof" 

ViBITS: Crossan "Bo" Anderson, senior VP/gen- 
eral coun.seI, has been named acting president of the 
Video Software Dealers Assn. (VSDA), replacing .Jef- 
frey Eves, who resignefl in .January but won't otTicially 
lea\=e the organization until April 1. His status is vague. 
According to VSDA chairman Mark Vrieling, Eves 
has no da.y-to-day responsibilities, so presumably he 
can conduct a job search while still on the VSDA pay- 
roll. Meanwhile, a membership task force is conduct- 
ing its own search for a replacement. 

"Rivcrdance," watch your step. Northstar Enter- 
tainment in Atlanta Ls relea-sing what it calls "America's 
re.s)K)nse" to the Irish \ideo phenomenon. It's called 
"Mountain Legacy" and stars step-dance champ Bur- 
ton Edwards, i)acke<l by the nation's "top doggers, flat 
f(H)ters, buckdancers, and mountain music mu.sicians." 
Suggested list: Sig.H.*). Northstar's previous relea.se, 
three movies based on stories by Dick Francis, set 
mystery fans' feet tapping. 



on that bandwagon. It proved that 
there was a market for home video 
product and. subsequentl.v, for 
licensed home video product." Sim- 
itar still pursues public-domain 
(PD) sales. 

But times have changed. Because 
the home video business is now 
largely hit-driven, suppliers of PD 
titles have had to scramble to 
brand their releases for consumers 
and retailers. With price points 
dropping precipitously for movies 
that must be licensed, few compa- 
nies want to admit to releasing fea- 
tures that have no rights attached, 
for fear that they'll be perceived as 
less valuable. 

In other w-ords, mum's the word. 
Two companies active in PD, UAV 
Home Video in Fort Mills, S.C., and 
the Video Treasures division of 
Anchor Bay Entertainment in 
Troy, Mich., declined to comment. 

One reason, says Jeffrey Schil- 
len, executive VP of the Cerritos, 
Calif.-based Diamond Entertain- 
ment, is that the genre has an 
image problem. 

"I guess the glamour part of the 
video business is all licensed stuff," 
he says. "Everybody wanla to dic- 
tate what price they can sell their 
product for." 

And everybody does. Once a 
movie has lost copyright protec- 
tion, almost an,vone with access to 
two VCRs and a color Xerox 
machine can sell smartly dressed 
copies. 

A search of one distributor data- 
base for "Lucky Texan," a 1938 
.lohn Wayne movie in PD, revealed 
at least five suppliers in the last 



eight years: Columbia TriStar, 
Republic, Madacy Entertainment, 
UAV^ and Simitar. 

Madacy Entertainment in Toron- 
to is probably the most aggressive 
of the group. According to national 
video sales manager .lim New- 
house, who's based in Los Angeles, 
Madacy has been in the PD busi- 
ness for six years. The category 
now accounts for the bulk of the 
company's sales. 

"What we've tried to do is pick 
the truly ela.ssic films," says New- 
house. "We've tried not to just take 
(a release] because it's public 
domain. We try to acquire the best 
source materials, then clean them 
up and add bells and whistles. So 
consumers are not just getting a 
public-domain film; they're getting 
extras, including biographies, film- 
ographies, posters, and tri\na." 

Most of Madac.v's PD revenue is 
from five- and 10-cassette boxed 
sets, which are grouped themati- 
cally or by a specific actor or direc- 
tor. Newhouse currently markets 
at least 50 such sets at a suggest- 
ed list of .$49.99 each. 

The sets include an Alfred 
Hitchcock collection with some of 
his better-known British efforts 
from the '30s, such as "The Lady 
Vanishes," "The Man Who Knew 
Too Much," "The 39 Steps," and 
".Secret Agent," along with a less- 
er import, 1930's "Juno And The 
Paycock." 

There's al.so a Family Cla.s.sics 
package of "The Jungle Book," 
"The Little Princess" (starring 
Shirley Temple), "Father's Little 
(Continued on imt/e liJ) 



LOVE AT FIRST SIGHT 




Give them an irresistible Valentine's Day with red-hot titles 
exclusively from Playboy Home Video. Playboy's 45th Anniversary 
Playmate, Girlfriends and 1999 Video Playmate Calendar. Three from 
the heart— all wrapped up, ready to go, and sealed with a kiss! 

Q 

PLAnOT ROME VIDEO 

www.plajrboy.cam/entertainment 
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THIS WEEK 




o 
z 
o 


TITLE 


Label 

Distributing Lsbcl, Catalog Number 


Principal 
Perforrners 


fear of 
Release 


Rating 


Is 

si 


1 


1 


10 


ARMAGEDDON 


Twchslone h^^o Vidt^n 

BuenaViBta Hrine t nt^rt.i ■ment 41657 


Bruce Willis 
Ben Affleck 


1998 


PG-13 


1999 


2 


5 


21 


TITANIC 


Paramount Home Video 833483 


Leonardo DiCaprio 
Kate Winslet 


199) 


re-13 


29 95 


3 


4 


7 


THEUASKOFZORRO 


Columbia TriSlar Home Video 21693 


Antonio Banderas 
Anthony Hopkins 


I99S 


K13 


19.95 


4 


3 


8 


OR. DOLITTLE 


FoiiVideo 2762 


Eddie Murphy 


199S 


PG13 


1998 


5 


2 


7 


THE WEDDING SINGER 


New Line Home Video 
Warner Horrw Video N4659 


Adam Sandler 
Drew Barrymore 


1997 


PG-13 


1498 


S 


6 


47 


AUSTIN POWERS 


New Line Home Video 
Warner Home Video N4577 


Michael Meyets 
Elizabeth Hurley 


1997 


TO-13 


1498 


7 


9 


7 


GOOD WILL HUNTING 


Miramax Home Entertainment 

Buena Vista Hottie Entertainment 1356903 


Matt Damon 
BenAHIeck 


1997 


R 


2295 


B 


10 


10 


•N THE MIX WITH 'N SYNC A' 


BMG Video 66000 


'NSync 


199S 


NR 


19.95 


9 


8 


13 


LION KING II: SIMBA'S PRIDE 


Walt Disney Home Video 

Buena Vista Home Entertainment 8804 


Animated 


1998 


NR 


25.99 


10 


14 


13 


HOPE FLOATS 


FoxVldeo 32234 


Sandra Bulkxk 
Harry Connick, Jr. 


1998 


re- 13 


1998 


11 


16 


139 


GONE WITH THE WIND 


MGMAJA Home Video 
Warner Home Video 907249 


Clad< Gable 
Vivien Leigh 


1939 


0 


13.95 


12 


X 


5 


PLAVBOY'S 45TH ANNIVERSARY 
PLAYMATE VIDEO CENTERFOLD 


Playboy Home Video 

Universal Music Video Dist. PBV0635 


Jaime Bergman 


1991 


NR 


19.98 


13 


7 


5 


THE PARENT TRAP 


Walt Disney Home Video 

Buena Vista Home Enlertainrrwnt 1055 


Dennis Quaid 
Natasha Richarilson 


1991 


PG-13 


22.99 


14 


11 


11 


SMALL SOLDIERS 


Universal Studios Home Video 84018 


Kirsten Dunst 
Gregory Smith 


1931 


PG-13 


22.95 


15 


17 


12 


SOUTH PARK: 3 PACK VOLUME 2 


Rtlino Home Video 
Wamer Home Video 36562 


Animated 


199! 


NR 


3998 


le 


IS 


12 


CATS 


PolyGram Video 4400479953 


Elaine Page 
John Mills 


1991 


NR 


24.95 


17 


12 


12 


GODZILLA 


Columbia TriStar Home Video 23126 


Matthew Broderick 
Hank Azaria 


1938 


re-13 


14.95 


IS 


13 


15 


THE X-FILES 


FoxVideo 0448 


David DucrxJvny 
Gillian Anderson 


1938 


re-13 


2298 


19 


29 


121 


LADY AND THE TRAMP 


Walt Disney Home Video 

Buena Vista Home Entertainment 582 


Animated 


19li5 


G 


26.99 


20 


24 


2 


TAE-BO WORKOUT 


Ventura Distribution TB2274 


Billy Blanks 


1999 


NR 


39.95 


21 


19 


9 


BACKSTREET BOYS: NIGHT 

OUT WITH THE BACKSTREET BOYS A' 


Jiv«/2omba Video 41657 


Backstreet Boys 


1938 


NR 


1995 


22 


22 


33 


BACKSTREET BOYS: ALL ACCESS 
VIDEO A' 


JiveComba Video 4 1 589-3 


Backslieet Boys 


1938 


NR 


13.98 


23 


33 


2 


MAN IN THE IRON MASK 


MGKVUA Home Video 
Wamer Home Video M907047 


Leonardo DtCaprio 
Jeiemy Irons 


1938 


PG-13 


1398 


24 


25 


12 


SOUTH PARK: VOLUME 4 


Rhino Home Video 
Wamef Home Video 36556 


Animated 


1938 


NR 


14.95 


2S 


20 


3 


METAUICA: CUNNING STUNTS 


Elektra Entertainment 40202 


ktetallica 


1938 


NR 


1398 


26 


21 


11 


SOUTH PARK: VOLUME S 


Rhino Home Video 
Wamer Home Video 36557 


Animated 


1998 


NR 


14.95 


27 


38 


2 


MADELINE 


Columbia TriSur Home Video 602946 


Hatty Jones 
Frances McDormand 


1938 


K 


1595 


28 


18 


10 


BiaBOARD DAD 


OtJalstar Video 

Wamer Home Video 36519 


Mary-Kate & 
Ashley Olsen 


1938 


NR 


19.96 


29 


28 


15 


LOST IN SPACE 


New Line Home Video 
Wamer Home Video N4666 


William Hurt 
Gary OMman 


1998 


PG-13 


2298 


30 


27 


9 


U2: POPMART 


PolyGram Video 4400583033 


U2 


1998 


NR 


19.95 


31 


32 


32 


SPICE WORLD 


Columbia TnStar Home Video 02018 


Spice Girls 


199; 


PG 


19.95 


32 


31 


23 


JERRY SPRINGER'THE BEST OF 


Real Entertainment 6509 


Jerry Spnnger 


1998 


NR 


1499 


33 


30 


8 


PLAYBOY'S ASIAN EXOTICA 


Playboy Home Video 

tJniversal Music Video Dist. PBV0836 


Various Artists 


1998 


NR 


1998 


34 


23 


12 


SOUTH PARK: VOLUME 6 


Rhino Home Video 
Warner Home Video 36558 


Animated 


1998 


NR 


1495 


35 


NEW^ 


BARNEY: SING 8i DANCE WflH 
BARNEY 


Barney Home Video 
The Lyons Graup 2030 


Barney 


1999 


NR 


1495 


36 


8E-EIITRI 


BABE 


Universal Studios Home Video 
Universal Music Video Dist. 82453 


James Ctomnvell 


1995 


G 


14.98 


37 


30 


134 


GREASE: 20TH ANNIVERSARY 
EOmON « 


Paramount Home Video 1 108 


John Travolta 
Olivia Newton-John 


197S 


re 


M95 


38 


NEW^ 


LORD OF THE DANCE: FEET 
OF FLAMES 


PolyGram Video 440601612 


Michael Fladey 


1998 


Iffi 


2495 


39 


39 


26 


JERRY SPRINGER-TOO HOT FOR TV! 


Real Entertainment 6502 


Jerry Springer 


1998 


NR 


24.99 


40 


34 


9 


TORI AMOS: THE COMPLETE 
VIDEOS 1991-1998 


Atlantic Video 83154 


Ton Amos 


1998 


W 


1938 



• RIAA gold cerl. toi sales of 50.000 units or $1 million <n sales at 
retail. ♦ IRMA goW cenificanon tor a minimum of 1 25.000 units or a 
SI million at suggest^] retail lor nonth^lncal tttl>». : IRMA platnu 
IheatfKaDy released pragrams, and ol at least. 50.000 units aoO $2 



retail. ARIAA p4atinum cert iot sales of 100.000 urits or $2 million m sales al suggested 
dollar volume o( $9 million at retail tor Ihealrrcally released programs, or of at least 25,000 units and 
cerlrficatton for a minimum sale ol 250.000 units or a dollar volimw at $18 million at relail for 
'llion al suggested retail tor nonltiealncat titles C' 1999. Billtioafd/8P1 Communications 



Home Video 



MERCHANTS 



Hew Line Exec. VP Karaffa Exits 



New line changes: 

Senior VP of marketing Sarah 
Olson-Graves has become the 
top-ranking New Line home 
video executive here following 
the departure of New Line 
Home Video e.\ecutive VP 
Michael Karaffa. 

A spokesman for New Line 
says the company will not 
replace Karaffa, whose 
departure had been 
widely anticipated. His 
duties will be split 
between Olson-Graves 
and president/coo 
Stephen Einhorn. 

A longtime employ- 
ee, Olson-Graves has 
risen through the 
ranks of the marketing 
department, beginning 
as a director more 
than five years ago. 

She will now^ report 
directly to Einhorn, 
who is based in New York. 

An eight-year veteran of the 
company, Karaffa will act as a 
consultant for New Line for an 
indefinite period of time. 

Neither Karaffa nor New Line 
executives were available for 



SHELF 
TALK 




by Eileen 
Fitzpatrick 



comment on his departure. 

Karaffa has been floated as a 
possible replacement for outgo- 
ing Video Softsvare Dealers 
Assn. (VSDA) president Jeffrey 
Eves (Billboard, Jan. 16). but 
VSDA chairman Mark Vrieling 
says the organization has not 
approached him about the job. 
Karaffa is the fourth execu- 
tive to leave New Line 
within the last few 
years. A year ago, for- 
mer head of sales 
Kevin Kasha departed 
for Miramax Home 
Video, and former 
marketing VP Louise 
Alaimo joined Bon- 
neville Worldwide En- 
tertainment. Prior to 
that, publicity VP 
Cathy Scott exited to 
become VP of market- 
ing and communica- 
tions at the VSDA. 

West coast online: 

Unlike other retailers that iden- 
tify themselves on the Internet, 
West Coast Entertainment has 
launched a World Wide Web site 
(Continued on moe 65) 
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Top DVD Sales 



COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE AND RACK SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED BY . 



TtTLE flatingl (Price) 



Label 

Distributing Ljbel. Catalog Number 



PrirKipdl 
Pertormer? 



No. 1 



ARMAGEDDON tPG-13i 



Bruce A'ili.s 



LETHAL WEAPON 4 (R) (24.98) 



Wamer Home Video 16075 



Mel Gtbson 
I'-y-, Glowr 



BLADE IfO (24.98) 



New Line Home VideaWame* 
Home VHleo N4685 



THE NEGOTIATOR (R) (24 9S) 



Samuti L JacAson 
Kevin Spacfy 



THE AVENGERS (PG-13) (Z4 98) 



Warner Home V«)« 15873 



Ralph Fiennes 
Uma Ttwman 



THE MASK OF ZORRO (PG-13) (2S.9B) ColwntHa TnStar Home Video 62169 



OUT OF SIGHT (R) (34 98) 



UdiveiMl Studm Home Video 20340 



George Oooney 
Jentiitef Lope; 



GOOZTLLA (PG-13) (24.95) 



Columbii TrIStar Home Vkleo 23129 



Matttww Broctefick 
KankAaria 



MERCURY RISING (R) [24.SB) 



Unlveisal StmbcB Home VUeo 20353 



Bruce Wllla 
Alec SaWwin 



DEEP IMPACT [PG-131 (29.98) 



Paramount Name Video 33082 



Morgan Freeman 
Robert Ddvail 



SIX DAYS. SEVEN NIGHTS fPC-13) (29 99) 



Touct^stone Home Videa'Bueru Vista 
Heme Er.tertaininent lOODS 



Hamson Fort 
Anne Heche 



MARSHALS: SPECIAL EDITION (R] 124 99) Warner Home VrUto 15625 



Tommy Lee Axies 



AUSTIN POWERS (PG 13) (24 98) 



New Lifw Home Video^mer Home 
Video 34577 



Mtctuei Meyers 
Eiizabetti H<jrie> 



TOP GUN (PG) (29.99) 



Rararrwunt Home Video 16927 



Torn Cruise 
ly McGillis 



GONE WITH THE WIND (G) (26.99) 



WMm Home VideoWamer Home 
Video 06311 



Clark Gable 
Vivten L^igi 



LOST IN SPACE (PG-13) (22 38) 



New Lhw Home VideoWmer Home 
Video ^-166^ 



William Hurt 
^3'. Otdman 



DISTURBING BEHAVIOR (R) (24 98) ^67432™ ^'''"^ ^ 



GOOD wiii HUKHMfc caiEcnm EBmn « Q! » 



Miramax Hone Entertainment^ena 

Visti Hone Enleflainme-. 10005 



Matt Damon 
Ben Affleck 



THE PEACEMAKER (R) (29 99) 



Umerul Studios Home Video 84160 



George Qooney 
Nicole Kidnun 



9 an Of MGELS: SPECUL EDITION IP&13I Qm Warrwr Home Video 16320 



1999. BillboarO/BPI C^ommunications and VideoScan, Inc. 
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PUBLIC DOMAIN 

(Cotitit/iifd fmnt ixii/f ill} 

Dividend," an Abbott and Costello 
movie, and a "Lassie" title. New- 
house also promotes singles at 
$4.99 suggested list. 

Madacy has created a branded 
look on the packaging of its PD cat^ 
alog, something that Newhouse 
says mass merchants and grocery 
chains appreciate. 

"We set up a lot of in-and-out 
promotions with the singles, and 
the packaging give.s the titles the 
look of a collection," he notes. 

Branding is vital, since virtually 
every PD supplier distributes the 
same titles in some configuration. 
To differentiate itself from the 
competition, Goetz acknowledges 
that Simitar has had to get creative. 

"Because there i.s, for instance, 
so much John Wayne product out 
there, we developed a liiography of 
him," Goetz says. "We packaged a 
couple of .short-run movies on one 
tape and the bio on the other. 
That's been a huge seller." 

PD money can be made in niche 
markets as well. "We have released 
one new set of public-domain 
titles — 10 two-packs — in Spanish, 
and they're doing fairly well." 
Goetz say.s. 

The well of viable PD movies 
may be running dry, however. 

Diamond Entertainment, which 
does approximately 30% of its busi- 
ness in PD, has shifted its empha- 
sis to 30- and 40-year-old TV pro- 
grams sold in five-packs at $19.95. 
Tapes include episodes of "The 
Andv Griffith Show," "The Bever- 
ly Hillbillies," "The Dick Van Dyke 
Show," "Bonanza," and "The Milton 
Berle Show." 

Diamond's Schillen says the com- 
pany acquires its masters from 
outside source companies that 
research the righLs. As DVD pene- 
tration grows. Diamond will follow 
with a low-priced line of discs. 

DVD may be PD's salvation as 
cassette profits diminish. Goetz 
says that although Simitar has 
more than 70 PD titles in its cata- 
log, the genre is no longer a core 
part of corporate sales because it's 
losing money. 

"Price has become the issue," he 
maintains. "Since we all have the 
same titles, the only criteria for 
I?est Buy or Musicland is who can 
replicate these titles the cheapest. 
They have bidding wars." 

However, Schillen says that the 
criteria that mass merchants use is 
more refined than price-point 
analysis. 

""The mass merchants are very 
sophisticated," Schillen says. 
"TTiey buy from the company with 
the best graphics and the best 
packaging at the lowest price. If 
somebody is cheaper but with dis- 
gusting looks, they won't buy it." 

PD margins are extremely tight, 
he agrees. Yet, on the other hand, 
PD titles serve a dual purpose. 

"Part of it is that we provide the 
titles as a service to our retail- 
ers," he says. "It's something they 
can sell at a lower price. And then 
we can get in to sell our other 
product." 
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FCMVERLOVE 

^^Reba McEntire is especially touching as Lizzie." 



-HcOyvModRepmta 



McEnti; 



Country music superstar, Reba 
McEntire, stars as Lizzie Brooks, a 
woman who awakens from a 20-year coma 
to a world she doesn't recognize. Her 
husband Peter (Tim Matheson) is a 
stranger, her young daughter Emma has 
become a beautiful woman, and her best 
friend Gail (Bess Armstrong) has become 
a rival. 



Starring: 
•Reba McEntire 

TWo-time Grammy Award Winner and 
People's Choice Award Winner! 
(Tremors, Buffalo Girls) 

• Tim Matheson 

(Animal House, A Very Brady Sequel) 

• Bess Armstrong 

(My So Called Life, That Dam Cat '97) 



RE Tim m 

AIM Matheson 



BASEDONATm^STwy 



•ADDED VALUEl 
Includes the Hit Music Video 
FOREVER LOVE 



• 94 Mis., Color, Oroina 

• No Revenue Shoring 

• Nalionol MDlti-moifia Advtrlisuig 

® IkluffB^ INTERNET 



< Cotolog *: IWE 303S 
ISBN I: I -57742-3JJ-J 
fC #: 7-4i7S I -3035-3-5 




SPECIAL I 
SAVINGS ON^ 
2-PACK 



before she discovers hersel}. 



original ^on,s ty 



Reba McEntire 



7-roA Cotolo; #: IWE 303t 
ISIN*: 1-57742-324-0 
UK #: 7-45751-3034-3-4 




Border date: February 23 

STREET DATE: March 16 viPBon 
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Top Video Rentals 








COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


1 THIS WEEK 


LAST WEEK 


WKS. ON CM 


TITLE IRstne} 


Ljbel 

DistrilMitiiie Libel, Cjtikig Number 


Prnicipa) 
Performefs 










No. 1 




1 


2 


4 


LHHAL WEAPON 4 (R) 


Wdtrtef Home Video 16075 


Mel Gibson 
Damy Gtover 


2 


3 


3 


BLADE (HI 


Ftew Lirw Hofne Video 
Wamei Home VkJeo N46BS 


Wesley Snipes 


3 


5 


5 


SIX DAYS. SEVEN NIGHTS (PG13) 


Touchstone Hone Video 

Bma Vlita Home L-ttrtirrr«rit 1527833 


Harrison Ford 
Anne Heche 


4 


1 


8 


THE NEGOTIATOR IR) 


Wama Home Video 6692 


SaTiuel L. Jackson 
toin j.%ii.ev 


S 


8 


2 


OUT OF SIGHT R) 


UnMisal Studios Home Video 
83408 


George Ckxxiey 
Jennifer Lz^zei 


6 


MEW^ 


THE TRUMAN SHOW IPG) 


Paramounl Home Video 35597 


Jim Carrey 
Uura Linney 


7 


4 


7 


THE MASK OF ZORRO [PG 111 


CohirrriM TriStar Home Video 
21693 


Anlsnio Bandeias 
Anltxxiy Hopkins 


8 


11 


2 


HOW STELIA GOT HER 
GROOVE BACK « 


FwVldeo 2767 


Angela Btsseft 

Whttpi &-ltJtH.T|; 


9 


7 


10 


ARMAGEDDON (PGIS) 


Touchstone Home Video 

Bueia Vrsta Here Ertertainmert *1657 


Bruce Willis 
Ben Affleck 


10 


14 


2 


DISTURBING BEHAVIOR (R) 


MGM'UA Hone Video 
Wamef Home Video M907 1 82 


Katie Holmes 
Ntck Stahl 


11 


10 


3 


THE AVENGERS IPC) 


Wamcf Home Vrteo 15873 


Uma Thurman 


U 


6 


8 


DR. DOUTTLE (PG Ill 


FoxVideo 2762 


Eddie friurphy 


13 


9 


7 


SUDfNG DOORS IPG-IJ) 


Pmmount Home Video 335763 


Gwyneth PaRrow 
Jack Haonah 


14 


12 


12 


DEEP IMPAa(PG. Ill 


Pafamouni Home VkIoo 330B2 1 


Morgan Freeman 
RoCied Duvali 


15 


13 


13 


HOPE FLOATS (PC-131 


FbxVideo 32234 


Sandra BullKh 

'ii'i'i Coi"Ki. Jr 


16 


15 


3 


HAUjOWEEN: H20 im 


OMTiension Home VKleo 

euena vtm Home Enienanneni 15S9303 


Jamie Lee Curtis 


17 


16 


16 


A PERFECT MURDER OO 


Warner HomeVklea 16643 


Michael Douglas 
G*-,(>'ti Pailnw 


IS 


NEW^ 


54TO 


Miramax Home Entertainment 
Sum Vfsta Ham ErWrtaimnert I595B03 


Mihe layers 


19 


17 


11 


THE HORSE WHISPERER (PG-I3I 


Touchstone Horw Video 

Bwra Visia Home EnSflarment 1355233 


Robed Redlotd 
Krtstm Scott Hwrnas 


20 


18 


2 


BASEKETBALL (Rl 


Unrversal Sludos Home Video 


Ttey Parker 



♦ IRMA gold certification 'or a minimum of 125,000 units or a dollar volume of 59 million at retail 
for theatrically released programs, or of at least 25.000 units and $1 million al suggested retail tor 
rwntheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail tor ttieatncally released programs, and of at least. 50,000 units and 
$2 million at suggested retail for northeatrical titles, e 1999. BillboartVBPI Communicatiocis. 



Get the tfefinitive manufacturer's guide to 
producing your 



• CD, Audio and Video MamrfactarBrs 

• Video Production Facllilies 

• Pacloging and Mailing Suppliers 

• Equipment Manufacturers of 
CD and CD Rom 

• Tape Duplicators and CD 
Replicators 

• Tape Masterers 

• And much more 



BiliboarcJ EH 




BILLBOARD'S 1998 
INTERNATIONAL TAPE/DISC DIRECTORY 



FOR FASTEST SERVICE CALL 
(800) 344-7119. 

Outside the U.S. call (732) 363-4156. Fax your order to (732) 363-0338 
or mail this ad with a check or money order for S65 plus S6 S&H 
($13 lor international orders) to: 
Billtx)ard Direclones. P.O. Box 2016, Lakewood NJ 08701. 
Pkaso add applicable sales lax in NY. NJ. CA. TN. MA, 11. PA & DC. 

Orders payatte n U.S. lunds only. All sales are final. B0T031 68 

(Also available on diskene. lor rates call Mike Sislo at 212-536-5017.) 



'Babe' Arrives With Herd Of Tie-Ins 



Love YA, BABE: "Babe: Pig In 
The City," tiie sequel to "Babe," 
comes to liome video May 4 from 
Universal Studios Home Video. 
Priced at $22.98, the cassette ver- 
sion of "Babe: Pig In The City" 
will be packaged in a clamshell. 
The $29.98 DVD version will have 
full-frame and widescreen options. 

Cross-promotional partners in- 
clude Aunt Jemima frozen break- 
fast products, .Jel Sert, Life- 
Savers, and Sound Source 
CD-ROM. A $5 mail-in rebate is 
available to consumers who send 
in register receipts and proofs of 
purchase for "Pig In The City" 
and any one of the following titles: 
"Babe," "Antz," and the six vol- 
umes of "The Land Before Time." 

The Aunt Jemima campaign tar- 
gets households with kids ages (i 
to 12. On April 18, a full-page 
back-cover free-standing insert 
will be circulated in more than 46 
million Sunday newspapers, offer- 
ing two coupons. One is good for 
the purchase of Aunt .Jemima 
frozen waffles, pancakes, or 
French toast. Discounts vary by 
market. 

The second coupon allows $2 off 
the purchase of "Pig In The City" 
when consumers buy any two of 
the aforementioned products. Con- 
sumers also can receive a col- 
lectible "Babe" premium by mail- 
ing in a cassette insert with proofs 
of purchase from the Aunt .Jemi- 
ma products. The insert also con- 
tains an Aunt Jemima savings 
coupon. 

Jel Sert is offering a $3 mail-in 
rebate with the purchase of "Pig 
In The City" and three packages 
of its Wyler's or Flavor Aids pow- 
dered drinks or three packages of 
Flavor Ice popsicles. Inserts with 
the rebate coupons will be circu- 
lated May 2 and 9. Coupons will be 
packed in 4.5 million Jel Sert 
products. 

LifeSavers is sponsoring an 
online contest supporting the 
"Babe" sequel through its World 
Wide Web site, candystand.com, 
which will run six to eight weeks 
beginning in late April. The site 
will feature a banner ad promot- 
ing "Pig In The City." 

Finally, consumers can mail in 
for a free "Babe And Friends 
Early Reader" CD-ROM, which 
retails for $29.98, and extra copies 
at half-price. The necessary insert 
is packed in with the cassette. 

Universal is supporting the re- 
lease with a multimillion-dollar 
TV advertising and promotional 
campaign, beginning in mid-April 
and extending two weeks beyond 
the May 4 street date. Spots tar- 
geting moms and kids will air on 
broadcast network prime-time 
family shows including "Sabrina 
The Teenage Witch," "Home 
Improvement," and "Touched By 
An Angel." Ads will run on cable 
networks. 

Special -delivery": one of 

the most gratifying kid-vid sue- 



by Moira McCormick 

cess stories of 1998 was that of 
Buena Vista Home Entertain- 
ment's "Kiki's Delivery Service," 
the story of a junior witch-in- 
training (voiced by Kirstcn 
Dunst) and her dryly witty cat 
familiar (Phil Hartman). 
This thoroughly enchanting ani- 

Billboard. 



mated feature by Japanese direc- 
tor Hayao Miyazaki, creator of 
1988's exquisite "My Neighbor 
Totoro," was both critically laud- 
ed and well-received commercially, 
unusual for a title with no familiar 
movie or TV characters and no 
licensing tie-ins. "Delivery" has 
been a word-of-mouth success. 

"To some degree, the lack of 
awareness gave 'Kiki' under- 
ground status," says Buena Vista 
spokesman Martin BIythe, who 
notes that the feature never had a 
theatrical release. "It was some- 
thing of a stealth candidate, which 
has now translated into a wonder- 
(Continmd on next page) 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

Label. Oistnbutirg Label, Catalog Number 


Release 


















1 


11 


LION KING II: SIMBA'S PRIDE 

Walt Disnev H,irr? v oecB^era Visla Home Enlertainment 8804 




26.99 


2 


2 


164 


1 AnV AUn TMP TRAMP 

Walt Dii! Home Viaeo/Buena Vista Home Entertainment 582 


1955 


26.99 


3 


7 


13 


QUEST FOR CAIWIEIi>T 

Warner Family Enteftainment/Warr«r Home Vkleo 1607 


1998 


22J5 


4 


4 


21 


TELETUBBIES: DANCE WITH THE TELETUBBIES 

Warner Famity Fntertainment/Warner Home Video B3748 


1998 


14.95 


5 


3 


11 


MARY-KATE It ASHLEY: BILLBOARD DAD 

Dualstar VideoWarner Home Video 36519 


1998 


19.96 


6 


5 


49 


HERCULES 

Walt Disrwy Home Videa'Buena Vrsta Home Entertainment 9123 


199! 


26.99 


7 


5 


21 


TELETUBBIES: HERE COME THE TELETUBBIES 

Warner Family EntprtammentyWarner Home Video B3747 


1998 


14.95 


8 


9 


17 


SCOOBY-DOO ON ZOMBIE ISLAND 

Wamer Fam- , EnteitainmentiVvarner Home Video H1424 


1998 


19.96 


9 


10 


39 


ANASTASIA 

FoxVideo 


1997 


2E.9« 


10 


8 


169 


THE LITTLE MERMAID: TME SPECIAL EDITION 

Watt Di-.rt-y Home Vitlea^Biiena Vista Home Entertainment 12731 


1989 


26.99 


U 


14 


165 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Walt Disney Home VidecVBueria Vista Home Entertainment 12730 


19S3 


2699 


12 


20 


7 


POKEMON: VOL. 1 

Viz Video/Pioneer Entertainment 0001 D 


1998 


1498 


13 


16 


11 


BLUE'S CLUES: ARTS AND CRAFTS 

Nickelodeon Videa'Paramount Home Video 839163 


1998 


9.95 


14 


12 


25 


THE BLACK CAULDRON 

Wall l: -lar- l Viiim'Buena Vista Home Entertainment 9124 


I9IS 


2699 


15 


i; 


7 


THE UNO BEFORE TIME VI: THE SECRET OF SAURUS ROCK 

Universal Studios Home Video 83759 


1998 


19.91 


16 


13 


19 


BARNEY'S GREAT ADVENTURE 

PM,,Gi,vii Video 40045C06765 


1997 


22.95 


17 


IS 


247 


BAMBI 

Walt Disney Home VidetyBLiena Vista Home Entertainment 942 


1942 


26.99 


18 


21 


214 


SLEEPING BEAUTY * 

Walt Di^r t.y Home ViderVBuena Vrsta Home Entertainment 951 1 


1959 


26 99 


19 


11 


93 


HOW THE GRINCH STOLE CHRISTMAS! * 

MGM.'UA Hnme v deaWamer Home Video M20101 1 


19% 


14.95 


20 


23 


47 


CREATURE COMFORTS 

BBC V,oeo'Fo»Video 7012 


1997 


14JI 


21 


19 


99 


THE HUNCHBACK OF NOTRE DAME 

Walt Disney Home Video'Bijena VisIa Home Entertainment 7955 


1998 


26.99 


22 


NEW^ 


BLUE'S CLUES: ABC'S AND 123'S 

Nickelodeon Video'Paramount Home Vrdeo 835743 


1998 


9.95 


23 


24 


17 


BLUE'S CLUES: STORY TIME 

Nickelodeon Videa'Paramount Home Video 838883 


1998 


9.95 


24 


25 


273 


AN AMERICAN TAIL 

Universal Studios Home Video 83842 


1916 


1998 


2S 


22 


39 


ELM0PAL002A! 

i,ir,y Wonder 


1998 


12.91 



tiiicat.on tor a minimum o\ l^b.LXJO units or a dollar volume cl 3>y million al retail 
for thfMificaily released programs, or of at least ?S 000 units and SI million at suggested retail for 
nonttieatrica! titles. IRMA platinum certification t^f a minimum sale of 250,000 units Of a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
S2 million at suggested retail for nontheatrical titles, c 1999. Billboard/BPI Communications. 
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DVD DRIVES 12% LEAP IN VIDEO REVENUE 



(Continued fmni iHige 't'l) 

sharing sales data, stated publicly 
that DVD sales of $175 million held 
more than a 109^ share. 

Actually. DVD's slice of the pie is 
considerably higher, closer to 16% 
of Warner's $1.1 billion take for the 
year before factoring in distribu- 
tion fees for the MGM, New Line, 
and HBO Home Video discs it 
ships. All have been active in DVD. 

So are Columbia TriStar, which 
has made the new format a top pri- 
ority, and Universal Studios Home 
Video. "It's made for a healthier 
business," exclaims Columbia Tri- 
Star president Benjamin Feingold. 
"We're extremely pleased," Uni- 
versal executive VP Bruce Pfander 
says. "DVD has taken off." 

Paramount and 20th Century 
Fox Home Entertainment were late 
arri\"als to DVD in 1998— "Titanic" 
wasn't among the selections — and 
some Hollywood sources complain 
their slowness retarded market 
growth. There were also studio 
complaints that Blockbuster could 
have done considerably more than 
test the format in several hundred 
of its 4,000 stores. 

One executive suggests that Via- 
com Entertainment chairman 
Sumner Redstone won't commit 
the chain to a DVD rollout until 
he's squeezed the best possible 
price from software vendors. Not 



CHILD'S PLAY 

(Continued fmm ptrceding page) 

ful surprise for consumers and 
press, who always appreciate [an 
underdog)." 

Blythe says Buena Vista is "very 
happy with the sales figures. 
They're not at 'The Lion King II: 
Simba's Pride' levels, but 'Kiki' 
looks to have a good future when 
we re-promote it," he adds. 

"Kiki's Delivery Service" has 
done so well, in fact, that Buena 
Vista's next Miyazaki release, 
"Castles In The Sky," may get 
theatrical consideration. "We've 
been toying the possibility," 
Blythe adds. 

Dog DAYS: When Disney rere- 
leases "101 Dalmatians" March 9, 
purchasers of the video can send 
away for a free Dalmatian bean- 
bag toy. Inside each video, which 
will be available at retail for 101 
days, will be a certificate with 
scratch-off seal. 

When the seal is removed, con- 
sumers can see which of two Star 
Beans they'll receive, represent- 
ing "Dalmatian" characters Patch 
and Freckles. The card plus $2 
shipping and handling gets them 
the toy. They can also buy two 
additional Star Beans dogs. Penny 
and Pepper, by mailing in $.5 per 
additional order. 

The Dalmatians are the first in 
the Star Bean line, manufactured 
by Mattel for the Beanie Babies 
crowd. Each dog comes with a 
numbered hang tag and a plastic 
tag protector. 



that suppliers lacked for outlets, 
however. 

Based on VideoScan, which 
tracks about 60<^ of DVD point-uf- 
purchase volume, and other 
sources, consumers bought approx- 
imately 15 million discs last year, 
worth"$250 million-$300 million 
wholesale. Probably another 15 
million were shipped to fill store 
inventories. Those consumer sales 
will count toward retailers' 1999 
results; vendors were able to cred- 
it the full amount to calendar '98, 
valued at $500 million. 

Overall. DVD grabbed a 6% 
share of the wholesale trade. VHS 
sell-through grew 3"^, or $240 mil- 
lion, to $6.24 billion, floated by 
"Titanic," Columbia TriStar's 
"Godzilla," and Buena Vista Home 
Entertainment's direct-to-video 
sequel to "The Lion King." If they 
lacked in big numbers out the door, 
the studios recouped in better net 
sales. 

"The real story is the evolving 
maturity of the VHS side of the 
business," a Hollywood executive 
says. "You don't see anyone boast- 
ing in public about shipments. 
Instead, they're focusing on sell- 
off, and that's all to the good. It 
benefits retailers and distributors, 
and I think the bottom line is a lot 
better." 

There were improvements else- 
where. Thanks to a swarm of copy- 
depth programs, rental had its 
biggest single-year surge of the 
decade, up 10% or $240 million, to 
$2.64 billion. 

Even better news for suppliers is 
that DVD sales are in addition to 
VHS, not instead of. That's expect- 
ed to change, but for now, adults are 
keeping the new player to them- 
selves, in the view of one observer. 
"It seems to be, 'Let the kids watch 
VHS; the DVD is mine.' " 

Yet vendors are waiting foi' that 
shoe to drop. "I think we're going 
to lose some VHS sales," says Arti- 
san Entertainment sales and mar- 
keting president Jeff Fink, who 
expects the laggards will be titles 
"fully exploited at all price points 
and then introduced on DVD." 

Artisan, formerly LIVE Enter- 
tainment, has gotten "some pre- 
liminary signals," Fink says. 
"Some retailers are cutting back 
VHS (stock-keeping units] of $9.98 
releases on the market a minimum 
of 18 months." 

Buena Vista parent Disney once 
again topped the market share 
charts, finishing the year at $2.5 
billion. The studio reportedly 
grabbed a 30'^-359f share of the 
top lOO sell-through titles, includ- 
ing most of the top 10 releases. 
Although percentage growth 
slowed and there has been some 
erosion of share, "we had our 
biggest year in video ever." says a 
source, "and we hit our targets." 

Consumers' "very voracious 
appetite" for DVD was "a little bit 
on the pleasant side." he continues. 
Disney, meanwhile, remains a fan 
of the Divx limited-play alternative, 
which may debut two Buena Vista 



animated titles this spring, 
"Mulan" and "101 Dalmatians." 

DVD likely won't have either for 
a while, but the pressure for fami- 
ly entertainment releases is build- 
ing. "People will want Disney clas- 
sics in the digital format," Pagano 
predicts, adding, "The time is ripe 
in our stores." 

Warner and Fox finished in a tie 
for second place at $1.1 biUion each, 
no mean achievement since neither 
had a runaway sell-through hit. Fox 
kept pace on the strength of cata- 
log management, judged among the 
best in the business. For Warner, 
DVD carried much of the load. 

The same combination — catalog 
and DVD — worked for Columbia, 
Univereal, MGM, and down the line 
to Anchor Bay Entertainment and 
HBO Home Video, once a rental 
specialist that is pushing sell- 
through harder than ever. HBO 
scored in DVD with its made-for- 
pay-TV space exploration series 
directed by Tom Hanks. 

What muffles the format's 
blastoff is the diffidence of retail- 
ers like Blockbuster and mass mer- 
chant behemoth Wal-Mart. "The 
day Wal-Mart gets in DVD in a big 
way," the format's success is 
assured, says a home video execu- 
tive. "They're the crime de la 
ere me. " 



SHELF TALK 

(Continued fwni imge (i2} 

without using its corporate tagline 
as its cyberspace address. 

The 450-store chain, based in 
Langhorne, Pa., debuted (a Movie 
buff.com as a destination for fans 
as well as buyers. " 'The Movie 
Buff's Movie Store' is a slogan 
used in all our advertising, and 
consumers know us by it," says 
West Coast director of interactive 
marketing Joe Buesgen. 

Consumers can also type in west 
coastvideo.com to access the site, 
which features original content, 
including Hollywood news, gossip, 
and reviews. Visitors can search 
160,000 VHS and DVD titles and 
use a "recommendation" option to 
find the movie best suited to their 
personal tastes and preferences. 

Shipping and handling are han- 
dled by in-house and outside ful- 
fillment operations. 

If consumers aren't comfortable 
purchasing online, they can find 
the nearest West Coast store from 
the Web site. Most outlets, in turn, 
will promote the site through in- 
store kiosks, Buesgen says. Since 
West Coast is mainly a rental oper- 
ation, the chain isn't worried that 
all of its 5 million customers will 
stay home and get their entertain- 
ment online. 

"Sites like Barnes & Noble have 
proven that one doesn't cannibal- 
ize the other and people will still 
come into our stores to rent," he 
adds. "And with the site's exten- 
sive information, it allows them to 
make an educated purchase deci- 
.sion." 
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Billb«ar«l 

1999 Recorf 
Retailing 

directory^ 



A comprehensive 
guide to 
music & A 
audio book 
retailers ^ 
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The essential tool for those who service or sell 
products to the music retailing community. 

Everything you need to know about retail with 
over 7,000 updated listings of independent and 
chain record stores, chain headquarters, and 
audiobook retailers. Now includes online retailers. 
Jam-packed with listings: 

■ store names and addresses ■ phone and ftix numbers 

■ e-mail addresses ■ chain score planners and buyers 

■ store genre or music specialization ■ chain headquarter 
and staff listing ■ store listings by state 



YES! Please send me Billboard's 1999 Record Retailing Directory. 

I am enclosing S175 per copy plus S€ shipping and handling ($14 tor intemalional 

orders) NY, NJ, CA. TN, MA. It. PA. OH. VA & DC please add applicable sales tax. 

# 01 copies . Check enclosed for S 

Charge $ to my: ^' American Express ; MasterCard Visa 

C^rd* PW 

Signature (required) 

Cardholder (please print) 



Name 



Company 



Address 



City. State, Zip 



E-mail 



Please note Orders are payable in U.S funds drawn on a U S bank only Ad sales final. 
I^ail coupon to- Billboard Directories. PO. Box 2016, Lakewood, NJ 08701. 
For fastest service call 1-800-344-7119. Outside the U.S. 
call 732-363-4156. Or fax your order to 732-363-0338. 
To advertise in the Directory call Jeff Serrette 212-536-5174. 

Now available on diskette and mailing labels, 
for rates call Andrea Irish at (212) 536-5223 

www.billboard.coni iinDn.i<a 
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Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 

world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



• SERVICE & RESOURCES: $160 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED : $160 per Inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client. 



Call Billboard Classified Today! 

Tracy Walker 1-800-390-1489 
twalker@binboard.com 

FAX ALL ADS TO: 212-536-8864 
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DUPLICATION/REPLICATION 



DUPLICATION/REPLICATION 



CD Replication 

• Relail-Ready Packages with Graphics 

• Bulk Replication (only 100 Min. Order!) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory? 
Best Sei~v ice... Best Price... Period. 




l-rof C'.ilalitj; or quoti.': 

(800) 455-8555 




http://u'ww.europadisk.coni 

Major credii cards accepted. 



We Anticipate Your Every Need 

CD REPUCATION 

Cassette Dupltcack>n 
Graphic Design & Printing 
Digital Editing & Mastering 



1-800-527-9225 

(714)691-7611 -Fax (7l6)6»l-7732 




I I 



CD PACKAGE: $975 




IHCIUDIS: 

.OIIWnON.KOlOm PAGE lOOKin 
JMHHYWD'KOlMCDUBEf 
• lEWa lOU S««IHK *«« • dUKK TUIN«roUKD 

f'am (wrf-TM^ Hm f*t (flu*) iipfo) 

W^WUSf (D. VINTl 1 aSSEHE EEPLKATING t PICUGINC 



IIKtUKS; 

OIICIMTIOH • « PICE tOOKEET »th 4 (OEOEI tOVEEI. 
I (OtOR lACK iml 4 (OLDS TU« MID • 
(D EABEl EIUI i i (OIOIE EAlEl IMPtlMIING ' 
JEWEE iOX t SHUIHK WlUr • OEJKK tUKNUOtlND 
' ftoB ymu pifH inif fim tai Kanic'i ifti\i 



Rainbo Records and Cassettes 



WORLD CLASS QUALITY CD A DVD REPLICATION 

SAVE UP TO $100 

D u m t M a o u m w i n t t m sale 



nCTAI 


ILMCADK 


MCIUUI» FROM TOUK lUS 


TEN « nun 


$00 


COi 


S 999 ' S SO 


S 949 


tooo 


CDi 


S 1290 ' S 100 


S 1190 



REACH OVER 200.000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 
TODAY 
1 -800-390-1 489 
OR 

21 2-936-5098 



(800) WAVE CD-I 



WWW.THIRDWAVEMEDIfl.COM 



1000 Bulk CD's 8690.00 
500 Bulk CD's S425.UI) 

J Color Disc 
CD SONIC 



1000 For^ 

980, 

each J 



COMPACT DISCS 

You supply digiul master, label positive film to our 
specifications. & finished printed inserts, Package 
includes exact replication, full standard packaging & 
wi-ap. Packed in cartons of 50. F.O.B. • Free Catalog 

^^ii^ljiW Fii (lit) SI9 J71I 

Custom Service e-mail: salesealshire.com 



COMPACT DISCS • 75< EACH 


llT'S A BETTER DEAL!] 


Complate CD & Cassette Packages! | 


1 "Add It Up | 


CALL FOR QUOTE 


1,000 CD< 750 00 
1 ,000 J.w.l/Wrap 300.00 
1 ,000 2-Pg BooliAray 240 00 
S 1,290.00 
Fmmyotif CO'H.adY MaiHrt 


NATION A L TAPE>1)ISC 


1-800-874-4174 

1 1 10-48lh Av«nu« Nortli • Naihvili., TN 37209 | 



(212) 252-9300 

Feel the POWER of Excellence 



nifriTQi 



^ wwu 



TOTAL CD, 
CD-ROM. E-CD.i 
CASSETTE PRODUCTION 



www.digitalforce.com 
J^49 MADISON AVENUE NY, NY 10016> 




Senring the country with 
over Z5 years of ejqterienet 
The Southwesfs pretniere 
fuLl-service manufacturing facility! 

PHKTiK • mm mat • tm asms 
mw mmK i editme • mm cd as 

fttr/UL KUOr MCKACfS! CAU fOK met CATALOG! 



/^.CRYSTAL CLEAR SOUND 
W 1-800-880-0073 

mi/¥Be oatptrd w¥n*.cTytUlcl«artauiid.com 



Tape fie Disc 

MAHUF»aDIIING v6l!itRlICe.ESlGK • PBIHT1N5 



NG VSlStRlK^lGK • F 



HIGHESTO 

COMPLETE DESIGNED PACKAGES 

UOWEST'PRICES J? 

CO BOOKLET ai^CAftP PRINTING 

Oi/Z/ci' rt custom quote. 

1 -800-989-4487 



WWW.MI0WESTDISC.COH 



PRODUCTIONS 




ANNOUNCING OUR NEW> 

FBEEESHMSll 



CMFORDETMS! 

1-888-231-9927 

meiiBinan(n«uciiiiis mc 100 |f Dit sirtei ■urcener miSlHi 




SCO Bulk Cd-s S<SOO 
12 Cd* S6?,00_.... 



46 PRODUCTIONS 

25 CDRs - SIDU / 5U CDRs - S175 
10(1 CDRs - S25(l / 200 CDRs - M25 
S5.IK» OFF WITH THIS AD 
rrinn CDiir C"DR rnnjlcr, Induilei CDR ji-wcl tax 
w.i' tcU pnnluig un CD UIkI. AiU 119 luf ullicr Utgiul 
Rimer. for uabig nusler OnJcn mtnl be prtipaiJ. 

StupTOg ocil indudcd. 
Tcl (WK)) H5I)-S423 tniail: infnC<i.46p.i;i>m 
Visit our Web Page at hiip^i'/w-ww. 46p.com 



For Classified Advertising Rates 

Call TRACY WALKER - 21 2-536-5058 
or 1-800-390-1489 



DUPLICATION/ 
REPLICATION 



• Compact Dice Prtsslng 

CD Audio & CO ROM 
Pi««tawtaring / SiMrtflun 
•Cmctti OupHcstlon 

•VlnglPrMiIng 
•DesJgn/Hfcn/Prtating 



ED 



M mag ba ttM oparls, 
but tuhan it coma to 
uoto* pr«jact, uou'r* th« bont 

l2MaxDi5h 

I 800 681 0708/ 



CD Replication 



1000 CD's SII70.00 

1-3 color print • 
4 color insert ■ 
tnycard * 
jewel caM ■ thrlnkwnp 



Bulk CD's S0.68 

CDR Copies $3.75 and up 



balhstic.com cnwrui oisc 

^999.00 1000 CDS 

2 celo' ot> ditc msp'tm of yuw f 'mrw/ m,»f^f„>- 

1.800.401. 8273 P 



FOR SALE 



ADD ON SALES 

BuHy the Vatnpire Slayer, Hammer Horror 
Films.T-Stiirts, cosmelics, jewelry, 
incertse, stickers, lighters, & giftware 
Big Bucl(s for X-MAS 

1-eOO-368-l 235 lor catalog 
Please have your slate resale numtier availabte 



PUBLICITY PHOTOS 



UBi-ici-rv 

F»RIIM-rS 



? ginxliii-liiri 1iitcl> ipuillit lllhi^rajihs 



6 



FREE 
CMlog S Sampte* 



B&W 

8x1 OS 

500 - '80 
1000 ■ '108 
B&W 
POSTCARDS 
500 - '65.00 



P I t' T I' K E S 

1867 E Flofioa SI . Surte BB 
Springf«ia. MO 6S803 
<417) l»»-34Se Fan (417) W9-91BS 



SOMETHING HAPPENS WHEN YOU 
DON T ADVERTISE ... NOTHING'! 
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T-SHIRTS 



FIXTURES 



MUSIC MERCHANDISE 



BnOKSTttGi 

FASHION 




Worldwide Distributors of Licensed: 
ROCK, COUNTRY, WRESTLING AND 
NOVELTY T-SHIRTS, STICKERS & MORE 

Call for a free price list/flyer (dealers only): 

800-644-ROCK 

(oulside ihe U.S. - 520-775-6649) 

bacstage@nonhliiik.com 
wholcsalecemral.com/backstagefashion 



WANTED TO BUY 



Scratched CDs Wanted 

I Will Pay Cash For Your Damaged Returns 

«- Cash Incentives For Solid Contacts or Relerrals 

CALL: 617.267.4152 or email: info@cdspins.eom 



WANTED TO BUY 



TOP S PAID 

For: Cd's, Lp's, Cassettes, 
Video, DVD. 
Call (201) 567-4614 
Fax 201-567-4288 
Nig hU 973-942-5216 



NOTICES/ 
ANNOUNCEMENTS 



ATTN: PROMOTERS, 
ARTISTS & MANAGERS 

I BUY: Awards. Contracts. Poslers, 
Flyei^, Concert tickets & Passes. 
T-Shifts. or ANY Promotional items... 
CALL: 800-459-9141 



Going Oui of Business? 

Dropping Your Used Product? 
Seiting your Coltection? 



CASH for CDs-DVOs-Videos 
Lasordiscs-Sottware-Audlo Books 



Scytt Henderson, 520-881-174'i, ^110 
e-mail: scoUti@txKAmanS-Com 



ANNOUNCING 3 NEW RELEASES 
BY: B.I.E. RECORDS 

MIclMlle FUnrars 

(Today's New Gospel - R&B) 
"Somebody Loves You ■ T^e Album" 

Jaffray Valantina 

(R&B • Urban) 
"Back to My Roots - The Album" 
featuring: "It Ain't Easy" 

J'Lahm & J.V. 

(Hip-Hop ■ R&B) 
Nortt>em Exposure II - TTie Album 
featuring; "When I Had No Money" 

CALL your distributor 
one stop or: CALL 610-740-9744 
New Talent SEND demo & bio to 

B.I.E. Records 
722 N 19tli Street Allentown, PA 

18104, Attn: Victor B. 



PUBLISHING COMPANY 
SEEKING CATALOGS 

We are cutrenlly seeking pj&lshing catalogs 
with existing revenue streams to acquire, 
Please contact us by mail or by phone. 
Contact Mr. Smitti @\ 41&-761-ge22 c/o 
Ripslds Productions, 635 Santly R[<l9e Dr, 
Femdale, MD 21061. 



Wanted: Volunteers for 
1 999 Pioneer Awards 

RtiyTrim & blues FounbatWn, o 501(c] 
non-profit, is looking for bright 
energetic, flexible & cleon cut 
volunteers for staffing the 10th 
Aftfilvefsacv Pioneer Awards. Feb 25, 
1999 @ Sony Pictures Enl, Studios. 
Asslstonce needed (or PR. pfoductlon, 
artist hosting, etc w/ orientahon & eve- 
ning attire req d. Inquires & Instructions 
CAU our hotllrw @: 213 212-3924. 



" WE ARE CASH BUYERS OF 
UNWANTED LFs. CASSTTES OR CD's. 

'No quontfty is too loige 
0( smaB. We pay the freight. Call: 

(609) 890-6000 



Billboand Advertising 
212-536-5058 



REACH OVER 200,000 
RESPONSIVE 

READERS 
EVERY WEEK 
CALL BILLBOARD 
CLASSIFIED 
TODAy AT 
1-800-390-1 489 
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FACTORY DIRECT PRICES 1 


• Jewelbox Browsers y!^^^^. 

• Island Merchandisers n£^)Ji\W^ 

• Video Display Racks i w^ 0 B 

• Security Systems ^^ait^EmP 

• Custom Counters 

• Category Signs jo Sim i^i^nl 

• DVD & Laser Displayers i*77-i«7 


SrOMGf CABINfTS ^ rear "\Jn<ondiHonal Guarantee" 
2 & 3 drawer In stock now, °" " Products and Services. 

with optional rolling Caddy. • Free In-Store planning service 
• DVD's • Video • CD's • Se Habia Espandl 

Jewelbox • Nintendo » Ships from Baltimore or Los Angeles 


1 For a Free Color Catalog Call (800) 433-3543 \ 



STORE SUPPLIES 



EVERYTHING FOR 
TODAY'S MUSIC RETAILER 



Repair CDs In Your Store 
In Minutes! 



• GpIiI & Wdod Hxtupes 

• Security Systems 

• Slatwall & GPidwall 

• Custom Interior Graphics 

• Storage & Display Cabinets 

• Free Store Planning 6 Layout 



For a Complete Catalog Call 1-800-998-9129 

SPECIALTY STORE SERVICES 




Tin 

Use Rainir Syttam 



STORE SUPPLIES 



FOR LEASE 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 
1<aOO) 359-5038 
755 Wythe Ave. 
Brooklyn, N.Y. 11211 
THE DISTRIBUTOR SUPPUEH 



FURNISHED OFFICE 

NYC - Port Authority area 9'k12' satellite 
busir>ess office. TV intercom, carpel, 
desk & chairs, 24hr bidg. Phone & Fax 
outlets. $575 Mo. Possible joint projects 
or use of our small staff. 

CALL Mr. Wynn @: 212-307-1616 



DISPLAY UNITS 



400 CD BOOKLETS In 2 SQ. FT.! 

actual CD*s kept in jewel boxes b ehind the counter. 

^_rTT^^BimC^ffi9fl^^3||_ line 0 * counter, wall and floor displa|t 

KiafiSi Browser 



DISPLAY SYSTEMS 
" HP I CHICAGO ONE STOP, INC 
-j~LlK Superior • Chlcw. IL e06IO 

a[S^ PhonK 312 822/0822. Tolllm gOO 822/4410 





i«9 



MUSIC MERCHANDISE 



THE D,J, AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com 

ROCK AND SOUL 

462 7th Ave.. Ne« York, N.Y 10018 (212) 695-3953/ Fax (212) 564.5358 



MUSIC OEPT D J s HEAVEM - THE LARGEST SELECTION OF IS" VINYL LPs. 

COS and CASSETTES * DISCOUMT PRICESi 
PRO D J DEPT MIXEHS • AMPS • SAJytPLERS • TURNTABLES • CARTRIDGES 
EQ's • DRUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 



BUY DIRECT AND SAVE! 

Willie other people are raising their prices, we 
are slashing ours Mator latjel CD's, cassettes 
and LP's as low as 5(j( Your choice from the 
most extensive listings available For tree 
catalog can (609) B9«.«000, 

Fax (SM) 890-0247 or write 
Scorpio Mu»lc. Inc. 
P,O.Box A Trenton, N.J. 0SE91-0020 



THE WORLD'S URGEST SELECTION 
of "Vintage & Oldies" titles on CD at 
the lowest prices. FREE GIANT 
CATAIOGSI tWiDlwile onhr. 



GOTHAM DISTRIBUTION CORP. 

1-80D-4-C0THAM • FAX: (6I0| 649-0315 
2324 Hiverlocil Road • Ardmore. PA 19003 



ZMACHARS, INC. 

MUSIC MERCHANDISE One stop cJisIributof lot 
posleri. 1-shirls, st'Cke'S, hals. keynnfls. bullons. 
incense, ligrits, tewelry. sunglasses, lapestnes. 
and much more We are a service based com- 
pany with all ol the latesi merchandise availaUe 
Get It all with just caJs , 
HO HINIMIAISAME DAV SHIPPING, ile^efsonly 
c«IIIor into: I-S00-24B-2J3S fax: 30S^S>19:4 
www.z ma c h a r s @ ao I .com 



COMPUTER/ 
SOFTWARE 



The Computer and POS Solution I 

for the Music &. Video Industry t, 

(888)658-7100 \ 

*Chaim*lndepcn(ients 'One-Stops | 




r> 888-222-4767 (toll free) 
Fax (919)828-4485 

V e mjil SALESglOCSOFT.COM 

WWWIDC SOFT.COM 



RecordTrak 



Inventory Management 
For Record Stores 

800-942-3008 



POSITION WANTED 




"HOT" A&R PRO! 

Seeks Dositlon to utilize 15+ years of 
entertainment cxpenence as A&R EXEC 
(R&B, Jazz & Rap) and former Artist 
Manager. FAX for interview appt- 
Mr. Sands 212-307-1621 



PUBLICATIONS 




FREE Guide to 
Master Tape Preparation 
Saues You Time and Money! 

1-800-468-9353 

www.dlscmakers.com 
infoidiscmakers.com 



i DISC MAKERS 
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REAL ESTATE 



©Douglas EUiman 




HISTORIC NEW YORK CITY 
CARRIAGE HOUSE 

Located in the tieart of Manhattan, 
this unique home has 3 stories 
and a penthouse suite totaling 
6,000 sq,ft. It features a garage 
and a 20 x32' recording studio 
with 23' ceilings designed by a 
top acoustical engineer. There 
are many skylights and access 
tor a possible roof deck. Asking 
52.295,000, 

Andrea Wohl Lucas 
Office: 212-891-7171 
Residence; 212-838-2131 



575 Madison Avenue, NY, NY 10022 • www.elliman.com 



REAL ESTATE 



HELP WANTED 



SOHO RECORDING STUDIO 

Mini Sotw fecofding stuOio oesjgned Dy 
John Storytt sets off tuts sizzJrg 2300sf 
penthouse tofi in pome Soho. Wrap 
windows, dazzling light & parwamic views. 
Fab potential & opportunity. 

Call Robert Manzari @: 
212-780-2459 



BUSINESS AFFAIRS AHORNEY 

NY based Record Label seeks Busi- 
ness Affairs Attorney witti minimum 4 
years music business experience. 
For consideration, FAX resume 
to: 212-50&.5897 



HELP WANTED 



INTERNATIONAL 
VICE PRESIDENT 

KOCH International, one of the country's leading independent music disinbutors, seeks 
hi-ievef executrve with proven expertise in technolo©', general management, 
finance and distnbuton/logi sties to join our Roslyn, NY area based headquarters. 
Qualifications include 10 years experience in the music industry, with knowledge of 
automated distribution systems, mid-range and PC based computer platforms and 
internet applications. A strong record of success m leadership, combined with ttie ability 
to oversee day-to-day operations is essential. Reporting to the executive vice president, 
you will participate m overall business planning and strategy utilizing your financial 
acumen. The ability to integrate your areas of responsibility into the 'big picture" will 
make you a hey player or our dynamic management team. 

Pl«ase SEND cover letter and resume to: 
KOCH International LP, 2 Tri-Harbor Cl. Port Washington, NY 1 1050 
Altni HR or FAX: 516-464-1267 or 
E-Mail: young@kochlnl.com 




REGIONAL SALES POSITIONS 

AJlemative Oistnbutwn Kliarce is looking (or re- 

Slional salespecple m Lob Angees and Washog- 
on. DC markets. Appitcams must favc provious 
EalQs.'rrtart(elirK| fixpettence. know lelail inside 
out, and have a broad knowtettge ol all genres 
(altematrve, dance, hip-hop, etc.) 

Mail resumes to: 
AD A/Personnel 
72 Spring St 121h Floor 
New York. NY 10012 



POSITIONS AVAILABLE 

Worio Music marketing company has 2 
positions to fill. 

1. ) Seeking fluent Spanish speaking 
person for Promotional and Public 
Relations department 

2. ) Aggressive experienced Sales 
Person wanted to head new World 
Music dislribution company. Salary 
plus commission. 

FAX resumes to: 212-747-1620 



OPPORTUNITY KNOCKS 

VP MARKETING 

If you have tr>e experience and 
soles contacts at ttw Top level and 
me Qbilllv to head up a video/DVD 
ono music Markeiing Company lor 
0 LA based studio, we are 
interested in heoring from you. 

Please send resume to: 
Billboard Classified 
Box 9007, NYC. NY 10036. 



SENIOR DIRECTOR, 
ADMIN & OPERATIONS 

MUSIC PUBLISHING company seeks 
individual with 5+ years putitishir^ expen- 
erx:c to oversee day-to-day adn^nistration 
arx) operations for fast growing office in 
NJ. Must have kfwvrfedge of international 
publishing matters, excellent computer 
skills. antJ supenflsory expenence. 
Send resume w/ cover letter to: 

201-785-0672. 
AM resumes held In confidence. 



CALL BILLBOARD AT 212-536-50511 



E-mail your Classified 
Advertising (o Tracy Walker at 
twalker@binboard.com 



Update 



CALENDAR 



A iveekly listing of trade shows, con- 
ventinm, award shows, seminars, 
and other events. Send mformation 
to Calendar, Billboard, 5055 WUshire 
Blvd., Los Angeles, Caiy. 900S6. 

JANUARY 

Jan. 28-31. 1999 National Assn. Of Music 
Merchants International Music Market. Con- 
vention Center. Los Angeles. 800-767-NAMM. 

FEBRUARY 

Feb. 2, A Conversation With lerry Goldsmith. 

Los Angeles Museum. Beverly Hills. CaW. 310-786- 
1091. 

Feb. 4. Children's Music E>plodes, panel 
sponsored bn tlie New York chapter of the Nation- 
al Academy of Recording Arts and Sciences, Chil- 
dren's Museum of Manhattan. NewVnh. 212-245- 

5440. 

Feb 6. 21st Annual Tokyo Video Festival And 
Awards, Garden Hall of Ebisu Garden Palace. 
Tokyo. 045-450-1489. 

Feb. 10, Nashville Music Awards, Ryman 
Auditonum, Nashville, 615-321-2808, 

Feb 10-11, 1999 Live! Show And Awards, 
Alexandra Palace, London. 0181-840-6111. 

Feb. 11-13, extravaganza '99, sponsored by 
the Nashville Entertainment Assn., various venues. 



Nashville. 615-327-4308, eittravaganza@nea-net. 

Feb 13. ISth Annual Brazil Camaval '99, Pal- 
ladium, Los Aneeles, 323-634-7811 

Feb 14, 30th Annual NAACP Imace Awards, 
presented by the Nahonal Assn, for the Advance- 
ment of Colored People, Civic Auditorium, Pasade- 
na. Calif, 323-937-2454, 

Feb 16-17. Digital Broadcast Satellite Con- 
ference: The Five Burning Questions, Sheraton 
Gateway Hotel, Los Angeles, 831-643-2222, vmw. 
carmelgroup.com. 

Feb. 17-21, 1999 Gavin Seminar, Hyatt Re- 
gency Hotel, New Orleans, 415-495-1990, ext, 653, 

Feb 18, Industry Networking Event/Prs- 
Grammy Party, sponsored by the Powertiouse 
Group, the National Academy of Recording Arts and 
Sciences, and Billboard Talent Net OHM, New ftrti. 
212-561-1736. 

Feb. 20. Six Steps To Songwriting Success 
With lason Blume. sponsored by Nashville Song- 
wrrters Assn, International and Songwriters in the 
Round, Fort Lauderdale. Fla. 305-264-0094. 

Feb. 22, MusiCares F^rson Of The Year Din- 
ner, honoring Stevie Wonder Century Plaza Hotel, 
Los Angeles, 310-201-8816. 

Feb 23-25. Great Lakes Broadcasting Con- 
ference & Expo, Lansing Center Lansing, Mich. 
800-968-7622, 

Feb. 23-25, REPLItech Europe. Messe. Vien- 



na. 914-328-9157. 

Feb 24, 41st Annual Grammy Awards, Shnne 
Audilonum, Los Angeles, 310-392-3777 

Feb 25, Rhythm I Blues Foundation's 10th 
Annual Pioneer And Lifetime Achievement 
Awards, Sony Studios, Los Angeles 310-854- 
1111. 

Feb 27. How To Start 1 Run Your Own Reconl 
Label Seminar. New Yori^er Hotel, New Vbrli. 212- 
638-3504, 

MARCH 

March 4-6, Million Dollar Black College Radio 
i Music Conference '99, Sumner Suites Atlanta 
Arrport Hotel. College Park. Ga. 404-766-1275. 

March 6-7. 1999 New York Music And Inter- 
net Expo. New Yorker Hotel Grand Ballrooms. New 
York, 973-731-6864. 

March 8-11. 1999 National Assn. Of Record- 
ing Merchandisers Convention & Trade Show. 
Las Vegas Hilton, Las Vegas. 609-596-2221. 

March 13-17. 14th Annual Winter Music Con- 
ference. Fontainebleau Hilton Resort and Towers. 
Miami Beach. 954-563-4444, 

March 19, 11th Annual Tamika Reggae 
Awards, Madison Square Garden Theater, New 
Yorti, 718-525-8345. 

March 24, Gospel Music Assn. Dove Awards. 
Nashville. 615-242-0303. 



GOOD WORKS 



dONGS FOR SURVIVAL: Blue 
Boundary Records founder and art- 
ist Stewart Franckc, who was diag- 
nosed with leukemia in .June 1998, 
has compiled "2 Guitars Bass & 
Drums" to raise money for the 
foundation named in his honor that 
provides flnancial assistance to peo- 
ple with leukemia and their fami- 
lies. Also included are tracks by 
Bays Of The New, Marshall Cren- 
shaw, Mary Cutrufello, Charm 
Farm, Mr. Radio, Robb Roy, Billy 
Mann, and Mitch Ryder. The rec- 
ord was released Jan. 12 on Blue 
Boundary. Contact: Peter Murdock 
at 248-586-1075. 



r ARTY LIKE IT'S 1999: Brazil 
Carnaval '99, a dance party sched- 
uled to be held Feb. 1.3 at the Holly- 
wood Palladium, will raise funds for 
Project Angel Food. The organiza- 
tion delivers nearly 1,000 meals to 
people with AIDS in Los Angeles 
County. Contact: Michelle Heenen 
at 323-634-7811. 

Filled with wonder: on 

Feb. 22 at the Century Plaza Hotel 
in Los Angeles, Stevie Wonder will 
be named the 1999 MusiCares Per- 
son of the Year at the lainth annual 
Mu,siCares fund-raising dinner, con- 
cert, and silent action. Past hon- 



LIFELINES 



BIRTHS 

Girl, Catherine Taylor, to Gail and 
John Day, Dec. .30 in New York. 
Father is director of A&R for Co- 
lumbia House. 

Girl, Jillian Elizabeth, to Angelia 
Bibbs-Sanders and Jerome 
Sanders, .Jan. 3 in Los Angeles. 
Mother is executive director of the 
Los Angeles chapter of the Nation- 
al Academy of Recording Arts and 
Sciences. 

Girl, Olivia Geneview, to Jo Ann and 
Allen Kepler, Jan. 13 in Tarzana, 
CaUf. Mother is national radio and 
promotion manager at Higher Octave 
Music. Father Ls VP of programming 
at Broadcast Architecture. 

DEATHS 

Irving Cohen, 89, of kidney fail- 



ure, Jan. 13 in New York. An 
entertainment law'yer, Cohen was 
a partner in the New York law 
firm of Reinheimer & Cohen, 
whose clients included Rodgers 
and Hammerstein, Frank Loesser, 
and Lerner and Loewe. After 
splitting with Reinheimer, he 
joined with David Grossberg to 
form Cohen & Grossberg, which 
also represented key clients in the 
world of musical and legitimate 
theater. In his autobiography. "The 
Street Where I Live." lyricist/ 
librettist Alan Jay Lerner stated 
that Cohen "refuses to this day to 
accept . . . that there is a wide dif- 
ference between what is right and 
w-hat is legal." He is survived by 
his wife, Phyllis; a brother, Philip 
Baskir; two sons, Peter and Dr. 
Laurence Cohen; and four grand- 
children. 



orees have included Luciano 
Pavarotti, Phil Collins, Natalie 
Cole. Bonnie Kaitt, and David 
Crosby. Contact: Rudi Simpson at 

310-201-8816. 

AlS ALERT: Ben Stiller and 
Kristen Johnston will host the fii-st 
Project A.L.S. dinner, auction, and 
award show Feb. 1 1 at Raleigh Stu- 
dios in Los Angeles. Melissa 
Etheridge and Randy Newman 
will perform at the event, the goal 
of which is to raise mone.v and 
awareness for Project A.L.S.. a 
foundation concerned with helping 
those with am.votrophic lateral scle- 
rosis (also known as Lou Gehrig's 
disease). It was founded by Jenifer 
Estess, a theater and film producer 
who was diagnosed with the illness 
in 1997. Contact Project A.L.S. at 
323-951-9100 or Mary Kaye 
Daniels at 310-550-7776. 

More than ZERO; Zero Hour 
artist Eden White w'ill perform at a 
benefit for family-rehabilitation pro- 
grams Feb. 10 at New York's Fez. 
The show is sponsored by the Coun- 
cil of Family & Child Caring Agen- 
cies, an umbi'ella organization that 
helps abused or neglected children 
in New York. Funds raised will go 
directly to the N.Y. Foundling Hos- 
pital, the Seamen's Society for Chil- 
dren & Families, and Cardinal 
McClosky Services, all of which 
work w ith substance-affected fami- 
Ues. White will also donate a part of 
the proceeds from her song 
"Through The Glass," about an 
addict looking at her newborn child 
and promising to change her life. 
Contact: Jeremy Freeman at 212- 
582-.5400. 
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Virtual Radio Becomes Real Option 



To The Max. Dave Matthews recently performed a 60-minute acoustic concert for 
WXXM (Max 95.7) Philadelphia in Max's Living Room. Pictured, from left, are 
Greater Media group head of marketing Ted Kelly. Max PD Chuck Tisa. Matthews, 
and senior VP/GM of Greater Media's four-station cluster Dennis Begley 



newsline... 



CHANCELLOR PUTS ITSELF ON THE BLOCK. In a move that shocked the 
radio industry, Chancellor Media has put itself up for sale. Specifically, 
the group has announced that it's hiring an invesitment banker to sniff 
out leads to "maximize shareholder value." Those alternatives may 
include "the sale, merger, or consolidation of one or more of the oper- 
ating divisions." The front-runner to buy Chancellor is Clear Channel 
Communications. "We are certainly going to pursue it," chairman/CEO 
Lowry Mays told The Dallas Morning News. Even so, companies Hke 
Microsoft and Disney/ABC cannot be discounted, say analysts. 

BROADCASTCOM GOING JAPANESE. Broadcast.com has inked a deal with 
.Japanese software company Softbank to launch Broadcast.com japan. 
Twelve million Japanese Internet users will be able to access its Eng- 
lish-language audio archives, including U.S. radio stations. 

'LOVELINE' CREATOR SUES FOR INFRINGEMENT. The creator and original 
host of KROQ Los Angeles' sex chat show, "Loveline," has filed a $40 
million copyright-infringement lawsuit against MTV for what he says is 
the channel's theft of his creation. .Jim Trenton, known to radio listen- 
ers as the Poorman, claims he pre-sented his own pilot to MTV execu- 
tives several times in 1996, but each time they r^ected the concept MTV 
no«' has a TV version of the sho\v; officials are declining to comment on 
the suit. Trenton was replaced by comedian Adam Corolla after his con- 
tract with KROQ expired in 1994. In an interview with E!, Trenton 
points out that several MTV executires were employed at KROQ when 
he still hosted the program. "Loveline" is now syndicated by KROQ and 
airs on more than 20 stations nationwide, while KROQ owner Infinity is 
appealing a 1995 court ruling that gave Trenton the rights to the show. 



Th is story ivas prepared by Jeff SU- 
benmv, mmmgirtg editor of Top 40 
Airplay Monitor 

LOS ANGELES— The use of multi- 
market automation, or Virtual Radio, 
continued its march across the de- 
regulated radio landscape late last 
month, and the players invoh«i large 
and small broadcast concerns alike. 

Jacor, a longtime adNwate of shar- 
ing voice-tracks between different 
markets via ISDN, officially rolled out 
its previously reported Ohio-based 
Buckeye Country Network and 
launched a live oldies night shift based 
in Las Vegas. But even a veteran 
PD/announcer in Portland, Ore., is 
now offering to voice-track dayparts 
to small- and medium-market statk)ns. 

With Virtual Radio's spread con- 
tinuing, the experiences of executives 
at Capstar, Citadel, and .lacor (which 
uses the same Prophet computer pro- 
gram as Capstar's Star System), as 
well as Portland-based veteran PD 
Bob Ancheta, indicate that the new 
services may be coming to an air shift 
near you sooner than you think. 

Jacor, like Capstar and other pre\i- 
ous advocates of such automation, 
insists that the main benefit of voice- 
tracked dajTDarts is bringing msgor- 
market air personalities to small-mar- 
ket stations that couldn't otherwise 
afford such talent Yet once the costs of 
hardware and infrastructure are 
assimilated, another inevitable result 
will be, at the very least con.siderable 
.savings from using fewer night and 
overnight DJs. Indeed, PDs from 
other radio groups claim that they've 
noticed an influx of recently beached 
Capstar and .Jacor personalities. 

EIGHT OHIO STATIONS 

Jacor's Buckeye Country Network 
is made up of eight Ohio stations, from 
WGAR Clewland and WCOL Colum- 
bus to outlets in such small markets 
as Lima and Marion. The "hub" sta- 
tion that cuts all the voice work is 
WCOL. All the stations will haw their 



own morning shows; some will also 
have local midday and, at a couple of 
stations, afternoon hosts. But voice- 
tracking will rule nights and 
overnights. 'As far as I know, most of 
the people doing the voice-tracking 
work at WCOL and even (top 40 sis- 
ter] WNCI," says Jacor national pro- 
gram coordinator Sean Compton. 

Those jocks will customize the 
night's voice-tracks for each partici- 
pating station. The lead time for liner 
copy can be anywhere from the day 
before to a few hours before broad- 
cast "The [local station] PDs have to 
ensure that [the voice-tracks] sound 
localized, so they have to work with 
the talent to make sure they pro- 
nounce the names of area towns and 
landmarks correctly, mention events 
going on in their market and so on," 

'You have to be on 

top of the next 
move or you won't 
be in the business' 

Compton notes. "One thing [.Jacor 
CEO] Randy Michaels taught us as 
we moved forward with this is to 
never forget to wrap your arms 
around the community." 

Capstar's Star System, which 
serves a v-ariety of formats, including 
top 40 and country; has hubs in Austin, 
Texas, and Fort Lauderdale, Fla., to 
senice primarily stations from Cap- 
star's Gulfstar division and a few 
owned by the Southern Star division. 
The station.'! decide how many shifts 
are to tie tracked. Lead time for voice- 
tracking can be anywhere from a few 
hours to two days. The jocks can 
change the tracks on the fly as well, 
in ca.se .something important happens 
in the market 

What's different: The jocks who do 
the TOice-tracking work only for the 
Star Sj'stem and not at any other Cap- 



star station. "Some [jocks] can track 
four to six shifts at once," .says .lack 
Taddeo, senior VP of programming 
for Capstan "It depends on the sta- 
tion's format. A jock can do six to 
eight stop-sets at the same time for 
stations that do 10 in a row, but not as 
many for the more interactire, per- 
.sonality-dri\'en .stations." 

Another slight difference: While 
each Capstar station programs its 
own music, .Jacor stations in the Buck- 
eye network have the option of airing 
music fi^m WCOL. 

Taddeo estimates cost savings to 
small-market stations of about 20% 
over u.sing local air talent. However, 
he also cites the high cost of the 
Prophet system. "There's a consider- 
able upfront investment to fauiM a stu- 
dio, hire the air talent, and procure 
the Internet .servers to build a vride- 
area network." he says. "The [bottom 
line] doesn't look that good at the end 
of the first year, but this is a long- 
term project" 

Compton says that so far, most of 
those affected by the Buckeye net- 
work will "a.s.sume other duties. We 
can shrink the jock's shifts. Instead of 
doing four- or five-hour shifts, they'll 
do two-hour shifts and spend more 
time doing remotes and promotions." 

BABY STEPS QUICKLY 

.Jacor's other new project, tenta- 
Uvely titled the Kool Network, is made 
up of seven oldies stations in the West 
tied to a hub at KQOL Las Vegas. A 
live, four-hour show airs 7-11 p.m. PT 
from the Stratosphere hotel/casino. 

All the music will be programmed 
in Las Vegas, although the host will 
take requests from the network's sta- 
tions via an 800 number. Compton 
notes that few, if any, night jobs will 
be lost as several stations either had 
no night jocks or were start-ups. "We 
couldn't do this a few years ago, be- 
cause the satellite cost was prohibi- 
tive," he says. "Now that we own NSN 
Satellite, we can afford to uplink our 
(Continued on next page) 
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The 1999 Radio Power Book contains all the 
information to make your job easier. 
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Adult Contemporary 
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TITLE 

IMPn:NT 4 NIIMBERPROMOTION 1 ABR 


ARTIST 










— ^ No. 1 






1 


1 


15 


I'M YOUR ANGEL 


♦ R. KELLY & CELINE DION 
9 weeks »it*i.l 


2 


2 


2 


18 


TRUE COLORS 


PHIL COLLINS 


CD 


4 


4 


13 


WHEN YOU BEUEVE ♦ WHITNEY HOUSTON S, MARIAH CAREY 


4 


3 


3 


22 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 


CD 


e 


7 


12 


ANGEL 


♦ SARAH MCLACHLAN 


® 


3 


13 


4 


WRITTEN IN THE STARS ELTON JOHN & LEANN RIMES 

■ M cur.'iSLANU 


; 


5 


5 


27 


I'LL NEVER BREAK YOUR HEART 


♦ BACKSTREET BOYS 


8 


7 


6 


20 


I'LL BE 

ATLANTIC 


♦ EDWIN MCCAIN 


CD 


13 


22 


4 


FAITH OF THE HEART 

L'.i'.'H'iOl i.:JND]FiA£K CUl 


ROD STEWART 


CD 


10 


10 


13 


HANDS 

,-,-!A-.- , I.T.tJT 


♦ JEWEL 


u 


9 


3 


27 


THIS KISS 


♦ FAITH HILL 


12 


11 


9 


56 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


13 


12 


11 


52 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 


d) 


14 


14 


15 


THE POWER OF GOOD BYE 


♦ MADONNA 


IS 


15 


12 


38 


TO LOVE YOU MORE 


♦ CELINE DION 


IS 


16 


15 


55 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


17 


i; 


17 


50 


MY FATHER'S EYES 

.1 I- '■. iii.i.' LLT^ri^SiSL 


♦ ERIC CLAPTON 


18 


18 


16 


44 


TORN 

album :ut 


♦ NATALIE IMBRUGLIA 










■ AlRPOWER 


QD 


n 


3C 


4 


LOVE OF MY UFE JIM BRICKMAN FEAI MICHAEL W SMI TH 

WINDHAM HILL ALBUM OUT 




23 


26 


6 


(GOO MUST HAVE SPENT) A LiTTLE MORE TIME ON YOU ♦ 'NSWIC 


21 


20 


21 


25 


1 DON'T WANT TO MISS A THING 


♦ AEROSMITH 


CD 


22 


23 


10 


THE LAST DAY 

M-'. - ■■ .'LSUMCJT 


MARILYN scon 


QD 


2G 


27 


7 


NO BRIDGE 1 WOULDN'T CROSS 


DAVID CASSIDY 


CE) 


29 




2 


1 STILL BELIEVE 


♦ MARIAH CAREY 


25 


24 


24 


15 


IRIS 

AA-'r.t^ SUNSLI Sl^UNDTKAC* CUTTfEPRISE 


♦ GOG GOG DOLLS 








Adult Top 40 










— ^ No. 1 




CD 


2 


3 


IG 


ANGEL 

,11. I I 1 J197;REPm3E 


♦ SARAH MCUCHUN 

1 at Nc. 1 


2 


1 


1 


21 


LULLABY 

■•■ _.JJME}IA 


♦ SHAWN MULLINS 


3 


3 


2 


16 


HANDS 


♦ JEWEL 


4 


4 


4 


28 


SAVE TONIGHT 


♦ EAGLE-EYE CHERRY 


(D 


6 


7 


19 


SLIDE 

'/.AS\tR BSCS ALBUM CUT 


♦ GOO GOO DOLLS 


6 


5 


6 


23 


JUMPER 


♦ THIRD EYE BLIND 


7 


7 


5 


23 


MY FAVORITE MISTAKE 

AtM Al f 1" ■,'! - . 


♦ SHERYL CROW 


CD 


9 


11 


17 


BACK 2 GOOD 

■, ■■ '.■ ,'l AllASTIC 


♦ MATCHBOX 20 


9 


10 


14 


9 


IT S ALL BEEN DONE 


♦ 8ARENAKED LADIES 












10 


8 


9 


41 


IRIS 

V.A-1.; - SUN^jET SOUNDTRACK CUE'REPRlSE 


♦ GOO GOO DOLLS 


OD 


17 


22 


7 


EVERY MORNING 

.lATUMIC 


♦ SUGAR RAY 


12 


12 


12 


17 


SWEETEST THING 

. :. .M J-MERCURT 


♦ U2 


13 


13 


13 


54 


I'LL BE 

LAVA bAl Jl.AILANI L^ 


♦ EDWIN MCCAIN 


OD 


16 


16 


13 


YOU GET WHAT YOU GIVE 


♦ NEW RADICALS 


15 


15 


15 


44 


REAL WORLD 

■■..A ; •,. :.T ATLANTIC 


♦ MATCHBOX 20 


16 


n 


8 


18 


THANK U 

y - ■ JJTHEPHISE 


♦ ALANIS MQRISSETTE 


17 


14 


10 


33 


ONE WEEK 


♦ BARENAKED LADIES 


18 


19 


18 


22 


INSIDE OUT 

PT.AA.Bl'MCUI 


♦ EVE 6 


19 


18 


17 


52 


TORN 


♦ NATALIE IMBRUGLIA 










-^U AlRPOWER 


CD 


26 


36 


5 


UNSENT 

MAVERICK ALBUM CUT,HEP«l'iE 


ALANIS MORISSETTE 


CD 


21 


25 


14 


KISS ME ♦ SIXPENCE NONE THE RICHER 










m AlRPOWER 


(D 


24 


27 


10 


FLY AWAY 

VIRGIN AEflJ.iM CUT 


♦ LENNY KRAVITZ 


23 


22 


23 


19 


FROM THIS MOMENT ON 


♦ SHANIA TWAIN 


24 


25 


26 


13 


FATHER OF MINE 


♦ EVERCLEAR 


® 


28 


31 


12 


CRUSH 


♦ DAVE MAHHEWS BAND 
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VIRTUAL RADIO BECOMES REAL OPTION 

(Continued fmw preceding page) 

program and rielirer it." 

The olciies anci country networks 
are not the first, nor will they be the 
last, step in Jacor's long-term plans to 
streamline and exploit its program- 
ming. "Kool is the first non-talk live 
network programming we've done," 
Compton notes. "We have already 
been very successful with a gartlcn- 
ing and home-improvement talk sh(TW 
in Ohio; we're starting the .same thing 
up in Colorado and Wyoming. A lot of 
talk stations struggle to find quality 
talent for weekends. So last year, we 
began rotating talent, such as Roger 
Hedgccock from KOGO San Diego 
and Bill Cunningham from WLW 
Cincinnati, for nationwide weekend 
shifts. We're putting our best local tal- 
ent on a national stage. 

"1998 was the year we (Kperiment- 
ed with talk .stations; this j'ear we're 
going to e.\periment with ewrything 
eke. We might trj' something for our 
top 40 stations, although nothing is 
definitiwly planned just yet We have 
to be careful. We're going to take baby 
steps (juickly" 

-Jacor is in.stalling Prophet systems 
in all its stations, .so when an element 
is created for top 40, it can hit the air 
quickly and smoothly. Jacor personal- 
ities in a variety of formats have been 
approached about doing the vmrk. "We 
intend to aggressively reward our key 
talent with intelligent cross-utiliza- 
tions in all formats," Compton says. 

Educating PDs on how to use the 
Prophet system is also key. .Jacor and 
Cap.star programmers travel to the 
Prophet Academy in Og'allala, Neb., a 
two-hour drive from Denver, where 
they are trained for two to four days. 
There can be additional training back 
at their stations. 



CITADEL ADMITS VOICE-TRACKING 

Paralleling the launch of the .Jacor 
oldies show is Citadel's recent decision 
to use the overnight host at countrj' 
WRKZ Harrisbiu-g, Pa., on five other 
regional country outlets. According to 
VP of product development Scott 
Mahalick, Citadel has been voice- 
tracking dayparts for as many as 50 
of its stations for as long as five j'ears. 
Although most of the vioice-tracking 
was done at each station using DAT 
technology, classic rock KGGL Boise, 
Idaho, did use the Virtual Radio serv- 
ices of the Research Group; then, fol- 
lowing the liesearch Group's much- 
publicized recent difficulties, it 
started handling all of its voice-track- 
ing internally. 

That Citadel would use any multi- 
market network might seem a little 
unusual since Citadel chairman 
Larry Wilson has long been a vocal 
advocate of local talent. And Mahal- 
ick himself is (juick to note that Cita- 
del still "beheves live and local per- 
sonalities will beat automation every 
time. We're very selective about 
where we track. It has to be the right 
competitive conditions. Tracked work 
still lacks the heart and soul of live 
talent As far as the technology has 
progressed, we're still a few .years off 
from seeing it perfected." 

Voice-track technol(^ isn't avail- 
able only to mega-groups. Ancheta, a 
29-year Portland air talent/program- 



mer, has been voice-tracking for album 
KTWS (the Twins) Bend, Ore., as well 
as several international programs, 
since last April. Now he's ready to 
expand and take on more clients. 

Here's how he does it: Each night 
he i-ecei\^s a fax from KTWS with a 
complete log for the next night's foiu-- 
hour show. "I get weather updates, 
and I read the Bend new.spaper off its 
Web |)agB." he .saj?i. "It takes about 20 
minutes to cut a four-hour show. The 
nEi.xt morning, I use an MPS encoder 
to shrink it dEmn, then (transmit! it to 
the station's Web site by noon. There, 
the station downloads it into their 
automation and, boom, I'm there." The 
cost for his work: ju.st $500 a month. 

JOCKS ON THE NET 

Ancheta, who is talking to interest- 
ed small-market stations, has formed 
Internctjock.com and recruited the 
services of country KUPl. Portland 
vet Joe Casavetti, modern AC KINK 
Portland middayer Cindy Hanson, 10- 
year clas.sic rock talent -lolie Wolf, liner 
TOice Kric Wright and KTWS PD Ron 
Alvarez to handle future work. 

IiLstead of fighting the oaslaught of 
technology, Ancheta has decided to 
join it. "I got bounced around a lot 
mj'self," he says. "A lot of jocks are on 
the street due to automation and 
voice-tracking. When groups pay so 
much for properties, inevitably non- 
essential air talent is the first to go. 
You hav« to be on top of the next move 
or .vou «T>n't be in the ra<lio business." 

The increased use of corporate 
radio %x)ice-tracking is .sure to revive 
fears of statT cuts and future talent 



shortages, as nights and overnights 
have traditionally been the shifts 
where air talent is developed. "It is a 
concern, but I'm more intere.sted in 
sharing quality product," Compton 
says. "We can now serve stations from 
Ix>s Angeles to Che.venne, Wjo., with 
top-quality talent But are vve just slic- 
ing and dicing air staff to do tliat? No 
way. We still have room to develop 
local talent" 

HEALTHY COMPETmON? 

"The good people will stay in this 
business no matter what," Taddeo 
adds. "This will pixibably clear the for- 
est a bit of the people who ultimately 
fall out of the bu.siness. It u.sed to be a 
competition for 12,000 jobs. Now 
they'll be competing for 6,000 jobs, 
and not only will better people get 
those jobs, but they'll rise through the 
ranks more quickly." 

"Inevitably, something gives when 
artyis that typically went to newcom- 
ers in the business become fewer," 
Mahalick says. "Yet vve still have plen- 
ty of part-time opportimities and new 
positions in our company that were 
created from this consolidation. There 
are other wa.vs to get exposure, be it 
in production or promotion. 

"In some ways, those people are 
learning more and advancing their 
careers a bit faster than those who 
start in overnights," he adcLs. "People 
in nij^t .shifts don't get as much atten- 
tion as those who work diuing the dajt 
who learn more about the business by 
working in a variety of areas. Some 
positives are manifesting themselves 
in this new environment" 




• Y r L I p 




C H A I L S 



Don't be surprised if you point and click your way to www.ksyg.com 
and find Bill Clinton, Monica Lewinsky, and Kenneth Starr dancing 
around the logo of KSYG CnUk 103.7) Little Rock, Ark. 

It's all about keeping things moving at KSYG, anyway. 

"The idea for the moving characters came from our program director, 
B. .lay Kaplan, who is also our Webmaster," says GM Hal Smith. 

"In general discussion, it was decided to keep featured characters to 
those who are in the news," he adds. "Seems as if Bill, Kenneth, and Mon- 
ica are ahvays in the news, so they are our default characters. During the 

baseball home-run cha.se, Mark _ _ ^ 

McGwire was featured. We 
even had Saddam [Hussein] 
ready, but no attack happened." 

The .site is updated weekly, 
with on-air promotion each hour 

"Since we have been using 
the current site format our raw 
hits have increa.sed over 100 per 
day on average," notes Smith. 
"The feedback has been very 
positive. Outside the .state, 
we've received comments from 

Phoenix, SeatUe, Texas, Oklahoma, Tennessee, Switzerland, BraziL and 
even Australia, just to name a few." 

Dancing celebrities shouldn't be the only reason to visit the station's 
site. KSYG's pages are full of information about the format's program- 
ming (including Don Imus, Dr. Laiu^ and Michael Reagan), weekly polls 
and siu-veys, high school football Webcasts, and the latest news and Lit- 
tle Rock weather. 

"It's been a good promotional tool, especially helping us build our data- 
base," says Smith. "We have also received incjuires for commercial avails 
as a result of our .site." 



70 



BILLBOARD FEBRUARYS. 1999 



According to Butch Walker of Marvelous 3, 
rock'n'roll is in a slump. "How many name- 
less shows haw you been to lately where peo- 
ple jiLst stand around talking and watching some 
guys dressed like golfers who don't address the 
audience? They get excited only when the radio hit 
is played, and then everyone goes home to play Sony 
PlayStation because it's more exciting," he says. 

"It used to be different For one, there weren't 
video games. But rock was also something there. 
You'd listen to the double U\'e album with a pull- 
out poster and wonder about what Ufe was like for 
the band. You wanted the guy's wild hair or his 
clothes. It was about persona, and that showed in 
the li\'e experience. I'm not saying we all have to 



spit blood or set fires, but it should be engaging 
and passionate. Regardless of the 'singing for 
Satan' bit, Marilyn Manson deserves credit for 
putting a face back on rock and shaking shit up." 



Ml 



c>nly'wli«,ti 

radio liit is playvd, 

— Butdi WoUwi Marveloui 3 



Walker hopes his band can do the same for 
power pop. "Freak Of The Week," No. 15 on this 
issue's Modern Rock Tracks, is its earnest 
attempt. "It isn't my favorite song on the album. 



3illbcx]id. 
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Mainstream Rock Tracks . 










TRACK TITLE ARTIST 

AL&UM TITLE lIF ANTl IM«l(NT/PROWOTtOW LABEL 


1 


1 


1 


a 


TURN THE PAGE n « Mo : • MrTALLICA 

GARAGE IK ElIKIRAtEG 


2 


2 


2 


30 


FLY AWAY ♦ 1 FNNV KRAVIT7 


CD 


4 


4 


12 


WHAT IT'S LIKE ♦ tVERLAST 


4 


3 


3 


12 


KICKIN' MY HEART AROUND THE BLACK CROWES 

gY VC-,JR SIDE AMERICAfi'CfXUMBlA 




6 


20 


3 


HEAVY COLLECTIVE SOUL 

DOSAGE ATLANTIC 


(D 


5 


6 


8 


ONE CREED 

MT C'rtN RKISON WIND 


7 


; 


5 


20 


SLIDE ♦ GOO GOO DOLLS 

DI.VY UP THi GIRL WARNER BROS, 


8 


9 


9 


25 


ORAGULA « ROB ZOMBIE 

rlELLEiLLT DELLXE GEfEENTNTERSCOPE 


9 


10 


10 


22 


GOT YOU (WHERE 1 WANT YOU) ♦ THE ELYS 

H;_ILi. F.1A', OELICIOUi VINVLTRALIMA 


10 


12 


12 


12 


EVERYTHING IS BROKEN ♦ KENNY WAYNE SHEPHERD BAND 

T^-:T'.IP_.: IL^ ;([i'01,ru:''i !U''-I^.[ 


11 


11 


8 


19 


STILL RAININ' * JONNY LANG 


CD 


19 


30 


3 


AlRPOWER 

WHISKEY IN THE JAR METALUCA 

lUiiA-il ivc tlEiafWlEG 


13 


8 


7 


17 


PRETTY FLY (FOR A WHITE GUY) ♦ THE OFFSPRING 

AMERICANA COLUMBIA 


14 


15 


14 


34 


WHAT'S THIS LIFE FOR ♦ CREED 

MY D'WN PR.SriN WIND Jf 


15 


U 


15 


16 


WHATEVER ♦ GODSMACK 

GODSMAC** fitPLQLlCUNlVERSAL 


Q© 


16 


17 


11 


FREE TRAIN 

rf<AIN AWARL'COLUMBI* 


17 


13 


11 


22 


CELEBRITY SKIN ♦ HOLE 

C£lEBi'i'''Y S^ifi DGC'INfERSCOPt 


11 


i; 


16 


18 


BITTERSWEET ♦ FUEL 

SUNBJSN 5M MUSICIRG 


(D 


22 


23 


8 


LEECH ♦ EVE 6 


20 


20 


19 


28 


INSIDE OUT ♦ EVE 6 


21 


18 


13 


17 


PSYCHO MAN BUCK SABBATH 


22 


21 


18 


7 


ANOTHER BRICK IN THE WALL (PART 2) ♦ CLASS OF '99 

■-■L ..iJUfiD TRACK COLUMBIA 


CD 


29 




2 


SELLING MY SOUL BLACK SABBATH 

\ EPIC 


24 


23 


21 


li 


POWERTRIP ♦ MONSTER MAGNET 

PC'WfsiHiP MU'lNrERSCOPC 


(D 


27 


27 


6 


NOW THAT YOU'RE GONE INDIGENOUS 

Th'NGS DC PACmD£RM 


QD 


37 




2 


YOU BLEW ME OFF BARE JR. 

B.XM.a/ ^MMORTAL'EPIC 


QD 


30 


33 


4 


IDONTUKE THE DRUGS {BUT THE DRUGS UKE MO ♦ MARILYN MANSON 

?.1ECHANOL ANIMALS NOTHiNGINTEfrSCOPt 


28 


25 


29 


7 


PROPHECY REMY ZERO 

:■■_[■•■. DGC'lN-ERSCDPt 


29 


2S 


25 


9 


SUPER BREAKDOWN SPRUNG MONKEY 

■■ 1 ■.'.. ■ . ■ iUf-'fMC'HOLLy'A'JOD 


(D 


33 




2 


LIVING DEAD GIRL ♦ ROB ZOMBIE 

'., ■ -L GEfftN'l^rERSCOft 


QD 


35 




2 


HAUNTING ME STABBING WESTWARD 

COLUMBIA 


32 


31 


26 


25 


GOT THE LIFE ♦ KORN 

■■-'1 I-,-, ^l i I' lTrj.:". iMMORIALtPIC 


33 


24 


24 


8 


YOU WANTED THE BEST KISS 

P'ifCKJ-CIR-CJS MEKCUfty 


CD 


36 


36 


6 


FAITH ♦ LIMP BIZKIT 

THREE MvLAR BILL VAIL FLIPi^MERSCOPt 


39 


32 


32 


10 


I AM THE BULLGOD ♦ KID ROCK 

. ■'.'I, .'.il-T ' .'. '■. ! i TOP OCGUVA'ATLANTIC 


36 


28 


22 


19 


SUREFIRE (NEVER ENOUGH) ECONOLINE CRUSH 

-KL i:--.'.iL r. J K'.-."^ RESTLESS 


QD 


39 


39 


3 


BLUE MONDAY ♦ ORGY 

CANDVASS EitMtNIHEEj'Wrt'ftlSt 


QD 


NEW^ 


1 


LOTUS ♦ REM. 

jp WARNER BROS 


39 


34 


28 


11 


EIDERU WOMAN BOIINDTISaXINrOlH A SWUl TOWN [UVEI FCAajAM 

■.['.T Q'l TWj '.£GS epic 


(D 


NEW^ 


I 


NEVER THERE • CAKE 

— Ji.C'.'jiN . TH[ MAolC CAPSICC^VMERCURV 



Billbodd. 



BY CARRIE BELL 



but it is the one heating up at radio. It feels like 
karmic payback for all those nights of driving 13 
hours to a show." 

The Atlanta natiw attributes the song's chart- 
climbing status to its universal subject matter. 
"Peer pressure makes you afraid of ewlution, and 
you worry about how you are perceived. In music, 
you get caught up in the 'indie cred' vs. 'selling out' 
battle. But you have to wave the white flag, writ* 
a few silly songs, and wear eyeliner." 

Walker admits that he wasn't immune. "I can 
relate. When 1 was in my aggro-20s, I'd play seri- 
ous music in my basement As I got some .wars on 
me, I prayed for a contract and millions of ador- 
ing fans. If that's selling out, sign me up." 
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ModepnRockTpacks 








h 


TRACK TITLE 

ALBUM TITLE !lf ANYl 


ARTIST 

IMPBINT'WOWOTCN LABEL 


CD 


1 


1 


18 


WHAT IT'S LIKE 7 .mo ji «o i ♦ EVERLAST 

WHtTEYfORP SINGS THE BH;E5 TOMMV BOT 


CD 


2 


1 


9 


EVERY MORNING 


♦ SUGAR RAY 

LAVAATIANTIL 


3 


3 


2 


20 


NEVER THERE 

F^aLONGir^G THE MAC.IC 


♦ CAKE 

:APfiici:3\vfF(v:<jPY 


4 


4 


3 


23 


FLY AWAY 

5 


♦ LENNY KRAVITZ 

'.TFVCPI 


CD 


5 


8 


9 


MALISU 

clam I'' htiri 


♦ HOLE 

OG:iiEFP£N 


6 


; 


6 


25 


GOT YOU (WHERE 1 WANT YOU) 

•i._U!D'l* MAN 


• THE ELYS 

DELICIOUS VINVLTHAUAtA 


7 


8 


7 


21 


SLIDE 

D .VT UP THE GIRL 


♦ GOO GOO DOLLS 

•AHltt\lH BROS 


CD 


9 


13 


9 


LEECH 

!VT t . 


♦ EVE 6 

RCA 


CD 


U 


21 


7 


ONE 

M. f'.Vr. PR i"-Ptl, 


CREED 

WIND OP 


10 


6 


5 


17 


PRETTY FLY (FOR A WHITE GUY) 


♦ THE OFFSPRING 

COLUMBIA 


QD 


15 


17 


10 


BLUE MONDAY 


♦ ORGY 

ELEMENTRELREPfi'SE 


12 


ID 


9 


15 


YOU GET WHAT YOU GIVE 

Mi^P- VOU VE SEEN BHAISWASHEP TOO 


♦ NEW RADICALS 

MCA 


13 


11 


14 


15 


SPECIAL 

VERSION 2 0 


♦ GARBAGE 

ilMC EOUNDSINTERSCOPE 


OD 


25 


37 


3 


■ AlRPOWER 

HEAVY 

EiCSAGE 


COLLECTIVE SOUL 

ATLftNTtC 


OD 


21 


29 


5 


—^m AlRPOWER 
FREAK OF THE WEEK 

MET ALBUM 


MARVELOUS 3 

HIFLHEAIHAEEG 


(D 


22 


26 


11 


m AlRPOWER 
MY FAVOURITE GAME 

GPA\ TLIRISMO 


♦ THE CARDIGANS 

SIOCKIiOUAWERCURv 


17 


13 


11 


23 


CELEBRITY SKIN 


♦ HOLE 

DGi:.L=tFFPr. 


18 


12 


10 


21 


CIRCLES 


♦ SOUL COUGHING 

SLASM'AARNER BROS 


19 


18 


le 


41 


INSIDE OUT 


♦ EVE 6 

RCA 


20 


16 


12 


17 


SWEETEST THING 

T"- .rifsT CE ;P6ri 


♦ U2 

,5lft'0 


QD 


?4 


25 


15 


CRUSH ♦ DAVE MATTHEWS BAND 

1 '1 ' . I'l .veto STn'.EIS HCA 


® 


30 


39 


3 


ONE HIT WONDER 

■ /..'TERGIOW 


EVERCLEAR 

CAPlTDL 


23 


19 


19 


10 


JOINING YOU 

' ■'IP INFATUHION JU.'iKlf 


ALANIS MORISSETTE 

MAVtRICKHEPfi SE 


24 


20 


20 


15 


PURE MORNING 

,■, ' 1 M '.OTH.Nf. 


♦ PLACEBO 

HUTVIRGIN 


29 


17 


18 


12 


AT THE STARS 

■ .', ■ 1 p rj.RD€N GROW^ 


BETTER THAN EZRA 

ElEKTRAEEC. 


2C 


23 


23 


13 


BODY MOVIN' 


♦ BEASTIE BOYS 

r.RA\0 RnVAUCAPnTOi 


27 


28 


27 


25 


GOT THE LIFE 


♦ KORN 

iMMt^iTALEPIC 


2S 


27 


28 


11 


PROPHECY 

VkiA tlAiNt 


REMY ZERO 

DGCGEFFEN 


® 


39 




2 


WHY DONT YOU GET A JOB? 

AMFRICANA 


THE OFFSPRING 

COLUMSiA 


Qo) 


36 




2 


PRAISE YOU 

■PL V: COME ft LC'NG WAT, fiAB* 


FATBOY SLIM 

SMNT AS'RALWERWS 


QD 


HE) 


»► 


1 


HEAD 

T-- Ti'P , 1 . ■;Pi p 


♦ TIN STAR 


QD 


NEW^ 


1 


SECRET SMILE 

litU'lh LTPPMP-LV FINE 


SEMISONIC 

MCA 


33 


29 


24 


19 


BITTERSWEET 


♦ FUEL 

^SOMUSICERC 


34 


26 


22 


14 


IT'S ALL BEEN DONE 


♦ BARENAKED LADIES 

REPR SE 


QD 


31 


35 


5 


TOUCHED 

'.■ISt.Al AUDIO SCNSMT THEATER 


VAST 
ElEkTRAEEG 


QD 


33 


33 


18 


DRAGULA 

HEI L&iLLT PEIUXE 


♦ ROB ZOMBIE 

GLFFEN 


QD 


NEW^ 


1 


LOTUS 

UP 


♦ REM, 

WARNER BROS 


(D 


40 




2 


IDCNTUKE THE DRUGS (BUT THE DRUGS UK£ MO MARILYN MANSON 

MECHAS«L ANIMALS 'iOTHISCi'lNTERSCCPL 


QD 


38 


38 


3 


FAITH 

'l-PFF PPil 1 ftp R 11 PAI ■. 


♦ LIMP BIZKIT 

FLP.'INIERSCCPE 


® 


NEW^ 


1 


PRISONER OF SOCIETY 


THE LIVING END 

WAFiMR BROS 




Wa€k ofjMHiarY 17. 1999 

® PfBtty Fty |For A White Guy) / The Ofl»prir»n 
(2) You Get What You Give / New Radical* 
<S> When You Believe / Mariah Carey And 

Whitney Housicn 
® To Zion / Ijuryn Hin Featurinfi Carlos 

SaflUoa 

(5) BokuwBkokoniif u / Massyoshi Yimaiaki 

<5) Baltave / Clver 

O Sweetest Thinfl/U2 

® I Don l Wim To Mist A Thing / Aerosmith 

Heaven /Glen Scon 

@H»wlt/ Jewel 

O Every Morning / Sugar Ray 

©Ex-Faclor/Laurvn Hill 

& Thank U / Alanii MarisieRs 

O Feel This Way / Zebraheed 

® The Fimire 01 The Future / Deep Oish Witti 

Evefything But The G>rl 
® Automatic / Hikaru Utada 
O Kicking My Heart Around / The Btick 

Crowes 
3 Key 01 Love / Mine 
@ Take Me There / Blackstreet And Mya 

Featuring Mase And Blinky Blmh 
® Tropicalia/ Beck 

O Mr Pinstripe Suit / 6<g Bad Voodoo Daddy 

@ Oon't Be Afraid / One Litile Creature 

O Across The Univeise / Fiona App4e 

O Body Movin' / Beaitia Boys 

@ Until You Come Back / Whitney Houston 

@ Gangster Tripping / Fatboy Slim 

O S, e, 7. 8 / Steps 

& Nobody's Supposed To Be Here / 

Deborah Con 
3 As/ George Michael Witti Mary J Blige 

® Slide/ Goo Goo DoJIs 

® Wanting / Freestylera 
® Water. Flower / SiK^a 
@ I'm Your Angel / Cetme Dion Duet With 

R Ketly 
& Human Beings / Seal 
® Hifai ■ Rofai / Sp«t7 
9 Crush / Jennifer Paige 
® Breaking Ot My Heart / Andrea Martin 

Featuring Ivan Manas 
® Smoke / Natalie Imbrusl'B 
<S 20lt> Century Boy / Placebo 

® Jukebox / Ani DiFranco 

O Malibu / Hole 

@ True Colors / Phil Collms 

@ Love Ue This / Faith Evani 

@Star Chasers/ 4 Hero 

@ Kaioetsrinaiyorui>oashioto/UA 

@ Love Him / Oonna lews 

@ You A/i<t Me / Sean Oliver 

@ Mane / Sotveig 

® I Don't Went To Wait / Paula Cole 

0 Fevei / Tiiceratops 

Stiaethns can be heard on 

'Sapporo Bear Tokio Hot IBB" 

avary Soaday 1 PM-5 PM on 

J WAVe/81.3FMiB TOKYO 



1^ in(iM» in dewcnom onar ih* pr 



H MUfXMti mtafOBi to Ovjse iccons *Wi anam 



■ocfc itibont ant clrc1n)'ii:BlV TnctiilO^ 2i 
800 drteOont (MtirKlmam Rockl w 1 .100 



tOat, 7 a»fi i mek. Songs ranMo Cv iHMrtRt d OMBtSon 
tM(ctKrB{Madein%M)t»ircriisIlime. ^ Viaeocli()MiliCti<V. C I99B. Bubov^'B'^ Commxfjfnns 



B1.3Fm J-UIPUE 

Slalion informstiaii availsble at 
liUp://www.j-wave.cii.jp 
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Top 40 Tracks . 




-iS 


ui 




TRACK TITLE 

IMPRINT,1>R0M0TI0N LABEL 


ARTIST 


1 


1 


2 


11 


No. 1 

SAVE TONIGHT ^ »-«.>. I No i 


EAGLE-ETE CHERRY 


(D 


5 


6 


11 


ANGEL 

WARNER SUrtSET h£PR:££ 


SARAH MCLACHLAN 


3 


2 


1 


11 


LULLABY 

.I.'.. I'CCiUMBIA 


SHAWN MULLINS 


4 


3 


3 


11 


HAVE YOU EVER? 

ATLANTIC 


BRANDY 


5 


4 


4 


11 


HANDS 

ATLA'ni: 


JEWEL 


(D 


7 


8 


a 


MIAMI 

COLUMBIA 


WILL SMITH 




8 


7 


11 


SLIDE 

WARNER BROS. 


GOO GOO DOLLS 




6 


5 


11 


JUMPER 

ELEKTRA EEG 


THIRD EYE BLIND 


CD 


IS 


19 


11 


...BABY ONE MORE TIME 

JIVE 


BRITNEY SPEARS 


10 


9 


10 


11 


(GOD MUST HAVE SPENT) A LITTLE MORE TIME ON YOU N SVNC 

RCA 


OD 


17 


26 


5 


BELIEVE 

iV^HNl 1'. iltJu;- 


CHER 


12 


10 


9 


11 


IRIS 

WARNER SUNSn ^EPRISI! 


GOO GOO DOLLS 


OD 


13 


17 


9 


TAKE ME THERE BIACKSTREET t Ulk FEAT MASE & OLINKT BUNK 
INTEBSCOPt 


14 


11 


11 


11 


LATELY 

PENDULUM /RED ANT 


DIVINE 


15 


14 


12 


11 


MY FAVORITE MISTAKE 


SHERYL CROW 


OD 


26 


33 


6 


ALL 1 HAVE TO GIVE 

JIVE 


BACKSTREET BOYS 


® 


20 


25 


8 


BACK 2 GOOD 


MATCHBOX 20 


® 


30 


38 


3 


EVERY MORNING 

LAVA .ATLANTIC 


SUGAR RAY 


19 


le 


15 


n 


I'LL BE 

ULVA i'liNT ;: 


EDWIN MCCAIN 


20 


12 


13 


11 


DOO WOP (THAT THING) 

RUFFHOUSE itOLiJMBIA 


LAURYN HILL 


21 


21 


27 


6 


IT'S ALL BEEN DONE 

REPRISE 


BARENAKED LADIES 


22 


18 


14 


11 


TOUCH IT 

jrT j'AN .UNIVERSAL 


MONIFAH 


® 


27 


31 


5 


ANGEL OF MINE 


MONICA 


24 


23 


23 


11 


INSIDE OUT 

RCA 


EVE 6 


25 


22 


22 


10 


YOU GET WHAT YOU GIVE 

MLi 


NEW RADICALS 


2B 


19 


16 


11 


FROM THIS MOMENT ON 

MERCURY 


SHANIA TWAIN 


27 


24 


18 


11 


ONE WEEK 

REPRISE 


BARENAKED LADIES 


29 


29 


24 


11 


REAL WORLD 

lAVA ,\f.T : 


MATCHBOX 20 


29 


25 


21 


11 


I'M YOUR ANGEL 

JIVE 


R. KELLY & CELINE DION 


30 


28 


20 


11 


TOO CLOSE 


NEXT 


dD 


37 


— 


2 


UNSENT 

MAVERICK i'.-H'.LP BROS- 


ALANIS MORISSEHE 


32 


3! 


29 


11 


ARE YOU THAT SOMEBODY? 

BLACKGROUND .'ATLANTIC 


AALIYAH 


33 


32 


32 


10 


LUV ME, LUV ME SHAGGY FEATURING JANET 

FirTETYME 


(M) 


36 


36 


8 


CAN 1 GET A... JAY-2 FEAT. AMIL lOF MAJOR C0IN21 AND JA 

DEF jaw .MERtUHT 


35 


33 


35 


9 


HOW DEEP IS YOUR LOVE 

:- .AM V'tRCUf^V 


DRU HILL FEAT REDMAN 


d) 


40 




2 


CHANGES 

■ ■ RLW INTiR:lCsjP[ 


2PAC 


d) 


NEW^ 


1 


PRETTY FLY (FOR A WHITE GUY) 

COLUMBIA 


THE OFFSPRING 


® 


39 


37 


10 


1 DON'T WANT TO MISS A THING 

COLUMBIA 


AEROSMITH 


39 


34 


26 


11 


THANK U 

MAVERICK . REPRISE 


ALANIS MORISSETTE 


44 


35 


30 


11 


CRUSH 

EOELAMERK> .HOLLYWOOD 


JENNIFER PAIGE 



Radio 
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Jennifer Love Hewitt Mai(es A Big 'Deal' 
And Croises From TV And Film To Top 40 




UEAL me IN: Jennifer Love 
Hewitt has come a long way since 
her first public vocal performance — 
in a pig barn in Killeen, Texas. 

With the release of her foray into 
the top 40 fold, "How Do I Deal," the 
lead single from the 143/Warner 
Bros, soundtrack to "I Still Know 
What You Did Last Summer," the 
film actress and regular on the Fox 
TV series "Party Of Five" has taken 
her lifelong ambition to sing profes- 
sionally out of the stable and onto the 
charts. 

In this is.sue, the song is the top 
debut on the Hot 100 at No. 65, hav- 
ing secured airplay on some 91 main- 
stream top 40 stations across the U.S. 

"I'm completely surprised by the 
success," says Hewitt during a late- 
afternoon break from taping her TV 
series. "I tend to take the approach 
of not letting yourself believe too 
much of what people say will happen, 
because then you're pleasantly sur- 
prised if it does. 

"Show business is a touch-and-go 
thing," she adds. "Either you're suc- 
cessful or not. And with music, it's 
either a hit or it's not. It all has to do 
with whether 
people feel the 
moment or not" 
The midtempo 
"How Do I Deal" 
walks the line 
between hook- 
heavy power pop 
and slightly edgi- 
HEwnr er rock, ideal for 

top 40 main- 
stream's demographic, which neatly 
coincides with the TV show's 18-34 
core. Hewitt's VEwals are more than 
competent, replete with urging and 
emotion and scoring high notes with 
ease. 

"It's a great combination of ele- 
ments," savs Mark McKav, PD of 
top 40 WBHT Wilkes-Barre, Pa. 
"When you look at Gen Xers and her 
star power from 'Party Of Five' and 
add it to the tempo and texture of the 
song, it's a good hit. The priority for 
us in putting it on was name recog- 
nition, figuring that females who 
want to emulate Jennifer Love 
Hewitt will migrate to her. It's a very 
chick-friendly song." 

McKay has had "Deal" in rotation 
since the end of October. "People like 
what they hear," he says. "The 
phones for us have always been 
great. It's doing quite well." 

Hewitt's road to top 40 stardom 
was pa\^d organically when the song 
was presented to her to sing in the 
.?70 million-grossing thriller "I Still 
Know What You Did Last Summer." 
From the start, it was meant to be 
included on the film's soundtrack. 
Written by Dillon O'Brian, Phil 
Roy, and Bob Thiele Jr., the track 
was produced by Bruce Fairbairn 
and superstar maestro Da>id Foster. 

"When I heard David Foster's 
name, I just freaked," Hewitt says. 
"I said, 'I have to do it,' even though 



I hadn't done the singing thing in a 
while. I'd been waiting for a song to 
inspire me, one that would make me 
want to jump in the studio and sing it 
over and over again. 'How Do I Deal' 
did that for me. I flipped over it." 

Because of her tight schedule, 
Hewitt rushed into the studio with 




by Chuck Taylor 

Foster and Fiiirbairn and put down 
the vocal in one day, then returned 
the next day to whip up backing 
TOcals and add color here and there. 

"While I was recording it, we 
were looking at video directors," 
Hewitt says. "Two days later, we had 
a costume fitting, and four days after 
that we shot the video. Then two 
weeks later, the song was on the 
radio. I got to wear really good 
clothes and be a rock star for a cou- 
ple weeks and hear myself on the 
radio, which I've always wanted. It 
was incredibly exciting." 

In terms of promotion, her tight 
schedule again made things tough. 
She brought the record to two of top 
40's primary powerhouses, KIIS- 
FM Los Angeles and WHTZ (ZlOO) 
New York, and introduced the video, 
which was featured as a world-pre- 
miere clip on MTV Then it was back 
to taping the TV series. 

But those few moves have led to 
the fulfillment of a life's dream to be 
a singer Hewitt arrived in Los 
Angeles from Killeen on her 10th 
birthday — she's nE>w 19 — and began 
appearing in commercials, inclu(ling 
more than 20 national spots for Mat- 
tel Toys. She then toured the world 
as a spokesmodel for L.A. Gear 

Her TV debut came on the Disney 
Channel's "Kids, Inc.," followed by 
regular appearances on the Steven 
Bochco series "The Byrds Of Par- 
adise" on ABC, the Chad Everett 
adventure series "McKenna" on 
ABC, and the Fox sitcom "Shaky 
Ground." From there, she began a 
film career that has included "Sister 
Act 2: Back In The Habit," "Can't 
Hardly Wait," "Trojan War," and 
"House Arrest" 

But it was always singing that she 
wanted to do first; the acting actual- 
ly came about as another outlet for 
self-expression. 

"I had no plans to be an actress," 
she says. "I wanted to be the next 
Aretha Franklin and the big super- 
star singer. But then acting came 
along, and I found another way to 
express myj^elf " 

That didn't stop her from staying 
active with the music, though. 



Hewitt actually has three albums to 
her credit The first "Lo\'e Songs," 
was released when she was 12 and 
included such youthful titles as 
"First Taste Of Love," " '90's Kids," 
and "Won't U B Mine." That album, 
which had singles released in the 
U.K., Germany, Austria, and Switz- 
erland, was followed by "Let's Go 
Bang," recorded in 1995 for Atlantic 
Records, just before she was cast in 
"Party Of Five." And in 1996, a much 
more mature "Jennifer Love 
Hewitt," also on Atlantic, was re- 
leased. 

"1 started singing when I was 3 
years old," Hewitt says. "I'd ILsten to 
songs on the radio, and 10 minutes 
later I could sing the melody and the 
words back to my mom." 

Her inspirations included I-Yank- 
lin, Janis Joplin, Billie Holiday, 
and the Beatles — "those standard 
people that everybody says. Music 
has always been somewhere around 
me, and it's still like that," she says. 
"There's a radio in my room, my car, 
and my trailer, and it's always on." 

Even .so, that doesn't necessarily 
mean that Hewitt's fourth album will 
be hitting the record racks in the 
very near future. 

"I don't want to do an album just 
because that's what's supposed to 
come next," she says. "I'm in a jam 
because of the acting. If I do an 
album, I want to give it 100% and 
promote it and right now there's not 
time to do that. I'd rather take my 
time and be happy with it and make 
.sure it's as good as it can be. 

"I have been writing songs for the 
last eight months or so, and I have 
an album's worth about things that 
have been happening in my life," she 
adds. "Now I'm trying decide if 
they're songs I want to keep for 
myself or whether 1 want people to 
know me that well." 

In the meantime, she's preparing 
the pilot for a possible spinoff from 
"Party Of Five" in which she'd play 
the lead character; it's tentatively 
called "The Time Of Your Life." 
She's also working on an Audrey 
Hepburn biography for ABC. 
("She's a lifetime idol. I'm really 
excited about that") And this sum- 
mer, she'll star in and serve as exec- 
utive producer of the romantic com- 
edy "Marry Me Jane" for New Line 
Cinema. The film — about a wedding 
planner who has to design the nup- 
tials of her dream guy — is based on 
an original idea of Hewitt's. 

But for the moment at least she's 
taking stock in this latest success on 
the charts and on the radio. 

" 'How Do 1 Deal' is so special now 
because I was singing it for me, not 
because I wanted to be a huge 
singing star," Hewitt says. 

"I did this because I love it," she 
adds. "I would be a completely dif- 
ferent person and a different teenag- 
er if I hadn't had acting and singing 
to express myself growing up. I 
know I've been really fortunate." 
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P R O G R A 



L.A. Indie Film Festival Ta 
Screen Hndergrnand Clips 



Los ANGELES FILM FESTI- 
VAL: Underground and uncen- 
sored videoclips that aren't ready 
for prime time or MTV will get a 
chance to be showcased at the Los 
Angeles Independent Film Festi- 
val (LAIFF). 

"We'll be considering videos 
that received little or no airplay," 
says LAIFF organizer Anne 
Deasey. "We had a music video 
showcase at last year's festival, 
and we had such a tremendous 
response that we had to do it again 
this year." 

All types of music will be 
accepted for the video showcase. 
In keeping with the 
independent spirit of the 
festival, Deasey says, 
"We really want to 
encourage up-and-com- 
ing directors who aren't 
with a production com- 
pany to submit their 
videos." 

Clips from established 
production companies 
will also be accepted, al- 
though the nonmain- 
stream criteria still 
apply. The LAIFF is 
also looking for direc- 
tor's-cut videos; clips 
from new, unsigned, and 
independent-label 
artists; and videos that address 
social issues or emphasize 
extremes in visual design. 

The LAIFF will be held April 
15-20 this year. Music video sub- 
missions can be sent to the 
LAIFF 5455 Wilshire Blvd., Suite 
1500, Los Angeles, Calif. 90036. 
Videos must be on VHS tape, and 
the submission deadUne is Feb. 12. 
Directors not affiliated with a pro- 
duction company must fill out a 
submission form. More info can be 
obtained by visiting the LAIFF 
site on the World Wide Web at 
www.laiff.com. 

On the MOVE: MCA Records 
has named Craig DeLeon direc- 
tor of video production. DeLeon 
was previously a rep at Propagan- 
da Films, and he has been re- 
placed at Propaganda by Jill 
Losquardo. 
H.S.I. Productions has added 



ri.i 



by Carla 
Hay 



Hype Williams and Little X to its 

directorial roster. 

MTV Latin America has ap- 
pointed Jorge Diaz de Villegas to 
the position of VP of marketing 
and communications. Prior to join- 
ing the network, he »-ds director of 
circulation and marketing at The 
Miami Herald/Nuevo Herald. 

Shari Bemson is the new exec- 
utive producer of Denver-based 
shows "Teletunes" and "Rhythm 
Visions." She replaces Barbara 
Jabailey, who resigned as execu- 
tive producer but will act as a con- 
sultant to the shows. Justin 
Kennedy has been added to the 
"Teletunes" staff; he 
will handle tracking and 
promotion calls. 

Tony Isable has exit- 
ed as producer of St. 
Louis-based "Hot 
Videos." The show's 
executive producer, 
James Thomas, will be 
handling music calls . . . 
Jason Valens is no 
longer a rep for 1171 
Production Group . . . 
Chris Moore has exited 
as associate producer of 
Ohio's "Alternative 
Edge." 

Local show spot- 
light; This issue's .spotlight is on 
"Punk TV," which won the Bill- 
board Music Video Award for best 
hard rock/metal local/regional 
show in 1996, 1997, and 1998. 
TV affiliate: KBDI-TV Denver. 
Program length: 30 minutes. 
Time slot: 12:30 a.m. Tue.sdays 
and 1:30 a.m. Fridays. 

Key staffers: Mike Drumm, 
executive producer; Stefan Gold- 
by, music director/host. 

Following are the top five clips 
for "Punk TV" for the week of 
Jan. 18. 

1. Knowledge, "Clinton Youth" 
(Asian Man). 

2. Pennywise, "Society" (Epi- 
taph). 

3. Voodoo Glow Skulls, "Left 
For Dead" (Epitaph). 

4. Pinhead Circus, "Carefree 
Metal Daze" (BYO). 

5. Green Day, "Nice Guys Fin- 
ish Last" (Hollywood). 



PRODUCTION NOTES 



LOS ANGEUS 

Mariah Carey's "I Still Be- 
lieve" was directed by Brett 
Ratner. 

Bille Woodruff directed the 
remix video for Kelly Price's 
"Secret Love." 

The Tractors teamed up 
with director Michael Ob- 
lowitz for their "Shortenin' 
Bread" video. 



NEW YORK 

Dixie Chicks shot "You Were 
Mine" with director Adolfo Doring. 

Lauryn Hill's "Ex-Factor" was 
directed by Malik Sayeed. 

OTHER CITIES 

Whitney Houston filmed the 
"Heartbreak Hotel" vkteo with director 
Kevin Bray in Miami. Also featured 
are Faith ^-ans and Kelly Price. 



BilllDoard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS " ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14houniW(y 
1899 9tti Street NE. 
WMhinflon. D.C. 20018 

1 Ttic Rogb Fwt. Eryhah Bsdu. You Got M« 

2 Foxy Brown. Hot Spot 

3 2PK, Changes 

4 R. %eitf. When A Woman's Fed Up 

5 Uufyn Hill. Di Factor 

6 Bust! Rhymn. G>iTtme Some Mot 

7 Dni Hill, These Are T^te Times 

8 Monica. Anucl 0* Mine 

9 Tyrew, Sweet Lady 

10 Msriah Carey. I Still Believe 

1 1 Brun McKnifm, Hold Me 

12 Redman, I'li Bee Dat 

13 112 Feat. MaM. Lone Me 

14 Jay-Z, Hare Knock Lrfe 

15 Faith Evani. A)l Nigtit Long 

16 JniMcDNfriFiWhSMimC. ^r(Hani 

17 Shanice. When I Close My Eyes 

18 Jmt Powrrt, You 

19 TtAM. Trippin' 

20 DJ Quik, Hand In Hary] 

21 Klrlt Franklin, Revolution 

22 Ttvin Campbell, Another Way 

23 R. Kelty. Hone A»oe 

24 PMcfi Of VIzion, Do You Feel M« 

25 Cherokee. Ooh Wee Wee 

26 Brandy, Hav« You Ewr' 

27 Boyz II Men. I W.ll Get There 

28 Method Man. Break Ups 2 Make Up4 

29 Blackstnet i Mya. Take Me There 

30 Fattti Evans, Love Like This 

^ NEW ONS ^ 

Whitney Houston. Heartbreak Hotel 

112. Anyvin«re 

TO, 8ye Bye Baby 

Defari. Lik Wil Connection 

Mya, My First Nignt With You 

Siioop Dock. Woof 

Qutr>cy iones, I'm Yours 

Naugtity By Nature, Dirl All By My Lone^ 

Brand NubUn, Back Up Otf The Wall 

faax N Maytwim. 9 Ways To Get Loot 



ConbnuDui programming 
2806 Opryland Dr.. 
Nashville. TN 37214 

1 Rwtfr Tnw. <.:.ri Ot A Wacom A Ite- 

2 Ktnny CImnty, How Forem Feeis 

3 Faith HUI. Let trie Let Go 

4 Dixie Chkkt. You Were Mine 



Nnlnt. Somebodr's OdI TTm VMrt^iig 
n Uktmt Mgnnomcrit HoU On To Ue 



6 John 

7 Dwyl Dodd, A Bitter End 

8 Sara Evani, No Place That Far 

9 io Dec Messina. Stand BesKle Me 

10 The WUMraoftt, Fly lTr« Angel Song) 

11 Wjrmnna, Wo*nan To Woman 

12 Shania livaln, Trm Oxi1 mpms Ur Mik^ 

13 Garth Brooks, It's Your S(xig 

14 Diamond Rto, Untie* levatiie 

15 LiU McCann. With You • 

16 Wade Hay«. 'ore Uo frwn The F)oor Ud ' 

17 Chad Brock, Ordinary L>1e * 

18 Sammy KerthaN. One Day Lett To Lrw * 

19 Terrl Clark, Everytime I Cry " 

20 DannI Leigh, 29 Nights * 

21 Collin Raye. AnyOfw Else * 

22 Ty Hemdon. HaiOs O A Wortung Man ■ 

23 Patty Lovetess, Can t Get Enough ■ 

24 South S«l> Fw, RiKkiT fcl SwiiMH ' 

25 Toby Kerth, Getcha Some 

26 Aaron Tippin, Fc* You I Will 

27 Olivia Newton- John, Precious Love 

28 Dwight Yoakam, These Arms 

29 T. Graham Brown, Wme Into Watei 

30 Dolly Parton, The Salt In My Tears 

31 Bilty Ray Cyrus. Urxler The Hood 

32 Gary Allan, I'll Take Today 

33 Tracy LawrarKe, I'll Never Pasi Ttiis Way 

34 TrjTO Trfll. V Mtw iDckqi 0* Uy i^tiWi ' 

35 Joe Dithe. Poor Me 

36 Blackhawk, There You Have It 

37 Lari White. Take Me 

38 Mark Nesler, Slow Down 

39 Linda Davis. I'm Yours 

40 Shannon Brown, I Won't Lie 

41 Charlie Robison. Bartight 

42 Alison Kiaust. I Giv« Ycu To His Heart 

43 Jesuca Artdrews. I Will Be There For You 

44 Claudia Church, A^H'i tl^e Utn» Wrth You 

45 Andy Grigp. Voj, Won! Ever Be Lcnely ' 

46 The Tractors. Shortenin' Bread 

47 Garth Brooks, Tearin' It Up 

48 Shane Mcanally> Say Anything 

49 Monte Warden. Someday . 

50 Shania TWaln. From This Moment On 

■ Indicates Hot Shots 



m NEW ONS m 

The Warron Bm. Better Man 



m 



Continuous programming 
1515 Broadway, NY. NY 10036 

1 2Pac. Changes 

2 The 0(lipfli«, Pretty Fly (for A Wti4e Guy) 

3 Jay-Z. Hard Knock Ufie (Ghetto Anthem) 

4 Will Smith, Miami 

5 Eminem, My Name Is 

6 Bfttrwy Spun, . ..Baby One More Time 

7 Hew Radicals. You Get What You Give 

8 Brarwty. Have You Ever? 

9 'N Sync. iGofl Must Hm^ Spent) * UWe .. 

10 Lauryn Hilt. Ei-Factor 

1 1 Blackstrect t Mya, Take Me There 

12 I4anica, Angel Of Mine 

13 Redman, I'll Bee Dat 

14 bmp Biikil, F^^th 

15 Jay-Z Feat. Amil t Ja. Can I Get A... 

16 Busta RItymet, Gimme Son>e More 

17 Lenny Krivttz, Fty Away 

18 Baranaktd Ladies. It's All Been Done 

19 Jewel, Hands 

20 Beastie Boys. Body Movin' 

21 Evcrtasl. What It's Like 

22 Goo Goo Ddlt. Slide 

23 Green Day. Nice Guys Finish Last 

24 Mariah Carey, t Still Believe 

25 DMX. Ruff Ryders' Anthem 

26 Suiar Ray, Every Morning 

27 Tvrese, Sweet Lady 

28 MasMf R Kenny's Dead 

29 Method Man. Break Ups 2 Make Ups 

30 Juvenile, Ha 

31 Outkast. Rosa Parks 

32 Backstreet Boyt, All I Have To Gtve 

33 Hole, Malibu 

34 Foxy Brewn, Hot Spc* 

35 Collecthe Soul. Run 

36 Stardust Musk Sounds BeOer With Ycu 

37 Orgy, Blue Monday 

38 Dru Hill, These Are The Times 

39 Chef. Chocoiflle Salty Balls 

40 Eagle-Eye Cherry. Save Tonight 

41 Aaliyah. Are You Thai Somebody? 

42 Foo Fighters, My Hero 

43 Lauryn WII, Doo Wop 

44 Spice Girls. GoodtTye 

45 ^ Der«n, Because Of You 

46 MonHah, Touch It 

47 Whitney Houston, Heartbreak Hotel 

48 Flys, Got You 

49 Alanis Mortssette, Uninvrted 

50 SlUi The Sheckei, II Ain't My Fault 2 

Indicates MTV Exduswe 



Btondte, RapturoMana'No Exit 

Cher, Believe 

DMX, Slipfxn' 

Fattwy Slim, Praise You 



CorrUnuous programming 
1515 Broadway, NY, NY 10036 

1 Shawn Mullins, Lullatiy 

2 Jewel. Hands 

3 Eagte-Eye Cherry, Save Tonight 

4 Goo Goo Dolh, Slide 

5 Sarah McLachLin, Angel 

6 Sheryl Crow, My Favorite Mistake 

7 Sugar Ray, Every Morning 

8 Third Eye BMnd. Jumper 

9 Manb MorisMtte. Thank U 

10 Goo Goo Dolls. Ins 

11 Bmnakad L^dlet, It's All Been Done 

12 Maktiboi 20. Back ? Good 

13 R. IWly II Ceiine Own. Im Your Angel 

14 Mariah Carey. I Still Be<ieve 

15 Shania IWain, From This Mome«iI On 

16 New Radkali, You Get What You Give 

17 Lenny Krtvtti, Fly Away 

18 Baranakad Ladws, One Week 

19 U2, Sweetest Thing 

20 Semisonk, Closing Time 

21 Aerounilh. i Don Want To Miss A Thing 

22 Rolling Stones, Gimme Shelter 

23 Natalie Imbruglia. Tom 

24 Brian Setzer Orctwitra. Jjino Jite An' Wail 

25 Hootw I The Btowftth. Onty Lonely 

26 Stvania Twain, fwi ic Still the One 

27 MamnbrttTannT<mlAntH:>U»itan . 

28 Smash Mouth, Walkin' On The Sun 

29 Lauryn HIH. Ex Factor 

30 MatchlMi 20, Real World 

31 Matchbox 20, 3 AM 

32 Siipcnce None The Richer, Ki» Me 

33 Hole, MaliCv 

34 MAiTF HwAn I Ifan* Cjffn Ahf 1:( BftM 

35 R.E.M., Lotus 

36 Collective Sod. Run 

37 Fastball, ^t^.« Way 

38 Cher. Belief's 

39 Alanis Mohssette, You Oughta Know 

40 Sarah McLachlan, Adia 

41 Everclear, Fdltii" Of Mine 

42 Green Day. T.rre 0( Your Life 

43 Dave Matthews Band, Crush 

44 Emilia. B>g Big World 

45 Madonna. Nothing Realty Matters 

46 PauU Cole. I Don't Want To W»t 

47 Jewel, You Were Meant For Me 

40 Third Eye Blind. Semi-Channed Life 

49 Alanis Moritsetta, ironic 

50 Third Eye Blind, How s II Going To Be 

m NEW ONS ^ 



I'm Not Not Running Anymore 
tUulMl. No Mercy 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING FEBRUARY 6, 1999. 



Continuous programmmg 
1221 Collins Ave 
Miami Beach. FL 33139 

AMERICA'S NO. 1 VIDEO 

ft. Kelly, When A Woman's Fed Up 
BOX TOPS 

Kirk Franklin. Revolution 
Jesse PoweH. You 
Juvenile. Ha 

Five. It's The Things You Do 
DJ QuiK. Hand N Hand 
2Pac. Changes 

The Olhfirtng. Pretty Fly (For A White Guy) 
TQ. Bye Bye Baby 
Lauryn HMI. Ex-Factor 
Total, Tnppin' 

Britney Spears. Baby One More Time 

The Roots Ftil. Eryfcah Badu, You Got Me 

3rd Storea, If I Lose My Woman 

Deborah Cok. Nobody's Suppcoed To Be Here 

Master P. Kenny's Dead 

Fallh Evans, All Night Long 

Tyrese, Sweet Lady 

DtsUny-s ChHd, Get On The Bus 

Busta Rhymes, Gimme Some More 

BMsUt Boyi, Body MovIn' 

Ump Bteklt. Faith 

Maiiah Caity, I Still Believe 

H Sync (God Must H» Spenl) A Little Mm .. 

Woicts 01 ThMry, Wherever You Go 

Outkast. Da Art Of StoryteHin' 

NEW 

Bootsy CoHns F/MC lyte, Fm Leavin' U Gotta... 

BrMd Nubian. Get Your Back OtI 

Fun Lovin' Criminals, Korean Bodega 

Jerome, Too Old For Me <Remixl 

Joey Mclntyra, Stay The Same 

Khalaei, No Mercy 

Me)a. All About The Money 

Mya, My First Night 

Sheryl Craw, Anything But Down 

Sly li Robbie. Superlhurster 

Snoop Dogg, Woof 

VMwa Boys. We Like To Party 



mmnmamm 



Contlrtuous pragTamming 
1515 Broadway 
Hew "Ml NY 10036 



Sheryl Crow, Anything But Down 
Sllkk The Shocker, It Ain t My Fault 




Continuous programming 
299 Queen SI West 
Toronto, Ontario MSV2Z5 

Sky, love Song (new) 

Black Katt tl I Were A Planet (new) 

Robbie WiWanis, Milemum (new) 

2 Rude, Innovatiorts (new) 

Prozzak, Sucks To Be You (new) 

Tliird Eye Blind, Jumper (new) 

Lauryn Hi«. Ex- Factor 

Britney Spears, ...Baljy One More Ttme 

The Olhprii«. Pretty Fly <For A While Girf) 

Cher. Believe 

Maestro, Stick To Your Vision 

New Radk»b, You Get VAut You Give 

Sp4ca Gkh. Goodbye 

Sky, So<Tie Kinda Wonderlul 

Bryan Adims f/VMtim C. When You're Gone 

Shawn Muliins. Lullaby 

Barcnaked Ladies, It's All Been Done 

Jewel, Hands 

Eagle-Eye Ctwry. Save Tonight 

-N Sjm. (God UBt Hav Spnt) A LjtUt Moie... 



jEUROPEl 



Continuous programming 
Hawiey Crescent. 
London NWIBTT 

Cher. Believe 

The Odiprlng. Pretty Fly (For A White Guyl 

WHbwy HouMa & IMi Carq: men feu BdiM 

Madonna, The Power Ot Good-Bye 

Bryan Adams IMelBoie C^ When Vdu'r Gone 

Wilt Smith, Miami 

Robbie Wlliiann. No Regrets 

EmNU. Big Big World 

Spice Girls, Goodbye 

Jay-Z. Hard Knock Life (Ghetto Anthem) 

Honeyz, Erxl Of The Line 

Busta Rhymes. Gimme Some More 

Marwc Street Preachers, Everlasting 

R,E.M.. Lotus 

iessica. How Will I Krxw 

Another Level, I Want You For Mysell 

The Cardigans, Erss«/Rewind 

Boyione. I Love The Way You Love Me 

Ta Westside 

Heta, All About The Money 



College 
Television 

NETWORK 



24 hours dally 
32 E 57th Street, 
New 'terk. NY 10022 

Brandy, Hm You Ever' 

Britney Spears, ...Baby One More Time 

Busta Rhymes, Gimme Some More 

EmiNa, Big B« World 

Evettast, What If s Like 

Garbage. Special 

Jewel. Hands 

You Get What You Give 
Pretty FV IFor A White Guy) 
ZebrahMd. Get Back 
Chn 0( 99, Anolhtr Brick The Wall Part 2 
Slaidwt. The Musk Sounds Belter With You 
Btasbe Boys, Body Movin' 
TTw Roots F/Erykah Badu. You Got Me 
Whale, Four Big Speakers 



Three hours weekly 
216 W Ohio 
Chkv, IL 60610 

Sbtpcflcc Norte The Richef, Kiss Me 

Whale, Four Big Speakers 

Lo Rdelity All Stars, BattMUg 

Beastie Boys. Body Movin' 

Tin Slat. Head 

Gomez, Get Myseff Arrested 

Garbage. Speoa) 

MU330. Father Friendly 

Green Day, Nice Guys Finish Last 

Voodoo Gtow Skulb, Bullet Prool 

Sugar Ray, Every Morning 



M FN Um IHfM-^ 



U2-hour weekly 
46GtnordSt 
Brockton. MA 02401 

Jonathan Richman, I Don't Know 

WTtale. Four Big Speakers 

Tin Star, Head 

BeasOe Boys. Body Movin' 

Lo Fidelity All Stan. Battteflag 

Class Ot 99, Brick 

Stardust, Muvz Sounds Better 

Everclear. One Hit Wonder 

SUperKe None The Rkhet, Kiss Me 

Gomu. Get Mysell Arrested 
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COALITION OFFERS DIGITAL MUSIC FILE AUTHENTICATION 

(Cmdimwd from page 1) 



between authentication and security. 
The Genuine Music technologies can 
ensure that a music file has not come 
from a pirate source, but they do 
nothing to stop a file from being 
copied and spread around the Inter- 
net. 

"This is not a security initiative. 
It is an initiative to help consumers 
see whether a file is legitimate," 
saj-s Rick Fleischman, Liquid Audio 
senior marketing director. "If you 
put material out in [the MP3] for- 
mat, it is the intention that people 
will hand it around, or you are 
trusting that if you asked them not 
to, they wouldn't do so." 

The coalition officially launched 
Jan. 25 with a mission to promote 
open-standard enhancements to 
digital audio formats that will pro- 
vide authentication of the origin and 
ownership of music (BillboardOi/- 
letin, Jan. 25). Authentication is 
provided through two avenues: a 
digital certificate that is appended 
to a given file and a watermark that 
is embedded in each file. 

The digital certificates initially 
will be provided by the Netscape 
Certificate Serx'er; the watermark 
technology was developed by Liquid 
Audio. A prototype was on display at 
MIDEM in Cannes, with the first 
commercial application expected by 
June. 

"We are trying to build a bridge 
between MP3 and legitimate content 
providers," says Fleischman. "We 
felt like we needed to embrace MP3 
in a way that is responsible so we can 
start to work past the problems 
because of the stigma associated 
with it" 

The partners in the new coalition 
say they will work to educate con- 
sumers about the meaning of the 
"Genuine Music" authentication 
mark. 

Fleischman says because of 
growing requests from Liquid 
Audio customers for a means to dis- 
tribute unencrypted material, the 
company will incorporate support 
for MP3 into its Liquid Music Sys- 
tem. Users of the newest version of 
its player will be able to download 
any MPS or Genuine Music-marked 
track from the Internet; users of its 
Liquifier Pro encoding software 
will be able to create MP3 files. 

The coalition's 48 charter members 
include software and MPS vendors 
such as Xing, MusicMatch, and Good- 
Noise; hardware manufacturers such 
as Diamond Multimedia; Internet 
music sites such as Tower Records, 
CDnow, and SonicNet; and indepen- 



"A Bug's Life" was pushed by the 
film's director, John Lasseter, and 
Pixar partner Steve Jobs, who are 
both big proponents of the format, 
Koch says. 

"They held a strong belief that the 
movie should be out on DVD, and it 
felt right," says Koch. 

In another first, "A Bug's Life" 
will be digitally transferred to its 
tape and DVD versions. The im- 
proved transfer will let the entire 
film image be viewed on the pan- 
and-scan version. The widescreen 
version differs only in the aspect- 



dent record labels such as Platinum 
Entertainment. Many are already 
aligned with MP3 in some way. 

The movement stands to gain the 
most visibility — and credibility — 
through those companies that have 
used secure Liquid Audio technolo- 
gy to deliver music and might now 
begin to swim into the unencrypt- 
ed waters of MPS. 

Using the Liquid Audio water- 
mark, Minneapolis-based Twin/ 
Tone Records has posted 800 songs 
on the Internet, with another 2,000 
soon to come, says label co-founder 
Paul Stark. "We identified the 
authentication problem right from 
the beginning," says Stark. He 
notes that because the Liquifier will 
now encompass both secure Liquid 



EMI's German operations include 
EMI Electtola, and Canibol becomes 
co-managing director of that unit 
with Rudigcr Fleige, who reports to 
him. Fleige had been the most senior 
EMI executive in Germany (aside 
from Heisel) since longtime leader 
Helmut Fest left last March for a 
new role as senior VP of artist acqui- 
sition at EMI Music Europe. 

Until last December, Canibol head- 
ed Universal Music's GSA opera- 
tions, having opened the U.S. com- 
pany's business there in 1991. He 
was one of the most prominent 
casualties of the merger with Poly- 
Gram, when Universal Music Inter- 
national chairman/CEO Jorgen 
Larsen opted for PolyGram's Ger- 
man chiet Wolf-D. Gramatke, to run 
the combined companies there. 



duction of the records, in all areas 
now." 

Voipe continues, "We were think- 
ing in the future of doing our own 
distribution and starting from the 
ground up, but when the opportunity 
for MDI came up, it made perfect 
sense for us to invest in MDI, and 
then build MDI . . . When we started 
the company two years ago, we want- 
ed to be as completely independent 
as possible and in control of our own 
destiny in every area, and distribu- 
tion is a very important area. 

MDI will now exclusively distrib- 
ute all product from Risk, which is 
skewed toward alternative rock, and 



ratio proportions. 

The DVD version will include both 
pan-and-scan and widescreen view- 
ing options. 

Added features on the tape and 
DVD will include the hilarious out- 
take segments seen over the film's 
final credits and the 1997 Oscar win- 
ner for best animated short, "Geri's 
Game," also produced by Pixar. 

To add to the title's collectible 
nature, box covers will feature a num- 
ber of characters from the film, 
including the ant protagonist Flik, the 
young Princess Etot, the male ladybug 



Audio and MPS technology, 
Twin/Tone will leave the decision of 
which way to go to its artists. 

"Those that want to give away the 
songs for free will probably use 
MPEG-S. For anything we are try- 
ing to sell, well stick with what Liq- 
uid Audio has," he says. 

Although the coalition maintains 
a charter to create open standards, 
currently MPS is the sole digital 
audio format and Liquid Audio is 
the only end-to-end distributor of 
secure music signed on. 

"We are always supportive of any 
initiative that promotes high-quali- 
ty security for music," says Larry 
Miller, president of a2b Music. "But 
it is difficult to see how this initia- 
tive can set a standard without 



Canibol's professional relationship 
with Larsen stretches back 20 
years, when both men worked at 
CBS Records in Europe; for that 
reason, his exit from Universal was 
considered surprising. 

Canibol is one of the German mu- 
sic industry's most popular execu- 
tives, although colleagues and com- 
petitors alike say he will need to 
toughen up to succeed at EMI, 
where the German business is 
thought to need some reconstruc- 
tion. However, the company's album 
chart share held steady in 1998, 
according to statistics compiled by 
Billboard sister publication Music & 
Media: EMI accounted for 20.5% of 
the German album charts last year, 
virtually unchanged from its 20.3% 
share in 1997. This compares with 



404, which reflects Easton's back- 
ground in R&B and rap music. The 
labels were formerly handled by 
Navarre Corp. in New Hope, Minn.; 
certain titles, by such Risk acts as 
Jack Off Jill and James Intwld, were 
distributed by EMI Music Distribu- 
tion. 

MDI's other current exclusives 
include Atlanta-based Triad Inter- 
national; LA.-based hard rock label 
Inzane Records; R&E/rap label Dia- 
mond Productions; Memphis rap 
label Greedy Records; and L.A. hip- 
hop label Serious Entertainment. 
The company will also do exclusive 
fulfillment for DMADance.com, a 



Francis, the evil grasshopper Hopper, 
and the German worm Heimlich. 

Marketing elements include tie- 
ins with Lever 2000, Kid Cuisine, 
Sea & Ski, Nintendo 64, and Disney 
Interactive. 

A sing-along companion video, 
"Flik's Musical Adventure," arrives 
May 25. 

Buena Vista will offer a $5 rebate 
with the purchase of "A Bug's Life" 
and either "Mulan" or "101 Dalma- 
tians," which is scheduled for rere- 
lease March 9. The rebate isn't valid 
with purchase of the DVD. 



involvement from the other secure, 
end-to-end distribution companies, 
the electronics manufacturers, and 
the m^ors." 

Also aiming to assure those 
majors, the Recording Industry 
Assn. of America (RIAA) in Decem- 
ber launched the Secure Digital 
Music Initiative (SDMI) and asked 
record companies and technology 
companies, including Liquid Audio, 
to develop an industry-sanctioned 
.standard for selling music down- 
loaded online by the end of the j-ear. 

RIAA executive VP/general coun- 
sel Cary Sherman says that while 
the association applauds the (Genuine 
Music movement, the initiative does 
not go beyond educating consumers 
about whether a file is legitimate. 



second-ranked PolyGram's 18.3% 
share. 

Meanwhile, at EMI France, Lum- 
broso steps in as president, suc- 
ceeding eight-year chief Gilbert 
Ohayon, who has left the company. 
Lumbroso, based in Paris, carries 
the additional title of regional man- 
aging director of EMI Benelux. EMI 
Holland managing director Hennie 
van Kuljeren and EMI Belgium 
managing director Erwin Goege- 
beur report to him. 

Lumbroso, an artist-oriented exec- 
utive who is associated with such 
French stars as Jean-Jacques (Gold- 
man, Vanessa Paradis, and Patricia 
Kaas, held several PolyGram posts 
between '87 and '97. He was most 
recently managing director of Pbly- 
dor Records U.K., a position he took 



new online dance-music store cre- 
ated by DMA magazine. 

Easton says, "Before we came m, 
MDI carried about 90 labels. We 
want to be very selective. Even if we 
see something very good, if we do not 
feel that it fits, that we can do a good 
job, we will direct them to somebody 
else who can do a good job. I think in 
the next 12-24 months, it will be 
around 150 Uibels." 

Volpe adds, "There'll be a good 
mix. We want to have some good 
rock labels. MDI already has some 
great dance situations going. And 
Nina is building up the urban side 
of the company as well. We want to 
have a nice mix of labels in all areas 
of music. Plus I think a lot of areas 
of music are merging together, the 
styles and so forth, so you can help 
market certain kinds of records in 
other markets, like rock into hip- 
hop, hip-hop into rock." 

MDI is staffing up to move the 
company to the national-distribu- 
tion level. 

"We're more than doubling [staff] 
within the next month," Easton 
says. "They currently have 15 peo- 
ple, and we're going to double from 
that ... We will have a fully staffed 
regional sales staff in 10 markets. 
There already are two regional 
offices, fully staffed with support 
staff and with systems in place." 

Easton continues, "We have al- 



"We think it is commendable to do 
something to try to distinguish be- 
tween legitimate uses of digital dis- 
tribution and pirate uses, and any- 
thing that moves in that direction is 
beneficial," he says. "But it doesn't 
take the important next step, which 
is actually to disable the copying of 
illegal MPS files. Much more is need- 
ed to truly ensure that the Internet 
becomes a vibrant and legitimate 
avenue for music." 

Fleischman says the Genuine 
Music initiative is fully aligned with 
the goals of, and possibly could roll 
into, the SDMI. 

Assistance in preparing this story 
was provided by Ed Christman in 
Cannes. 



after developing a Paris-based joint 
venture with PolyGram, Remark 
Records, with P^adis on its roster 

EMI's Perry has been searching 
for a replacement for Ohayon since 
last summer, when — unusually — it 
was announced that the French ex- 
ecutive would leave the company at 
his contract's end in March. Industry 
observers say Ohaj^n completely re- 
built EMI France during his tenure 
but failed to make it an A&R power- 
house of comparable weight to Vir- 
gin France. 

According to Music & Media, EMI 
held a 17.2% album chart share in 
1998, down from 27.5% the pre\ious 
year. It placed third in the chart 
share rankings, behind Sony (35.4%) 
and PolyGram (30.8%). 



ready hired ADRs, artist develop- 
ment reps, which are quite unusual 
in some of the distributors' cases on 
the independent level but very cus- 
tomary on the msgor level, on both 
coasts. Then we have established a 
separate marketing and advertising 
department, which will be run by 
Missy (Juerry." 

MDI's main office and w-arehouse 
will remain in Dallas; plans call for 
the opening of a satellite warehouse 
in New York in the future. The dis- 
tributor will operate regional 
offices in Atlanta and L.A. 

Easton sees the new MDI as a 
good fit between her expertise on 
the label side (before 404 Music, she 
co-founded and served as president 
of Ichiban Music in Atlanta) and the 
company's strong rep as a regional 
wholesaler. 

She says, "The people involved 
will bring certain knowledge from 
both sides, with a strong label back- 
ground — being able to market, pro- 
mote, and bring hit records and 
knowing and understanding the 
labels that will be exclusively dis- 
tributed in the future by MDI. 

"From the other side, from the 
retail community point of view, MDI 
has always been very service-ori- 
ented as a regional company and 
wants to continue that now as a 
national." 



EMI MUSIC TAPS NEW LEADERS OF FRENCH, GERMAN UNITS 

(Continued fnmi pane- ,S) 



'A BUG'S LIFE' TO TEST FAMILY DVD 

(Continued j rot}! pugv s) 



INDIE LABEL RISK BUYS REGIONAL DISTRIBUTOR 

(Continued fmnt pa(je H) 



74 



BILLBOARD FEBRUARY 6, 1999 



ATLANTIC'S JEWEL CHARTS PATH 

(Contiuui'd fiy/rn fHige 1) 



board Hot 100 — no longer a given 
even for a platinum-level artist — 
amid a torrent of national publicity. 

In the past two months. Jewel has 
made appearances on virtually every 
daytime and night talk show (17 in 
all), as well as on the ctwers of Rolling 
Stone, Vogue, Pfeople, and Entertain- 
ment Weekly. 

"I've never seen an artist appear 
on more television shmre and maga- 
zine covers in my life," says Eric Keil, 
VP of purchasing for the New Jer- 
sey-based retail chain Compact Disc 
World. "Publicity has almost reached 
ovCTkill, but it's really made her top 
of mind with everybody. 

"She was our most consistent sell- 
er throughout and after Christmas," 
he adds. "While other things were 
falling off, .Jewel maintained her sales 
level, and 'Spirit' has been in our top 
10 ever since it came out. The song 
'Hand.s' is as good as any she's ever 
written, and word-of-mouth on the 
record is great; it's very high-quali- 
ty. That's what is going to keep it on 
the charts." 

"There has been a natural evolu- 
tion with Jewel," says Val AzzoU, co- 
chairman/co-CEO of the Atlantic 
Group (U.S.). "ThLs album solidifies 
the fact that she really is a star. 
There's no one in America who 
doesn't know who she is now." 

THE QUEEN OF ALL MEDIA? 

Despite such amazing strides, 
Atlantic Records still has a lot of 
ground it intends to cover. The label 
confidently plans to .still be working 
this record two years from now, says 
Azzoli. A worldwide tour is on the 
way. Jewel has just launched a char- 
ity with her manager/mother, Nedra 
Carroll, that requires her high pro- 
fde in order to work. 

And then there's the other task: to 
take on the globe. Despite the suc- 
cess of her first album — "Pieces Of 
You," released in 1995 but not a hit 
until the single "Who Will Save Your 
Soul" became a sleeper smash in the 
summer of 1996 — Jewel has yet to 
become an internationally renowned 
artist along the lines of mainstream 
counterparts Alanis Morissette or 
Celine Dion. 

In the U.S., "Pieces" sold 10 mil- 
lion copies, while in other territories 
it moved 2 million, according to the 
label. "Spirit" is off to a better start, 
already having moved a million units. 
Her top three markets outside of the 
States are Canada, .Japan, and Aus- 
tralia 

CLEARLY DEFINED IMAGE 

One thing is certain: The Jewel of 
1999 couldn't possibly have a more 
clearly defined image to show the 
world. Sincerity, humility, and empa- 
thy for the globe's perplexities are 
her calling cards and arc all show- 
cased on the 14 .songs on "Spirit." 
(Besides the 13 listed, there's a hid- 
den track sung with Carroll.) 

"One of the most exciting things 
for her on this record is that she feels 
it's well-produced," says Ron Sha- 
piro, executive VP/GM of Atlantic 
Records (U.S.). "It's sonically pleas- 
ing. Thematically, it holds together It 
states her truth and her sense of pur- 
pose in life and her career. And it 
docs so while it simultaneously has 
the rawn&ss of the heart and the .sim- 
pleness of her and yet the polLsh that 



Jewel Branches But With film Bale, 2ni Beak 



BY CHUCK TAYLOR 

NEW YORK— Taking adrantage of 
her ability to I'each .so many people, 
.Jewel venturefl into the imblishing 
world last May w itii "A Night With- 
out Armor," a collection of poetry 
from the present back to her teen 
years. The HarperCollins book 
scored a to]) 10 ranking on The New 
York TinM*s' he.st-.-^eller list last -sum- 
mer and is now available on audio- 
tape and CD from HarperCollins 
Publishers. 

Jewel plans to release a second 
project « ith the publisher this year. 
She calls it "a book of collective 
words. Hke short stories alwut the 
pcfiple from the town where I grew 
up. Little essays: just ideas. I don't 
know yet if it's a .journal, whether 
it's prose or short stories." 

She's also recently completed her 
first acting mle, appearing in "Hide 



With The Devil," a film directed by 
Ang Lee. It's set to launch in the 
fall. 

Atkuitic hoiws to pull a song from 
.lewel's current album, "Spirit" — 
probably the thii-d targeted .single, 
"What's Simple Is True" — to in- 
clude on the film's soundtrack. 

"I really enjoyed the acting," 
.Itnvel .sjjys. "I dtm't feel comfortable 
getting goixl at .something and then 
sticking with it, even though that's 
the smarter, safer thing to do. I 
think I've done all my work w ith 
singing, at a certain level. With act- 
ing, I still have so much to leai-n." 

The arti.st's multimedia interests 
may have made Atlantic a little un- 
easy at the beginning, but according 
to Val .Azzoli, co-chainnan/co-C'EO of 
the Atlantic Group (U.S.), the label's 
now Ixihind these vCTtures 100^.. 

"The more life experiences she 



can have, the better off as a writer 
and human being she will l)e," he 
says. "With the book, we realized it 
was another facet that would stifle 
her writing if we didn't let her do it. 
Then with the movie, we first said. 
'Ah, no,' But it was the right movie, 
not one about a rock singer or folk 
singer. She got the job because of 
her acting ability, not t)e<'au.se of her 
singing or her name value. Any- 
thing you do well will not infringe 
on the core busine.ss of music. 

"She's going to ever evolve," 
Azzoli adds. ".lewel will never be 
.satisfied w ith just what she docs. I 
can see her producing, writing, 
doing her album covei-s. She's just 
a creatiw source that needs those 
outlets. We can't sit here with a 
two-year game plan. For her to be 
successful, we must let Jewel grow 
organicall.y." 




a successfiU record has to have to be 
commercially viable in 1999." 

In terms of mes-sage, 24-year-old 
Jewel says "Spirit" is "about not hav- 
ing to search for a way of living." 

"We're born 
with spirit — and 
strength and trust 
and peace — and 
we have to culti- 
vate it," she says. 
"I feel like these 
things are very 
natural; we don't 
have to be on a big 
journey. 

"It's about being more tolerant," 
she adds. "Being more all-inclusive, 
taking down the boundaries we set 
for ourselves. This comes with evolu- 
tion as something we have to recog- 
nize within ourselves. I don't think 
you have to stand on one foot and lick 
your finger to be hit by spirit." 

TAKING ON THE WORLD 

Atlantic's first mo\^ in propeUing 
Jewel's music career to the next level 
is to press her message to a number 
of targeted nations that haven't yet 
caught on to hen 

"Clearly, there's work to be done 
around the world," says Shapiro. 
"There's a major global Warner 
Music International plan behind her 
tour and her second single, 'Down So 
Long,' which we feel is probably a 
better track [than "Hands"] for 
many markets." 

The folky, appealing song will 
probably be released worldwide in 
March. A videoclip was shot in late 
January, directed by LawTence Car- 
roll, who also shot Jewel's "You Were 
Meant For Me." 

From February through June, 
Jewel is set to travel through Europe 
twice, once for promotion and once 
for performing. She'll then embark 
on a monthlong sweep through Aus- 
tralia and New Zealand, then a tour 
in Southeast Asia She'll return this 
summer for an extensive North 
American tour. 

For her part, .Jewel says, "I feel 
like things happen in time or they 
don't, so I try not to think about 
[worldwide .success]. It takes a while 
for my music to work, for people to 




get it. When I go .somewhere, I need 
to really tour and go to the radio sta- 
tions and saturate the market. It 
always takes that kind of legwork for 
me, and I couldn't do that with 
'Pieces Of You' 
becau.se I couldn't 
afford to leave the 
States. On this 
record, I can 
afford a little 
more time to go 
back and back and 
back. It's a big azzou 
world, and for me, 
it just takes time." 

Radio and retail's opinions on her 
work in the U.S. bode well for Jewel's 
success el-sewhere. 

Glenn Kalina, operations manager 
of top 40 WIOQ Philadelphia, says he 
was amazed by overwhelming audi- 
ence approval when the station eased 
from rhythmic top 40 toward main- 
stream and gave Jewel a try on the 
air with "Foolish Games," even 
though she was an unfamiliar artist 
for the station. 

"She has now become a core artLst 
for us, having gone from her alterna- 
tive/modern AC days to mainstream 
top 40 and the cover of Entertain- 
ment Weekly," Kalina says. "We had 
great success w ith her, which we 
were so surprised by, so we didn't 
w'ait when 'Hands' came out. The 
song is doing really well for us, and 
she's a multimedia artist at this point 
who's done quite well for herself. 
She's definitely gone up the ladder a 
notch, if not more than that" 

Jim Litwak, executive VP of 
Albany, N.Y.-based retailer Trans 
World Entertainment, adds, "We 
think that this album has long legs 
and will be incredibly successful, 
putting her in the stratosphere. She 
appeals to such a broad base of cus- 
tomers. Her draw and strength are 
that everyone sees something that 
they like in her." 

THE GAME HAS GOHEN BIGGER 

Jewel has expanded that base still 
further w ith a number of non-music 
ventures, including a poetry book and 
forthcoming film role (see story, this 
page). 

With this recent profound growth. 



manager/mom Carroll says that her 
daughter's camp is fully aware that 
the game has gotten bigger since 
"Spirit" proved its sales mettle. 

"With any career, as you move 
along in time, sub- 
stance builds," she 
says. "There was a 
successful album, 
now there's a sec- 
ond, a movie, a 
book- It does feel 
more substantial 
to us. We're in the CAHRoa 
process of putting 
in place the larger businesses of 
Jewel — more business development 
because of the widening of her career 
base." 

(Carroll stepped down as Jewel's 
day-to-day manager Jan. 1, choosing 
to focus on her long-term career 
development. Julie Agrati has since 
been signed on to handle Jewel's 
daily operations — this in the midst of 
a pending $10 million lawsuit filed by 
,Jewers previous manager, Inga Vain- 
shtein. Jewel, Carroll, and Shapiro 
weren't willing to discuss the matter) 

THINGS HAVE SUDDENLY CHANGED 

.Jewel says that she, too, can feel 
that things have suddenly changed. 

"It does feel good, though I don't 
know if I can name specific things 
that are different," she says. "But the 
air has changed somehow. But in 
another vray, my life is still so my life. 
I feel like I'm in my same bubble." 

She intends to keep it that way. 
When asked her views on the celebri- 
ty that accompanies media success, 
.fewel launches into a five-minute ver- 
balization of her ideas on the topic. 

"There's a couple things I think 
about celebrity," she begins. "It's 
man-made. It's an invention by 
mankind, and it's fascinating to see 
how the rules get made by many par- 
ties. There are rules you're supposed 
to follow, and it becomes like fashion. 
Somebody like me wouldn't have 
been popular during the RenaLs-sance 
era. 

"At the beginning, these figures 
were war heroes or localized celebri- 
ties, because we didn't have the press 
like today to have national celebri- 
ties," she continues. "But then came 



the beginning of the movie era, when 
celebrity took on a whole new mean- 
ing — it became idolatry, which is very 
different from inspiration. What idol- 
atry does is causes the fans to feel 
separate, and the person pu-shing the 
product begins to separate them- 
selves as superhuman, as a mytho- 
logical figure that was born differ- 
ent, that was more glamorous, more 
efficient, more technically perfect. 

"All I can try to do Ls to control how 
I exist with my fans and, to a degree, 
how they interact with me," .Jewel 
says. 

She relates a story of when a pic- 
ture appeared in a magazine of her 
sucking a lollipop — which most mis- 
took for a cigarette — and Internet 
discussions erupted en masse, ques- 
tioning whether she was "still a nice 
girl." 

"I had to write in and explain the 
situation, and they immediately 
changed," she says. "I was able to 
educate people that I'm not trying to 
capitalize on creating a gap. I want 
to be as honest as I can with the 
press and with the proces.s," 

(According to one survey. Jewel 
follows only Madonna as the most 
popular musician on the Internet.) 

HIGHER GROUND FOR HUMANITY 

She's also applying a lot of that 
energy to charities, in particular 
Higher Ground for Humanity, which 
Jewel and Carroll launched Jan. 22 in 
association with Vogue. 

The organization will act as an 
umbrella to raise support and aware- 
ness for any number of causes, 
including lesser-known organiza- 
tions like Families Helping Families, 
State of the World Forum for 
Emerging Leaders, Friends of the 
Institute of Noetic Sciences, the 
Center for the Study of Con.scious- 
ness, and the New Delhi Natural 
Healing Clinic. 

To some, such a sweeping goal of 
"promoting global community and 
individual action to inspire positive 
change" may come off as provincial 
or homespun. But to those who know 
her, it's attributed to .Jewel's spirit of 
hope that fundamental change can 
come with simple — often grass- 
roots — efforts. 

Will there come a time when such 
innocence is lost on Jewel? Most 
around her camp say no, that her 
spirit is a true Ufelong gift. 

"What you see is what you get 
with .Jewel. She's real," says At- 
lantic's Azzoli. "She wears her heart 
and her emotions on her sleeve. She's 
organic; nothing Ls contrived. It's all 
a natural evolution of something else. 
She also has an amazing amount of 
maturity for her age. She's really 
together and taking all of this for- 
tune and fame in great stride. She 
has a good grasp of life." 

When asked how to maintain 
innocence in her writing and atti- 
tudes on the world around her, Jewel 
says, "It's sort of where I live per- 
sonall.v. I really can thank my 
upbringing for that being raised in 
Alaska. People say to me, 'Oh, you're 
famous,' like that's the point of exist- 
ing. It is fun — it's a nice time, and 
it's a challenge. But it isn't the point 
of being alive. Being on top of the 
charts is not my lifelong goal. My 
goal is to keep writing and seeking 
new things." 
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EU AUTHORS' BODIES SEEK INTERNET BUSINESS STANDARDS 

(Coulinuedfmm page 1) 



Chrysalis Acquires 
Publislier Global Music 



eties here can work together to 
produce what are intended to be 
globally applicable solutions. 

The initiative is the product of a 
meeting between leading publish- 
ers and the heads of the EU's 
authors' bodies during MIDEM, 
held Jan. 23-28 here. 

One of those present, EMI 
Music Publishing Worldwide 
chairman Martin Bandier, says, 
"There are more questions than 
we have answers to with the Inter- 
net. For instance, if somebody in 
London downloads music from a 
site in New York, do they pay 
mechanical royalties at the U.S. 
rate or the higher European 
rate?" 

Bandier says the European soci- 
eties have been asked to produce 
what he describes as a "position 
paper" to address this and other 
aspects of online business. 

"The Internet is the new fron- 
tier," he says. "Like the U.S. in the 
1700s, we're trying to come up 
with a body of legislation to carry 
us for the next thousand years." 

It is understood that a team of 
four executives will spearhead the 
project. It is thought they will rep- 
resent Europe's biggest societies: 
Germany's GEMA, the U.K.'s 
Mechanical Copyright Protection 
Society-Performing Right Society 



BY ADAM WHITE 

CANNES — Europe's performing 
right leaders turned out in force 
Jan. 26 here to pay tribute to BMI 
president/CEO Frances Preston 
as she was named MIDEM's 1999 
Person of the Year. And in a letter 
acknowledging the accolade. Pres- 
ident Clinton reflected on Pre- 
ston's "unwavering devotion to 
music and to . . . performers, writ- 
ers, and composers" and on her 
music industry leadership. 

Some 285 guests attended the 
event at the Carlton Hotel here, 
among them France's Jean-Loup 
Tournier, president of SACEM; 
the U.K.'s John Hutchinson, CEO 
of PRS/MCPS Alliance; Ger- 
many's Dr Rcinhold Kreile, pres- 
ident of GEMA; and Spain's 
Eduardo Batiste, president of 
SGAE. 

Top international publishers 
also participated, including Warn- 
er/Chappell Music chairman/CEO 
Les Bider and EMI Music Pub- 
lishing chairman/CEO Martin 
Bandier, who both gave speeches 
in Preston's honor — as did 
Tournier Michael Bolton attend- 
ed and performed four songs; 
composer Michael Kamcn was 
among other musicians present. 

Organizers of the annual 
MIDEM convention have, in 
recent years, selected a Man of 
the Year — Preston is the first 
woman to be so honored — and 
named the accolade after the late 
Nesuhi Ertegun, a longtime At- 
lantic Records executive and 
record producer. Previous hon- 
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(MCPS-PRS), France's SACEM/ 
SDRM, and Dutch body BUMA- 
STEMRA. 

Reinhard Nicklas, director of 
GEMA's industry department, be- 
lieves the position paper should be 
complete in the summer. He notes 
that a number of societies have 
already spelled out their individ- 
ual doctrines and that there is lit- 
tle difference in their respective 
stances. 

"This document will not go into 
the detail of tariff rates," he says. 
"It will merely set out business 
standards." 

Nonetheless, Gunnar Petri, 
managing director of Swedish 
body STIM, says he believes the 
position paper should be a bulwark 
against the relatively low Ameri- 
can rates being adopted as a world 
standard. If the higher European 
rates are dropped, "it will be 
extremely damaging to authors 
and publishers the world over," he 
says. 

In the physical world, the 
mechanical royalty rate in conti- 
nental Europe is 9.01% of each 
record's published price to dealer. 
In the U.S. the rate is about 7 
cents per track. 

Bandier says differences be- 
tween the European societies 
were voiced at the meeting here to 



orees include Clive Davis, Jan 
Timmer, Ahmet Ertegun, and 
Quincy Jones. 

Preston, whose relationships 
with international performing 
right officials stretches back 
many years, is in concert with 
many of them who object to the 
U.S. Copyright Extension Act's 
"homestyle exemption," which 
exempts various music-playing 
locations, including certain 
restaurants, from paying perfor- 
mance fees (Billboard, Jan. 16). 
The BMI executive alluded to the 
issue in her remarks at the din- 
ner. 

Reed Midem Organisation chief 
executive Xavier Roy later told 
Billboard that he regarded the 
Person of the Year accolade as a 
key component of the annual con- 
vention, which this year drew 
slightly more attendees than in 
1998: that is, 10,864 individuals, 
compared with 10,819, from 94 
nations (90 la.st year) representing 
4,0.57 companies (.3,900). 

"The real boom [at MIDEM] is 
in the Internet and online sector," 
said Roy. A total of 15 Internet- 
related companies took exhibit 
space at MIDEM's Palais des Fes- 
tivals, and many more individuals 
represented online interests. 

"The participants I've spoken to 
have been extremely pleased with 
their visibility here and the con- 
tacts made," Roy added, noting 
that Lucent Technologies was the 
single-largest corporate exhibitor 
at MIDEM this year, presenting 
its Music on Demand system. "We 



clear the air before agreement 
was reached on cooperation. "The 
key now," he adds, "is, if you've got 
a good idea, share it." 

MCPS-PRS chief executive John 
Hutchinson says the meeting 
allowed the societies to put their 
own concerns about the Internet 
to the major publishers. He states 
that the position-paper initiative is 
being driven as much by the soci- 
eties as by the publishers. 

Of the need for such an initia- 
tive, he says, "We feel that there 
is a danger that we do business on 
the Internet without having decid- 
ed what we are selling. Any good 
organization or group of organiza- 
tions decides what the project is 
and the rules for selling before 
entering the business." 

He offers the analogy of the oil 
industry, which agreed on stan- 
dard octanes in tandem with 
strong competition among the 
individual fuel companies. 

The European-generated posi- 
tion paper is intended to produce 
global standards that can also be 
applied in the U.S. and other 
major markets worldwide. 

Says GEMA's Nicklas, "Pub- 
lishers will be working with our 
group, and they will be the bridge 
to America." 



expect even more growth at 
MIDEM 2000 in this new-media 
area." 

Next year, the convention orga- 
nizers will stage Midnet to pro- 
vide dedicated exhibit space, busi- 
ness panels, and an awards 
program for the online sector 
(Billboard, Jan. 23). It will open 
the day before MIDEM 2000 in 
Cannes and may make use of the 
Palais des Festivals extension that 
is currently being built, according 
to Reed Midem music division 
director Christophe Blum. 

Overall, the 1999 participation 
figures are at an all-time high for 
MIDEM, and, for the first time, 
the U.K. provided the largest 
number of attendees (Billboard- 
Bulletin, Jan. 25), slightly ahead 
of the U.S. "There were more 
British in the [hotel] Martinez 
bar, too," cracked Reed Midem 
U.K. managing director Peter 
Rhodes. 

However, there was also a 20% 
increase in exhibitors from the 
U.S., said Blum, accounting for 79 
booths this year, compared with 65 
in 1998. There were U.S. group 
stands from, among others, Nash- 
ville and independent labels (lat- 
ter under the Assn. for Indepen- 
dent Music umbrella). The 
single-largest national stand was 
that of the German music indus- 
try; the Korean music business 
put up a national exhibit for the 
first time; and the "Swedish At 
MIDEM" collective effort this 
year was the most visible, and 
audible, in and around the Palais. 



BY ADAM WHITE 

CANNE.S — Chrysalis Group pic, 
the U.K. -based media and music 
combine, is positioning its .$8 mil- 
lion purchai^e of Germany's Global 
Music ( Billhoard/jki//e<in, Jan. 26) 
as a significant step toward the 
creation of an international, inde- 
pendent publishing network. 
"There's a gap in the market for a 
creatiwly (Mven alternative." says 
Chr.vsalis masic division cliief e.\ec- 
utivii Steve Lewis. 

Since Chris Wright, co-founder 
and chainnan of Chrj'salis, sold the 
record label of that name to EMI 
Music in 1990, the engine of the 
group's music division has been 
publishing. Its record label. Echo, 
has liiid difficulty making an impact 
in the U.K. or elsewhere, although 
both Wright and Lewis .say they 
intend to stay the course with the 
imprint, which has six acts. 

The acquisition of Global Music 
from founder Peter Kirstcn brings 
to Chrysalis ownership of more 
than 15,000 local and international 
copyrights — the best-known may 
be "Blame It On The Boogie," a 
1978 hit for the Jacksons — and 
subpublishing rights in German.v, 
Switzerland, and Austria (GSA) to 
a further 75,000 copyrighLs. The 
latter includes the catalogs of Arc 
Music and Paul Simon, some 
Leiber and Stoller works, and 
repertoire from Cheiry Lane and 
DreamWorks. 

Lewis suggests that it has been 
the Chry.salis Group's aml)ition to 
create an international publishing 
network since he joined the firm, 
after a long spell leading Virgin 
Music. Wright says that Global's 
buy is right for three reasons. 
"Firstly, it's a going concern, and 
we intend to continue it that way. 
Secondly, it gives us further inter- 
national reach. And thirdly, we gain 
access to markets [in Germany, 
Switzerland, and Austria] where 
domestic repertoire is strong. The 
kind of repertoire for which Glob- 
al is known complements what we 



ali-eady have." 

Global Music revenue for calen- 
diu- 1997 was 14.8 million deuLsche 
marks ($8.6 million), and it reitort- 
ed a pretax loss of 200,000 
deutsche marks (?1 16,000). This 
com|JaiX'S with rewnue of 14.9 mil- 
lion deuLsche marks ($8.7 million) 
and pretax profits of 600.000 
deutsche marks (.$5.50,000) in 1996. 
The firm is ba.sed in Munich, has 
offices in London under miuiaging 
director Peter Knight .Ir., and has 
a total of 12 emplo.vees. 

Lewis says, "We want to retain 
the quality that i)eople Uke about 
Global. We're not dropping it into 
.■some cori»rdtc meat giinden And 
Peter IKii-sten] wasn't talking to 
other people about selling." The 
transaction, he adds, began from a 
conversation at M I DEM two j-ears 
ago between Kirsten and Leeds 
Levy, president of Chrysalis Music 
North America. 

Net publisher's .share of Global 
Music was 2.8 million deutsche 
marks ($1.6 million) in 1997 and 2.9 
million deutsche marks ($1.7 mil- 
lion) the previous year The figures 
include owned copyrights and 
administered third-party catalogs. 

Wright says that the German 
firm will trade as Global Chrj'salis 
Music and that Kirsten has a t\w- 
year service agreement as its man- 
aging director, with a further two- 
year option. Knight will also stay 
on in London. Global Records and 
its studio bu-siness are not pai-t of 
the deal. 

In addition to Germany, 
Chrj'salis now has its own publish- 
ing units in the U.S.. the U.K., 
France, Sweden, and, since last 
fall. Denmark and Norway. Air 
Chrysalis Denmark was launched 
in December as a joint venture 
between Air Chrysalis Scandinavia 
and the Pacific West label founded 
in Copenhagen by David Rmvle.v. A 
•similar joint venture exists in Nor- 
way between the Chrysalis firm 
there and Terje Engen's S2 label; 
(Continued on next page) 




Sealing the pact between Chrysalis Group pic and Global Music, from left, 
are Chris Wright, co-founder and chairman of Chrysalis: Peter Kirsten. 
founder of Global t^usic: and Steve Lewis, chief executive of Chrysalis' 
music division. 
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ONLINE ISSUES TAKE THE LEAD AT MIDEM 



(Continued fruiii /mye 1) 

conversation among delegates 
attendiiig the cmnentioiL 
Online pbjnere from both the TJ.S. 

and Europe here agreed that the 
European music business has been 
two to three years behind the evo- 
lution of E-comnierce in the U.S. 
But they say the convention is serv- 
ing as • »tke-np call, and they pre- 
<fiet Oat the European market will 
develop quickly. 

While convention attendees were 
debating the future of digritaJ dis- 
tribution for mu.'iic. digital distrib- 
ution companies and other online 
players need the meeting aa a plat' 
form to make a plethora of 
announcements: 

• New Yorl<-l)ased .Mt'Y Music 
launched MCY.com, which allows 
customers to digitally download 
(for a fee) approximately 300,000 
songs from about 3.50 independent 
labels, including music by Tina 
Turner an(i .John Coltrane. MCY, 
which acts as a spr\ice provider for 
labels, supplying them with a vari- 
ety of digUal distribution optiona, 
uses Aris Technologies encryption 
and watermarking technology and 
plans to market a $199 MCY chip- 
encoded player in March. 

• Dingwall, Scotland-based 
Music on Demand (MODE), a 
provider of digital diatribntion 
technology and related services, 
announced that it i.s incorporating 
Lucent Technologies audio com- 
pression into its system. 

• A2b Music, a New York-based 
digital distribution and marketing 
supplier, introduced to Europe the 
2.0 version of its product, which fea- 
tures Real \etworks streaming 
technology that gives the a2b play- 
er Mac compatibility and bundles 
^L^^^^TsiTT^n^f 4^?*Fiff ^ Tt Alfffti aSb 
announced its first Enropean mar- 
keting campaign, promoting the 
Squeeze cut "In The Morning" via a 
digital download of the track. The 
campaign includes a coupon for the 
Quixotic Records album "Domino," 
which contains the traeic, re- 
deemable at HMV stores in 
Europe. 

• Liquid Audio, a Redwood, Calif- 
based provider of audio delirery sys- 
tems, announced that Wai'ner/Chap- 
pell Music Inc. will use its software 
to promote its saa gwritars to the in- 
dustry on Its Wrld Wide Wfeb site, 
wamerchappell.com. Initially focus- 
ing on featured artists but with 
plans to digitize its entire song port- 
folio, the Web site will allow produc- 
ers and editors to sample songs for 
licensing. Liquid Audio also an- 
nounced Uie "Genuine Music Coali- 
tion" (see story, page 1). 

• New York-based label and 
online merchant BiplCom an- 
nounced a strategic partnership 
with Ray Gun magazine to launch a 
commerce site in April that, in 
addition to selling music, will carry 
lifestyle-related products and serv- 
ices to its target audienee of 18- to 
24-year-olds. 

• Middlesex, En^and-baaed 
HediaTag debuted AudioTag, a 
watermarking technology, which it 
is marketing to musicians and pro- 
ducers, while apparently letting 



bigger music security providers 
dnae the label buslmss. 

• Camas, Waah.-based Mnslc- 

Matchdebutedtlie&O wsioii of Its 
MusicMatch Jukebox, an MPS 

online pla.ver. 

Following is other news that w as 
not announced at MIDEM but 
heard GDCulating aroond the show: 

• Seattle-based Amazon.cain, the 
largest online music merchant, is 
apparently preparing to launch 
European and Japanese sites. 
.Soui'ces say the company's execu- 
tives were trolling the exhibition 
floor, meeting with wholesalers in 
those markets in an attempt to look 
for potential fulfillment suppliers. 

■ A2b has reached a deal with 
Alliance Entertainment Corp. to 
provide the Coral Springs, Fla.- 
based wholesaler with its digital 
downloading technolog>', according 
to sources. It's unclear how AUiance 
would employ the a2b technology, 
but in addition to providing fulfill- 
ment for onUne merchants, AEC's 
online involvements include its 
Store 24 program, which provides 
custom online retail sites for inde- 
pendent merchants, and the All 
Music Guide, a music database that 
it licenses to online merchants. 

• Boxman product director Bill 
OdqviBt confirms that the Stock- 
holm-based online merchant win 
expand beyond its current markets 
of Finland, Sweden, Norway, and 
Denmark to Germany, France, and 
the U.K. in the next six months. 

• West Sacramento, Calif -based 
retailer Tower Records/Video is 
testing an online store in the U.K., 
according to VP of worldwide mar- 
keting Mike Farrace (Dec. ,j, liiy.S). 

Amazon, a2b, and AUiance exec- 
ntnes decUned comment 

FUNDAMENTAL CHANGES 

Due to E-commerce, "everything 
we know about music is undergoing 
fundamental changes," noted Gary 
Sherman, executive VP/general 
eounad of ttie Beeordhig Industry 
Assn. of America, in im keynote 
address at ilie eommntion. "The im- 
possible is becoming possiUe over- 
night." 

As a result of digital distribution, 
the industry "will have to create 
new licensing systems and rcyaUy 
schemes," he said (aee sbn?, page 

1). 

In a panel on "Shoiqiing On The 
Not," Mark Mooradian, group 
dir(*clor at Jupiter Communica- 
tions, said that worldwide digital 
distribution of music probably gen- 
erated about $1.3 million in sales in 
1998 and that sales were projected 
to grow to $39 million this year. 
(The U.S. market accounts for the 
majtNi^ of onUne sales to date.) 

Nfoondian, who m od e r a ted the 
panel, noted that while the teehnol- 
ogy exists to allow snpiAers to pro- 
vide digital distribution, it will take 
about five years before enough con 
sumers have broad-band technolo- 
gy in the bcane for digital delivery 
to have a meaningful impact on the 
music industry. 

Similarly, custom CD builders, 
which market their product over 



the Internet, think that the custom- 
burning of CDs will dODiinate their 
business for the next five years, 
even though such companies are 
adding digital downloading options 
on their sites, William Crowley, VP 
of sales and marketing at Kestfm, 
Va.-based muslcmaker.com, told 
Billboard. 

The two online merchants on the 
"Shopping On The Net" panel- 
Jennifer Cast, GM of Amazon.com's 
music store, and .Jason OHm, presi- 
dent of Jenkintown. Pa.-ltased 
CDnow — both said they are eager 
to add digital distribution cainfaiH- 
ties. Said OUm, "Wi care if we 
sell it physically or digitally, Our 
goal is to get tire consumer to buy 
product." 

Until now, the majors have been 
reluctant to embrace digital distri- 
bution, largely due to concerns 
about security protection for their 
music. MPS technology has made 
available for free about 20,000 
songs on the Internet, industry 
obsranwrs estimata. 

With the Dec. 15, 1998, 
announcement of the SeODre Digi- 
tal Music Initiative, widdi is afaned 
at establishing a worldwide 
industry security standard, some 
observers suggest that the msyor 
record ooBipanies could begin mak- 
ing music available for digital 
download by next December. 

"The industry is being dragged 
kicking and screaming to digital 
distribution," said Mooradian. 
However, Jim McDermott, VP of 
new technology at POlyGram Group 
Distribution, told Billboard that 
despite industry opinion, the 
majors are not "asleep at the 
wheel" on this issue. During the 
"Shopping On The Net" panel, he 
said, "The bathtub is filled with 
water and the rubber duck is float- 
ing in it, and guess what, the fat 
guy is about to get in." 

NEW ATTITUDES 

Other attendees s:>id they see 
major record company attitudes 
changing on other Internet issues 
as well. For instance, Olim told Bill- 
board that during the fourth quar- 
ter, for the first time, CDnow re- 
ceived cooperative advertising 
money from the majors. 

And a custom CD burner says 
that the majors appear more will- 
ing to consider business opportuni- 
ties in that area. Previously, w'ith 
the exception of EMI and Elektra, 
which have made a limited number 
of titles available for promotions, 
major labels have not made their 
music available to custom CD 
builders. 

In addition to speculating on 
when the majors wUl jump Into dig- 
ital diatributkm, conventicm Mea- 
dees wondered when the European 
music industry will become more 
aggressi™ online. 

Dotigie Dudgeon, A&K director 
of London-based Snapper Music, 
said, "There is no doubt that the 
U.S. is probably three to five years 
ahead of (most of) Europe in terms 
of applicability and usage of the 
Internet There is not yet enough of 



a market" for the European indus- 
try to ehaae, lie added. 

While that may be true, Dick 

Wingatc, VP of content develop- 
ment and label relations at Liquid 
Audio, told Billboard, "Everything 
Intei-net is behind in Europe, but I 
think they are getting a sense of 
ungengr fimn this shorn" 

Meanwhile, online merchants 
told Billboard that European 
wholesalers should begin gearing 
up for the business opportunities E- 
cnnuriefce affords. "The European 
wholesalers don't get it," said Box- 
maa'a Odqyiat. 

Boxman generated $26 milUon- 
$30 million in online sales last year 
in the four .Scandinavian countries 
in which it operates, according to 
Odqvist. The company fulfills out of 
Stockholm but sets up offices and 
sites locally. Odqvist predicts that 
Europe "will become huge busi- 
ness" for online merchants. 

.Miami-based wholesaler MSI, 
which handles online fulfillment in 
the States, opened OqMt 81 to sov 
vice the European oidine markrt- 
place. According to Ben CohnODMB, 
managing director of Depot 81 and 
president of MSI, its European oper- 
ation has bcHjn so successful that it is 
looking for a larger facility. 

Meamriiile, Woodland, Cidif.- 
based wholesaler Valley M^dla, the 
dominant online fulfillment 
provider in the world, attended 
MIDEM in an effort to encourage 
European wholesalers to provide 
fulfillment services. Senior VP of 
sales Ken Alterwitz told Billboard 
that Valley can help wholesalers to 
replicate its fulfillment operation. 
"I don't expect to make money on 
this but rather [provide it] as a 
service to our onlhie merchants to 
give them a global package." 

Wth preparation for & assault 
on Europe now more than just a 



its first signing is rocker Joachim 
Nielsen. 

Chrysalis Music's own catjilog is 
administered in GSA (and othei- ter- 
ritories) by EMI Music, according to 
Wri(^t " Wre not puHing Cabi^ 
lis through Global in the sho rt te rm," 
he .saw. "Global will as.si.st us in Ger- 
u)an\', but it doesn't need to interfere 
with our EMI relationship. We're 
very happy with them." When the 
administration deal there expires in 
less than two years, Wright says he 
is open-minded about what happens. 

Kirstcn is receiving a combination 
of cash and Chrysalis shares for 
Global, and the British company is 
also taking on the German finin's 
debt 

As for the ChrysaliB Group's rec- 
ord label activities, Wright maintams 
that it intends to sustain and further 
develop Echo, which falls under man- 
aging director Jeremy Lascelles, who 
reports to Lewis. "If ws didnthave 
Echo," says the (Thrysalis chahrman, 
"giwn the size of our group, we'd be 
inventing it." 

However, Wright agrees that the 



gleam in the eye of online mer- 
chants, Jupiter's ifooradian asked 
if an online realm would break 

down global borders and move the 
industry to one price worldwide. 
Amazon's Cast appeared to second 
that notion when she pointtMi out 
that "customers don't understand 
why albums are more money in one 
country than anothai" 

TOOLS iSBIVICES 

Other companies were too busy 
marketing themselves to take sides 
on the debate at the convention. For 
example, MODE, whieh launched 
its service last Magr, was here tout- 
ing its abilities to labels. "We want 
to be the enabler to the labels for 
online distribution," said projects 
manager Stein Aanensen. "We can 
give them the tools, or we can do it 
for them." 

The MODE system provides pro- 
duction and storage, Web shop inte- 
gration and online delivery, trans- 
action monitoring and reporting, 
market analysis and consumer 
trends, and one-to-one marketing. 

Similarly, German phone compa- 
ny Deutsche Telekom says it will 
soon provide digital distribution 
services for labels. The company is 
in the testing phase of its system, 
and wbn it kninehee the servkw, it 
win collect money from customers 
who digitally dovrnload music by in- 
cluding the charges in their phone 
bills, reported Kerstin Sehott who 
handles marketing and manage- 
ment for on-demand services. 

Even those in the tUek of Inters 
net issues used the MIDEM meet 
to take advantage of enhancing 
their business. For instance, 
CDnow's Olim said the company's 
digital licensing crew was at the 
show because "we want to add 
licensing and cuatom compilation 
capacities." 



label will have to adapt to changing 
conditions in the music market, mov- 
ing closer to the pop mainstream. 
"It's difficult for us leopards to 
change into tigers, but we rather 
hope there's stffl a nle for the leop- 
ard." Adds Lewis, "We want to be 
more agile." 

Echo acts include Feeder (licensed 
to Elektra for North America), Baby- 
bird (Atlantic), Moloko (Warner 
Bros.), and Subcircus (DreamWorks). 
Artists dropped are D-lnfluence, 
Marc Almond, and Lhooq. A new 
signing is Big Yoga Muffin. The 
entire F.cho roster bar Feeder and 
Subcircus, is signed to Chrysalis 
MwiCL 

Meanwhile, Wright is waiting to 
hear whether Curb Records intends 
to renew its U.K. licensing deal with 
the Hit Label, another part of 
Chrysalis (Jroup. C'urb's LeAnn 
Rimes has been a major seller for 
the imprint in the U.K. "The Hit 
Label has been an important profit 
contributor to oor gtoap," he says. 
"Obviously vre want to keep Uie 
license." 
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CHANGES FOR UNIVERSAL IN SCANDINAVIA, U.K. 

(Continued from page S) 



land into PolyGram and Universal 
repertoire, with one division in each 
territory for Mercury/R)lydor/A&M 
and another handling Universal/Gef- 
fen/Interscope/Dream Works. Plans 
for Sweden, the biggest Scandina- 
vian market, remain unclear. 

UMG says that only "limited" lay- 
offs have taken place or are likely be- 
tvneen now and April 1 , the target date 
for the final combination of the group's 
operations in the Nordic region. Total 
job losses so far — representing about 
one-third of the company's workforce 
in the region — are 15 people in Den- 
mark (14 from PolyGram and one 
from Universal), 10 in Norway (sevien 
from PolyGram and three from Uni- 
versal), and seven in Finland (four 
from PolyGram and three from Uni- 
versal). No other departures are 
imminent, according to the company. 

In Denmark and Norway, the cur- 
rent label managers are expected to 
retain their existing responsibilities. 
Universal Music Norway managing 
director Petter Singsaas would only 
say that "we'll have to review our 
structure when the international 
setup has been completed and when 
we know the exact reporting lines." 

Universal Music Denmark manag- 
ing director Jens-Otto Paludan is 
expected to confirm layoffs and key 
executive appointments early in the 
week of Monday ( 1 ). Sources say tliat 
Universal's Niclas Ancker will retain 
his past as head of local A&R, an ac- 
knowledgment of his work with Uni- 
vi>rsal's intcmatiunal hit pop act Aigua. 
Mikael Boier will continue as interna- 
tional marketing director of Universal, 
while his counterpart at PolyGram, 
Michael Dawids, has exited. Universal 
Music Norway fmancial director Jor- 
gen Hansen is to get an equivalent 
post at the merged company. 

In Norway, PolyGram managing 
director Jorn Johnsen has left the 
company and on Jan. 15 took the post 
of managing director of the Oslo- 
based affiliate of management com- 
pany Stageway Impresario, which 
handles, among others, cla.ssical/ 
crossover star Sissel Ky rkjebo ( Bill- 
boardBulletin, Jan. 25). Johnsen 
worked for 25 years at PolyGram, 
mostly in Norway, but including a 
brief stint as head of Polydor in Ja- 
pan during the early '8()s. 

Singsaas has mostly named Poly- 
Gram people for his executive lineup, 
including Morten Jensen, who con- 
tinues as international marketing 
director, and Eikldie Nygren, who con- 
tinues as financial director The local 
A&R operation will he jointly run by 
Singsaas and PolyGram's local A&R 
director Erik Niess. PolyGram's for- 
mer head of classics and jazz. Tone 
Johnsen, gets the same role at the 
merged company, as does Universal 
Norv^'ay's former special marketing 
manager, Pfetter A.skersrud. 

Universal Mu.sic Finland manag- 
ing director Gugi Kokljuschldn says 
that marketing activities in the ter- 
ritory will be coordinated jointly by 
two executives: Pckka Saila (former- 
ly PolyGram label manager) and 
Kimmo Kivisilta (formerly Universal 
marketing manager). They will over- 
see Pol.vGi-am and irniv>ersars reper- 
toire, respectivelv. 

DISTRIBUTION SHAKE-UP 

Despite the relatively calm transi- 
tion in terms of A& R and marketing. 



a msuor shakeup is still a prospect in 
Scandinavia: Sources say that UMG 
is considering centralizing distribu- 
tion for the region in either Sweden 
or (Jermany. 

A committee con.sisting of manag- 
ing and financial directors has been 
established to analyze the implica- 
tions of such a move. Reykjavik, Ice- 
land-based mail-order company Japis 
will continue to distribute Universal 
product as part of an arrangement 
with BMG until April 1. A new dis- 
tribution deal for the Baltic countries 
is being negotiate<l, according to Uni- 



While miyor labels also will be eye- 
ing the talent pool, the indies believe 
they are well-positioned to woo both 
executives and artists. The indie .sec- 
tor ranked third in U.S. market 
share in 1998, according to Sound- 
Scan, behind WEA and Sony. 

"Other majors are going to mimic 
the efficiencies that Universal hopes 
to get. There will be other shoes to 
drop at other labels," TVT's Gottlieb 
predicts. "In that sense, what this 
may show is that there is a group of 
strong independents that are well- 
capitalized and have strong track 
records that are very viable. For a 
long time, both execs and artists 
have sometimes thought, all things 
being equal, the big companies were 
the preferable place to put .your 
career becau.se they were more sta- 
ble, but I think now people will real- 
ize that boutiques like us offer great 
stability." 

Los Angeles-based Beyond Rec- 
ords president Allen Kovac says that 
the ability to nurture acts and not 
seek immediate hits couki be a strong 
suit for many indies when it comes to 
courting released acts. 

"The big decision for those dropped 
artist is, Do they want to go back to 
more of the same or do they want to 
sign with independent companies that 
aren't on the quarterly biUiiig svstem, 
who have time to let them develop and 
have patience to let them make their 



BY PAUL VERNA 

NEW YORK— The National /Vssn. 
of Reciinling .Merchandisers 
(NARM) is reaching out to people 
displaced in the recent wave of 
miLsic indimtry consolidations with 
a wide an-ay of initiatives at this 
year's convention. March H-\l in 
I -as Vegas. 

The moves, which include a .spe- 
cial complimentary registration, 
"codify" what has long been an 
informal function of the conven- 
tion, according to NARM chair- 
man Pam Horovitz: networking. 

"We stiirted thinking tliat net- 
working is the single biggest 
attraction of a convention, and we 
slxmld i-ecognize that a lot of peo- 
ple have found employment over 
the yeai's through the networking 
they've done at NARM," she says. 

"This is a .vem* when we should 
recognize that this is a real serv ice 
we could be providing to people in 



versal in Sweden. 

In other merger news. Universal 
Music Group in the U.K. has named 
Mark Crossingham deputy manag- 
ing director of its new Universal/ 
Island label unit in the territorj' (Bill- 
board, Jan. 23). Crossingham has 
been GM of Universal/Interscope in 
the territory since 1997 and was 
widely tipped for the No. 2 spot at the 
new combine (BiIlboardfiu//e<tn, 
Jan. 15). 

Univer.sal Music U.K. chairman/ 
CEO John Kennedy tells Billboard that 
he hopes Island Records U.K. manag- 



music in the way the majors can't 
today?" asks Kov-ac. "Out of 200 acts 
dropped, we're looking to talk to 
around a half-dozen artists we think 
would be compatible w ith our label." 

While many labels were cagey 
about mentioning dropped acts they 
may pursue — indeed, many artists 
are still waiting to hear of their sta- 
tus in the new Universal organiza- 
tion — Platinum, the country divi.sion 
of Platinum Entertainment, has al- 
ready .started reaching out to a num- 
ber of acts dropped by Mercury 
Nashville and stranded by the clo- 
.sure of MCA Nashville imprint Decca 
Records. 

George Collier, .senior VP of Plat- 
inum, says, "I started talking to 
[manager] Bobby Roberts last week 
about [former Mercury Nashville 
artist) John Anderson ... I want 
John Anderson. He'd be perfect 
here. We just .signed the Oak Ridge 
Boys." 

C/ollier is also shopping for Delbert 
McClinton, whom Decca dropped. "I 
want Delbert bad," he sa.vs. Collier is 
al.so talking to the manager of come- 
dian Rodney Carrington. who was 
dropped by Mereury Nashville. 

For Salem, Mass.-based Rykodisc, 
the appeal lies in acts with a triple-A 
or modern rock slant. "There are a 
lot of midlevel acts that sell between 
40,000 and 200.000 units that maybe 
have been around for a while and 



the in(lustr.v," she adds. "We 
should step to the plalo, rather 
than asking people to slink aiimnd 
the lobby." 
The initiatives include: 

• A complimentary convention 
regi.stration to people in the music 
industry who have lost their jobs 
and are seeking new emplo.yment. 

• A "job opportunities" booth on 
the exhibit floor that will have 
interview rooms, a scheduler, and 
space for i)eople lo leave re.sumes. 

• A block of rooms .set a-side at 
the headquarters hotel, the I>as 
Vegas Hilton. 

Companies interested in con- 
ducting interviews at the conven- 
tion or in posting available posi- 
tions, and those individuals 
interested in the "job opportuni- 
ties" convention regi.stration, are 
asked to contact the NAR.M office 
at C09-590-2221 (phone) or 609- 
596-3268 (fax). 



ing director Marc Marot will take the 
job of managing director at Univer- 
sal/Island. In the meantime, Cros,s- 
ingham reports to Kennedy. "Marc has 
some paperwork to do," .says Kennedy, 
adding that he hoped to be able to 
make an announcement by Jan. 29. 

Meanwhile, .Jeff Golembo, acting 
managing director of Universal U.K., 
will be moving to PolyGram's former 
headquarters at Sussex Place in 
Hammersmith, west London, and 
will also be reporting to Kennedy. 
"In the short term, he will be help- 
ing with the integration," says 



aren't as young and sexy to a msgor 
anymore," says Jeff Rougvie, former 
A&R director, now senior director of 
DVD projects, at Rykodisc. "An indie 
offers them a fresh start and a place 
to earn some money without having 
to sell a million records." 

Hock acts also appeal to Edel 
America's First. After hitting big 
with Jennifer Paige's pop nugget 
"Crush," the label is looking to ex- 
pand. "We're definitely going after 
acts in the rock/pop field. We're a 
pop label, and we're looking to go into 
the rock area." 

When interviewed for this story. 
First was in L.A. meeting w ith a 
number of acts and executives for a 
possible expansion. 

Los Angeles-based Red Ant, 
which recently scored a No. 1 on The 
Billboard Hot 100 with Pendulum/ 
Red Ant femme trio Divine, may 
scout some of the radio-friendly acts 
tb-opped in the merger. 

"In terms of our strategy as a 



(Contin ued I'rom ixige 8) 

offered a senior West Coast position 
with UMVD, but he chose not to re- 
locate and is leaving the company, ac- 
cording to .sources. 

UMVD has further named region- 
al directors and marketing and/or 
sales managers for its 12 regional 
oflices, iUl of which will be fully st;iffed 
with their own sales, marketing, ai-tist 
development, field merchandising, 
sales account, and catalog execu- 
tives — including an aitist development 
rep for each of the four Universal 
Music Group (UMG) label groups: 
Mercury/Island, Universal/Motown. 
Interseope/Geffen/A&M, and MCA 

The regional directors and their 
respective offices are as follows: 
Larry Hensley, Atlanta; Rich Gro- 
becker. lioston; Bob Colasi, Chicago: 
Larry Howell, Dallas; Bill Sehulte, 
Detroit; David Cline, Los Angeles; 
Rob Coble, Miami; Kathy Aderman, 
Minneapolis; Mike FarrcU, New 
York; Ted Higashioka, San Francis- 
co; Mike -Jones, Seattle; and Bill 
Twyman, Washington, D.C. 

Marketing directors appointed at 
press time include Shawn Rnvler, At- 
lanta; Mike Khouri, Boston; Roger 
ClirLstian, Chicago; -loe Courtney, Dal- 
las; Bruce Bench, DeU-oit; Jimi Willis, 
Los Angeles; Stephanie Timberlake, 
-Minneapolis; Ron Di.Matteo, New 
Y'ork; David Foster, San Francisco; 
and Bill Walden, Washington, D.C. 

The makeup of the new UMVD 



Kennedy. 'After that we will discuss 
his future. He has aspirations, and 
we'll see what happens." 

Kennedy says that the former 
A&M building on New Kings Road in 
Chelsea, west London, is the most 
likely home for the Universal/Island 
combine. The choice, accorcKng to the 
chairman/CEXX vi^is driven by the fact 
that 'it is not connected w ith either 
Island or Universal" Univiersal Music 
U.K. becomes operational as a single 
company Feb. 8, of which Kennedy 
saj's, "I'm happier doing things rather 
than talldng about them." 



company, that's where we'vie scored, 
with pop acts," .saj's president Randy 
Phillips. 

While some indies will pluck acts 
from those let go in the merger, oth- 
ers say the ripple effect will be much 
broader than immediate roster cuts. 

"It's not just a matter of looking at 
the acts that are getting dropped, but 
the ones that will now never get 
signed," says John Scher, president 
of New York-based Hybrid Records. 

"There are only five m^or record 
companies; they can't sign them all," 
Scher adds. "For a company like 
ours, we've got a real advantage to 
get in under the radar and develop 
them before majors find out who 
they are. That may be the strongest 
[development] in the long run. In the 
next four or five years, you're going 
to see some indie labels explode." 

Assistance in preparing this story 
was provided by Chet Flippo in 
Nashville and Eileen Fitzpatrick. 



regional staff represents roughly a 
,5(V50 breakdown between Universal 
and Pol.vGram employees, according 
to Droz. He says, "We haven't folded 
Universal into PolyGram, and we 
haven't folded P0l><5ram into Univer- 
sal. We have truly taken what wxj con- 
sider to be the best of both organiza- 
tions into a single organization. We are 
two cultuiTis becoming a third culture, 
with a new structure, new staffing, 
new policies, and new procedures." 

As part of its new structure, 
UMVD will divide its sales forces 
into separate components devoted to 
new "mainstream" relea.ses and cat- 
alog, compilations, and reissues. The 
latter division will work closely with 
UMG's special markets and catalog 
operation, which will function as a 
full-fledged label group and be over- 
seen by Bruce Resnikoff. 

"We're going to be dealing with 
more releases than we ever have in 
the past — or than anyone has dealt 
w ith in the past," says Droz. "We 
want to make sure that nothing falls 
through the cracks. We want to give 
new releases special attention, hut vro 
don't want catalog to suffer" 

Commenting on the loss of jobs 
caused by the Universal/ PolyGram 
consolidation, Droz says, "We are 
grateful for the contributions made 
by the employees affected by these 
changes, and we wish them the best 
in the future." 
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LAURYN HILL IRUFFHOUSLTOLUMBlAJ 




S 


19 


TIME OF YOUR LIFE (GOOD RIDDANCE) 

GRtLN DAY ::ft"Hl5tl 




20 


18 


3 


THE FIRST NIGHT 

f*)N(CA (ARISTA' 




6 


3 


1 DON'T WANT TO MISS A THING 

A[ftOSMlTH iCJjLUMBIAl 




21 


17 


10 


THE BOY IS MINE 

BHANl:' t. lATLANTlCl 




9 


10 


THE WAY 

FASTBALL (HOILYWOOO) 




22 


23 


40 


SEMI-CHARMED LIFE 

IHtfD tV£ BLIND :lLtKTRA^Ettl 




11 


10 


TRULY MADLY DEEPLY 

SA'JAGE GARDE\ ICOLUWB 




23 


22 


SO 


YOU MAKE ME WANNA... 

IJSHFRiLAFACt'AFilSTAl 




10 


3 


WIDE OPEN SPACES 

tyjiiE Chicks (MONumlmt; 




24 


20 


5 


DON'T LAUGH AT ME 

MARK WILIS lUFflCURY ItJASWVIlLEll 




12 


10 


3 AM 

lAATtfBOX I1.AVA.ATI.ANT1C1 




25 


19 


3 


HOOCH 

EVERYTHir*: (BlAtKBJRMtRt) 




7 


8 


I'U NEVER BREAK YOUR HEART 

BACKSTREET BOYS IJIVEl 


ffecimnis an titles ntiicli lur>« appeared cn tne Hat 100 ctiart 
fof inort tl\an 20 weeks and have dropoed below the too 50. 



TITLE IPublisner Licenimg Org ) Sheet Music Dtsi 

5 ALL I HAVE TO GIVE If B\ii.\ ASCAP./Zomti;) ASCAP) 
71 ALL man long (Oiyns Ba6y. SMl'lanice Combi. BML'tMl 

eiKi.<i«K], BHl'Auiy. BMIWG. BHlJuslm CcfftJ, 
ASCAPTMIAprt ASCAP.'Bnrther-a Brotrief ASCilfl 
71 ANGEL IK DISGUISE (LMI Blackwood BMi/Ensien, 
BMWooitia, BMl'Pinh fane SESAC) HljWBM 

2 ANSEL OF MINE (WB ASCAr.'Votimii lunes. 
ASCAP/Tf-iwn ASCAPiiPot^ram Internatiwi^. 
ASCAP.'RTiettrtiyrie. ASCAP) HLWBM 

8 ANGEL (SoiYr/AIV Sonnn. BMl'lyde. BMI/^IlkIio 
NDmade. SOCAN) HL 

IN ANOTHER WAY (Kalib Israel. ASCAP/Damon terrell 
Cailef , ASCAP.'Btg On Blue. BMI) 
1 ...BABY ONE MORE TIME (Zomba. ASCAP.'Grantsville. 
ASCAP) MBM 

50 BACKZGOCOlEMIBIachwood. BML/B«lnis 
BMl'MRliisiC ASCAP) HI 

22 BECAUSE OF YOU (Air Chrys<ilis Scandiitavia, 
ASCAP/MiKtyn ASCAP) HUW8M 

U BEUEVE {)Cenomania. PRS/WB. ASCAP/Wamer 

Chanpell PRS) WBM 
M ABinEREND [BUG. ASCAP/Heatu. ASCAPyMilene. 

ASCAP;Loegy Bayou. ASCAP) HUVrew 
67 BUSY MAN {BMC. ASCAP/S«rra Home. 

ASCAP/Zomba, BMLTefEn II Up, BMI] HMWBM 

23 CAN I GET A.. (Lil Lu lu. mm Irv. BMl/Ja. 
BHlfMl BiachMiod, BMI] Kt 

M CHANGES Uoshua s Dream. BMI/MusK Coip 01 
AmefltJ BAfWappo, ASCAP.WB, ASCAP) HUWBM 

21 DOO WOP (THAT THING) (Sony/ATV lunes, 
ASCAP.'ObverMCreiilion ASCAP) HI 

27 EVERY MORNING (McC. BMI/Warnei Chafipell. 
BML'See Squared, BMI) WBM 

48 EX-FACTOR (Sony/ATV Tunes. ASCAP/Obverse 
Creation. ASCAPA^otgems EMI. ASCAP/Careers-BMG. 
BHVWU'Tant BMI) HL 

73 FADED PICTURES [Zomba. ASCAP/V^ly. 
ASCAP/Tallest Iree. ASCAP. Vre. ASCAP) WBM 

n FATHER OF MINE (Emgleam. BMlUixrtahjpis. 

BMI/Cummongreen. BMUrving, BMI] WBM 
40 FLY AWAt (Mi^i Bessie ASCW] CLM 
54 FLV (THE AMGEL SONG) (Ckiliten Ptxwriii:, 

SUCM.'Xiayawi'ii. SOCAH-Hofy Bourhe, BMt) V(BH 
39 FOR A UTTLE WHILE (Magnatune. SESA(VFamify Styfe. 

StSAt'^GlaL-ior Pari. SlSACvMorairMJ, SESAC'Malaco, 

BMUEMI Apni. ASCAP/Phil Vassjr, ASCAP) HL 

74 FOR YOU I WILL (HaiDslEW Cun>l)crtai>d BMl^abv 
Mae. BMl'Gtitterttsti. BMI/Buna Boy. BMI) WBM 

25 FROM THIS MOMENT ON ISon«s Of PolyGrara Int l. 
BMi/Uiyi £crio BMiyZomba. ASCAPI Hl/WBM 

26 GHnrO COWBOr (Mo Ihugs ASCAP/Siet. 
ASCAlVL^y;* Bone. ASCAP.'tMl April. ASCAP) HI 

28 (GOD MUST HAVE SPEND A LITTU MORE TIME OH 
TOU {Ba)'>u<i Bua'.. BULlWusc Cniii 01 Aiwica, BMI) HL 

61 GOODBYE (Wmdswepl Pacifif.. ASCAP.'PotyGram 
Inlfiitalwiial ASCAP) HL'YfUM 

10 HANDS m. ASCAh'Wiegiy Tooth, ASCAP/Ho lomalo, 
AiiCAF] WBW 

82 MARO UOa UFE (CHEnO UTHEH) lU Lu lu. eMl<EMI 
e\Kk-mrS m*h. ASC^P.InsUfiCY ASCAP.-ffl. ASIW/Wnw 
6lw, ASCW'WPl Carmtn.:jtio's, »ut>9lt 

3 HAVE TOU EVER? (Realsongs ASCAP) VlBM 
77 HA (Money Mark BMl) 

29 HEARTBREAK HOTEL [Jungle Fewer BMI/EMI 
Bl^kwiMJ. BMl'Soulvaiie. BMI/Marstiai ASCAP/IMI 
April, ASCAP] HL 

51 HOLD ME (PolyG'm Inlurnahcmal. ASCAP.'CancelM 
Luncti, ASCJ.P,'S'am U Well, A.Sf.AP,'17 t Unoef. BMiancky 
I-ach, BMl'lelly's larrv ASCAMumpirg Bear BMI) HL 

43 HOLD ON TO HE iReynsone. BMl/Bayou Boy. BUI] HL 

86 HOME ALONE avnta BMI/R Kelly. BWl7he Price Is R«m. 
RMI.'MCfl ftSCAP,7amt«, ASCAP.IIIiDrc ASCAP] HLWM 

57 HOT SPOT (Lil Lu Lu. Bf*m Irv. BMI) 

46 HOW DEEP IS YOUR LOVE (Sony.'Arv Songs. 
BMLMusic Everyone Craves. BMI/'Norlh Avenue. 
ASCAIVEMI Apr.1. ASCAP/Nyrraw. ASCAP.Urbafl 
Wartare, ASCAP. Vre. ASCAP/Tamous. ASCAP) HL 

€S HOW DO I DEAL (W.iioer Tameilane BMl/Pnathse 
Aver-ue BMLTIb Phi! Roy. ASCAP.'Dwenpop ASCAP] 

80 HOW FOREVER FEELS (WamRr tameilane, BMI/New 
Warks BMI..WB ASCAP J WBM 

20 I DON'T nun 10 MISS A THING (RRaliC4ii!S ASCAPl WBM 
37 I'LL BE iFM'. April, ASCAP/Harrington, ASCAP] HL 

6 I'M YOUR ANGEL Uwnba. BMI.'R Kcilly. BUI) WBM 
35 INSIDE OUT (Less Than Zero. BMLTake And jaded. 

BMLSnutlitieM Road BUDHL 

32 IRIS <LM) Virgin. BMI;^aap Metal. BUI) HL 

69 t STILL BELIEVE aamSturgei.ASCAP/arysalis. 
ASCAP.tolgems-EMl, ASCAP.aaradam, BMI] 

95 IT MUST BE LOVE (Almo ASCJP/daig BicUiardl. 
ASCAP/'Magnason«. BMI/Red Ouill. BMI) WBM 

47 IT'S ALL BEEN DONE (Treat Baker. S(X1AN/VVB. 
ASCAPI WBM 

33 I WILL GET THERE (Rcalsong^s ASCAP] WBM 

7 JUMPER (3EB, BMllMIBlaciMDOd, BMII HL 

8S KEEPIN' UP (Marpw. BMIjW.Mcounlrv. BMI/Route 
BMi; WBM 

IB UTELY lluriy Roy, BMt^ldv Tulu Five. BMl/Hownolt. 
BMI.'Irving. BMI.'Hitco, BWm Stieel. BMl/WindsMevt 
Pacific BMl) WBM 

58 LET ME LET GO (Diamond Mine. ASCAP/bWe Shoo Of 
Moigadsongs. BMl/MDrgiiit, BMI) KUW6M 

30 LOVE LIU THIS (Cfiyna Baby, BMV)anKS Contis, SMt<tMI 
Bijchwood, BMl'Brofrw-4-eroIfvr. ASCAP/Smohm' 4 Lrle. 
eML'Beriwi) s Oilier, BML'WamBr-Tamedane. BMI/tDTimiy 
Jymi BUI) HLjWBM 

89 LOVE ME lRfule«. ASCAP,/>Calinmia. ASCAP/lu!.1in 

Coniljs, ASCAP.tMl Ad'iI. ASCAP/W, Beltia. ASCAPl HL 
12 LULLABY iShswii Mulling BULTMI Blackwcwd. BMI) HI 

87 LUV ME. LUV HE (Street Tuft, ASCAPiVtamec- Tamerlane, 
BMl.'l fjte Tyme. ASCAP.' VCA ASCAPJ HUWBM 

62 MEANWHILE () Fred Knnbloch. ASCAP/Waysong. 
ASCAP/Lebrun. ASCApi'lngram. ASCAP) 

17 MIAMI (Treybali, ASCAP/1>l.adi^, ASCAP/Slam U Well. 
ASCAIVklly S JJrns, ASCAP/Sony/AIV luiws, 
ASCAP.^'Portrait-Solai. ASCAP.DPJJ. ASCAPI HL 

49 MY FAVORITE MISTAKE mairier Tamerlane. BMI/Oht 
Crnw BMlTioftsky, BMt.'VfHefi. BMI] WBM 

79 NEVER THERE iStarnen. BMl.tMi BlackwMd. BMI] HL 

4 NQBOOrS SUPPOSED TO BE HERE [Wiran. 
ASCAIVI amouS ASCAP) HL 

44 NO PLACE THAT FAR (Sony/ATV Tm, BMLWenonga, 
BMLKamsleii) Cumbeilard. BMI) HUWBM 

63 ONE WEEK Hieat Baher, SOCAftWB. ASCAP) WBM 

88 POWERFUL THING iMigtity H>a. GMl'Andeisongs 
BMI,r'MCA ASCARFire Feather ASCAP) HL 

81 THE POWER OF GOOO eTE IVIB. ASCAP Webo M. 
ASrAP.T Ml A[ir( aSOiP.TjIufB Fiynilure. ASCAP] HU^BM 

57 PRETTY FLY (FOR A WHITE GUY) (Underachiever. 
BMI.Wuwi. BMII 

70 PUSHIN WEIGHT IGai^ila Boogje. ASCAhWB, 
ASCAP,^re6fle ASCAP. ■Ctiocdate Ttwndei, ASCAP) WBM 

84 RIGHT ON THE MONEY ((Ml BtiKkwowl. BMlTlytKiitge. 
BMLTMI April, ASCAP.'PTiil Vassal, ASCAP) HL 

80 ROSA PARKS 'IGnal Boelv. ASCAP.Ornahi. ASCAP) WBM 

9 SAVE TONIGHT (Oie&el 2 5TIM/WB. ASCAP/Wainef 
Chappe^l, PRS! WBM 
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o 

■s 

t 


ARTIST IIMPRINT PROMOTION LABEL) 




1 


UUT WEEK 1 


o 
S 


TITl£ 

ARTIST (IMPRINT-PROMOTION LMELI 


CD 


I 


12 


...BASY ONE MORE TIME 

H^ir',.tv ;.>vAHS..'i--i"i -l^toilMo 1 


31 


36 


7 


NO PLACE THAT FAR 


39 


32 


10 


FROM THIS MOMENT ON 

SMANIA TWAIN "I :NASI.v LI ; ■ 


X> 


13 


2 


ANGEL OF MINE 

MONICA (ARISTA) 


41 


34 


11 


(DO YOU) WANNA RlOE 


3 


2 


19 


DEBORAH COX tAF?lSTAI 




3D 


43 


4 


ANOTHER WAY 

TEVIN CAMPBELL IQWEST/WARNER BROS.I 


3) 


8 


2 


TAKING EVERYTHING 

(itRALD LEVERT 1 EASTWEST/tEG) 




42 


40 


19 


WESTSIDE 


CD 




1 


ALL 1 HAVE TO GIVE 

BACKSIHEET BOYS IJtVE) 


S) 


44 


10 


HUSK SOUNDS Bci IBM WITH YOU 

STARDUST IROAJLEVIHGINJ 


( 


3 


5 


HAVE YOU EVER? 

BRANDY lATlANTICl 


44 


37 


22 


1 CAN DO THAT 

MONTELL ;ORaAN (1)€F lAMiMEHCURV) 


7 


4 


10 


I'M YOUR ANGEL 

R Kfl r< * cFl INF [>K)N IJIVEI 


3S 


45 


3 


SOMEBODY'S OUT THERE WATCHING 


1 


5 


1? 


GHETTO COWBOY 

u:: ■HJi.J MWtLY iWj r-tlXSWlHLtSiKttlATWTY) 


41 


3S 


27 


1 STILL LOVE YOU 

NEXT ■ 


9 


7 


3 


WHEN YOU BELIEVE 


47 


42 


17 


THE POWER OF G0O0.BYE 

MAOtyiNA .IMAVLRICKWARNCR BROS.) 


10 


6 


19 


BECAUSE OF YOU 

9B DE&fiEES r," " "i V.-'K 


3D 


52 


3 


DO YOU FEEL ME? {,., FREAK YOU) 

MfN 0^ VliyjN .TAJLWORK/ERGJ 


11 


10 


4 


1 WILL GET THERE 

BCMl II MEN ..iRl AW^U"hiV.LFf LN;. 


4) 


41 


26 


THE FIRST NIGHT 

MONICA lAHlSTAI 


12 


9 


14 


TOllf^T. MISSY ELUOTT IBAD BOf WISTfi: 


S) 


48 


5 


HOLO ON TO ME 

JCMS WMli VWWm'f lAIlAhTC IhAiMrtUfi;. 


13 


11 


7 


GOOOfiVE 

SPICE GIRLS IVIRGINI 


3D 


S< 


3 


JUST DONT GIVE A t*** 

EMINEIA ... ! ■ 1- 1 MArH;MERSCOPEl 


14 


12 


10 


CHER^WABNER BROS 1 


3D 




1 


MEANWHILE 

GTORW E'RAIT 'l , 'LV^HVILLF: 


35) 


18 


2 


THIROm: BUND (ELEKTFWEEGl 


JD 


47 


6 


ONLY YOU 

TAW. :)A'.ls iRM: ANI 


3® 


20 


2 


^S^jiM' trriii«i*ic.ntwi '*;.iw:<^i:*i'' 




3) 


53 


2 


C'EST LA VIE 

B'WIICMEO (EPIC) 


on 




1 


HOW DO 1 DEAL 

JENMFER LJ.t HE'Ain ^3.W*fl^ES BROS i 


ss 


46 


30 


SO INTO YOU 

TAMIA lOWEST/WARNCR BROS ) 


IS 


14 


10 


HOLD ME 

WIAN MCKfWGMT '.'i-iTCwKiUT.r^rRSiV, i 


K 


50 


37 


THE BOY IS MINE 

BRANDY 4 MONICA (ATIANTK^I 


19 


17 


15 


r Uatl 1 N Wclbri T 

CE CUBf Ff At MR SHORT KMCC iPHiOmrYi 


SD 


S« 


4 


NO DOUBT 

IMAJIN ..!.'[ 


20 


19 


S 


1 DONT WANT TO MISS A THING 

HAflK CHESNUTT IDCCCA) 


cm 


— 


1 


YOU AND ME 

THE SPIES IFIG) 


21 


15 


13 


LOVE LIKE THIS 

FAITH EVANS IBAD BOV/ARtSTAI 


59 


49 


11 


DONT LET THIS MOMENT END 

GlChIA tsiliAMM'i;;., 


22 


16 


22 


LATELY 

DIVINE (PENDULUW'REOANI) 


(SB 


60 


20 


INVASION OF THE FLAT BOOTY B'**^ 

TOO &.10Rr ISHORT.'JWE) 


23 


21 


IG 


Uz'rofTURING MAS£ (BAD SUV A»IG,IA 


SD 


69 


2 


WE LIKE TO PARTY 

rtMi>e«l.? aW'T KWiSIRiaiy BHTII*) 


a) 


25 


7 


WATCH FOR THE HOOK 

f;i;"i ..F...'.:. :fD ';M.'l..'i"!Frj!;iiF<i 


CS) 


63 


18 


IF 1 LOST YOU 

TRAVIb TRiri IV.ARNER BROS INASHWlUJI 


23) 


27 


IS 


WHATCHA WANNA DO? 

',(H.i-ii -J- ;! .■, ■ ;j.iniWL*IIIiMIO«lIVI 


63 


54 


31 


RAY OF LIGHT 

MADONNA .,V..U'li.' .VAfi'lER BROS.t 


2( 


22 


i; 


WHEREVER YOU GO 


64 


57 


40 


MY ALL 

MARIAH CAREY (COLUMBIA) 


w 




1 


HEARTBREAK HOTEL 

*i-iTV'.i:ui':'.'™ '^TMfVAwtim'wa '? 


a 


51 


58 


SOffD^i; I9XT wll U<CU)VMrWHST 


21 


24 


5 


TOO SttORT iSmORT.'JiVt) 


Ut 


62 


13 


IF YOU COULD READ MY MIND 


B) 


30 


13 


fIVE lARISTAl 


(7 


68 


48 


I'M ALRIGHT^GYE BYE 


3t 


28 


10 


FLY (THE ANGEL SONG) 

MiMM^-pfi WM.WiWiUlEiWPBJEIWiSmlLiri 


n 


55 


23 


SPLACKAVELLIE 

PREliSMA ■.'L..ijL':.L^--LL-^^IA: 


31 


26 


16 


".£11" SWEAT 'fAT ^OCf DOGG [ElEKTRAtEQ 


69 


59 


14 


MUNtT^ AJsl A lUUUtI AWAT 

loa iOFlAI G£fWlDlftT?I 


32 


31 


14 


CANT GET ENOUGH 

«UC UM PJT tMiHKL siiu: iKDucwraawjtnfisiii 


70 


61 


25 


TIME AFTER TIME 

INI II -.i-'^ 1 '11. ri in MRIA) 


S) 


35 


8 


TALK SHOWSHHH! 

SHAE JONES lM3rtJNrVERSAU 




QD 


— 


1 


THE DIRTY BIRO GROOVE 

*.||. 1 /-■■■:■* ■■ '-''^■f^-^^xmmm 


34 


29 


46 


THIS KISS 

FAITH HILL .VrtRr-LK BROS, :'*A'i"v LIE I 


72 


67 


12 


IF 1 CAN.y HAVE YOU 

L f i: ffAI KA.CII10&*:! 


35 


23 


13 


000 WOP (THAT THING) 

lAURvNMill n ■■Mr;(i:,ri"ri|i.'MftlA. 


73 


64 


23 


THINKIN' BOUT IT 

{^RAID LEVERT If A. r. VI ^' HC.i 


31 


33 


17 


ALL THE PLACES (1 WIU KISS YOU) 

AARON HAIL IMCAJ 


74 


73 


35 


WHEN THE LIGHTS GO OUT 

flVE (ARISTA) 


37 


38 


25 


NOBODY ELSE 

TYWESE IHCA) 


7S 


65 


16 


MY LITTLE SECRET ^ _ 



( ) Records witti tne greatest sales gatns, ffl 1999, Billtx»rd/6PI Communicalmns and SoundScan, Inc, 



59 SILLY HO (D AR P . ASCAP/EMIAprrt, ASCAP) HL 
11 UlOE iCornef Of Clark Atk) Kent BMl/tUiVnun, BMl) HL 
83 SOMEBOOrS OUT THERE WATCHING (Warner 

Tamerlane. BML'T\icJialey3 BMl'Homad Woman. 

BMLTranriHdolde BMI, -Windswept Pacific, BMII WBM 
93 SOMEONE YOU USED TO KNOW IMdanie Howard, 

ASCAP^'Iiiir, Giant BMfWsine'-TamBflaiw. BMI) WBM 
51 SPIRIT OF A BOY, WISDOM Ctf A MAN (WD. 

ASCAP,.'B'£ Iraclar. ASCAP/War Bnile. ASCAP] WBM 
34 STAND BESIDE ME (HaniMuin Cumty^UiiO, BMI) WBM 
72 SWEETEST THING (Potyt^iam Intamatmnal, ASCAP) HL 
S3 SWEET LADY (Kltaralroy ASCAP/WarnerCTiappell. 

ASCAP/B Black. ASCAP/Nakad Under My Clotties. 

ASCAP/Cliiy4nl.s. ASCAP) WBM 
19 TAKE ME THERE (Zomba. ASCAP^MI ApnI. 

ASCAP/Ma«iftnl ASCAP.' tustm ComOs. ASCAPiWadeline 

Nelson, ASCAP/Masw) Betlia. ASCAP.'IMicliaol Foster. 

ASCAPAunes By N^kekKleon, ASCAP) HL-WBM 
14 TAKIN6 EVERTTHM6 (DivKteif BMl^omba. BMI/7000 

Waltv ASCAP/W6 ASCAP;Toni Rolii ASCAPJ 
96 TALK SHOWSHHH! (Famous, ASCAP/Hudson Jordan, 

ASCAP/iyiontell Jorilan, ASCAP) HL 
92 THANK U (MCA ASCAP/Aerostatian, ASCAP) HI 
66 THAT DON T IMPRESS U£ MUCH ISonci Of PofiGram 

ini aMI;lD«i Eififl BMlTomaa ASCAP) HIVWBM 
SS THERE YOU HAVE IT rbV.irn<:i lainerlaiw. 

BMI.'Rancna Beina. BMLlareefs-BMC. 

BML'SdiitniinHi. BMI) HLWHM 
24 THESE ARE THE TIMES (ECA;.BM(/Demis. 

ASCAP/tZ, ASCAP/IMI April. ASCAP) HL 
41 THIS KISS (PuckBlesia, BMl^omad- Iranian. 

BMl/IA/arner- Tamerlane, BML/Alnio, ASCAP/Anwa, 



ASCAP.'BNC. ASCAP] WBM 
48 TOO CLOSE (Nauetity, ASCAPyDo Wttat I Gotta, 

ASCAPiTJh Oh ASCAP.'Neutiai day, ASCAP/Pufc 

Lome ASCAPiV<e. flSCAP.'FMl April. ASCAP) HL/WBM 
16 TRIPPIN' IMassConlusion ASCAp.'WB, ASCAP.D. 

tilraoraenary, ASCAPyVtrEini^ Beacri, ASCAP] WBM 
42 UNBaiEVA8LE (Mi^ntr Nice. BMl'AI Andersonp. 

BML'Wmdswept Pacik. BMl'My Lite s Won>. BUI! HiyVfBM 
75 UNSENT IMCA. ASCAP,Univ«rsal. ASCAP/197*, 

ASCAI'/Acroitalioii ASCAP) 
99 WATCH FOR THE HOOK lOei Only I. ASCAP/Gnat 

Booty. ASCAP/Clirysalis. ASCAP/Hitco. 

ASCAP.'Organi/Bd Noizo, BMI/Windswept Pacilic, 

BMLOryuhs BMl/Coodie Moo BMI) 
5€ WHAT IT'S LIKE (Ifisli Inlelloci. ASCAP/t Boy. ASCAP) 
31 WHEN A WOMAN'S FED UP IZomba. BMl/R Kelly. 

BMt)W8M 

15 WHEN YOU BELIEVE (SKG ASCAP/Soflgs 01 SKG, 

BMl/tCAf.B«l]CLM 
84 WOOF {BieP BMI) 
52 WR(»IG NIGHT IWarnor-Iainerlane, 

BMlr'H^llmaymen. BML'Starstmcii Angel BMlDead 

S&id Ported, BMI) HL-WSM 
38 YOU GET WHAT YOU GIVE (Crasse Po.nl Harlem. 

BMl.'TuIure Furmbic BMl'EMI Blackwood. SMI) HL 
ti TOU'RE BEGINNING TO GET TO ME (Hamstein 

CumbBrlarrf, ASCAP 'Sony- ATV Ticf, BMI.^Iind 

Spa/ro*. BMl'O-Ie.. BMI) HLAVBM 
90 YOU'RE EASY ON THE EYES (Hanutem Cumberland, 

BMli'Sony.'ATV Tree. BMI/iClins Waters, BMI/PolyGram 

IntEf national, ASCAP,1e»n-000, ASCAP) HiyWBM 
SB YOU WERE MINE (Woolly Puddm'. BMl^ug. BMl] HI 
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ilifiir 
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LAST 
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ii 


TITLE ARTIST 

PRODUCER ISONGWRITER) IMPRINT & NOMBERPROMOTION LABEL 


PEAK 
POSITION 


CD 


1 


3 


12 


m No. 1 /Greatest Gainer/Airplay * 

...BABY ONE MORE TIME A 2 »e«Iis M Mi. 1 * BRITNEY SPEARS 

H MARIil. ^/,MI V P.1,-sK-:N; tC; iDl iTl JiVE J25*i 


1 


CD 


6 


22 


10 


— Greatest Gainer/Sales 

ANGEL or MINE * ♦ MONICA 

'[■■. ■, . 1. 1 '.'/.^r-iciE 1 Ponsi (CUDi A^isT* 13590 


2 


3 


2 


1 


15 


HAVE YOU EVER? * ♦ BRANDY 

1; fOSIt^ iL: .VARIES: (CHW(V)ATIANTICMI« 


1 


4 


3 


2 


19 


NOBODY'S SUPPOSED TO BE HEREA • DEBORAH COX 

. •■. [-"W(ORDMJC^i:aNi :Ci :D; IT:iXiARISTA13550 


2 


CD 


57 


— 


2 


ALL 1 HAVE TO GIVE * ♦ BACKSTREET BOYS 

FLLL f.:'PCE 'FULL FORCE! (C) ID) IT) ff) «l JIVE 42562 


5 


6 


4 


4 


,L I'M YOUR ANGELA ♦ R. KELLY & CELINE DION 

'•^ R-fL.Y L- I iv J1VE42557 


1 


7 


5 


12 


22 


JUMPER * ♦ THIRD EYE BLIND 

S JENKINS (S.JENKINS) LCI ID) I VI t , I ■ ' h - ' ; : d t fc j 


5 


CD 


11 


13 


10 


ANGEL • ♦ SARAH MCLACHLAN 

P.MARCHAND IS MCLACHLAN.P.MAflCHAND) iC) lOi ASISTA'^ARNER SUNSET :. '-U^\'iL 


8 




7 


5 


20 


SAVETONIGHT ♦ EAGLE-EYE CHERRY 

A KVIMAW (E CHERRY) Vi'ORK ALBUM CUT ERG 


5 


10 


8 


6 


16 


HANDS ♦ JEWEL 

J MLCtcR ;J MLCHER.P LEONARD) ATLANTIC ALBUM CUT 


6 


11 


9 


10 


20 


SLIDE * GOO GOO DOLLS 

V :,ivi.L::: 'jCOG0OD0LIS:JR2E^Nk: warnerbros albumcut 


9 


u 


10 


7 


20 


LULLABY ♦ SHAWN MULLINS 

S MULUNS ;S MULUNS) IV) SMG ALBUM CUTCOLUMBIA 


7 


CD 


IB 


35 


8 


BELIEVE * * CHER 

1.' . -:F, H '■^\\^ P HIGGINS.S.MCLENNEN.P.BARRVS TORCH) iTjiv: I K,, WARNER BROS, 44576* 


13 


Qi) 


27 


— 


2 


TAKING EVERYTHING * • GERALD LEVERT 

DELIIE IG LTVERT [ ALLiMB^L BROWDER A ROBERSON! ICl ID) m()Q EASTWEST &4:.&l,tEr. 


14 


IS 


15 


25 


13 


WHEN YOU BELIEVE ★ ♦ WHITNEY HOUSTON 8. MARIAH CAREY 

BABYFACE ■ f' iVnH i BAB^'FACEf !C i ' [i'i DREAMWORKS 5902^GEFFEN 


15 


11 


14 


11 


14 


TRIPPIN' • ♦ TOTAL FEATURING MISSY ELLIOTT 

M.ELIIOTT D F'EARSON IM.EUOn.D PEARSCN T.MOSLEV) 10 ID) IT) [X) BAD ■ . hL ARISTA 


7 


QD 


19 


18 


12 


MIAMI ♦ WILL SMITH 

Li.S Fl>iSTO«E WSMITHRTOBVS 1 BARNES 'A.SHELeT SSHCCKLEV L ^'..'[^S IM COLUMBW ALBUM CUT 


17 


18 


13 


8 


22 


LATELY A ♦DIVINE 

J MOvreOTT i: PARKE (W BAKER C HELLV: (CI D fT) PENDULUM 1'. J 16 "ED ANT 


1 


19 


17 


14 


10 


TAKE ME THERE ♦ BLACKSTREET & MYA FEAT. MASE & BLINKY BLINK 

TR LEV - FJLtV T ■ - ■ - ■ r - , ;-, >■ r^s^^Ri INTERSCOPE SOUNDTRACK CUT 


14 


(D 


23 


24 


8 


1 DON'T WANT TO MISS A THING * MARK CHESNUn 

MWRIGHI IC) iD) IVI DECCA 72078 


19 


21 


12 


9 


13 


DOG WOP (THAT THING) • * LAURYN HILL 

L RILL ILHILLI ICHD) IT) (V) IX) RUfFHOUSE .'tibL-. L.. JMci .A 


1 


22 


16 


17 


19 


BECAUSE OF YOU A « 98 DEGREES 

.i■■."OPlA3AGG£*E.'*SI5SON,CKARL550^,P-Tl■:KERl , :ii!) MOTOIMJ KinR)': LD .TRSAL 


3 


23 


25 


19 


19 


CAN 1 GET A... * * JAY-Z FEATURING AMIL (OF MAJOR C0IN2) AND JA 

jjT'L.'- ::^^-[^ 1 LCREfiiD.J ATK-NS fi MAVSI 'T: DEF JAM 5^i7683-'MERCURv 


19 


24 


24 


21 


13 


THESE ARE THE TIMES ♦ DRU HILL 

E-'-ivi^i: -vv ■ --■-'■iiJEDTWOMAS) IV) UNIVERSlTYrtSUWD ALBUM CL T MERCURY 


21 


25 


20 


15 


36 


FROM THIS MOMENT ON * ♦ SHANIA TWAIN 

i",l.-.-.: TWAIN 1 ;.V,-.- ir ID, MERCURT V , 566450 


4 


2« 


22 


26 


12 


GHEnO COWBOY • ♦MO THUGS FAMILY FEAT. BONE THUGS-N-HARMONY 

AHfWEHSCN ■ ,: - .:if. ■ rj^i iP 3L=M r.i'CSr'PAMCftiO, IC3 (D) W TMIBSRUTHLESS ) 707REUTMrf 


15 


(E) 


31 


46 


5 


EVERY MORNING ♦ SUGAR RAY 

D.KAHNE RAY. ■"H'it) LAVA ALBUM CjT'ATLANTiC 


27 


28 


26 


23 


10 


(GOD MUST HAVE SPENT) A LITTLE MORE TIME ON YOU ♦ N SYNC 

•I'lRCCERS -I II fiCAALSUMCUT 


23 


QD 


55 


58 


7 


HEARTBREAK HOTEL * ♦ WHITNEY HOUSTON FEAT. FAITH EVANS 8c KELLY PRICE 

- --> K .^^'Li'.T EA.'AbE ■«'. AR STA :3613- 


29 


30 


21 


IE 


13 


LOVE LIKE THIS • ♦ FAITH EVANS 


7 


:iiAAFDs:cE).'iP'a£cwAfi;;%aco:rf'i^ c::,,t sibadbot 'sitap^'a 


(D 


29 


40 


7 


WHEN A WOMAN'S FED UP ♦ R. KELLY 
R KELLY (R KELLY) JIVE ALBUM CUT 


29 


32 


2< 


20 


39 


IRIS ♦ GOO GOO DOLLS 

P PAVAI ; n 1 ECO DOLLS 1 1 R.'f .'MK , WARNER SUNSn SOUNDTRACK r r pEPR 5E 


9 


(D 


33 


48 


4 


IWia GET THERE* ♦ BOYZ II MEN 

'AM T LEWS ■VAPRE'-i IE: lEJ) DREAMWORKS ^' i.^.r.EEFEN 


33 


(D 


37 


38 


9 


STAND BESIDE ME ♦ JO DEE MESSINA 
TMa3RAWlS.A.DAVIS> CURfi ALBUM CUT 


34 


35 


30 


31 


29 


INSIDE OUT ♦EVES 

DGILMGRE ■.' , i .LlNS,E'7E 6, RCAAieUMCUT 


28 


36 


34 


32 


10 


CHANGES ♦ 2PAC 

,■, 'I,',-' P IT '-.Vn.R 3 E'.ANS fi 'lORNSBYi AMARUTOkTH ROW ALBUM CUT^INTERSCOPE 


32 


37 


35 


28 


20 


I'LL BE * ♦ EDWIN MCCAIN 

MSERLETK: E MEEAIN .Oil. LAVA 641 1-: ATUNHC 


5 


31 


36 


37 


10 


YOU GET WHAT YOU GIVE ♦ NEW RADICALS 

GALEAANDER 'l^ alLXANLIEP '.O ALDii MCA ALBUM CUT 


36 


Cm) 


41 


45 


10 


FOR A UTTLE WHILE TIM MCGRAW 

d :.ALL l.'VhE ) E'HuLD T.MCGRAW IP.VASSAfi S UANDIIEJ VANOtVERi CURB ALBUM CUT 


39 


40 


39 


39 


19 


FLY AWAY ♦ LENNY KRAVITZ 

L KRAVITZ .■ PG.\ AL6JMCJT 


39 


41 


32 


27 


47 


THIS KISS A ♦FAITH HILL 

„-, I- : ' HILL IR LER'IER A ROeOFF B N CHAPIAANI (C) IDl V) WARNER BROS, I'iAbhvlLLE 17247 


7 


® 


47 


59 


8 


UNBELIEVABLE ♦ DIAMOND RIO 

"1 ,l,'"'iE'RttAANDERSDN,JSTEELE: (V) ARISTA NASHVILLE ALBUM CUT 


42 


® 


50 


57 


II 


HOLD ON TO ME * ♦ JOHN MICHAEL MONTGOMERY 

E'ET;., , , IBDALYWRAWBEAUX) ,C) iCi :'.'i ATLANTIC '.A-SI-ai E 84197 


43 


CD 


51 


54 


9 


NO PLACE THAT FAR * ♦ SARA EVANS 

r. .Yii ■. ■-■ ■, .A'.ETf,HAPlRCT.MARTIN) (C)(D) (V) RCA INASKVILL£) 66584 


44 


45 


38 


29 


22 


MY FAVORITE MISTAKE ♦ SHERYL CROW 

SCROtV rRC*Ti ,:V)A*M ALBUM CLiI '.TER^EOPE 


20 


48 


40 


34 


18 


HOW DEEP IS YOUR LOVE • ♦ DRU HILL FEATURING REDMAN 

'ri ■ .- ■i;>;iis5iftLErm,AyiiP!£u(iAY3e,£KSESEe.: iniirr)isuviW3£Tj<«:":i;i«E«E>-' 


3 


47 


44 


51 


7 


ITS ALL BEEN DONE ♦ BARENAKED LADIES 

' --p. ,- ' b-PTi BARENAKED UWESISPAGE) PEPfilSl ALBUM CUT 


44 


48 


43 


30 


52 


TOO CLOSE A ♦NEXT 

■■ - ".■Tt;L«H*Y,fiL''U5iy«B,BEW*)J.flA.FOP0DMLl£B,.eMX'SE'AA.),tP E 3 T iAPI:-A13iW 


1 


QD 


52 


55 


5 


EX-FACTOR ♦ LAURYN HILL 

LAILL .P.LifEBttlASM3E"-T;WAN,UHAVESCPR:'3GSDCO.EiGGm:ECAWE5: -.■ <„n^:uE£ H&.lW CU),i::L.V3lt 


49 
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LAST 
WEEK 


2 WKS 
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WKS. or- 
CHART 


TITLE 

PRODUCER ISONGWRITER) 


ARTIST 

IMPRINT & NUMBEJVPROMOTKJN LABEL 


z 

Y£ € 
ll 


CM) 


53 


61 


7 


BACK 2 GOOD 


♦ MATCHBOX 20 

'-■ LAVA ALBUM . AT.aNPiE 


50 


51 


42 


44 


12 


SPIRIT OF A BOY. WISDOM OF A MAN 

1 ;'p|- , i ,.■'.■• 1 1- TRAViS , " icRLiCF G 8UR"''MK'i 


♦ RANDY TRAVIS 
DflCAIMWORKS i ..1 ALBUM CLfT 


42 


QD 


56 


63 


9 


WRONG NIGHT 

D MAUC* fi f-'Cf NTlRE J \X0 R BOWLESj 


REBA 

IV'I MCA KASHVItiF ALBUM CUT 


52 


CD 


69 


84 


3 


SWEET LADY 

IHE CmaR,- : : -'j . I r _ ^II:'i.T-TA*LOR,C.F*f*RAR,i 


♦ TYRESE 
RCA ALBUM CUT 


53 


CS) 


61 


71 


9 


FLY (THE ANGEL SONG) * 

" ~i';[^ ".' . " ■> A J* 'iS?( R W i^piij 


♦ THE WILKINSONS 

C''D'iVi3'NT tAS-'i lE ";^I^£PR'~S \A;H'. l-L 


S4 


55 


46 


41 


14 


THERE YOU HAVE IT * 

E' PPIE-" " " - EiPD fi GILES) 


♦ BLACKHAWK 

3 13"'. ARISTA '.AEHV'.LE 13134 


41 


CM) 


62 


64 


8 


WHAT IT'S LIKE 

E p-.-^ ,1 - tscl-RC'iY; 


♦ EVERLAST 

TOMMY PP'Y AIRE''.' CUT 


56 


57 


54 


53 


14 


PRETTY FLY (FOR A WHITE GUY) 


♦ THE OFFSPRING 

:'.': E'JLLiMHIA ALRE).* CUT 


53 


dD 


66 


75 


3 


YOU WERE MINE 

P .Vjh.LV BLHANEEY lE EfiWiN.M.SElDELI 


♦ DIXIE CHICKS 
MONUMENT ALBUM CUT 


58 


(D 


63 


67 


5 


SILLYHO 


TLC 

lAFACE ALBUM EJT AR13TA 


59 


60 


6« 


56 


10 


ROSA PARKS 

" ■ "i;'. A EEN.AVrN 


♦ OUTKAST 

LAFACE ALBUM EJ' AR p'A 


55 


01 


58 


65 


7 


GOODBYE • 

P E-A'.-.APE '■• ROWE (SPICE G1RL3.R,STANNAH0,MR0WD 


♦ SPICE GIRLS 

M '»inHGlN PSE'PE' 


11 


'Jt 


77 


90 


3 


MEANWHILE -k 

T ::. :'PAr ij f knoblOCh yv molyfielD) 


GEORGE STRAIT 


62 


03 


59 


47 


19 


ONE WEEK * 

s . .ii.Ei-', j .E' ir.ARD,BARENAKEn LACES (E RDBERTECM 


♦ BARENAKED LADIES 


1 


04 


48 


43 


14 


RIGHT ON THE MONEY 

KSTEGALL L HIAE- P VASSAR) 


ALAN JACKSON 

(V) ARISTA \A3-v LEE ALBUM CUT 


43 










1 Hot Shot Debut 




(65) 


NEW^ 


1 


HOW DO 1 DEAL * 

e fAlPf:AiA-, 3 ElE-EPID.OBRIAN.PHOY B ThlELE-R.i 


♦ JENNIFER LOVE HEWITT 
(C) ID) IV 143 lEED&'A'APPNER BfiOS. 


65 


(66) 


73 


80 


3 


THAT DON'T IMPRESS ME MUCH 

RJ lANGE S 'Y)Ari R J LAEvGE: 


♦ SHANIA TWAIN 
IV) MERCURY 3P3P. ,ip ALBUMCUT 


66 


(D 


70 


76 


3 


BUSY MAN 

■.fr"i P PEPr.Ail III REGAN, G TEREN 


♦ BILLY RAY CYRUS 

tV) MEJ«:URY INASMVILLE) ALBUM CUT 


67 


(D 


79 


85 


3 


POWERFUL THING 

T "PI,,'.', T ' PI,.', "3 '■' ANDERSCN.S 'vA'JG'IN 


TRISHA YEARWOOD 

V MCA NASHV.LEE ALBUM CUT 


68 


GD 


NEW^ 


1 


1 STILL BELIEVE 

,^pi.„', " ■■ ■ ■.lA:,3,SC*NIAfiELLIE.bRICUSSE,A 


♦ MARIAH CAREY 

NE'A'ET COLUMBIA ALBUM CUT 


69 


70 


68 


73 


15 


PUSHIN' WEIGHT • ♦ ICE CUBE FEATURING MR. SHORT KHOP 

NOJOE ' ■' SPORT KHOP- -DHNEE'N' ' PRIORITY 53456 


26 


QD 


NEW^ 


1 


ALL NIGHT LONG ♦ FAITH EVANS FEATURING PUFF DADDY 

- '>"■" ■'■' ■ ^ 3-'- P .„-:;-.,': '-rr -;; - S»C 9? ■ 3 P : ' P- "1 


71 


72 


71 


68 


10 


SWEETEST THING 


♦ U2 


63 


73 


75 


72 


7 


FADED PICTURES 

JOE II -.ilMAE . ••"jl3i-33\ 


♦ CASE FEATURING JOE 

D£f ,A\I E Jl •, '"P ■ ■ ':■ .IP' 


72 


74 


64 


49 


18 


FOR YOU 1 WILL * 

P V3t3A.ir.,ATiPPIN IT MARTIN W NESLERt 


♦ AARON TIPPIN 

C IE' '. LYRIC ■■Pl--I :-.i'333 


49 


QD 


NEW^ 


1 


UNSENT 

. ,, ,''. , .',' I ' I'-' A MORISSETTE,G,aAlLARO; 


ALANIS MORISSETTE 

MAVERtCK A.B^K' PpT P£p»I&E 


75 


70 


76 


77 


12 


FATHER OF MINE 

A P ALEXA-; 3 1 . i tvlRCLEAR 


♦ EVERCLEAR 

CAmOL ALBUM CUT 


75 


QD 


NEW^ 


1 


HA 

M FRESH IJJVEN LE.M PREE>Hi 


♦ JUVENILE 

CASH MONEY ALBUM CuT J\,V£RSAL 


77 


78 


72 


74 


13 


ANGEL IN DISGUISE BRANDY 

P EPPi\3 E-ppNEi' iR JERK N5 L DAN.Eo E JERKINS IP T,TJP).'A*. T hALE ATLANTC ALBUM CUT 


72 


79 


80 


78 


13 


NEVER THERE 

JMCCREA "TR-Ai 


♦ CAKE 

CAPRK»RNALBUMELT\1EPC3'P* 


78 


d) 


NEW^ 


1 


HOW FOREVER FEELS * 


♦ KENNY CHESNEY 

3' ,3i,'. BNAPPpE,t 


80 


81 


78 


70 


17 


THE POWER OF GOOD-BYE * 


♦ MADONNA 

IC)ID)(VI MAVERCK 17E6DV)AP'.ER BRCS- 


II 


82 


67 


52 


14 


HARD KNOCK LIFE (GHETTO ANTHEM) ♦ 

MARK A3 MTvG ''',■" ',' , iiARNIN 


♦ JAY-Z 

|T, ROC A PELlA EEE JAM 3^5^493* VEfltUR- 


32 


m 


86 


89 


3 


SOMEBODY'S OUT THERE WATCHING ★ 

I - " .A - ISCN ;R,L£RNER f [3'J.3iE,5 E3,PJ«£R 


♦ THE KINLEYS 

P '3 EPIP "'P-TE'A 


83 


(84) 


93 




2 


WOOF * ♦ SNCXJP DOGG FEATURING MYSTIKAL AND FIEND 

MP 1 B ■,p:P0CG<1MYSTI-AL,F'ENCi; El 'E'! " r.E lim ! e.i:p.' p-'r,,pirv 


84 


dD 


NEW^ 


1 


KEEPIN' UP 

IP R C'VYEN T GENTTTY33 PC'ALES R ROGERS' 


ALABAMA 

RCA ■.P.EHnL-EiA-RL'.'EuT 


85 


80 


82 


81 


12 


HOME ALONE ♦ R. 

G-ONE iR pElLY K PRICE.K MJRRAYI 


KELLY FEATURING KEITH MURRAY 

J,yE AEaL,M CUT 


65 


87 


85 


79 


11 


LUV ME. LUV ME ♦ SHAGGY FEATURING JANET 

..;-.'T_E'A3 .-AP:PlSll 'L£W.SC.EUWE-iA'iiaiS0UflCfi-HAMU0W,NiY)Ji:nEE3 -i-'f ''',1! 3 '".3'pp"* ".'WE* 


76 


88 


65 


50 


15 


YOU'RE BEGINNING TO GET TO ME * CLAY WALKER 

-p " " WALKER rTSHAPIRO,A BARKER! fC) ID) ('.') GWNT 'iNASri'.'ULE! : ' , ■ - "t i p ' r 3'' .^'.'lELt,' 


39 


88 


83 


69 


16 


LOVEME* ♦ 112 FEATURING MASE 

-.EfiATKW'TE , :-,P'A*V-PEP' Pi3E3'.'-;iT"QPiR»,[^,WSCANCfI)0'.MSnRi,LiANEA':S: : E EAC BE'' " 1 £1 i,p STA 


17 


90 


81 


60 


17 


YOU'RE EASY ON THE EYES 

P 3TE3A,, il EHAP'PE.C '/.'ATERE.T CEARb 


♦ TERRI CLARK 

'Y;, MERCURY I'.ASP^) LLP' AERJM'EJ- 


40 


91 


74 


6G 


10 


HOLD ME * ♦ BRIAN MCKNIGHT FEATURING TONE & KOBE BRYANT 

POKEi '-P: 3 ME'JvGE-'SfiAPNES JECEI'. :P , f.PP'.E3' PAP3EE ,; E T' ,',' -.- iP:Ae 


35 


92 


84 


62 


19 


THANK U 

'3 P'ALLAHE'.APPJR 33EIU lA I7'DR SS£I It G SALLARD! 


♦ ALANIS MORISSETTE 

MA.'ER'PP AESJV .AT RERRiSE 


17 


93 


87 


83 


12 


SOMEONE YOU USED TO KNOW * 

P PA'E P,W0flLEY,6J WAPKER.JR iR LEE T JE-iNSDN 


COLUN RAYE 

',C,iiC'l E='C inashp;l.E'790U 


37 


94 


90 


88 


6 


A BITTER END -k 

B CHANCEY.P YOUNG ID £'3D:',K SEARDI 


♦ DERYL DODD 

',C,'(CI COIUI.'PIA l'<A3E3'. , .E' 79013 


88 


95 


89 


86 


19 


IT MUST BE LOVE 

O.JDHNSON " P|--,iAP-,r J PJNC'RLD 


TY HERNDON 
(V)EPIC 3AEHVILE ALBUMCUT 


38 


96 


94 


% 


6 


TALK SHOW SHHH! * 

V,'jP-',''P ,„,3 '"I 3' .3RDAN> CRAWFORD: 


♦ SHAE JONES 

;e: p M3 ■ h,':f',i IMVERSAL 


94 


97 


91 


91 


3 


HOT SPOT * 

GDni LIE' ROB 'iS CARTER,! L0«EN20,R.MAYS) 


♦ FOXY BROWN 

(n V)OLArORD£E JAM P(;6499* MERCERY 


91 


98 


88 


82 


17 


LET ME LET GO 

D HUFT P HIU E E AP'Pr.E L' PAORGAM 


♦ FAITH HILL 

WARYJERBROS \P3^3 ELE ALBUMCUT 


33 


99 


96 




2 


WATCH FOR THE HOOK * ♦ COOL BREEZE FEAT. OUTKAST, GOOOIE MOB i WITCHDOCTOR 

•:a',- ',ppp;Ei:P3PY.i:'»3j.;i>Y!;^;aEpE:3:'*-3>-.^ :■'-'-. '-T-.'.'p.- 


96 


100 


100 




2 


ANOTHER WAY * 

M PINE-E3 'UPPIN T 'EARTER.M KINCHEN 


♦ TEVIN CAMPBELL 


100 



O Recof* with Ihe grwlesl airplay and sate gams Ihis week. Greatest Gamef&les and QrealesI Aifplty are «*»fded. r«spB«iw«ty. tor tfis lafgest sales and airplay mcreases on me chart ♦viOeodip available * irx)icat« retail si(«le available: Goh) and Platinum singles att otfwwtse inOicalcd * Retail Launch: lf»d«ates 
tirsl weeti thai reM.I retease impacB iontfi ch*rt powlion. Airpiay-cmiy songs are not digit* fix ttie Hot 100 unbl they reach the top 75 of B» Hoi 100 Airplay chart. •Receding Induslry Assn. « Amefica (RIAA) certification tor sates o) 500.000 unib A RIAA certification fof sales c« 1 million umis, wrth addilK)rtai m.lhon 
indirjted by a number toilowing the symtiol. (CI Cassette SJi^e available (D) CD Single avaiiabie. (Ml Cassette mani-single avwlable. {Tl Vinyl maxi-singte avaitable. (V) winyl sintfe available. (X) CO m»«-iing)e »ailat7>e. Catalog ninntw is to (DJ. • Indkates (0) unavailable, in whch case calaloG nutnte is to« IC) «) (T) or 
(M) iwpectroely, baieiJ on availabjllty. e 1999, Billbootl'BPl Ccn-mumcalions and SoundScan. If>c. 
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DREAMWORKS RECORDS STILL STRIVING TO LIVE UP TO GREAT EXPECTATIONS 

(Continued from page 1) 



Steven Spielberg, former Disney 
executive Jeffrey Katzenberg, and 
music business veteran David Gef- 
fen — was mounted with perhaps the 
greatest expectations of any start- 
up in recent memory. Chief execu- 
tives Mo Ostin and Lenny Waronker 
were brought on board in October 
1995 (Billboard, Oct. 14, 1995). 

DreamWorks will continue to be 
di-itributed in the U.S. by Universal 
Music and Video Distribution. The 
Universal/ Poly Gram Group Distri- 
bution unit, which is in the process of 
being merged (see .stor.v, page 8), is 
headed by Henry Droz and Jim Urie, 
who have led Universal since Dream- 
Works' inception. 

Stan Goman, executive VP/COO of 
the l]9-.store Tower Records chain in 
West Sacramento, believes that 
DreamWorks' progress may be 
affected in the short term as Univer- 
sal uvurset'S the meshing of two mas- 
.sive distribution entities. 

Goman says, "These guys come in, 
they get started, and what happetus? 
Jonah .swallows the whale. I think 
that puts them back . . . Right now, I 
think their distribution's going to be 
in a state of flux." 

Since the label opened its doors, its 
marketing, promotion, and publicity 
functions had been handled by Gef- 
fen Records (which David Geffen 
.sold to MCA in 1990). According to 
sources, DreamWorks will hire in- 
house personnel to handle these func- 
tions now that Geffen has been 
wrapped into Universal's new Inter- 
scope-headed West Coast label 
group, which is also expected to 
house DreamWorks. Former Geffen 
publicity head Bryn Bridenthal, who 
handled DreamWorks' publicity from 
the beginning, is believed to be head- 
ed for a post at the label, as is Mel 
Posner, Geffen's former head of inter- 
national. 

While DreamWorks has seen mod- 
erate success with early releases by 
established artists and .some high- 
profile soundtrack and Broadway- 
cast projects, it is still operating in 
start-up mode, seeking a break- 
through album out of its roster of 
new pop and country talent. 

IN THE HUNT FOR HITS 

Ostin and Waronker declined to 
comment about the label's perfor- 
mance to date and future plans. 

According to data from Sound- 
Sean, not one of the 32 albums 
released by DreamWorks since mid- 
1996 has sold in excess of a million 
copies, and just three — George 
Michael's "OWer," the original Broad- 
way cast album of "Rent," and one of 
three albums tied to the animated 
film "Prince Of Egypt" — have sold 
more than 500,000 units. 

To date, DreamWorks' best-selling 
title is its very first release — "Older," 
issued in May 1996. The set, which 
was Michael's first new studio col- 
lection since his final album for 
Columbia in 1990, has sold more than 
857,000 units to date. 

The label's other top sellers so far 
havB included resurgent country star 
Randy Travis' April 1998 Dream- 
Works Nashville bow, "You And You 
Alone," which moved 227,000 units, 
and comedian Chris Rock's April 
1997 album "Roll With The New," 
which sold 239,000 units. 

DreamWorks' trio of "Prince Of 



Egypt" albums (Billboard, Oct. 31, 
1998), which cross-promote the ani- 
mated feature produced by Dream- 
Works SKG's film unit, has sold a 
total of 1 million units to date. The 
main "Prince Of Egypt" soundtrack 
sold 559,000 units, the "Inspirational" 
volume has sold 242,000, and the 
"Nashville" collection has sold 
222,000. The albums were issued 
.simultaneou.sly on Nov. 17, 1998. 

"They're not afraid to chase a 
record, Uke they did with 'Prince Of 
EgjTJt,' " Goman saj's. "I thought it 
was gutsy that they made three vol- 
umes of it. From a company like that 
and the people who are there, I would 
never have put any of those people in 
the 'gutsy' column. They're pretty 
conservative people." 

U.S. touring companies have 
helped maintain sales of an early 
DreamWorks release, the original 
Broadway cast album of the Pulitzer 
Prize- and Tony Award-winning 
musical "Rent." 'To date, the album, 
which was is.sued in August 1996, has 
sold 739,000 units. 

DreamWorks may be viewed as a 
contemporary analog to Warner 

'DreamWorks has 
the type of acts 

that you just be a 
little bit patient 
with, and then 
they'll click' 



Bros, in its '60s-'70s heyday, when 
Ostin and Waronker cultivated a 
slate of distinguished artists — 
including Randy Newman, Van Mor- 
rison, and Billboard Century Award 
honorees James Taylor and Joni 
Mitchell — who garnered critical 
acclaim and went on to become 
enduring catalog artists. The execu- 
tives' philosophy has always hinged 
on the long-term development of 
career performers, and it appears to 
be propelling the formation of 
DreamWorks' roster of interesting 
new talent 

Bob Bell, new-release buyer at 
220-store Wherehouse Entertain- 
ment in Torrance, says, "The acts 
that they're signing may not be the 
obvious immediate commercial hits, 
but they're the kind of artists that 
are going to develop over a long peri- 
od of time, hopefully into very major 
artists. And I think that's the kind of 
strategy that has worked for Mo 
Ostin and Lenny Waronker in the 
past, and they certainly have a good 
track record where that's con- 
cerned." 

"If you're looking at them long- 
term, strategically, to develop new 
artists, certainly that's the area of 
specialty of Mo Ostin and group," 
says Len Cosimano, VP of merchan- 
dising at 228-store Borders Books & 
Music in Ann Arbor, Mich. 

Cosimano notes that the climate 
for long-term artist development isn't 
the best within the business right 
now. 

"We in the industry, and con- 
sumers, are much less patient ... I 
am guilty of sitting down on Monday 
and looking at the releases coming 



out tomorrow to get excited about the 
week, as opposed to looking more 
long-term. We all are looking at saJes. 
Right now, with "Rtanic,' is probably 
the woret time to ask anybody about 
how you develop artistry." 

However, he adds, "the timing is 
actually good for [DreamWorks] to do 
this, because many other record com- 
panies are not going to be patient 
enough to really nurture an artist 
through one or two or three releases 
and a lot of work." 

Bell saj's that Di-eam Works' deep 
pockets may help the label pursue its 
strategy. He says, "It's true that 
indu.strj' conditioas have changed, but 
I think, with the backing of Spielberg, 
Geffen, and Katzenbci-g, that Dream- 
Works may have the luxury of being 
able to take their time and develop 
some unique artists without that kind 
of pressure to have the quick hit" 

Says Goman, "I think [Dream- 
Works has] the type of acts that j-ou 
just be a little bit patient with, and 
then they'll click." 

While several of DreamWorks' 
new acts have garnered strong criti- 
cal notices, airplay has been scant, 
and their sales have not been com- 
mensurate w ith their press. 

U.K. electronica act Propeller- 
heads' 1998 debut, "Decksand- 
drumsandrockandroll," has sold 
175,000 units. The Boston trio Mor- 
phine, picked up by the company 
after some well-received releases on 
Rykodisc, sold 141,000 units of its 
1997 album "Like Swimming." 
L.A.'s eels scored modern rock air- 
play and sales of 189,000 units with 
their August 1996 debut, "Beautiful 
Freak," but their far darker sopho- 
more album. "Electro Shock Thera- 
py," isiiued in October to largely pos- 
itive reviews, has moved only 35,000 
units so far. Henry Rollins' hard 
rock group Rollins Band sold 96,000 
copies of its 1997 label debut, "Come 
In And Burn," after .several albums 
for Imago. 

Two singer/songwriters have 
proved to he big critical favorites but 
haven't found great commercial 
acceptance so far. "XO," the August 
label debut of Elliott Smith — who 
previously recorded for indie Kill 
Rock Stars and received a much-pub- 
Ucized Academy Award nomination 
last year for his song "Miss Misery," 
featured in the Oscar-winning "Good 
Will Hunting"— has sold 97,000 
units. Rufus Wainwright, son of 
musicians Loudon Wainwright III 
and Kate McGarrigle, won raves for 
his self-titled debut album, out last 
May, but the set has sold just 35,000 
units to date. 

Margaret Mittleman, who man- 
ages Smith, Ls upbeat about Dream- 
Works' long-term view of the singer/ 
songwTiter's career. 

"I'm pleased," Mittleman says. 
"It's a perfect home for Elliott, [with 
DreamWorks'] artist development 
[and] the way that they think about a 
project. He feels comfortable; he 
knows that it's not like it's over if this 
record doesn't do something, and 
there's still plenty of time yet" 

She adds, "We just know we're 
going to make the most of this record 
and that there's more to go, and 
many more to make, and a long-term 
relationship, and let's build this, and 
grow, and grow together . . . It's 
going to take time, and they're will- 



ing to do that" 

Befitting the label arm of a mjgor 
film production company, Dream- 
Works has released 1 1 soundtrack 
albums. Besides the "Prince Of 
Egypt" titles, soundtracks for the 
"Saturday Night Live" spinoff "A 
Night At The Roxbury" (157,000 
units) and "Small Soldiers" (136,000 
units) have performed best The rest 
have sold between 3,000 ("Witch- 
blade") and 51,000 ("Amistad"). 

MANY NEW ACTS ON HORIZON 

DreamWorks is looking at a hefty 
slate of debut releases by its new acts 
in the coming months. 

In the label's most recent release 
schedule, dated Jan. 20 and running 
through July, the company lists forth- 
coming titles by L jV. metal act Buck 
Cherry; modern rock group Self; 
R&B artist Dave Hollister; alterna- 
tive band Cupcakes; the Good, the 
Bad & the Ugly (a collaboration by 
mixers/producers Mike Simpson of 
the Dust Brothers, Dan "The 
Automator" Nakamura, and Prince 
Paul); hip-hop unit Def Squad; Tamar 



(Continueii from iHtf/c 10) 

Confirmed to perform are Dion, 
Sloan, the Moffatts, the Philoso- 
pher Kings, Bruno Pelletier, Colin 
.lames & the Little Big Band, and 
the Rascalz Featuring Choclair, 
Kardinal Offishall, Thrust, and 
Checkmate. 

Quebec-based pop composer Luc 
Plamondon, best known as the co- 
creator of the musicals "Starmania" 
and "Notre Dame De Paris," will be 
inducted into the Juno Hall of Fame. 

"This year we're looking not only 
at more music, but more of a vari- 
ety of music [than previously], as 
well as some special moments," 
says Dai.sy Falle, president of the 
Canadian Academy of Recording 
Arts and Sciences, which is co-pro- 
ducer of the event with CBC-TV 

Among the categories in which 
there will be heated competition this 
year are top group, in which Bare- 
naked Ladies, the "Tragically Hip, the 
Matthew Good Band, the Philosopher 
Kings, and the Rankins are compet- 
ing; and top new group, with the 
Wilkinsons, the Moffatts, Love Inc., 
New Meanies, and .lohnny Favourite 
Swing Orchestra. 

This year's Junos are noteworthy 
for the performance inclusion of the 
Rascalz and for the high visibility 
of leading Quebec-based, French- 
speaking figures, including Dion, 
Parent, Pelletier, and Plamandon. 

At last year's ceremony, rappers 
the Rascalz caused a flap backstage 
by refusing the Juno for top rap 
recording for their ViK album 
"Cash Crop." The Vancouver-based 
trio was protesting the Juno orga- 
nizers' decision not to include the 
rap, reggae, and dance portion of 
the show in the broadcast. Organiz- 
ers have not indicated if these cat- 
egories will be part of this year's 12 
on-air award presentations. 

Other than Dion, there have been 
only a handful of French-C^anadians 
represented at the Junos since the 
show's beginnings — Quebec has its 
own annual ADISQ Awards — and 
Plamondon is the first Francophone 



Braxton, sister of Toni Braxton; and 
New York rock group Ours. 

Also on the schedule are the 
soundtrack to the film "Forces Of 
Nature"; a sophomore album by 
metal unit Powerman 5000, whose 
1997 label debut sold 62,000 units; a 
second album by Rock; a new album 
by English modern rock quartet Ash, 
formerly on Warner Bros.; and 
Randy Newman's DreamWorks 
debut, co-produced by Mitchell 
Froom and Tchad Blake. 

The forthcoming Newman set is 
his first disc of solo songs since his 
1988 Reprise album, "Land Of 
Dreams." "The material is funny, of 
course, sometimes darkly funny," 
says Froom. "And the music can be 
really beautiful. Believe me. Randy 
is more vital and crustier than ever — 
if that's passible." 

DreamWorks Nashville plans 
albums from Jessica Andrews, Mac 
McAnally, Redmon & Vale, Lisa 
Angelle, and Asleep At The Wheel. 

Assvitance in preixiring this story 
was provided by Bradley /iombaiyer 



to be inducted into the Juno's Hall of 
Fame. 

.luno Awards will be presented in 
.38 categories. Following is a partial 
list of nominees. 

Top Kroup: Barvnaked LucliCH (Rcpritic), Lhc 
MaUhiru' Gun] Band (A&M ». the Philusopher Kinfcs 
(Oilumhiji). \hf RjinkinB (F.MI Ma^iic). Uw Tragi- 
call.v Hip (Uni\?rsal). 

Top female: Hollj- Cole (Alert). Deborah Cox 
(Arisu). Celine Dion (Columbia). Lynda Lemay 
(WEA), Oinette Reno tAtUc). 

Top male; Jim Cuddy (WEA), Corey Hart 
(Columbia), Colin Jamest (WEA). Kevin Parent 
(Tacca), David Usher (EMI Mujtic). 

New nolo artiat: Melanie Douir' (Cxilunibia). 
Emm Gryner (Mereury), Bruce Guthro (EMI 
MuKie), llavdenfHardMDod). Tamia (Qwest). 

New jcroup: Johnny Favourite Siting Orheatra 
(Univiinal), l.ove Inc^iViK). the MofTatts (EMI). 
New Meanies (Virgin), the Wilkinsons (Giant). 

Top country group or duo: Farmer's Daugh- 
ter (Stubble Jumper), Leahy (Virtjin). Thomas 
Wade & Wayward iPeff Music), the Wilkinsons 
(GlatiO. 

Top counir)' female: Lisa Brokop (Columbja), 
Tracey Brown (Poi)ular). Terri Clark (Mercury). 
Bewrley Mabood (Spin). Shania Twain (Mercury). 

Top country male vocalist: Paul Brandt 
(Reprise). Chris Cumminfts (Warrier Bros.), .lason 
McCoy (Uniwreal), Duane StetHe ( Mercury), Jamie 
WaiTen (Too Hip). 

Top K&B/soul recordinic: "One Wi.sh," Debo- 
rah Cox (Arista): "I Need Some Time," Kiniten 
Rirkollie (Krescent): "Rally'n." Jully Black Fea- 
turing Saukr^tes (Capitol Hill): 'Bout Your Ijcm," 
Glenn Ijiwis ( I.L.L Vibei; '"nimia," Tamin ((Jwest). 

Top rap reeordinjr "The Epic." Citizen Kane 
(Treehouse); "Frankenstein W." Frankenstein 
(K.O.S,): "Ghetto Concept— Tlie Album." Ghetto 
Concept (7 Bill Enter): "Budt To Last." Maestro 
(Attic); "Northern Touch." Rascalz Featuring 
Choclair, Kardinal Offishall, Thrust, and Check- 
mate. 

Top album: "Happy?," Jann Arden (A&M): 
"Let's Talk About Lore." Celine Dion (Columbia); 
"The Book Of Secrets." Loreena McKemiiu {(Juin- 
lan Road). "Gnir»d Pkrleur PeUt FViseur." Kevin 
I^rwit (Tacca): "Phantom Power," tjie Tragically 
HipiUni^ienyd). 

Top sin|[ie: "One Week." Barenaked Ladies 
(Reprise); "My Heart Will Go On," Oline Dion 
((Columbia), "ApporitionB," the Matthew (jood Band 
(A&M); "Adia," Sarah McLachlan (Nettwerk); 
"Hurts To Love You," the Philosopher Kings 
(Coliunbia). 

Tup songwriter: Bryan Adams; Loreena 
McKennitt; Ed Robertson; Amy .Sky, Steven Mae 
Kinnon and David Pickell; Sluinia Tnnin. 

Top producer: Bryan Adams and Bob Rock; 
Bruce FWrbaim: David Foster; Colin James: Daniel 
Lanois. 

Top video; "fbrestfire" by Da%id IJsher (EMI 
Music); "Lukey" by Great Big Sea & the Chieftains, 
directed by Ulf Buddensieck (Wicklow); "Appari- 
tions" by the MaUhew Band (A£M): "Sweet 
Surrender" by Sarah McLachlan (Nettwerk); 
"Wisliing That" by Jann Arden. directed by Jeth 
Weinrich(A&M). 
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CD Albums with the greatest Mies gains this week. •Recording Inctustry Assn. Of America (RIAA) certification lor s^les of 500,000 album units. A RIAA certification tor shipment of 1 million units, m\h mulliplalinum titles indicated t>y a numeral following (he symtwi. For 
boxed sets, arvd double albums with a running time that exceeds two tiours, the RIAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA latwis, are suggested lists. Tape prKes 
marked EQ. and all other CD prices, are equivalent prices, whkih are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removedlrom Heatseekers this week, 
■ indicates past or present Heatseeker title. C 1999. Billboard/BPI Communlcalions. and SoundScan. Inc. 
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RXM. 161 

Redman 39 
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RZA As Bobby D«rtaf 140 

Savage Garden 106 
Sear 125 

The Brian Setni Orchestra S3 



Shakira 164 

VondaShepam 156 

Kenny Wayne Shef/ierd Band 198 

Silkk The Shocker 1 

Fitboy Slim 1 1 7 

Witl Smith 17 

Snoop Oogg 160 

SOUNDTRACK 

A/mageddon — The Album 45 

Back To Tilanc 167 

Belly 192 

Blade 150 

Cant Hardly Walt 133 

0\ei Aid; The South Park ABum 

42 

City Of Angels 37 

Dance With Me 190 

Dt. Doline: The Album 97 

The Faculty 77 

Hope Floats 80 

HoM Stella Got H«r Gmovc Back 

137 

The Prince 01 Egypt 52 

The Prince Of Egypt— Itepirational 

100 

The Prince Of Egypt— Nashville 



The Rugrats Movw 32 
Rush Hour 78 

Satmia The Teeruige Wilch 1 46 
Titanic 123 

Toucned By An Ansel The AIDurn 

93 

Varsity Blijes 19 

The Weddii^ Sii^r 118 

The Wedding Singer Volume 2 

130 

Vou'v« Got Mall 76 
Bfflney Spears 3 
Spice Girls 91, 101 
Sugar Ray 25 
K«i1hSw«at 111 
Ttte Temptations 99 
Ttnnl Eye Blind 58 
Timbaiand 127 
Total 120 
TQ 177 

Tnck Daddy 1S8 
Trin-i-lee5:7 169 
SDania Twain 1 1 
Tyrese 48 
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ai 
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Mow 13 

Pure Funk 183 

Pure Moods II 173 

Shout To Tlw Lam 2000 1 78 

Songs 4 Lite — Feel TTie Pmtmi 

184 

The Source Piwents Hip Hop Hits 
— VDluine2 59 
UitHnaieD»nc« Party 1999 106 
WorW Wrestling Federation: WWF 
The Music Volumft 3 24 
Wow 1999: The rear's 30 Top 
Chnstian Artists And Songs 88 

The Wilkmsons 168 

Luonda WMiams 196 

Trisha Yearwood 189 

RobZombw 46 
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ORGY FINDS SUCCESS WITH ELEMENTREE ALBUM BLUE MONDAY' 

(Coiitinited from paqi' I.i) 



doesn't bother Orgy guitar synth 
player Amir Derakh. 

"To be honest, I thought we'd he 
hearing more [criticism] for that," he 
says. "We wanted to do the original 
'Blue Monday' justice. But if we 
wrote that song, that's how it would 
sound. It became our song. People 
nill say whatever they want to say. 
These days, bands get noticed for all 
kinds of reasons, and I don't really 
question why." 

He adds with a laugh, "We're 
lucky. That's probably why any band 
becomes succe.ssful. We're just doing 
what we do." 

Luck may have something to do 
with it, but a pereistent artist-derel- 
opment campaign and an association 
with Korn could also be considered 
key factors. 

Orgy and Korn are handled by 
the same management company 
(the Firm), and "Candyass" is the 
first release from the latter group's 
Eleraentree, a joint venture with 
Reprise/Warner Bros. According to 
Derakh, the signing process was 
fairly easy: "We didn't argue about 
anything. The guys in Korn under- 
stand us because they come from 
the same thing, artistically. They've 
been there, and they gave us cre- 
ative freedom." 

Warner Bros./Reprise national 
director of marketing(U.S.) Linnea 
Nan outlines the label's setup titrat- 
egy: "We released 'Candyass' at an 
artist-development price of .$11.99, 
but we're getting to make the tran- 
sition to regular-priced CDs. The 
Elementree people have been real- 
ly aggressive and supportive with 
the band. Orgy was also featured 
on a sampler shipped with the first 
100,000 CDs of Horn's 'Follow The 
Leader' album. We had an E-mail 
campaign, and we gave out sampler 
cassettes to people at concerts. We 
have a bounce-back (response] 
card, which has been getting an 
SVr-Wa respon.se, which is twice 
the usual rate." 

In September 1998, "Candyass" 
debuted at No. 16 on the Heatseek- 
ers chart and reached No. 1 in .lanu- 
ary. The band, whose songs are pub- 
lished by various companies, is 
affiliated with ASCAE 

Nan says the turning point in the 
Orgy artist-development story came 
with the Family Values tour and 
radio. In late 199S, Orgy was fea- 
tured on the Family Values tour, the 
lineup of which included Korn, Limp 
Bizkit, Ice Cube, and Rammstein. 

"We noticed considerable sales 
increa.ses for Orgy in marketi! where 
the band had just played on the Fam- 
ily Values tour," says Nan. 

Orgy's lineup is rounded out by 
lead vocalist .lay Gordon, guitarist 
Ryan Shuck, bass player Paige 
Haley, and drummer Bobby Hewitt. 

Although Org}' has been enjoying 
airplay for "Blue Monday" (the song 
recently peaked at No. 2 on Hot 
Dance Music/Club Play), radio's ini- 
tial reaction to the band was luke- 
warm. Orgy's first single, "Stitches," 
failed to enter Billboard's rock radio 
charts. 

"There was so much traffic at 
radio, with Marilyn Manson having 
just come out, that 'Stitches' didn't 
get the sea legs it deserved," reflecLs 
Nan. 

Laurie Gail, mu.sic director of mod- 



ern rock WFNX Boston, says, 
" 'Stitches' did OK for us, but we're 
getting a much bigger reaction to 
'Blue Monday.' Since we've been an 
alternative station for 1 5 }=ears, we're 
played the original version of 'Blue 
Monday,' and I think a lot of people 
remember the original. But I'm sure 
a lot of our younger listeners don't 
know about the original version. 
What works is that Orgy has a total- 
ly 'now' sound." 

Sales for "Candyass" have been 
particularly strong in the Midwest. 
Lovell Carter, assistant manager of 
a Musicland branch in Chicago, ."iays, 
"The Oi-gy album has been flying out 
of this store. I think it's because their 
song 'Blue Monday' is on the radio, 
and I also think it's because a lot of 
people are hearing about the band 
through word-of-mouth." 

Building on Orgy's fan base in- 
cluded working with mu.sic video out- 
let-s to increase the gi-oup's profile. 

Repritse/Warner Bros, senior VP 
of marketing (U.S.) Craig Kostich 
says that the Bo.\ Music Network 
was an early supporter of Orgy: 
"We staged a couple of campaigns at 
the Box in the top markets, which 
aired 'Bo.x Tops' interviews. Orgy 
did a showcase at New York club 
Don Hill's in connection with Spin 
magazine and Access Entertain- 
ment Network." 

MT\^ has given Orgy added expo- 
sure by playing the 'Blue Monday' 
video, particularly on the channel's 
modern rock show "120 Minutes." 



Orgy was also featured in a 1998 
MTV "Fashionably Loud" special, 
and the band recently taped an inter- 
view for "120 Minutes." 

Tour plans for Orgy, which is 
booked by the Creative Artists 
Agency, include a trek with Lm'e & 
Rockets beginning in March. 

"We're very excited about the 
tour," says Derakh. "Love & Rockets 
is one of my faTOrite bands." 

To capitalize on the success of 
"Blue Monday," the label will release 
the single as an enhanced CD on Feb. 
9 (a standard version of the single 
already went to stores). The multi- 
media portion of the disc will include 
the "Blue Monday" clip. Kostich also 
says that the label has plans to 
release to clubs an "underground 
version of 'Blue Monday,' and I think 
we're going to rerelea.se 'Stitches.' " 

Whatever Orgy's next single, how 
it jwrforms at radio could he crucial 
to the extended life of the album and 
ma,v determine whether the band will 
be considered just another one-hit 
wonder, some observers say. 
WFNX's Gail says, "The album is 
good, but it's difficult for bands to get 
past their first hit single. What's 
working in Orgy's favor is that there 
isn't a lot of music out there that 
sounds similar." 

As Derakh sees it, "Being under- 
ground is cool, and obviously we want 
to be successful, but we don't really 
think about it a lot. Whatever hap- 
pens, happens. But I do know we've 
only just begun to work this record." 




BOTTLE ROCKETS 

(Continued fmm /wigf 1.1) 

exteniiiviely, you can rely on that tour- 
ing fan base," says Woods. 

Fans in Chicago, Minneapolis, St. 
Louis, and Austin, Texas, haw been 
especially receptive, he says. 

"These guys are not a shoegazing 
band; they're not tragically cool," 
Woods says. "When the,y play live, 
they leave nothing in the tog. Their 
fans recognize that." 

Terrj' Currier, owner of the Music 
Millennium store in Portland, Oe., 
say.s that although "Leftovers" was 
mai'ketetl toward the group's core fan 
base, "it's good enough that new fans 
could be picked up w ith it" 

Currier adds that Bottle Rockets 
deTOtees ai-e "hai-dcore fans; they're 
lifers." K\en when TAG was market- 
ing the band to a larger audience, he 
saj's, "people were buying the records 
for the songs." 

Keefer, PD at KBXR Columbia, 
Mo., says the station "picked up the 
banner" for the Bottle Rockets after 
the band received play at a local col- 
lege station. 

"They're a go<«l-time band, and they 
do «ell for ils," he .says. "There's ne\er 
been a shortage of rock bands, but 
there aren't many bands that play ruck- 
'n'lvIL The Bottle Rockets are a kind of 
bluesy, boogie rock'n'roll tiiat ,vou don't 
hear a lot of, and it's nice to ha\e a band 
like that to throw in the mix." 

Woods says the label is going for 
visibility and pricing with "Left- 
overs." But he adds that the label is 
"not going to cut our throats" work- 
ing the band until the new studio 
album is pressed this spring. 

The band is now in Springfield, Mo., 
recording the yet-untitle<l work with 



longtime producer Eric "Roscoe" 
Ambel, who also helmed the band's 
acclaimed 1994 set, "The Brooklyn 
Side," on East Side Digital. 

Describing the band's relationship 
with Ambel, Henneman .says, "While 
I consider it a great take if we make 
it from the start of a song to the fin- 
ish, Roscoe's the detail man. I'm 
impres.seri by that." 

"The new one is going to be a real 
rock album," adds guitari.st Tom Pan: 

Songwriting duties are shared by 
Henneman and the band. "When we 
write songs, it's like e\=eryone brings 
in their own ti-ee, and we all decorate 
it," explains Henneman. 

The label intends to take it straight 
to riK'k radio. 

"If we're going to have a harder 
record," says Woods, "we think the 
time Is right for iwk radio. The for- 
mat has changed so much. You're 
hearing bands like Bare .In, and that's 
where these guys will fit in." 

Woods acknowledges that radio 
will be ke.v to cros.sing the hand o\er 
to the more mainstream acceptance 
that it was heading for on TAG. 

Booked by Jeffery Osborne of 
Osborne Talent & Touring, the Bottle 
Rockets will continue to toiu; depend- 
ing on the new album's relea.se .sehe<l- 
ule, and they'll likely be hitting 
Europe in .June. 

"They're established out on the 
road, and we'll get them back into 
those rooms in their core cities," says 
Woods. 

The life the Bottle Rockets love, 
they sa.v, is makin' music with their 
friends. And they can't wait to get on 
the road again. 



by Geoff Mayfield 

No SHOCK: It's not a surprise to see Master P sibling Silkk The 
Shocker ring the bell <m The Billboard 200. Although many had not yet 
heard of the rapper a .year ago — his 1996 debut peaked at No. 49 dur- 
ing its brief nine-week stay on the big chart — his last album, "Charge 
It 2 Da Game," roared in "at No. 3 w ith 248,000 units in the March 7, 
1998, issue. He would have debuted at No. 1 then had it not been for the 
uncommonly large numbers posted by that week's top two sellers, the 
"Titanic" soundtrack, which did more than half a million copies in that 
particular frame, and "Titanic" chanteuse Celine Dion, whose own 
"Let's Talk About Love" was No. 2 w ith 288,000 units. 

In fact, last year's Silkk album actually started with a fatter number 
than this year's, as his new "Made Man" pulls in with 240,000 units. 
But, hey, everything is relative: Silkk sells just about double the total 
that placed Britney Spears at No. 1 last issue and holds a comfortable 
lead over the current runner-up, a live double set by Dave Matthews 
and bandmate Tim Reynolds. Even w ith a handsome opening week of 
187,000 units, Matthew/Reynolds' "Live At Luther College" trails the 
Shocker by a 27^f margin. 

Over and above the popularity that Silkk proved last year, the pros- 
pects for "Made Man" were boosted by a who's who of guest appear- 
ances by the likes of Master P, Snoop Dogg, Mystikal, and Mia X. The 
rapper also lifted his visibility by performing with Master P on ABC's 
.Ian. 11 telecast of the American Music Awards. Add it all up, and Silkk 
ended being the top seller for most chains, including the Musicland 
Group, Best Buy, Wherehouse Entertainment, Blockbuster Music, 
Camelot Music, and Target Stores. 

A sure indicator of "Made Man's" potential was the number of street- 
date violations that placed the album at No. 70 on last issue's Top R&B 
Albums, appropriate since "Charge It 2 Da Game" debuted early at 
No. 45 on the R&B list and became one of the most-talked-about albums 
last year when retailers grumbled about the escalating problem of 
street-date transgressions. That said, expect the sophomore set by 
young rapper Fo.xy Brown to make big noise on next issue's charts as 
she scores enough premature sales to snare the Hot Shot Debut at No. 
60 on this issue's Top R&B Albums. 

Filling big SHOES: MusIc merchants and movie theater owners 
have something in common this year. Both find themselves chasing the 
ghost of "Titanic," as the James Cameron blockbuster churned his- 
toric numbers at the record store and the box office, which means both 
face a challenge beating last year's comparable-week numbers. 

Consider this: 1998 album sales were up almost \2% over 1997's tally, 
an increase of 76.3 million units. The first "Titanic" album alone 
accounted for more than 12^ of that 76.3 million. Add in the more than 
980,000 that "Back To Titanic" put in the till, then figure that a good 
portion of the 5.9 million copies that Celine Dion's "Let's Talk About 
Love" sold in '98 was owed to its inclusion of closing theme "My Heart 
Will Go On," and the film loomed as an even larger savior in 1998's 
album gains. 

In fact, the first "Titanic" soundtrack and Dion's album en.sured that 
music stores got off to a fast start last year, as both moved the kind of 
numbers in .January, February, and March that one would expect to see 
only during a fourth-quarter holiday drive. Yet in spite of the tough 
competition from the comparable '98 weeks, this year's album sales 
have been so far, so good. 

As noted here last issue, album sales were up 4% over the similar 
week of '98, when "Titanic" did 419,000 copies and Dion added more 
than 256.000 pieces. This issue, album sales are up almost 6% over the 
comparable '98 week, a little amazing considering that was the week 
that "Titanic" swelled to a stunning 6(34,500 units, with Dion delivering 
another 264,000. Get past the top two titles, however, and every title on 
this issue's list outsells its counterpart from a year ago, from Britney 
Spears at No. 3 with 123,000, compared with "the 109,000 that Spice 
Girls' "Spiceworld" had at No. 3 last year, to No. 200, where this issue's 
bookend, Julio Iglesias, falls just shy of 6,000 units, compared w ith 
Tru, who closed out the Jan. 27, 1998, chart at just a hair over 5,000 
copies. 

Do SINGLES DEPLETE ALBUM SALES'; Two current examples 
suggest that singles don't cannibalize. Britney Spears has had the top- 
selling single for four straight weeks. It has moved 938,000 units, yet 
she manages to sell 2,0(X) more albums this i.s.sue than she did la.st i.ssue, 
when she ruled The Billboard 200. In its first two weeks, her set has tal- 
lied 243,000 units; the head buyer at one national chain opines that the 
single has actually helped her sell more albums by serving as a tanta- 
lizing appetizer for the full-length entree. "I don't think she would have 
sold this many albums if there had not been a single," he says flatly. 

Meanwhile, Monica's album recaptures its bullet at No. (52, posting 
a gain, despite the retail availability of her "Angel Of Mine" .single. 
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R&B LEGEND CHARLES BROWN, 76, DIES 

(Continued from ixtge 10) 



decade ago), Maria Muldaur, Dr. 
John, and John Lee Hooker. 

Brown is credited with injecting a 
striking strain of urbanity and ele- 
gance into the frequently rough- 
hewn, small-band R&B that domi- 
nated the charts in the late '40s. 
Raucous jump blues was not Brown's 
style; Where his contemporaries 
stomped and shouted, he murmured 
and mused, and hLs warm vwaLs were 
couched in a lush bed of jazz-based 
piano work. 

Born Sept. 13, 1922, in Texas City, 
Texas. Brown studied cla.ssical piano 
as a child and later fell under the 
sway of such jazz pianists as Art 
Tatum and Fats Waller. (He cited 
Frank Sinatra, Helen O'Connell, and 
Pha Terrell of Andy Kirk's jazz band 
as vocal influences.) After earning a 
bachelor's degree in chemistry, he 
taught high ."School and worked in an 
Arkansas chemical plant during the 
early years of World War II. 

Moving to Southern California 
from the San FrancLsco area in 194;}, 
Brown began to perform on L.A.'s 
Central Avenue, then the center of 
the city's black jazz and R&B scene. 
It was while playing at an amateur 
show at the Lincoln Theatre in 1944 
that Brown was spotted by guitarist 
Johnny Moore, who recruited him for 
a new trio that would be modeled on 
the Nat "King" Cole Trio, which fea- 
tured Moore's guitarist brother 
Oscar. 

After scoring a No. 3 R&B hit 
backing Ivory iloe Hunter, .lohnny 
Moore's Three Blazers notched a No. 
2 R&B smash of their own with 
"Drifting Blues" for the L.A,-based 
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Philo Records (later Aladdin Rec- 
ords). The song featured Brown's 
sophisticated piano work and relaxed 
vocals and set the style for his solo 
work to come. 

The Blazers cut .sewral more hits 
for the Exclusive label, including the 
Brown-penned Yuletide perennial 
"Merry Christmas Baby," which 
reached No. 3 on the R&I3 chart in 
1947. A WTangle with Moore over the 
credit for that tune and billing in the 
group led Brown to strike out on his 
own; he .signed a solo contract with 
Aladdin in late 1948. 

As a solo ai-tist, Brown scored two 
No. 1 K&B hits, "Trouble Blues" 
(1949) and "Black Night" (1951), 
which hung at the peak of the chart 
for 15 weeks and 14 weeks, respec- 
tively Between 1949 and 1951, he also 
reached the R&B top 10 with eight 
other Aladdin singles. (Mosaic 
Records in Stamford, Conn., has 
issued a limited-edition five-CD 
boxed set of Brown's complete 
recordings for Aladdin.) 

Brown exerted an enormous influ- 



ing to dilute his reggae roots." 

Beenie Man was born and raised in 
Waterhouse, a King.'ston urban 
enclare renowned equally for political 
turmoil and reggae talent. He first 
toddled onstage at age 5 and linked 
with producer/manager Patrick 
Roberts — then a teenager himself— 
shortly after releasing his first set, 
"The Invincible Beenie Man; Ten Year 
Old Wonder." Since '94, Beenie Man, 
now 25, has dominated the interna- 
tional reggae DJ (rapper) field with 
show-.stealing Uve performances and 
numerous hit singles and albums that 
display a rare gift for musical and 
lyrical versatility and sophistication. 

On Dec. 9, li)J)7, Beenie released his 
fourth album, "Many Moods Of 
Moses." "Who Am I," the .set's lead sin- 
gle, performed strongly in Jamaica and 
the U.K. and entered New York R&B 
station WQHT's mix in February "gS. 

"As soon as that happened, it went 
into the charts," says Randy Chin, 
co-owner of VP Itecords, which co- 
released "Many Moods" with 
Roberts' Shocking Vibes label. The 
single peaked at No. 6 on Billboard's 



music industrj'." 

"Hal was a pillar of support, as 
well as a creative thinker," sa.vs 
George Avakian, the noted musicolo- 
gist/record producer who was a con- 
temporary of Cook's at Columbia 
Records as director of the interna- 
tional and popular album depart- 
ments. 

"He pushed Columbia singles .sales 
to the top . . . and believed in catalog 
that could sell forever Columbia LPs 
turned the business upside down, so 
that by the time CD came along, it 
was albums all the way," Avakian 
adds. "When Columbia started an 
across-the-board record club — there 
was only the RCA Red Seal/Book of 
the Month classical club at the time — 
we sometimes had albums that sold 



ence on younger R&B performers. 
Charles' first records for Swingtime 
bore the older singer/pianist's indeli- 
ble .stamp, and Sam Cooke, Fats 
Domino, Chuck Berry, and Marvin 
Ga.ve were among other stars-to-be 
who as.similated his style. 

However, as a new generation of 
black performers adopted elements 
of Brown's sound and found success 
with the rock'n'roll audience. Brown 
saw his own career fall into eclipse 
during the '50s as the audience for his 
in.sinuating style waned. His la.st 
chart hit was another seasonal gem, 
"Please Come Home For Chii.stmas," 
which King Records released in 
19(30. 

Brown, who was plagued by prob- 
lems with the musicians' union and 
the I.R.S., faded into obscurity in the 
.years that followed. For nearly thi^ee 
decades, he performed only in small 
clubs, and he sometimes supported 
himself with janitorial work. 

Brown began to re-emerge from 
the rece.sses of R&B history in 1986, 
when the short-lived Blueside Rec- 



Hot Rap Singles chart. No. 15 on the 
Hot R&B Singles chart, and No. 40 
on the Hot 100 Singles chart. ".Many 
Moods." which w;is Billboard's No. 1 
reggae album for '98. peaked at No. 
.55 on the Top R&B Albums citart. 

The Virgin .signing was officially 
announced on Jan. 20 at the Pegasus 
Hotel here. Shocking Vibes presented 
two videos, one portraying Heenie 
Man's 20-yeai--long cai-eer history. The 
other described Shocking Vibes' equal- 
ly striking career trajectory as a label, 
production house, and management 
company, from ghetto roots to the 
mast effectivie and professionally run 
outfit in the Jamaican music industry. 

Moxie's own track record includes 
managing drum'n'bass "riddim 
twins" Sly Dunbar and Robbie 
Shakespeare and signing DJ 
Screechy Dan to Payday, Mo.xie's for- 
mer label/production company (now 
solely a production com|)any). 

"We think it's especially important 
right now for a reggae lU'tist to be pre- 
sented on a world level," says Moxie. 
"Unfortunately, except for Maxi, Bee- 
nie Man may be the only one." 



more by mail order than in the 
stores — club sales were not reported 
[to the trades]. Nobody realized that 
such sales often more than doubled 
what the trades reported in stores." 
Avakian followed Cook to Warner 
Bros, from Columbia. 

Cook's survivors include his wife, 
Caroline; two sons, Richard and 
James; a brother, Marvin; and four 
grandchildren. 

A memorial service is scheduled 
for 2 p.m. Feb. 1 at the Palm Desert 
Community Presbj'terian Church. In 
lieu of flowers, the family asks that 
donations be made to either Musi- 
Cai-es, at .M02 Pico Blvd., Santa Mon- 
ica, Calif. 90405, or the Living 
De.sert, at 47900 Portola Ave.. Palm 
Desert, Calif. 92260. 



ords released his album "One More 
For The Road." (Alligator Records 
later rereleased the set.) In 1989, 
Raitt, at the height of her renewed 
popularity, drew Brown out of semi- 
retirement when she hired the singer 
to open her U.S. tour dates. 

The following year, indie roots 
label Rounder Records' Bullse.ve 
Blues imprint roleiused "All My Life," 
which found Brown with his vocal 
and pianistic skills undiminished, 
backed by an outstanding band that 
included veteran R&B saxophonist 
Clifford Solomon and guitarist 
Caron, who would lead Brown's 
group in the years that followed; Dr. 



are the W's, Switchfoot, Wilshire, 
Michelle Tumes, Nichole Nordeman, 
and Watermark. 

It also proved to be a banner year 
for independent labels, evidenced by 
Gotee's Knapp; Rocketown's Chris 
Rice, Watermark, and Wilshire; and 
Five Minute Walk's the W's. In addi- 
tion, Steve Taylor's Squint Enter- 
tainment has two nominations in the 
shortform video category with Six- 
pence None The Richer and the 
Insyderz, as well as the multiple 
nominations of Burlap To Cashmere. 

Hosted by John Tesh. the Dove 
Awards will be syndicated this year 
and for the first time will be held in 
March, apart from the GMA's Gospel 
Music Week activities, which will re- 
main in April. 

The show will be produced by 
Nashville-based High Five Enter- 
tainment. The Doves will be tele- 
vised between March 24 and April 
12 through a .syndication arrange- 
ment with Central City Productions. 
WABC-TV New Y'ork is among the 
stations cleared to carry the pro- 
gram. Winners in the 44 categories 
are voted on by the 6,000 members 
of the GM A. 

Following is a partial list of nom- 
inees: 

Artist of thej-ear. .\\^ijn.<lc Talk. Biml Of r,rar«, 
Michael W Smith. Jaci VelawjutK. 

Sonuwriter: Jciel Lindji^}', Toby McKpehan. Hndy 
Morfr.tn. Rich Mullins. Michatl W Smith. 

Male i-ocalist; Bob Carlisle. Steven Curtis Chap- 
man. Jonathan Pierre. Chri» Bice. Midiae! W Smith. 

pemale vocalist: -Jennifer Knapp, Cr>-sta] Len is. 
Rebet-ca St. Jaine:*. Kathy Troeeoli, Jari Velasquez. 

Group: Ax^on. dc Talk. Delirioii.i7. Newehoj-s. 
FVint OfGraw. 

New artist; All Star United, Burlap To CajAmere, 
Jennifer Knapp. Kichnle Ni.irtk'man, Michelle Tumcs:. 

Producer Bro« n Bannister. Brent BourKeois. 
Kirk Franklin. Toby McKeelwn. Michael W Smith. 

Song of the year "Adonai." reconled by Avalon, 
written by Stephanie l.eK-it. Lorraine Fero. unA Don 
Koch (Sparrow'H "Deeper," recortle^ by Deliriou5?. 



John and Ruth Brown made guest 
appearances. He recorded a .series of 
successful albums for Bullseye 
through 1995, when he inked his first 
major-label contract with Verve; the 
company released three albums by 
the musician. 

Charles Brown, who was married 
and divorced twice, leaves no sur- 
vivors. A memorial ser\ice is sched- 
uled for Saturday (30) at Angelus 
Funeral Home in Los Angeles; singer 
and ordained minister Solomon 
Burke will preside. Donations to 
defray funeral costs may be made to 
the Charles Brown Trust, 1311 
Spruce St., Herkele.v, Calif. 94709. 



written hv Martin .Stuart and Stuart (lurraiui (Spar- 
rriwl; "EnltTtiiining Angel.-<." rwordwl hy Newsboju. 
n-ritten by Jody Uavb., Peter Furler. and Phil Joel 
(SUrSong); "God So Loved," recorded by Jaci 
Velaiuiura, mitten by ("hris Katnn (Mjirhf; "I llelipw 
\\\ ChrUt," rwordod by .lonattuin Pierce, written by 
.lonathan PiErro. Stew Plunkett, and Deniee Hildreath 
tCurt*); "Live The Life." rwnrdwl hy Mirhael W Smith, 
written by Michael W, Smith and Brent Bourgeois 
I Reunion): "Mercer- Said No." i-eciirded by Greji Long, 
written by Greg Long. Don Koch, and Daw ClBrk 
(Myrrh); "My Deliverer," reeortJed by Rich Mulling, 
written by Rich Mullinti and Milch McVkker (M>Trii); 
"Tertify To lynv." rwonlpd by Avalon. written h>- 1^ 
Fiek). Ili-nk Mxd. Rid|ih Van Main'n. un<l Rubi-rt Riek- 
erk (Spamwi; "I'ndo Me." written and recortled by 
Jennifer Kiiapp (Gotec); "We Fall Down." recorded by 
Bob CartiiOe. written b>' K>'le IktatthewE (Diadem). 

Shortform video: "Knterlaining Angela" News- 
bc^-s (Staring): "}[e Wat, Made Me Glad." the Insy- 
derz <Sf|uinI Knlerlainment); "Kiss Me." Sixpence 
Ntine The Richer iS<]uirl Entertainment): "Ms. Inno- 
cence," Wilshire (Ri>cket(»wn)-, "My Friend (So Long),'* 
dc Talk (ForeFrtmtl: "The Dei-fl b Bai" the W*s(Fh« 
Minute WaUcSarabeUum). 

Popycontemporary recordcil sons: "Basle 
Iri-ttrucliions," Burlap To Cat^hinere (Squint Enler- 
taimnent): "God So LovmI." .laci Velasquez (Myrrh); 
"I Beliew In ChrLit." .lonathan Pierce (Curb*; "Ste-ai^y 
On." fttint or Grxe (^^Vlrd): "TeeUfy To Utk.~ AvaU 
on (Sparrow). 

Country rraxiM Hxig: "Been There. Done That," 
Jeff & Sheri Easter (SprinK Hill); "Count Vour Bless- 
m^" the Martin.-* (Spring Hill); "He Chose To Wear 
The CrcM-n." RalJiit Eairter Bund (Da.vwimi): "Heav- 
en Will Be My Home." Widt Mills i Homeland); "Whis- 
jwrs In My Heart," Stisie Liichsinger (New' Haven). 

Contemporary gospel recorded song: "1 Ibkl The 
Slunn." Greg 0"(Juin "N Jo>ful Nuyze (Myrrh); "Jesus 
\s All." Fred Hammond & Radical For Christ (Veri- 
ty); "I^et The Prai.-**! Begin." Fred Hamnwnd & Radi- 
cal For Christ { Verity); "Lm« WouWn't," Kelli WlUtama 
( Wcinl <}«i(«|)e1 1: "Yoiu- Stejn* Arc {)rdere<i." Fred Ham- 
mond & Radical For Christ (\'enty). 

Southern goipel recorded sonir "Born Again," 
.Janet t^hal (SprinR Hill); "He Macte A (rhanpe."lhe 
Cathedrals (HoinelamI): "... I Beliew In A Hill Called 
Nfciunt Calvary" Gaither %Wul Band (Siring Hill): "In 
Time, On Time, ^-ery Time." Ga\A City (D^vwind); 
•■One Hnl)' I>amli." Poet \Wces (Sonlite). 
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BEENIE MAN INKS FIVE-SET VIRGIN DEAL 

(Continued /mill imge 10) 



FORMER BILLBOARD PUBLISHER COOK DIES 

(Continued from page 5) 



MCKEEHAN LEADS DOVE AWARD NOMINATIONS 

(Continm d fiotn pnqe 10) 
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AN UPOATK O.N BBMti BVENTS & HAPPENINOS 



Bulletin, Billboard Among 
NARM Award Nominees 



Billboard magiizinc and the Bill- 
board Bulletin have been nominat- 
ed for this year's NAHM pro<lucts 
and services supplier of the year 
award in the medium and small 
division, respectively. The winners 
will be announced March 11 at the 
NARM conference in La.s Vegas at 
the awards banquet, which high- 
li^ts the final night of the confer- 
ence. Billboai'd was victorious in 
its category la.st year; this is Bul- 
letin's first nomination. 

NARM's merchan- 
diser and supplier of 
the year awards arc 
divided into several categories 
including retailers, distributors, 
wholesalers, entertainment soft- 
ware suppliers, and suppliers of 
related products and services. 
Finalist-s compete against compa- 
nies of like size in accordance with 
NARM categorization, which is 
based on each company's total U.S. 
sales ralume. 

Members nominate trading 
partners and those with the most 
nominations become finalists. Rep- 



resentatives from these trading 
partners comprise the panel of 
judges who rale each finalist's per- 
fonnance in six areas: pixxlucf ser- 
vice quality: communication; the 
adequacy of employees: marketing 
and promotion: business dealings; 
and industry .support. The compa- 
ny with the highest aggregate 
score for each category wHIl be the 
winner in each division. 

Billboard's competitors for the 
award are Muze and 
SoundScan, and, in the 
small-company divi- 
sion. Bulletin is up 
against Concrete Marketing. Go- 
pher Pro<lucts, Hired Gun Mar- 
keting. Liquid Audio, and Macey 
Lipman Marketing. 

"The NARM Awards have 
gi-own in .stature and prestige ovier 
the yeai's. reflecting the enormous 
effort required to achieve excel- 
lence." says NARM president 
Pamela Horovitz. "We congratu- 
late all our nominees, and like 
them, are anxiously awaiting the 
announcement of the winnei"s." 




Angelo Biasi has been named 
publisher at Mu.sieian in Nashville. 
Biasi's responsibilities include 
.supervision of Mu.sician's .sales, 
marketing, special projects, and 
circulation departments. Biasi 
brings 10 years of experience in 
the music and pro 
audio industries 
•serving in music re- 
tail, manufacturing, 
and pubfehing. Pi-ior 
to this position, Biasi 
was the eastern ad- 
vertising manager 
for Electronic Mu- 
sician and the direc- 
tor of advertising on their Digital 
Piano Buyer's Guide. 

He holds a B..S. in busine.ss man- 
agement from the Rochester Insti- 
tute of Technology and an MBA in 




marketing from the University of 
Connecticut. 

In New York, Lynne Lancaster 
has joined Amu-sement Busine.ss as 
advertising account manager and is 
responsible for New York, the 
Northeast, and Europe. Prior to 
this position, she 
worked for Fox A.sso- 
ciates as senior ac- 
count manager where 
she sold space for 
both trade and con- 
.sumer i)uV)licatk>ns. 

Lanca,stcr has also 
worked for Metal 
Bulletin, a twice- 
weekly trade publication serving 
the metals industry. Woman's Day, 
Family Life. Rand McNally, Amer- 
ican Legion, and various other 
publications. 




Billboard Music & Marketing Seminar 

Es,sex House • New York City • April 8. 
Billboard International Latin Music Conference & Awards 
Fontainebleau Hilton • Miami Beach • April 20-22. 19!)9 
Billboard Dance Music Summit 
Sheraton Colony .Square • Atlanta • .luly 14-lfi, l!)flfl 
Billboard/.Airplay Monitor Radio Seminar & .Awards 
Fontainebleau Hilton • Miami Beach • October 7-9, 1999 
Billboard Music Video Conference & .Awards 
Loews Santa Monica Beach Hotel • Santa Monica • November 10-12, 1999 
Ftir more information, contact Michele Jacangelo Quigley at 2I2-53S-5002 



Visit our Web site at http://www.billboard.coin 
Contact Sam Bell at 212-5.36-1402/1-800-149-1402. 
E-mail: sbell@billboard.com 



Boys Arrive At Five Witli Full Force 



CHAR! 



BEAT 



It'S been ALMOST 12 years since the name Full 
Force appeared in the writing or production credits 
of a No. 1 .song on The Billboard Hot 100, but given 
the momentum of ".All I Have To Give" by the Back- 
street Boys, the Force may be with us once again. 

The Boys' latest .live single, now a commercial 
relea.se. lakes a mighty 52-position rocket ride up 
the chart to land well in.side the 
top 1(1 at No. .5. If the Backstreet 
Hoys unseat labelmate Britney 
Spears I'roni jiole position, it will 
be the first chart-topper for Full 
Force since 1987, when Lisa Lisa 
& Cult Jam had a pair of No. 1 
hits. "Head To Toe" and "Lost In 
Emotion." 

Since that limi'. the Force has 
collaborated with Cher>l "I'ep- 
sii" Riley, Samantha Fox, Selena, and. more 
recently, 'N Sync. .A year and a half ag(». the Full 
Force credit appeared in the top five when a lemake 
of Lisa Lisa's "All Cried Out" by .Allure Featuring 
112 peaked at No. 4. 

If "All I Have To Give" does achieve No. 1 status, 
it will be the first cliart-toppcr for the Backstreet 
Buys, whose previous best was a No. 2 posting for 
their initial hit. "Quit Playing Games (With My 
Heart)." in Sejitember 1997. It will als(] be the third 
1 single I'or the Jive label in the space of just a 
few weeks. It was only four weeks ago that R. Kelly 
& Celine Dion reigned with "I'm Your .Angel." 
which is still jiotent at No. i>. Thanks to the Uack- 
.street lk)ys. Kelly & Dion, and Spears. Jive has three 
titles in the top six. 



that every song in the to|) 10 of the Hot 100 would 
soon have the word "angel" or "Iwlieve" in the title is 
coming true. There are three angelic .songs in this 
issue's top 10. led by the high-flying Monica, who 
ri.ses (i-2 with "Angel Of Mine" (.Arista). As men- 
tioned alwve. "['m Your Angel" by K. Kelly & Celine 
Dion is No. 6, And Sarah McLachlan collects her 
second top 10 hit, as "Angel" 
(.Arista) floats 1 1-8. 
H|^v49^^| If Monica can ri.se to the top 
I f .^^^ before the Backstreet Boys get 
I ^^^V there, she will have her third No. 
I ^^^E 1 in less than a year, following 

^^^^ her duet with Brandy on "The 
I^^^^^^IP Boy Is Mine" and her .solo "The 
First Night." .And thanks to Mon- 
ica. McLachlan, and Deborah 
Cox, .Arista, like Jive, has three 



/;// Fred Rnmmii 
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titles in the top 10. 

Still 'HERE': Deborah Cox refuses to yield the 
No. 1 position on Hot K&li Singles & Tracks, .so 
"Nobody's Supposed To Be Here" (.Arista) is at the 
pinnacle foi' the 14th week. If Cox can hold on for 
one more frame, she'll be tied with the Charles 
Brown Trio's "Trouble Blues" as the longest-run- 
ning Vl&Vt No. 1 since the the first (|uarter of 1947, 
when Louis Jordan led the list for 17 weeks with 
".Ain't Nobody Here But I's Chickens." 

But Cox is facing three powerful challengers, as 
labelmate Monica leaps 8-2 with "Angel Of Mine," 
Gerald Levert l emains strong at No. 'i with "Taking 
Everything" (East West), and another labelmate, 
Whitncv Houston, bounds ll-ti with "Heartbreak 
Hotel." 



ALO. HALO: The previous column's prediction 




^U- IVIUiSIC: S>VI_ES REPOI 



l->ffMIT 9 



TOTAL 39.599,000 39,646.000 fUPO.r%) 
ALBUMS 34.152,000 35,677,000 fUP 4.4%; 
SINGLES 5,447,000 3.969.000 fDN 27. r%J 



13,554,000 
13,272,000 



UP 2.1% 

IS WE 

13.317,000 

MA(MCa 

UP 1,8=0 



CD 

CASSEHE 
OTHER 



27,741,000 30282,000 fUP 9,2%) 
6,343,000 5,306,000 {DH 16.3%) 
68.000 89,000 (UP 30.9%J 



12,089,000 

11,912,000 

UP 1,5% 
-ri-iis WE 

11,423,000 

UP 5.8=. 



1.465,000 
B_.«KS-r WE 

1.360,000 

UP 7.7% 

1,894,000 
DOWN 22.7% 



CD 10,239.000 10,129,000 

CASSEHE 1,822.000 1.751.000 

OTHER 28,000 32,000 

ROUNDED FIGURES 



UP 1.1% 

UP 4.1% 
DN 12.5% 



9.281,000 
2,118,000 
24,000 



UP 103% 
DN14% 
UP 16.7% 

FOR WEEK ENDING 1 .'34'« 
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/ QUINCY JONES 

K 0 4/246490 



This album is my very special 
musical love letter to you. 
Inside, you'll find a collection 
of my 25 favorite love songs — 
sung by my favorite singers — *~ 
from all that I have ever 
produc'fed, written, conducted 
or arran^d- — 1 am very 
excited to share them 
with you. " 
— Quincy Jones 

Featuring four new songs, including 
"I'm Yours" with Siedah Garrett and. 
El DeBarge and introducing Catero J 
with "Something I Cannot Have." 

Includes performances by: 
Patti Austin 
George Benson 
Brandy 

Naomi Campbell 
Tevin Campbell 
Rachelle Ferrell 
Aretha Franklin 
Aaron Hall 
Heavy D 
Benard Ighner 
James Ingram 
Rpnald Isley 
Michael Jackson 
R. Kelly 

Brian A4cKnight 

James Moody ^ 

Frank Sinatra with Count Baste 

& His Orchestra 

Al B. Sure! 

Take 6 

Tamia 

Toots Thielemans 
Luther VanJross 
Sarah Vaughan 
Mervyn Warren 
Kirk Whalum 
Barry White 
Charlie Wilson 

Produced by Quincy Jones for 
Quincy Jones Productions 



If 

|,-0 




www.qwcstrecords.com 



IN STORES FEBRUARY 9. 

LOOK FOR QUINCY jO 
ON OPRAH IN MID FEBR 



